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THE NATIONAL NEWSPAPER OF MARKETING 


Ad Ban Stillon, | 
But ‘Journal’ Can 
See GM Releases | 


New York, June 24—The news. 
release “blacklist” imposed by) 
General Motors Corp. against the) 
Wall Street Journal appears to be | 
on the way out. But there was no) 
indication from either side this 
week as to whether the auto mak- 
er’s advertising program would be 


color advertising. 


How Newspapers Fared in 1953 


Starting on Page 43, ApvERTISING AGE presents a report 
on newspapers as an advertising medium and traces new 
developments in the newspaper industry during 1953. 

Included in this issue is the Bureau of Advertising’s 
annual tabulation of individual advertising expenditures, 
broken down by product, of all national newspaper adver- 
tisers investing $25,000 or more in the medium during 
1953. This tabulation starts on Page 46. 

Also included in this issue is (1) a tabulation showing 
what each newspaper advertiser on the 1953 list has spent 
in newspapers since 1949, and (2) a revised list giving 
complete, up-to-date data on newspapers that carry r.o.p. 


Involved in Union of 
Packard, Studebaker 


planned at present as a result of 
first steps in the consolidation of 


resumed in the newspaper. 
Late last Friday, hours after 


‘Nothing Has Been Proved...’ 


Studebaker Corp. and Packard 
Motor Car Co. 


ADVERTISING AGE went to press, 
General Motors broke its self-im- 
posed silence on the then three- 
week-old controversy uncovered by 
ADVERTISING AGE. The auto compa- 
ny issued a statement saying it 
would not put paid advertising on 
one page of a publication “which 
might at any time on another page 
of the same issue publish informa- 
tion involving our property rights 
and trade secrets.” 

GM stated that it doesn’t object 
so much to printing of its secrets, 
as it does to the printing of secrets 
obtained from “confidential in- 


New York, June 24—If leaders 
in the tobacco industry have any 
ideas as to how to go about com- 
bating the latest medical blast 
against cigaret smoking, they’re 
keeping them to themselves. 

No cigaret maker has commented 
on the study released this week at 
the American Medical Assn. con- 


Cigaret Makers Are Mum in Wake of 
Cancer Report; Pipe Industry Booms 


Executives of Studebaker-Pack- 
ard Corp.—as the new combine 
will be called, stockholders willing 
—said Roche, Williams & Cleary, 
Chicago, will continue as the Stud- 
ebaker agency and the Packard ac- 
count will remain with Maxon Inc., 
as much as 75% higher than among| Detroit. 
non-smokers in the 50-70-year-old| However, James J. Nance, sched- 
age bracket. uled to become president of the 

For specific diseases, notably|"€W company, said marketing 
heart diseases and cancer, the|Plans have not been “finalized. 
death rate among cigaret smokers|TW° Separate sales organizations 
was especially high, the Ham-| Will continue, he said. He added 
mond-Horn report said. On the|that the union “ultimately” might 


No Agency Changes | 


New York, June 22—No changes ©laims—meaningless : 
in advertising or agencies are 8TOSS exaggeration—superlative 


other hand, the study found that 


mean allocation of more money | 


formation and material divulged in 
breach of the confidential rela- 
tionship and in violation of our 


vention; several of the companies, 
when asked for reactions, referred 
ADVERTISING AGE to the Tobacco 


other forms of tobacco were not|for advertising. 
nearly so deadly. The death rate 


property rights.” | Industry Research Committee. 


Nor is there any indication yet 
= Earlier, GM spokesmen had re-|that any major manufacturer in- 
fused to comment on the canceled tends to alter his advertising ap- 
advertising schedule when queried /proach to counteract the flood of 
by AA. There was considerable| unfavorable publicity. John C. 
speculation that an advance re-| Whitaker, chairman of the board 
lease sent by AA to newspapers|of R. J. Reynolds Tobacco Co., 
and wire services—in which AA said no changes are contemplated 
reported uncovering the advertis- | at this time in the sales strategy of 
ing controversy between the Jour- Camel, Cavalier or the company’s 
nal and GM—was instrumental in new filter brand, Winston. “We 
breaking the General Motors si- | don’t think it will be necessary,” 
lence. ‘he said. 


a The Journal last Monday gave,@ Nevertheless, the two-and-a- 
first notice in its columns of the half year study conducted by Drs. 
undeclared war with the auto gi- | E. Cuyler Hammond and Daniel 
ant by reprinting a daily newspa- Horn, of the American Cancer So- 
per’s account of the disagreement. |ciety’s research bureau, had a 
On June 22 it devoted more than stunning effect when reported to 
half its editorial page to 25 letters the AMA Monday. It found a death 
(Continued on Page 124) rate among male cigaret smokers 


Public Relations Man Checked Most Fashion 


-cializing in pipes and pipe tobac- 


among cigar and pipe smokers was 
reported to be only slightly high- 
er than that for non-smokers. 


® In what was taken as an imme- 
diate reaction to the release of the 
preliminary findings in the Amer- 
ican Cancer Society survey, lead- 
ing tobacco stocks declined from 
one to three points and shops spe- 


co enjoyed a minor sales boom. 
Initially, American Tobacco 
Co., which leads the field in sales 
through the combined strength of 
Lucky Strike and Pall Mall, led 
common stock losses with $3.125 a 
share. In the preferred column the 
loss list was headed by P. Loril- 
lard Co., manufacturer of Old Gold, 


Embassy and Kent. 

The second day following the re- | 
lease of the study tobacco stocks 
were a good deal higher, 


s Studebaker last year spent $4,- 
641,122 on advertising in newspa- 
pers, general and farm magazines 
and network television, according 
to Leading National Advertisers 


Harold Vance 


Paul Hoffman 


Inc. and Bureau of Advertising fig- 
ures. The same sources list Pack- 


ard’s ad spending at $4,261,024 last 


year in general magazines, news- 


with | papers, network radio and net- 


American rising slightly and Reyn-| work television. 


olds “B” pacing the rise in the cig- | 


Details of the proposed combina- 


aret group. ‘tion were unfolded here in a press 
Unless they reverse their stand, | conference after directors of both 
the cigaret makers will not com- companies—last of the auto inde- 
(Continued on Page 125) (Continued on Page 8) 
* 


Last Minute News Flashes 


Academy Awards, Often Got Job, FTC Told 


New York, June 23—Alexander | the field. | 
H. Cohen, public relations coun-| 2. Testimony by Mr. Cohen that} 
selor, screened the majority of the academy once turned down an 
applications for Fashion Academy application by Dodge automobiles | 
awards and frequently his com- for its Gold Medal award because 


pany, Alexander H. Cohen & Asso- it disapproved of the advertising’ Clinton E. Frank Gets Dean Milk from Burnett 


ciates, acted as p.r. counsel to med- use to which the car maker’s ad- 
al recipients after they were se- | vertising agency indicated it would 
lected. put the award. 
Twenty per cent of Mr. Cohen’s| 
$1,500 fee from such companies # The FTC complaint charged that 
was later given to Ann H. Hart-'|the purpose of the Fashion Acad- 
man, owner of the academy, for emy award is not to give recog- 
her services. nition to “products of vutstanding 
These highlights from testimony design” but a scheme to enrich 
by Mr. Cohen were part of an all- Mrs. Hartman and Mr. Cohen and 
day hearing yesterday in which | that the award is not made on a 
the Federal Trade Commission in- competitive basis. 
vestigated charges that the Fash-| Earlier, in denying the complaint 
ion Academy had misrepresented | (AA, May 17), Mrs. Hartman ac- 
itself (AA, March 29). knowledged that the awards were 
Other highlights included: not competitive, and that they 
1. Testimony by Mrs. Hartman | “represent no more than the opin- 
that she is the final judge on who ion of a qualified fashion expert as 
gets an award. Awards are not/to the fashion merits of products, 
competitive, she said, and they are and that the expression of such 
not necessarily given to the best in’ (Continued on Page 102) 


Cuicaco, June 25—Dean Milk Co. is moving its $350,000 account from 
Leo Burnett Co. to Clinton E. Frank Inc. Also moving to Frank is Phil- 
ip Bash, who has been on the Dean account 4% of the five years it 
has been in the Burnett shop. This is the second new account in two 
weeks for the Frank agency; it added Foulds Macaroni just last week 
(AA, June 21). 


Amm.-i-dent Pays Green Bay Users $5 Per Cavity 


GREEN Bay, WIs., June 25—Block Drug Co. has started an unusual 
test campaign in this city guaranteeing users of Amm-i-dent tooth- 
paste “less tooth decay or we pay $5 for every cavity.” Based on an 
honor system, consumers agree to buy Amm-i-dent and send their 
names and addresses to Block. They receive a form which they take 
to their dentist who examines them, marks all cavities on the form 
and returns it to Block. A year later the consumer receives a second 
form with which to repeat the process. Block then compares the two 
forms and pays the consumer $5 for every cavity acquired within the 
year. Newspaper pages, through Cecil & Presbrey, New York, are being 
used for the promotion. 


(Additional News Flashes on Page 125) 
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Whittier Warns AFA. 
Against ‘Five Sins’ 


Creative Aspects of Ad 
Business Stressed at 
Federation Meeting 


Boston, June 23—Unsupported 
phrases— 


expressions—unbelievable state- 
ments. 

These are the all too common 
“sins against public credulity” 
committed by advertising “that 
wants to be honest, that has no in- 
tention to deceive or mislead,” ac- 
cording to Charles L. Whittier, 
retired v.p. of Young & Rubicam 


For other news and pictures of 
the AFA convention see Pages 2, 
3, 36, 100 and 125. 


and now chairman of the board of 
Simons, Payson Co., Portland, Me. 

Mr. Whittier enumerated the 
sins of reputable advertising at the 
| 50th annual convention of the Ad- 
'vertising Federation of America 
here this week, where unusual em- 
_phasis was placed on the creative 
and public service aspects of ad- 
vertising. 


® Declaring that these five ‘sins’”’ 
occur much more frequently than 
most advertising men are willing 
to admit, and backing his declara- 
tion with numerous examples 
| gleaned from a single issue of Life, 
Mr. Whittier said: 

“Something drastic needs to be 
done about these five sins com- 
|mitted by reputable advertising. 
| They weaken the public’s confi- 
| dence in advertising. They spread 
disbelief in our printed words and 
our spoken words. They leave the 
product of our minds open to ridi- 
cule. They are unnecessary. They 
are unjustified. To maintain the 
pride and belief we have in our 
own business, to keep the growth 

(Continued on Page 121) 


NARTB Moves to 
Set Up Its Own 
TV Ad Bureau 


WASHINGTON, June 24—The tel- 
evision board of the National 
Assn. of Radio & Television 
Broadcasters made it clear today 
that the association intends to 
keep the leadership in the devel- 
opment of a _ sales promotion 
organization for tv. 

In two related actions, the 
board voted to let a contract for 
final pretesting of the long-dis- 
cussed nationwide television cir- 
culation measurement plan. In 
addition, the board voted to move 
ahead with an NARTB sponsored 
industrywide sales organization. 

NARTB’s role in the sales pro- 
motion field had been in doubt 
during recent weeks after more 
than 100 stations signed up for a 
Television Advertising Bureau 
launched privately by a 39-man 

(Continued on Page 4) 
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AFA Names Nunn 


Board Chairman 
at 50th Meeting 


Boston, June 23—Wesley I. 
Nunn, advertising manager of 
Standard Oil Co. (Ind.), Chicago, 
was elected chairman of the board 
of the Advertising Federation of 
America at the conclusion of the 
AFA’s 50th annual convention to- 
day. 

Other officers are Elon G. Bor- 
ton, president, reelected by the 


AFA Convention 


board; Viola Erickson, Cleveland 
Better Business Bureau, secretary, 
and Ben R. Donaldson, director of 
advertising and sales promotion, 
Ford Motor Co., treasurer. 

Other officers are Mel G. Grin- 
span, advertising and sales pro- 
motion manager, Black & White 
Stores, Memphis, named chairman 
of the council on advertising clubs 
and an AFA v.p.; Bert S. Gittins, 
Bert S. Gittins Advertising, Mil- 
waukee, and C. Leonard Shaw, 
advertising manager, Norton Co., 
Worcester, Mass., who were elec- 
ted vice-chairmen of the men’s 
council, and who also become AFA 
v.p.s, and Mary E. Bush, v.p., Em- 
ery Advertising Corp., Baltimore, 
who was elected chairman of the 
women’s advertising clubs council 
and was also named an AFA v.p. 


= New members of the AFA board 
of directors include Ralph P. Olm- 
stead, v.p. in charge of advertis- 
ing, Kellogg Co., Battle Creek; 
William T. White, v.p. and general 
sales manager, Wieboldt Stores, 
Chicago; Robert M. Gray, director 
of advertising and sales promo- 
tion, Esso Standard Oil Co. (re- 
tiring as AFA chairman after two 
terms); Margaret Divver, adver- 
tising manager, John Hancock Mu- 
tual Life Insurance Co., Boston, 


Advertising‘s Role 
in Selling Is AAW 


Convention Theme 


Satt LAKE City, June 23—-Top 
marketing and advertising experts 
will crowd the rostrum here June 
27-30 when the Advertising Assn. 
of the West gets together to de- 
vote its 54 convention to a study 
of “Advertising’s Role in Selling.” 

In addition, to see that the 600 
convening admen don’t get too 
wrapped up in the Hard Sell, con- 
vention officers have taken full 
advantage of local scenic offerings 
for mountain cocktail parties and 
alpine tours. Other diversions in- 
clude “broad view” speeches by 
J. Bracken Lee, governor of Utah, 
and Raymond Moley of Newsweek, 
plus a three-minute speaking con- 
test on “The Social Effects of Ad- 
vertising.” 


s Among the main business 
speakers will be Thomas D’Arcy 
Brophy, chairman of the board, 
Kenyon & Eckhardt, speaking of 
advertising and marketing as 
“America’s Prosperity Tools,” and 
Samuel G. Barton, president, Mar- 
ket Research Corp. of America, on 
the subject of market research. 
Hal Stebbins, head of Hal 
Stebbins Inc., Los Angeles, will 
discuss “Ideas That Move Mer- 
chandise—Where Do They Come 
From?” and Joseph E. Elliott, 
exec. v.p. for consumer products, 
Radio Corp. of America, will give 
the latest word on color tv. 

In addition, two new awards 
will be made for contributions to 
advertising and to adclub activi- 
ties. 


NEW DIRECTION—Wesley I. Nunn, 
newly-elected chairman of the 
board of the Advertising Federa- 
tion of America, checks some 
convention details with Elon G. 
Borton, AFA president. 


and Robert M. Feemster, chair- 
man of the executive committee, 
Dow-Jones and Wall Street Jour- 
nal, New York. 

Reelected as _ directors were 
Fairfax M. Cone, Foote, Cone & 
Belding, Chicago; Richard Deems, 
v.p. and general advertising man- 
ager, Hearst Magazines, New York; 
George S. McMillan, v.p., Bristol- 
Myers Co., New York; Graham 
Patterson, publisher, Farm Jour- 
nal and Town Journal, Philadel- 
phia. 

The 1955 convention will be held 
at the Palmer House, Chicago, 
June 5-8. 


sessions by reaffirming “the wor- 
(Continued on Page 26) 


= The organization wound up its) 


RCA Sets Largest Ad | 
Drive to Promote 
Its New Models 


CAMDEN, June 23—The largest 
advertising campaign in the his- 
tory of the Radio Corp. of Ameri- 
ca will be used to promote the 
company’s new television, radio 
and phonograph lines, according to 


Jack M. Williams, RCA’s advertis- | 


ing and sales promotion manager. 
The campaign will be launched 
in consumer publications on July 
19 with a three-page ad in Life. 
Other insertions are scheduled for 
Army-Navy-Air Force Times, Bet- 
ter Homes & Gardens, Collier’s, 
Ebony, Extension, Field & Stream, 
House Beautiful, Life, Look, Motor 
Boating, National Geographic Mag- 
azine, Outdoor Life, Parents’ Maga- 
zine, Sports Afield, The New York- 
er, The Saturday Evening Post, 
This Week Magazine, Time, TV 
Guide and Yachting. f 


ws The newspaper campaign will 
open July 18 with insertions in 
210 papers. The tv and radio cam- 
paign will start July 12 with a 
“teaser” on the “Dennis Day Show” 
(NBC-TV). In radio, a round-the- 
clock saturation drive of NBC spots 
will be used, as well as plugs on 
NBC’s “One Man’s Family” and 
“Fibber McGee and Molly.” 

In an effort to increase 45 r.p.m. 
record sales, RCA’s advertising will 
push its new “Listener’s Digest” 
plan, which includes a library of 
12 well-known classical works 
condensed on ten 45 r.p.m. records. 
The offer also includes either an 
automatic self-contained phono- 
graph, portable phonograph, or 
table phonograph, plus a 42-page 
musical enjoyment guide. 

Kenyon & Eckhardt is handling 
the campaign. 

. 


St. Louis, June 23—John T. 
Southwell, president of the Gar- 
den Guild of America, was under 
federal indictment this week on 22 
charges of using the mails to de- 
fraud. 

The indictments were returned 
by a federai grand jury in St. Lou- 
is looking into his national adver- 
tising campaign to sell what he 
called “magic roses’”and what the 
jury said were common multiflora. 

His radio and newspaper adver- 
tising promoted “Blue Roses” and 
the “Rose of Shangri-La.” 

The indictments charged that 
Mr. Southwell, a resident of De- 
von, Pa., made misleading claims 
in his advertising and that many 
of his claims were false, consti- 
tuting intent to defraud. 


® Postal inspectors have estimated 
that Mr. Southwell did about 
$500,000 worth of business 
throughout the U. S. last year. 

ADVERTISING AGE previously re- 
ported on Mr Southwell’s ac- 
tivities and his replies to postal au- 
thorities in the Feb. 1, 1954, issue, 
at which time he also gave his an- 
swer to the government’s position 
and explained why he was in debt 
to his advertising agency, Smith, 
Hagel & Snyder. 

The indictments cover a period 
from Sept. 21, 1952, to Dec. 17, 
1953. 

The indictment says in part: 

“John Thompson Southwell, the 
defendant, doing business under 
the name of Garden Guild ef 
America, devised and intended to 
devise a scheme and artifice to 
defraud and obtain money from 
divers persons in the U.S.A. and in 
the Dominion of Canada, such per- 
sons being a class of individual 
whom the defendent would induce 
to make purchases of roses and 
similar nursery stock for use in 
beautifying their homes and prop- 
erty. 


Government Indicts Southwell of Garden 
Guild on 22 Charges of Defraud by Mail 


“It was part of said scheme and 
artifice to defraud that defendent 
would carry on an extensive ad- 
vertising campaign by means of 
radio broadcasts and by newspa- 
pers, magazines and other forms 
of advertising [and] would make 
and cause to be made the follow- 
ing, among other false and fraud- 
ulent pretenses, representations 
and promises...” 


s The promises involved included: 

1. Claiming that guild labora- 
tories—which actually are non- 
existent—were experimenting to 
produce new flowers. 

2. That William Morley or Bill 
Morley (heard on broadcasts for 
the guild) was an eminent rose 
expert and world traveler. 

3. That advertising, whenever 
placed, stressed “now” was the best 
time to plant roses, when this was 
not always the case. 

4. That the “Blue Rose” was 
available to home growers for the 
first time when actually the 
species has been known since 1909. 

5. That the roses offered were 
not blue as advertised but a “dirty 
magenta” and then only after or- 
iginal crimsom blooms faded. 


Finley, Riebe Join Brewer 

John D. Finley has joined Bruce 
B. Brewer & Co., Minneapolis, as a 
copywriter, and David Riebe has 
joined the agency’s art staff. Mr. 
Finley formerly was assistant ad- 
vertising manager of J. R. Watkins 
Co., Winona, Minn., and Mr. Riebe 


previously was with Reproduction 
Services. . 


Mackay, Sweden Co. Part 
Wallace Mackay Co., Seattle, has 
resigned the account of Sweden 
Freezer Mfg. Co., effective Aug. 31. 
The Sweden Co., Seattle manufac- 
turer of ice cream freezing and 
dispensing equipment, has been a 
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$700,000 BUDGET—Black-and-w hite 

bleed magazine pages like this will 

make up the bulk of Lightolier’s 

50th anniversary campaign this 
fall. 


Lightolier Hits 50; 
Schedules $700,000 
Ad Drive for Fall 


JERSEY CiTy, June 25—Lighto- 
lier Inc., manufacturer of lamps 
and lighting fixtures, will celebrate 
its 50th anniversary this year by 
doubling its advertising budget, in- 
stead of employing “the usual 
hoopla of self-congratulatory insti- 
tutional ads, testimonial dinners 
and grand-smash television 
shows.” 

The company has upped its an- 
niversary budget to $700,000, 
which will be spent in a full-scale 
campaign starting in September 
and continuing through December. 
Alfred Auerbach Associates, New 
York, is the agency. 

Using the established theme, 
“Wonderful Things Are Happening 
in Lighting,” ads will feature in- 
dividually one of five new lamp 
lines or three new fixture collec- 
tions, introduced June 21 at the 
National Home Furnishings Show 
in Chicago. 


a Black-and-white bleed pages 
will be featured in House Beauti- 
ful, House & Garden and Living 
for Young Homemakers, plus a 
b&w spread in November House & 
Garden featuring Lightolier’s Lu- 
cerne line, a series of brass cup 
fixtures. 

In addition, b&w page ads will 
run in Architectural Forum, Arch- 
itectural Record, Decoration, In- 
teriors and Interior Designs, and 
there will be a four-page insert in 
American Builder. 

Also planned are page ads for 
The New York Times featuring 
commercial installations. 

To bring the impact of national 
ads to retail stores, 3x4’ blowups 
of the ads have been made. De- 
signed to utilize wall space gener- 
ally not employed in selling, they 
are imprinted with additional sell- 
ing copy and illustrations. 


w To back up this advertising and 
point of sale program, Lightolier 
will furnish ad mats, radio and tv 
scripts and publicity; a 96-page 
lighting fixture catalog; a 16-page 
lamp catalog which will include 
the new lamps; a 16-page consum- 
er brochure on how to decorate 
with light and a 20-minute sales- 
training sound and color film with 
riders. 

The company will also hold four 
two-day distributor salesmen clin- 
ics, remodel its New York and Chi- 
cago showrooms, and do a $400,000 
modernization job on its plant in 
Jersey City. 


‘S-M Story’ Published 


S-M News Co., New York maga- 
zine distributor, in commemora- 
tion of its 35th anniversary, has 
published its historical record, 


Mackay client sirice 1947. 


“The S-M Story.” 
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Nearly Everybody 
| Reads Trade Papers, 
Eastman Study Shows 


New York, June 23—Thanks to 
Eastman Research Organization, 
business paper publishers and space 
salesmen at last have something 
with which to meet the annoying, 
but persistent, legend that “nobody 
reads business papers.” 

This week Eastman, which has 
been compiling pusiness paper 
readership figures twice a year for 
the past 15 years, for the first 
time released some of its computa- 
tions for all to read. Anyone could 
see why, for they showed that the 
exceptional trade paper subscriber 
is the one who doesn’t read his 
paper. 

The Eastman figures are com- 
posites based on 63 surveys among 
readers of the firm’s 9€ client pa- 
pers over the past 18 months. And 
they show that 82% of all “read- 
ers” interviewed had actually 
opened the magazine and read 
some substantial part of the edi- 
torial content while the issue was 
still current. 


# Another 14% consisted of “non- 
starters”—customary readers who 
happened to be an issue or more 
behind in their reading. The out- 
and-out “non-readers” (those who 
hadn’t read the issue and presum- 
ably had no intention of doing so) 
were a very smati minority—only 
4%. 

On amount of reading, Eastman 
found that the average reader read 
no less than 48% of all editorial 
and pictorial “elements” in the 
magazines surveyed. Moreover, the 
Eastman report flew in the face of 
another legend with a finding that 
editorial content did better than 
pictures: Pictorial elements had a 
“readership” of only 24% com- 
pared with the over-all figure of 
48%. 


= Among the main titles and de- 
partments in the magazines sur- 
veyed, the average number read 
was 50%, Eastman found, with a 
range from 31% to 66%. At this 
point, Eastman remarked that the 
publication with the 31% figure is 
doing at least as good a job for its 
readers as the one with 66%. 
“Amount of reading doesn’t tell 
the story,” it said. 

Eastman had only one other 
reservation to make on this first- 
published readership study. This 
was that the surveyed papers are 
“admittedly” not typical of the 
rank and file of business publica- 
tions. They are typical “only of 
such established top flight publica- 
tions as constitute the Eastman cli- 
entele,” said Eastman. 


Columbia Pictures 
Gets ‘Caine Mutiny’ 
Plug from Sen. Mundt 


NEw York, June 23—The Army- 
McCarthy hearings have faded 
from the tv set, bui the ace pub- 
licity men here still haven’t fig- 
ured how Columbia Pictures got 
that lush radio-television plug. 

It happened a couple of after- 
noons before the public hearings 
ended. Acting Chairman Karl 
Mundt pounded his gavel, made 
his usual little speech about no 
manifestations of pleasure or dis- 
pleasure, then called attention to 
a ship model. 


= It was, he explained to the au- 
dience tuned in to watch the hot 
controversy, a renlica of the ship 
used in the motion picture, “The 
Caine Mutiny.” He added that Co- 
lumbia Pictures had invited the 
members of the subcommittee to 
a preview of the movie. 

This bit of intelligence imparted, 
the more serious business of ques- 
tioning witnesses was resumed. 
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Retailer Group 
Hits Newspapers 
on Forced Rates 


WASHINGTON, June 22—Charges 
that retailers are suffering be- 
cause of certain newspaper prac- 
tices have been laid before the 
American Newspaper Publishers 
Assn. by the American Retail Fed- 
eration. 

The federation, in a letter to 
Cranston Williams, ANPA general 
manager, claimed newspapers are 
guilty of “forced combination 
rates,” unjustified and _ too-fre- 
quent rate boosts and an “astonish- 
ing” variation in milline rates. 

The retail group also said that 
the over-use of feature stories, 
which makes newspapers “too 
much alike,” was “running up costs 
of advertising to retailers to the 
point that they may be priced out 


of the newspaper advertising mar- 
ket.” 


s (In New York, Cranston Wil- 
liams told AA the ANPA “has 
nothing to do with the advertising 
rates of individual newspapers” 
and that it therefore would have 


“no response or argument” in re-| 


buttal to the federation’s charges. 
He added that the ARF letter 
might be taken up by ANPA’s 
board of directors, but that the 
board isn’t scheduled to meet again 
“till after Labor Day.’’) 

Referring to “forced combination 
rates” by joint-ownership morn- 
ing and evening papers, and oth- 
er combinations, the retail body 
declared: 

“This often unwarranted dupli- 
cation of advertising has, many 
retail advertisers believe, created 

(Continued on Page 6) 


‘Radio Proves Best 
Medium for Selling 
Foodstuffs: Kimble 


BRISTOL, TENN.-VA., June 22— 
Half the supermarkets in the U. S. 
and 60% of the top 1,000 food 
product manufacturers are now us- 
ing radio advertising on a regular 
basis, according to R. David Kim- 
ble, director of local promotion for 
the Breadcast Advertising Bureau. 

Mr. Kimble used this statistical 
approach in an address before the 
Tri-City Food Brokers Assn. here. 

And why is radio doing so well 
with the sellers of food products? 

“Everybody eats” was Mr. Kim- 
ble’s answer. “Food product selling 
at the manufacturer, broker or re- 
tailer leveis have one thing exclu- 
sively in common. And radio is the 
only medium that can reach and 


sell everybody.” 

Radio, he continued, provides 
the “consistent repetition of sales 
messages necessary to sell food 
products in this era of multiple 
brands, self-service shopping and 
robot retailing.” 


s The BAB executive quoted re- 
sults from sales effectiveness stud- 
ies made for Kroger Co. and Mc- 
Cormick Tea Co. to show how 
‘broadcasting can sel) foodstuffs. 

“Considered in the light of hun- 
dreds of other similar studies con- 
ducted over the past few years, 
these results seem to reaffirm the 
following conclusions,” Mr. Kimble 
said. 

“1. While you can always reach 
a part of your food potential with 
visual advertising, to reach all 
your potential customers, you must 
‘use radio advertising too. 

“2. Radio advertising and visual 
advertising reach and _ produce 
buying action from almost mutual- 
ly exclusive audiences—with rela- 
tively little overlap.” 


Women Overshadow Men in Advertising 
Federation Awards; 17 Clubs Win Honors 


Boston, June 22—The Advertis- 
ing Federation of America con- 
ferred honors on three living peo- 
ple at its 50th annual convention 
here this week, and all of them 
went to women. 

Mrs. Charlotte Montgomery, 


general magazine writer and coi-| 


4 A’s Group Probes 
Agencies Placing 
Objectionable Ads 


New York, June 23—Fairfax M. 
Cone recently stood up at a meet- 
ing of the American Assn. of Ad- 
vertising Agencies and proposed 
that Four A’s members who place 
objectionable advertising be 
thrown out of the association. 

Today the Four A’s announced 
that its advisory council will “as- 
sist in work for the continued im- 
provement of advertising content.” 
The council has “offered to meet 
with any member agency which 
may be charged with preparing or 
placing objectionable advertising.” 

The Four A’s pointed out that 


umnist for Tide, and wife of Har- 
‘ry Montgomery, one of the prin- 
cipals of Hanly, Hicks & Montgom- 
ery, New York agency, was given 


AFA Convention 


the coveted distinction of “Adver- 
tising Woman of the Year.” The 
title goes annually to the woman 
judged to have made the most im- 
portant contribution to advertising 
during the previous year (AA, 
June 21). 

Mrs. Montgomery was named 
“for the role she has played in in- 
'terpreting for manufacturers the 
/ women who comprise the buying 
|market of the nation.” Her award 
| was made at the annual brunch of 
‘the AFA council on women’s ad- 
vertising clubs on Sunday. It was 
presented by Mrs. Jean Wade 
Rindlaub, a former winner of the 
honor, who is v.p. of Batten, Bar- 
,ton, Durstine & Osborn. ’ 


| s At yesterday’s luncheon session, 
the second award went to Janice 
Willimont, Denver high school 


its by-laws already provide that, if| junior just turned 18, who won the 


a “serious complaint” is lodged 
against a member agency, “and 


provided the agency is abetting| essay on “When 


and encouraging such advertising, 
action may be taken.” Decision on 


| AFA national es- 
|say contest. Her 


‘I Think About 
| Advertising ...”’ 


LOBBY EXHIBIT—Winning entries in the Lithographers’ National Assn. 
competition were displayed last week in the lobby of the Depart- 
ment of Commerce building in Washington. Looking over the win- 
ners at the opening of the exhibit were, left to right, John Field, 
assistant administrator of the department’s business and defense 
service administration; Charles Honeywell, BDSA administrator; 
Kay L. Hanson, president of the Women’s Advertising Club of 
Washington, and William E. Coyle, president of the Advertising 
Club of Washington. 


Selling to Institutions... 


Savory Equipment Designs Special 
Toasters for Quantity Production 


Newakk, N. J., June 22—Wheth- a quarter of a century ago that, 
er in a crowded restaurant or where toast is concerned, speed 
dining-room or in a hospital bed, and satisfactory temperature were 
the American citizen has never especially important, and designed 
liked waiting too long for his food, quantity-production _ toaster 
or getting it cold when it should be| which met the situation so hand- 
hot. ‘somely that it has been widely 

Savory Equipment Inc. decided used where mass feeding is the 

problem. 

Definitely specialized to the 
needs of hotels, restaurants and in- 
stitutions in the rapid production 
of properly-done toast, the sales 
and advertising problem was re- 
latively simple, and has been han- 
dled by distribution through the 
kitchen-equipment dealers, with 
advertising both to these dealers 
and to the indicated consumer 
groups. The advertising has been 
handled for some years by Morey, 
Humm & Johnstone, New York. 


‘Country Gentleman’ 
Will Change Its Name 
to ‘Better Farming’ 


PHILADELPHIA, June 23—Country 
Gentleman, the nation’s oldest 
farm publication, is changing its 
name to Better Farming. 

Robert H. Reed, editor, said the 
reason for the name change is be- 
cause the new title “is more in- 
dicative of the magazine’s con- 
tents.” 

The name change will go into 
effect later this year. The maga- 
zine, published by Curtis Publish- 
ing Co., has been called Country 
Gentleman for 101 years. 


=e J. T. Heilig, v.p. of Savory, is 
sales and advertising manager, and 
has had a major share in the 
marked success of the company. 
Mr. Heilig expresses his strong be- 
lief in advertising as follows: 
_ “There isn’t any other way to 
@ To give the change of name the| Sell that I know of,” he declared in 
widest initial play, Curtis is ere Pe terse Alana aggen nt success- 
tracting for large space in Chi- oct py ioe the Selbem 
sg Mw Me Poe go and type of copy, probably because it 
, : . ppear | seems to be perfectly suited t 
the — or at the end) equipment and what it “will ‘“ 
of the week. In addition, thou- , $066k on 
sands of letters will be sent to ad- aga —, je _ fa cilities 
vertising agencies and advertisers | fa cilities will aay “4 aid Chase 
throughout the nation to give the meeting his ot yo 
, 
vous i aeticom re oped, illustrations show the toaster help- 
Sie. edd solnted out thet the ing to do the work which has to be 
Aa. : . done. A development of this is the 
magazine’s circulation stands at (Continued on P 12 
the highest point in its history, oa oe 
with more than 2,600,000 copies. 


s “We do not drop an old and 
honored name without regret,” he 
said. “But the new name is more 
indicative of the magazine’s con- 
tents today. For several years we 
have been modernizing the con-| 
tents to keep pace with the changes | 
in American agriculture. The mag-| 
azine’s century-old reputation has| 
been built in this way by meeting 


Don’t Cut Price- 
Drop the Product, 
Wishart Advises 


NEw York, June 22—While 
product pricing is a function of top 
management, it cannot be con- 
fined in a single organizational 
compartment, P. B. Wishart, pres- 
ident, Minneapolis-Honeywell Reg- 
ulator Co., said today. 

Addressing a session of the 
three-day general Management 
conference of the American Man- 
agement Assn., he maintained that 
sales, manufacturing, finance, re- 
search and engineering depart- 
ments should all be represented 
when price decisions are made. 
“The acceptance of the product by 
its customers,” he added, “is much 
more important than the competi- 
tive situation...” 

Mr. Wishart advised that man- 
agement should “have the courage 
to drop the product rather than 
compromise its objectives,” when- 
ever sound pricing policies do not 
lead to achievement of expecta- 
tions. “It takes real business cour- 
age,” he said, “to face up to such 
situations and drop a product line 
—and sometimes it is only stub- 
born pride which prevents us.” 


® Above all, he cautioned, low- 
pricing policies should not be sub- 
stituted for sound selling and mer- 
chandising. “It is my view,” he 
stated, “that in periods of tough 
sailing the wise course is first to 
strengthen the selling, merchandis- 
ing and service functions of the 
company rather than to turn in 
panic to price cutting.” 

Murray Shields, v.p. and chief 
economist for Bank of Manhattan 
Co., New York, told the opening 
session that “we are in the midst 
of a technological revolution” ca- 
pable of causing a “break upward 
in our rates of progress.” He pre- 
dicted that the economy will suffer 
“little depressions” arising from a 
pause in purchasing and/or capital 
expenditures, but not big depres- 
sions which are primarily firian- 
cial in origin. 

At the same time, Mr. Shields 
predicted that, despite certain 
growth, there will be more tem- 
porary economic instability and 
more intense competition than 


most business men and economists 
expect. 


s John M. Hancock, partner, Leh- 
man Bros., New York, was re- 
elected chairman of the American 
Management Assn. board during 
the conference. 

Other officers for the forthcom- 
ing year, all of whom were also re- 
elected, are: Don G. Mitchell, 
chairman of the board, Sylvania 
Electric Products, New “York, 
chairman of the executive commit- 
tee; James L. Madden, 2nd v.p., 
Metropolitan Life Insurance Co., 
New York, treasurer; Lawrence A. 
Appley, president, and James O. 
Rice, administrative v.p. and sec- 
retary. The last two are fulltime 
staff positions. 


Garry Moore Signs Three 
Three more advertisers will join 
the sponsor list of the “Garry 
Moore Show” (CBS-TV) effective 
in July when the show moves to 


any action then comes from the, won the $500 top 
board of directors. award and a trip 
Now, the advisory council will| to the AFA con- 
“meet with infractors and report, vention. She won 
the outcome of such meetings. Fol-| ut over 60,000 
lowing this the board would, if it)high school es- 
so decides, proceed toward annul- 58 ists all over 
ment of membership.” the country. 
Head of the advisory council is| She was pre- 
Earle Ludgin, president of Earle sented with her award by Felix 
Ludgin & Co., Chicago. Members | W. Coste, v.p. in charge of market- 
of the group include all former ing of Coca-Cola Co., and chair- 
board chairmen and ex-presidents|™an of the AFA’s essay contest 


of the Four A’s. (Continued on Page 126) 


Janice Willimont 


each forward step in agriculture) 


;10 a.m., EDT. They are: Borden 
with information and_ editorial 


| (Doherty, Clifford, Steers & Shen- 


techniques that have helped gen-| 
erations of farm families to farm| 
better and live better.” 

The magazine will present a neW| CHARLES N. CRITTENTON has been ap- 
cover format when the new name) pointed v.p. and general sales 
goes into effect. The section “Bet-| : : sss 
ter Living” will be changed si- manager of the toiletries division 


multaneously to “Better Farm Liv-| °F Helene Curtis Industries Inc., 
ing.” This section is devoted to | Chicago. Mr. Crittenton formerly 
varied interests in better living Was director of sales of the shaving 
for every member of the farm fam- instrument division of Eversharp 
ily. Inc., New York. 


field), Chun King Sales (J. Walter 
| Thompson Co.) and Toni (Leo 
‘Burnett Co.). 


Glory Carlberg Named A. M. 

Zellerbach Paper Co., San Fran- 
cisco, has appointed Glory Palm 
Carlberg manager of its adver- 
tising and sales promotion depart- 
j;ment. Miss Carlberg will succeed 
fosrangge! E. Hecht, who retires on 
Nov. 1. 
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Lancaster, Pa., chairman of the 
television board, made 
that the decision to go ahead with | 


NARTB Moves to 
Set Up Its Own 


‘tem and the promotion organiza- | 
tion are tied together. 
_ “The television board first dis- 
TV Ad Bureau ‘cussed the need for a national 
sales promotion organization for 
television—similar to the Broad- 
(Continued from Page 1) cast Advertising Bureau in radio 
organizing committee under Rich- and the Bureau of Advertising in 
ard A. Moore, KTTV, Los Angeles the newspaper field—about two 
(AA, May 31). -years ago,” he said. “Since that 
‘time the board has acted upon 
® Proposals for a sales promotion’! numerous progress reports on the 
organization had been before the feasibility of the organization 
television board for about 18 during its regular meetings. 
months when the 39-man com-| 
mittee announced it was ready to 8 “Obviously the primary respon- 
go ahead. The TvAB organizing sibility of television broadcasters 


committee ran into difficulties at to advertisers and their agencies last month, reports it expects to 


in Chi- relates to the circulation of the 


the NARTB convention 

cago last month, however, when medium. We should know what 

several important telecasters in-| we have to sell before we set 

dicated that they were reluctant about selling it.” 

to go into a sales group that The contract for pretesting the 

would not include networks. proposed circulation measurement 
Clair R. McCullough, WGAL, _— is with Alfred Politz Inc., 


it clear | 


\the circulation measurement sys- | publicly, 


| mittee, 


and amounts to $34,000. 

Mechanics of the measurement 
/plan have never been revealed 
purportedly for legal 
reasons. The plan has been dis- 
cussed, however, with researchers 
representing agencies, 
and research organizations. 

NARTB has said only that it 
will measure station circulation 
and provide a continuing census 
of sets by counties. The product 
of the studies would be used by 
advertisers and agencies. The 
study itself would involve the 
formation of an_ industry-wide 
organization with an annual bud- 
get of “several hundred thousand 
dollars.” 

Meanwhile, the Television Ad- 
vertising Bureau, set up in Chicago 


have tv station members signed 


by July. The three key committees 


of this group—the executive com- 
the planning committee, 
and the executive selection com- 
mittee, will meet in New York 
Tuesday (June 29). 


NATION'S TOP 233 Mi 


oo ame 


a ive Who Make 
fiyailable Now the Decisions in 


SALES e ADVERTISING e MARKET ANALYSIS e MEDIA 
MANUFACTURING © DISTRIBUTION ¢ RETAILING 


88 Pages... 
Copyrighted! 


*Compiled by 
Sales Management 


This brochure ranks the 233 Metropoli- 
tan County Markets by dollar volume 
for each of the retail store classifications 
compiled by Sales Management (7 of 
these sales classifications are published 
only in this brochure) plus complete 
Metropolitan County Area data from the 
Survey of Buying Power, May 10, 1954. 

This 88-page copyrighted brochure 
serves as an authentic yardstick for a 


comparison of your company’s actual 
sales in each of the 233 markets; helps 
you plan your advertising and promo- 
tional efforts in specific markets based 
on 1953 sales performance; 
nishes the information needed in making 
decisions affecting new district offices, 
distribution points and factory locations 
based on dollar sales volume. 


and fur- 


For your FREE copy of this 88-page brochure, write on your company letterhead to: 


Advertising Research Department 


Greensboro 


JANN & KELLEY, inc. 


Newspaper Representatives 


CHICAGO SAN FRANCISCO 

360 N. Michigan Ave. 111 Sutter St. 
News and Record sw perton 

Palmer Building 926 Buhi Building 

NEW YORK LOS ANGELES 


| Greensboro, North Carolina 


366 Madison Ave. 


2404 West 7th St. 


networks 


Cigaret makers remain quiet after, 
American Cancer Society’s stun- | 
ning report on death rates; don’t | 
indicate whether there will be a) 
switch in ad themes ..... Page 1 


General Motors ad ban, slapped on 
Wall Street Journal after pub- 
lication of ’55 styling, continues, 
but Journal is back on GM’s 
press release mailing list. Page 1 
Garden Guild president John T. 
Southwell is named in a 22- 
count true bill charging mail 
fraud and false advertising for 
ee Page 2 


Nearly everybody reads business 
papers, Eastman Research re- 
ports, cutting down the old no- 
readership legend with a finding 
that 82% of subscribers read 
current issues .......... Page 2 
Retailers protest to ANPA that 
“forced combination rates” and) 
too much use of feature stories 
are pricing them right out of 
the newspaper advertising col- 
MINN a cats 54 beN 6 00 0 SO Page 3 
Drop the product, not prices, when 


sound pricing policies don’t 

REGULAR 

Advertising Market Place ...126 
Coming Conventions ........ 117 
Creative Man’s Corner ...... 110 
I a eee 12 
Employe Relations .......... 110 
Eye and Ear Dept. .......... 109 
Getting Personal ............ 16 
Looking at Retail Ads ...... 112 
Obitwaries .............. 27, 106 
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work out, Minneapolis-Honey- 
well president advises ..Page 3 


Color ads sell housewares, National 


Can Corp. says, adding that an- 
other advantage is that plates 
can also be used in wholesale 
trade catalogs .......... Page 24 


Supermart trend is to push price 
competition, stick with pre-sold 
goods, experiment with big- 
ticket items, Standard Factors 
Corp. reports after making a sur- 
WR a echt aoa ba ene Page 28 

Leather upholstery comes back in- 
to favor as trade organization 
backs a business and consumer 
publication drive emphasizing 
its advantages 

Prescription drugs are subject to 
fair trade regulations, federal 
judge rules in case brought 
against Schwegmann Bros., the 
New Orleans price-cutting chain 
of supermarkets ....... Page 40 

Regional magazine tops. other 
monthlies in Mav pages as Sun- 
set scores 14% pages more than 
the runner-up, Better Homes & 


GOPHONE ooo cc scccccsens Page 41 
FEATURES 
On the Merchandising Front .110 
Photographic Review ....... 100 
Production Tips ............ 112 
pT 12 
Salesense in Advertising ....109 
This Week in Washington .. .122 
Voice of the Advertiser ....104 
What They’re Saying ........ 12 
You Ought to Know ........ 106 


wi 


all the bases. . 


like natives, which indee 


the rest of us at Anderso 


doesn’t claim infallibility. 
advertising and merchandising problems tough 
nuts to crack. But one thing’s certain; he’d know 
just where to begin. If you’d like to know about 


can do for your advertising, call MUrray Hill 
8-5800 and ask for Andy Anderson or Jack Cairns. 


- 
Kan Knipe, Vice-President of Anderson & 
Cairns, has been account executive on Masland 
Carpets for 10 of the 25 years we've had_ the 
account. Karl’s advertising experience has touched 
.a big department store; a famous 
national magazine; a coast-to-coast radio network; 
the Paris office of a big U. S. advertising agency, 
where all but the boss—Mr. Knipe—spoke French 


d they were. Karl Knipe 
Could be he’d find your 


n & Cairns, and what we 


ANDERSON & 


488 Madison Avenue 


ADVERTISING 


Canada: Anderson, Smith & Cairns, Ltd., Montreal 


CAIRNS, INC. 


« New York 22,-N. Y. 
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It is really frightening when you realize the continuity and 

the frequency of the ice age. 

Every 15,000 to 30,000 years, like clockwork, the ice cap moves 

down to Cairo, Illinois, and ruins everything northward. The 
geologists call this recurrence “pretty often.” 

At the other end of the frequency scale the electronics people talk about 
“intervals” of a billionth of a second. 

Advertising ought to run pretty often, too — most of the thinkers agree. 
But a “regular schedule,” with a page every 30,000 years 

or a spread every billionth of a second leaves some important 

middle ground out of consideration. 

For fear that advertising students may get hold of textbooks on geology 
or electronics, we have been doing some serious studies on how often 
is often in the advertising business and about what happens if the 
laws of advertising continuity are violated. Very informative. 
Naturally, to us, the most successful advertiser is the one 

who can make a profit out of THIS WEEK space “pretty often”’ 

— say 13 times or more a year. 

We have 33 such cycle advertisers now and are willing to encourage | 
— even to help — another 33,join the “pretty often” ranks. 


P.S. If you’d like to delve into this business of how often is often 
in advertising, we suggest you contact your nearest THIS WEEK 
representative. He’ll be happy to show you results of our recent 
continuity studies. 


AMERICA’S LARGEST 
FAMILY MAGAZINE 


This Week 


MAGAZINE 


SHARES THE POWER AND PRESTIGE OF THESE 34 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The (Baltimore) Sunday Sun The Indianapolis Star ; The Pittsburgh Press 

The Birmingham News The Uacksonville) Florida Times-Union — Portland (Oregon) Sunday Journal 
Boston Sunday Herald Los Angeles Times Providence Sunday Journal 

The Charlotte Observer The (Memphis) Commercial Appeal Richmond Times-Dispatch 
Chicago Daily News Miami Daily News (Rochester) Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal. St. Louis Globe-Democrat 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 

The Dallas Morning News New Orleans Times-Picayune-States San Antonio Express and News 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 

The Detroit News Norfolk Virginian-Pilot The (Spokane) Spokesman-Review 
The Houston Post The (Philade!phia) Sunday Bulletin The (Washington) Sunday Star 


The (Phoenix) Arizona Republic ‘ 
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to increase sales . . . and decrease costs 


advertise more in the biggest 
and best medium NEWSPAPERS 


For ®very Dollar Spent Last Year To Advertise On TV— 
Four Dollars Were Spent For Newspaper Ads! 

IN ONE YEAR... The Average Family Spends More For 
Newspapers Than For All Soap And Toothpaste Combined! 
IN ONE YEAR ... The Words The Average Adult Reads 
In His Newspaper Would Fill 91 Full Length Books! 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 


—----————— 


Retailer Group 
Hits Newspapers 
on Forced Rates 


(Continued from Page 3) 

an unnecessary use of newsprint, 
hiking demand in relation to sup- 
ply and thereby contributing meas- 
urably to increased newsprint costs 
..-which publishers have used as 
reasons to raise advertising costs 
still more.” 

The letter indicated that retail- 
ers were resentful at having to 
buy space they don’t want in order 
to get space they are interested in. 


# An ARF study covering milline 
costs of newspapers, it was said, 
showed the “astonishing” variation 
as between $6.89 in a New Jersey 
newspaper and $2.51 in a Connecti- 


cut newspaper. 


Ben Duffy, President of Batten, Barton, Durstine & Osborn, Inc., tells why: 


“Snap on your TV set Thursday night—there’s Groucho,” 
Ben Duffy points out, “and he never fails to be there. “Frequ 

“You—and BBDO—can thank Air Express for that. It’s 
Air Express that carries Groucho’s films regularly. 


“You don’t have to wait for Groucho!” 


day in the year. It’s the most reliable service we know. 
atly, we send duplicate shipments in case one 
should be narred or lost in handling—but this precaution has 
never onc been necessary. 


“TV films are always due at a certain hour, often the whole “Impor ant, too, is the fact that almost all our shipments— 


way across the country. The same with printing plates. They 
may have to reach 100 different cities to make a specific edi- 
tion of many publications. 


“Air Express gets these essential materials there—every 


—_—@® Air Express 


more thar 1,000 a year—cost us less with Air Express than 
with othe: air services.” 

It pays to express yourself clearly. Say Air Express! 
Division «{ Railway Express Agency. 


—ry— 


GETS THERE FIRST via US. Scheduled Airlines 
CALL AIR EXPRESS ... divisionof RAILWAY EXPRESS AGENCY 
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DOUGLAS K. BURCH has been ap- 
pointed manager of television and 
radio programming of Stockton, 
West, Burkhart, Cincinnati. Mr. 
Burch formerly was _ assistant 
technical director of television and 
associate recording director for 
radio of Benton & Bowles, New 
York. 


“It is fully realized that the mil- 
line rate is not a completely true 
and accurate indication of a news- 
paper’s advertising pulling power 
or worth,” said the ARF. “How- 
ever, in our judgment, the news- 
paper that is the lowest in milline 
rate of the 74 we calculated is one 
of the very best newspapers in its 
circulation class in the nation.” 

The federation said that one re- 
tailer had protested nine retail 


rate increases in ten years by one ~ 


newspaper, while other retailers 
complained of the “monopolistic” 
newspaper situation in their cities. 


s “Most merchants,” said the fed- 
eration in its complaint to ANPA, 
“understand that many newspapers 
have been caught in a web of ris- 
ing costs. 

“However, there is a widespread 
feeling that the circumstances 
which have brought about news- 
paper mergers, consolidations and 
eliminations in nearly all of Amer- 
ica’s medium-size and _ smaller 
cities and given the newspaper 
complete control of the area, cre- 
ated a situation where a publisher 
is tempted to pass on cost increases 
to advertisers rather than to resist 
unreasonable demands from _ pro- 
duction and editorial workers.” 


Delta Air Lines Names Two 

In a reorganization of its public 
relations division to provide for a 
separation of information activities 
and advertising, Delta-C&S Air 
Lines, Atlanta, has appointed 
George E. Bounds director of ad- 
vertising and F. J. (Fritz) 
Schwaemmle director of informa- 
tion services. Mr. Bounds formerly 
was director of publicity and ad- 
vertising, and Mr. Schwaemmle 
formerly was director of group 
presentations for Delta. Both pub- 
lic relations and advertising for- 
merly were directed by James H. 
Cobb, v.p., who resigned to join 
American Airlines as director of 
advertising. 


OR, CUSTOMERS 


6} 


All types of retailers—banks—service stations 
—theatres—firms large and small—from coast 
to coast—use the lovely exotic real Hawaiian 


atafew cents each! 


Vanda Orchids from Hawaii to 


* Increase BUYING traffic 

* Bring in NEW customers 
* Bring back OLD customers 
* Create GOODWILL 


~Bring in EXTRA SALES and PROFITS 


You can do it tool Write today for FREE 
brochure and new low price list! 


H. C. KRUEGER © DEPT. AA 
FLOWERS of HAWAII 


670 South Lafayette Park Place 
Los Angeles 57, California 
Phone: DUnkirk 8-5106 
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NAME -CALLING 


All ad firms with one name 
Like Thompson or Ayer 

Are amazed when their rivals 
Take names by the pair. 


Says Thompson, “One loses 
One's central controls 

With both Young and Rubicam, 
Benton and Bowles.” 


| “What rot!” Y & R says, 
A “We're just ‘double-barrelled’ 
bh Beware, though, of three, like 
D. S. and Fitzgerald.” 


cut a long story short 


It has been four years since this little poem appeared in VARIETY. It was 
to call attention to the fact that Carlock, McClinton & Smith had just linked their names with Calkins & Holden. 
we've decided to simplify our masthead. In line with our policy of not saying anything in five words when it 
addressograph plates, Western Union and long distance operators, compositors and messenger boys 
for their patient acceptance of this not inconsiderable burden for the past four years. 


And we especially want to thank our clients who have made those years prosperous ones. 


and Ralph Holden and to enrich it by a constant infusion of new young talent. 


So, call us Calkins & Holden (many of you do anyway) or call us C & H (as we do ourselves). 


ee 


Or, if you are interested in better advertising agency service, just call us. 


M. E. CARLOCK + PAUL SMITH 


247 PARK AVENUE, NEW YORK CITY, Plaza 5-6900 * 333 N. MICHIGAN AVENUE, CHICAGO - 


Yet D. S. and F. says, 

“Three partners are fine.” 
“And,” adds Foote, Cone and B 
“Beyond that, draw the line.” 


It's four names that bring you 
The trouble and woe, 

S. 8. C. & Bayles, 

B. B. D. 8 0. 


Four names, though, are great 
But watch out for a fifth 
Calkins, Holden &§ Carlock 
McClinton & Smith! 
— Bob Colwell, SSC&B 


written by a friend of ours, Bob Colwell, principal in another polynomial advertising agency, 
At the time, there were excellent reasons for taking that resounding name. Now, to the relief of our switchboard operators, 


can be said in two, we’re reverting to the name this firm has borne, except for this brief hiatus, for §3 proud years 


We wish to extend our thanks to typists, cutters of mimeograph stencils, stampers of 


We intend to continue the bright tradition upon which this agency was founded by Earnest Elmo Calkins 


CALKINS ¢& HOLDEN™ 
Advertising 


J. SHERWOOD SMITH + RENE CLARKE + H. L. MCCLINTON 


712 S. CURSON AVENUE AT WILSHIRE BLVD., LOS ANGELES 
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Yale & Towne Traveling Show | and equipment to demonstrate the 

to Perform in Chicago latest materials handling cost- 
Yale & Towne Mfg. Co., New Saving techniques. Three perform- 

York, maker of materials han-|@"CeS, 1:30, 3:30 and 8 p.m., will 

dling equipment, will present its >€ held daily. 

unique traveling show to leaders Arrangements for the Chicago 

of business and industry in Chi-| Performances are being handled 

cago on June 29 and 30 at Sol- ‘by Arthur Dobler, Yale’s Chicago 

dier’s Field. The show, <a manager. 

has appeared in 43 states and 

Canada during the past year and Paper Moves N. Y. Office 

a half, features a big top with | The Chicago Daily News has 

ringmaster, a mechanical menag- moved its New York office to the 

erie, movie theater and club car International Bldg. 


SWITCH FROM STILL — 


Start Using 


| ANIMATED TV 
SLIDES o FILM 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! 


‘FILMACK STUDIOS 


1323 So. Wabash Chicago, Ill. 


“ses = #8 ees 


TRIAL ORDE 
R! 
HOUR SERVICE: 


No Agency Changes Included in Union of 
Two Old-Timers, Packard and Studebaker 


(Continued from Page 1) of Packard stock—the stock would | 
pendents—met separately to dis- be reclassified so that each holder 
cuss the plan. The announcement of five shares would receive one 
was made jointly by Mr. Nance,,share of $10 par value stock. 
president of Packard, Harold S. Studebaker shareholders would 
Vance, Studebaker president, and get 1.5 shares of Studebaker-Pack-_ 
Paul G. Hoffman, Studebaker ard stock for each share now held. 
board chairman. 

The proposed executive — s Net effect would be that Pack- 
in Studebaker-Packard calls for ard would buy Studebaker assets 
Mr. Hoffman to be chairman of, and Studebaker- 
the board and Mr. Vance to be. Packard would 
chairman of the executive com- | be formed with 
mittee. Hugh J. Ferry will retire’ Packard stock- © 
as Packard chairman, but will re- holders getting | 
main on the board, while Mr. 2,898,268 shares | 
Nance will become president and of the new stock © 
chief executive officer. and Studebaker 

All principals carefully avoided| shareholders re- 
the word “merger” in referring | ceiving 3,542,187 


to the Packard-Studebaker union, | shares. 


using “combination” and “Joining | The three men 
forces” instead. ;who will head 
The consolidation, subject to, 
stockholder approval Aug. 17, pro-' pany said that dual distributor- 
poses a one-for-five reverse split ships will be considered, especially 


James J. Nance 


| 
up the new com- 


ea eae 


there’s a BEG 
FOOD MARKET 


in Oklahoma 


— 


NATIONAL LINAGE 


ur 477 


[af guitar. (954 


——) 


OKLAHO 


To sell the ‘amilies who buy the 
most food —use the newspapers that 
goes into ‘:e most homes... 


Owned and © perated by 

The Oklahom« Publishing Company 
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in smaller markets. Some Packard 
dealers will also handle Stude- 
baker trucks. Studebaker now has 
2,500 dealers; Packard has 1,200. 

The Studebaker-Packard execu- 
|tives stressed that the two lines 
of passenger autos are not compe- 
titive, with Studebaker covering 
the “low and medium” price field 
and Packard in the “upper medium 
and high” price field. 


= (“Advertised-delivered” prices 
—an automotive euphemism that 
omits transportation and _ other 
costs—of Studebaker range from 
$1,758 to $2,556. Packard prices 
are from $2,544 to $6,100.) 
Studebaker reported car sales 
for the first four months of this 
year at 31,755 (down from the 47,- 
834 of the same period in ’53) and 
5,293 truck sales. Packard sold 
16,900 cars in the same period 
| (down from 29,197 in ’53). 
| Packard lost $380,000 during the 
'first quarter of ’54 and Studebaker 
had a loss of $6,431,090, in con- 
sideration of which it is asking a 
federal tax rebate. 


@ Falling sales of independents 
have brought two other mergers in 
the past 15 months. Kaiser-Frazer 
bought out Willys-Overland to 
form Kaiser Motors Corp. in April, 
1953. Last month Nash-Kelvinator 
and Hudson joined to become 
American Motors Corp. As in the 
case of the Studebaker and Pack- 
ard combination, efforts to cut 
costs and place the companies in 
better competitive positions were 
given as reasons for the mergers. 
This year, the Big Three—with 
Ford and General Motors far ahead 
of Chrysler Corp.—have cornered 
all but 4% of total passenger car 
sales. 


# Formation of Studebaker-Pack- 
ard would bring together two of 
the ocldest auto companies in the 
U.S. Studebaker, after making 
wagons for some 50 years, pro- 
duced its first auto in 1902 in 
South Bend. Packard’s first car 
was made in Warren, O., in 1899. 

The merger will also bring to- 
gether a pair of top-notch mer- 
chandisers. 

Paul Hoffman ster'ed as a 
Studebaker salesman in Los An- 
geles in 1911 and rapidly rose 
within the company when his sales 
record came to the aitention of 
management. 

James J. Nance went to Pack- 
ard two years ago. after maxing his 
mark as president of General Elec- 
tric’s Hotpoint subsidiary. Since 
then he has openly described his 
job as one of making Packard more 
attractive for possible mergers. 

Studebaker under Hoffman was 
developed into a fast-moving or- 
ganization that successfully anti- 
|cipated trends, notably with ad- 
|vanced designs immediately after 
|World War II. Packard under 
Nance has shaken off some of its 
old-fashioned flavor, increased the 
number of dealerships, and under- 
taken cost-cutting plant improve- 
| ments. 


Winfield Case has resigned as 
| v.p. in charge oi radio. tv and copy 
of Cunningham & Walsh, New 
York. He has made no announce- 
/ment of his future plans. 


| Wintield Case Leaves Agency 
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father. June 20 was Father’s 


Day. He can now wear (and pay for) 
the tie his family picked out. And that’s 
, a clue to the whole men’s wear business. 
Dad wears the pants but Mother must 
okay them. Perhaps that’s why, for years, 
The Saturday Evening Post has carried 


more men’s wear advertising than any 


other weekly. It is the family maga- 
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!Why some 
newspapers 


iare more 
successful 


than others 


A newspaper is a complicated thing. It takes 
a skillful and creative team to produce it—a 
team of editorial, mechanical and business experts. 
The newspaper which builds a better team of pro- 
ducers — and which enjoys more enlightened man- 
agement —— has the combination needed to achieve 
success. The theory is simple enough. Putting it 
into practice is somewhat more difficult. 


+ + + 


The man in the picture is one of the important 
reasons why the Los Angeles Times has achieved 
and maintained its position as the leading news- 
paper in western America. 


He represents the typical Times-Mirror 
employee — the average in age and length of 
service among the 2700 regular employees of The 
Times, The Mirror and Times-Mirror Press. 


Our typical employee is 38 years old. He has 
worked at Times-Mirror for a little more than 
8 years. His wage scale is higher than that paid 
for similar work elsewhere. . 


Tucked into his desk at home are a number of 


The Times, which has served Southern California 

| since 1881, is first by far among all the newspapers 
maf western America . . . first by far in public service, 

7 in circulation and in advertising. 


LOS ANGELES 


documents which add greatly to his sense of 
security, and which help to explain why the Times- 


Mirror Company has the lowest employee turn- 
over in the industry. 


His life insurance policy carries a face value 
of $7,000 and contains double-indemnity and dis- 
ability provisions. 


A family health insurance policy covers the 
employee, his wife and children, guaranteeing 
weekly disability pay to him and furnishing 
family protection against many of the costs of 
diagnosis, hospitalization, surgery and doctor bills. 


The cost of both life and health programs is 
borne, largely, by the Times-Mirror Company. 


In the envelope labeled “Retirement,” our 
typical employee stores the plans for his future. 
Under the terms of the Times-Mirror retirement 
plan, he will receive $200 per month — over and 
above and distinct from his Social Security benefits 
—after retirement at 65. The cost of a compar- 
able plan, if he were to buy it outside his company, 
has been estimated at $20,607.19. Actually, 
because his is a group plan and because the com- 
pany pays more than half the cost, the employee 
pays about one-third of that amount, spread out 
in easy payroll deductions over the years. 


Standing to the average employee's credit is 
the sum of $933, his share of the profits of his 
company, allocated to him under the Times-Mirror 
profit-sharing plan. 


The average employee also enjoys a 3-week 
paid vacation, 8 holidays per year with pay, a 
modern cafeteria, low-cost parking in a company- 
owned garage, recreation rooms, a credit union and 
many other company-wide benefits and services. 


But most of all, the man who works for The 
Times feels that he is somebody; that his opinions 
count; that his ideas are wanted. He is part of 
the team producing the newspaper that is first 
by far in its field — thanks, to a large degree, to 
his efforts. Because he has a better job, he does a 
better job of helping to produce a better newspaper. 
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NIAA Takes a Forward Step 


At its annual conference in Montreal earlier this month, the Na- 
tional Industrial Advertisers Assn. adopted a series of amendments 
to its constitution and by-laws which increased the individual mem- 
ber’s dues, reorganized the structural arrangement of the organization, 
and provided for a stronger headquarters staff, headed by a fulltime 
president. 

Despite a lengthy, noisy, and occasionally acrimonious floor fight 
on the amendments, based principally on opposition to the increase 
in dues, it became evident that the membership has accepted the 
changes with near-unanimity, and that NIAA is now in a position 
to move forward to greater achievements and greatly extended serv- 
ice to its members. 

NIAA, with something like 4,500 members, likes to boast of the 
fact that it is the largest organization of advertising men—advertis- 
ing managers and similar company officials—in the world. The new 
dues structure and organizational setup should permit it to move 
strongly in the direction of becoming a far more effective instrument 
for the promotion of industrial advertising than it has been in the 
past. But there is a great deal still to be done. 

NIAA, like so many other trade associations, has “just growed” in 
the past. With a lack of continuity among elected officers, and with 
budgetary limitations making it necessary for the major part of the 
association’s activities to be carried on by voluntary committees 
working with extremely limited budgets, the activity of the organiza- 
tion has been severely restricted. 

Now, for the first time, the association has placed itself in a posi- 
tion where it should be able to carry on a coordinated, continuous 
and expanded service to its members, and in general advance the 
cause of industrial advertising and marketing. 

Adoption of the amended constitution and by-laws is, however, 
merely the first step. The means for marked improvement have been 
provided, but the actual improvement can come only from officers 
and members who have a clear view of where they are going, and 
are willing to work hard and diligently to get there. 

Fortunately, NIAA has always had an unusually large segment of 
“dedicated” members, and it is safe to assume that, with the new 
opportunities which face the organization, the body of the member- 
ship can be counted upon to do more than ever to make the organiza- 
tion stronger and more effective than it has ever been. 


Nonsense Doesn't Pay Off 


Last week ADVERTISING AGE reported that General Motors had can- 
celed all advertising commitments in the Wall Street Journal because 
the newspaper had succeeded in securing—and printing—what was 
supposed to be confidential information about 1955 GM automobile 
models. 

This is, in many ways, one of the most shocking stories of the year. 
Not, you understand, the story which Wall Street Journal carried, 
but the action of General Motors in canceling its advertising as a 
result of the story. 

Relatively few instances of advertising cancelations due to edi- 
torial activities have come to light in recent years, and we had been 
hoping, apparently naively, that enlightened advertisers had given 
up the practice of trying to influence editorial judgment through the 
business office. . 

Any advertiser has the right, of course, to decide at any time that 
a particular advertising medium is no longer worth buying. But it 
seems childish and pointless to take such action based on legitimate 
news coverage. 


“How was | to know he was creating. | thought he was sleeping.” 


What They're Saying 


Change in Outlets 

It cannot be overlooked that re- 
cently many Europeans have had 
a tendency to misunderstand the 
American people. Our ideals are 
questioned in many of the coun- 
tries which we help with material 
Ss. 

It is true that technical speciali- 
zation has been overemphasized in 
many of our universities. But re- 
cently we have awakened to this 
fact and its limitations. The curric- 
ula of our institutions of learning 
are under examination. This has 
been a spontaneous, voluntary ac- 
tivity, neither stimulated nor spon- 
sored by the government... Spon- 
taneous collaboration is being 
undertaken by leading educators 
and industrialists to revise our 
university courses with greater 
and greater emphasis on the lib- 
eral arts and the humanities. Many 
of the management group of 
American business now believe 
that it is not as important for the 
young man, the leader of the 
future, to be trained as the com- 
plete engineer or technician, as it 
is for him to be trained as the 
complete man... 


—Gilbert W. Chapman, president, 
Yale & Towne Mfg. Co., speaking at 
a luncheon in Paris to commemorate 
the 50th anniversary of business re- 
lations between Y&T and Fenwick, 
8. A. 


Tool for Teachers 

I think it very likely that com- 
mercial television will become the 
greatest tool of the teaching pro- 
fession, and that it may not only 
make teaching more interesting to 
those who are taught but easier 
for those who teach. And I should 
not be at all surprised if one day 
there will be classes in how to 
read pictures—_that is, how to ab- 
sorb quickly and retain the infor- 
mation given on a_ television 
screen, as is now done with the 
printed line, the printed page. 

—Edward ‘tanley, manager, public 

service procrams, NBC, speaking be- 


fore the Hh School Alumni Assn. 
in Aurora, Neb. 


TV Is Educciional 

-Television 3 often described as 
being very cducational for chil- 
dren. This is unquestionably true. 
Why, when ve were the age of 
our kids, w. did not have the 
slightest ides of the meaning of 
the word “dcodorant.” There are 
lots of other ways, too, in which 
modern children have been edu- 


cated by the material sent out 
lover the high-frequency waves. 
They know that: 

The quality of a loaf of bread 
should be ascertained by the pic- 
ture on the wrapper. 

The best thing for a sore throat 
is a cigaret. 

Beer is no good unless it is light 
and dry. 

Baseball players never eat oat- 
meal for breakfast. 

Candy is good for you. 

Little girls should have home 


permanents. 


—Ad Club Weekly, publication of 
the St. Louis Advertising Club. 


How About Selling Culture? 

If radio and television devoted 
one tenth of the energy in elevat- 
ing its entertainment standards 
that is now expended in making 
the “hard sell” for products, with- 
in a year the public would be buy- 
ing a better brand of culture, and 
loving it. 

The argument that “we have to 
give the public what it wants” is 
false and hypocritical, because the 
whole economic structure of radio 
and television depends for its life 
on making the public want what 
it didn’t know it wanted before. 

But there is an immediate 
profit in selling a product to the 
public—and no immediate profit 
in selling a higher level of enter- 
tainment. In the long run, of 
course, poor programs weaken and 
debase our society; but “society” 
is an abstract word, while “sales” 
is a concrete one. 


—Sydney J. Harris, in his “Strictly 
Personal’ column, Chicago Daily 
News. 


Rather Fiscal 

You may have noted a lack of 
profound economic predictions in 
these pages. 

With practically everybody in 
the country leaping up and down 
to forecast utter gloom or a boom- 
ing rebound, we set out on a sur- 
vey to give the pick of the predic- 
tions to our readers. 

We never got any further in our 
research than the Chicago Tribune 
financial section, where we were 
stopped in our tracks by this item: 

“Xylophone sales, which were 
rather in fiscal 1953, particularly 
in the first, second, and south- 
west quarters, in 1954 are ex- 
pected.” 


—Item in “The Postage Stamp,” pub- 
lished by The Rylander Co., Chicago. 
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Rough Proofs 


“Pipe-smoking cancer’ expert 
heads tobacco industry research 
group,” but this is not to be re- 
garded as a special concession to 
Prince Albert. 


Sears, Roebuck reports that its 
newspaper advertising expendi- 
tures in 1953 totaled $36,000,000, 
and it would probably admit mod- 
estly that it is now the world’s 
largest advertiser. 


Competitors of Consolidated 
Vultee are given a boost in those 
Convair ads promoting “the best 
airliners in the world.” 

They get proofs of the ads, but 
no bills. 


General Motors decided not to 
run any more advertising in the 
Wall Street Journal following pub- 
lication of a story about its 1955 
models, and it turned out to be the 
best advertised cancelation of the 
year. 


Bob Whitney says that people 
like nice things, and spend more 
for symphony concerts than for 
baseball. 

In Milwaukee they like them 
both. 


“You might get a 14% lb. brook 
trout,” says Station WKZO, but the 
documentation shows that to land 
a monster like that you have to 
fish not in a brook but a river. 


Fresh ’nd Aire suggests that copy 
writers work better in air-con- 
ditioned offices. 

Especially if they are trying to 
write Christmas ads in July. 


Most swimsuit advertising is 
timed wrong, Seymour Lipton told 
the Merchandising Executives’ 
Club. 

That’s right—just about the time 
you want to go in the water, the 
stores are trying to interest you in 
fall apparel. 


Nature will have her way. Even 
with everybody trying to reduce 
and counting calories like mad, the 
candy manufacturers made more 
than a billion dollars’ worth of 
their favorite products in 1953. 


Money, remarks Jim Woolf, the 
sage of Sante Fe, is one of the most 
engrossing preoccupations of man. 

And it isn’t exactly without in- 
terest to women. 


A midwestern executive adver- 
tises that he is interested in a job 
on the West Coast, “because heart 
is in California.” 

And he isn’t even waiting for 
big-league baseball to arrive in 
Los Angeles. 


There is nothing quite so pitiable 
as a conventioneer who has been 
appointed parliamentarian with- 
out having had a chance to locate 
a copy of “Roberts’ Rules of 
Order.” 


Copy Cus. 
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On the Shelf...and Selling! 


The two big phases of every selling job 
are accomplished faster in huge Delaware 
Valley, U.S.A. when THE INQUIRER 
carries your advertising. 


Retailers, brokers, jobbers know that 
goods promoted via Philadelphia's FIRST 
newspaper wi// sell. So distribution 
speeds. Display “out front” is assured... 
backed up by powerful INQUIRER 


merchandising. Result . . . steady sales 
and faster turnover. 


No surprise then that THE INQUIRER 
stands FIRST in national advertising; as it 
does in retail advertising, classified advertis- 
ing and total advertising. 


Surely THE INQUIRER should be FIRST 
on your schedule! 


The Philadelphia Pnquirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


NEW YORK CHICAGO 


EDWARD J. LYNCH 
20 N. Wacker Drive 
Andover 3-6270 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK & CHAMBERLIN 
155 Montgomery St. 


DETROIT 
GEORGE S. DIX 
Penobscot Bldg. 


Woodward 5-7260 Garfield 1-7946 


Food and drug sales 
high in 
DELAWARE VALLEY 
U. 5. A. 
Delaware Valley's 
1,250,000 families yearly 
spend $14 billion in food 


stores . . . $132 million in 
drug stores. ; 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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WILLIAM B. LEWIS has been named 

radio-tv director of Geyer Adver- 

tising, New York. He has been with 

the agency since 1951, first as tv 

copy chief and later as commercial 
director, 


Newspaper Cost Plan 
Outlined in Manual 
by Finance Officers 


New York, June 22—A new cost 
allocation manual for newspapers 
is being distributed by the Insti- 
tute of Newspaper Controllers & 
Finance Officers. 

The manual is intended to pro- 
vide a way to allocate the proper 
proportion of expenses to the 
newspaper’s two customers—the 
advertiser and the reader. 

Newspapers which use the insti- 
oe tute’s “Standard Chart of Accounts 
; for Newspapers,” or which have 
te similar classifications, can employ 
Ae the allocation system without 
changing their general accounting 
method cr the preparation of fi- 
nancial statements. Others wiil be 
able to adopt it with little diffi- 
culty, according to the institute. 

Allocation bases for six-day 
publications and daily and Sunday 
operations are spelled out. Items 
covered include newsprint, ink 
mechanical expenses, advertising 
department, indirect expenses, and 
other costs. Examples are included 
to illustrate the distribution of ex- 
penses by products to related rev- 


My Pop makes me so mad! 
He's always using my can of... 


TRANSPARENT 


ABCO Plastic & Supply Co. 


NEWARK,N.J. © LOS ANGELES, CALIF. 


SPRAY 


Bs 


enues, along with breakdowns by 
unit cost and unit revenue. 

The report has been in prepar- 
ation for the past two years. Copies 
can be obtained for $5 each from 
the institute, 230 W. 41st St., New 
York 36. 

Swank Sets Color Campaign agency. 

Swank Inc., Attleboro, Mass., 
will use Sunday newspaper color 
supplements in 42 cities, plus Col- 
lier’s, Esquire, Holiday, Good 


Robert M. 


Hitchcock Joins Laughlin 
Frederick C. Hitchcock, former- 


: ly production manager of the Max- 
Housekeeping, Life, Look and The! well House division of General 


Saturday Evening Post in the most Foods Corp., Hoboken, N. J., has; tion, New York, to develop a de- 
extensive fall campaign in its his-| been appointed v.p. of Thomas 
tory. Full-color ads almost exclu- 
sively will be used to promote an 
expanded line of unusual men’s 
jewelry and belts, wallets and 
‘other leather goods. 
Marks & Co., New York, is the 


Laughlin Co., Portland, Me. He: 
will coordinate the sales activities | 
'of 16 branch offices for Laughlin’s | 
line of drop-forge wire rope and. 
chain fittings. 


ARF Appoints L. O. Brown 
Lyndon O. Brown, a v.p. of 
Dancer-Fitzgerald-Sample _Inc., 
New York, has been named chair- 
man of a committee appointed by 


the Advertising Research Founda- 


Advertising Age, June 28, 1954 


sign for audience studies of major 
media on an integrated basis. The 
committee’s first project will be 
consumer magazines. 


WMTW Names Paul Tiemer 

Mt. Washington TV Inc., oper- 
ator of WMTW, new tv station in 
Portland, Me., has appointed Paul 
Tiemer as manager of its Boston 
office. Mr. Tiemer formerly was 
with Paul Raymer Co. and Bertha 
Brannon Co. 


McCulloch power saws and 

other products are designed for 

rugged duty in rugged places 

. . . and we are constantly in 

. search of new ways to keep 
these products the most efficient 
and dependable in their fields. 
Product Engineering helps us 
continually in this job: we find it 
our top source to ‘“‘what's new” 
in machinery and equipment 
design. 


2 John L. Ryde 

Vice President 

McCulloch Motors Corp. 
Los Angeles 45, California 
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Advertising Age, June 28, 1994 


New Yorkers May 

§ Drink 1,000,000 
} f =» ¢ 
» Cases of ‘Tonic 

New York, June 22—Sales of 
quinine water, that favorite of the 
gin and tonic tippler, are expected 
to increase by more than 50% over 
last year in this area. 

The forecast comes from William 


O. Dillingham, exec. v.p. of Hoff- 
man Beverage Corp., who reports 


that gin and tonic is now firmly 
established here as a hot weather 
refresher. 

“From virtually a standing start 
a few years ago, sales during the 
three-month selling season last 
year surged past an estimated 600,- 
000 cases, or about 14,400,000 bot- 
tles.” 

Despite a slow start occasioned 
by cool weather, Mr. Dillingham 
predicted sales of better than 1,- 
000,000 cases in New York. With 
all major producers increasing 


their advertising and promotion ef- 
forts, he expects that the big mer- 
chandising push will be directed at 
the “take-home” retailers where 
approximately 25% of quinine 
water sales are now made. 


Kaiser Steel Promotes Heiner 


Albert P. Heiner, formerly as- 
sistant to the v.p. and general 


manager of Kaiser Steel Corp.,| 
Oakland, Cal., has been promoted Gardner Co., New York, for the 
‘to v.p. in charge of advertising, | past four years, has been appointed 


public relations and traffic. 


Buys DiNuoscio Agency 

McDaniel-Fisher & Spelman,| 
Akron, has purchased the assets of | 
Phii DiNuoscio Advertising Agen- 
cy, Akron. The operations of both 
organizations will be consolidated 
under the McDaniel-Fisher name. 


Gardner Names Lotufo V. P. 
Harry C. Lotufo, with Fred 


a v.p. of the agency. 


@ @ 


DISTRICT OFFICES: Atlanta 3 — Boston 16 — Chicago 11 
Cincinnati 8 — Cleveland 15 — Dallas 1 — Detroit 26 
Los Angeles 17 — New York 36 — Philadelphia 3 
Pittsburgh 22 — San Francisco 4 — St. Louis 8 


The McGraw-Hill Magazine of Design Engineering 
McGraw-Hill Building, New York 36 


Produc 


~ He Leads Design at McCulloch Motors 
HE READS PRODUCT ENGINEERING 


.. . and if you want your advertising read ... bya $28-billion 
market’s basic buying group . . . you concentrate it in this only 
design magazine which can give you the priority attention of 
26,000 designers of today’s and tomorrow's products 


If you're as sales-minded as your competitors, and out to be THE LEADER in your 
field, there’s no advertising substitute for the LEADING MEDIUM in the biggest 
of all markets for parts, materials, components, and finishes. 


And in the giant and great-growth Original Equipment Market... you can confirm 
Product Engineering’s leadership on every count, and do it FAST. 


Circulation? Over 26,000 paid subscribers, which is 26,000 more than any other 
general design-engineering magazine offers you in its circulation statement. 


Editorial? More than 1,900 pages a year, edited exclusively for design engineers 
by the biggest and best-qualified editorial staff among design magazines. More 
pages... better edited . .. and better qualified to draw responsive attention to your 
advertising .. . than you will find in any other design publication. 


Advertising? Year after year, successful companies and their agencies invest far 
more advertising pages and dollars in Product Engineering than are invested in any 
other design-engineering magazine. They know that only this magazine reaches and 
penetrates industry’s Design-Engineering Headquarters with the impact of an all- 
paid, ABC-audited, constantly growing circulation. 


New-product development is today at an all-time peak, and if you want your 
sales curve headed in the same direction, make sure you put the power of Product 
Engineering behind your products. 


) 


Does it seem as though all 

the work in your office jams 
up at your desk? We have 
the solution—Pontiac’s six 
services enable you to see 
one man where you ordinarily 
deal with six! The man to see 
is a Pontiac trained represen- 
tative who can advise or help 
you in all the steps so essential 
to successful production! We've 
had 40 years experience in 
relieving pressure in the 
advertising profession. Why 
not take advantage of all 


that experience and write or 
phone us? We'll be glad to 
call at your convenience. 
Six unified services 
® S ENGRAVING 
@ PHOTOGRAPHY 
@ ELECTROTYPING 


@ TYPOGRAPHY 
@ COLOR PROCESS 


PONTIAC 
Ga 


S812 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 


call HAymarket 1-1000 
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Hunting issue 
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‘ to be biggest, 
best yet! 
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Every type of hunting engaged in by 
Elks will be featured in articles 
by famous outdoor writers. 


Of the 1,078,590 Elks who read, 
believe.in and buy from The Elks 
Magazine, over 41% are known hunters! 


These men with exceptionally high 
incomes will read The Elks for October 
with unusually high interest. 


Advertisers of hunting and outdoor 
equipment will find this issue 
especially resultful. 


MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


Optometrists Can't 
Run Prices in Ads, 


Louisiana Solons Say 


BaTon Rovuce, June 22—A bill 
to allow optometrists to advertise 
prices, terms and credit plans was 
unanimously rejected last week 
by a state senate judiciary com- 
mittee. 

Sen. John Hunter’s bill permit- 
ting optometrists to advertise was 
backed by the Louisiana Press 
Assn., Daily Newspaper Assn. and 
the Assn. of Broadcasters. Each of 
the groups had sent representa- 
tives to speak on behalf of the bill. 

Opposition came from the state 
board of optometry examiners and 
the Assn. of Optometrists. 

Joe D. Smith, Alexandria, La., 
president of the Daily Newspaper 
Assn., said the prohibition against 
advertising had resulted in “hun- 
dreds of pairs of glasses being sold 
across the counter in retail stores 
without fittings or examinations. 

“The public is being deprived of 
information on proper eye care,” 
he said. 

Proponents said also that ad- 
vertising would reduce costs of 
eyeglasses and encourage more 
people to take care of their eyes. 


Thompson Appoints Tarplin 

E. M. Tarplin has been ap- 
pointed exec. v.p. of Marvin R. 
Thompson Inc., Stamford, Conn., 
pharmaceutical counselor. Former- 
ly advertising manager for Thomp- 
son, Mr. Tarplin more recently 


was advertising and sales promo- 
tion manager of Schenley Labora- 
tories, Lawrenceburg, Ind., and 
New York. 


gts (Ved ARKANSAS* 


—AND SO DOES MARVIN VINES 


OUR FARM-SERVICE DIRECTOR! 


Some farm-service radio directors try to run a farm de- 
partment, sitting at their desks. 

Not so at KTHS. Marvin Vines, our Farm-Service Di- 
rector, is out, covering the State, almost as much as he’s 
in the studio! 

In the last twelve months, for example, Marvin Vines has: 


Traveled over 30,000 
Arkansas. 


Attended 168 meetings, with a total attendance of 19,000 
persons. 


Conducted personal interviews on 127 farms. 
Appeared as a speaker, panelist or moderator on 97 
different farm programs. 


Discussed farm problems with 1429 persons on his daily 
and weekly broadcasts. 


ALL THIS, plus broadcasting 16 farm programs per 
week, on KTHS! 


Like Marvin Vines, many of our KTHS department heads, 
entertainers, and other “names” get out and cover the 
State, regularly. The result—greater listening to KTHS 
—greater values for you advertisers. 


“business miles”, all within 


MARVIN 
GETS AROUND! 


The dots show the » kansas cities 
— ao sied Marvin Vines 
lor farm teiks, farr i . 
Gules te ake neetings, etc., 


Advertising Age, June 28, 1954 


Getting Personal 


Jack Martin and Marilyn Miller, both with BBDO, New York, are 
honeymooning in Bermuda, following their June 12 wedding... 
Mary Sheila Ryan of Montreal is engaged to John B. Foster Il, in 
the research department of J. Walter Thompson Co... Mary L. Elli- 
man plans to wed Permabooks editor George Colman de Kay... 


James A. McGarry, assist- 
ant to the president of 
BBDO, was the first mem- 
ber of the advertising busi- 
ness to sign the “certificate 
of permission” for the Ar- 
thritis & Rheumatism Foun- 
dation, now required of all 
charities by state law... 
~ Robert H. Hinckley, v.p. in 
charge of American Broad- 
casting Co.’s Washington of- 
fice, has established a $25,- 
000 Edwin Smith Hinckley 
Scholarship Fund, in memo- 
ry of his parents, at Brigham 
Young University... Justine 
Jeromer has married Leon 
Harvey, editor and v.p. of 
Harvey Publications Inc... 

This is the month for hon- 
orary degrees. Among the 
recipients of doctors of law 


are: David Sarnoff, RCA- 

Komnce A fama ety tant NBC board chairmen, fom 

; : Pratt Institute; United Ad- 

ard J. Lewisohn Jr., president of vertising Corp. president 

American Lead Pencil Co., fourth Leonard Dreyfuss, from 

generation member of the com- Fairleigh-Dickinson College; 

pany’s founding family, who took Roy E. Larsen, president of 

time during a European business Time Inc., from Dartmouth, 

trip to commemorate a half cen- and James Selvage of Sel- 
tury of the company’s association 


vage, Lee & Chase, from 
with Venus de Milo, its trademark. Ithaca College . .. Other hon- 


orary degree recipients in- 

clude Basil Brewer, publish- 
er of the Standard Times, New Bedford, Mass., conferred on him by 
that city’s Institute of Textiles & Technology. .. 


Jim Frost, sales promotion manager for the Columbia Pacific 
Radio network, Los Angeles, a major in the Army Reserve, is back 
from a two-week tour of duty at the Presidio in San Francisco... 


Cliff Gill, operations manager of KBIG, Catalina Island, is a Cali- 
fornia native son who never wore a hat in his life until he spoke at 
the Broadcast Music Inc. clinic at Regina, Saskatchewan, recently. 
Now he does because he was presented with a $50 broad-brimmed 
white Stetson by Harold Crittenden, manager of CK WK of that city, 
and he doesn’t feel he should waste it... 


Now it’s two and two (boys and girls) for Robert Anderson, of 
Sports Afield’s Chicago office, and his wife, Pat. A 7-lb, 4-0z. boy 
arrived at St. Francis Hospital, Evanston, on June 15... 

Executives of Frankfort Distillers Corp. threw a surprise testi- 
monial dinner for Kenneth S. Baxter, v.p. in charge of the state 
stores division, honoring his completion of 20 years’ service with the 
company... 

Col. Willard Chevalier, ex- 
ecutive v.p. and director of 
McGraw-Hill, is chairman of 
the centennial celebration 
committee planning the 100th 
anniversary of the Polytech- 
nic Institute of Brooklyn... 


Mrs. Alan L. Radcliff, 
whose husband is co-founder 
and outgoing president of 
the Merchandising Execu- 
tives Club of New York and 
president of Alan Radcliff 
Co., gave birth to a boy, 
Jonathan Bruce, May 17 in 
Vassar Hospital, Poughkeep- 
sie, N.Y., where they had 
been visiting on a weekend. 
.. Advertising Research 
Foundation president Edgar 
Kobak delivered the com- 
mencement address at Four- 
nier Institute of Technology, 


Lemont, Ill, on June 13... 


ee 
dell i 


Joseph Jacobs, pioneer in 
specialized advertising and 
p.r. for the Jewish market, 
celebrated his 35th year as 
head of the Joseph Jacobs 
Organization June 15... 
American Motorist awarded 


UP NORTH—Bill Relyea (left), v.p., 

Industrial Laboratories. and Joe 

Hobbins, advertising manager of 

Anaconda Copper, display some of 

the salmon caught on a recent 
Maine fishing trip- 


-20,000 Watts... CBS. Radio 
a sos) Represented by The Branham. Co 
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advertising representative 
Frank G. Rinn a citation and wrist watch for his 25 years of serv- 
ice... 


Fred Barrett of BBDO heads up the new list of officers for the 
Duffers & Bluffers organization, sponsored by Newsweek. The mag- 
azine played host to 300 media men at its 11th annual outing re- 
cently... 

Gifford R. Hart, v.p. in charge of advertising for White Labora- 
tories, Kenilworth, N.J., retires June 30 after 20 years with the 
company and will devote himself to his interests in writing, painting, 
farming and local civic affairs... 
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There’s always a better way to do it! 


YOUNG & RUBICAM, INC. 


Advertising + New York Chicago Detroit San Francisco Los Angeles 
Hollywood Montreal Toronto Mexico City London 
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Suppose this were a luscious 4-col: photo... 


A beauty of a Statesman, dazzling: ior blue. Probably 
two-tone. Inside a symphony of s ades to match the 
exterior. The woman’s touch, with ut a doubt. 


But you can order any make of car ii_ your favorite color. 


Sure, men like color. But their inter. sts go deeper. They 
want a definite kind of transmissi.n. They ask about 
the steering and compression ratic They’re hep about 
horsepower and engines. They chec. the carburetor for 


Who bought the 


miles per gallon. They buy a car part by part. 


Who bought the Nash? Safe bet the man at the wheel 
bought it. A recent survey of 1500 families revealed 
that 61.2% of the time the man decided on the make 
of car to be bought. (Even the wives who filled in the 
questionnaire admitted it.) In only 30.5% of the cases 


was it a joint purchase. A mere 4.2% of the women 
ruled the roost in the decision. 


Men put the most mileage on a car, Men buy the parts 
and accessories. Men choose the make of gas and oil. 
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Who sells more men than any other man’s magazine? 
TRUE, Largest Selling Man’s Magazine in America— 
2,000,000 strong! 


86.4% of TRUE’s readers own one or more cars. (Inci- 
dentally, twice as many TRUE readers drive a Nash 
than the national average.) On the average TRUE read- 
ers drive 15,306 miles per year. 3 out of 4 TRUE read- 
ers maintain or fix their own cars. TRUE’s readers have 
a great and absorbing mechanical interest in cars. 


That’s why Nash, Chevrolet, Ford, Dodge, Champion, 
AC and other automotive leaders advertise in... 
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AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRI 


THE MAN’S MAGAZINE 


One of the Fawcett family... serving millions of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
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Miami C of C Issues Directory 


The Miami Chamber of Com- 
merce has issued a “1954 Directory 
of Greater Miami Manufacturers.” 
The directory lists 1,563 manufac- 
turing firms in Greater Miami and 
national markets which they sup- 
ply. 


Schuster to American Aviation 
American Aviation Publications, 
Washington, has appointed Ray- 
mond M. Schuster West Coast re- 
gional advertising manager. Mr. 
|\Schuster, formerly district man- 
lager for Metal-Working, will 
/headquarter in Los Angeles. 


Mutual Names Allen S.M. 

Sidney P. Allen, administrative 
manager of network sales for Mu- 
tual Broadcasting System, New 
York, has been named sales man- 
ager of the network’s eastern di- 
vision. 


Northwest Farmers 
Aware of Advertised 
Brands, Survey Finds 


SPOKANE, June 22—Farmers in 
the Northwest are as brand con- 
scious as city folk or their fellow 
farmers elsewhere. 

This is indicated in an “intend 
to buy” survey for 1954 made by 
Pacific Northwest Farm Quad 
(Washington Farmer, Oregon 
Farmer, Idaho Farmer and Utah 


|Farmer). This is the 31st such sur- 


vey made by this publishing group. 

The usefulness of the survey is 
reflected this year in a_ special 
five-year check in which respond- 
ents were re-questioned to see if 
they had followed out their inten- 
tions. It was found that they either 
bought as much as they had said 
they would or more. 

The report is broken down into 


{ 


LARGEST ON THE WAVES 


Mt. Washington’s more-than-a- 
mile high TV station covers most 
of the three states of Maine, New 
Hampshire and Vermont. On the 
air in August. 


CBS-ABC 


«a 


By using Mt. Washington TV — the TV 
station with the greatest coverage in 
America — you can save the cost of a 
$21,000 Chris-Craft “Sport Fisherman” 
in 28 weeks of a 15 minute show aired 
five times weekly. 


Bowus- brome Mt: Washington TV 
) $21,000 Chris-Craft “Sport Fisherman’ 


WHAT NETWORK! 


This “3-state one-station TV net- 
work” covers virtually all the 
families local TV stations do. 
Reaches thousands of families 
they cannot reach. Yet average 
time costs run 54% less than the 
combined cost of the three TV 
stations giving next best coverage. 


Mt. Washington TV, Inc 
WMTW 


Represented nationally by 
HARRINGTON, RIGHTER & PARSONS inc. 


Channel 8 


Advertising Age, June 28, 


JOHN P. SLATTERY, formerly an ac- 
count executive in the San Fran- 


cisco office of Foote, Cone & 
Belding, has been appointed ad- 
vertising manager of California 
Brewing Co., San Francisco, effec- 
tive June 21, 


number and per cent planning to 
buy, and, where feasible, brands 
which are desired. Results are 
given for each of the four states. 


= For example, the survey shows 
that a great number of the rural 
folk plan *4 buy canned soup in 
1954. Of those quizzed (194,107) 
82% in Washington plan to buy, 
81.2% in Oregon, 80.2% in Idaho 
and 80.4% in Utah. By far, Camp- 
bell’s canned soup is the most 
popular brand: 89.7% in Washing- 
ton; 90.1% in Oregon; 89% in 
idaho, and 88.1% in Utah. 

As might be expected, some 
products are not as desirable to the 
farmers as to city folk. Air con- 
ditioners, which look forward to a 
big year in 1954, are not going to 
make imuch headway with this 
group. Percentage planning to buy 
in each of the states are: Washing- 
ton, 0.6%; Oregon, 0.6%; Idaho, 
0.7%, and Utah, 0.4%. 

Product categories covered in 
the report are petroleum products; 
farm machinery and equipment; 
plumbing and heating equipment; 
automobiles, trucks and _ acces- 
sories; building material; clothing; 
electrical appliances and equip- 
ment; livestock and poultry feed 
and supplies; household supplies; 
canning supplies, and food prod- 
ucts. 

Copies of the report, “What’s 
Being Bought in 1954,” are avail- 
able to manufacturers and their 
advertising agencies by writing the 
advertising manager, Pacific 
Northwest Farm Quad, Spokane. 


CBS Radio Names Sammes 


Jacques Sammes, a former pre- 
sentation writer with American 
Broadcasting Co., has joined the 
sales promotion department of 
CBS Radio Spot Sales, New York, 
in the same role. He replaces Mur- 
ray Gross, who recently was ap- 
pointed sales promotion manager 
for WCBS (am), New York. 


Kacynski Named PR Director 

Alfred F. Kacynski, formerly di- 
rector of public relations and pub- 
lications activities of the Connecti- 
cut State Board of Education, has 
been named to the new post of 
public relations director of the 
Manufacturers Assn. of Connecti- 
cut, West Hartford, effective 
July 6. 
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Young people are like adults...except in one important 
respect. Like adults, they want to be strong and 
healthy, smart and popular (add other successful 
advertising appeals) .. . but they're much more receptive, more easily 
told and sold. Equipped as they are, with both the wants and the where- 
withal, they constitute a mighty market today . . . and promise to be 
continuing customers tomorrow. Incidently, their hold on their parents’ 
heart-strings gives youngsters a mighty grip on the family purse- 
strings, too! 


There's probably a proper place for your product in their favorite 
reading material . . . the comics books! 


National 
Comics 
Group 


Represenied by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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WHEN HILLARY AND TENZING raised the 
flags over Everest’s last peak, they owed 
little to luck. 


For behind them lay a magnificent pattern 
of integrated effort-——of researchers, supply 
specialists, meteorologists, doctors, of experts 
in many fields. In today’s world, getting big jobs done takes 
closely integrated teamwork. 


One of Journalism’s Top Teams 


Shedding light on the course of world events takes teamwork, 
too. And this is best exemplified by the Newsweek senior edi- 
torial board. Working with the flood of news that pours into 
Newsweek headquarters from all over the globe, these world-wise 
editors probe it for meaning, weigh it for significance and then 
project it for consequence. 


And the result of it all is an acute insight into the coming pat- 
tern of events. Newsweek’s coverage of the Indo-China crisis is 
just one excellent example. 


When Mao Tse-tung achieved domination of China back in 
’49, Newsweek sensed the long-range implications for South- 
east Asia...and made a comprehensive on-spot survey of the 
many lands suddenly shadowed by Red China. 


The report, written five years ago, reads like a blueprint for 
today’s dilemma—not an unusual feat for Newsweek, which 
has reached its present stature by keeping thinking people 
ahead of the headlines. 


Recognition of Newsweek as a foremost interpreter of the news 
is evident in the growth and caliber of Newsweek’s audience. 
Averaging 1,000,000 for 1954, Newsweek’s circulation is concen- 
trated even more than before among people of influence and de- 
cision in business, industry, the professions and government. 


Twin Peaks 


Now at 1,000,000 circulation—an all-time NEWSWEEK high— 
the quality of NEWSWEEK circulation has peaked, too. 


Executive circulation is up 59.6% in the past five years(against 
an overall circulation increase of 30%) —and average income of 
NEWSWEEK families is $11,896 (three times the U.S. average). 


| 
| 
mm 


The Magazine of News Significance 


The Conquerors. Main photo shows party starting up the Lhotse 

Face toward Camp VI; inset, the team with Sherpa porters in foreground; 
above, Hillary photo of Tenzing at the peak. Photos copyright by 

Sir John Hunt, from ‘“The Conquest of Everest” (Dutton); and 

‘The Conquest of Everest,’’ a United Artists motion picture release. 
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Business Paper Success Story... 


National Can’s Hou 


sewares Division 


Finds Color Ads Sell Colorful Wares 


New York, June 22—The Na-high quality of the full pages in 


tional Can Co. of Chicago makes a 
lot of cans for a wide variety of 
purposes. But its Housewares di- 
vision here, with J. A. Morrison as 
v.p. in charge of sales, has devel- 


color carried in the company’s 
trade journal list: the same plates, 
with different copy, are used to 


produce catalog pages supplied 


through wholesalers in the retail 
trade. This is not only a production 
economy, but the combination 
gives added punch to the material 
both ways, National feels, whether 
seen by the dealer in his catalog or 
in his business papers. 

The National line is extensive, 
and is being consistently expanded 
by the addition of new items. 
Wastebaskets, from the daintily 
decorated item for the guest room 
to the vast barrel which sits at an 
adman’s desk; matched kitchen- 


ware sets, with canisters for the 
half-dozen or so staple items which 
belong in every kitchen; bread- 
baskets, salt and pepper shakers, 
garbage cans, trays, and so on. Ad- 
vertising copy typically features a 
single line of this array, so that 
the illustrations can adequately 
convey the variety of size and col- 
or. 


ew For example, a highly practical 
and successful addition to the line, 
attractively featured in the adver- 
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tising, is a set of utility pads, “with 
the new catch-all rim” (a built-in 
trough all around the pad to catch 
overflow). Coming in a variety of 
color or bright metal patterns, and 
sizes from 7x7” to 17x19”, these 
asbestos-lined pads are described 
in business-paper copy as follows: 


“Here’s the first major improvement in 
utility pads in many a year—and National 
Can, long the leader in housewares, in- 
troduces their line of Colorware Utility 
Pads with the new Catch-All Rim. This 
new development in Utility and Stove 
Pads eliminates once and for all the mess, 


oped a line of metal goods for 
household use which includes a 
wide range of items that have been 
sold to chain stores, variety stores 
and hardware stores across the 
country through wholesalers, con- 
sistently supported by a striking 
business paper campaign. 

As Mr. Morrison pointed out to 
ADVERTISING AGE, the featured 
characteristic of the housewares is 
handsomely lithographed color. In 
fact, the trademark, carried on an 
outline map of the U. S., with “NC” 
in the center, is “Colorware”—“NC 
Colorware.” The company is the 


Ler eee 
WAT JOWAL CA " 
COLORWARE—National Can Co. uses full 
color to advertise its lithographed Color- 
ware to dealers. Ad above offers a picnic 


grill bearing stamp of Smokey, the Forest 
Service bear. 


world’s largest manufacturer of 
lithographed metal housewares, 
and the advertising is therefore 
run exclusively in color, enabling 
the illustrations to reproduce ac- 
curately the color of the goods of- 
fered to the dealer. 


ew There is another angle to the 


10 OPEN THE DOOR 


10 THE 
CONSTRUCTION 
MARKET 


Multi-Billion Dollar 
INDUSTRY 


Associated Construction Publications 


Construction Construction Bulletin 
Construction Digest Constructioneer 
~— News Dixie Contract 
er Mid-West Contractor 
Mississippi Vall New England 

Contractor ” Construction 

Rocky Mountain Southwest Builder 

Construction and Contractor 

Texas Contractor Western Builder 


For Information Write: 


G. L. ANDERSON, Sec’y. 
1022 Lumber Exchange Bids. Minneapolis, Minn, 
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muss and fuss of spilled food and liquids, 
The Catch-All Rim catches the overflow 
and traps it before it runs all over the 
stove, counter or table. Gleaming chrome, 
bright metal, polka dot and straw mat 
designs are now available—matched de- 
signs to come in the future.” 


ws Picnic baskets are another new 
and successful addition to the line, 
and they lend themselves especial- 
ly well to the Colorware campaign 
of color advertising, as they are 
offered in the plaid designs which 
have become popular in this kind 


of item. Both red and green plaids|ment. This grill, with its inner 


are available, “with simulated 
leather trim and sturdy plastic 
handles.” 

Still another featured item in the 
line, with a distinct public-service 
angle, is the “Smokey” picnic grill. 
This is a cleverly designed outdoor 
grill, with a carrying case in plaid, 
and “Smokey,” the famous fire- 
prevention bear created by the 
U. S. Department of Agriculture’s 
forestry service, prominently fea- 
tured, by license from the depart- 


charcoal bucket, makes possible 
outdoor cooking and coffee-mak- 
ing without the danger to the for- 
ests around so often warned 
against by “Smokey.” 


@ There is no consumer advertis- 
ing of the Housewares division 
line, so the promotion to the trade 
has to carry the entire load of 
pushing the line, whose attractive- 
ness, well described in the com- 
pany’s “impulse sales” phrase, re- 


sponds to display in the stores. The 
list of business papers used by the 
company includes the following: 
Chain Store Age, Hardware Age, 
Hardware World, Hardware Re- 
tailer, Housewares Review, Nation- 
al Housewares Directory, New 
England Hardware, Premium Prac- 
tice, Super Market Merchandising 
and Variety Store Merchandiser. 

The campaigns are prepared by 
Lee-Stockman Inc., Housewares 
division agency. Stanley Carr, 
agency v.p. in charge of the ac- 
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PENETRATION 


that reaches those who do the buying 


Editorial excellence . . . quality circulation. 
These are the ‘‘tools’’ with which Chilton pub- 
lications penetrate deep into the fields they 
serve to influence those who do the buying. 


How best to serve his readers is the first con- 
cern of every Chilton editor. He sets stern 
standards of editorial conduct, and the result 
is an important advantage to Chilton adver- 
tisers—sustained reader interest. And Chilton 


; - Chilton 


~ MOTOR 
AGE 


‘CHILTON | 


COMPANY 
(inconporaren) . 


makes the most of this by selecting readers 
under the most rigid regulations to make cer- 
tain the advertiser’s message reaches those who 
make the buying decisions. 


It’s this combination of editorial excellence and 
quality circulation that makes Chilton publi- 
cations a dynamic power that penetrates deep 
into the fields Chilton serves to move goods 
and sell services. 


Chestnut and 56th Streets, Philadelphia 39, Pa. 
100 E. 42nd Street, New York 17, N. Y. 
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count, told AA that the Colorware 
campaign (which incidentally now 
includes praise for a handsome 
chrome set of kitchenware) is a 
separate and distinct job from that 
of National Can’s advertising to 
the canning industry, in which the 
fact is properly emphasized that 
the company makes cans in every 
shape, size and type. This cam- 
paign, using a list of 27 papers, 
underlines the company’s approach 
to the market based on its abil- 
ity and willingness to place its 
technical facilities at the disposal 
of the customer, as a matter of 
service. 


Foam Karpetex to Altomari 


Forest City Products  Inc., 
Cleveland, has appointed Alto- 
mari Advertising Agency, New 
York, to handle advertising for its 
new “install it yourself carpet- 
ing,” Foam Karpetex. Newspa- 
pers, magazines and trade publi- 
cations will be used. 


Johnston to McCann-Erickson 


Russ Johnston, who formerly di- 
rected radio and television for the 
now defunct Ward Wheelock Co., 
Philadelphia, has been named an 
account executive in the radio-tv 
department of McCann-Erickson, 
New York. 


Servicemen get around 


, 
that's why... = - 
Chrysler Corp. 
General Motors Corp. 
Ford Motor Co. 
Studebaker Corp. 
Greyhound Lines 


Air France 

British Overseas Airlines 
North American Airlines 
Pan American Airlines 
Trans World Airlines 


American Export Lines 
American President Lines, 
European Steamship Co. ' 
Holland American Lines 
U.S. Lines 


French Railway 
Railroads of the U.S. 
Santa Fe Railroad 
Southern Pacific Railway, 


.. reach them through the 
newspapers with widest 
SERVICE readership! 


This partial list of Transportation Indus- 
tries indicates the number and calibre of 
advertisers who depend upon the net- 
work of Service newspapers to sell their 
products and services to the 3% million 
members of the Armed Forces with their 
8 billion dollar spendable yearly income. 
Are you overlooking the huge Armed 
Forces sales potential? Let us show you 
how to do business in this rich market. 


@ LOWEST COST PER 1000 READERS 


@ PUBLISHED IN 12 WEEKLY EDI- 
TIONS AT HOME AND OVERSEAS 


@ LOW COMBINATION RATES FOR 
ALL 4 GREAT SERVICE PAPERS 


NEW! THE MILITARY MARKET 


The Monthly Trade Paper for Military 
Buyers Everywhere. Reach more officers 
who buy for Service consumers. 


GET “HOW TO SELL” DETAILS, SAMPLE COPIES, 
RATES AND MARKET DATA AT NEAREST OFFICE 


ARMY TIMES 
AIR FORCE TIMES 
NAVY TIMES 


(All members: Audit Bureau of Circulations) 


AIR FORCE DAILY 
the “AMERICAN DAILY” in Europe 


wan — 


HOME OFFICE: , 
3132 M St., N.\W. WASHINGTON 7, D.C. 
BranchOfficesin: . d : 
NEW YORK + BOSTON + LOS ANGELES 
SAN FRANCISCO*CHICAGO | 
LONDON + PARIS + ROME + TOKYO 


FRANKFURT + CASABLANCA | 
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AFA Names Nunn 


Board Chairman 
at 50th Meeting 


(Continued from Page 2) 


thy concept that ‘free men make 
better things’” and thanking the 
Advertising Club of Boston, which 
also is celebrating its 50th anni- 
versary, fer its hospitality. 
Another resolution declared 
that “this convention dynamically 
reaffirms its beliefs in the prin- 
ciples and practices of truth and 
integrity in advertising and pledg- 


| 

le “I think,” he continued, 
business management must gen- 
erate within its own ranks and 
spread far and wide, a vigorous, ference, but we are all too often 
reasoned optimism in the future of 
our American economy...and ev- 


|right or wrong, most people do re- erybody knows that we have good, 
'gard a business depression as solid reasons for optimism... 

something you blame, at least in| “The second important thing is 
part, on business men. We cannot to maintain a vigorous American 
‘ignore this without imperiling the competitive spirit. . .If we can have 
‘economic system which we believe that kind of competition through- 


jout American industry, then we 
,are going to do an awful lot to 


“that|sustain our progress and our sta- 


| bility over the years ahead... 
“We loathe government inter- 


‘ready to run to the government 
| for help when the going gets rough. 


We think optimism is a wonder- 
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“The staff of our company is 


ful thing, but too often we suc- preparing for consideration of the 


‘cumb to the temptation to be, 


smartly cynical and _ pessimistic. 
We enthusiastically endorse com- 
petition so long as we’re in the 
position of dishing it out; but often 
we howl ‘Unfair’ when we're on 
the receiving end.” 


a Mr. Ford said that another 
thing business must do is to en- 
large its research and planning 
activities, and he added: 


officers the longest-range plan for 
expansion and modernization that 
we have ever undertaken. It may 
carry the biggest single dollar sign 
in our company’s history. If we go 
ahead with that plan, it will help, 
if only in a small way, to stabilize 
the economy over a five-year pe- 
riod.” 


s In extending his greetings to 
those attending the convention, 


es itself to continued vigilance and | 
positive action in their behalf.” It, 
went on: 

“The AFA believes that the pres-| 
ent duly authorized regulatory 
bodies and laws, most of which. 
were instituted with the aid of the 
advertising industry itself to help 
further our interest in truth and 
integrity, are fully adequate to 
operate in behalf of public inter- 
est, and we pledge our continued 
cooperation to them and to our. 
own self-regulatory efforts.” 


# At the luncheon session Mon- 
day the principal speaker was 
John M. Fox, president, Minute 
Maid Corp., New York, who dis-. 
cussed a recent visit to Germany. 
He said we apparently had no) 
choice but to rearm Western Ger- 
many and declared that the come- 
back of this country since the war’s 
end is a “fine demonstration of the 
free enterprise system at work.” 
At the concluding session 
Wednesday, the speaker was Ben- 
son Ford, v.p., Ford Motor Co. Mr. 
Ford said that “we in industry 
will continue to lean heavily on 
the help and guidance [of adver-' 
tising people] in telling the Amer- 
ican people our story, as well as 
in selling them our wares.” And 
he urged business men to accept 
their economic responsibilities, to. 
do everything possible to imple- 
ment a really competitive system, | 
and to help iron out business’ 
cycles. | 


} 

| 
@ “Perhaps,” he said, “we can | 
agree that the decisions of busi-| 
ness Management are as much the| 
result as the cause of business | 
cycles. But we still must face a’ 
rather obvious fact. Whether it’s. 


Gold en Mark et” 
OF 


GNM AMERICA’S 


NEGRO POPULATION 


WDIA-- 
50,000 WATTS 


Panter. | 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population .. . one- 
tenth of the entire negro popula- 
tion of America! And it can't be 
reached except with WDIA, the | 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 
TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDIA—sunrms, rex. 


REPRESENTED BY 
JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 


in advertising value: 


These familiar words can tell you 
where in Metalworking 
your advertising dollars buy the most 


put the powe) of Metalworking’s great sales builder. . . 


AbD 


you cat lead a horse t 
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President Dwight D. Eisenhower 
said: 

“There is, of course, a direct re- 
lationship between vigorous ad- 
vertising and the steady increase 
in the American standard of living 
and in industrial and commercial 
activity. Consequently, the profes- 
sion of advertising is important to 
national progress. Likewise, dur- 
ing wartime, your profession has 
contributed substantially to the 
unity of the nation and to the 
progress of our arms. 


“Our nation’s problems today 
have become exceedingly complex 
and for resolution require the 
widespread dissemination of ac- 
curate information among our peo- 
ple. This is a role in which your 
profession is peculiarly gifted.” 


Red Cherry Spot Promotion 
Increases May Sales 33% 

The “carry-over” effect of a 14- 
market radio spot campaign con- 
ducted in April by the National 
Red Cherry Institute, Chicago, re- 


sulted in further extra sales in the 
month of May, and consequent re- 
duction in per-unit cost of the $26,- 


ments since July 1, 1953, was re- 
duced from 7% to 6%. Cost of the 
| Promotion, assuming that the 
000 spot drive, according to figures| whole April-May increase could be 
just released. attributed to it, was reduced from 
An earlier report (AA, June 7) 6.7% of sales for April alone to 
showed a 59% increase in consum-| 4.3% of sales for April and May 
er-size canned cherry shipments) together. 
during April—mainly as a result) 
of the spot campaign, cherry insti- L. W. Frohlich Moves 
tute officials said. The new figures; L. W. Frohlich & Co., New York, 
show that May shipments were} pharmaceutical advertising agen- 
33% above those of May, 1953. As|cy, has moved to new headquar- 
a result, the decline in total ship-! ters at 34 E. 51st St. 


water buf you cannot make him drink 


As a modern advertiser to America’s biggest industry, the ancient author 
of a deathless proverb might well now say: 


“You can send a metalworking magazine to a metalworking 
production executive ... but you cannot make him read it.” 


There is, however, one metalworking magazine a great and constantly 
growing number of production-responsible metalworking men do read... 
and put their money up as evidence of their reading interest. 


This magazine is American Machinist ... and alone among all metalworking 
publications, the concentrated, purposeful helpfulness of its editorial pages 
draws a completely voluntary, self-elected audience of all-paid subscribers. 


It also happens to be the biggest subscriber audience in the history of metal- 
working magazines. By ABC audit, it numbered 33,000 last December, and 
reached 34,058 this May (subject to audit by ABC). 


So if your answer to this question: 


“Do we want to do business with Metalworking’s production executives?” 
is “Yes” ... then it makes sound, good sense to make sure your product story 
is told most often, and most fully, in the pages of Metalworking’s most 
powerful and sought-after editorial force. 


You'll find yourself in the best and most sales-minded of company when 
you do. Over 900 advertisers currently place more advertising for the 
products used and bought by Metalworking in American Machinist than 
are placed in any other magazine. 


And what a market this advertising sells! For the kind of men who read 
American Machinist are producing $95-billion of metalworking products 
this year ... and buy more to do so than any other group in industry. 


—- — 
“ TREE J¢ @fati. 


American — ; 
Machinist : 


nem si | Fg: | |... behind your products 
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PUBLISHED EVERY OTHER MONDAY 
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AND ASSOCIATED BUSINESS PUBLICATIONS 
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DON HOLLENBECK 


New York, June 23—Don Hol- 
lenbeck, 49, CBS Television news 
commentator, was found dead yes- 
terday morning in his New York 
apartment. 

Police reported that Mr. Hollen- 
beck, who had been suffering from 
stomach ulcers for some time, com- 
mitted suicide. All the gas jets in 
the kitchen were turned on when 
the newsman’s body was discov- 
ered. 

Mr. Hollenbeck had difficulty 
finishing his Sunday night news 
program because of pain and was 
too ill to appear on his Monday 
night newscast. 

Born in Lincoln, Neb., Mr. Hol- 
lenbeck had been with CBS for 
eight years. A newspaper man be- 
fore transferring to broadcasting, 
he made his biggest imprint with 
the weekly radio series, “CBS 
Views the Press,” a critique of the 
nation’s press. In 1949 he won the 
Polk Memorial Award of Long 
Island University for distinguished 
reporting. 


R. CARSON HOWELL 


Harrison, N. Y., June 22—R. 
Carson Howell, 43, assistant to the 
manager of the advertising accept- 
ability department of the New 
York Times, died Sunday after an 
illness of four weeks. 

Mr. Howell, a graduate of Rut- 
gers University, joined the Times 
eight years ago, working in the 
financial advertising department. 
Later he transferred to the accept- 
ability department. 


PAUL MINNICK 


New York, June 22—Paul Wil- 
son Minnick, 76, who founded Paul 
W. & Guy F. Minnick, farm news- 
paper representative, died here 
yesterday after an illness of sev- 
eral weeks. 

Mr. Minnick came to New York 
in 1910 as the advertising manager 
of House Beautiful. He started his 
own company five years later. A 
graduate of the University of Wis- 
consin, he was at one time a mem- 
ber of the New York Advertising 
Club. 


TRANSPARENT 


ABCO Plastic & Supply Co. 


NEWARK,N.J. ¢ LOS ANGELES, CALIF. 
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Zweig Rejoins Roman Co. 


Fred S. Zweig has rejoined Ro- 
man Advertising Co., St. Louis, as 
account service director. Mr. Zweig 
left the agency four years ago to 
become an account executive in 
the St. Louis office of Ruthrauff & 
Ryan. 
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UBLISHERS 


When did YOU last look at YOUR Publisher’s 
Statement the way your COMPETITION does? 


Better check with us on Pg. 127 


OF TRADE, INDUSTRY OR SPECIAL- 
INTEREST CONSUMER MAGAZINES 


P 


SPECIALIZED PUBLISHING SERVICES/2 


Names Freedman & Leeds 

The men’s division of Phoenix 
Hosiery Co., Milwaukee, has 
named Freedman & Leeds, New 
York, to handle its advertising. 
The agency also will help the di- 
vision plan and develop point of 
sale, merchandising aids, packag- 
ing and dealer advertising. 


Pepsi-Cola Opens New Plant 

Pepsi-Cola Co. has opened a new 
plant at 2820 W. Capitol Dr., Mil- 
waukee, which triples the capacity 
of the old Milwaukee plant. Cur- 
rently, the plant can turn out 5,000 
cases of 12 oz. Pepsi-Cola in eight 
hours. 
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AIR CONDITIONING & 
REFRIGERATION // 


of t 


AIR CONDITIONING BUSINESS 
The Advertising Leader 


The Information Authority 
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450 W. FORT ST., DETROIT 
N NEW YORK 
CWS CHICAGO 
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Survey Finds Supermarkets Tend to More 
Price Competition, Add ‘Big-Ticket' Items 


New York, June 22—The trend 
in large supermarkets today is to 
(1) push price competition’ as 
much as possible, (2) sell virtually 
nothing but “pre-sold,” national- 
ly advertised brands and (3) ex- 
periment with selling “big-ticket” 
durable items in conjunction with 
sales-finance companies doing the 
financing of the instalment paper. 

These conclusions are reached 
in a survey of 39 supermarkets in 
12 states by Standard Factors 
Corp., which ceals in accounts re- 
ceivable financing, factoring and 
instalment financing. 

Each of these stores has an av- 
erage annual gross of almost $3,- 
000,000, compared with a $1,500,000 
average for the typical supermar- 
ket. 


a Of price competition policy, the 
report says: 


“Today, this policy seems to be 


paying large dividends. We know 
that department stores are losing 
major appliance business to dis- 
count houses. Now supermarkets 
are beginning to make a dent in 
the discount house volume in ap- 
pliance sales. We know that drug 
stores have been losing business to 
supermarkets—on non-drug items 
mainly. Now the supermarkets are 
beginning to install drug depart- 
ments and prescription counters. 
In every regard, the competition is 
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purely a price matter, and the su-| 7. 


permarkets are 
selves to be canny competitors.” 
The report says that the super- 


‘markets have tended to counter 


narrowing profit margins on food 
items by selling non-food items 
with a larger margin. Housewares, 
toys, cigarets, and drug store 
items are named as examples. 

It says the supermarkets have 


tended to avoid three types of 


Buy 


WHO 


and Get lowa’s Metropolitan Areas. . 
Plas the Remainder of lowa! 


TAKE DRUGSTORE SALES, FOR INSTANCE! 


7.1% 
5.1% 
13.4% 
2.0% 
5.8% 
4.6% 
62.0% 


—— 


CEDAR RAPIDS 
TRI- 
DES MOINES - 
DUBUQUE- 
SIOUX CITY 
WATERLOO 
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CITIES « 


$.A.M. DAYTIME 
STATION AUDIENCE AREA 


FREE & PETERS, INC., National Representatives 


THE “REMAINDER OF IOWA” ACCOUNTS FOR THESE SALES: 
(Which You MISS Unless You Cover the Entire State) 


67.2% 
63.2% 
47.9%, 
57.5% 
61.4% 
65.9%, 
74.9%, 
80.8%, 
62.0%, 


Food Stores 


Drugstores 
Sourc 


Eating and Drinking Places 
General Merchandise Stores 
Apparel Stores 

Home Furnishings Stores 
Automotive Dealers 

Filling Stations 

Building Material Groups 


-: 1954 Consumer Markets 


BUY ALL of (OWA— 
lus “lowa es 


showing them-| 


CONTRAST—The new home of Sykes 
Advertising Inc. at 617 William 
Penn Place in Pittsburgh offers the 
agency modern answers to its 
needs but sits in marked contrast 
to the ultra-modern Aluminum Co. 
of America building in the back- 
ground. The Sykes building is a 
century-old town house in down- 
town Pittsburgh. 


merchandise: that with style and 
fashion, bulky merchandise and 
items which require technical sell- 
ing. 


a About 
brands: 

“The city department stores, not 
only hurt by the population shift 
towards the suburbs, have also 
been hurt by the fact that many of 
the large depariment stores have 
tended to lean heavily on their 
own soft goods brands—not be- 
cause of price, but because of pres- 
tige. The shift towards national— 
pre-sold—brands has caught some 
of the department stores short, be- 
cause when it comes to selling pre- 
sold, advertised brands, the super- 
markets can sell them faster and 
cheaper than anyone else.” 

The report describes three large 
supermarkets which have been ex- 
perimenting with selling radio and 
tv sets, washers, refrigerators and 
other such items. 

However, these stores have 
found it necessary to tie in with 
sales-finance companies to handle 
these sales. 

“Admittedly, this selling of con- 
sumer durables which requires 
technical selling, tends to raise su- 
permarket costs; but the manage- 
ments find that these higher costs 
are balanced by the wider profit 
margin and the stimulus that in- 
stalment payment has upon main- 
taining traffic in the stores.” 


pre-sold, advertised 


‘TV Age, ‘Broadcasting’ 
Make Editorial Shift: 


Art King has resigned as man- 
aging editor of Broadcasting-Tele- 
casting to become editor of Tele- 
vision Age in New York. He takes 
over the post which previously 
has been held by Sol Paul, pub- 
lisher, on July 1. Mr. King will be 
succeeded at Broadcasting by Ed- 
win H. James, senior editor. 

Coincidentally, Bruce Roberts, 
senior associate editor of Broad- 
casting, will transfer to its Wash- 
ington headquarters as senior edi- 
tor. J. Frank Beatty, associate 
editor in Washington, also ad- 
vances to senior editor. 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


Keaching mivre Ula 10,000 ey Genlers 
(total eirculation 12,500) who serve the 
sport fistermen. 
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_#N READERSHIP 
* 38% higher among ‘SUPER MARKETS 


THAN NEAREST COMPETITOR 


* 94% higher among SUPERETTES 


THAN NEAREST COMPETITOR 


* 28% higher among WHOLESALERS 


THAN NEAREST COMPETITOR 


* 400% higher among FOOD BROKERS 


THAN NEAREST COMPETITOR 


* 130% higher among RACK JOBBERS 


THAN NEAREST COMPETITOR 
t INCLUDES REGIONAL CHAIN AND INDEPENDENT SUPER MARKETS 


[ADVERTISING READERSHIP 
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Advertising Age, June 28, 1954 
These elaborately painted ro- | Hitz, manager, central division tv 


Color and 3-D Prevail as Media Men Match) vee bien a ees 
7 " N " a" m | tati ulletins, r. Henke de- network sales, NBC. NBC i 
Shiny New Gimmicks in Pitch to Advertisers ‘ctibed as the “3-D” of the out- has booked cate iesneaeek ont 


| proceeded to paint a glowing pic- 
|ture of “America’s biggest medi- 
um.” A bright prospect was the 


door field. He of i 
Re ae ee e offered the new month for this fall, he noted. 


audio-visual aids to point of pur- 
chase displays designed to over- 
whelm even the most stand-offish 
department store operator, adver- 
tisers were offered a lot of 
tempting new gimmicks by me- 
dia men here last week. 

At a regional meeting of the 
Assn. of National Advertisers, 
representatives of eight different 
media stepped to the lectern to 
match one another’s shiny new 
wares in a bid for advertiser dol- 
lars. 

In general, the various media | 
presentations had two things in| 
common: 

1. A preoccupation with glitter | 
and glamor. Color, 3-D and sim- | 
ilar “extras’’ seemed to be in ev- 
eryone’s pitch. | 

2. A heavy concern for the 
problems of distribution and re- 
tail selling in a “hard-sell’” mar- 
ket. This was not necessarily 
supported by a concern for econ- 
omy, as nearly every new offer- 
ing seemed to be more expensive 
than its outmoded predecessor. 


= Medium by medium, here are 
some of the offerings: 

Audio-Visual: Otto H. Coelln 
Jr., publisher, Business Screen, 
came forth with Cinemascope in 
16mm. form for sales training 
and p.r. purposes, noting that 
General Motors introduced its ’54 
line through this medium. 

Mr. Coelin also reported that 
the sponsored movie and_ slide 
film industry reached a sales vol- 
ume of $100,000,000 last year. The 
average cost per viewer for color 
movie showings to consumers wa 
4.5¢, he said. (3-D will be mors 
expensive, he added.) 


Magazines: C. W.  Hansor 
western advertising manager o 
Life, answered some _ searchin 


questions about where magazine 
circulation—and  rate—increase 
will stop by admitting that circu 
lations are getting harder anc 
more expensive to maintain. 
As a solution, he noted a grow 
ing trend toward frequency dis 
counts to regular advertisers, an 
suggested placing ads in the thin 
ner, off-season issues. Mr. Han 
son also reported on new im 


provements in magazine color, in 


the way to 
more sales, 
more quickly in 


the making-it- 


i 


@ Penton publication — 


+ 


tac one 


cluding development of the Gen- 


ing color scanner. 

Outdoor: As the leading new 
development in the outdoor field, 
Carl Henke, general sales mana- 
-ager, General Outdoor Advertis- 
‘ing Co., pointed to his own firm’s 
new nine-city network of cutout 
|rotaries (AA, May 17). 


\ System specifically to i- -| 
eral Electric-Eastman Kodak tim-| . 4 sg 


ucts advertisers. He cited one Los | 
Angeles advertiser who rotates 
signs for 10 different products 
around 31 locations on a once-a-| 
month basis. 

Television: The new Ford-type 
“spectaculars” are—along with 
daytime tv—the coming thing in 
television, according to Edward R. 


| 


commercials a treat instead of a 


Mr. Hitz also called on adver-| 
tisers to give more thought and) 
money to commercials, especially 
to making them palatable. “Make 


treatment,” he advised. 

Radio: John J. Karol, v.p. in 
charge of network radio sales, | 
CBS, denied any possibility that 
network radio is doomed, and 


transistor radio, which will be 
little larger than a wrist watch 
and is in the “near future,” ac- 
cording to Mr. Karol. 

On the other hand, Mr. Karol 
reported that CBS—which re- 
cently put through a nighttime 
rate cut (AA, May 31)—is again 
“examining a new evening rate 
structure.” 

Direct Mail: 


“Flawless printing 


: Penton Building; Cleveland 13, Ohio 
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at fantastic speeds” was the 
promise made for electronic print- 
ing by Howard G. Knowlton, 
president of Knowlton-Washburn 
Co., though he added that it’s still 
in the laboratory stage. More im- 
mediately promising, he said, is 
dry offset printing, which is now 
being used by the Government 
Printing Office. 

Asked about the relative virtues 
of a teaser versus a straight-prod- 
uct-message mailing, Mr. Knowl- 
ton cited a recent test which 


weighed in favor of the latter. 
In the test, he said, more than 
twice as many returns came in 
from a teaser mailing in which 
a reply card was included. But 
the replies to the product message 
mailing (without reply card) 
were much more valuable in 
terms of sales, he said. 
Newspapers: According to Wal- 
ter C. Kurz, general advertising 
manager, Chicago Tribune, the 
best new development in news- 
paper advertising is the use of 


newspapers as counselors, rather 
than simply as space. 

Mr. Kurz cited several exam- 
ples of this use of newspapers’ 
promotional know-how. In one 
case—that of Town House crack- 
ers—the newspaper consulted 
helped to attain chain store dis- 
tribution for the first time, he 
said. 

Mr. Kurz also asked that news- 
papers not be considered quite so 
much as an “ambulance serv- 
ice’”—for use when the product is 


born, sick or about to die. “We'd 


also like to be viewed as a rou-. 


tine ‘taxi service,’”’ he told the 
advertisers. 

Point of Purchase: Fixture- 
type, permanent point of pur- 
chase displays are the new item 
in the point of purchase field, 
Robert G. Swan, Associated Dis- 
play Services, Chicago, told the 
admen. As examples, he men- 
tioned the six-foot display counter 
and the deluxe “itinerant win- 
dow.” 


The latter, a fancy concoction 
designed for movement from dis- 
play window to display window, 
stands the best chance of getting 
space in the hard-to-reach depart- 
ment store field. Displays of this 
kind are now in use in Chicago by 
Carson Pirie Scott, Mr. Swan said. 


Ronson Building Shaver Plant: 
Markets Braun Product Here 


Ronson Corp., maker of cigaret 
lighters, has started construction 
of a plant at Stamford, Conn., 
which will make the new Ronson 
electric shaver. Ronson has made 
a $15,000,000 agreement with the 
Max Braun Co., Germany, to 
market the Braun shaver in the 
U. S. under the Ronson name. 

The shaver will be distributed 
in the 13-state western market 
this fall and will be marketed na- 
tionally by January, 1955. 


Scranton Promotes Michel 

Fred A. Michel Jr., formerly 
eastern sales manager of Scranton 
Publishing Co., Chicago, has been 
appointed national sales manager. 
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CHICAGO, June 23—Manufactur- 
ers selling through industrial dis- 
tributors are standing on the side- 
lines watching a battle which has 
developed between the printers 
who specialize in the production of 
industrial distributors’ catalogs 
and the industrial distributors’ as- 
sociations, which have developed 
a new method of handling this 
important assignment. 

For the past 50 years, R. R. Don- 
nelley & Sons Co., Chicago, has 
been one of the principal pro- 
ducers of distributors’ catalogs. It 
has catalog data on 83,000 prod- 
ucts of 7,000 manufacturers, pre- 
pared with the cooperation and 
approval of these suppliers, and 
released only for use in assem- 
bling the catalogs of authorized 
distributors. Because of this meth- 
od of compiling and assembling 
catalog data in standard units, 


Industrial Distributors, Printers Battle 
Over Which Catalog-Producing Plan Is Best 


Donnelley has printed more than 
75% of the distributors’ catalogs. 


w Weinberg & McKee, another 


'Chicago printer, also specializes in 


industrial catalog production, turn- 
ing the books out by offset, where- 
as Donnelley uses letterpress. The 
Cuneo Press, Chicago, also is a 
factor in this business. 

James H. Ruddell, president of 
Central Rubber & Supply Co., In- 
dianapolis, is chairman of the joint 
committee on catalogs of the Na- 
tional Industrial Distributors’ Assn. 
and the Southern Industrial Dis- 
tributors’ Assn., and has evolved 
a plan for the production of dis- 
tributors’ catalogs from material 
supplied to them directly by the 
manufacturers. This is in the form 
of proofs of catalog data, which 
the distributor himself makes up 
into pages for printing by photo- 


AFFECT ADVERTISING READERSHIP? 


FRONT 
19.5% 


BACK 
19.1% 


‘“‘NOTED’’* 


readers interviewed who had read 50% or more of the text. 


AVERAGE READERSHIP SCORES OF 243 ADS, EACH OF WHICH 
WERE REPEATED IN THE FRONT AND BACK OF MAGAZINES 


FRONT—All solid advertising pages 
before editorial section. 


BACK—AIl pages following editorial 


section. 


“READ MOST”’* 


“Noted” is the per cent of readers interviewed who remembered that they had seen the odvertisement. “Read Most” is 


the per cent of 


TO MEASURE the effect of position on read- 
ership of advertisements appearing in the front 
or back of magazines, McGraw-Hill Research 
analyzed Starch ratings of identical advertise- 
ments run in two McGraw-Hill publications 
over a period of 18 months. About one-half of 
these advertisements appeared initially in the 
front section . . . the other half were run initially 
in the back and then repeated in the front. The 
advertisements ranged from 34 page to two- 
page spreads. Preferred positions (covers, etc.) 
were not included in this analysis. 


THE RESULTS show that the same advertise- 


McGRAW-HILL PUBLISHING COMPANY, INC. 


ARD 330 WEST 42nd STREET, NEW YORK 36, N. Y. @ 


Ss. £9) 0.0 8 8c: € 8 8 * 0.8 eo 3 t Fe s 


ments were reid equally well, 


whether they 


appeared in th: front or back of the publication. 


CONCLUSIO? : 


This study (covered in 


McGraw-Hill ‘‘esearch Data Sheet #3143) in- 
dicates that bo'h front and back positions offer 
an equal chance of getting an advertisement 


noticed and having it read. 


TO SERVE YO 
of the many 
McGraw-Hill 


: McGraw-Hill Research is one 
services” maintained by the 
eganization for its advertisers. 


If you want fac 3 on subjects related to business 


paper advertis 1g performance 


and effective- 


ness, ask your [cGraw-Hill man. 


M- GRAW-HILL 


(Nh FORMATION 


— Eo 


Advertising Age, June 28, 1954 


| Trendex TV Ratings 
June 1-7, 1954 
Ten Multi-Station Markets 
RANK PROGRAM RATING 
1 I Love Lucy (Philip Morris, CBS) ....39.0 
2 Dragnet (Chesterfield, NBC) ........ 37.8 
3 Jackie Gleason (Schick, Nestle, 
SOTO, COG) acissceiiceedcciasl oe 32.5 
4 This Is Your Life (Hazel Bishop, 
NE eb hdiihcnncdackicincdicenihsteraekaaide 31.6 
5 Godfrey’s Talent Scouts (Lipton, 
ae sidasstucas satazaée 29.8 
5 Toast of the Town (Lincoln- 
WOUNOWRIY) GERD ictacarcecassveeccsassesice 29.8 
7 Godfrey & Friends (Frigidaire, 
PARTI ye NEUE weseessiscsvecictascsesssdie 29.2 
8 Red Buttons (General Foods, 
CBS) 28.7 
9 Groucho Marx (DeSoto- 
PUPUIO UN, TU) accccsssssciecseeniccncs 27.1 
10 Fireside Theater (P&G, NBC) ........ 26.8 
offset. 


According to Mr. Ruddell’s cal- 
culations, this makes possible a 
saving of 40% in production, and 
since the average distributor’s 
catalog costs from $50,000 to $100,- 
000, the total running into many 
millions a year, he believes that 
the plan is worth trying. 


® He also pointed out to AA that, 
since most of the current catalogs 
carry list prices, their value would 
be greatly increased by substitut- 
ing net prices, which can be com- 
piled on the Varityper and pasted 
in alongside the catalog data. 
Some distributors’ catalogs have 
been produced by this method, and 
others are in production, Mr. Rud- 
dell said. 

The catalog printers have coun- 
tered by pointing out that the 
“do-it-yourself” idea, which has 
become so popular in household 
operations, results in a home-made 
type of catalog which lacks the 
appearance and authority of the 
standard books. They also say 
that catalog compilation and pro- 
duction call for expert service, and 
that the alleged saving in produc- 
tion hoped for by Mr. Ruddell 
and his committee will be more 
than offset by the cost of time 
consumed in preparation and the 
additional costs forced on the man- 
ufacturers in supplying catalog 
material to their distributors. 


Palmer Publications Names 2 

Mona Palmer Publications has 
appointed Richard E. Slimermeyer 
and T. T. Drake to handle sales 
for World Petroleum, Sugar, El 
Mundo Azucarero and annual pub- 
lications, International Petroleum 
Register, World Petroleum Statis- 
tical Yearbook, Sugar Reference 
Book and El Catalogo Azucarero. 
Mr. Slimermeyer, formerly with 
Petroleum Equipment, will head- 
quarter in New York, and Mr. 
Drake, as West Coast representa- 
tive, will work from the company’s 
Los Angeles office. 


Lithographers Elect Schmidt 
Carl R. Schmidt, president of 
Schmidt Lithographing Co., San 
Francisco, has been elected presi- 
dent of the Lithographers National] 
Assn. Other officers elected are 
Arthur R. Hitchings, Forbes Litho- 
graph Mfg. Co., Boston, v.p.; L. E. 
Oswald, E. F. Schmidt Co., Mil- 
waukee, treasurer; Edward D. 
Morris, secretary, and W. Floyd 
Maxwell, LNA executive director. 


A Billion Doliar 
Market and How 
to Sell it 


Reach the rich and influential legal mar- 
ket im one low cost book. CASE AND 
COMMENT guarantees 100,000 controlled 
circulation among members of the legal 
profession, Average 6 mos. circulation— 
119,706 . . , more than double any other 
legal magazine. Plus 22,571 bonus bulk 
circulation among law students. Use 
CASE AND COMMENT to influence men 
whe direct spending on ever? economic 
level. For sample copy and facts, write 
CASE AND COMMENT, Dept. AA3, Aque- 
duct Building, Rochester l<, N. Y. 
our eastern representative. National Pub- 
lishers Representatives, Inc., 114 E. 47th 
St., New York 17, Plaza 3-5171. 
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Listerine ks Ford... Bobbi ose Johnson & Johnson... 
‘Communtty--- | Yodora..- lv ieeroy... | Midol... 


Redbook 


Advertising Linage UP 10.7% 


FIRST 6 MONTHS 1954 


Greater percentage gain than an y other mass magazine! 


1 


Hill and sill... Tampax... Q-Tips... | Sass | 
: ee Lanolin rhensige 
ee I oo Ge ee 
fagabond...- axiretetor ree | 
3 Burlington... 
‘ : : 3 ALSO... | | 
Sal Hepatica... o “ ee ae 
: BneW circulation ichous manne 
Helene Curtis... high — | | 


N.Y. Central... 


Tweedies... 


Aladdin 
Readi-Cut Homes... 


Weed chains... 


New Moon Homes... 


| Canadian Govt. 
Travel Bureau... 


HIGHEST SINGLE QUARTER JN REDBOOK HISTORY! ; | 


Sawyer’s 
Viewmaster...- 


America’s 
ONLY Mass Magazine 


Seem for Young Adults 


another important advertiser is buying. 
Redbook 


‘to sell the Young Adult Market 


“First quarter 1954-ABC 


State of Florida... 


‘< Redbook 
Velvet ae Trim Tred... | secesmurites tsi ie tenis 
: . 2,057,563 Circulation. ...Wighest in Redbook history 
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NBC Sets Up New 
Cost Formula for 
Producing TV Shows 


New York, June 22—National duction charges for NBC-TV color- 


Broadcasting Co. has set up a new 
cost formula for television produc- 
tion facilities and services which 
is designed to give the advertiser 
greater leeway in the use of stu- 
dios, technical manpower and ex- 
tra equipment. 

The new production manual, 
which is effective July 1, scuttles 
the old approach of a blanket price 
for studios and manpower, making 
it, in the words of NBC president 
Pat Weaver, “possible for the tel- 
evision client to buy the facilities 
and services his show requires and 
in the amount necessary to meet 
his requirements.” 

Charges for studios, manpower 
and extra equipment are listed 
separately. Studio usage is on a 
per-hour basis and technical per- 
sonnel are listed on a per-hour, 
per-man basis, thus making it pos- 
sible for the agency to order 
exactly what is required to meet 
the needs of the show, provided, of 
course, NBC and union basic re- 
quirements for manpower are met. 


s The manual eliminates separate 
charges for camera rehearsal and 
dry rehearsal time. Instead, this 
is covered under the per-hour stu- 
dio usage charge. A charge of $250 
per quarter-hour for film program 
originations is included for the 
first time. 

Asked what these revisions 
mean in terms of dollars and cents 
for sponsors, Edward J. Stegeman, 
manager of the NBC-TV program 
business office, said they will not 
make much difference for a show 
which is already being efficiently 
produced without any excess man- 
power, equipment or waste motion. 

For producers who operate cav- 
alierly, arrive late at big studios, 
take long breaks for conferences 
while technicians stand around, 
etc., this itemized formula will 
mean increased production costs, 
he said. 


@ He gave the following examples 
of how an efficient producer can 
save money: 

Panel shows, which under the 
old formula came in with a re- 
quired unit of three cameras and 
about a 10-man crew, may use 
only two cameras with an eight- 
man crew if the producer wishes. 
He might also decide to order a 
single boom rather than the two 
required by the old package mini- 
mum. 

A dramatic show may “tele- 
scope” its rehearsal time, varying 
it from 12 hours on a week when 


SPARK EVERY PROMOTION 
with Genuine 


GLOSSY PHOTOS 


The PHOTOMATIC Co. 


53-59 E. Illinois St. Chicago 14, 
Phone WHitehall 4- 


there are many scene changes, etc., 
to six on a week when the setting 
is simple and the action compara- 
‘tively confined. 
_ Also announced last week, effec- 
jtive July 1, is a schedule of pro- 


casts. Most previous color coverage 
at the network has been on the 
house, with advertisers paying only 
b&w prices for their color pre- 
mieres. Studio, mobile units and 
extra equipment charges are 
higher for color than monochrome 


telecasts; the rest of the below-the- 
line costs are about the same. Stu- 
dio usage fees for color are $150 to 
$200 more an hour than for com- 
parable b&w space. 


Yocum Starts Ad Service 
James Yocum has resigned as an 
account executive of KBIF, Fresno, 
Cal., to open Design Advertising 
Service, Visalia, Cal. Cal Sukow, 
formerly an artist with Warren 
W. Wetherel Design Studio, Chi- 
cago, is a partner in the company. 


Hadsell Joins Gray & Rogers 


Jess L. Hadsell, former ad man- 
ager of WOWO, Westinghouse ra- 
dio station in Fort Wayne, has 
joined the contact department of 
Gray & Rogers, Philadelphia. 


Ned Fay Joins WTRI-TV 


Ned Fay, who formerly served 
in a sales capacity with Morse 
Shoe Stores, a New England chain, 
has joined the sales staff of WTRI- 
TV, Schenectady. 
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Matulef Opens Agency 

Norman J. Matulef, former ad 
manager of the State Finance Co., 
Des Moines, has epened the Matu- 
lef Co. an ad agency, at 531 
Sixth Ave., Des Moines. 


‘Living’ Names Winsor A.M. 

R. H. Bancroft Winsor, formerly 
New England representative, has 
been named New England adver- 
tising manager of Living for Young 
Homemakers. 
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National Promotes Fishel Melcon Tashian Joins FC&B WIAS to H-R Representatives Bourjois Names Dow S. M. 
Robert O. Fishel, who has been| Melcon Tashian, formerly with H-R Representatives Inc. has| Henry O. Dow, formerly sales 

handling special promotions for|Compton Advertising and Kenyon | been named to represent WJAS,|manager for Alfred D. McKelvy 

National Brewing Co., Baltimore,|& Eckhardt, has joined the New Pittsburgh. The station formerly |Co., has been named sales manager | 


has been promoted to assistant to York office of Foote, Cone & Beld-| was represented by George P. Hol-|of Bourjois Inc. and Barbara 


the president in charge of public ing as an art director. lingbery Co. Gould Inc., both New York. 
relations. 

. 

Names Mitchell Agency Supplement Adds 6 Papers Reed Joins Hickerson 
Proebsting Names Dunn | Thomas M. Graham & Co., New| Family Weekly, new Sunday}! Shelden Reed, former art direc- 


John A. Dunn, former creative| York real estate firm, has ap-!|supplement, has added six news- tor of Foote, Cone & Belding, and 
director of the W. E. Long Co., pointed W. Robert Mitchell Inc.,|papers to its distribution list, | previously with William Esty Co., 
has been named copy chief of New York, to handle its advertis-| bringing its total to 46. Combined has joined J. M. Hickerson Inc., 
Proebsting, Taylor Inc., Chicago.) ing. |circulation is now over 1,000,000. |New York, as art director. 


Satuday Nigh in Philadelphia 


From Shenandoah, Pa. to Cape May, N. J., people move back the 
rugs and a decade or so. People in their thirties. They dance again to 
the bands they knew. Glenn Miller. Dorsey. Artie Shaw. Goodman. 

Or maybe they just remember as the records spin the stories of 
every listener who danced through that wonderful era. 

It’s radio station KYW’s four-hour Saturday Night Dance Party. 

Folks from thirty to forty years old have themselves a ball. They’ve 
made this the most popular local radio show in Philadelphia. So, 
advertisers can have themselves a ball, too. Because these are the 
very people who buy household goods, food, clothes, cars and ’most 
everything else advertisers have to sell. 

But big loyal audiences like this are delivered wherever WBC 
stations send out their powerful 50,000-watt signals——Portland, Fort 
Wayne, Pittsburgh, Philadelphia, Boston. If you want to sell more 
in these markets, why don’t you call the stations or Eldon Campbell, 
WBC National Sales Manager, at Plaza 1-2700, New York City? 


WESTINGHOUSE BROADCASTING COMPANY, INC. 
-Philadelphia; WBZ-WBZA * WBZ-TV-— Boston; KDKA— Pittsburgh; WOW O— Fort Wayne; KEX— Portland, Ore. 


‘|hazy” with “untrue tones.” 
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Advertest Finds 9% 
of TV Homes in N. Y. 
Have Two Receivers 


New York, June 22—More than 
9% of the tv homes in this area 
have two or more television sets 
in working condition, Advertest 
Research found in a receiver own- 
ership count made in 765 tv homes 
in May. 

Most of the homes—90%—keep 
television in the living room; oth- 
er householders prefer the den, 
bedroom or dining room for view- 
ing. 

Most popular set with New 
Yorkers was RCA, which showed 
up in three out of ten of the homes 
visited. DuMont and Admiral tied 
for second place. 


= Two to three years was the 
average age of the television set. 
Over 20% of the sets surveyed had 
21” screens, and more than half 
were consoles. 

Fifteen per cent of the respond- 
ents bought a different make from 
their first when the television set 
was replaced. People who switched 
brands said they did so to get a 
“goed buy” or a “cheaper” set. 
Most-wanted brands in terms of 
future purchases were found to be 
RCA, General Electric, Emerson, 
DuMont and Admiral. 

Less than 2% of the families 
questioned said they were willing 
to pay $1,000 for a color set; 67°% 
would be ready to buy if the price 
were $250. Many people who had 
seen colorcasts commented on the 
“eye appeal” and “clarity,” but 
others found the tint picture “too 


= The average tv home had two 
radios in usable condition—most 
often in the bedroom and kitchen. 
However, 44% of the sample had 
a working radio in the living room. 
Some 12% of the radios had been 
bought during the past year, but 
25% of them were more than sev- 
en years old. 

People who went in for quantity 
in television were more likely to 
show the same trait in radio, with 
two-or-more tv set families having 
the largest number of radios. 


‘Better Living’ Moves Jones 
W. Dean Jones, formerly west- 
ern regional store relations man- 
ager, has been named to Better 
Living’s eastern sales staff. 


~ Sunbonded 
DAY-GLO 


lasts at least 
» twice as long! 


“ey 
~~ 
md 
~— 

“ 


@ Specify new Sunbonded 
DAY-GLO for your 24- 
sheet posters, bus cards, 
outdoor banners, taxi 
posters and other outdoor 
paper or cardboard ad- 
vertising. You'll get twice 
the sunlife of Regular 
DAY-GLO—even under 


blazing summer suns! 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS © a 
4732 St. Clair Ave. * Cleveland 3,Ohio 


Exclusive National Representatives: FREE & PETERS, INC., 444 Madison Avenue, New York 22, N.Y. 


IN CANADA: STANDARD SALES COMPANY 
4097 Medison Avenue, Montreal 28, Quebec 
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Current ROP Color Expansion May Remove | sree market,” be said, And he 
Sania 3 indicated that these facilities may 
New York ‘Blind Spot,’ Eggers Suggests 


be available sooner than has been 
Boston, June 22—U. S. news- 


Selznick to Screen Gems 

Joyce Selznick, formerly spe- 
cia] eastern promotion representa- 
tive for Columbia Pictures Corp., 
has been named executive in 


Cochran Names Sterling 
Jacqueline Cochran Inc., New 

York, has appointed Sterling Ad- 

vertising Agency, New York, to 


expected. 
-handle advertising and promotion 


Noting that r.o.p. color volume 


color facilities are now broadly 


charge of exploitation and mer- 


York. Screen Gems is the tv pro- 
ducing and syndicating subsidiary 
of Columbia Pictures. 


agency. 


for its Jacqueline Cochran cos- 
chandising for Screen Gems, New metics, Nina Ricci Parfums and 


Parfums Charbert. James P. Saw- 
yer Inc., New York, is the previous 


papers are currently committed to 
expenditures of more than $100,- 
000,000 for plant and press ex- 
pansion, with a major portion to 


AFA Convention 


BERNARD P. GALLAGHER 


for the purchase and sale 


I  cnictinesinseiianliia 
Mego ra ag lof publication properties 


147 West 42nd St., New York 36, N. Y., LAckawanna 4-1631 


provide more and better facilities 
for run-of-paper color. 

Talking to a special Advertising 
Federation of America session on 
color in advertising, John W. Eg- 
gers, sales manager of O’Mara & 
Ormsbee, also pointed out that 


available in major markets, with 
over 800 papers equipped to handle 
at least black and one color. 

At the same time, Mr. Eggers 
said there are still some blind 
spots. In New York City, for ex- 
ample, only one paper—the Post— 
has r.o.p. color available, and then 
only in one color and black. 


s “Nothing could do more for the 
advancement of r.o.p. color adver- 
tising in newspapers than to have 
color—full color—available in the 
daily newspapers of the country’s 


television commercials, 


television commercial. 


x 


It’s Our Move! To better serve those 
advertising agencies and their clients (like 
those above) for whom we have produced 


it’s our move ...to the newest and 
most complete studios in Hollywood de- 
voted exclusively to the production of the 


eo 


It’s Your Move! We cordially invite you 
to see our greatly expanded facilities. Newly 
built stages for both live-action-sound, and 
stop-motion (including those fabulous stop- 
motion puppets). Our own complete depart- 
ments for Art, Animation, Editing, and Creat- 
ive are all available to you for a more unique, 
more effective Television Commercial at 


Swift-Chaplin. 


NEW LOCATION! 
1136 North Highland Avenue 
Hollywood 38, California 
Phone HOllywood 2-0761 


NEW STUDIOS! 


_ 


has grown tremendously in recent 
years, Mr. Eggers added that, 
“Even so, last year’s total of r.o.p. 
color for all newspapers was only 
142% of total newspaper advertis- 
ing. 

“My personal opinion,” he said, 
“is that this is one of the clues to 
the extraordinary power and suc- 
cess of r.o.p. color in newspapers— 
that is, the dramatic effectiveness 
of full color in what is basically 
a black and white medium.” . 


= At the same session on color in 
advertising, at which John H. Tin- 
ker Jr., v.p., McCann-Erickson, 
New York, was moderator, maga- 
zine color was discussed by Walter 
P. Glenn, Young & Rubicam, New 
York. Mr. Glenn pointed out that 
color in magazines is by no means 
new, but that its use has been in- 
creasing steadily. 

Last year, he said, two-thirds 
of the full-page ads in major 
magazines were in full color. He 
showed a series of slides to demon- 
strate many diverse ways in which 
magazine color is being effective- 
ly used. 

Hubbell Robinson Jr., v.p., CBS- 
TV, New York, reporting on color 
television, said that present indica- 
tions are that color will add from | 
5% to 20% to over-all tv costs 
when color has reached full matu- 
rity and is being broadcast gen- 
erally. 


® He also reported that CBS will 
have a minimum of three color 
shows on the air weekly, starting 
in the fall, and that all network 
shows will be produced in color 
from time to time. A demonstra- 
tion of CBS color was put on later 
in the afternoon for those attend- 
ing the convention. 

Final panelist on the color ses- 
sion was Walter Dorwin Teague, 
famous industrial designer, who 
demonstrated the use of color in 
products with a series of products 
which he had designed. 

“Color,” he said, “can’t be han- 
dled with earth-moving machinery. 
It must be played like a musical 
score, and I am convinced that 
there is no formula which can be 
substituted for a natural but 
trained color sense.” , 


Merrill, McEnroe & Associates 
Adds Five, Resigns One 


Merrill, McEnroe & Associates, 
Chicago, has been appointed to 
handle advertising for five com- 
panies. They are Western Railroad 
Supply Co., Chicago maker of 
railroad safety devices; Chicago 
Freight Car & Parts Co., builder 
of freight cars; B. F. Gump Co., 
Chicago manufacturer of equip- 
ment for the food, feed and proc- 
essing industries; Weingartner Mfg. 
Co., Chicago maker of metalwork- 
ing specialties, and Lighting Prod- 


ucts Inc., Highland Park, IIl., 
maker of fluorescent lighting 
equipment. 


| The agency has resigned the ac- 
count of Glynn-Johnson Corp., 

Chicago manufacturer of builders’ 
| hardware. 


NBC Appoints Hickox 

| Sheldon B. Hickox Jr., formerly 
| director of station relations, has 
| been named to fill the new position 
‘of director of station relations for 
‘the Pacific division of National 
Broadcasting Co., New York. His 
‘headquarters will be in Holly- 
wood, effective July 1. Mr. Hickox 
has been with the network 25 
years. 


Leler Joins TV Company 

Robert H. Leler, formerly gen- 
eral manager of Fleetwood Co., 
has joined the Chicago sales staff 
of Television Programs of Amer- 
ica, New York. 
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Crosley Starts Drive 
for New 21-Inch TV Set 


NEw York, June 22—“The big- 
gest set in the smallest cabinet 
at the lowest price” is the adver- 
tising theme for the new 21” table 
model tv set of the Crosley divi- 
sion of Avco Mfg. Corp. 

Lecnard F. Cramer, Avco v.p., 
unveiled the new receiver here 
last week and voiced the hope that 
it will do as well as its 17” “por- 
table” predecessor. He said that the 
light, compact 17” set, which sells 
for as little as $139.95, has boosted 
Crosley’s sales “by nearly 700%, 
while the industry sales trend 
was dipping downward.” 

The new 21” model has a sug- 
gested price of $169.95 for a walnut 
finish cabinet and is said to cccupy 
23% less space than the usual set 
with a picture that size. 


m Crosley’s new receivers were 
displayed to the buying public on 
the “Hit Parade’ (NBC-TV) and 
were featured in the commercials 
on two special fight broadcasts 
over ABC—one preceding and one 
following the Marciano-Charles 
fight—presenting sports commen- 
tary by Bill Stern. 

Newspaper advertising in 170 
cities will break June 28, running 
through July 3. Run-of-paper color 
has been scheduled wherever 
available. Business paper and 
point of purchase advertising will 
also be used to push the set, 
which Crosley calls the Super V. 

Batten, Barton, Durstine & Os- 
born is the agency. 


Mrs. McVickar to Gourielli 


Mrs. Elinor Guthrie McVickar 
has joined Helena Rubinstein Inc., 
New York, as director of adver- 
tising and sales promotion for 
Gourielli. She was formerly beau- 
ty editor of Harper’s Bazaar, 
director of advertising for Doro- 
thy Gray and director of advertis- 
ing, promotion and merchandising 
for Harriet Hubbard Ayer. 


Ziff-Davis Plans New Monthly 


Ziff-Davis, New York, will start 
publication of Popular Electronics 
next October. The 25¢ monthly will 
be designed exclusively for elec- 
tronics hobbyists and experiment- 
ers. The first issue will have a 
200,000 guarantee, and b&w pages 
will cost $490. Leo Osten is ad- 
vertising manager. 


— BARRON’S on: 


Little Rist Schootheuse 


school construction these days is big 


business . . . Even the jargon of the day is 
different: blackboords have become chalk- 
boards, windows are known as clerestories. 


” 


a 


Barron's readers—thoughtful, Invest- t 
ment-minded and keenly inte ested in 


America's socio-economic picture —re- 
spond enthusiastically to Barron's timely, 
useful and highly readable analyses. 
Weekly, there is this close communi- 
cation between editors who know how 
to .«.municate and readers who want 
ae oS : 
Your corporate and product story is 
something Barron's audience should 
know more about. Advertise in Barron's 


BARRON'S 


A Dow Jones Publication - 40 New St., New York 


General Mills Promotes Two 


J. F. Matthes and Henry S. 
Kingman have been promoted to 
cereal products supervisors in the 
grocery products division of Gen- 
eral Mills Inc., Minneapolis. Mr. 
Matthes, formerly assistant prod- 
uct supervisor, will supervise 
Wheaties, Kix, Jets and Betty 
Crocker cereal tray. Mr. Kingman, 
formerly home appliance district 
manager in San Francisco, will 
supervise Cheerios and the com- 
pany’s new cereal, Trix (AA, May 
49). 


Milton Schwartz Joins WNBT 


Milton M. Schwartz, formerly a 
promotion and publicity writer for 
Esquire, has joined the advertising, 
promotion and merchandising de- 
partment of WNBC-WNBT, New 
York. 


PICTURE YOUR PRODUCT 


2,207,885 times a week in New York area homes.* 
NESTLE’S INSTANT COFFEE does... 
on the Number One television station. 
WCBS.-TV CBS Owned, channel 2 


Delta-Star Names MacDonald 
The Delta-Star electric division | 
of H. K. Porter Co., Chicago, has 
appointed Arthur R. MacDonald 
Inc., Chicago, to handle its adver- 
tising, effective Aug. 1. 


+ *Family impressions per week, Telepulse of N.Y., April "54 


We said 
it in 
January 
of ’50... 


Today 
it's more 
Timely 
than 
ever! 
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GOWPANY 
-- LECT ROT YrE - 
Reilly : : att, + toe Cal 


cp, cone ™ 


Leading four-color advertisers 
know from years of experience that a Reillytype 
is the only truly identical duplicate of an original, and costs 
60% to 75% less. With today’s keener competition and sharper 
cost-consciousness, it makes more sense than ever to investigate 
the many ways in which Reilly’s constant pioneering of scientific improvements 
in plate making can help you protect your investments in advertising space. 


e PLASTICTYPES 
You can Really Rely on RE | LLY © TREATED ELECTROS 
e BISTA MATS 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 


Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 
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Business Paper Success Story... 


Use of Leather as Upholstery 
Revived by Vigorous Ad Program 


New York, June 22—Confronted 
by the fact that the use of leather 
as an upholstery material had been 
declining for some years, the Up- 
holstery Leather Group Inc. was 
formed by interested producers to 
cope with the situation. It devel- 
oped an advertising and selling 
campaign aimed at the consumer 
and at the various groups dealing 
with the consumer. 

This campaign got under way 
last summer, and has achieved a 
suecess of impressive proportions, 
especially considering the nature 
and extent of the problem in- 
volved. 

Dealers were informed of the 
coming campaign, both by the 
leather producers and by manufac- 
turers sold on the use of leather 
upholstery, and began last fall to 
stock furniture upholstered in 
leather to meet the anticipated de- 
mand. Both in office furniture and 
in household furniture this demand 
developed to a highly satisfactory 
degree. According to an executive 
of the group, it continues to im- 
prove steadily as the campaign 
continues. 


= One of the most _ striking 
achievements of the drive to get 
leather back as an_ upholstery 
material is in the automotive field. 
Originally auto seats were covered 
with leather exclusively, but as in 
other areas, animal hides gave way 
gradually—and then almost com- 
pletely—to a wide variety of other 
fabrics, including some of the new 
synthetics. 

Confronted with the probability 
of fewer sales, car manufacturers 
saw the added sales value of leath- 
er aS a luxury, as well as a prac- 
tical item. Nearly all of the pop- 
ular makes decided to offer deluxe 
models upholstered in leather. 

Here, too, dealers were sold by 
advertising stressing points favor- 
ing leather over other types of up- 
holstery. For example, copy run- 
ning in business papers, includ- 
ing Automotive Industries, Auto- 
motive News, D. A. C. News, 
N. A. D. A. Magazine and S. A. E. 
Journal, made this practical argu- 
ment: 

“Almost anyone who can afford 
a car can afford the advantages of 
genuine upholstery leather. Statis- 
tics show that almost two thirds of 
all cars sold leave the showroom 


Conso.ipatep 


TAKES THE PULSE of the 
nation’s news. The beat means 
littlke—the count means much! 

. We reed practically all daily 
and over 6000 weekly English 
language newspapers for per- 
sons and establishments whose 
names are a Blue Book of Who 
and What. Let us serve YOU. 


CONSOLIDATED fiirrinc cunehus 
seen EARN CHICAGO'S, ILLINOIS 


i70 FIFTH AVENUE, NEW YORK 10, WN. ‘, 


slip-covered. Yet leather costs 
little more than good covers—and 
gives you extra profit. 

“Genuine upholstery leather is 
easy to sell because no other mate- 


rial adds so much value to a car|stery leather is true trade-in in- 


for so little. Leather takes rugged 
wear and tear in stride ... comes 


clean at the wipe of a damp 


cloth...keeps its beauty for 
years. Leather stands up to sun- 
light without fading—remains 
comfortable in all weather—is 
easy to ‘slide’ on at all times. 
Leather’s colors and finishes are 
almost limitless and almost in- 
destructible... with a rich patina 


that becomes handsomer with age. 


Most important, 


| 
| 


surance for car buyers because it 


steps up the resale value of any 


” 


car. 


ws These same points apply—ex- 
cept perhaps the trade-in value— 
to furniture, and the fact that ex- 
tra profit results from the sale of 
items upholstered in leather is 
stressed in copy addressed to fur- 
niture dealers. 
“Why not sell the real thing?” a 


genuine uphol- typical advertisement inquires of sumer 
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the dealer, adding: “Genuine 
leather-upholstered furniture re- 
turns five times more profit with 
the same selling effort.” In the kit 
furnished to dealers, one item 
analyzes typical cost and sales ex- 
pense figures to support this asser- 
tion. 

The campaign was organized by 
John Falkner Arndt agency, now 


‘known as Arndt, Preston, Chapin, 
Lamb & Keen, Philadelphia, and 


‘included the use of various con- 
media—American Home, 
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Better Homes & Gardens, House |turers using upholstery materials | 
Beautiful, House & Garden, Living, and dealers in the various lines, | 
Time, Vogue—and trade journals| was and continues to be a marked 
needed to inform dealers of the|factor in the success of the cam- 
push for leather. Besides automo- | paign. This backing was obtained 
tive trade papers, the business | on the basis of self-interest, and by 
paper list included Institutions,|the production and distribution of 
Interiors, Interior Design, Man-|useful and informative literature 
agement Methods, National Fur-\|and advertising suggestions. In 
niture Review, Office Appliances|several instances, cooperative ad- 
and Upholstering. vertising was run in consumer 
magazines with the main copy sup- 
ported by individual advertise- 


| 


= Effective cooperation of the 


trade, including tanners, manufac- |ments from as many as ten man- 


ufacturers. | Radel Leather Mfg. Co., Newark, 

Leather suppliers and tanners and Raser Ranning Co., Ashtabula. | 
listed in trade paper copy, which; “We have been very much grati- | 
like the rest of the campaign! fied by the enthusiasm with which | 
carries the signature of the Uphol-/ dealers in all lines involved have | 
stery Leather Group Inc., are|received the idea of selling goods | 
American Leather Mfg. Co.,!with leather upholstery,” 
Newark; Ashtabula Hide & Leath- mented Emmett B. Faison of the 
er Co., Ashtabula, O.; Blanchard agency. “Basically, in spite of the 
Bro. & Lane, Newark; Eagle- somewhat complicated setup in-| 
Ottawa Leather Co., Grand Haven, volved...the object was the! 
Mich.; Garden State Tanning Inc., simple business one of moving | 
Pine Grove, Pa.; Good Bros. merchandise from one side of the| 
Leather Co., Hackettstown, N. J.; counter to the other. The campaign 
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PRECISION EDITORIAL TIMING MAKES THE IRON AGE 


industry) technical competence is vital, but not enough. News of 

prices and markets, production and people breaks fast and 

furiously on a thousand fronts. THE IRON AGE tracks it down, 

' gathers it, interprets it, edits it, prints it... and distributes 

it to its audience (the largest in metalworking) on a faster schedule 

than the fastest general newsweekly—“‘this week’s news this 

week.” And this, believe us, is the heartbeat behind readership, and a long 


established readership habit. It is this that produces advertising results. 


the indispensable ally of metalworking management. 


Today in this giant industry (almost half of all 


com- | 


Aoremee qihntores barter gare o hag toy monet o 
tansy Be ciety ad the Heateallliny: ad ws ver 
Bio Seeded ompllonnes Soo ene ges gO 


IN LEATHER—This full-color page showing a 
gorgeous red-and-white car interior is 
typical of Upholstery Leather Group’s trade 
revival in the auto field. 


was organized all along the line for 
this purpose, and it appears to 
have worked well everywhere, al- 
though better in some lines than 
others. 


s “Considering the wide range of 
goods and equipment where uphol- 
stery is used, the success of the 
leather campaign so far suggests 
that it is only beginning,” he as- 
serted. “We have not only got 
leather back into the automotive 
field, but interest is keen in such 
areas as the railroads, hospitals, 
luxury air-liners, motor boats, 
buses and so on. The Navy is con- 
sidering leather for use in uphol- 
stery in submarines. Displays at a 
number of shows, notably in the 
hotel and related fields, have 
helped to stimulate dealer enthu- 
siasm. They tell us, ‘You’ve got 
your teeth into something,’ and 
mean it. Maybe the ultimate prob- 
lem will be where to get all the 
leather which will be needed.” 


Oliver Joins Freiberger 

William S. (Bill) Oliver, an ac- 
count executive with Ayres, Swan- 
son & Associates, Lincoln, Neb., 
has been appointed an account 
executive with Curt Freiberger & 
Co., Denver agency. 


I'm telling you — my Art 
Directors swear by new... 


plasti-lac 


ABCO Plastic & Supply € 


NEWARK, NN, J. LOS ANGELES, 
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With a mass product, you buy mass 
markets. Mid-America is one —a mass 
market, dominated by farmers. You can’t 
sell Mid-America without farm families, nor 


the magazine that concentrates on them 
alone! 


Prescription Drugs 
Can Be Fair Trade 
Priced, Court Rules 


NEw ORLEANS, June 22—Federal 
District Judge J. Skelly Wright 
ruled iast week tnat drugs sold on 
prescription are subject to fair 
tirade prices. ‘he opinion was 
handed down in a case brought by 
Hotiman-Lakoche Iinc., drug man- 
ufacturer, against Schwegmann 
Bros. Giant Super Markets. 

The manufacturer charged that 
Schwegmann had violated an in- 
junction issued May 15, 1953, pro- 
hibiting the supermarkets from 
selling its products at cut-rate 
prices. Hoffman-LaRoche asked 
that Schwegmann be held in vio- 
lation of the injunction and that 
the firm be punished for contempt 
of court. 


@ Judge Wright refused to punish 
Schwegmann tor contempt, holding 
in his opinion that the original in- 
junction was defective, in that it 
did not set forth the specific fair 
trade prices of Hoffman-LaRoche 
products. 

He ordered that Hoffman-La- 
Roche attorneys prepare a new in- 
junction listing the prices. 

Schwegmann contended in its 
defense that since the merchandise 
was sold on prescription and not 
under the label of the manufac- 
turer, there was no violation of 
fair trade and no contempt. 

Differing with this view in his 
opinion, Judge Wright _ said, 
“Awareness by the customer of the 
name of the drug in his prescrip- 
tion is not an essential factor in his 
determination of whether or not 
the trade name of the manufac- 
turer is utilized in selling a fair 
trade product. 


= “The good will established in 
prescription drug trademarks, 
brand names and labels is insepar- 
ably bound with the prescriptions 
which physicians write for pa- 
tients.” 

Judge Wright said there is no 

federal law requiring a brand 
name on a prescription and he held 
that “mere removal at the time of 
the sale of a trademark, label or 
name, is no defense to an action 
for contempt where the sale was 
made at less than fair trade price, 
after receipt of an order for the 
product by specific trade name; 
and such action violates an in- 
junction which enjoins the defen- 
dants from selling commodities of 
the manufacturer ‘bearing the 
trademarks, labels, brands or 
name’ of the manufacturer. 
“It is not essential that the 
product or container physically 
bear the trademark, label, brand 
or name of the manufacturer at the 
moment of delivery.” 


Nabisco Cereal, Dog Food 
Move from McCann to K&E 
National Biscuit Co., New York, 
has named Kenyon & Eckhardt to 
handle its cereal and dog food ad- 
vertising. Previously, these had 
been handled by McCann-Erick- 
son, which wil! continue to handle 
Nabisco’s biscuit and cracker ad- 
vertising, the major portion of the 
company’s billing. 

K&E will take over the cereal 
and dog food on Jan. 1, 1955, but 
will start immediately on Ranger 
Joe cereal, put out by a Chester, 
Pa., company purchased earlier 
this year by Nabisco. 


Chrysler Boosts Jacobson 
Chrysler Corp., Detroit, has ap- 
pointed Charles L. Jacobson, for- 
merly president of the Chrysler 
motor parts division, as executive 
in charge of sales activities for the 
corporation. A. yanderZee, v.p. in 
charge of sales since 1938, will 
supervise various phases of 
Chrysler’s development program. 
A successor to Mr. Jacobson has 


not yet been named. 
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When your product costs important money, 
you want people who have money. Farm fam- 
ilies rate high. And tops among them are the 
readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, 
itself the richest farm market on earth! 
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Evans Sullivan Doolittle Entenmann Hennock Osgood 


AWRT PARTY—The Washington chapter of the Amer- Celebrating were (left to right) Ann Evans, Lewis 
ican Women in Radio & Television threw a party Edwin Ryan Advertising Agency; Rep. Lenore K. 
to honor member Bette Doolittle, assistant to Ed- Sullivan (D., Mo.); Miss Doolittle; Gertrude R. 
ward H. Johnson, director of television code af- Entenmann, Henry J. Kaufman & Associates; Frieda 
fairs, National Assn. of Radio & Television Broad- B. Hennock, Federal Communications Commission, 
casters, recently elected national v.p. of AWRT. and Jean Osgood, National Assn. of Food Chains. 


i : a ad | tion to the seven western states. It 

Mb yg ey aan 5 posh ‘Regional Sunset ‘is available on newsstands only in 
: | 5 Hy those states, and it charges a 

co ie Regge dha KGw, Fort-/ Tops Monthlies 1M a subscription rate outside 
Cox, who recently resigned afte May Ad Volume te West. Its circulation is cur- 


irently running between 560,000 

New YorkK, June 23—Release of and 570,000 monthly. 
Publishers Information Bureau, According to PIB, Sunset carried 
figures for May magazines this | approximately 192% pages of ad- 
‘week revealed that a regional vertising in its May issue. Its 
monthly carried more pages of ad-| closest competitor in pages was 
Chicopee Mills Boosts Veeder 'vertising than any other monthly | Better Homes & Gardens, with 178 
J. L. Veeder, who joined Chi- | magazine—for the first time, as far | pages. Third was House Beautiful, 


18 years with the station. Before 
his appointment Mr. Mount had 
been sales manager of KXL, Port- 
land, for ten years. 


copee Mills Inc. in 1946, has been as the records show. 175%, and fourth was Popular Se See, m ORE, 
appointed director of merchandis- The May leader in pages was) Mechanics, 151%. In fifth place pf ge ee <td 4, 
ing and advertising for the baby |Sunset, “the magazine of western|was Good Housekeeping, with RON 

products division. living,’ which confines its circula-| 14534, 


a For the five months through 
May, however, Popular Mechanics 
holds first place among monthlies, 
with 788 pages, and second place 


like beer goes to Vogue. with 742 pages. 
Sunset is in third place with 737 

. pages, Better Homes & Gardens is 

goes with fourth with 714, and Popular 


Science is fifth with 691. 

Sunset, practically unknown to 
the general public outside the 
western states, has had a sensa- 
tional growth in recent years, both 
in circulation and in advertising. 
When L. W. Lane, its publisher 
bought Sunset 25 years ago and 
turned it into a strictly “living” 


Electros and Typogra phy § publication, he decided to concen- 


trate exclusively on gardening, 


pretzels... 


' . x cooking, home building and re- 
bring out the best in each other at = @ =| modeling, and travel, and the pub- 
lication has stuck rigidly to this 
‘ editorial formula. It prints no 
BERTSCH & COOPER # | child care, fashion or other mate- 
¥ rial, and every editorial item is 
4 “how to” in character. There are 
<3 no “general interest” articles. 
y The publication is completely 
7 staff written, largely in a magnifi- 
* cent building at Menlo Park, Cal. 
oS which serves at once as office and 
headquarters for the publishing 


handle both at once—use B&C 


5 company and as a demonstration of 
; ¢ : is the kind of “outdoor living” which 
One phone call, one invoice %  ' | Sunset advocates so ardently in its 
: ’ ¥ j editorial columns. 
one-day service! b | |Otarion to Roberts & Reimers 


Otarion Inc., Dobbs Ferry, N. Y., 
has appointed Roberts & Reimers, 
‘ ‘\ New York, to handle advertising 
res a for its hearing aid and other elec- 
tronic instruments. Plans include 
increased use of newspapers and 
FREE! Production Men, & magazines, business paper adver- 
send for new copy fitting aids: ; tising, and radio and television in 


TYPE RULER, measures every the near future. The company was 
size 5—15 pts.; and TYPE 


W ith a product for farmers, you want on- 


a formerly located in Chicago where . . ation. Not would-be farmers 
GUIDE, shows characters per TYPOGRAPHY | % it was serviced by Reincke, Meyer the-farm circul , 
line for all line widths in all : or half-acre farmers, but those with fields 


faces, alisizes!| THAT Seiis | % & Finn. vith 
| : to work... stock to raise... buildings tu 
maintain. Capper’s Farmer circulates 90% 
right on the farm! 


MERCHANDISE 


BERTSCH & COOPER 
547 S. Clark Street 
Chicago 5, Illinois 


Art Studio Names Bienemann 
William J. Bienemann has been 
appointed to the new position of 
v.p. in charge of sales of Feld- 
kamp-Malloy, Chicago commercial 


CREATIVE COMPOSITION AND LAYOUT + MONOTYPE «+ LINOTYPE art studio. Mr. Bienemann former- 
FOUNDRY TYPE + EXPERT HAND SETTING « ELECTROS + TRU-TONE® ly was v.p. and account executive 
PLASTIC PLATES + NEWSPAPER MAT SERVICE + TRU-TONE® ETCH 

PROOFS + TRANSPARENCIES FOR OFFSET AND GRAVURE of MacFarland, Aveyard & Co., 


Chicago. 
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*AVERAGE ABC CIRCULATION 
FOR SIX MONTHS ENDING 
MARCH 31, 1954 
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The Fort Worth Star-Telegram 


has long been a leader 
in newspaper circulation in Texas 


This leadership continues to grow, and as it does more readers become prospective 
customers for advertised products. 


Since the ABC Publishers Statement for September 30, 1953, the circulation of the 
Daily Star-Telegram (morning and evening combined) has increased 4,811. During 


the same period Sunday circulation has increased 10,258. Latest figures based on 
ABC Publisher’s Statement for March 31, 1954. 


It is easy to understand why the circulation of the Star-Telegram has continued to 
mark up substantial increases in both Daily and Sunday circulation when you realize 
that the Fort Worth Market has shown outstanding growth in population. Sales 
Management estimates that 2,008,400 people live within the Fort Worth market. 
Of this number 458,300 reside in the Metropolitan area. 


The Fort Worth Star-Telegram is an influencing factor in the minc: of these people. 
They look to the Star-Telegram for news and your advertised pro ducts. 


ForT WORTH STAR-TELE6RAM 


AMON ARTER, JR., President and National A 


VA 
FORT WORTH 


“Where the West Begins” 


LARGEST CIRCULATION IN TEXAS 
Without the Use of Contests, Schemes or Premiums...“Just a Good Newspaper” 
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dvertising Age © 
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Newspaper 
Progress 


Section 


NEWSPAPERS & SECTIONS 385 


MAGAZINES 


on 


BUSINESS PUBLICATIONS 


NETWORK TV ~, 


Sources for the figures used in this chart are: 
Newspapers and newspaper sections—Bureau of 
Newspaper Publishers Assn. 

Magazines, 
vertisers Inc. 


Business publications—Estimates of A. R. Venezian, 


lishing Co., as published in Industrial Marketing. 
Outdoor—Outdoor Advertising Inc 


Farm publications—Farm Publication Reports Inc. 

Newspaper sections only—Leading National Advertisers Inc. These figures 
following 
N. Y. Herald Tribune-This 
Week, N. Y. Mirror Magazine, N. Y. Times Magazine, Parade, This Week 


are based on advertising appearing in 
American Weekly, First 3 Markets Group. 


the 


network radio and network television—Leading National Ad- 


—— 
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| eee enone — TeWSPAPEL SECTIONS s 
| ee GheT PUBLICATIONS” 


Magazine, and Puck—The Comic Weekly. 


Advertising, American 


McGraw-Hill Pub- 


NOTE: Newspaper section totals included in the Bureau of Advertising’s 
figures cover all national advertisers’ investments in’ The American Weekly, 
Metropolitan .Group, Parade, This Week Magazine, and ‘‘the many other 
smaller publications distributed. ..as sections of Sunday (or Saturday) 
editions of daily newspapers.’’ 


Magazine figures also include ad revenue—$33,056,875 in 1953—of 


sections: The 


six national farm publications measured by Leading National Advertisers 


Inc. Revenue for these six publications is also included in the Farm Pub- 
lication Reports Inc., farm figures. 


Network tv expenditure figure for 1950 does not include revenue of 
the DuMont Television Network. 


Magnesium Plates Rated Newspapers’ 
Top Mechanical Development of Year tess Than 12 Picas 


Second Is Photographic 
Line-Composing Machine; 
ANPA Details Progress 


New York. June 22—The big- 
gest single development in the 
mechanical departments of daily 
newspapers in the past year has 
been the introduction of magnesi- 
um plates. A second has been the 
introduction of a photographic 
line-composing machine. 

According to Richard E. Lewis, 
manager, mechanical department, 
American Newspaper Publishers 
Assn., the introduction of magne- 
sium plates will affect the news- 
paper industry more than any 
other stride made in the past dec- 
ade. 

“The quality of magnesium 
plates and the speed of etching 
them has increased tremendous- 
ly,” Mr. Lewis said. 

The first publication to combine 
photocomposition with magnesium 
plates was All Florida Magazine, 
a syndicated Sunday supplement 
servicing Florida newspapers. All 
type in the publication has been 
set since July, 1953, on a Foto- 
setter, manufactured by Intertype 
Corp., Brooklyn, and magnesium 
plates have been combined with 
photocomposition since the maga- 
zine’s first anniversary issue on 


Jan. 24. It is published by Perry 


Process Printing Co., Ocala, Fla. 


a In daily newspapers, the ANPA 
‘modification of the Dow Chemical 
Co. process for etching halftones 
on magnesium has been in satis- 
factory production since Feb. 20 
at the Patriot Ledger, Quincy, 
Mass. This paper also started us- 
ing phototypesetting to set ad copy 
last month, on a Photon machine 
developed by the Graphic Arts Re- 
search Foundation, Cambridge, 
Mass. 

The Fotosetter, first such ma- 
chine to come along, also is being 
jused by the St. Petersburg Times, 
| which is setting most ad copy with 
‘it. The Milwaukee Journal also is 
testing the Fotosetter’s usefulness 
in setting much ad copy. 

Magnesium plates are getting 
\their biggest introduction in the 
eight dailies and five weeklies of 
'the Westchester County Publish- 


‘ers, where the engraving plant in 
Yonkers, N. Y., has been producing | 


‘such plates since April 2. In fact, 
ithe Westchester organization no 
‘longer uses zinc. 


= The eight Westchester dailies 
are the Mamaroneck Times: Mt. 


Vernon Daily Argus; New Rochelle | 


Standard Star; Ossining Citizen 
Register; Port Chester Item; Tar- 
\rytown Daily News; White Plains 


(Continued on Page 117) 


292 ANPA Papers 


‘Use Column Widths of 


New York, June 25—Of 789 
/American Newspaper Publishers 
Assn. members, 292 are now using 
or planning shortly to use column 
widths less than 12 picas, mostly 
in the eight-column  1112-pica 
'category. 
| According to the ANPA, which 
|recently released the list, the num- 
| ber of papers which have switched 
| to the narrower space-saving col- 
jumn represents 66.9% of the 
group’s total membership circula- 
tion. 

Since last August, when 221 
member papers were listed, the 
rise has been an increase of close 
to 17%. 

Last August slightly more than 
50% of total membership circula- 
tion was employing less than 12- 
pica columns. 

Here is the list of newspapers, 
grouped according to measure- 
ments down to 11 picas. 


8-COLUMN PAGE 


11 Picas, 11 Points 
New Era and _  “Sentinel-Record, Hot 
Springs, Ark. 


San Antonio Express and News 

11 Picas, 10 Points: 
Independent, Richmond, Cal. 
Californian, Salinas, Cal, 
Day, New London, Conn. 
Times-Republican, Marshalltown, Ia. 
Times, Bay City, Mich. 

11 Picas, 9 Points: 
Tucson Citizen and Star 


Reporter Dispatch and Yonkers! 


Gazette, Berkeley, Cal. 
Valley Times, North Hollywood, Cal. 


(Continued on Page 107) 
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It's the Upkeep... 


Newspaper Publishers’ 


Troubles Grew in ‘53 


Dailies Struggled with 
TV, Magazines and 
Forever Mounting Costs 


New York, June 25—Last year 
was a worrisome 12 months for 
newspapers. 

They were worried, early in 
1953, about the effect of tv—a 
hangover from earlier years—on 
their advertising revenues. Later 
on, while still concerned about 
the “glamor” medium, there was 
mounting trepidation about the 
ever-shrinking margin between 
newspaper costs and income. 

Then there was the disquieting 
fact that magazines’ volume had 
outstripped the national news- 
paper take in 1952 by $552,698,740 
to $526,058,000—the first time in 
four years that papers had to eat 
the dust of front-running mag- 
azines. 


® Irksome also was the failure to 
secure bunches of lucrative na- 
tional ad space placed by manu- 
facturers in support of local re- 
tailers. 

Publishers worried over news- 
papers’ declining share of adver- 
tising budgets; promotion people 
knitted brows over how best to 
help advertisers solve marketing 
problems and how to improve 
newspaper 
publishers’ hearts were chilled by 
the possibility that the New York 
photoengravers strike—which put 
the big metropolitan dailies off 
the streets—would have nation- 
wide repercussions. (But the strike 


was subsequently settled pretty | 
much on the terms of the New) 


York publishers.) 


# But at year’s end, the box score 
was nothing if not encouraging: 

1. National advertising revenue 
amounted to $601,200,000—a 
heartening jump of $75,000,000 
over the 1952 total, and enough to 
regain the lead from magazines, 
which registered a_ respectable 
$600,100,000. 

2. All ad revenues—national and 
local—were _totted at $2,655,000,- 
000—“‘more than all advertisers 
spent in all magazines and busi- 
ness papers and on all television 
and radio programs and on all 
billboards combined.” 

3. Daily newspaper circulation 
went to an alltime high, topping 
1952’s banner year. Combined cir- 
culation last year came to 54,048,- 
953 as compared with 53,738,000 
for 1952. 


|@ Nor did publishers have to fret 


through 12 long months to find 
cheering information. Linage 
growth was indicated from the 
beginning of 1953, with Media 
Records reporting an increase of 
1.7% for the January-February 
period. This was not much, true 


| enough, but by May linage reached 
| near-record levels. 
total of 244,446,000 lines was sec- 
‘ond only to October, 1952, when | 


The month’s 


Significantly, the automotive cate- 
gory in May zoomed 29%. 

By July, automotive was reach- 
ing for the sky, up 57.6%. Total 
linage at this stage of the year was 
‘a healthy 5.5% better than the 
|corresponding seven months of 

952. August saw the gains con- 
tinue, and in October, the Bureau 
of Advertising gleefully announced 
that dailies in cities of all popula- 
‘tion brackets “have been sharing 
iin the substantial national linage 
gains chalked up by the medium.” 
The BofA figured the gains to 
range from 10% to about 17%. 


s At the end of the year, the me- 
dium showed an over-all 4.2% 
growth, increasing its linage by 
105,276,537 lines over 1952. The 
total for 1953 came to 2,610,669,761, 
while 1952’s total was put at 2,- 
505,393,224 lines. 

Media Records’ breakdown 
showed automotive up 30.5% for 
the year—the best record of any 
newspaper category. In second and 
third place were general (with a 
bulge of 5.4%) and classified (im- 
‘proved 5.1%). Retail (including 
|department store) linage, however, 
| gained only 1.5% (from 1,399,041,- 
368 lines to 1,420,211,650). 
| Still, behind the statistical sun- 
‘shine, the newspapers thought 
'they descried some rain clouds: 


merchandising. And. 


# One trouble-spot was evident 
right where the newspapers live— 
in the “all business is local’ area. 
The Bureau of Advertising pushed 
mightily—and with some gratify- 
ing results—the idea that retailers 
should demand more newspaper ad 
support from the manufacturers 
whose goods they sold. The rub 
was that newspapers found a long- 
time foe, radio, shouldering its 
way into the retail field. This was 
doubly irritating since (1) many 
/newspapers tend to overlook radio 
in the scramble against tv, and 
| (2)the retail field is regarded gen- 
erally by papers as “our exclusive 
domain.” 

Then, when the American News- 
‘paper Publishers Assn. met. last 
April, it was pointed out that 
newspapers’ failure to corral big- 
ger chunks of department store 
advertising was the big reason 
why the medium has failed to 
keep its prewar share of the na- 
tion’s advertising dollar. One es- 
timate had it that newspapers 
were off $400,000,000 in the share- 
of-the-market column. 

Another worry was circulation, 
‘a field that gained in 1953. A 


Review of the Newspaper Year ...... Page 43 
New Mechanical Developments ...... Page 43 
Papers Adopt Narrower Columns ... Page 43 
Newspaper Expenditures for '53 ..... Page 46 
Top 100 Advertisers in 4 Media .... Page 48 
| Top 100 Newspaper Advertisers ..... Page 50 
Newspaper Expenditures, '49 to 53 . Page 78 
List of Papers Accepting ROP ...... Page 88 
Bureau’s Projects for 1954 ........ Page 94 
Newspaper Ownership of TV ........ Page 95 
Supplements Make Revenue Gains ... Page 98 
Growth in Use of ROP Color ...... Page 114 


Newspapers in Canada, 1953 Page 116 
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245,003,000 lines were registered. | qumpemmsmmmememmenemmmmmmemmmmmenmmnn 
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breakdown showed evening papers, , 
which increased circulation each | 
year since World War II, down. 
very slightly (to 32,402,000 from 
32,414,000). Sunday circulation 
was also a little off (declining | 
from 45,690,000 to 45,642,000). The | 
big bulge came in the morning} 
field where the increase was the) 
best in several years (from 20,-, 
400,000 to 20,662,000). 

The publishers stacked these 


“events” staged by magazines 
threatens newspaper linage. 

Meantime, the newspapers were 
displaying growing preoccupation 
with self-improvement, both me- 
chanically and color-wise (see me- 
chanical story, Page 43, and color 
story, Page 114). 


The Gold Fields 


.creasingly diet-conscious public),,moved up 25.7% to $17,009,000. 
‘and condiments a_ slight 0.6%. | 


|Beverages were up 34%, dairy came in air conditioning where it 


The biggest percentage increase 


products up 24.9%. |jumped 131%, although the total 

What gave newspapers their dollars are still small—$1,305,000. 
tremendous lift in 1953 was large- | There are still indications that a 
ly the tremendous jump in the! period of harder selling means an 
automotive classification, which | increase in newspaper advertising 
rose 32.4% to $129,623,000. The big- | —insurance rose 47.4% to $8,518,- 
gest dollar gain came in new pas-| 000; radio and tv sets rose 46.5% 
senger cars—a sure reflection that to $15,779,000. 


the buyer’s market was back in) 


The complete table showing the 


figures against tv and its growing 


| Nothing so affects newspapers’ 


number of stations and expanding ational billing as how they do 
audience. They remembered that|in the three cardinal fields: gro- 


the infant tv industry took less 
than 1% of the national ad dollar 
in 1949, but a healthy 6.8% slice 
in 1953. Additionally, could the 
failure to gain circulation in the 
evening and Sunday fields be in-| 
terpreted to mean that tv was 
hurting? 


# Other 1953 problems that car- 
ried over into this year and into 
the present: The radio “invasion” 
of newspapers’ home fields had to 
be met and turned back; the grow- 
ing number of merchandising 


ceries, automotive, alcoholic bev- 
erages. In 1953, they did all right 
in all three. 

Considerably more than half 
($320,000,000) of the total news- 
paper billing of $601,224,000 comes 
out of these three classifications; 
they represent the hard core of 
newspaper national advertising. 

In 1953, groceries, the largest of 
the three, gained 10.2% to $133,- 
131,000. Of the nine sub-classes in 
the classification, only two were 
off. Baking products was down 
9% (which may reflect an in- 


Detroit. That class rose nearly classification changes is found on 
$14,000,000 to $66,606,000, a 26.4% Page 46. Some of the noteworthy 
increase. Some other classes also increases, besides those already 
rose spectacularly, including a|named, were made in agriculture, 
$10,000,000 gain, or 51%, in mis- up 26.5%; soft drinks, up 52.2%; 
cellaneous automotive. toilet soaps, up 30.7%, and gaso- 


‘ lines and oils, up 26.2%. 
= The alcoholic beverage classifi- 


cation moved upward, largely due 
to sharp increases in liquor (up) 
from $32,557,000 to $37,020,000), 
rising 11.4% to $57,390,000. 
Some of the ground gained was 


Top 100 Spend Halt 


The top 100 newspaper adver- 
4 tisers in 1953 accounted for nearly 
heartening. Newspapers’ had half (48.9%) of all expenditures in 
watched the inroads of tv into’ newspapers, racking up $293,657,- 
cigaret advertising with some ap- 689 of the $601,200,000 total which 
prehension, but in 1953, the ad- was spent. 


vertising of cigarets in newspapers; At the same time, the ever-fas- 


4 


And where does Pickering’s, Cincinnati’s largest, oldest, biggest linage-using hardware store advertise? In 1953, 
66% in the Times-Star, 34% in the other evening paper, nothing morning or Sunday. 46 years of leadership. 


NATIONAL REPRESENTATIVES: O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 


Advertising Age, June 28, 1954 


cinating shifts in the relative 
amount of money each of the 100 
spent continued in 1953, as in the 
past. ; 

General Motors, the hardy per- 
ennial, remained in top position 
as the biggest spender. But most 
interesting this year is the fact 
that two other auto makers clus- 
tered near the top with GM. Ford 
Motor Co. and Chrysler Corp. took 
their places as the second and third 
largest users of newspapers, re- 
spectively. 

GM put $32,944,248 into newspa- 
pers in 1953, a 62.7% increase over 
its $20,251,551 expenditure in 1952. 
Ford jumped its Sudget up 68.3% 
for a total of $18,278,304, compared 
with $10,859,548, thus moving from 
fifth to second rank. Chrysler man- 
aged to move from fourth to third 
place by boosting its advertising in 
newspapers 24.5% in 1953 over 
1952, spending $14,582,794 com- 
pared with $11,702,787. 


a The remaining seven top adver- 
tisers making the top 10 of the top 
100 for ’53 are, in order: 
Colgate-Palmolive Co., which 
spent $12,085,582 (compared with 
$12,088,261 in 1952, when it was 
third); Lever Bros. Co., $10,660,745 
($12,878,250, second place in 1952); 
Distillers Corp.—Seagram’s Ltd., 
$9,505,529 ($9,157,887, sixth); 
General Foods Corp., $8,633,173 
($8,112,999, seventh); Procter & 
Gamble Co., $7,997,151 ($7,973,507, 
eighth); Schenley Industries Inc., 
$7,269,150 ($6,354,098, ninth); Na- 
tional Distillers Products Corp., 
$6,403,887 ($4,610,218, tenth). 
Note that the advertisers in the 
sixth to tenth ranks have not 
shifted at all since 1952. The real 
hustling was done in the first five 
places, and here it is the increases 
in newspaper advertising by Ford 


;and Chrysler, caused by sharpened 


competition, which is responsible 
for the changes. 


a Twenty-one advertisers en- 
tered the top-100 category this 
year that were not there last year. 
And, of course, they registered 
‘some of the most spectacular per- 


_centage increases. 


Most noteworthy was the hypo 
which Consolidated Cosmetics 
Inc. gave its newspaper budget, 
an increase of 531.5%, from $179,- 
143 in 1952 to $1,131,247 in 1953. 

Other mouth-opening boosts 
were registered by Bankers Life 
& Casualty Co., 373%, from $243,- 
828 to $1,153,276; Anheuser-Busch 
Inc., 332.2%, from $467,596 to $2,- 


020,734; Andrew Jergens Co., 
(292.2%, from $562,521 to $2,206.- 
|336; Shell Oil Co., 227.2%, from 
$583,688 to $1,910,044, and P. 
Lorillard Co., 203.9%, from $702,- 
'989 to $2,136,195. 

Four entrants in the top-100 
‘classification that registered per- 
‘centage increases of more than 
/100% were Pepsi-Cola Co., 181.1%; 
‘Unicorn Press Inc., 153.7%; Helene 
‘Curtis Industries Inc., 106.6%, and 
Best Foods Inc., 103.3%. 

Pretty close to qualifying in this 
group were Eastman Kodak Co., 

(Continued on Page 86) 


Easy To Read 


One reason why the Orlando, Fila. 
papers have such large and produc- 
tive circulations is becauce they are 
easier to read. 

The Chicago Tribune big body type 
had hardly been placed on the mar- 
ket before the Orlando pepers ordered 
it. 


We are the only Florida papers us- 
ing such a big easy-to-see type. 

There are a lot cf old people in 
Florida. They read papers and they 
spend money too, We just want to 
make our papers the most convenient, 
the most popular of any in the state. 


Orlando Sentinel-Star 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 
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IOWA PEOPLE 
READ 


THE DES MOINES SUNDAY 
REGISTER 


(MORE THAN 500,000 COPIES) 


Your Best-Market People, too! 


82% of all lowa's upper and upper-middle income people— 
68.4% of all lowa people! 


... As reported by the Advertising Research Foundation in its first state-wide audience study of 
14 Sunday newspapers circulating in lowa. 


What an audience to sell! It’s big . . . bigger than many “big-city” markets. They buy .. . 
everything from autos (87.6% have them) to flour mixes (45.2% bought them in a single 
week). And it’s so easy to reach! Just one newspaper does it, The Des Moines Sunday Register. 
As a matter of fact, 980,000 Iowa people read no other Sunday Newspaper. 


Let us show you how The Des Moines Sunday Register can sell your product in Iowa. 
Ask to see the figure from “A Study of The Des Moines Sunday Register Audience in Iowa.” 


THE DES MOINES SUNDAY REGISTER 


...an "A" Schedule Newspaper in an "A-I"" Market 
Gardner Cowles, President 


Represented by 
Scolaro, Meeker and Scott 
Pacific Coast: Doyle & Hawley 
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Advertisers’ Expenditures in Newspapers, 1953 


The data presented here are copyright, 1954, by the Bureau of culation and 93.7% of total U.S. Sunday circulation. Since no meas- 


Advertising, American Newspaper Publishers Assn., and are re- 
printed by permission. Included are all national advertisers (except 
in the financial and hotel and resort classifications) which are 
calculated to have invested $25,000 or more during 1953 in the 935 


urement of advertising was made in newspapers published in towns 
of less than 10,000, nor in a few newspapers in larger cities and 
towns, the newspaper investments of some advertisers making ex- 
tensive use of such papers may be understated. No cooperative 


weekday newspapers in 683 cities and towns and 313 Sunday news- advertising expenditure is included. Advertising in The American 
papers in 273 cities and towns included in the bureau’s study. These Weekly, Parade, This Week Magazine and other publications dis- 


newspapers account for 89.8% of total U.S. weekday newspaper cir- tributed with newspapers is included. 
AMERICAN POP CORN CO. ee F008... cass bhnee<ese 139,548; Mouquin Brandy .............. 12,290; Kentucky Gentleman Whisky .... 16,420 
A Salty Time Pow Core ce. cciccccccs 70,174 DOD 6a. ckbdk6 KERERE OS ps I rr) LEE 14,092; Tom Moore Whisky ............ 22,841 
AMERICAN PRESIDENT LINES Dial Shampoo & Soap .......... 74,809 AVCO MFG. CORP. .............. 2,205,774| BASCA MFG. CO. ............... 35,850 

ACE ART CO. 5| Steamship Transport ........... ee erry rrr 876,100, American Kitchens ...........-. 28,652! Bascal Aluminum Tumblers ...... 31,514 
EE Skkets 0090044059080 ‘= AMERICAN SAFETY RAZOR CORP RE Manns. shenbieseiises 9,950! Bendix Clothes Dryer .......... ol ee 4,336 

ADMIRAL CORP. pia ssieadeesine ary +} Blue Star Blades ..............  88,164| Three Little Kittens Cat Food .... 34.019 — —. we seeeeeeeeeees pag BAVARIAN BREWING CO. 

sete eee eeeeres Pred i... , eR F a endix Refrigerator ............ ’ 
Ene mes eceageresssrit sese* S| oe 6.481| Bendix Washer ..........-.+.-- alae By 
Radio ....+- SARRNS Side CSS e Se "axq|  Personna Blades 3 SE I is oa sukahadaceceas 33,561; Bendix Washer-Dryer ........... 231,309| Phillies Cigars ......--...----. 49,387 
Radio & Television ...-.....++- rod Siar Star A aay eocenens aan ann Mate we 138,062 ini fine ......... 3.781 ke. Allele tibial aie 
EL AAREHS <A s0600564¢0049 ot tee| SIR Dicccccdidcicstts. DMI Wigs ss. css. <dubiiesccsseee 118,629 Crosley Dryer & Washer ........ 31,197] BEACON CO. .............00000. 1,134,648 
Ee Steresesteesseesees 1,062,009 AMERICAN SUGAR REFINING CO. 461,214| Products ...................5 19,433| Crosley Freezer ..............., 7,391| Beacon Wax ..........c0ceceee 1,111,788 
| ---llaleelaaala eaaaaa Domino Sugar : 368,473] ARNOLD, SCHWINN & CO Crosley Freezer & Refrigerator .. 1,792| Beacon Wax & Dirt Remover .... "11,272 
con Rano aeentennees esse -_ 587] Franklin Sugar ee pore 56,705| Schwinn Bicycles ..... ae 126,594| Crosley Kitchens ............... 76,791 | Zero neat 11588 

ADOLPH'S LTD. | Sunny Cane Sugar .............- 36,036| ARROW LIQUEURS CORP. Crosley Products .............. 139,342 BEAM DISTILLING CO., JAMES B. 247,675 
Meat Tenderizer ......--++++-+> 158,689 AMERICAN TOBACCO CO.......... 4,201,594 Vodka . 26,023, Crosley Radio .........0..2000s 362,331 Beam’s Pin-Bottle Whisky 3,022 

AFFILIATED GAS EQUIPMENT INC. 96.895)“ Werhert Tareyton .............. _ 587,640] ARTISTIC CARD CO. ............ 132,596| Crosley Ranges ................ 1541| Bean's Whishies .....00..0..., 13,046 
Bryant Heating Equipment ...... 19 e7e| Lucky Strike .................. 1,990,207] Artistic Cards ................. 27,404! Crosley Refrigerator ............ 271,410 Bonded Beam Whisky .......... 24,168 
Day & Night Water Heater ...... a, ies ansscndvediesss 1,449,327| Friendship Studios ............ 115,192, Crosley Television .......-..... 848,708 Colonel James B. Beam Whisky .. 3,078 

AIR FRANCE, FRENCH NATIONAL Roi-Tan Cigars ............ 158,169| ARTISTIC FOUNDATIONS INC 132,968] Lycoming Spencer Division ...... 8,345 Jim Beam Whisky 202,694 
AIRLINES .....-.-eeeseeeeeee 207,089) inditailensh ..........-.0--... 60GB) Pemaiiilens .....cs+.... ‘sisee  126,949| New York Shipbuilding Co. ...... 1,706) Qid Tub Whisky .........0...0, 1,667 

ALADDIN CO. AMERICAN VISCOSE CORP. Sea Molds Swim Suits ........... 6,019 | Institutional ...........+...e0s 5,557 BEATRICE FOODS CO. .......... 45,128 
Homes ....02..0eeceeeeeereees 59,472| Institutional ..............0065 28,971| ARVIN INDUSTRIES INC. . 141,095 a es 3,036 

ALDON RUG MILLS eee ANDERSON-ERICKSON DAIRY CO.. 35,393 Coffee Perk & Lectric Coo : 24,980 B Ls Choy hwy Products josetsees 15.302 
TN conecesscsssncesicecrees ' : BU wre 64-06 00 0 eG00% is ‘ eadow Go airy Products .... k 

ALLEGHENY AIRLINES INC. ..... 47,157| Toilet Preparations ............ 26,311| Radio & Television ............. 6,844 | 8. B. PEN CO. .........+seeeeee 136,932, Meadow Gold Ice Cream ........ 18,645 

ALLEN PRODUCTS CORP. ANHEUSER-BUSCH INC. RPO egegaaet 107,770 M B. ae teen e nese eee eeeeeees ey Meadow Gold Milk ............ 7,373 
a etl 28,791| Budweiser Beer ............000 2,020,734] ASK MR. FOSTER TRAVEL ROTE sscvecesvesecesosers ’ BEAUNIT MILLS INC. ........... 73,249 

ALLES & FISHER INC. .......... 50.389 ANTELL INC., CHARLES ..... .» 222,590] SERVICE INC. ...............5 57,984 | B. G. REMEDY co. — Beaunit Fabrics ............... 8,602 
(3 ¢ ° Op RRRngE Sea 26,108] Fastabs aatvesennesce a 22.834 ASSOCIATED Bute GROWERS OF shed oben Sgaaetaavastevenssesees 157,948 sembert, Fabrice ae 64,647 
I oso cc aunt daeadwiail 24,281 - nal in ’ ee Oe A «hen eed dee pbiiae pee! 1 U S ‘Serre ere ee 76,128 

ALLIANCE MFG. CO. ...........- 87,538 ome : WORE digi ccd 60045050 9,392| ASSOCIATED BRITISH & IRISH - ce eee rer Pere Terres ; Nutri-Tonic Hair Treatment ..... 20,569 
Converter & Tenna-Rotor ....... 12.099}  PrOdMetS .ncccccccsscccccovece 187,393} RWYS. ME. 06940 4400006450s 40550053 129,908 Nutri-Tonic Permanent ......... 51,900 
ren 62,714| AP_ PARTS CORP. British Railways .............. 30,999 | BACARDI IMPORTS INC. Nutri-Tonic Shampoo .......... 3,659 
MUURIEEA ....... cc ccceocsce 13-785 trees ame eesate seiaee* 79,672 ASSOCIATED HOSPITAL SERVICE g2n1sa| RUM. sitessessseesseeeseesees 182,943 gy nny Bien Big Feo 25.375 

" , A ee 44,253) APPALACHIAN ELECTRIC POWER = =—«-_—-_—_—_— ING, ccc c cece cere eee cccnceees , ociety .. ¥ 

yey ple pagans 8,988) | CO. one ne seseseessssssersces 56,926 Blue Cross ........ pea ssetess. 174,003 “ Tonic A 2 peaete bases 7s) Se See & Rees ...... a 
NBS aden Ai ae aan 11,977| APPLETON-CENTURY-CROFTS INC. Blue Cross & Blue Shield ....... 381,008 BALI BRASSIERE CO. ........... 45,999 EE PRUNE cs ccccrccsccs 6,058 
ies... SAME hes cas btineiescgscs scape 46,413| Blue Shield .................. at sensaens on BEECH-NUT PACKING CO. ...... 442,155 

ALLSTATE INSURANCE CO. ...... 397 652 ARDEN FARMS OE daridasecoate 52,030 ASSOCIATED Probucts a... Si oe a - _— Gaby MN A ddbvecduetacshess 282,985 

ALMA TRAILER CO. sagio| Mill sesscesccccseesesececses AN 828] YelloBole Pipes <o-cc.c.".".. Iggve[eaurcumc a Ce 
Trailers SE ea ’ SES ae ees 18,797| ATCHISON, TOPEKA & SANTA FE Rupture Treatment ............ Ce RR | re 1,117 

eC 36,422 | ARENA & SONS INC., V. RAILWAY SYSTEM ............ 740,334) BALLANTINE & SONS, P. ....... 1,211,178 | BELL & CO. 

acumrnui CO. OF AMERICA . 167,175 aan Pe ayn Products ... 26,685 pope ad gt su, | See BD asaccsseresarearesserss++: 100.443 | RS nee 132,891 
Alcoa Steamship Co. .........-+. | gr ee ma einer a Ge aes «6 Gai ow 867 828 | BELL TELEPHONE CO. OF 
Wear-Ever Foil ..--..++se+++0 65,067 |ARKANSAS-LOUISIANA GAS CO... 44,129| ATLANTIC REFINING CO "| BALTIMORE & OHIO RAILROAD... 272,335 |p RENNSYLVANIA .............. 432,221 
Institutional ooo sees e aoa seees 98,824 ARKANSAS RICE GROWERS CO- Gasoline & Oils 263,097 BALTIMORE PAINT & COLOR WKS. 104,706 | BELTONE HEARING AID CO. ..... ye 

AMANA REFRIGERATION INC. OPERATIVE ASSN ATLANTIS SALES CORP. ........ Gleem Paints el ae pe 
Food Freezers ....ccccccccccens 55,377| iceland Rice F 10000] Guus Oi fake... 473,197 | aa ape ear ree 24,460 

AMERICAN AIRLINES INC. ...... 1,085,908) ARMOUR & CO. ................ ianen| tats fete... 158102 BANKERS LIFE & CASUALTY CO. . 1,153,276| _I*stitutional ..... 6.2... o 9,765 

AMERICAN BAKERIES CO. ..... 78,921 | Armour’s —i.... '138'036| Good Luck Pie Filling... 112. rea | Bankers Life & Casualty Co. 1,099,948 | BENJAMIN & JOHNES INC. 

Merita Bread .......-.eeeeeees Tat! Reeds Ge Gees dees 7140|  Klix ns. kc add 52'303| White Cross Hospital Men” ol 53, od Foundation Garments ........... 29,024 
Merita Cakes ......-.+++++++++ 14980) Armour’s Poultry Products .-....  31.328| Producis ..-.-.----.02000222. 1640 BARBASOL CO. .................  27,349| BENSON & HEDGES , 
AMERICAN BROADCASTING-PARA-_ ; ar a sate mRWBbed oes Le or co. LTD. | BARRON’ S PUBLISHING CO. Parliament Cigarets ............ 629,555 
seonT THEATOES IRC. Chitfon Soap Flakes .....+...... os) « ) ee oor 34,633 | BERCUT RICHARDS PACKING CO. 

Amuleen treadeitiing Gc. ...... 28,383 largarine .......... A ROSA ere error 189,235 BARTON DISTILLING Serer 48,006| Sacramento California 

AMERICAN CAN CO. ............ 182,267 pe TN ini scessescccas 16,995 | AUSTIN, NICHOLS & CO. ........ 26,382\ Colonel Lee Whisky ............ 8,745 ear 45,954 

AMERICAN CHARACTER DOLL CO. 
| RSA Eee pipes 

AMERICAN CHEMICAL PAINT CO. . 166. . - 2 ° P . 

Tviatene & Weeden .......0.+. 18.794 | National Advertising Expenditures in Newspapers During 1953 and 1952 
Weedone Crab Grass Killer ...... 19,372) 

AMERICAN CHICLE CO. 

RRR ac Arranged by Media Records Classifications 
American Cyanamid Co. ....... 12,026 | 
Lederle Laboratories ............ 186,402 | 1953 1952 % Ch 
Mel Dinnerware ............ 101,945 | o Change 1953 1952 % Change 

AMERICAN DAIRY ASSW. ........ 113.451, AGRICULTURE ......... ..-$ 12,510,000 $ 9,888,000 + 26.5 PROFESSIONAL & 

AMERICAN DISTILLING CO. ..... 79,850 | Sr 40,000 765,00 R 
ll sig ined onny ARR at at catlmeamaa PUBLICATIONS Teiat 16,788 000 y 17,853 000 a oe 
Bourbon Supreme Whisky ........ 11,028 | Total 57,390,000 51,525,000 + 11.4 grb tay a ’ 
Guckenheimer Whisky ...-----.-. RE vice ccasececvneacay 18,099,000 16,919,000 + 7.0 Book Publishers .......... 9,287,000 9,360,000 — 0.8 
a, meee 30/829, ERE 2,271,000 2,049,000 8+ 10.8 Magazines ..............-. 5,908,000 6,881,060 — 14.1 

illbroo! ONY cccccccccccces ¥ 4 ° 

AMERICAN EXPORT LINES INC. .. 270, a Liquors Corer ccrcccccccece 37,020,000 32,557,000 + 13.7 semen Geman Oy clei way naan Rayer / aa 
RTINN LAD scr dieccaseccces 167,403) angtigcgenepemo oi #@#§= . .}¢pee@ nnn <e«nanannn gw TRIES U SBME E EE oe cece ’ ’ ’ ’ . 
ova csease ss 102,611 ‘cama tte t eee e eens 1,086,000 1,688,000 — 34.9 | RADIO & TELEVISION ..... 26,975,000 18,782,000 + 43.6 

AMERICAN EXPRESS C8. sinans! REE +5 se sesbans 3,284,000 = 3,670,000 — 105 | Radio & TV Sets .......... 15,779,000 10,770,000 = +. 46.5 

AMERIC AN HOME " AGAZINE. corp. cae eae eee oe 1,491,000 1,423,000 + 48 EEE Sav aes 66.4 060 Ss 00 10,185,000 7,335,000 + 38.9 
Amortenn WIE «...ccoccccccese 37,243 | CERIES Total .133,131,000 120,825,000 + 10.2 Misc. Radio & TV ......... 1,011,000 677,060 + 49.3 

AMERICAN HOME PRODUCTS CORP. 1,101,860, Baking Products .......... 13,243,000 14,545,000 — 9.0 SPORTING GOODS ........ 3,498,000 2,467,000 + 41.8 
+ llc eta 276.387 | ry 25,219,000 18,734,000 + 346 (TOBACCO Total 20,137,000 16,918,000 +4 19.0 
Anacin & Outgro .............. 5,768 | Coffee & Tea ............ 13.565,000 10,346,000 + 31.1 SR er 2,551,000 2,586,000 — 14 
Antrol Rose Spray ............. 955 Soft Drinks ............ 7,456,000 4,899,000 + 52.2 ESS A Pn ee a 17,009,000 13,527,000 + 25.7 
BET seers ssi seneseses 4352| Misc. Beverages ........ 4,198,000 3,489,000 = +. 20.3 Perret eT 82,000 138,v00 — 40.6 
Black Flag Aerosol............ 32749, Cereals & Breakfast Foods —_ 6,984,000 6,357,000 + 99 Misc. Tobacco ............ 495,000 668,000 — 25.9 
Burnett’s Extracts ............ 16.046 Condiments ..... rere re 6,652,000 6,690,000 — 06 |TOILET REQUISITES Total 46,328,000 43,049,000 + 17.6 
Burnett's Puddings ............ 9130 Dairy Products ...... eeeees 15,848,000 12,691,000 + 24.9 Pr re 213,000 370,000 — 42.4 
te ate errer 24.277) Disinfectants & po eee eee ree 10,743,000 8,968,000 + 19.8 
Chlora Stick eo Rata 4147 Exterminators .......... 1,353,000 1,110,000 + 21.9 Perfumes & Cosmetics ..... 15,434,000 14,624,000 + 5.5 
sc sehs Cin cteconeae 68,227, Laundry Soaps & , Baer rrr rrr 10,365,000 7,931,000 + 30.7 

. ee Instant Coffee .... 994 EE. © dedd ace poecces 29,798,000 29,534,000 + 0.6 Misc. Toilet Requisites .... 9,573,000 11,156,000 — 14.2 
: Kolynos ‘Tosth Paste aegen| Meats, Fish & Poultry .... 6,794,000 6,225,000 + 91 |TRANSPORTATION Total 17,904,000 24,163,000 +4 15.5 
Melcalose Tablets .............. 1,690| Mise. Groceries .......... 27,240,000 24,"39,000 + 9.7 FC i ee ee re 11,970,000 9,642,000 + 24.1 
a beaks s Deka deena — HOTELS & RESORTS ...... 12,444,000 11,539,000 + 6.9 ee Pere ree geen 2,523,000 2,254,000 + 11.9 
‘ FRR RE tare 18.305 | HOUSING EQUIPMENT & . ee ee ees 7,082,000 6,246,000 + 13.4 
. Preparation H. ..........seeee. 181,452, SUPPLIES Total 26,226,000 20,646,000 + 27.0 eer err 2,743,000 2,607,000 + 52 
BE AU bakb'edsidscdsctes 19,147, Air Conditioning .......... 1,305,000 565,000 + 131.0 . rere reece ere. 2,277,000 2,072,000 + 99 
WERE +738| Automatic Heating ........ 867,000 1,503,000 — 13.6 | Misc. Transportation ...... 1,309,000 1,342,000 — 25 
Wizard Wick .............. et 4a749| Automatic Refrigeration .. 3,870,000 3,492,000 + 10.8 |WEARING APPAREL ....... 6,553,000 6,789,000 — 3.5 

AMERICAN MAIZE-PRODUCTS CO. ere Coccececce 266,000 187,000 + 42.2 | AUTOMOTIVE Total 129,623,000 97,874,000 + 32.4 
MERICAN-MARIETTA, CO. 121, SE WOU... vv ssdensysscies 749,000 TM ee ae 1,148,000 834,000 +4 37.6 

TE ce cis..-s..... VL “gga21| “Furniture & Furnishings .. 10,545,000 8,118,000 + 29.9 Gasolines & Oils .......... 16,545,000 13,107,000 +4 26.2 
0- Cater a ees 37,386, Heaters & Stoves .......... 1,668,000 1,013,000 + 64.7 Parts & Accessories ........ 846,000 553,000 + 53.0 
a 11,225; Misc. Hsg. Equip. & Suppl. . 6,956,000 5,330,000 + 29.3 Passenger Cars—New ..... 66,606,000 52,699,000 + 26.4 

AMERICAN OLASSES ce. 30,6ag| INDUSTRIAL .............. 11,708,000 = 11,631,000 + «0.2 Tires & Tubes ............ 5,670,000 5,023,000 + 12.9 

AMERICAN OILCO. ne ae rere 8,518,000 5,780,000 + 47.4 Trucks & Tractors ........ 9,362,000 6,161,000 + 52.0 
SE AE TD acc is pecteecaese 313,519 JEWELRY & SILVERWARE . 1,217,000 1,170,000 + 4.0 Mise. Automotive ......... 29,446,000 19,497,000 + 51.0 

AMERICAN OPTICAL CO. cnseg| MOAR: on sscnsecss dices 21,294,000 23,646,000 — 99 | TOTAL GENERAL AND 

AMERICAN PETROLEUM INSTITUTE sas'sop| MISCELLANEOUS ......... 18,532,000 22,581,000 —17.9 | AUTOMOTIVE........ . .. -$601,224,000 $526,058,000 + 14.3% 
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60 000 feet of space 
equipped with altra 
modern machinery 

ith the edvanved 
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the only complete 


service anywhere, 


aT a8 


1224 W. Van Buren St. 


* Bista Pre-Madeready R. O. P. Color Mats (Patented) 
for newspaper color 

* Milwaukee Journal—R. O. P. Color Service Material 

* Reillytypes (Patented) for fast, inexpensive 
magazine color duplicate plates 

* New, improved Plastic Plates for use in intricate 
halftone newspaper reproductions 

* Centrifugally Cast Pre-Madeready 
Nickeltypes (Patented) for multicolor printing 
of national publications 

* Newspaper mats, reprint service, highly organized 

filing system for 150,000 patterns 
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BERNSTEIN, ARNOLD, SHIPPING 
My nasetdnsness+4¢eneese sears 
Bernstein, Arnold, 
Silver Star Line 

BEST FOODS INC. .....scccccese 
Best Foods French Dressing 


Best Foods French Dressing & 
Sandwich Spred 
Best Foods Mayonnaise 
Best Foods Products 
Best Foods Salad Oil 
Hellmann's French Dressings & 
Sandwich Spred 
Hellmann's Mayonnaise ......... 
Hellmann's Sandwich Spred 
H-O Cream Farina .......+-+«+- 
Gl GR 649454004089 Suuseeess 
WO Quick Oats seeccccccccesess 
Nucoa Oleomargarine 
Presto Cake Flour 
Shinola Shoe Polish 
BETTER LIVING INC. 
BIRD & SON INC. 
Floor Coverings & Rugs ........- 
BIRMINGHAM COMMITTEE OF 100 
BISHOP INC., HAZEL 
Toilet Preparations ............ 
BLACK & DECKER MFG. CO. ... 
Biack & Decker Sander-Polisher .. 
Black & Decker Utility Drill 
BLACK INC., WALTER J. ........ 
Black’s Readers Service Co. 
Black Inc., Walter J. .......-..- 
Classics Cla 2. ccccccccccccecse 
Detective Book Club 


BLANTON CO. 

Creamo Margarine .........-.-- 
BLITZ WEINHARD CO. 

Beer 
BLOCH BROS. TOBACCO CO. 

Kentucky Club 
BLOCK DRUG CO. 

Alkaids ..cceeecers 

Amm-i-dent Dentifrices ....---- 

Amm-i-dent Tooth Paste .......- 

Amm-i-dent Tooth Powder 

Innerclean .....- o50b0s ees dene 

Polident 

Poli-Grip 

Posiam 

Stera-Kleen 
BOBBS-MERRILL CO. 

Books 
BOEING AIRPLANE CO. .......--- 
BON AMI CO. 

Bon Ami 
BONNIE HUBBARD KUBBARD ... 
BOOK FIND CLUB 
BOOK-OF-THE-MONTH CLUB INC. 5 
BORDEN CO. 

Borden's Biscuits 

Borden’s Buttermilk 

Borden’s Cheese ..... Sas babeR CEA 

Borden’s Chocolate Drink 

Borden's Cottage Cheese 

Borden’s Cottage Cheese & Milk .. 

Borden’s Dairy Products 

Borden’s Egg Nog 

Borden's, Horton's & Reid’s Ice 

Cream 

Borden's Ice Cream .........+-- 

Borden’s Instant Coffee ......... 

Borden’s Instant Hot Chocolate 

BN, pao 6eGnsevesebeme cree 

Borden’s Mayonnaise & Salad 

DrONRING cccccccccsccecccees 

Borden’s Milk ......ceeeeeeees 

Borden’s Sherbet .............5- 

Borden’s Skimmed Milk 

Borden’s Snow King 

Borden’s Products 

Charlotte Freeze ...........-55- 

Horton’s Ice Cream ............ 

Pioneer Frozen Foods 

Reld’s Tee GERM .occcccccscccs 

| POT revT Terre Eee eee 
BORG-WARNER CORP. 

Borg-Warner Overdrive 

PEG DOE ciccccsecvcccncccs 

Norge Dryer & Washer 

Herge FreeBOh wc cccsccccccsece 

Norge Freezer & Refrigerator ... 

Wares RANGES .ccercccccccscece 

Norge Refrigerator 

GPG WENGE ccicesccsecvcsess 

WOres PrOGUEED 2c ccccccccceces 
BOSTON & MAINE RAILROAD CO. . 
BOSTON CONSOLIDATED GAS CO. . 
BOSTON EDISON CO. ........... 
NUTT HEURES BNGeccccccccescee 
BOURJOIS INC. 

Toilet Preparations 
BOWMAN DAIRY CO. ..... rere 

SNE 86 bb6 ses esc cccercacs 

Cottage Cheese 

MEE, eb 0eass b400s ceo seeree 

2. Aer gree 

Del-Frost . 
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Shipping Co. 
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SD WUE, 65% 04 605000008 
BRACH & SONS, E. J. 
EE CESBee'e ose badeeiseescs 


BRANIFF INTERNATIONAL 
SEED 6660.0600606006 000008 
BRAUN BAKING co. 
RN ik ae6696900008 060s c000% 
BRECK INC., JOHN H. 
Breck Cream Treatment & Shampoo 
BREITENBACH CO., M. J. 
Pepto-Mangan .......000...000. 
BREWING CORP. OF AMERICA .. 
. Carling’s Beer & Ale 
Carling’s Black Label Beer 
Carling’s Red Cap Ale .......... 
BRIDGEPORT BRASS CO. 
Aer-A-Sol 
EE ERE ie 0 00s ssedecccess 
BRILLO MFG. CO. 
SEM. 06.6664 6000s 0000 
BRIMS PLASTI-LINER CO. 
TC OULEnekeesevecsscces 


BRISTOL-MYERS CO. 
Da a's tds 00s 0c0cee 
Ipana Ammoniated Tooth Paste ... 
Ipana Tooth Paste ............. 
Ipana Tooth Paste & Sai Hepatica . 
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The Top 100 National Advertisers of 1953 


Advertising Age, June 28, 1954 


CALIFORNIA & HAWAIIAN SUGAR 
REFINING CO. 


I 157,472 
CALIFORNIA LIMA BEAN 
~ » GROWERS ASSN. ............. 
Dollar Expenditures in the Four Major Media oni... 
Seaside Lima Beans ............ 28,788 
Medium a janine CALIFORNIA OIL CO. 
Chiefly & & Farm Network Network 1953 1952 Gasoline & Oils ............... 89,547 
.  aemane Used comments Saute Radio Television Total Total |CALIFORNIA PACKING CORP. ... 647,087 
General Meters Corp. ........ ide 32,944,248 18,473,543 _—.2,591,513 7,867,628 61,876,932 39,141,518 | Del Monte Catsup .............. 53,475 
. tote 6 om RRR aro T 7,997,151 6,887,175 14,341,931 14,790,061 44,016,318 45,517,856} Del Monte Fruits .............. 194,462 
z 2 0 -t ; | RE a N 12,085,582 4,904,943 5,614,721 11,154,445 33,759,691 29,561,307 Del Monte Pineapple & Pineapple 
é Gene A Foods I es i N 8,633,173 8,067,640 6,790,739 6,474,153 29,965,705 28,331,884] Juice ..................000.-. 89,901 
S. Ferd Meter tee N 18,278,304 6,357,020 200,769 4,300,274 29,136,367 20,025,719 Del Monte Prune Juice .......... 109,247 
¢ st “4 peaewb<ebo wanes N 14,582,794 7,927,641 905,005 3,006,792 26,422,232 19,461,500 Del Monte Vegetables ........... 108,038 
7. Lene bret. Go. nono ence eeeeees N 10,660,745 3,518,068 4,999,179 5,594,143 24,772,153 26,986,944; Del Monte Products ............. 91,964 
$8 a eynolds obacco Co. ...... T 3,722,361 2,820,876 3,256,276 9,053,338 18,852,851  17,185,694| CALIFORNIA PHYSICIANS SERVICE 79,235 
10. an i 1 ric Co. ee eee M 3,411,344 8,887,987 1,560,495 4,643,654 18,503,480 15,016,941 CALIFORNIA PRUNE & APRICOT 
> 2 wg ge we i dines eure T 4,201,594 4,429,763 2,437,267 7,289,961 18,358,585 14,769,670 GROWERS’ ASSN. 200,068 
2. Gener wis Reape T 2,162,439 3,741,964 4,627,955 5,547,473 16,079,831 16,893,528] California Prune Juice .......... 14.332 
- anes & p.-Seagram Ltd. N 9,505,529 6,571,227 — 16,076,756  15,402,655| California Prunes tldale cca a1) 
1% § te te) Tie T 2,549,265 692,312 5,803,114 6,604,508 15,649,199 11,906,495 Sunsweet Prunes... (105, 
woett & Myers Tobacco Co. .... T 1,920,517 1,806,585 4,374,014 6,209,244 14,310,360  13,021,592\calrroRNIA WALNUT CROV seaned 
fy ey al CALIFORNIA WALNUT GROWERS: ASSN. 
25. Ps Lorillard 0. -..seeeeesserees T 2,136,195 2,422,828 2,952,387 5,041,047 12,552,457 8,634,688 | Diamond Walnuts . 191.31 
16. Schenley industries thet a N 7,269,150 3,811,417 — 299,157 11,379,724 10,935,283] p41 9 slate ieki 510 
27. National Dairy Products Corp...... T 3,788,571 2,640,255 997,382 3,789,989 11,216,157 9,684,387 | "DY DOG FOOD co. 
18. Cama ‘Soup eo. ty Ry eel M 1,573,265 3,867,542 2,305,692 «3,347,658 11,094,157 9,702,822 Pay Bay 00d «+s eeereeeeeeee oss 25,612 
19. Sterling Drug Ine. ......... nies? OOM 2,994,590 1,535,927. _—«§,955,302 525,120 11,010,939 11,157,361 | “At IC STOVE CORP. .......... 25,040 
p Morris & Co. ............ T 3,260,626 943,794 1,939,738 «4,288,794 10,432,952 10,659,423) RIVE ssstssveeeesseeeeseeeees wane 
2. Amarlean Meme Products Corp. .... R 1,101,860 1,680,316 4,393,477 3,176,110 10,351,763 9,784,963 | CAMFIELD MFG. 0. ............ 37,768 
2 Ketione a ers Products Corp... = N 6,403,887 3,898,657 — 10,302,544 8,064,461| Coffee Maker .................. 34,185 
23, Swift & Co. oe esseeeeersees R 3,278,479 2,914,271 3,390,442 695,482 10,278,674 9,185,566 | Coffee Maker & Toastc’ ......... 3,583 
24 Standard Brands Ine. ............ N 5,653,472 1,845,567 —— 1,513,701 9,012,740 — 6,660,495 | CAMPANA SALES CO. ............ 457,056 
25. Wie Late NS R 564,181 789,911 7,450,604 8,804,696 8,469,311 | AYES .ceeeeeeeeerceecececees 276,113 
. = one Go. crsreceesseseeseeres T 2,355,426 1,551,016 1,378,215 3,393,926 8,678,583 7,204,866 | Bantron ............04. teeeees 28,382 
. = | Ee ae N 2,602,374 2,135,088 2,112,926 1,477,693 8,328,081 7,607,011 | Campana Preparations ........... 87,371 
. a N 3,106,819 1,993,060 1,534,904 1,637,236 8,272,019 7,669,116} © D D Prescription ....... trees 21,100 
* jee ong rs oh oun. sGapduilie T 2,055,612 1,742,439 —— 4,459,306 8,257,357 8,802,820 |  Solitair Preparations ........... 44,090 
= Soon es >, “Be M 1,637,391 4,527,320 333,684 1,450,235 7,948,630 8,275,265 | CAMPBELL SONS CORP., HARRY T. =—115,242 
at ties Retare Owe »........-.-. N 3,286,784 1,539,504 —-2,264,835 688,049 «7,779,172 ——-2,334,740| COPFOX «.. +. esses eee eeeeee . 16,128 
7. chee oo T 812,377 1,978,126 2,247,316 3,369,913 7,595,355 ——«-7,444,699| _ Sakrete ............. 00... 00s 99,114 
se Rete Sue ol Dawtte ........... “ 2,014,300 2,214,778 860,946 2,175,671 —«7,265,695 5,908,326 | CAMPBELL SOUP CO. ........... 1,573,265 
I et ag ” 2,206,463 2,390,844 466,015 1,849,621 6,912,943 8,126,347} Campbell's Beans ............... 320,412 
. ni a vanccaaeh N 3,799,468 2,773,326 — 110,950 6,683,744 —4,447,367| Campbell’s Soups ......... cesses 612,935 
< + 5 oom isenass apne T 924,084 933,459 2,111,234 «2,308,955 «6,277,732 4,845,609} Campbell's Tomato Juice ......... 5,652 
TE ay eS M 1,829,991 2,066,109 731,173 1,605,808 6,233,081  4,725,212| Franco-American Spaghetti ....... 256,232 
eng Ree M 2,097,392 2,183,157 1,004,249 746,805 6,031,603 5,882,523| Franco-American Spaghetti Sauce . 1,920 
29. Aveo. Mie, Carp. ................ M 2,205,774 2,654,743 6,020 1,056,111 5,922,648 4,095.839| V-8 Vegetable Juices ........... 376,114 
SeUbaetEA<séssmecnes N 2,551,926 1,610,886 36,990 1,048,633 5,248,435 4,233,056 = of =— ALE INC. .. 1,039,314 
a Dry De casaseretcs 121,967 
a. tetarantional Cefacstton Prod. aa 1,879,063 1,804,400 684,822 610,495 4,978,780 3,587,315| Canada Dry Ginger Ale ......... 359,979 
= mse “WR M 743,248 1,827,661 745,643 1,571,610 4,888.162 5,047,390| Canada Dry Ginger Ale & Water . 76,803 
Se ee I oso nn. N 2,206,336 1,928,796 368,969 316,065 4,820,166 3,167,834| Canada Dry Glamor ............ 25,731 
a freee. 1 4 ™ 3,965,699 817,212 4,782,911 4,515,055| Canada Dry Water .............. 162,453 
46. Studebaker Corp " -... 8 667,072 3,372,131 160,935 465,290 4,665,428 4,685,979 | Canada Dry Quinine Water ...... 77,327 
So Eee ge N 2,863,918 1,705,302 — 71,902 4,641,122 3,578,985| Canada Dry Products ............ 16,548 
47. Wi. Wrigley dr. C0. ...........0. 8 1,754,745 454,063 1,606,739 606,195 4,421,742 4,715.870| Cinzano Vermouth .............. 21,132 
ae — 1 Oe " 713,041 2,501,209 315,043 858,100 4,387,393 4,732,562| Johnnie Walker Scotch .......... 166,377 
49. Admiral Corp. «......2.-2002.0.0- 1,468,370 1,414,858 203,694 1,274,356 4,361,278 3,493,715| Nuyen Cordials ................ 1,425 
gy A a = 2,455,558 691,287 348,411 830,823 4,326,079 2,376,260| Pedro Domecq ................. 7,349 
SL. Sedtard Reter Cw Co. ........... " 2,516,846 1,159,552 472,622 112,004 4,261,024 3,617,417| Strega Liqueur ................ 2'223 
a2. dehason & deheten .............. " 940,586 2,931,362 me 346,698 4,218,649 3,669,129| CANADA STEAMSHIP LINES LTD.. 63,931 
So Cestan Kedah Oo. .............. " 931,366 3,101,432 4,032,798 2,554,377| CANADIAN NATIONAL RAILWAYS . 316,526 
-o 4 " 538,146 1,864,470 1,518,227 3,920,843 2,942,551| Rail Transport ......... ieee 188,073 
SS des, Seillts Bruning Co. .......... 1,081,691 1,271,511 1,380,228 3,733,430 3,726,278 | Trans Canada Airlines ........... 128,453 
$6, Setionsl Blow Ce, ..........-. N 1,488,834 1,253,048 814,473 140,740 3,697,095 4,069,634 | CANADIAN PACIFIC RAILWAY CO. — 381,800 
$7. Sytenia Blasts Products Ins. ..... N 1,467,435 731,416 82,718 1,363,848 3,645,417 SEEM GIES ceccccccscocasccecess: 6,277 
Ss. Madsen Meter Car Co. ........... " 2.600058 wes a $429,990 2,715,668 Rail Transport ................ 266,833 
teeter eeesese ,691, . — A 614, .190,550| Steamship Tr jeeseberawes 
60. Hiram Walker-Gooderham & Worts.. 1,644,144 1,818,157 3,462,301 ,485,195 | CANDLE- LITE CHEMICAL co. — 
i M 1 BUNGEE. Sr ctcsevsteeserce 33,943 
GS Sieth Orta Oe. «.-...... addbadess T 1,370,160 "238104 My 280 1,680°530 ear er4 x 328'326 CANEPA CO., JOHN B. 
| *eeaueeP eRe RRRGIER HM feng 1,184,729 1,459,056 3,397,162 2.076.541] cannon MILLS, ee snane 
G4. Carnation Co, «---.-+. 14+. sedan " 1,164,258 ,023 561,268 896,625 3,372,174 2,864,380] “Dil eee, tent tsstss 918,616 
GS. B. F. Goodrich Co. ........0..... M 729.184 1,676,741 34,737 = 848,997 3,289,659 3,307,325 ee eeeeeseess | 
67. Carter Products ee sane i 275,048 774,907 2,204,577 Ao 2,731,748 MED, babNG605400-0400 646040048 437,214 
68. Pabst Brewing Co. 1 »204, 254,532 2,445,658 | canuTE WATE 
GB. Pabst Brewing Co. ...... veeese 311,736 ,036 17,000 2,309,896 3,122,668 3,063,659 | Captrat nines CO. vee eeses ees : = 
GS. Pepa Cala Coe nono sceseseees " 1,748,637 800,116 S50405 | SNS ATSES2| Clee ee ce “oe 
> Sve oa 6 reeeeees - 1,237,938 1,512,305 239,775 80,190 3,070,208 = 2,179,571 eee rehereeeasy ss ae 
oS Guns Genie Eaosesensarenesst : 1,810,590 1,258,193 068,783 3,237,661 | CAPUDINE CHEMICAL CO. 
72. Clorex Chemical Ce......+..++++. . 2,480,136 575,972 3,056,108 1,451,831] Capudine ..............0..-.-. 39,740 
deere yoo or ‘ 2,020,734 486,100 534,775 —_ ~—=s_: 3,041,609 1,681,096 |CARGILL INC.............. sees 105,846 
a te Chemical C2. ......... 8 ’ 30,456 1,329,130 3,019,586 1,370,997| Cargill Lawn Seed .............. 61,911 
7% come & Me Ine, ...... sékeae a - 918,616 1,715,699 369,366 —— $003,681 2,110,953} Nutrena Dog Food ......... os 
. rasa esteenese — ems 12.283 ae 2.935.280 2,864,380 | CARNATION CO. ................ 1,164,258 
78. Standard Oil Co. (Indiana) ...... 1,267,957 91,230 ‘1,231,044 258,488 2,848,719 igaate| ies feu 6 eae we nae 
. ; 267, . 231, y 848, 2,575,009} Albers Pancake & Waffle Mix .... 128,524 
79. Brown-Forman Distillers Corp. .... M 212 1,492,788 2,731,000 2,611,664} Albers Quick Oats .............. ro0 
i ‘pio eee SUE pes snsscesessss — 
~~} ee ee 360,963 — 254,795 2,109,909 2,725,667 1,478,553] Carnation Corn Flakes .......... 101,347 
. ooo : 38, 698,747 1,180,623 —«.2,716,565 2,391,763} Carnation Cottage Cheese ........ 12,856 
Beh he seve 0.070 444,865 302,231 1,249,422 2,664,588 2,586,075] Carnation Dairy Products ........ 48,465 
SS fae eee revere : 332 1,607,883 572,892 242,720 2,662,827 2,474,044] Carnation Egg-Nog .... 3,344 
Bm my eee . 647,087 1,994,575 14,670 —— 2,656,332 2,795,905] Carnation Evaporated Milk ....... 21,913 
oe tonto vematnae a eeececccccce - _ 1,343,828 784 994,830 2,645,442 2,441,465] Carnation Ice Cream pas 39,472 
= r b dckesonses 492,104 1,152,372 507,549 492,482 2,644,507 2,313,950| Carnation Mik ........... ane j 
&. Coneethdated Cosmetics Co. ........ " 2.151.247 263,313 755,355 494,031 2,643,946 179,143] Friskies - pep Salleh St ania 
G9. Greyhound Corp. ........cccccce, N 1,445,157 ra.3el 451,519 sanes? Fonz ons] tld Cross Evaporated Milk ...... = 
8. Mest Peete t , . ’ ener 36,741 
Oods Inc. «0.6... .-ee eens “ 1,226,423 1,396,825 2,623,248 3,237,661 | CAROLIN : 
91. Hazel Bishop Inc. .............64. T 208,164 32,614 44,774 2,302,532 2,588,084 1,639,353 ee teeehe Were . 
92. Aluminum Co. of America ......... M 167,175 1,505,227 811,929 2,484,331 2,193,473 a — ~Vesmeand ey, Oe 
93. Ralston Purina Co. =< .. ++. 0+. - oR 261,642 700,356 855,984 607,083 2,425,065 2,041,074]. vocal Scaled renee nated 
. Gatien’... N 1.582760 ne 801,877 665,187 2,387,431 _—-2,021,465 | CARRIER CORP. 
9 " ERE ERS NG . 760 1,003,780 Genito 2.506.500 2,245,394 Air Conditioners ............... 123,603 
= Pe a Insurance Co. of America . N 927,441 846,138 610,803 384,382 2,856,506 CARTAN TRAVEL BUREAU INC. 
$7. Zenith Radle Corp Bn itseae " a406.504 915,759 cman anagem 2352.63 1,911,205 | , Cartan Tours ..........sse++-- 42,404 
ph See s 065.5 812,141 8,292 419,343 2,305,306 —«-1,692,022| CARTER PRODUCTS INC. ......... 275,048 
an a wine he ne ele » 165 1,765,130 _—— en 2,280,073 1,845,005 Arid ee eee eeeeee secre eeeeees 229,657 
0. Canada Dry Ginger Ale Corp. ...... M 1,039,814 1,237,778 2,277,592 2.325,967| Carter's Little Liver Pills ....... 6,035 
iibthebetksaaviesaies seve $272,354,122 $215,645,418 $123,953,030 $186,947,065 $788,588.262 $683,300.990 imams vervecercesspesesess o- 
Sal Hepatica & Vitalis ......... 2,231} Autocrat Instant Cocfee ........ 9,822. BURPEE CO., W. ATLEE CELLSWAX Cone. | OF ‘AMERICA... et 
SE idee ct 583,088| Autocrat Tea ..... .........-- em 103,012]  Bluko ceeaseseescesenseneeees 7,863 
Vitalis gteseesesessees < ORNEE 141.723 Onves 68.. €. io... cane $90,128 ouRRY BISCUIT CORP. SE sand sae 20,675 
apes ceutembact suey s% < jo Serer - aa eins Sbees ? Cc ease 
BRITISH OVERSEAS AIRWAYS ....  432,653| Cleaning Wax & Flo: Cleaner ....  193,767| BU-TAY PRODUCTS LTD. asa saroms BAeetS Uren a. — 
BRITISH TRAVEL ASSN. ......... 25,357 | BRUCE PHARMACEU: CAL CO. ai 81,229|  Brioschi sathens 
BROIL-QUIK INC. Parx Formula... oo. ... eee. 54,520| BUXTON INC. CHATTANOOGA MEDICINE CO. .... 180.935 
Rotisseries ....... ceccesceeceee 26,799] BRUNSWICK-BALKE-¢ LLENDER SE Miseisacshaessnsetess 54,248] Black Draught 88,676 
BROOKLYN UNION GAS CO. ...... 108,182 Roo 84,509| BUY-LINES BY NANCY SASSER . GI3,057| Corded ......ccccceee. Sieodée 92,257 
BROWN-FORMAN DISTILLERS Billiard Table... ........... 3,513| BYMART-TINTAIR INC. CHEERFUL CARD CO. ............ : 
gia: on eae >” eae 75.349) Tintair .......... a. 41,404] CHEMSTRAND CORP ae 
Early Times Whisky ........... * ""744.246| Bowling Equipment... 5,247 CHESAPEAKE & OHIO ‘saatnne 
King Whisky ee ERAS 27,100 | BURGER BREWING Cc. Cc ca... 69,643 
ont Perate Misty ery aaa 466,866| Ale & a sn. 151,268|CAIN CO., JOHN E. .............. 40,802) CHESAPEAKE & poromac TELE- ; 
aay nny sw Rng aa BURGESS IBROCRA! TERS INC. French Dressing & Mayonnaise . 5,651] PHONE CO. ........... 308,472 
ante ine Wines wees ees ess. : wn ae-torerw a. : . $5,847] Mayonnaise .............. . 35.151] CHESEBROUGH MFG. CO., CONS’D. 
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ee Oy aa err , Grasscoce Oe FRs Tee IU Kd dodec cocctececs 176,036 
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IOS ants 8,912 pe eee BOARD.............  26,576| PACIFIC RAILROAD . ieee | 
fatenet Coffee & Instant Coffee . 3,246| B&M Spaghetti... ........... 3,030) CALIFORNIA FRUIT EXCHANGE CHICAGO & NORTHWESTERN | 
Autocrat Coffee Syrup ........... 4,886' B&M Products ................. 1,880] California Bartlett Pears ........ 27,138] RAILWAY ...............0005. 143,558 
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ELL DETROIT 


through the paper that’s FIRST with readers 
and advertisers ... THE DETROIT NEWS! 


ONTHS END 


There are 3 newspapers in Detroit, but only one—THE NEWS 


——has all 3 requisites for economical advertising results: 


ER Largest TOTAL Circulation! 
Ea Largest TRADING AREA Circulation! 
EJ Largest HOME DELIVERED Circulation! 


The Detroit News funnels 97% of its week day, and 89% of its Sunday circula- 
tion into the 6-county trading area that accounts for nearly 5 billion dollars 
retail business annually —55% of Michigan’s total volume. 


In this area, where family income and buying power are highest in the nation, 
THE NEWS sells 62,924 more copies weekdays, and 120,392 more Sundays, 
than the second newspaper. It sells 91,087 more copies weekdays, and 173,528 
more Sundays, than the third. And DETROIT NEWS’ advertisers get the 


PLUS of FAMILY readership, through the largest ABC-recognized-home- 
delivered circulation of any newspaper in the nation! 


That is why THE NEWS, in 1953, carried practically as much advertising 
linage as both other Detroit newspapers combined! 


DMB... Detroit Means Business. And, in Detroit, Business Means THE NEWS! 


The Detroit News 


THE HOME NEWSPAPER 


Eastern Office: 110 E. 42nd St., New York 17 *« Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Il. 


° Pacific Coast: 785 Market Street, San Francisco, Calif. 
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CHICAGO, ROCK ISLAND & PA- | Plymouth Cars .........200.e00s 2,606,430 | CITIZENS GAS & COKE UTILITY . 60,438, Gold Bond Beer & Old Timers Ale . 10,305 
y Publicity Releases || ciric ranway co. .....-.... 167,208| fesltatlent ......cs-ss00-00- 719,472 CLAIROL INC. CLIQUOT CLUB CO. ............. 137.305 
¥, CHICAGO TRANSIT AUTHORITY ... 38,829 CHUN KING SALES INC. | Miss Clairol Hair Color Bath ..... 226,541 Beverages eee Me 58,343 
a Not Used? CHICAGO TRIBUNE ............. 191,157 Chinese Foods .....+-..+----++- 60,376 CLARK CLEVELAND INC. ........ 506,867 Ginger Ale ..... Sade s <eaandss. 77,689 
A CHICOPEE MILLS INC. CHURCH & DWIGHT co. ee od 119,672| Fasteeth ..........seeeeeeeeees 390,744; Sparkling Water ............... 1,273 
Over 4000 daily and weekly papers ee errr 79,155 Arm & Hammer Baking Soda ..... 60,274; Thyoquent ..........--seeeeeee 106,225 | GLIMALERE CB. .cccscccs.scsce. 83,287 
have sent us signed requests for CHILTON GREETINGS CO. Arm & Hammer Washing Soda .... 43,230 | CLEMMONS —— og kt aes 36,494 oo Ss acedeeins + ckbasenes 42,289 
matted editorial material. Chilton Greeting Cards .......... 32,702 Cow Brand Baking Soda ......... 16,168 CLEVELAND ELECTRIC ILLU ° sass cane as’ s ‘REEEERR teens 40,998 
ka CHOCK FULL 0’ NUTS CIGAR INSTITUTE OF AMERICA .. 180,540/ ING CO. ...........esse00es , : 
Originators of the complete package eerie 73,286 CINCH PRODUCTS INC. CLEVELAND-SANDUSKY BREWING SE rate a. a serie: 312,031 ; 
distribution service to newspapers || CHRYSLER CORP. .......+-00+-++ 14,582,794| Cake Mix .........ccsesesceees a eset 39,925| California Cling Peaches ......... 245,515 : 
and radio stations since 1941. Chrysler Airtemp ..........ss00. 99.603 CINCINNATI & SUBURBAN BELL : Gold Bond Beer ..... Be ae 29,620! California Fruit Cocktail ......... 66,516 
hone for complete infor- Chrysler Cars .......cceeeeeeees 4,072,114 TELEPHONE CO. .............. 46,71 é : 
pega obligation. ‘ Chrysler & Plymouth Cars ....... 97,126 CINCINNATI GAS & ELECTRIC CO. 45,876 
I De Sete Cars cwccccesccccsceces 1,443,409 CIRCLE LINE SIGHTSEEING 
Special Correspondents, Inc. De Soto & Plymouth Cars ....... 135,473, YACHTS INC. .............0008 25,091 
230 E. Ohio St. DElaware 7-1065 SS ee er rr eee Fy |) ore 28,016 
Chicago 11, Mlinois Dodge & Plymouth Cars ......... 120,149 CITIES SERVICE CO. 


— | Fn Fe 802.583 Gasoline € Os noes ooee ooo =| "The Top 100 National Newspaper 
Anothor a : Advertisers: 1953 


1953 1952 1952 % 


COMPANY EXPENDITURE RANK EXPENDITURE CHANGE 
1 General Motors Corpescessecce .$ een 1 g 20,251,551 + 62.7 
2 Ford Motor Cosccccecsccccese 92 8, 5 10,859,546 + 68.3 
3 Chrysler COTPecccserccereces 14,582 794 4 11,702,787 ? 2h.6 
l, Colgate=Palmolive COsssecees 12,085,582 3 12,088,261 - 0,0 
5 Lever BroSs COccsccccceseces 10,660, 74S 2 12,878,250 - 17,2 
6 Distillers Corp. j 
Seagram's Ltdecccccccccece 9,505, 529 6 9,157,887 bd 3.8 
7 General Foods Corpecececccce 8,633,273 7 85222,999 ° . 
| 8 Procter & Gamble Coscececcee 7,997,151 8 159130007 > 0.3 
; 9 Schenley Industries, Ince... 7,269,150 9 6,354,098 ° ° 
ore | 10 National Distillers 
paar | Products Corpeccesceverses 6,403, 687 10 4,610,218 * 38.9 | 
: ey 11 Standard Brands, Incessseeee 5,653,472 n Mo 318,040 + 31.1 
. ee | 12 American Tobacco Coscesesese 4; 201,59h 17 2,905, 659 + Lb.6 
: 13 Nash-Kelvinator Corpe...s.ee 3,799 , 468 30 1,919,981: * 97.9 | 
14 National Dairy Prods. Corp.. 3,788,571 21 2,648,329 + 43.1 | 
15 Re Je Reynolds Tobacco Coes. 3,722,361 15 3,331,311 +11.7 | 
16 General Electric Cosseseses 3,411,344 pi 3,709,h15 - 6.0 
17 Kaiser: Motors Corpecsscecses 3,286,78h 43 1,499,20h 7119.2 
| 16 Swift & COccecccccecccccscce 3,278,479 19 2,703,671 > 213 ; 
19 Morris, Phillip & Co.,Ltd.,Ine, 3,260,626 13 3,806,572 = 1b} | 
20 Quaker Oats COvcees eeeeereeee 3,106,819 22 2,614,988 > 18.8 
21 Sterling Drug, InCecescsoces 2,994,590 16 2,919,483 + 2.6 | 
22 Studebaker COrPecesececesses 2,863,918 31 1,90L,,828 + 500k 
23 Hudson Motor Car Cosceeseece 2,639,495 2k 2,104,610 + 25.h 
2h Philco COrPeseevcccccesecece 2,602,374 63 1,136,055 #1291 
25 Borden COccccccccessocccvees 2,551,926 38 1,681,703 > 51.7 
26 Gillette COccesccccccccsecse 2,549,265 20 2,681,656 - kg 
27 Packard Motor Car Cossesseoe 2,516,846 18 2,800,21h - 10.1 
| 28 Clorox Chemical Cos.cecesees 2,480,136 95 852,201 7191.0 
29 Nestl@ Cos, InCecsseressseus 2,455,558 Lb 1,484,158 + 65.5 | 
| 30 Kellogg COecceverseersessees 2,355,426 83 951,486 147.6 | 
20 LARGER TYPE 31 Bristol-Myers COcsese+cessece 2,206,463 23 2,263,862) + 3.4 
0 + 32 Jergens, Andrew Cossesreeees 2,206, 336 * 562,521 929242 
33 AVCO Mfge Corpecescccesccece 2,205,77h 61 1,182,726 + 86.5 
34 General Mills, Incecsscceees 2,162,439 12 4,039,833 - 46.5 
35 Publicker Industries, Inc... 2,147,879 48 1,403,435 + 53.0 
0 36 Lorillard Cosy Pessssesesees 241364195 * 702,989 #20349 
37 Armour & COcccccccceccecsccs 2,097 5392 29 1,92L,859 * 9.0 
38 Liebmann Breweries, Inc..... 2,067,872 25 2,054,746 + 0.6 
39 Westinghouse Electric Corp.. 2,055,612 Lg 1,393,937 + 47.6 
Lo Anheuser-Busch, IMC ecceseces 2,020,73k * 467,596 332.2 
ye hl Radio Corp. Of America....+. 2,01L, 300 35 1,746,712 + 15.2 
, b2 Doubleday & COey IMCoceseece 1,998,579 26 2,054,197 “. Zar 
43 Liggett & Myers Tobacco Co.. 1,920,517 89 911,161 +110.8 
| w Shell Oil Co. ae SNC e Ht or rye 
Eastern Airlines, INCecccroe 1, ppt 1, ad 1.0 
Aa Sharper, clearer L6 International Cellucotton 
Prods, COcccccececcccccces 1,879,063 33 1,85, 32u nd 1.3 
‘ ° t f t i Coca-Cola COcccccccccccccces ees zt ere gad + a 
| Heinz Cos, He Jeccccccccccee 1,810,590 3 1; 9 ’ 97 + 39. 
Imprin or grea er L9 Wrigley, Wm., Jrey COccs..es 1,754,745 34 1,803,929 © 207 
50 Pepsi-Cola Co. iy *748, 637 as on iy 
ale 51 United States Rubber Co... 1,691, 606 1 960,9 * 76.0 
readability a 52 Monsanto Chemical Cosseses 13,690,456 > 16,927 +925.0 
33 Standard Oil Cos (Ne Je)ee 1,686,369 50 1,372,527 + 22.9 
* Walker-Gooderham & Worts 
ease of reading! iss Scesenestenes 1,6lb,1bb 39 1,680,93L = 2.2 
55 Goodyear Tire & Rubber 
COe, IMCeccccseccsescece 1,637,391 Lo 1,675,275 - 2.3 
56 Unicorn Press, Incescosece 1,634,372 * 64u,278 *153.7 
57 Campbell Soup Co. 1, '573, 265 58 1,199,311 + 31,2 
58 National Biscuit Cosececes 1, 3488, 63h 8 949,271 + 56.8 
S9 Admiral Corpecs.ccoccocecs 1,468,370 56 1,236,847 t 18.7 
60 Sylvania Elec, Prods., Inc. 1,167,435 64 1,10h,850 t 32.8 
61 Greyhound Corpesesecsceece 1,4h5, 157 5u 1,261,192 + 12,8 
62 Zenith Radio Corpeseseress 1,136,90h * 734,640 + 95.6 
63 Glenmore Distilleries Co.. 1,382,760 Ls 1,428 829 - 302 
64 Union Carbide & Carbon Corp, . 37h, 552 60 1; 197, 33s + 1h.8 
65 Block Drug Coe, [NCececece 1, 370, 160 32 1, *a58, 104 - 26.3 
66 Curtis Publishing Cosceecs 1; *3h1, L62 51 1,371,0L7 - 2.2 
67 Institute of Life Insurance 1,339, 1626 79 976 ,808 © 13.7 
68 Noxzema Chemical Coss.eees 1,293,402 73 1,040,412 + 23 
69 Standard O11 Co. (Indiana) 1,267,957 68 1,07L,,286 + 18.0 
| 70 Brown-Forman 
| Distilleries Corpesss.s. 1,238,212 = 75 995,657 + 2leb 
} 71 Park & Tilfordrcccccccccce 1,236,023 7 1,408 ,053 = 12,1 
72 Corn Products Refining Co. 1,237,938 * 705 ,748 + 75.6 
| 73 Hunt Foods, InCoccecoceses 1,226 ,L23 L6 1,423,849 - 13.9 
| 7h Ballantine & Sons, Pesesse 1,211,178 36 4,74b,917 = 30.6 
} 75 Carnation Cosessccocesseves 1,164,258 76 983,861 - 18.3 
76 Bankers Life & Casualty Co. 1,153,276 * 243,626 373.0 
| 77 Norwich Pharmacal Cosss.ees 1,151,135 78 978,219 + 17.7 
78 Sun Oil COccccccceccsocccce 1,147,945 99 816, 29k * 0.6 
79 Socony=Vacuum Oil Co., Inc. 1,1Lb, 346 79 1,064,017 + 7.5 
80 Beacon Coscccecscevessccsee 1,134,648 66 1,088,152 + 3 
81 Consolidated Cosmetics, Inc, 1,131,247 * 179,143 7531.5 
82 Consolidated Cigar Ccrteece. 1,109,947 7h 1,022,774 + 8.5 
’ 83 American Home Prods..Corp. 1,101,860 27 2 030,700 - 5.8 
85 Schlitz, Joserh Brewing Co. 1,081,691 * 586,611 + 8L.3 
86 Pan American World A:raays 1,070,800 91 892,276 + 20.0 
87 Best Foods, INSnesevee: coos 1,065,530 * 52h 27 *103.3 
88 American Airlines, Inces<:. 1,043,985 98 628,129 + 2651 
vo CUlTT UT MEDIUM! | Saeiircec  nem Bt IS 
z 90 Lib McNeill & Lib teeeee ’ , = vd 
j 91 daw Je hey & LAbRY +000 1,016,522 * 655, 316 " 55e1 
2 Curtis Industries, Inc. 
4 Helenp . ; 1,008,895 * 488,377 9106.6 
. 93 Seven-Up Coe sescecsersees 1,045,576 67 1,088,121 = 7:6 
Consecutive Years 9h, Renfield, Importers, Ltdese 934,476 ° "752,96 * 30-8 
of Leadership in 95 Motorola Ince cecccecsscce 979,939 71 1,059, 757 = se 4 
“or 96 Leeming & Co., Inc., Thomas $47 5137 65 1,093,851 - 13. 
Advertising and 97 Johnson & JOHNSON. secocses 90,586 * 756, 6ik = 120k 
Circulation. 98 Eastman Kodak Cosceoccesce 931,366 # U7, A29 ” 96.2 
Prudential Insurance Co.- 
oe: of racer 3. 927, bbl 59 1,197,707 = 22.6 
JESSE H. JONES, Publisher R. W. McCARTHY, Advertising Director 100 Standard O11 Co. Of Calif. mre 86 HAR = 
| JOHN T. JONES, Jr., President © _M. J. GIBBONS, Notional Advertising Mgr. # Not Among The 1952 Top 100 National Newspaper Advertisers. 
THE BRANHAM COMPANY —National Representatives 
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GET YOUR COPY NOW! 


VALUABLE 


Spokane Voted No. 1 
Test Market in the Nation 


Rated No. 1 Test City regardless 

of size in Sales Management's 
Survey of Advertisers and 
Manufacturers (Nov. 10, 1953 Issue) 


CONSUMER DATA ON 
ONE OF THE NATION’S 
HIGH PROFIT | 
MARKET AREAS 


NOW YOU CAN KNOW HOW YOUR PRODUCT 
RANKS WITH THE BIG-BUYING FAMILIES OF 
THE BILLION DOLLAR SPOKANE MARKET .. . 


this is America’s Top Test Market among all U. S. cities 
regardless of size. 


The 1954 Consumer Analysis of the Spokane Market 
brings you brand preference — yours and your com- 
petitor’s; ownership; product usage; family characteris- 
tics and buying intentions for scores of products from 
food to automobiles. Conducted by the Market Research 
Division of R. L. Polk & Co., through personal interviews 
among urban resident families, this study gives you a 


true perspective of trends because comparable data for 
1952 and 1951 also are featured. 


Here's your guide to greater sales and profits in one 
of the nation’s most productive markets . . . America’s 
Top Test Market! It’s yours for the writing. Address 
your request to the General Advertising Division or ask 
your Cresmer and Woodward man. Either way—see that 
a copy is reserved for you. 


Advertising Representatives: Cresmer & Woodward, -Inc., New York, Chicago, 
Detroit, Los Angeles, San Francisco, Atlanta. Color Representatives, SUNDAY 
SPOKESMAN-REVIEW. Comic Sections: Metropolitan Group. 
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CLINTON FOODS INC. ........... 309,231] Sun Filled Concentrated Orange sia Palmolive & ee 504,987 COMMERCIAL TRAVELERS Murua > 
¢ a 6)—Cia PE Seuelibas «s ee... ete : ‘ kad 
me a... an ggS 228,608|CLOROX CHEMICAL CO. ......... 2,480,136] Peter Pan Soap ..........-.---- 4,224| COMMONWEALTH EDISON co. we. 314,627 
Snow Crop Frozen Foods ......... 17,438|COATS & CLARK’S SALES CORP. . SS SS ee be ie =e OF PENNSYL- ane 
eincediinscdiven connate 1991 CN COLA C8. non som] vee EE") Sasse7] compagnné’ BeneRaLe Taaws: 
COLEMAN CO. .................. | 137,246|/ COLLEGE INN FOOD PRODUCTS ATLANTIQUE 
Floor Furnaces ......... ecicen p oe 56,618} Freneh Steamship Lines ......... 130,496 
’ Restos a ae 20,057] Chicken A La King ............ 1,654| CONGOLEUM-NAIRN INC. ........ 77,700 
VENPORT eating Equipment .............  lO5.UAG] Soups .........-:s eee ee eeeees it UUW, . eee 29,892 
COLGATe-PALHOLIVE 00. ........ 12,085,582] Tomato Juice Cocktail ........... 12,827] Gold Seal Congoleum ............ 2,280 
EE BE 60 006 6cecseecccss SB0,676] Products .......--ccecceceeees 30,547} Master Linoleum ............... 27,328 
Cashmere Bouquet Preparations ...  34,717| COLONIAL AIRLINES INC. ........ 100,358} Trentone .................0055 18,200 
vs Cashmere Bouquet Soap ......... 375,525| COLONIAL STUDIOS INC. ......... 46,950 CONMAR PRODUCTS CORP. 
Charmis .......... ., SOS 12,400] COLUMBIA BAKING CO. ......... I ars ag 45,712 
Colgate Dental Cream ........... 1,496,183! Southern Bread .............-+- 141,951 CONNECTICUT LIGHT & POWERCO. 44,007 
one | Colgate Dental Cream & Palmolive Southern i... .saeannaesunes 5,759| CONSOLIDATED CIGAR CORP. .... 1,109,947 
nis Ws | Scop .......-,ccceeee-es 1 EE cesanenecees 8567| Dutch Masters Cigars ........... 340,450 
— gar Colgate Dentifrices ......... wees 2,594,429 coLUNeIA BREWING CO. El Producto Cigars ............. 525,265 
Colgate-Palmolive Shaving Creams . 75,649} Alt Heidelberg Beer .......----- 79,281} Harvester Cigars ............... 69,931 
Colgate Shaving Cream ...... .... 15,145] COLUMBIA BROADCASTING SYSTEM 347,581] La Palina Cigars ............... 143,514 
Colgate-Palmolive Products ...... 245,572] CBS-Columbia Maer Peete ayes ae oe iarressess anes: 30, 
} BND sence ea des céos ee 27, bia Broadcasting ee 
! IN ADVERTISING. LINEAG on ert ae ae Leda dceeeeue Py Soe ieooe Pig SS ey 22,093} Lanolin Plus yoy 1,131,247 
Florient Deodorant ............. 20,683} Columbia Records ............. 17,600| CONSOLIDATED DAIRY PRODU 
JIN bebe mpl at & LOW: er er ae 672,479| COLUMBIA PICTURES CORP. dorcel annen ipa ae peed 27,812 
Boa Bs : Kirkman Cleanser ............ ie 9,646] Motion Pictures ....... “ae 77,690 Darigold ead Beats. 7,941 
Eveni Kirkman Detergent ......... sss 106,519] COLUMBUS GAS CO. ............. 45,461| Darigold Evaporated Milk ........ 14,828 
MORNING beens Wivtenan FUMES .<+cecccccccccs 3,260] COLUMBUS & SOUTHERN OHIO ELEC- ROU og sas 5,043 
DEMOCRAT DAILY TIMES Kirkman Granulated Soap ........ SE .. odubidebacass 53,296| CONSOLIDATED EDISON CO. OF 
Sunday DEMOCRAT & TIMES SITE incascdvceinies<cs 4,381] COLUMBUS TRANSIT CO. ......... I Tso on a ene hin us 435,811 
Serving the Quad-Cities of Lustre-Creme ............- cesses 632,472] COMMERCIAL SOLVENTS CORP. .. _—s—«72,785| CONSOLIDATED ROYAL CHEMICAL 
DAVENPORT, 1OWA; ROCK ISLAND, MOLINE Lustre-Creme Home Permanent .... 3,658] Dry-Ex ..........- AS cia gberaaeek oh , 
and EAST MOLINE, ILLINOIS Lustre-Creme & Palmolive ...... Re RR ee NN FOO 9,747 
HEADQUARTERS: DAVENPORT, IOWA Octagon Detergent .............. RRR RRRERPIOS SN I On ass cucaviensune 11,548 
Represented Nationally by Octagon Granulated Soap ........ 13,136] Peak & Nor'way Anti Freeze ..... 6,728| Krank’s Shave Kreem ............ 12,555 
van © Sees, Palmolive Soap .......2. 000.005 89,000] Products .........c0seeeeceees 12,887| McCoys Tablets 00.0.0... 1,368 


new name! 


THe Winona Dairy News 


The Winona Republican-Herald 


Name Change Effective June 1, 1954 


new y plant: 


| 
| 


In July we're moving into one of the nation's most efficiently- 
designed newspaper buildings — completely equipped with the 
best newspaper production equipment money can buy. 


@ Progressive Management 


ka te id 


@ Top Merchandising Service 


@ Key Circulation 


@ Rich, 9-County Market Area 


Minnesota's Largest Newspaper Outside Duluth and the Twin Cities 


Bab ss okabss bear ees 58,677 
CROWN ZELLERBACH CORP. ee 160,375 
Chiffon Paper Products ......... 5,214 
IN 55.0.6 04-66.005 0068 26,476 
MED dune .dcssacvberce 28,620 
| Ee eres 90,320 
Es eons baeds 304 06s 9,745 
CUDAHY PACKING CO. .......... 480,371 
Cudahy Meat Products .......... 21,306 
Delrich Margarine .............. 167,336 
Old Dutch Cleanser ............. 291,729 
| CUNARD STEAMSHIP CO. ........ 329,894 
CURTIS INDUSTRIES INC., HELENE 1,008,895 

Helene Curtis Permanent Wave .. 1,796 

Helene Curtis Preparations ....... 102,437 

i ere 98,550 

— Curtis Spray Net ......... 496,911 

See MORSE AEA 4844 095-0 309,201 
cunts PUBLISHING ar 1,341,462 

Country Gentleman ............. 31,571 

SEY SENG SS4660500 60520005 207,617 

Ladies’ Home Journal _.......... 541,198 

Saturday Evening Post .......... 561,076 
CURTISS-WRIGHT oer 193,960 
|D.W.G CIGAR CORP. 

SS errr Tr eee 40,532 
DALLAS POWER & LIGHT CO. .... 46,987 
DALLAS RAILWAY .............. 26,461 
DAMAR PRODUCTS INC. 

Shoppers Club . Teeter 49,360 
DAN RIVER MILLS INC. 

Dan River Sheets . Coen iwen 41,229 
DANA PERFUMES INC. 

Toilet Preparations ............. 41,900 
DANIEL DISTILLERY, JACK 

ao... Bee 70,704 
DAVIDSON BAKING CO. ......... 51,773 

DP DUSedetsosedeecass aac 46,353 

A aii ade es én 046-02 -04.0.6.00% 5,420 
DAVIS co., er Cree eer 57,263 

= Powder SS SR ee 10,580 

te PEEP CT TT eeeTeTTey 46,683 
pawson's "BREWERY INC. $5,747 
eeeeeeeeeeeeeeeeereereerernee 20,406 

Ale & Lee Oe eee 31,813 

BEE 0'ng00'0.9660.00960-006600008 33,528 
DAYTON POWER ‘ke “LIGHT ae 29,664 
DAYTON RUBBER CO. .......... 40,567 

WOE cetscccceccecccces 27,663 

Koolfoam Pillows .............. 12,904 
BEAT TE GO. cccccccccccccecs 183,497 

Cottage Cheese & Milk . Perrrey 50,648 

Ice Cream & Milk ............. 31,042 

WE, -GB6Ss 60064000008 weiesee 78,151 

DE Centatakseccks ened v0.00 23,656 
DEERING, WILLIKEN & CO. 

Milifken Woolens .............-- 135,030 
DE JUR-AMSCO CORP. 

De Jur Camera & Equipment ..... 32,558 
DELAWARE, LACKAWANNA & WEST- 

i | 8 Se Cree 157,062 

DMD adeeesccccccceeresce 139,343 

SN SD ND o.s6-60500000000. 17,719 
DELAWARE, LACKAWANNA & WEST- 

ERN RAILROAD CO. ........... 32,752 
DELTA—C&S AIR LINES ........ 730,082 
DEMERT & DOUGHERTY INC. 

DEE £96080 0804006cc00ss000es 37,510 
DENNEY, FRANCES 

Toilet Preparations ............. 67,060 
DERBY FOODS INC. 

Peter Pan Peanut Butter ........ 118,511 
DETROIT EDISON CO............. 107,005 
DETROIT FREE PRESS ........... 


Advertising Age, June 28, 1954 


CONSOLIDATED VULTEE AIRCRAFT 


Ss  sakasas Oe eee ee 36,575 
CONTINENTAL AIR LINES INC. ... 146,609 
CONTINENTAL BAKING CO. ...... 920,367 

Sree 7,095 

fee 1,927 

Hostess Cakes & Wonder Bread a 64,964 

Wonder Bread ......... ed okad 6 629,217 

DP et Cac cGaadeesaus kasss 217,164 
CONTINENTAL CASUALTY SEs 864 
CONTINENTAL OIL CO. 

Gasolines & Oils ...........-... 560,742 
CONTINENTAL TRAILWAYS BUS 

aaa eed bce 46.044 <> 150,612 
COOK & SON INC., THOS. ........ 225,783 
COOK CHEMICAL CO. 

DE SckhaCae nee Seeeee< sas 231,169 
COOK PAINT & VARNISH CO. ..... 61,567 

MEINE 6556. 4:40:06 064.444.0008 36,677 

Ghadoteme ......000- SEs OEaNen 24,890 
COORS CO., ADOLPH 

URES eee 31,199 
CORNING GLASS ae 40,056 

Pyrex Ovenware ..... aay Nietss:4 15,259 

ere ae 24,797 
CORN PRODUCTS REFINING CO. .. 1,237,938 

RES ar eis 61,098 

Kre-Mel & Mazola ............ 7,009 

Kre-Mel Pudding ............... 33,964 

MN dake ene 664.550 Xb eee se css 408,753 

SEE C45 8 ird.i'n. 00.5 Vaid 205s 408,471 

Mazola Oil & Niagara Starch ..... 22,173 

ME ID 6 Sa 6s 6cececcecs 296,470 
as vicg sk s0ekas 08k éwe 45,279 

I as 05. 55s.0.6aos vacens 28,398 

Knife Sharpener ..........5..... 16,881 
COTT BEVERAGE CORP. .......... 283,458 

Mees edsuen sentences 207,146 

EEE Stine ans Sey swiss tas 64,090 

SEE re rere hoe pe 12,222 
COTY INC. 

Toilet Preparations ............. 297,382 
COWARD-McCANN INC. .......... 28,866 
COWLES MAGAZINES INC. 

PES ee 337,149 
CRAWLEY Tt Sa 45,163 
CREAMETTE co. ASHIV ERK Cia HSS 122,742 

reer eee 117,172 

Mother’s Macaroni Products ...... 5,570 
CREOMULSION CO. .............. 219,099 
CROWELL-COLLIER PUBLISHING 

Sk .b40.0004e% ReAEeE SS Fk eKS oe 690,430 

American Magazine ............. 72,236 

yg SS eee 447,463 

Crowell-Collier Publishing Co. eaves 5,175 

Woman's Home Companion ....... 165,556 


CROWELL CO., THOMAS Y. 


MEE €46465866565560506%%0 0508 38,243 
CROWN CENTRAL PETROLEUM CORP. 


i | rare 65,587 


DETROIT HARVESTER CO. 
Moto-Mower Power Mowers ...... 
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The view is of the Maumee River and Bay emptying into Lake Erie. Toledo is the most southerly port on the Great Lakes-St, Lawrence Seaway route. 


This is Toledo 


Some prominent advertisers 
who have Tried Testing 
Toledo in recent months: 


Amerpol 

Ammident—Anti-Enzyme 

Ban 

Biue Bonnet Margarine 

Charles Antell Home Permanent 
Wave 

Columbia TV 

Cream of Kentucky 

Devoe Decor-matic Paints 

Easy-Do Wave 

Ennds 

Fitch Shampoo 

Gerber Baby Meats 

Gravy Master Seasoning 

Hi-Lite 

Hoover Washer 

Instant Lather 

Karo Syrup 

Lenolin Plus 

Life Savers 

Lustre Creme Lotion Shampoo 

Medigum 

NP-27 

New Era Potato Chips 

nuworld Cheese 

Old Stagg 

Philip Morris Cigarettes 

Rival Dog Food 

Saran Wrap 

Satina 

Silver Cup Bread 

Super Suds 

Three Feathers 

Tide 

VSR 

White Rain Creme Shampoo 

Whitney Salmon 

Wisp Stick 


Why dont you? 


Your test-market problem may 
well be different . . . but we’re 
ready with any special service 
that may be needed to solve 
your test campaign problem. 


9th in the U. S. in average family income 
2nd in Ohio in average family income 
Ist in Ohio in per capita retail sales 


Ist in the U. S. in home ownership among cities 
of its size or larger 


Ist in farm income (ABC Retail Trading Zone) 
of all Ohio markets 


3rd in Ohio in average weekly wage in industrial employment 
and in all employment 


3rd of Ohio’s 8 leading markets in automotive sales ... and in food, 


drug store, home furnishings, liquor, and total retail sales 


This is a lively, busy, growing, earning-and-spending market, with a stable, diversified econ- 
omy well balanced between industry and agriculture... a compact, well-integrated market 
. . . with an advertising medium which covers it thoroughly and at reasonable cost. A market 
that fully meets all the requirements of a test market. TRY TESTING IN TOLEDO! 


TOLEDO BLADE 2acly aud Sunday 
TOLEDO TIMES Worning 


REPRESENTED BY MOLONEY, REGAN & SCHMITT, INC. 
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Coverage information shown in this advertisement is 
based on the latest in a series of biennial studies by 
Publication Research Service. Additional findings are 
summarized in “Chicago Daily Newspaper Coverage 
and Duplication—No. 3.” Copies available upon request. 


Represented by 
_ Sawyer-Ferguson-Walker 
Los Angeles, San Francisco, 
Philadelphia, Detroit, Atla 
Hal Winter Co., Miami Beach — 
Soe tei 5 pete eS EE 
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| I I os wig 5s bd a'oarancs 28,707 | 
e | DEVOE & RAYNOLDS CO. ........ yd 

PS ere 6, 
70,000 Dallas Kids PB late Pa ono sae 
, ER as iecaas aed wows 8,025 

if DIAL PRESS INC. 
Can't Be rong Te 47,050 
DIAMOND MATCH CO. ........... 173,839 
r ld Diamond Dee Tissues ........... 54,209 
, Texas—On June 5, th The Times Herald’s promotion Diamond Tissues .............. 68,151 
Py & “qonesla closed here, of “Kids Day at the Midway” Diamond Wax Paper ............ 51,479 
70,000 romping, clamoring kid consisted of three news stories DINGEE CO., SQUIRE 

swarmed over the Texas State and a dozen P enngen A coupon Ma Brown Products ............ 41,341 
Fair’s million-dollar Midway for, for each of the rides was pub- DISTILLERS CORP.-SEAGRAM'S LTD. 9.505.529 
an uproarious vacation beginning. lished twice. It was far from hota Of Gn........ wit 295,245 
Their 140,000 eager handsclutch spectacular, but obviously ade- Calvert Gin & Reserve .......... 257,570 
bales of carefully clipped cou- quate. Covet os Wildly wens stees 1.srs.a0e 

ns from The Dallas Times): . arstairs White Sea re x 
pret. for it was The Times} F bn ote fiendk 4 —_ itp Chivas Regal Scotch ........... 21,642 
Herald’s second annual “Kids) a Rnite pale, ne oe . aaa Christopher Columbus Rum ...... 166,318 
Day at the Midway” and each pre only b : ie Hi _ Four Roses Whisky ............. 783,359 

: y by circulation, but by 

coupon plus a nickel was good for; ific reaction Fresh Deodorant .............. 8,681 
a trip on one of the 30 Midway, ‘“P® Fresh Deodorant Soap ....... ase) Cn 
rides. ‘ The Times Herald's effect on er & Burton’s Label Whisky. —— 

Opening time was originally set its community is illustrat Peeecercescesesccccecees , 
for Pi rating but oe formed _the story above. As for cireule- Hunter Whisky ............-.05 —— 
hours earlier. Most rides exploded tion, The Times Herald’s total net Kessler’s Whisky ...........+.+- 402 
into full operation by 8 a.m. They paid is currently more than 160,- Sunday, than any other news- Lord Calvert Whisky ............ ry 
were still booming when 6 p.m. daily, and 165,000 Sunday. In paper. Paul Jones Whisky ............. 3 + 00 
approached, and only an official Dallas County, The Times Herald The Times Herald is repre- Pharma Craft Corp. ...........- 1656 
“Closed” sign finally dispersed the reaches in excess of 24,000 more sented nationally by The Bran- Seagram's 7 Crown Whisky ...... 2,564,671 
young guests. { families daily, and 28,000 more ham Company. (Adv.) Seems FE MSS ee —— 


The Detroit Times—daily 
and Sunday is a GOOD 
newspaper, designed for 
family reading, IN THE 
HOME. Three out of every 
four Times reading families 
in the Detroit area have their 
favorite newspaper — The 
Detroit Times — delivered 
direct to their home—every 
day — by regular carrier 
boys. 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


W% 

of all families 

who read 

The Detroit Times 
everyday 

live in the 

Detroit Retail 
Trading Area— 


—a compact 
CONCENTRATED 
group of 

Detroit Times readers 
—right where you 
want to sell 

what 


you have to sell. 


The Detroit Ti::es “HALF” of the Detroit Market 
Is Just as Important as the “Other Half” 


Advertising Age, June 28, 1954 


0 Sh pare Pore k 90,234 
White Horse Scotch ............ 196,721 
SE iis ck .c5neecat 134,447 
err er Tere 124,225 
DIXIE BREWING CO. 
EAE er ee eer 40,209 
DOBLER BREWING CO. .......... 50,094 
ore eee 16,986 
BR RE A ee 33,108 
TS eo oe ee cae 152,886 
DODD, MEAD & CO. 
i  cxtncewineeins «sss 6406 38,169 
DOEHLA & CO., HARRY ......... 128,227 
Doehla Greeting Cards ...:...... 80,274 
Phillips Greeting Cards ......... 47,953 
DONIGER & CO., DAVID D. 


McGregor Sportswear ........... 28,195 
DORMEYER CORP. 

SEED 4-64. 4.0'g 0.64.04 <RBEEs 0.0% 57,461 
fo sere ee 189,466 
meereeey @ GB. oi assccduasss 1,998,579 

Book League of America ........ 69,796 

SP RSs eee 7,213 

Dollar Mystery Guild .......... 205,031 

EO a ee eee 219,634 

Doubleday One Dollar Book Ciub . 731,188 

Family Reading Club ........... 17,450 

Garden City Books ............. 4,453 

Literary Guild of America Inc. ... 656,192 

Museum-At-Home .............. 17,200 

Science-Fiction Book Club ....... 70,422 
DOUGHNUT CORP. OF AMERICA 

Downyflake Frozen Waffles ...... 181,624 
DOUGLAS FIR PLYWOOD ASSN. 

We 60 6-6:0-6.44 60 <0 4%s00% 128,886 
DOW CHEMICAL CO. ............ 90,840 

Dow Anti-Freeze ....... acaden 2,957 

Dow Chemical Co. .............. 14,260 

Pe er 73,623 


DOW-CORNING CORP. 
CN As. bse pee esac scans 30,367 
DOYLE PACKING CO. OF NEW JERSEY 


Strongheart Dog Food .......... 105,367 
a er ‘ 266,632 
Drano & Windex Spray .. ...... 260,767 
eS err 5,865 
DREWRY’S LTD. (U.S.A.) INC. ... 204,998 
eh cng eked aaeee 190,379 
rrr ree 14,619 
DREXEL LABORATORIES ........ 74,635 
_ £ era 21,168 
Wonder Salve & Wonder Soap .... 53,467 
UT PET OU cccecicvestcces 72,984 
Clapp’s Baby Foods ............ 36,832 
Sunsweet Cooked Prunes & Prune 
RS 23,743 
Sunsweet Prune Juice .......... 1,148 
PNT ing 650 deuataees sabes 11,261 
DUKE POWER CO. ...... cehsceee 261,668 
DULANE CO. 
SUE  césessscnawareunsaeeke 101,703 
DULANY & SON INC., JOHN H.... 130,794 
PIN. WUNOO ascaneccsentaeucs 16,539 
Fem WORN. ccscdcccncees 114,255 
DUMONT LABORATORIES INC., ALLEN B. 
ees Ar eer 361,057 
DUNAWAY CORP., JUDSON ...... 44,475 
EE, “G4 ie Okb8000 840500040 19,835 
ME Sp ditith o5'b.5.0:6.40 644640004 24,640 
DUNCAN COFFEE CO. 
-Maryland Club Coffee........... 291,020 
DUNHILL OF LONDON INC., 
ED 3460408000 805050 60006 111,170 
i ME eT COP ORT TUTTE 90,937 


Silent Flame Tobacco Curer .... 20,233 
DU PONT DE NEMOURS & CO., E.I. 667,072 


ee Ne I nas bot ewcseseuae 29,550 
Du Pont Bleach & Sponge ....... 8,316 
Du Pont Floor Wax ............ 32,091 
Du Pont Floor Wax & Bleach .... 1,017 


Du Pont Floor Wax & Sponge .... 11,203 


Du Pont Garden Products ....... 22.477 
UE NN, Seca cdeaedweses 144,329 
Du Pont Products ..... Se eee 42,612 
8 Pree ee 13,848 
eee Seer er rrr cri 8,328 
a Aer tee 43,435 
a erry Ye erie 74,651 
fe eee ee 201,614 
ED Sah) bts bens (4 606 33,601 
DUQUESNE BREWING CO. OF 
Serr ae 124,540 
eer rrrriry 78,927 
wo eer eer eer 45,613 
DUQUESNE LIGHT CO. .......... 194,954 
DUTTON & CO., E. P. 
a Sear oe er errr $4,452 
E 
EAST OHIO GAS CO. ............ 84,034 
EE Ny, Gedis-s 4 b-awies BxG4060 177,405 
ST 6540 5254440 64o 06506 98,834 
Dr. Merricks Scratchex ......... 47,762 
BOUEED. Seb ecbacccccecrdoee ° 25,269 
RR oe eee 5,540 
EASTERN AIRLINES INC. ....... - 1,884,118 
, EUs eo cccccscdeeeoeus 50,303 
Royledge Shelving ............. 39,270 
fl eee 11,033 
EASTERN STEAMSHIP LINES INC. . 30,720 
EASTMAN KODAK CO. ........... 931,366 
Se BS COD be cvrcsccevcevess 5,288 
Camera & Projector ............ 191,529 
PP NV TETEIE TT Tere 641,150 
SD  Sebcbuseoxesvecceves 7,002 
BETO PORTCET CUT ET CT ERTL 44,725 
Tennessee Eastman Corp. ........ 41,672 
EASY WASHING MACHINE CGRP. 
ML. wad etSOene ees AU asd 64.06 426,029 
EATMOR CRANBERRIES INC. 
gg, SPE PT Tee eer eee eee 46,642 
ECONOMICS LABORATORY INC. 
ar errr rr Pre 49,650 
EDRIS CO., WILLIAM ........... 114,192 
Dennison’s Catsup .............. 37,207 
Dennison’s Chili Con Carne ...... 36,885 
Dennison’s Spaghetti & Meat Balls 40,100 
EKCO PRODUCTS CO. ...... ..... 114,255 
tb, TSS errr 93,473 
POU ED, caccddascceces 20,782 
ELECTRIC AUTO-LITE CO. 
Auto-Lite Products ............ 98,312 
ELECTRIC STEAM RADIATOR CORP. 50,003 
Electresteem Radiator .......... 25,982 
Electresteem Vaporizer .......... 24,021 
ELGIN NATIONAL WATCH CO. 
RE es eee er 262,086 
EL PASO NATURAL GAS CO. ..... 36,364 
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The AMERICAN WEEKLY creates ENTHUSIASM * 


for products chasing after bigger sales 


By giving national advertising the sales-getting 
impact of local newspapers... by hitting nearly one 
out of every four U. S. families... by presenting 
a book that is avidly looked for, avidly read .. . by 
keeping over 9 million 600 thousand families com- 
ing back for more, Sunday after Sunday... 


The AMERICAN WEEKLY moves — in volume — brands 


— : that use its pages. 

er * 
ENTHUSIASM is interest raised to the buying pitch! 
— 
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THE AMERICAN WEEKLY, 63 VESEY STREET, NEW YORK 7, 
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IS 50% COVERAGE ENOUGH? 


If you use only newspaper advertising in 
markets of 50,000 population or more in 
these four states... 


xMISSOURI XKANSAS <OKLAHOMA xARKANSAS 


and, if you expect 50% or more family coverage (urban and rural) 


o e ca 
your picture looks like this: a 
RE 
CALDWELL | 
ROONS . | aoe ce 
a N 
oe c oe = 
JACKSON 
K x A “ NAV [BERTON 
EV FINNEY N ) A LINN mess ee 
RENO 
/ FORD — ‘ie —_ Lace 
Omron VENS MEADE ICLARK a SHANNON 
JAUQUA t t 
BEAVE mae ; LAS HOWELL Tl 

Newspapers have 50% ee ” 
or more family coverage Rosen ics neers ; 
in RED Counties. Tame 
53.9% of all O K ie - 
families reached seund ” r 
by Newspapers. a 
But... ee 
Use of markets of 50,000 population or more provides only mn 


fractional coverage of this important area. Specifically, 
newspapers of these markets cover only 53.9% of all 


Wu's 


Analysis of 50,000 and up market newspapers 


families in Missouri, Kansas, Oklahoma and Arkansas. 
TWO markets exist in this four state area. 

An urban market AND a rural market. 

BOTH have high sales potentials well worth cultivating. 


Example: The rural Kansas market (those areas outside 
metropolitan newspaper coverage) spends . . . 


43.5% of Kansas food dollars. 
and 
46.8% of Kansas automotive dollars. 


This half of the Kansas market cannot be sold wit! metro- 
politan newspaper advertising alone. 


Families in 

Red Counties % Families 

Family Reached by 

State Families Coverage Newspapers 

Kansas 640,100 | 371,700 §8-7% 

Missouri 1,278,400 | 857,000 | 617.0% 
Oklahoma | 681,000 | 338,600 | 49.6% 

Arkansas 529,500 | 121.300 | 


*The cumulative Sunday circulations of the following news- 
papers—published in 50,000 population and up markets are 
shown on the above map. 


The Kansas City Star 


Wichita Eagle 


Okla. City Oklahoman 


Little Rock Democrat 


St. Louis Post-Dispatch 
Springfield (Mo.) News St. Joseph News-Press 
Kansas City Kansan 
Tulsa World 


St. Louis Globe Democrat 
Wichita Beacon 

Topeka Capital 

Little Rock Gazette 
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Newspapers—with Weekly 


Star Farmer Added have ; 
50°% or more family peers 

| coverage in RED Counties. 
80.8% of all families \-/ Ba 
reached by Newspapers 


RICE 


and Weekly Star Farmer. 


| You Get... 


politan newspaper advertising. 


almost 30%. 


Kansas — from 58.7% to 85.1% 
Missouri — from 67.0% to 95.3% 
Oklahoma— from 49.6% to 77.3% 
Arkansas — from 22.9% to 46.2% 


to volume sales. 


@ YOU INCREASE COVERAGE IN... 


Your picture, with 50% coverage of all families 
(urbanandrural) Jooks like this: 


LYON 


BUTLER 


£* 


i 


3{ 


AEN 


ATOKA 


BRYAN 


CHOC TAW 


@ Maximum merchandisable market coverage in Missouri, 
Kansas, Oklahoma and Arkansas. 


@ Additional highly desirable coverage in the other “half” 
of the market which is relatively unaffected by metro- 


@ Expand total market coverage for your sale message 


Weekly Star Farmer offers the most economical means of 
providing the thorough merchandisable coverage leading 


WITH THE ADDITION OF 
ONE GIANT FARM PAPER... 


Weekly Star Farmer 


With the lowest milline rate of any farm paper, your coverage in 
this four state market jumps from 53.9% to 80.8%. 
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Analysis of 50,000 market newspapers—plus 
Weekly Star Farmer. 
% Families 
Reached by 
Total Families Families in Weekly Stor Farmer 
State in State Red Counties and Newspopers 
Kansas 640,100 | 544,800 85.1% 
Missouri 1,278,400 | 1,217,937 95.3% 
Oklahoma 681,800 527,300 11.3% 
LS A NTT 
Arkansas 529,500 | 244,700 46.2% 


We ekly Star Farmer 


1729 Grand Ave 
Kansas City Hadtean 1908 


~— 
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Chicago % 


5. Stote St 
ster 9-0532 


Largest Weekly Farm Publication in America 


Z1€ 40th St 
New York Murray Hill 3.6161 
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EMBASSY TOURS 
Travel Ge TOUTS ...ccecccecceees 


You Can't sell a Market with 21% 


coverage... 


79% of the 


Fond du Lac County Market 

would never see your ad if 

you depended on a Mil- 

waukee daily newspaper to 
cover 


E. A. FAULKNER & ASSOCIATES 
NEW YORK - CHICAGO 


National Representatives 


HERE ARE THE FACTS 
based on 16,840 families in— 
Fond du Lac County Wisconsin 
Paid ABC Circulation Daily 
Fond du Lac (Wis.) 
Commonwealth Reporter* 

14,966 or 81% coverage 
Milwaukee Sentinel 

3,585 or 21% coverage 
Miiwaukee Journal 

3,544 or 21% coverage 
*Total Net Paid Circulation 17,257 


Latest available ABC figures at time of publication. 


EMERSON DRUG CO. 
Bromo-Seltzer ....ccccccccceees 
EMERSON RADIO & PHONOGRAPH 
CORP. 
Radio 
Radio & Television 
Cs iris 
/EMPIRE STATE PICKLING CO. 
| Silver Floss Sauerkraut 
ENGLANDER co. 
| Mattresses ......-- cee eee eeeeee 
/ENO-SCOTT & BOWNE 
| Brylcreem 
fo Perr eee 
eee FO ere 
er cre 
| EQUITABLE GAS CO. ............ 
| EQUITABLE LIFE ASSURANCE 
| SOCIETY OF THE U.S. ..<:..... 
‘ERIE RAILROAD CO. ............ 
| ESQUIRE INC. 
Coronet 
a) A eer ERE eee eee 
| EVER-DRY CORP. 
| Ever-Dry oo. seesee eee eeceeees 
fo ("|| ears 
Eversharp Pencils & Pens ........ 
Schick Injector Blades and Razors . 
EVYAN PARFUMS INC. 
| Toilet Preparations 


| EWALD BROS. CO. 


ecoeeeeeseseeeseceseresees 


eee ere eeenees 


eee enn eee 


ee 


Milk Products 
EX-LAX ING. ..cccccccccccvcccs 
EXCELSIOR INSTITUTE 


eee eee ee 


ee 


‘ |EZO PRODUCTS CO. 
| Dental Cushions 


Advertising Age, June 28, 1954 


! 
29,833 F 
511,653 F & F LABORATORIES INC. 


AUTOMOTIVE SALES 


Portland, Oregon. . 
Atlanta, Georgia. . . 
Denver, Colorado .. . 
Boston, Massachusetts. . 


Toledo, Ohio . 
Oklahoma City, 


New Orleans, Louisiana . 
Des Moines, lowa . 


Oklahoma. ... -» 


- $161,588,000 
- 159,536,000 
- 142,972,000 
- 141,360,000 
- 127,616,000 
- 112,080,000 
- 96,390,000 
- 83,611,000 


SAN DIEGO, caurorniA °164,125,000 


THE MOST 7 


IMPORTANT CORNER 
IN THE U.S.A. 


SAN DIEGO 
CALIFORNIA 


EVEN. 


Data Copyrighted 1954 Sales Management, Survey 
of Buying Power; further reproduction not licensed. 


San Diego Union 


NG TRIBUNE 


The only way to reach the most of 
San Diego — at the lowest cost —is 
with the SATURATION coverage 
of these two great newspapers! 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 


Cough Drops & Mints .......... 27,738 
252,683 FAIRBANKS, MORSE & CO. ...... 28,872 
18,628| Mower .........ceccscceceeees 4,066 
31,168| Water System ..............-- 14,123 
202,887| Institutional ................-- 10,683 
FAIRCHILD ENGINE & AIRPLANE 
el er rrr rere 47,059 
FAIRMONT FOODS CO. .......... 211,362 
nh i nl kek dk ase whee es ekees 13,976 
266.277; Chocolate Drink ....ccccccceees 1,275 
po eg Pree 27,577 
64,959 RUE oGveces4eedee-yae 4,703 
8,095; Frozen Chicken Prods. .......... 5,294 
2 0 el UR. eer 6,821 
ee See eer eee 10,093 
Frezen Freie Julees ....cccccces 3,892 
88.663| Frozen Juices & Sherbets ........ 3,763 
60,.346| Frozen Lemonade .............. 5,093 
113,232; Frozen Orange Juice ............ 7,789 
Oe . k. aeerrerrer ree 11,651 
7,784| Frozen Poultry Products ........ 11,929 
Se ME. f5c 50% Godse ced 4-0 17,404 
69,059} Frozen Vegetables .............. 12,612 
EE MOD eve acsccassetescees 40,315 
393,982 Eee eC en Je6 5 sda Oecee kek’ 11,620 
Oe ee a eee ree eee 1,077 
ey Sarr rere 14,478 
47,594| FALLS CITY BREWING CO. ...... 225,729 
. kt. £ ARS 222,004' 
ee eer 3,725; 
81,000} FALSTAFF BREWING CORP. 
Rey ree eee 225,926 
FARM BUREAU MUTUAL 
31,870| INSURANCE COMPANIES ...... 274,648, 
FARM JOURNAL INC. ........... 50,646) 
a ee reer eee 26,467 
I ve Saks Ka wane ads ssa 12,251, 
Pathfinder & Farm Journal ...... 11,928 


FARMERS INSURANCE GROUP 
FARRAR, STRAUS & YOUNG INC. 
PE re eer ere 
FARRELL LINES INC. ........... 
FATHER JOHN’S MEDICINE CO. 
Father John’s Medicine 
FEDDERS-QUIGAN CORP. 
Fedders Air Conditioners 


33,211 


41,871, 
64,247 


67,892 


177,698 


Pe rere ere 113,627 
FELS & CO 
Fels Naptha Soap .............. 44,088 
FELTON, SIBLEY & CO. 
NY a id had or ak bide cowka 34,824 
| a ee ee 58,087 
I cus 6 ob 44 teen cas 55,455 
SE ere 2,632 
oo Ge es rere 360,255 
Mrs. Filbert’s Beverage Syrups ... 14,586 
Mrs. Filbert’s Margarine ........ 306,621 
Mrs. Filbert’s Mayonnaise ...... 26,089 
Mrs. Filbert’s Salad Dressing .... 2,026 
Mrs. Filbert’s Products ....... _. 10,933 
FINANCIAL WORLD ............. 50,844 
FINE EDITIONS CLUB .......... 32,498 
FINE PRODUCTS CORP. .......... 47,073 
Hollingsworth Candies .......... 21,092 
Nunnally’s Candies ............. 25,981 
FIRESTONE TIRE & RUBBER CO. .. 743,248 
EE as 65 4 5 00305.08 0a0% 8 2,362 
Foamex Mattress .............. 59,680 
ML Mat GRa hh aden keke bed dendd 667,619 
a a ern 13,587 
FISCHER BAKING CO. .......... 42,704 
STAG RARET NA aka che metus 34,400 
a ETE ee errr rr eee 8,304 
FUMGCTE FROM ccccrcccvens 37,785 
as See ee 2,869 
Frozen Orange Juice ............ 1,288 
. PPro 3,755 
Aer errr rer 2,791 
ere ye 3,763 
OR Ser errr es errr rr 2,258 
0 UE errr or 3,426 
er rrerere re ee. 4,714 
CE. Se ternbiccaecevteesds 12,921 
FLAKO PRODUCTS CORP. ........ 120,226 
CE. Nios sRoscvecscceasbecds 1,039 
| Ee Pe ee es 60,067 
Pomme & PIOROTH 2... cccccccccess 3,671 
Pe Axe ¥evedeetevenees 7,112 
UE ek e6G 4.04604 05 OR SOOS 33,363 
PU CUE dsc duccsocias dee 14,974 
FLO-BALL PEN CORP. 
Cee PE edcsebsdeccssecsas 63,651 
FLORIDA CITRUS COMMISSION ... 676,204 


Citrus Commission ...ccccccsess 52,490 
Frozen Grapefruit & Orange Juice . 4,867 
PEST erred eee 20,541 

NE 5 kb aan 6605060045006 177,237 

Grapefruit & Oranges ........--- 127,750 

Grapefruit & Orange Juice ....... 1,483 

EE 9d b:0-0-4660s 040048 046008 221,004 

THROU 6 6060s 0006s c054 case 70,832 
FLORIDA CITRUS EXCHANGE 

Florigold Grapefruit & Oranges .. 30,946 
FLORIDA FASHIONS INC. 

Wearing Apparel ..........-555 47,981 
FLORIDA POWER & LIGHT CO. ... 66,324 
FLORISTS’ TELEGRAPH DELIVERY 

i errr ri rrr ir 383,461 
FLOTILL PRODUCTS INC. ........ 295,921 

Tasti-Diet Foods ..........005- 273,752 

Tasti-Diet Fruits .........-.-+. 8,154 

Tasti-Diet Pudding ..........--- 6,614 

Tillie-Lewis Tasti-Diet .......... 7,401 
Oe Serer rere ck 25,855 

Honey & Tar Compound ........ 25,153 

GRTES cccccccescvvcsccoceres 702 
FOLGER & CO., J. A. .....ee eee 1,016,522 

SE. baChke- cab eebans des eeueus 588,944 

| ee 425,000 

DEE “nes cctpoentebcuteeeee 2,578 
FORBES & SONS PUBLISHING CO., B.C. 

Forbes Magazine ..........-.+- 37,795 
FORD MOTOR CO. .....cccccceee 18,278,304 

CO GE incase ce vdsicveess 32,533 

Consul & Zephyr Cars .........- 23,416 

Dearborn Farm Equipment ...... 1,325 
| English WUE SW Ged diasasasee~'ed 19,279 
| Ford Cars (Used) ...........5-- 424,063 
gh "OS rere 8,267,540 
Ford Engines .......2.ceseeeee 17,048 
| Ford Parts ..........-s0eee+ss 29,163 
| Ford Motor Co.-Brazi} ...... 1,397 

i Bre ris ts 40,154 

a rer rrr rst 2,243,717 
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Advertising Age, June 28, 1954 


Ford Trucks (Used) ........... 8,101, FRIEND BROS. INC. FURNESS BERMUDA STEAMSHIP GAS CO. OF SCRANTON .......... 37,470, GENERAL BAKING CO. .......... 328,394 
A eA errr eee SOE) STE 4 sxe sc aneact Ban eeeesesss 144,937 | Gas & ELECTRIC CO. OF BALTI- Bond Baking Products .......... 8,620 
RE a acsewdlessas oh cee 770,692 | FRITO CO. INC. re BE Och cu ahrek ecu ek ee ees 301,073 Seer 190,967 
Lincoln & Mercury (Used) ...... 35,161 DE. cccallen aks @hises Waa 6.60904 41,900 “GAs SERVICE. CO OF KANSAS Bond Stuffing Mix ............ 11,915 
t Lincoin & Mercury Cars ......... 1,685,868 | FROMM & SICHEL INC. ......... 155,284 | GALLO WINERY, E. & J. UEC citing Gass ahlaweas6 <'s 71,357| Hollywood Bread .............. 96,730 
\ RS eee 4,394,612 Christian Brothers Wines ........ 40,693 MS 2) 1) OP et 44,152 GAS SERVICE CO. OF WICHITA .. 38,339 eres tre 20,162 
f Mercury Cars (Used) ........... 23,099| Christian Brothers Brandy ....... 36,955 | GALVESTON-HOUSTON BREWERIES GEBHARDT CHILI POWDER CO. .. 74,751| GENERAL CIGAR CO. ............ 274,314 
ES ee er 251,150; Christian Brothers Products ...... 47,103 INC. ee Wem GOD cc cccccccccss 11,150, Robert Burns Cigars ........... 222,633 
FOREMOST DAIRIES INC. ........ 74,656| Masson Wines ...........-.+055 30,533 | Southern Select Beer ........... 90.207) GRIM Powder ..... 2.0. ccccccces 16,218| White Ow! Cigars .............. 51.681 
Cottage Cheese ................ 2,656 | FRONTIER AIRLINES ............ 33,203 GARCELON STAMP CO. .......... 37,620| Spanish Kitchen .............. 17,608 | GENERAL ELECTRIC CO. ........ 3,411,344 
} SN Sarara hha s kkd ale teae es 45,268 | FULHAM BROTHERS INC. GARCIA & VEGA, INC. SNE Oa e'e ncn ced 4 ei aa ee ci & frre 60,056 
ee aie dc >a4dd ond 68 sede 4 12,153 “4 Fisherman’’ Frozen Fish Gercia & Vega Cieers ........ 46,483 a, PRO eres peers 28,704 GE Aircraft Gas Turbines ....... 1,005 
2, SOP errr rer ey 14,579 UNE. ccd wHeCS te eebenes 38,311 | GARDEN GUILD OF AMERICA .... 33,645 | GENERAL ANILINE & FILM CORP. 153,315 GE Air Wall Heating System ..... 3,142 
FORMFIT CO. FUNK & WAGNALLS CO. GARDEN RESEARCH NUON sos dvds sees ance $5,130 GE Blankets .................. 44,156 
Foundations .....-..-....e.+es BOE Ae 80,718; LABORATORIES ............... 222,971; Amsco Cameras & Films ......... 9,471| GE Clock Radio ................ 7,324 
FORT PITT BREWING CO. ....... 111,952] runKk INC., WILFRED Garden Research Laboratories .... 21,762 Ansco Films ........ ‘rec Miak «ane 85,966 GE Dishwasher Pisaanec sachsen 12,972 
Fort Pitt Beer ................ . (i See sete eo SOE ID oe oct a cus saa intiek oe 201,209, Institutional .................. et We ME sda 20% aideate Gen 5,419 
a | | Ae ere 4,721 
. 2 aero ide 8,321 
FOSTER TRADING CORP. ........ 33,553 
tA Old Jordan Whisky ............. 177506 
I T. W. Samuels Whisky .......... 16,047 
; FOSTER-MILBURN CO. .......... 563,330 | 
' Allen’s Foot-Ease ............. 8,932 | 
' Se 494,775 
Eee crea yaa 59,623 
8] FOX BREWING CO., PETER 
Pe ee, BD ec cdcccaee 130,282 
FOX DELUXE FOODS INC. 
Frozen Chicken & Poultry ....... 57,083 
FRANK TEA & SPICE C9. ........ 30,513 | 
: co I Ee eee 28,710 | 
Frank’s Peanut Butter .......... 1,803 | 
FRANZ BAKING CO. ............ 60,430 | 
RS ik hare yada dui: i 52,478 | 
| RE ae eee 7,952 
i FREIHOFER BAKING CO. ....... 47,209 
SAS errererrrrr err 25,254 | 
PN Ni tb dvectamesisecene 21,955 


RALEIGH, North Carolina 


Metropolitan Population 136,450 | 
(U.S. Census 1950) | 


| FIRST CITY in NORTH CAROLINA | 
in PER FAMILY INCOME for the| 


5th Straight Year 


| Saar 


oe gain in Remarkable Rockford 


* ... and the Rockford Morning Star and Rockford US in Total Postal Savings... Rockford is the 
Metropolitan Area Register-Republic reach more customers (large center of a rich trading area covering 13 Northern 
Retail Sales and small) in the rich Rockford, Illinois Market Illinois and Southern Wisconsin counties. Retail 
at than any other media. Whether you are selling ice Sales run over 800 million dollars per year. The 
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GE Dryer & Washer .......-...- 139,067 
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GE Freezer & Refrigerator ....... 5,644 
GE Keating Equipment ......... 22,358 
ee en ak wake eel © 18,097 
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Hotpoint Ranges & Refrigerators . . 820 
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You'll be glad you did . . . when you dis- 
cover the tremendous buying potential of 
this concentrated, contiguous market of 
over 200,000 people with over $300,000,000 
in spendable income! 1953 retail sales 
amounted to $204,980,000—with the future 
looking even brighter in this 2nd largest 
market in Indiana. And ONLY THE HAM- 
MOND TIMES gives you the complete 
concentrated circulation you NEED to 
reach . . . influence . . . and SELL this 
dual-city market. Sales will come easier 

. and more often if you rely on THE 
HAMMOND TIMES to do a complete 
selling job for you! ha 
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“SALES-WEDGE” in the DUAL 
-East Chicago Market 
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GOODRICH CO., B. F.-............ 729,184 | GREYHOUND CORP. eer s rae mt 27,698 | dumbet Pudding .......ccccacces 12,722 Boston Advertiser & American ... 376 
NO, ce concseaeceus’ 601,938 SPE, 1,445,157, GUNTHER BREWING CO. | Junket Rennet Powder .......... 45,684 Chleame AmerICOR 2 oc kcidicc eens 4,548 
Weed Dalher Os. ......cccccce 16,683 | GREYSTONE CORP., ............. , UR SR A ee 175,242 Junket Sherbet Mix ............ 7,938 AE See 6,226 
EE id 54 eae apanvscoid 4,114| American Recording Society ...... 3,337 | H | HAPPINESS TOURS .............. 68,783 | Los Angeles Herald-Express ...... 3,559 
Free 2,792| Art Treasure of the World ...... 114,791 | ; | HARCOURT, BRACE & CO. New York Journal-American ...... 36,840 

re renee 42,726 | Children’s Record Guild, The .... 39,488 HAGAN CORP. SA SE Ser ee 72,366 | Pictorial Review ...........-.- 5,852 
ae : 0 ee ee eee 60,931; Executive Books .............. ee ee ee 44,489 | HARIAN PUBLISHING CO. Puck—The Comic Weekly .......- 37,275 
es GOODYEAR TIRE & RUBBER CO. .. 1,637,391; Greystone Collector's Editions .... 29,834) HALL BROS. INC. (| TRE SP Ga aS Epes 27,855| San Francisco Examiner ........ 4,943 
Goodyear Sprinkler System ...... 18,925 | GRIESEDIECK BROS. BREWING CO. | Hallmark Greeting Cards ........ 208,667 | HARNISCHFEGER CORP. ........ 25,741 | HEARST MAGAZINES INC. ........ 642,844 
a Saree GHEE I aon cs yensusasdine cues as 154,583 | HALLICRAFTERS CO. ............ 122,330; HARPER & BROS. A ES rote 735 
. ) eee eres 1,391| GRIESEDIECK WESTERN BREWERY CO. SAY See rae 21,037 AE eee ere er 215,649 Good Housekeeping ............-- 498,118 
Life Guard Safety Tubes ........ SE MI hbcc ic cckscctiencwees 103,145 Radio & Television ............ 8,397 | HARTFORD ELECTRIC LIGHT CO. .. 48,090 House Beautiful ............... 8,776 
I 6 Ses. sy b0%eend vis 48,691| GRIGGS, COOPER & CO. Television epernerreteoee 92,896 WARVARD BREWING CO. since | Motor Book Desartment ........ 135,215 
ORT ne are 56,747 PUNNIIE Sadas sneumiaaraaendes 42,601 HAMB ADING CO. OF e Tr ree . 

GORDON BAKING CO. GROCERY STORE PRODUCTS CO... ‘51,071, AMERICA ING. ................ 43,001| HARVARD UNIVERSITY PRESS ay ha el, 
See 59,390 B in B Mushrooms ............ Se | reer rn ar 36,143 EE Ga wkkekeca< 6240 sab dence 25,034 Old Heaven Hill Whisky tiles He 27.193 

GOSSARD CO., H. W. Fould’s Macaroni Products ...... 43,246 se 8 eee reerr es en a ce a a ee. Cee, ee es oe ; 
Foundations & Brassieres ........ 85,493 DES c tatbateS <hanket van es 1,631 EC Siig og ws das Sngua see 6,004 Harwood’s Canadian Whisky ...... 43,309 

GRABOSKY BROTHERS INC. ...... 48,663 | GROLIER SOCIETY INC. GAMIETON BPG. CO. ov dvcces 50,164 | HASTINGS PRODUCTS 
oe. Ree 7,992 Book of Knowledge ............ RS (a So's acc athee need 20,175| Telebeam Clarifier .............. 120,916 
Royalist Cigars ............... 40,671 | GROVE LABORATORIES INE. .... 463,370 Dryer & Washer ..........0000. 29,989 | HAWAIIAN PINEAPPLE CO. ...... 252,602 

GRADIAZ, ANNIS, & CO. St... Serarere exe 242,741| HAMILTON WATCH CO. Dole Frozen Pineapple .......... 29,189 
Ignacio Haya Cigars ............ 26,185 here 198,732 OSES rr 170,991 Dole Frozen Pineapple & 

GRAND DUCHESS STEAKS INC. TE 6a 5 3 ee gwences 21,897| HAMM BREWING CO., THEO. ae. er rere 40,833 
rer ore 145,961 | GUERLAIN INC. MINE ya ida t1A4 s oaaden di 4540" 254,379| Dole Frozen Pineapple Juice .... 140,519 

ee a freee 93,173 ee, re 35,996 | HAMPDEN BREWING CO. ........ 57,660 Dole Pineapple & Pineapple 

GREAT NORTHERN RAILWAY CO. .. 106,912 | GUEST AIRWAYS MIs Otek hin keds eather 38,588 ME inte ecdse atcuhecea esse 35,029 

GREAT WESTERN SUGAR CO. .... 54,806 >. VRS eee ree 63,377  ?So REAR ere 19,072 Dole Pineapple Products ........ 7,032 

GREEN GIANT CB. occ ccc cacace 308,882 | GULDEN INC., CHARLES HANCOCK MUTUAL LIFE INSURANCE HAWTHORN-MELLODY FARMS 
Green Giant Frozen Peas ........ cc Te oe eee yo wy ee eee ee BNET WNT is osicn a shsdieise densius 74,721 
Green Giant Vegetables .......... 53,290 | GULF, MOBILE & OHIO—THE HAND BREWERY CO., PETER ee CED asad asann duces 11,478 
Kounty Kist Vegetables ........ GOF50! BUTE TEN icc ccc ccecceacs 26,561 oe tlhe oh el RO ee ROE NOR io 8 ci h sis ciwesbsnunt< 3,400 
AS reer re re BGT wee | QUEF GU, Pe 6 668 vs cacviccwcae 668,070 | WANES KNITTING CO., P.H. MP Jace tansntvthaiawesakews 29,406 

GREEN SPOT INC. Ganetinn B ONG 2.2 cc ecsscies. 623,432| Underwear ..............00.06- ees oi OO: RET EET E EE CEES 1,637 
_. A, PRC Cee 92,668 EEN 6c sak beet edeeuxess 2,962 | HANSEN’S LABORATORY INC., ek ery Fee 28,800 

GRETZ BREWING CO.,WILLIAM | @ Sees eee 6,400 | a ee ee TE SR, ES. sha P0SNE NA as 133,525 
eS ey ee 86,737 PEE oc yaw ss dsdapeesad cd 7,578 ER SNE abst vtcedaivanen 5,949 The American Weekly .......... 33,906 

ales.. ~-BY MARKETS 
| SRST hace nem 
INDIVIDUALLY... SECTIONALLY... NATIONALLY 

You can make your strong bid for sales in your biggest or weakest markets, representing Median, 

: serving Advertising 

or you can trump the lead where your competition is keenest. Agencies & Adver- 

tisers 

You can put your chips on a pair of aces alone—Chicago and Detroit, , en 
| 4 Et 
or raise with a sure-thing four-of-a-kind in New York, San Francisco, Boston || New York 


and Baltimore. When you need a big score to win you can lay down a 


Chicago . 
Detroit 
Dallas 


| ; | Atlanta 
among all important Sunday magazines | 
provides this tremendous advantage for market-by-market flexibility. | | Charl otte 


St. Louis 
| Memphis 


meld of ten big cards in the fat-volume markets from coast-to-coast. 


When you’re playing for big stakes in sales, 


locally, nationally or sectionally, only PICTORIAL REVIEW 


- San Francisco 


| Los Angeles 
» DISTRIBUTED WITH | : : 
§ THE FOLLOWING | | 
“4 Riabecnited ethane he HEARST SUNDAY NEWSPAPERS: — | 
| HEARST ADVERTISING SERVICE Los Angeles Examiner | THE 
959 Eighth Avenue, New York 19,N. ¥: Seattle Post-Intelligencer | 
| Offices in Principal Cities Baltimore American | ne AN ta AM 
| Pittsburgh Sun-Telegraph 
Detroit Times | 


| cucztece; COMPANY 
|.. SOME... or ALL TEN ies. 2 


San Francisco Examiner | Advertising 
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results in the midwest! 


The Chicago Tribune Magazine has five times more circulation in Metropolitan 


Chicago than the biggest national magazine! 


When virtually three out of four families in Chicago and 
its suburbs are reached by one magazine — the Chicago 
Tribune Magazine —there has to be a reason! 

There is! 

Here is a magazine which the midwest recognizes and 
prefers as its own. It is written and edited by midwest 
people — newspaper-trained experts who know the market 
and its people better than anyone else in the world. 

The result? A circulation in metropolitan Chicago 


larger than that of the top five national magazines com- 
bined! Coverage of almost half of all the households in 
840 midwest cities and towns of 1000 or more population! 

And just 34% cents per family buys 13 full-page color 
insertions. Rates for color or monotone rotogravure in 
the Chicago Tribune Magazine are the lowest of any 
leading magazine or Chicago Sunday supplement. 

You need to act big to get big results. But it isn’t 
expensive. Ask a Tribune representative for full details. 


CHICAGO TRIBUNE MAGAZINE 


ADVERTISING SALES REPRESENTATIVES 

CHICAGO—A. W. Dreier, 1333 Tribune Tower. SU perior 7-0100. 

NEW YORK CITY—E. P. Struhsacker, 220 E. 42nd St. MUrray Hill 2-3033. 
DETROIT—W. E. Bates, Penobscot Bldg. WO odward 2-8422. 


SAN FRANCISCO—Fitzpatrick & Chamberlin, 155 Montgomery St. GArfield 1-7946. 
LOS ANGELES — Fitzpatrick & Chamberlin, 1127 Wilshire Blvd. MI chigan 0259. 
Member: First 3 Markets Group and Metropolitan Sunday Newspapers, Inc. 
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TIONAL KOSHER SAUSAGE 2 he Seana yh reer 1,810,590 ; 

=" outies Oe POON bccscccevardsrnaae 149,640 

Week Predwets noc ccc c cscs 72,691 Beans... 1... serene eee scenes 152,413 | 

HEILEMAN BREWING CO., G. NE  wcio-weldl kek a ws. 6s Saleeceee Rey -4 
Old Style Lager Beer ............ 241,020 GR er Cotreicetrere eee 71, 


For Sales Impact in South Dakota— 
ROP 


Add the extra selling punch of ROP COLOR to 
the LARGEST CIRCULATION in South Dakota for 
full sales impact in this farm-rich market. 
2, 3 and 4 COLORS AVAILABLE NOW 
ne ee a (ala Black & 1 color—30% additional. 1000 li. min.—$70 min. 
| Black & 2 colors—40% additional. Full page minimum size. 
ane ca (aaa Black & 3 colors—50% additional. Full page minimum size. 


mz SIOUX ot 4 ‘ 


| 

. | 

% Family Coverage South Dakota's Leading Newspaper | 
6 romiy ovr Represented by GILMAN, NICOLL & RUTHMAN 


Merri ere 1,306,609 | HOBART MFG. CO. 
| wexman BISCUIT CO. Kitchen Aid Dishwashers ........ 26,718 | 
ee... 5 oe ee eee 33.442 | HOBERG — MILLS INC. ‘iatee 
a: ae 7, ae 55,522 NN, EER. Sees vsececcns ' 
— ; gy a <5 date eean tare aw 9,576| HOFFMAN RADIO CORP. ........ 245,902 
Se ee, BERT 45,946 Radio ....--..-.eeeee sees nee 4,500 
| HENDERSON CO., A. T. Tec ce shane nee tees 238,617, 
LE... .aa5 we dauwses 41,507 NS PC OTE CCRT ETT 2.785 | 
HENSLER BREWING CO., JOS. HOLLAND-AMERICA LINE 
i 2) ree 48,284 Steamship Transport ........... 193,548 
| HERSHEL CALIFORNIA FRUIT HOLLAND FURNACE CO. 
PRODUCTS CO. NRA ree Cee 29,696 
Contadina Tomato Paste ........ 43,028; HOLLINS & CO., WILLIAM 
HEUBLEIN & BRO. INC., G. F..... 797,826| Wearing Apparel .............. 25,806 
EE ere Toe 48.287 | HOLLYWOOD MAXWELL CO. 

See Os... sac snd eaenss 9,797 eee Peer rer ee 35,289 
Bell's Special Reserve Scotch ..... 30,012 sa Ag CO., HENRY oiinid 
k’'n Bull Beverages .......... 11,004 IE OS eee ER TET J 
eealiars Pe err errr 139,699| HOME INSURANCE CO. .......... 79,158 

NS” PETC 5 eee 3,576| HOME LINES INC. 
OS eee or eee 13,129! Steamship Transport ............ 197,792 
En . .. . occu patenwens 71,499| HOMECRAFTS INC. ............. 58.775 
SE UD. ... . . oe wa peewee sc 470,823 | HOMELITE CORP. ............... 28,416 
HEXOL INC. IN cara x ads oma be SKS 4,558 
CE en  . . . a tae 57,748 EE xg bab as bare 4.0 e040 00 23,858 
HILEX CO. | HOOD & SONS INC., H. P. ........ 112,387 
he ee 48,710 Chocolate DR 6.44 o0tsceea¥ared 1,056 
HI-LIFE PACKING CO., ......... 37,045| Cottage Cheese ...............- 13,518 
Lolli-Pups Dog Candy .......... 2,417, Cream ....-- 0. sees reece seers 2,533 
OG eee ree 34,628 | Ory Shim BWR 6.5 i ci secc cence 3,701 
HILLS BROS. COFFEE INC. : l, MEN 3 4:5 E83 5a ae cece eave 2,268 
| SS PP PPPeEe rocker G7S,S02| lee Cream ....cccccsccsccccses 23,084 
1 MILLS BROTHERS CO. .......... oe a Se Bere erie 8,564 
Dromedary Cake Mix ............ 150,952; Milk 1.66. eee eee eee eee ees 21,249 
Dromedary Cake Mix & Dates .. 150,621 Strawberry Drith .......scseces 3,225 
Dromedary Mixes, .............. BOOP PROMI 5 on cc tees ca sescevsves 33,189 
HIRES CO., CHARLES E. i. _ Sa errrrer rrr 306,758 
by > ee ee OUR WEE ee ov ae 150,374 


heed 


they Buy More because they Have More! 


@ Just last year, for example in metropolitan Indianapolis 
and Marion County, sales per family in General Merchan- 
dise Stores— vacation equipment, outboard motors, house- 
wares, etc.—were 75.4% above the national average.* 
Yes, people do BUY MORE in Indianapolis, because the 
average income per family in this big market is $6593— 
7th among cities of 600,000 population and over.** And 
that’s not all—-read these other important advantages: 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* Sales Management Survey of Buying Power, May 10, 1954. 
** Consumer Income Supplement, 1954, Standard Rate & Data Service. 


> It’s Big . . . over 600,000 population 


P It’s Stealy . . . unsurpassed for diversification and 
balance of in lustry and agriculture 


P It’s Easily Reached . . . you get saturation coverage of 
the metropo! tan area, plus an effective bonus coverage of 
the 44 surr« inding counties in The Star and The News. 
Write for cc :nplete market data today. 
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ee eee 119,995 
ar re 36,389 
HORMEL & CO., GEORGE A. ...... 394,053 
Dinty Moore Beef Stew ........ 7,062 

Dinty Moore Beef Stew & 

RG See Ges ng €ekks od a8 63,265 

Dinty Moore Spaghetti ......... 3,192 

Hormel Chili Con Carne & Tamales 110,523 

Hormel Food Products .......... 134,474 
| Mary Kitchen Roast Beef Hash .. 40,208 

Mary Kitchen Products .......... 1,989 

RE SE re 33,340 
HOUBIGANT SALES CORP. 

Toilet Preparations ............. 38,603 
HOUGHTON MIFFLIN CO. ........ 127,723 
HOUSTON LIGHT & POWER CO. .. 73,219 
HUBINGER CO. 

Quick Elastic Starch ............ 77,147 
HUDEPOHL BREWING CO. 

NET Ee eee ere 183,231 
HUDSON MOTOR CAR CO. ........ 2,639,495 

Rag a ncn 016.6 4-5-4 baud a8 3% 2,627,367 

I 55 ga aw dan aa ws es 12,128 
HUDSON PULP & PAPER CORP 58,198 

Ee teas th aad cede eo 6 42,382 

SS ee eee 8,789 

UE hg 8k WR hs 0 oa 04:5 7,027 
HUDSON RIVER DAY LINE INC. .. 86,547 
HUGHES AIRCRAFT CO. ........ 40,296 
HUMBLE OIL & REFINING CO. 

Gasoline & Oils ................ 121,028 
HUMKO CO. 

Pere rrr 28,065 
HUNT FOODS INC. .............. 1,226,423 

3 | eee 146,951 

Hunt’s Tomato Paste ............ 239,843 

Hunt’s Tomato Sauce ............ 741,648 

ge ee 97,981 
HUNTER PACKING CO. 

2... SES eee 26,108 
HYGIENIC PRODUCTS CO. ........ 105,627 

ME iss Wats de ae Cates edkce 5,832 

ee Pe eee 99,795 
HYGRADE FOOD PRODUCTS CORP. 151,804 

Hygrade Oven Cleaner .......... 20,613 

Hygrade Meat Products .......... 91,337 

Kingan Meat Products .......... 39,854 

I 
IDAHO ADVERTISING COMMISSION 95,892 

Onions & Potatoes .............. 4,368 

Pleat 5's 6% 400500 2 0d 91,524 
0 rn 84,453 

ee eee 71,618 

Se eee oe 12,835 
ILLINOIS BELL TELEPHONE CO. .. 180,079 
ILLINOIS CENTRAL RAILROAD CO. 108,514 
SUbIWere WeMe GB. ccc cecass 247,632 

Broadcast Beef Stew ........... 45,596 

Broadcast Chili Con Carne ...... 9,963 

Broadcast Corned Beef Hash .... 190,209 

Broadcast Meat Products ........ 1,864 
ILLINOIS WATCH CASE CO. ...... 78,222 

Elgin American Compacts ....... 27,109 

Elgin American Lighters ........ 14,123 

Elgin American Products ........ 36,990 
IMPERIAL SUGAR CO. .......... 46,878 
INDEPENDENT ADVISORY COMMITTEE 

TO THE TRUCKING INDUSTRY . 33,718 
INDIANA BELL TELEPHONE CO... .. 128,991 
INDIANA & MICHIGAN ELECTRIC CO. 37,857 
INDIANAPOLIS POWER & LIGHT 

| PSR orc yrree ere 63,939 
INSTITUTE OF LIFE INSURANCE 1,339,626 
INSTITUTE OF MENTALPHYSICS . 35,041 
INTERNATIONAL BUSINESS 

oo 72,936 
INTERNATIONAL CELLUCOTTON 

MS 665% sasannenas ¢ 1,879,063 

re ner er 339,138 

CE Die aay Whe gin-e dah ¥-8-503 $28,932 

Kleenex & Veldown ........... 1,050 

a BE Ee Pe eee Oe Er 705,320 

f= are 2,549 

Wey EE n.d Kou casiacdes 2,074 
| INTERNATIONAL FURNITURE CO. 
| CE Sn 2vss sd eucewakacae 72,035 
INTERNATIONAL HARVESTER CO. 713,467 
Electric Fencer & Weed Chopper . 5,830 
-.. io | errr 3,799 
| International Harvester 
Air Conditioner ............. 1,086 
| International Harvester Freezer 35,821 
International Harvester Freezer & 
| I Fh ivcaukiectoe< as 7,747 
| International Harvester 
| I isles. danas 65,357 

International Truck ............ 433,560 
| ST i:6. 6. Wi:a'e's pega ees 34,208 
b NITE BY. o'a4d hndiak Gear helen 3 126,059 
“INTERNATIONAL LATEX CORP. 211,013 

Playtex Home Hair Cutter ... 16,958 

CE SE. <a hate cs eeews 12,113 

EP eer ers ae 181,942 
INTERNATIONAL MILLING CO. 

Robin Hood Flour ............. 36,087 
INTERNATIONAL MINERALS & 

CHEMICAL CORP. ............ 53,929 

Aad Fewyiuisr sae esei3 <0 51,603 

Thompson Phosphate ............ 2,326 
INTERNATIONAL NICKEL CO... 213,810 
| INTERNATIONAL PRODUCTS CO. 

Crown Russe Vodka ............ 30,859 
INTERNATIONAL SALT CO. 
ee 8} SSP ere 98,935 
| INTERNATIONAL SHOE CO. 

A eee or eee ee 271,454 
| INTERNATIONAL SILVER CO. 
| Holmes & Edwards Silverplate ... 59,344 
| INTERNATIONAL TELEPHONE & 

TELEGRAPH CORP. ........... 129,221 

Capehart Radio & Television 54,464 

Capehart Television ............ 65,445 

Coolerator Freezer ............. 1,146 

Coolerator Refrigerator ........ 4,490 

PE irepibedasdpevecess 3,676 
INTERSTATE BAKERIES CORP. 281,061 

Butter-Nut Bread ............. 130,307 

eee ere 50,931 

gg eee ee 90,131 

i eee rere 9,692 
IOWA POWER & LIGHT CO. ..... 52,001 
IROQUOIS BEVERAGE CORP. 

A a ee ere eee 84,583 
IROQUOIS GAS CORP. .......... 76,533 
‘ITALIAN AIRLINES ee 8% 31,738 
CE aie ahr e tenes ediwen 30,372 

Er er ee 4.551 

SE Cn: 6a gi wins $404.0 o¥.S 25,821 
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JACKSON & PERKINS CO. 


a. eee 39,620 
JACKSON BREWING CO. 
ON EDS SORE 203,013 
JAGUAR CARS LTD. 
SE EA ae 84,674 
JENNEY MFG. CO. 
oS rere eee 124,074 
JERCLAYDON INC. 
EE OS an Sk a ee 43,086 
JERGENS CO., ANDREW ........ 2,206,336 
Jergens Preparations ....+...... 551,256 
Woodbury Preparations ......... 156,557 
Woodbury Shampoo & Soap ..... 1,103,145 
WNNTY BON once ccncese 395,378 
SESSIE’S NOTEBOOK ....5..65.. 524,723 
JEWELL INC., J. D. 
Frozen Food Products ......... 33,603 
JOHNSON & JOHNSON ......... 940,586 
Baby Preparations ............ 35,845 
ere 37,089 
| EE Poe ee 77,858 
| eee 144,471 
SS Se ee ec re ae 16,518 
MY WE ic keu areata wd secs 265,874 
EAE Pee er eee 1,898 
EE et Hm ee 233,131 
0 a” ae ee 1,329 
Wen .Veethbrueies .....:.....5. 60,471 
Texcel Cellophane Tape ......... 26,870 
A EE £5 on. 4.09454 Sale ew RS 9,417 
RE eee eee 29 815 
JOHNSON & SON INC., S.C. .... 924,084 
tos teen ae be a a> cil 80,755 
BE. Rede ke dcday ees bat agus 680,374 
Johnson's Wax Products ........ 155,343 
a. ee eee Se tenes 7,612 
JOHNSON PUBLISHING CO. ..... 38,231 
. eee alegre Wala Maaa eet 15,862 
A i eee? one ae 3,143 
RS Bebe orb Sok vGnd asad eee 1,134 
Ee Pre oe ee 18,092 
JOHNSTON CORP., GASTON 
RE, PIE ies ece awdes 49,699 
JUNEX PRODUCTS 
MT cei weN achat erie Ea 60,363 
K 
KLM ROYAL DUTCH AIRLINES .... 216,370 
KAISER MOTORS CORP. ........ 3,286,784 
eee 3,925 
Sere ee ee 481,722 
Henry J & Kaiser Cars ....... 12,615 
MD Siva oieie ae eechareéard 1,280,315 
Rr eras 1,368,785 
eee ee 18,171 
ee oe 121,251 
KAISER STEEL CORP. ........... 62,348 
KANSAS CITY POWER & LIGHT .. 55,774 
KANSAS CITY SOUTHERN RAIL- 
 . te. FRPP oer ere er eee 43,594 
KANSAS CITY STAR ............ 34,816 
KARAGHEUSIAN INC., A. & M. 
Gulistan Carpets & Rugs ........ 151,133 
KASSER DISTILLERS PRODUCTS 
RS eee re 90,135 
Master's Si Whisky ............ 24,946 
Kasser’'s White Label Whisky ..... 1,671 
2. Se sae 63,518 
| area re weet 2,355,426 
RS re sree ae 577,762 
EEE re Pre or hare re 140,427 
are eae eee 160,727 
Corn Flakes & Krispies ......... 54,141 
0 SR re ee 157,926 
Gro-Pup Dog Food ............. 78,852 
MS eee ene 79,572 
3” Sree ee 52,296 
Sugar Frosted Flakes .......... 776,113 
ee ee 277.610 
KELLOGG CO., R. M. 
Bird Food & Feeds ....... 120,635 
KENTILE INC. 
an ck eae lad ease sd 538,240 


A BIG 2-STATE, 36-COUNTY MARKET 
Greatest — 
Retail Market 


between Richmond 
and Atlanta — 


EFFECTIVELY COVERED > 

BY ONE NEWSPAPER 
The Largest 
New 


AT A MILLINE RATE 
AMONG THE LOWEST IN AMERICA 


Che Charlotte 
Observer 


First in the Carolinas in 
CIRCULATION - ADVERTISING - NEWS CONTENT 


| KEYSTONE MFG. CO. 
ge Sys 
| KIMBERLY-CLARK CORP. 
| Katzenbach & Warren Wallpaper .. 
| KIRSCH’S BEVERAGES INC. 
No-Cal Beverages 
No-Cal Ginger Ale .............. 
KITCHEN ART FOODS INC. ...... 
Py-O-My Cake Mix 
Py-O-My Muffin Mix ........... 
KITCHENS OF SARA LEE 
Sara Lee Products 
KIWI POLISH CO. 
Of” ee 
KNIGHTS OF COLUMBUS 
KNOMARK MFG. CO. 
Esquire Boot Polish ............ 
KNOPF INC., ALFRED A. 
Books 


KNOX GELATINE CO. 
ME Spledalre aiid aaa Siew sce, oun 
KNUDSEN CREAMERY CO. OF 
EE Ota cand wae <0 4 e'or ae 
Hampshire Sour Cream 
Dairy Products 
KOPPERS CO. 
Coke 


KRETSCHMER CORP. 

EE EN ah vedas ee ad las 
KROEHLER MFG. CO. 

Furniture 


57,472 


29,470 
161,681 
10,965 
150,716 
27,443 
9,961 
17,482 


29,393 


153,930 
190,602 


27,607 


128,210 
349,749 
14,124 
242,934 
78,071 
14,620 


150,235 


59,471 | 
20,227 | 
39,244 | 
47,575 
39,414 
8,162 


63,615 


67,761 


The Test is Best 
in 


LONDON, CANADA 


Before advertising nation-wide in Canada, follow 


/ . 
wy -crtead T the footsteps of 35 National Advertisers who first 
LONDON tested their campaigns through the pages of 


CANADA 


Che London Fieve Press 


Western Ontariv’s Forriemvst Meurspaper 
Ontario’s Largest Daily Newspaper Circulation Outside Toronto—90,000 


PHOENIX 


| 


ed 


west 


A BUSY AIRPORT 
FOR A BUSY 

MAJOR MARKET 
—METROPOLITAN 


Nearly 14 MILLION Pounds of 
Freight, Mail and Express 
Enplaned and Deplaned 
in Past 3 Years, Alone! 


ee 


PHOENIX 


Sky Harbor has mushroomed to America’s 
15th busiest of the 152 tower-controlled 
airports in the U.S.A. Started less than 
twenty years ago, with 235 acres and an 
investment of $70,000.00, Sky Harbor 
now covers 964 acres and represents an 
investment of $7 million. 


Nearly one million passengers got on and 
off during the past three years — and 
passenger traffic in ’53 increased more 
than 35 per cent over ’51. 


Mail and express was 12 per cent greater 
in ’53 than in’S1. 


The one-buy, single-insertion “Phoenix 
Republic and Gazette,” daily and Sunday, 
delivers complete saturation of Metropoli- 
tan Phoenix, plus state-wide coverage. 


And the expansion continues! Plans are 
already drawn for a new airport garage and 
motel, scheduled for opening soon. 
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LOS ANGELES BREWING CO. 


eee 129,555 
LOS ANGELES DEPARTMENT OF 

WATER & POWER ............ 66,776 
LOUISIANA STATE RICE MILLING 

EO a ee 55,817 

F.A.G. & Water Maid Rice .... 5,360 

Louisiana State Rice Milling 3,599 

Mahatma & Water Maid Rice ... 14,061 


ON asides cae cece 
LOUISVILLE & NASHVILLE 

i AR 
LOVABLE BRASSIERE CO. 
LOWE CORP., JOE 


32,979 


71,678 
27,878 


Sa eee ee 264,641 
LUCAS & CO., JOHN 

i. ci aducenwaicae tees 0% 50,611 
LUCKY LAGER BREWING CO. 

ML ca dtaei a atckhh 50% 42 4.5%.4 223,651 
LUCKY SONG PARADE CO. ...... 26,442 
LUFKIN RULE CO. 

2 BEE err 80,025 
LUFT CO., GEORGE W. 

Tangee Preparations .......... 64,764 

M 
ecm 5 veriews’ ie eens 273,586 
DE  <icaeceacunevetcacasess 245,843 
eer rere ore ree 9,944 
_ PEE OC er eee eee 17,799 
M & R DIETETIC LABS. INC. .... 426,664 

eB CRPRRA UG aero 405,402 

I s cdaicn ss sawewe oee% 15,517 

Ten-B-Low & Zero ..........--- 5,745 
MAC GREGOR GOLF CO. 

ae 34,312 
MACMILLAN CO. 

ESO Tore: eee 80,227 
MACMILLAN PETROLEUM CORP. 

I, WI, aia vc oeecdcees 25,085 
MAGEE CARPET CO. 

££ 4. Sree creer. 106,838 
EU SU bec ctes cee te es 83,040 

ESS Se reas 2 17,234 

EES ESAs ee re 65,806 
| I eee 34,894 
i. Sere er ee 33,013 

. . errr e 1,413 

ORGS fa ae 22 cles oa 6 chs 2 31,600 
MAIDEN FORM BRASSIERE CO. .. 165,686 
MAINE SARDINE INDUSTRY 26,436 
MALLORY & CO., P. R. 

. @ Ree ee 38,357 
MANHATTAN SHIRT CO. ........ 32,564 
MANHATTAN SOAP CO. ........ 393,454 

. ff . i See ee 9,172 

rere rer 54,604 

Blue-White & Sweetheart Soap ... 206,163 

TROMCERN. GORD oo cccvcessces 8,644 

- | era 114,871 
MANISCHEWITZ CO., B. ........ 45,748 

. i. er 3,752 

ES 663.041 048 504.6 da ako esS 14,285 

«.. Sh... REFER eee 14,612 

I oid «ds es ase bee A 3,840 

BL Birr <i hs: 4.¢ 464 6 Lae ee « 9,259 
ee 31,212 
MARCALUS MFG. CO. ............ 87,271 

Kitchen Charm Waxed Paper ...... 10,439 

J eae 76,832 
WARES WERE CO. cccccccccccsccs 31,823 

Adair, Greystone & Margo Wines .. 1,23£ 

See eee 12,653 

a. er eee 12,652 
MARTINSON & CO., JOSEPH ...... 60,202 

EES Serr ree re ee 16,172 

ME SI. va esc csansscawss 33,686 

IE far 5.x 60d 6. 4¥:9 OR EKEST COs 10,344 
MASTIC TILE CORP. OF AMERICA 

Perr ee 41,964 
MATHIESON CHEMICAL CORP. .... 77,107 

Lentheric Preparations .......... 69,741 

IE, No s.d'0.0 6.056 0.6.6 0.008:0 1,550 

Squibb Tooth Brush ............. 970 

Squibb Institutional ............ 4,846 
MATSON NAVIGATION CO. 

Steamship Transport ............ 34,460 
MAYBELLINE CO. 

PP Tererererer rer 146,778 
MAYER @ CO., OSCAR ............ 474,928 

Pa ee ee 1,440 

. A. Rr ere 473,488 
oer s toe 745,614 

DE Ot Cte erecediaed teeeene 9,495 

rere rrr ey errs 657,491 

Sarr rr rer tT 78,628 
ES nea cndecsacckbaacee 155,074 

McCall’s Magazine .............. 114,494 

EE ib eed) i 4 v0 8 6049064068 40,580 
McCORMICK & CO. 

gree ee 6,935 

Golden West Coffee ............ 2,793 

SE? a5 minha 36 66 6.0-43'64405064 13,571 

CE. WON ccc sscsecsveves 45,318 

Schilling Condiments ............ 51,360 

SOD TWEE oc ccc cccecccs 25,185 

Schilling Food Color ............ 1,194 

Schilling Garlic Puree ........... 1,269 


In PEORIA It’s the 
JOURNAL STAR 


O. C. Summers 

Nat'l. Adv. Mgr. 

says: 

® Metro. Peoria 
— 


POPULATION 
cts INCOME 


6th 
RETAIL SALES 

3rd i 

Per Ca pita 

BUYING INCOME 
(250 M to 400 M Pop. Group) 
@ Daily Circulation Ratio-to-Homes in 
Metropolitan Peoria 
@ Daily Net Paid Exceeds 
WRITE FOR YOUR NEW PEORIAREA FACT FOLDER. 


Nationally Represented by 
WARD-GRIFFITH CO. 


The Ward-Griffits Co. maintains offices 
in all principal advertising centers 


0. C. SUMMERS 


PT eer ee ee 
Schilling Seasoning Salts ......... 
SS No io hn 5 chk < etc 
McGRAW ELECTRIC CO. 
Toastmaster Toaster ............ 
McGRAW-HILL PUBLISHING CO. .. 
Magazine & Books .............. 
ee Peete 
McILHENNY CO. 
Tobasco Sauce 
McKAY, MRS. 
McKESSON & ROBBINS INC. ...... 
Chapin & Gore Old Reserve Whisky 
Martins V.V.0. Scotch Whisky . 
McKesson & Robbins Products .... 
Neo-Aqua-Drin 


ERATE Per Cer wT rT erTEee 
McKETTRICK-WILLIAMS INC. 
J. area 
McLAUGHLIN & CO., W. F. 
Manor House Coffee ............ 
MEGOWEN-EDUCATOR FOOD CO. .. 
RAPPRTCL CT ETT ere rere 
Megowen-Educator Crackers ...... 
Salerno Megowen Crackers ........ 
gS ee rere 
Bahy Preparations .............. 
Foam Shave 
we SSAPe se eye or 
Toilet Preparations 
MENTHOLATUM CO. 


a 0 CR ee ree ee 106,747 | MILAN WINERIES 
R500) Db-Cilerickde «05.00. 60 cetdenee. 21,334 Cadillac Club Wine ............. 27,273 
ee ree rn 85,413 | MILANI FOODS INC., LOUIS ...... 97,508 
MEREDITH PUBLISHING CO. .... 48.451 Buccaneer Dressing ............. 24,700 
33,350 | Better Homes & Gardens ........ 32,911; Diafood Dressing ............... 10,692 
65, 340 | Successful Farming ...........-- 15,540 1890 French Dressing ........... 57,234 
58,886 | MERLEE INC. Milani’s Thousand Island Dressing . 4,882 
6,454 Shoo Insect Repellent Stick ...... 30,098, MILES LABORATORIES INC. ...... 564,181 
MESSING BAKERIES EE oe Foe cS es Fcbe eee 261,342 
64,879 DGS 6 eke sks nee ek oes 04s 54,372 | Bactine EERO Te CEPT 122,834 
37,624 | MESSNER INC., JULIAN .......... 28,735, Miles Nervine .............+-:- 20,849 
342,137| METROPOLITAN LIFE INSURANCE One-A-Day er ae 98,808 
NT inc he nn once, ceeinbeys eens Po. | tee Rb 60,348 
134,327 | METROPOLITAN SUNDAY NEWSPA- | MILK FOUNDATION INC. ........ 64,506 
7,664 NS 6 nan bk oe ee eer es e% 91,637 | MILLER BREWING CO. 
22.535 | METZGER DAIRY CO. ............ 42,359 ee aaa ee 347,168 
Te Te 7 a errr errs 1,056 MILNER PRODUCTS CO. .......... 81,427 
3,355 MRS s tat Boscdaee cease sats + il ee 8 RS aes See tee 5,492 
SP ee ee Meee! CE - caccecsteseevadeeiuss 75,755 
47,581 | MEYER BROS., JOSEPH H. | MILNOT CO. 
"3, PEPE PTeee Tiree res oe cre 168,237 
89,404 | MICHIGAN BELL TELEPHONE CO. 156,562 MILWAUKEE GAS & LIGHT CO. .. 48,499 
30,003 | MICHIGAN BULB CO. ............ 141,867 MINNEAPOLIS-HONEYWELL REGULATOR CO. 
2907! Pieter GONE o.oo. ic svew sass 130,688 Honeywell Thermostat .......... 36,299 
Le Se DL eee Perr ee 11,179 MINNEAPOLIS STAR & TRIBUNE . 49,775 
12.483 | MICHIGAN CONSOLIDATED GAS | MINNESOTA MINING & MFG. co. . ‘ 639,733 
pd rere eae oe 126,317; Scotch Cellophane Tape .......... 636,568 
211,501 | MICHIGAN MUTUAL LIABILITY CO. GEG |. IR Soaks cd can odes Gace : 
73,492 | MID-CONTINENT PETROLEUM CORP. | MINUTE MAID CORP. ............ 
56,668; Gasoline & Oils ...............- 238,777 | Frozen Lemon Juice ............ 
75,399 | MIDLAND PHARMACAL CO. | Frozen Orange Juice ............ 
589,794 Snug Denture Cushions .........- 56,908 |MIRACLOTH CORP. .............. 


PORT HURON 


Serving Michigan’s rich 
tri-county Thumb District 


offers a 
City Zone 
Population 62,283 
Daily & Sunday 


Circulation 
31,000 plus 
Retail Trading 
Zone Sales Al Goetze 
$180,500,000 National 


Advertising Mgr. 
Merchandising, surveys and market 
data available through the 
PORT HURON 


TIMES HERALD 


Your inquiry invited 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Word-Griffith Co. mointains offices 
in all principal advertising centers 


Oversight Misses the oP rae 
in Texas’ Top Cattle -Producing Area... 


He Overlooked The Houston Post 


He overlooked The Houston Post in reaching an area where more cattle are raised than in 


any other comparable area in Texas—the cattle state! And in this booming cattle 


Houston Post is king . . . in circulation gains ... in pulling power . . . and in editorial excel- 
lence . . . capturing a total of 5 AP Editorial Awards in 1953. Extend your brand in this rich 


market. Put the dynamic new Houston Post to work for you now .. . write, wire 
your nearest Moloney, Regan and Schmitt office today. 
Starch studies made regularly. Details available on request. 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON POST 


Now Up To 188,857 Daily—206,567 Sunday* 


...and still growing! 


area The 


or phone 


Takes THE HOUSTON POST 
to Sell the Houston Marker! 


W. P. Hobby, Publisher 
Eugene Lemcoe, Director 
of Advertising 
Robert Barron, Manager of 
General Advertising 


*ABC Publisher's Statement, 
March 31, 1954 
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MISHAWAKA RUBBER & WOOLEN | 


ge a Seep eet : 81,347 | 
MISSISSIPPI SHIPPING CO. 
RNS, no aa cd oat to eceu ts 40 375 | 


MISSOUR!-KANSAS-TEXAS LINES | 


Rail Transport .......-.eeeee: 54,075 | 
MISSOURI PACIFIC LINES ...... 59,871 | 
Ge WHUED nc ccccccinccasacees 10,006 
Le PPP reer rr re 49,865 | 


MITCHELL MANUFACTURING CO. 


ir CE si nvessnensae see 63,227 
MOBILE HOMES MFRS. ASSN. 

Tralley GOMMNS 2. ccc scecwnceres 35,918 
MODGLIN CO. INC. .......cscceee 46,481 | 


44,727 | 
1,754 


Dura-Broom 
Perma-Broom 
MOLY MOTOR PRODUCTS CO. 
Liqui-Moly 


60,914 


MONONGAHELA POWER CO. ...... 33,463 
MONSANTO CHEMICAL CO. ...... 1,690,456 
PRA ee rei errr ey 1,584,195 
Eskimo Anti-Freeze .........---- 3,931 
NE os én canted tween en wun tx 102,330 
MONTAMOWER DISTRIBUTING CO. 
Pre Pre eee 99,350 
MONTENIER INC., JULES ......... 194,033 
Finesse Shampoo ............--- 21,790 
Finesse Shampoo & Stopette ...... 115,180 
Poof & Stopette .......-cecceees 55,781 
MED. as wav es6a5. 64 000s b09e'e 1,282 


MONTICELLO DRUG CO. 


© ENA Re a ee ee eee 84,190 
MOORE-McCORMACK LINES INC. 

Steamship Transport ............ 158,599 
MOORESVILLE MILLS ............ 46,430 
MORNING MILK CO. 

Perret rrr 40,301 
MORRELL & CO., JOHN .......... 121,531 

Morrell Meat Products .......... 10,185 

Red Heart Dog Food ............ 111,346 
MORRIS & CO., PHILIP .......... 3,260,626 

CE EE gies iciseccs eae 6,496 

Maribere Cignrets ........ce0. 320,215 


Philip Morris Cigarets 2,933,915 


MORROW & CO., WILLIAM 


Business Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per capita Drug sales—$46.14, more than 
double the State average. 
One of the nine largest cities in the State 
Sell in this rich market through advertising 
in one medium offering complete coverage 
THE TELEGRAM 
Evening and Sunday 
Write for new market data folder now available 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


MORTON MFG. CORP. 
O’Fair Shaving Cream 
MORTON PACKING CO. 
Frozen Pot Pies 
MORTON SALT CO. 

Salt 


Tooth Past 


eee ee es 


| MOTOR PRODUCTS CORP. 


Deepfreeze Freezer 
MOTOROLA INC. 
Radio 


Television 
MOUNTAIN STATES TELEPHONE & 
TELEGRAPH CO. 
MOUNTAIN VALLEY WATER CO. 
rrr st errr 
MR. BOSTON DISTILLER INC. 
Mr. Boston Bronze Label Whisky .. 
Mr. Boston Pinch Bottle Whisky .. 
Mr. Boston Spot Bottle Whisky .. 
Old Boston Rocking Chair Whiky . . 
Old Mr. Boston Vodka 
MRS. BAIRD’S BAKERIES INC. .. 
Bread 
Product 
MRS. TUCKER’ S FOODS INC. 
Meadolake Margarine 
Mrs. Tucker's Shortening 
Products 
MUELLER CO., C. F. 
Macaroni Products 
MURINE CO. 
MUSSELMAN CO., C. H. 
Apple Sauce 
Applpie 
Applpie & Cherripie 
Peach Pie 
Products 
MUSTEROLE CO. 
Musterole 
Zeino 


secre rere eeses 


eee eee ee eee eee 

eee eee eee ee ee 
see eee 
ee 


eee ee 


CORR eee eee we rem eee eenee 


DENT ASSN 
MUTUAL CITRUS PRODUCTS CO. 
M.C.P. Pectin 


ee 


NALLEY’S INC. 
Lumberjack Syrup 
Nalley’s Chili Con Carne 
Nalley’s French Dressing 
Nalley’s Potato Chips 
Nalley’s Products 

NARRAGANSETT BREWING CO. ... 
Croft Ale 
Narragansett Beer 

NARRAGANSETT ELECTRIC CO. ... 

NASH-FINCH CO. 
Coffee 
Our Family Foods 

NASH-KELVINATOR CORP. 
ABC Dryer & Washer 
fk A err ere 
Kelvinator Air Conditioner 
Kelvinator Cabinets 


eeerseee 


ee eeeereresece 


ee 


in all principal advertising centers 


Kelvinator Dryer 
Kelvinator Freezer 


MUTUAL BENEFIT HEALTH & ACCI- 


33,731 


86,898 
249,595 
243,583 

6,012 


46,569 
979,999 
69,358 
140,669 
769,972 


51,329 


100% Coverage 


CEDAR 


Now Available in 


Che Cedur BRupids Guzette 


the Newspaper with 


Daily & Sunday 


of Metropolitan 


RAPIDS 


IOWA'S SECOND LARGEST MARKET 


One color and black now available. 


Three colors and black will be available by 
October or November this year. 


Che Cedur Bupids Guzette 


Over 60,000 Circulation Daily & Sunday 


Represented Nationally by Allen-Kiapp Co. 
Chicago—New York—Detroit 


Kelvinator Dryer & Washer 
Kelvinator Kitchen 
Kelvinator Ranges 
Kelvinator Refrigerator 
Kelvinator Washer 
Leonard Appliances 
Leonard Refrigerator 
Nash Cars (Used) 
Nash Cars 
— a Oa A OF ee eee 
NASHVILLE ELECTRIC SERVICE .. 
NASHVILLE GAS CO. 
NATIONAL AIRLINES INC. 
NATIONAL BISCUIT CO. 
Donald Duck Bread 
Milk-Bone Dog Biscuits 
N.B.C. Bread 
Nabisco Potato Chips 
Nabisco Shredded Wheat 
National Biscuit Crackers 
Ranger Joe Cereals 
NATIONAL BOARD OF FIRE 
UNDERWRITERS 
NATIONAL BREWING CO. 
Bohemian Beer 
Bohemian & Premium Beers 
Premium Beer 
NATIONAL CRANBERRY ASSN. 
Ocean Spray Cranberry Sauce .... 
NATIONAL DAIRY PRODUCTS CORP. 
Breakstone’s Cottage Cheese 
Breyer’s Ice Cream 
Breyer’s Sherbet 
Cheez Whiz 
Cloverleaf Dairy Products 
Cloverleaf Dry Milk & Solids 
Cloverleaf Milk 
Detroit Creamery 
Fro-Joy Ice Cream 
General Ice Cream Corp. 
Hiland Dairy Milk 
Kraft Caramels 
Kraft Cheeses 
Kraft Cheese Spread 
Kraft Cottage Cheese 
Kraft Mayonnaise 
Kraft Oil 
Kraft Products 
Luick Ice Cream 
National Dairy Products 
Parkay Margarine 
Philadelphia Cream Cheese 
Rieck McJunkin Dairy Products ... 
Roszell Dairy Products 
Sealtest Buttermilk 
Sealtest Chocolate Drink 
Sealtest Cottage Cheese 
Sealtest Cream 
Sealtest Dairy Products 
Sealtest Dry Milk 
Sealtest Egg Nog 
Sealtest Ice Cream 
Sealtest Milk 
Sealtest Sherbet 
Southern Dairies Products ........ 
Velveeta 
Velvet Ice Cream 
NATIONAL DISTILLERS PRODUCTS 
0 POSS eee 
Bellows Club Bourbon Whisky .... 
Bellows Club Bourbon & Part- 
ners Choice Whisky 
Bellows Partners Choice Whisky ... 
Bellows Whiskies 
Black Gold Whisky 
Blue Grass Whisky 
Bond & Lillard Whisky 
Bourbon De Luxe Whisky 
Cedar Brook Whisky 
Century Club Whisky 
Century Bonded Whisky 
Crab Orchard Whisky 
De Kuyper Vodka 
Dietonic Beverages .............. 
Dominion Ten Whisky 
.... bd . Bee errr 
G & D Vermouth 
Gilbey's Gin 
Gilbey’s Spey-Royal Scotch Whisky. 
Hill & Hill Whisky 
Hill & Hill Label Whiskies 
Italian Swiss Colony Wine 
LeJon Vermouth 
Mount Vernon Whisky 
Old Crow Whisky 
Old Dover Whisky .............. 
Old Grand-Dad Whisky 
Old Grand-Dad & Old Taylor Whisky 
Old Hermitage Label Whiskies .... 
Old Log Cabin Whisky 
Old Overholt Whisky ............ 
Old Sunny Brook Whisky 
Old Sunny Brook Label Whiskies .. 
Old Taylor Whisky 
eee 
I eee 
White Rock Beverayes 
OES Oe ere 
NATIONAL GYPSUM CO. 
Gold Bond Paints 
TAGi ass... engubeeas nes 
NATIONAL HOMES CORP. 
NATIONAL NURSER‘©S 
NATIONAL OATS CO. 
RE ee 
3-Minute Popcorn . 
3-Minute Quick Oats ............ 
3-Minute Quick Oat: & Raisin Oats. 
3-Minute Raisin Oats 
ESET Co eee 
NATIONAL PHOEN!|® INDUSTRIES 
Super Beverages 
NATIONAL SELECTED PRODUCTS 
INC. 
7-Minit Frosting . 
7-Minit Pie 
Products 
NATIONAL STEEL CORP. 
Great Lakes Stee! Corp. 
National Steel Corp. 
Stran Steel Products .......... 
NATIONAL SUGAR REFINING CO. . 
Arbuckles Sugar 
Quaker Sugar 
NATIONAL TRAILWAYS BUS 
Se ee 


= GAS CO. OF VIRGINIA 
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NEBRASKA CONSOLIDATED MILLS. 
Duncan Hines Cake Mix 
Duncan Hines Flour 
Duncan Hines Mixes 


12,792; Duncan Hines Pancake Mix ....... 76,072; NOLDE BAKING CO. ............ 
3,050. Mother’s Best Flour ............ eee 
67,631 NEBRASKA-IOWA ELECTRIC RS ere: 5 eee 
118,157 re yrs ee 28,184 ME gia vuaweewass lodkee «« 
140,417 | NECCHI SEWING MACHINES 
2,024, SALES CORP. ................. - (ae eeeeereE 
1, 153| Elna & Necchi Sewing Machines ... 54,942 Roti Southern Railway ........ 14,689 
102,676 Necchi Sewing Machine ......... 88,718 Norfolk & Western Railway ...... 124,659 
3,018,183 | EE oe chek Rea beadaawies 99,123; NORTH AMERICAN ACCIDENT IN- 
260,058 SE ee 4,806 SURANCE CO. OF CHICAGO ..... 66,938 
26,098 Par-T-Pak Beverages ............ 65,801| NORTH AMERICAN AIRLINES INC. 
27,060 ere 28,516 EEE he's. 04 aD ba ads etene « 236,427 
910,519| NELSON & SONS, THOMAS NORTH AMERICAN AVIATION INC.. 234,665 
1,488,834 is on 5 eK atewa teh eed se 86,291| NORTH AMERICAN PHILIPS CO. 
RE eee ee ee 44,853 Meveles Shaver .....cccccccuees 157,644 
78,995 DE. ku vinces eecs se dOe ss 10,475| NORTH AMERICAN-STEVENS CORP. 27,398 
45,464 IE osc wainok ewan dees 34,378| NORTHAM WARREN CORP. ..... 325,206 
| re re ee 2,455,558 Octex Preparations ............ 143,501 
1,125,521 DE .cucacctiansaccaatars’ sa pe ae rrr err pre 181,705 
210,624 Nescafe & Nestle’ Semi-Sweet NORTH CENTRAL AIRLINES ...... 28,738 
7,991 | A er Cee 29,840| NORTHEAST AIRLINES INC. ...... 47,878 
Nestle’s Cookie Mix & Semi- NORTHEASTERN GAS TRANSMISSION 
113,019 Sweet Chocolate .............. 98,675 MM cence chats s45 kee AOS 62,209 
140,768 Nestle’s EverReady Cocoa ........ 282,743| NORTHERN INDIANA PUBLIC SERV- 
105,114 Nestle’s Instant Coffee .......... 263,991 Aer ee 47,306 
4,477 Nestie’s Semi-Sweet Chocolate .... 74,580 NORTHERN NATURAL GAS CO. .... 44,732 
31,177 Swiss Knight Cheese ............ 32,819 | NORTHERN PACIFIC RAILWAY CO.. 140,334 
NEUHOFF PACKING CO. NORTHERN STATES POWER CO. .. 107,885 
472,895 EE I a ae Css e660 04:6 28,701| NORTHRUP, KING & CO. ........ 45,064 
3,788,571| NEWCASTLE PRODUCTS INC. ..... 50,556 Golf Lawn Food & Lawn Seed .... 10,455 
197,014 Modernfold Doors .............. 12,014 eee eee 34,609 
145,150 Spacemaster Doors .............. 38,542| NORTHWEST AIRLINES INC. ..... 515,350 
4,944) NEW ENGLAND TELEPHONE & NORTHWESTERN BELL TELEPHONE 
299,696 bi a. ee eee 114,555 AE ee cet) eee 143,497 
11,069| NEW JERSEY BELL TELEPHONE NORTON & CO., W.W. ............ 37,242 
19,797 SER rer ree 165,628 | NORWEGIAN CANNING INDUSTRY 
20,895| NEW JERSEY TURNPIKE Norway Sardines ................ 79,058 
3,432 oo, Sr 34,259| NORWICH PHARMACAL CO. ...... 1,151,435 
5,179; NEWMAN & SONS INC., | SEE a CU ase a As SSA S09 cde ee 23,058 
1,885 Foundation Garments ............ 120,439 NN sans cass Kec pegba sans 104,720 
5,135| NEW MOON HOMES INC. ........ 72,258 Werween Aaplin «on ciiccccscs 62,878 
558,647 New Moon Trailers ............. 21,269 . ae ere 894,166 
258,005 oe ce Oe 50,989 Pepto-Bismol & Unguentine ...... 66,613 
130,522} NEW ORLEANS PUBLIC SERVICE 
y 2 BR ERR er ere 63,447 
4,006| NEW YORK CENTRAL SYSTEM .... 446,426 
313,939 Boston & Albany R.R. .......... 28,417 
43,491 New York Central R.R. ......... 411,637 
3.235| Pittsburgh & Lake Erie R.R. .... 6,372 4S ALISBURY 
2.265| NEW YORK HERALD TRIBUNE ... 64,474 
217,610} NEW YORK LIFE INSURANCE CO. . 42,423 
247,893| NEW YORK MIRROR ............ 66,166 NORTH CAROLINA 
4,709) NEW YORK, NEW HAVEN & HART- 
11,773 hag aaLaAe co. geste es 92, 1223 | MARKET 
12,490 ew England Transportation Co. .. 8,725) 
33,.696| Rail Transportation ............. 83,498 | MEDIUM 
307,143| NEW YORK NEWS ............. 96,595 COST 
13,520} NEW La TELEPHONE CO. ..... 470,419 
138,486 | NEW YORK TIMES .............. $3,792 : 
1.264| NEW YORKER MAGAZINE, THE .. _ 30,336 Sell the heart of the rich and prosper- 
43,498 | NIAGARA MFG. & DIST. CO. ous Carolina market through its only 
297,338| Niagara Massage ............... 85,074| newspaper—THE SALISBURY POST. 
112,485 | NIAGARA MOHAWK POWER CORP.. 121,189! 
13,950 | NICOLAY-DANCEY INC. a oe by 
19,922 New Era Potato Chips .......... 69,386 
199,359; NIRESK INDUSTRIES INC. ...... 34,873 ‘a 
8,426| Janie Pigtails Doll ............ 6,522 WARD GRIFFITH co. 
Institutional .................. eae The Ward-Griffith Co. maintains offices 
6,403,887| NISSEN BAKING CO. ............ 37,048 | in all principal advertising centers 
203,392 
65,596 
449,825 
76,079 
45,857 
3,728 
201,980 
528,896 
16,697 
181,786 
23,251 
36,401 
4,870 
29,336 
242,279 
19,944 
67,073 
265,286 
2,363 
415,899 | 
157,740 | 
6.603 | 
39,545 | 
45,930 
563,102 | 
81,709 | 
228,532 | 
202,878 
181,006 
130,009 
96,347 
673,049 
217,689 
193,206 
602,236 
10,314 
90,224 
3,230 . P . 
25889 This famous expression by Horace Greeiey 
wc was “good as gold” in 1854. 
171,668 
91,998 
ta In this, its centennial year, it is today an even 
oa wiser gem of wisdom, because 
8,466 
wean Far-sighted advertisers know that the growing 
“son BILLION-DOLLAR METROPOLITAN OAK- 
alain LAND AREA MARKET means more sales. 
43,261 
62,897 
oanaie! The Tribune, with the greatest home-delivered 
98,160 circulation in Northern California, is by far. 
153,289 > . . 
7,177 the best media to reach this rich market 
50,002 
10,979 
39,023 
20.005 | 
27,049 
107,139 WIRCP BOTS 10k VOR e SHITE Petes. @mieeee Saree apes 
784,756 “CRESMER & WOODWARD, INC. 
bee Representatives Including Sunday Magazir 
176,174 


45,679 
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PATON CO., JOHN G. 


PENNSYLVANIA RAILROAD ....... 


SS ee res ee 50,549 
ORANGE-CRUSH CO. ............. 37,410 
Old Colony Ginger Ale .......... 30,653 
Old Colony Root Beer ........... 6,757 
OREGON-WASHINGTON-CALIFORNIA 
.. 2... eer eee 25,705 
ORTLIEB BREWING CO., HENRY F. 
| Depth eekiasisenaceaerarex 65,397 
eee rer 61,117 
OUTBOARD MARINE MFG. CO. . 223,369 
Evinrude Outboard Motors ...... 95,288 
Johnson Outboard Motors ....... 128,081 
OUTDOOR TIPS BY JOE DENNY .. $1,151 
GUE BONGORY cee svccecsccsecs 664,716 
Garden of Eden Plant Food ..... 27,423 
I i. ceed ceewad snes 524,811 
WD OED. Sb aacccisidecssccs 94,722 
Bob Richard Nursery ........... 17,760 
OWENS-CORNING FIBERGLAS CORP. 34,941 
Dust Stop Air Filters ......... 10,270 
..., ea eee ee 18,422 
DED. 9:5.5094.450.068.45 boa 8 6,249 
OXFORD UNIVERSITY PRESS INC. 71,712 
Uk, eee 311,736 
Hoffman Beverages ............. 29,019 
Pabst Blue Ribbon Beer ........ 282,717 
PACIFIC AMERICAN FISHERIES INC. 29,662 
Demias’s GRMOR cc ccscccscccees 29,061 
II, Sdn 5:0-040-054030040% 601 
PACIFIC COAST PAPER MILLS OF 
WASHINGTON INC. 
WD ba x6 band ecavewece se 109,599 
PACIFIC GAS & ELECTRIC CO. 189,951 
PACIFIC NORTHERN AIRLINES INC 35,039 
’ PACIFIC POWER & LIGHT CO...... ; 42,791 
PACIFIC TELEPHONE & 
| 601,160 
PACKARD BELL CO. 
EN dist a Was 9-0 hake 6% 00 -0'<"S 331,805 
PACKARD MOTOR CAR CO. ....... 2,516,846 
MEE, ic xueecnedacaee sees 2,442,601 
Packard Cars (Used) ............ 74,245 
PACQUIN INC. 
Toilet Preparations ............. 419,215 
PAGE DAIRY CO. 
CN PUNE Sid ccccciacserss 29,057 
PAN-AMERICAN COFFEE BUREAU . 224,620 
PAN AMERICAN WORLD AIRWAYS 1,070,800 
GE 435-056 5ni 804.00 605004684% 43,353 
; Pan American World Airways ..... 902,512 
a Pan American-Grace Airways ..... 124,935 
. PAPER-MATE CO. 
: 4.65.06 6.6:4.000050:0:< 420,872 
oN PARA LABORATORIES SALES CORP. 
i Queen Helene Preparations ........ 134,339 
PARAMOUNT PICTURES CORP. 
SONNE POUNINOD. cbc sos ap000 cso. 91,797 
ee PARK & TILFORD DISTILLERS CORP. 1,238,023 
foe: ; Booth’s House of Lords Gin ...... 4,403 
Lae | re 25,860 
Kentucky Bred Whisky .......... 343,012 
Martell Cognac Brandy .......... 5,814 
Park & Tilford Bottled in 
MI sc. borec cess s os 38,962 
Park & Tilford Private Stock 
MOU. 8 56404454090.4600.00:0 50,907 
Park & Tilford Private Stock 
& Reserve Whisky ............ 8,168 
Park & Tilford Reserve Whisky .... 475,339 
Park & Tilford Whiskies ......... 79,434 
MaRS oS 006844. 0 609446448 85,370 
Vat 69 Scotch Whisky ........... 120,754 
PARKE, DAVIS & CO. 
PUI os 6 venqeceuyseess 100,904 
PARKER PEN CO. 
LL SP re err 334,331 
PARMET CO. 
One Wipe Dust Cloth ............ 31,772 


TORONTO, CANADA 


Capital City of Ontario — Canadas Richest 
Province — Having One-Third of Canada’s 
Total Population and 42% of Retail Sales— 

Blanketed by the 


TORONTO DAILY STAR 


— 400,000 circulation (largest in 
Canada) 

— 80% coverage of Toronto 

— 50% coverage of 45 prosperous 
Ontario centers 

SEND FOR OUR COMPLETE DETAILED MARKET FACTS 


Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Our NEW and EXCLUSIVE electrotyping process literally cuts the clock 
in half—gives you 50% more precious time! FLUROTYPES are made in 
half the time—and FLUROTYPES are BETTER than electros made by the 


old process. The first major improvement in plating procedure in over 100 


years ...in everyday operation at our plant since 


* 
% 
. 


rae 


y wie & e’Y & 


the first of the year. 


NOXON INC. 578,227 Institutional ................... CS. CG in cciisscqcteia 
| REPS Tee Cre TTT ee 31,387! Golden Blossom Honey ........... 29,850 | PEOPLES GAS LIGHT & COKE CO. 226,746 | PETER PAN FOUNDATIONS INC. .. 70,717 PHILADELPHIA BULLETIN ...... 
NOXZEMA CHEMICAL CO. ....... 1,293,402 | PATTERSON-SARGENT CO. Gas & Light Utility ............. 139,431 PETERSON BAKING CO. PHILADELPHIA ELECTRIC CO. .... 
CR: hidex 66 66s eh 0.08 7%RS Ue FO UE ren SER Fee). Pe BBG 66 cicscciadscees 87,315; Peter Pan Bread ...... ........ 49,451 | PHILADELPHIA GAS WORKS CO. .. 
J eee 152,967 | PAXTON & GALLAGHER CO. PIE GE cncisiesscecress 1,748,637 | peteRSON OINTMENT CO 81.906 | PHILADELPHIA INQUIRER ....... 
Suntan Lotion ................ 5,502| Butter-Nut Coffee .............. 41,941| PERKINS PRODUCTS CO. PETRI WINE CO rh SER 39.438 | PHILADELPHIA TRANSPORTATION 
O PENICK & FORD LTD. INC. ...... 429,866} Kool-Aid ............cceeeeees 110,750 PEVELY DAIRY CO... BGae| CO ve ncccceesccccreceseescnns 
Brer Rabbit Mollasses ......... 10,176 | PERMA STARCH INC. ............ 912 | Egg Nog “ i SSS 
My-T-Fine Desserts ............. coe: Gla a SRS, SE es th notte ena 30.128| Air Conditioners ................ 
OAKS FARMS DAIRY ............ 34,489 My-T-Fine Pie Filling ........... 8,258| Golden Key Evaporated Milk ..... aa. i “eer seer 
Cottage Cheese ................ 2,438| My-T-Fine Puddings ............ 238,820! Golden Key Dairy Products ....... 1,763) seace sewing MACHINE CORP. Pe ere re ae 
a ae sete eeeeeeeeeeeerees ieee Vermont Maid Syrup ............ 102,545 oe Milk seseasn able sees: wenans ceaieiian dattianin on j mage Radio & Television ............. 
Citedthiee ees. Geahesescas 44.4 \ PENINSULAR & OCCIDENTAL vaporated Milk ...........- ; } Stee renee ’ ESR re ae ee 
OAKITE PRODUCTS INC. ......... 85,923) STEAMSHIP CO. ............... 30,984| Pet Ice Cream ..............55. 4,962 PHARMACO INC. ................ 197,321] Refrigerators .................. 
OERTEL BREWING CO. PENNSYLVANIA ELECTRIC CO .... 26,916; Sego Evaporated Milk ........... 4 OO PRR Rae ee oe ae oe ogee Pe 
Beer... 6. see eeeeeeeee eee ee es 100,404 | PENNSYLVANIA POWER & LIGHT GES 5.3 cCkbcsteuaveces le eres 122,204| Institutional ................... 
OHIO BELL TELEPHONE CO ...... SEE Ges csacassesecsceakesatnead GOO NUE sahs ons casas ss csnes <1  “eeeeprerene ere TNT POINT Seceicccsuacdestaegts 
OMI EDISON CO. ..............- 67,346 
OHIO FUEL GAS CO. ............. 32,024 
OHIO OIL Co. 
RTE cncicscctesesess 211,929 
OHIO TRUCKING ASSN. .......... 25,108 
| 0-JIB-WA CO. 
/ CN 64 cau gh ed vennckeess ss 34,461 
OKLAHOMA NATURAL GAS CO. .. 27,796 
OLD READING BREWERY INC. 
Saree eer ere 40,870 
| OLGA COAL CO. 
Ree Pe Cre ee 49,917 
OLIVE TABLET CO. 
Dr. Edwards Olive Tablets ...... 145,693 
‘ OLSON CO., ROBERT E. 
BD habe dae Cb0 say Hees to 0° 38,097 
OLYMPIA BREWING CO. 
MERRIE ST ere 150,785 


AN EXCLUSIVE 
PRODUCT OF THE 
ILLINOIS ELECTROTYPE 
COMPANY 
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eR OND. a cescns's 12,377 PLOUGH INC. ..........0secceees i ie ie ios ecdleianduu 117,497 
yok gent Alp a hla rents eons 42,219| Black & White Products ......... 19,343| Gleem Tooth Paste ......... 2... 500,414 
aeeere SErenteee Se: 675,767| Ballard Flour ..........-.se000 15,947| Black & White Ointment ......... 2.375| Ivory Seow .......c.ccceeeeees 11,177 
Ne ee SANE) DUE OME OM 0.002 cee e es ceres SEMEL MID fi cnncs..sessensasans 160,402| Ivory Soap .......2...sceeeeeee wis 
omprenest Fe sElayeponk 22.781| Duff's Waffle Mix ............-. 28,245| Moroline ...........s0-seceeees _ i pee retreynoies ‘172 
sad, +g 13/847, Globe A-1 Flour ............... 3,408| Mufti Spot Remover ............. 5,490| Lilt Home Permanent ........... 186,544 
eee heesonstescwe sees: "| Globe A-1 Pancake & Waffle Mix .. | ETS 30,355] Lilt Home Permanent & Tide . 11,148 
Wim, Sues. 193,564| Pillsbury’s Best Flour ........... 189,572| Penetro & St. Joseph Aspirin ..... OU gaederpenceniteticarst pee 1,148,086 
mureroreseetenyees)? ster 5° * | Pillsbury’s Biscuits ............- 137,998; Prescription C-2223 ..........+. 5,134| Pert Home Permanent ........... 9,810 
| Pilisbury’s Cake Mix ............ 193,478 Revelation Tooth Powder ........ 3,959 | Prell ee 23,007 
Pillsbury’s Cookie Mix ........... 93,517| St. Joseph Aspirin .............. 546,086 | Spic & Span ..........seeeeees 203,772 
T 6) N A q E A a i Piltsbery’s BUS... cccscceccce 11,133 St. Joseph Cough Syrup ......... Ve SPreee ree eeeree ce cere 2,248,240 
D AY Pillsbury Waffle Mix ............ 4,042) St. Joseph Nose Drops ........... 25,429] Zest ...cccscecscecscccscececs 31,278 
FLORIDA CT vane cceasegde cde Aah 62,512| St. Joseph Products ............ 14,613| Products ...........seeeeeeeees 64,788 
tion: (U. S. Post Office PINEAPPLE GROWERS ASSN. OF oss 0sconehatisen 3,656] PROGRESSIVE FARMER penta ss 60,757 
— City Zone, now..... vee 63,096) HAWAIL ....-0..0 eee rece eee 175,143| POMPEIAN OLIVE OIL CORP. | PROVIDENC ese eeeeeeees , 
's Year Round Resort Covered By | PINEX CO. .......-.--0e.-.0 000 51,796| aco Shampoo .............---- 27,839) PRUDENTIAL INSURANCE CO. 
aes Sar PINKHAM MEDICINE CO., LYDIA E. 344,692| PONDS EXTRACT CO. EXPORT LTD. |” NORTE 927,441 
DAYTONA BEACH NEWS-JOURNAL oo iovcee AIRLINES INC. ........ EE Is... -<adensennsa 271,323| PUBLIC SERVICE OF COLORADO .. _— 62,078 
1. Daytona Beach is an unusual test | piper BAKING CO. PORTLAND CEMENT ASSN. ....... 111,677 PUBLIC SERVICE OF NEW 
‘market; its thousands of ViSItOrS| pit.) Ross Bread ...........+-. 60,383| POTTER DRUG & CHEMICAL CORP. fn 369,872 
come from all over the US., PITTSBURGH BREWING CO. ...... 57,905| Cuticura Products .............. 167,596 | PUBLIC SERVICE INTERSTATE 
Cuba and South America. Its Sum= | “ion city Beer .......-..0e000+- 43,292| PRENTICE-HALL INC. ........... 47,994, TRANSPORTATION CO. ........ 33,324 
mer seasons now rival its Winters in| y.64 Beer o.oo... cece eee ees 14,613| PRESCOTT CO., J. L. ............ 35,350 PUBLICKER INDUSTRIES INC. .... 2,147,879 
tourist popularity. PITTSBURGH PLATE GLASS CO... 154,124| Dazzle Bleach ..............++. 28,744 Charter Oak Whisky ............. 171,378 
2. Over $98,723,000 effective buying in- ENED DONE ssiks 64s cas <e0 ee CU eee 6,606| Dixie Belle Gin ..........-+.+-- 105,895 
send a ae Satinhide & Wallhide ............ 52,222; PRINCE MACARONI MFG. CO. Embassy Club Whisky eigekeeeds 10,675 
y etail sales. Sun Proof Paint .........+++---- 6,239| Macaroni Products .............. 33,482! Haller’s Conestoga Whisky ........ 5,001 
$. Over $83,353,000 r f 127 EE 2L, he ks dag vas cet 18,281| PROCTER & GAMBLE CO. ......... 7,997,151| Haller’s County Fair Whisky ..... 180,312 
4.Aq ty market index o 1 en FACTOR CL COTTE ET 13,728| American Family Detergent ...... 113,777 Haller’s De Luxe WU 3 das caae 1,298 
5. 1953 total advertising 15,275,865 lines. | |) tases corp. .............. 25,780| American Family Flakes ......... 15,145| Haller's 89 Whisky ............. 42,427 
SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN | 5, AyreRs WUT & CHOCOLATE CO.  135,291| American Family Flakes & Soap .. 115,542| Halller's S.R.S. Whisky ......... 2,397 
Represented by V. J. Obenauer Jr. in Jacksonville | ponte ee 51,243| American Family Products ........ 24,246| Haller’s Whiskies .............. 37,994 
Nationally Represented by 8 SR errr SR Bxs bi scc ce ccenpeseeses 46,669 Haller’s Very Rare Whisky ....... 3,155 
SPP RTT eT te eres 73,754 Dee casa bain 6 odavbenewas 2,444,174 Kinsey Whisky settee eeeeetnees 272,773 
WARD-GRIFFITH CO. [Eifenang EIR: - soma 379,427 Old Classic Whishy 2.00... 153,866 
The Word-Griffith Co. maintains offices Turtle Wax ..ccccccsscccccssess = Ae ee ete poe oer os 7 rod Els swaeeequws ca bes 
in all principal advertising centers PLEXOLITE CORP. ............... 31,420; Drene Shampoo ................ 106,137 | iladelphia Y sccceccesues ; 


Daily readers of The Times-Picayune States total 79% 


11% 


The other 
newspaper read 
adds these none 


19% read The Times-Picayune States, 
and New Orleans is America’s 15th City! 


Evidence from the dynamic Gulf South that newspapers 


reach more, hence sell more! A study by Publication 


Research Service reports 79% of all persons 15 years 
and older in the New Orleans A. B. C. City Zone regularly 
(4 or more times a week) read the daily Times-Picayune 

States. The city rank is from Standard Rate & Data Service 
“Consumer Markets.” Ask Jann & Kelley, Inc., for details. 


Che ’ Cimes AX; can aa 


NEW ORLEANS STATES 


Circulation: 283.479 Daily, 286,759 Sunday 


Represented Nationally by JANN & KELLEY, Inc. 


A. B. C. Publisher's Statement Ist quarter 1954 


Advertising Age, June 28, 1954 


Planters Club Whisky ........... 
Rittenhouse Whisky ..... Soseemes 
PUERTO RICO INDUSTRIAL 
WEEP UNGIT GO. ccc ccccecse. 
Economic Development 
Rum 


46,379 
10,477 


87,570 
12,153 
75,417 


a 


2. SRR ere 410,205 
aE OD, 5 cceu sexcawhecec 406,690 
ee al ante tok kd baka Se 3,515 

Ah re 438,177 
ES eens 6 hia <sdassewathee sd 6,286 
DCLG eka Rake dd 6 ies e<is 397,920 
SEE RA Ppp een Pee 33,971 

PURITAN DRESS CO. OF BOSTON .. 33,155 

PURITY BAKERIES CORP. ........ 54,190 
ED an caksecsaseseans 36,133 
Purity Maid Bread & Cake ....... 13,471 
. . 2 A ee 4,586 

PUTNAM INC., I. 

_. . arr sascoeenhes 26,157 
PUTNAM’S SONS, G. P. .......... 51,222 
PYRAMID LIFE INSURANCE CO. .. 71,237 
QUAKER CITY BUS CO. .......... 34,328 
QUAKER CITY CHOCOLATE & 

CONFECTIONERY CO. 

Good & Plenty Candy ........... 25,545 
QUAMEE GAVE GB. ic cicccccccss 3,106,819 

Aunt Jemima Baking Products ... 24,487 

Aunt Jemima Cake Mix .......... 232,650 

Aunt Jemima Corn Meal ......... 10,630 

Aunt Jemima Family Flour ...... 2,210 

Aunt Jemima Pancake Mix ........ 286,535 

Aunt Jemima Pancake Mix & 

Quick Quaker Oats ............ 2,227 
Aunt Jemima & Quaker Corn Meal . 17,009 
Pee MEN Seb0603.000000%'s 137,234 
rr Tr ry 232,202 
ee, a, eee 2,576 
PE 6 6.65 44 6.4% 00u sk ees 169,272 
ere rr 444,241 
TE EE Ook Spa's s ahte'e 18,363 
rr errr rr. 104,017 
Puss’n Boots Cat Food .......... 204,133 
Quaker & Aunt Jemima Corn Meal . 2,190 
es |” ne 59,754 
ST UEN.440ds0bs hei ee dese 35,304 
Quaker Macaroni Products ........ 6,978 
NE WD o.b.e.tasaes ioeaseeade 153,646 
Quaker Oats Cereals ............. 2,761 
Quaker Oats & Quick Quaker Oats . 3,500 
Quaker Oats & Quick Mother's Oats 230,328 
Quaker Pack-O-Ten ............. 32,571 
Quaker Puffed Rice ............. 77,164 
Quaker Puffed Rice & Puffed Wheat 208,173 
Quaker Puffed Wheat ........... 11,576 
@uaker Guick Grits ...5....0500. 43,335 
Quick Mother’s Oats ............ 37,698 
Quick Mother’s Oats & Quick 

"ee er 43,336 

Quick GQualer Gats .....cccseee, 270,719 
QUARTET DRUM OO. cicicicceccén 68,799 

NES eT Cerne er 1,828 

EE I ca:t'oae 6.00 40.0 e640 6,856 

_ B SPRY UPrre rier rer eer 4,543 

a, rrr rer oe 1,353 

ED na:thd ohne ddewa dane s 8,412 

EE 453: 4a964 928200 00R Ow s 1,194 

SAS ee Crees reer ee 10,857 

A eee 2,493 

PU cbadceeectyectsadeee ees 31,263 
QUALITY IMPORTERS, INC. ...... 69,197 

Ambassador Scotch ............. 10,228 

teers 3,529 

TE Pe eT ee 31,279 

White Heather Scotch ........... 24,161 
QUINN & COQ., K. J. 

Seulty Ghee Polish 2.1... cc cceee 68,719 
RADIO CORP. OF AMERICA ...... 2,014,300 

National Broadcasting Co. ....... 140,178 

RCA Dehumidifier .............. 4,991 
RCA Victor Phonograph & Records 2,125 

RCA Victor Products ............ 243,606 

a... 2. eee 50,856 

RCA Victor Radio & Television .... $5,322 

EY Ws i. 5.0.0. 0c.na.s 400 65,471 

RCA Victor Records ............ 32,628 

RCA Victor Record Changer & 

OS ere rn eee 20,832 
RCA Victor Tape Recorder ....... 1,063 
RCA Victor Television .......... 1,176,876 
Radio Corp. of America ......... 190,352 

RADIO-KEITH-ORPHEUM CORP. 

Sy PUD 60.860 6.000.08 080.0% 55,796 
RAINIER BREWING CO. .......... 175,833 
RALSTON PURINA CO. ........... 261,642 

EE 5.00.65 4000 046453400 23,232 

PN PUES oc kce ss veescecs 25,567 

Ralston & Instant Ralston ........ 10,100 

Rice Chex & Wheat Chex ........ 184,359 

PE Ter errr ee 9,794 

EL 6 6bkbdbaCds. 004000800 8,590 
RANDOM HOUSE INC 

GE NEED Soc cecssvaewsece 106,736 
RATH PACKING CO. 

SE EE dO bbdss osc ceudbes 113,970 
RAYTHEON MFG. CO. 

. eee rErrrCerrc 119,889 


NEW JERSEY 


One of the nation’s top 60 industrial areas 
which is dominated by the 


ELIZABETH DAILY JOURNAL 


There are approximately 900 di- 
versified industries in the Elizabeth 
Journal trade area who employ over 
69,000 workers. Over 277 new in- 
dustries have located in Elizabeth 
during the past 5 years. 


Represented Nationally by ° 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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Advertising Age, June 28, 1954 


READER'S DIGEST ASSN. ........ ST I 6 aie 8 oc iden ccae seni 18,992; Hy Power Chili Con Carne ...... Fa... A Pee en eee a eee 87,772; SAN DIEGO GAS & ELECTRIC 
Condensed Book Club ........... 10,287 Sunbeam-Talbot Car ............ 39,133 Hy Power Products .........0.. 18,508 SABENA BELGIAN AIRLINES .... Smee OR. ccc hawceee ei ceyess ces 25,292 
re eee 375,272 | ROSENBERG BROS. & CO. S | ST. LOUIS-SAN FRANCISCO | SAN FRANCISCO BREWING CORP. 
READY-TO-BAKE FOODS INC. Pret rer 58,963 ae  * i Re eee ee 25,961! Burgermeister Beer ............. 91,306 
. ) SRA 34,808 | ROUX DISTRIBUTING CO. a Sh Serre err rr 68,540 ST. PAUL FOUNDRY & MFG. CO. . 33,036 | SANTA FE VINTAGE CO. 
REALEMON PURITAN CO. NE 62%, caw h ad Gasaveceee BE Nt OU. eceseciccgsedeseesses 128,234 | SALADA TEA CO. .........0508. SE TEO a eed bas hve dusttedene 25,223 
GN ko ons cic pace cbaws 142,973 | RUBEL’S BAKING CO. ........... 48,847 | S&W FINE FOODS INC. .......... 206,901 | SALES BUILDERS INC. |SAPOLIN PAINTS INC. .......... 52,534 
IO oxo io os vows SORE ON a. Vina caavad cbexdst ES Sareea 22,122, Max Factor Preparations ........ GUE.O0S | GAUER. 60... G. Fo... ccs ccccccsss 84,046 
EE RA a See ae ae NS CEE 5 ky 935045000 56048%800n 08 i ere or er 54,652 SAN ANTONIO BREWING ASSN. Duke’s Mayonnaise ............. 75,658 
NE hE ea i ea 63,444| RUBINSTEIN INC., HELENA ..... 699,829| Vegetable Juice Cocktail ........ ee fee errs 124,415; Duke's Mayonnaise & Relish .... 1,305 
RED TOP BREWING CO. ......... 161,141 rage a AeaWansas 
Barbarossa Beer ............... 19,104 elena Rubinstein Shampoo ...... 
er ere 142,037| Helena Rubinstein Preparations ... THIS IS BILL GODWIN— (Another W-G Salesman) 
REDDI-SPRED CORP. RUBSAM & HORRMANN BREWING CO. William A. “Bill” Godwin Jr., after serving with the U.S. Navy in World War_I, 
onc 46oh.656.6 4 eaaws 45,545, Beer .......... eee eee e eee eens went to work with the Atlanta Journal. After that newspaper experience, Bill 
REDDI-WIP INC. RUDOFKER’S SONS INC., S. ...... joined our Atlanta office where he has been advanced to Manager. Bill is an able, 
a a 273,063 | RUDSON AUTOMOTIVE INDUSTRIES likeable, efficient, advertising salesman who, like all of our salesmen, is competent, 
REGAL AMBER BREWING CO. SG a 0s GAN 5 Cp RTRs Reine’ ready and anxious to help solve your advertising problems. Newspaper advertising 
eR ee 8 Rei alata fal 102,298 Power Moly & Power Seal ....... gets immediate action—at lowest cost too! Advertise in Newspapers! 
i REGENSBURG & SONS, E. is sah saat REEL EE ERE _ 
ng lg lea 62.274| RUPPERT BREWERY, JACOB ..... Please note individual advertisements of our newspapers throughout this issue 
} Orny & Ge. We. &. ..<:... <<. 38,328| Knickerbocker Beer ............ 
. eee ee a WARD-GRIFFITH CO 
| Luzianne Coffee & Chicory ...... 24,045 ay og < oe INC. e 
Ro | 35,166 ue Ribbon anity Fair 
RELIANCE MFG. CO. ............ 37,091 Paper Products ............. Park oat ewanre nee NEW YORK 
} RENFIELD IMPORTERS LTD. ..... 984,696 RUSSELL-MILLER MILLING CO. lager POURS. 0 cc cdeccd cdacdevsccs anetter 13605 sareinmpntamenat eee: CHICAGO 
| Cointreau Cordials » Sa he ee 19,233 Occident Flour Ee, PER YF ve PO General Motors Building Tee eee eee eee eee eee ee Trinity 3-6365 ee eee ee eee eee 
EOI isis cicdesscss.- 451.158 | OOR-AEUR CORP...» . «+++. eee Ce SNS ..... Wain i231 
Gordon’s Martini Cocktail ....... 9,572 soseeees 90,01) Qi Se Se ee aiding 
Haig & Haig Five Star Hy Power Chili Con Carne ue fy © poral ebb beets bt Yukon 2-2-6028 
Scotch Whisky ............... 327,648 & Tamales .........-02000e- Lincoln Liberty Building .................-.... Locust 17-4279 
King William IV Scotch Whisky .. 28,681 
Martini & Rossi Vermouth ....... 78,360 
Old Discovery Whisky ........... 23,464 “ui 
RENNEL CORP. 8 CANTON ... An Important Metropolitan Market 
NPNEAEEC IC PEE REE A 
RENUZIT HOME PRODUCTS CO. .. 151,904 : Ps 
BES Movers UNG. oo. deewciwcccs 56,718 In Rich Northeastern Ohio 
Reo Electra-Lawn .............. 53,088 
6 ESS rere 3,630 
REPUBLIC AVIATION CORP. ...... 134,110 
REPUBLIC STEEL CORP. ......... 88,507 e 
se eS} 63,070 sd 
CE 005-6 5850 9:6 eX 40:5. 40:8 25,437 
RESERVE LIFE INSURANCE CO. .. 144,039 | 
RESINOL CHEMICAL CO. ........ 173,307 
MU, 6 6546450440456 5 000008 51,662 | 
SOOO ETS TELCO 121,645 
RESORT AIRLINES INC. .......... 135,224 
REVLON PRODUCTS CORP. ...... 305,676 ay 
Aquamarine Shampoo ............ 61,639 
Toilet Preparations ............ 244,037 
REX RESEARCH CORP. .......... 45,572 
PUT 5:0:4404540 R60NS 404240058 27,015 
ee I b8 6'09.55:54445 00-008 18,557 
REYNOLDS TOBACCO CO., R. J. ... 3,722,361 
EEE. £0.46 cesnncasenee 2,690,658 
CUNEIY GPUUITED oo cesccccccices 948,720 
SE Ache heb 6406 0444 000-008 $2,983 
RHEEM MANUFACTURING CO. .... 98,038 
DEEL sGacceteseneedasuse 5,933 
 *. are er 92,105 
RHODES PHARMACAL CO. ....... 122,440 
SE b8tbekar a ident eséacxiad 48,685 
BEE scNGedRes4 RCA CASES OS 73,755 
RICE INC., WILLIAM S. .......... 38,307 
RICHARDSON & ROBBINS ........ 27,398 
Se 17,689 
Chicken Fricassee ......ccceseee 2,775 
he Pere rer 6,934 
RICHFIELD OIL CORP. 
LR a ere rere 553,374 
RIGGIO TOBACCO CORP. ......... 52,144 
Air-Flow Cigarets .....ccccccecs 11,149 
AGNES CIGITNS ec sc cc sccccccces 40,829 
Wint-A-Green Cigarets .......... 166 
RINEHART & CO. ......... TTT 53,465 
RITTER CO., J. P. 
Gee” Sba.dvaas $RRhd Oh SESEA CO 24,511 
Catsup & Chili Sauce ........... 7,473 
PONE 0.0:6:0506.66:404.00 cele edeee 15,222 


RIVAL PACKING CO. 


| a ee PORTE Tee ee 389,748 r 
1 ROBERTS DAIRY CO. ............ 41,071 
he ROCHESTER TELEPHONE CORP. .. 77,155 


is ROCKWELL SPRING & AXLE CO. 


Timken Oil Burners ............ 293,707 
EE We TE 6-6 60 ss6ccenene 74,175 
PE SP ev a.ctdcresecsseuee 7,375 


Chocolate Wafers ............... 66,800 The Canton Metropolitan Area is a lush $500 million 
ROGERS UNITED CORP. doll Les t . : : 
Santis Seanis Geslet ........«.. 381,078 A 7! ollar market in which there are two highly urbanized 
I aes nen re cases 30,585 wae . , ‘ 
a ae ais s age mre eon oe The buying power of this market's 
Toilet Preparations ............. 13,137 i amilies tops the nation 
ROMAN CLEANSER CO. ......... 216,076 see Z P " al average by 19%. These 
ROMAN MEAL CO. .............. 87,383 families spend 12% more on retail goods than the 
oe national average. 
| PUUIIS cc cccccccesccdcscccies 5,423 
RONSON ART METAL WORKS INC. : 
Lighters, Filets & Field ........ 39,387 Another attractive feature of The Canton Metropolitan Area 
ay ~apelpapecipienrentstpde crane is the ease with which you can reach and sell it. The way 
a fe or ee eee 8,287 


to do it is in THE CANTON REPOSITORY — 100% city zone 
coverage . . . 75% total market coverage. 


You Can't Miss With 
THE GAZETTE 


in Haverhill, Massachusetts 


THE REPOSITORY’s power in its market has made it 
Sth in the nation and first in Ohio in retail food 


lineage! You know what advertisers demand to justify 
expenditure like this: results. 


What food can do, you can do. But remember this — if you're 
not in THE REPOSITORY, you're not selling Canton! 


George McLaughlin 
Advertising Manage. 


will furnish ef- 
fective merchan- 
dising help for 
your product with the HAVERHILL 
GAZETTE and its 100% coverage 
of Haverhill, Massachusetts trading 
zone population of 110,488. 

Request more facts. It pays to use 
the Gazette. 


THE CANTON 


REPOSITORY 


A BRUSH-MOORE NEWSPAPER 
Nationally Represented By 


Represented Nationally by 
WARD-GRIFFITH CO. , , 
The Ward-Griffith Co. maintains offices Story . Brooks and F inley 


in all principal advertising centers 
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Sauer's Condiments ............ 
SAVANNAH SUGAR REFINING CORP. 


B.P.R. & J. W. Dant Whisky ..... 


Schenley Reserve Whisky ........ 
NG, TUN ne an cnscteneses 


PR 50. < entigid las weca wane 


a 


Sunday Courier-Journal Circulation 303,663 * Member of The Locally Edited Group © Represented Nationally By The Branham Company 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


s I ee  }.  FeeeerrrEs: eee 0c OS !ULUlCU CG” eee 
Dixie Crystal Sugar ............ Sa eer ee Three Feathers Whisky .......... SG THR oc ca vin cacwesa “MEE » COIS 5624 6.e 504 nos cba sedece 
SCANDINAVIAN AIRLINES & - error 127,815; Ultra Deluxe Whisky ........... 9,602 i ECE Tee et GRE RO ee eet ae 
i er 215,212; Cosende Whisky ........0.0ccc08% 300,558; Wilken’s Whisky .............. : MME) WUMNEE oa étes sed cces casases GOTOG GEMVEL FRG. ono c cc cc cacccdeses 313,975 
SCHAEFER BREWING CO., F. & M. | Cherry Heering Liqueur ......... fe ee 49,046 SCOTT & SONS CO., 0. M. Electrolux Refrigerator ......... 1,796 
, PPA tee 631,093} Coronet Brandy ................ 71,176| Electric Shaver .............+.. 20,481 | Nursery ...ccceceeeeersersoees 35,539| Servel Freezer ................. 2.845 
SCHEIDT BREWING CO., ADAM .. 139,928 Cream of Kentucky Whisky ...... I oo nsscs-essangancess 28,565 SCOTT PETERSON SAUSAGE CO. .. 42,700] Servel Refrigerator... 216713 
Prior Beer .......-.eeeeeee sees 47,399 Cresta Blanca Wine ............ 80,413 | SCHIEFFELIN & CO. ............ 95,072 SCOVILL MFG. CO. ............. 26,488} Servel Water Heater ........... 44,054 
ts Oe BO nk etn ieean erases 5,436 | Dewar'’s Victoria Vat & White Ee re 35,850 | A eer Tee 12,544 I ete a coy kPa ca 5k 42.567 
Rams Head Ale & Valiey Label Scotch Whisky ......... 16,128 SE ee so, 1 Perry err cere 13,944 SERVET WATCHES F 
Ce OP ca dceeuee aca hwans 22,485 | Dewar’s White Label Scotch Whisky 13,827 Hennessy Cognac Brandy ........ 18,287 | SCRIBNER’S SONS, CHARLES ..... 88,121] Certina Watches 31,534 
Valley Forge Beer ..ccccccccces 64,608 ee eee 16,562 Moet Champagne ............... 1,544 SCRIPTO INC. ————-— 1,005,576 
3 SCHENLEY INDUSTRIES INC. .... 7,269,150; Du Bouchett Brandy ............ 14,342| Teacher's Highland Cream EE MED Sc ciecnesad dae 263,400 SEXTON & CO paanl errr ere ry A = 
j AMON ooin cae csdscgencsceves 72,711; Du Bouchett Creme de Menthe ... 10,674 Scotch Whisky .............. 34,618 |SCUDDER FOOD PRODUCTS ...... 109,110 | "8 ned |S eapmallpbaese Shae en 
Ancient Aye Whisky .......-..+-- 298,649} Du Bouchett Peppermint Schnapps 3,382 | SCHLITZ BREWING CO., JOS. ..... 1,081,691 | ..Laura Scudder’s Mayonnaise ...... 25,526 "a etmalei das ahead aetna 10.140 
Echo Spring Whisky ............ 537,083 | SCHMIDT BAKING CO. ........... 28,078 Laura Scudder’s Peanut Butter .. 23,361 Fish Products ohy ada a aah & vee ah 5 899 
Gibson's Diamond 8 Whisky ...... 36,809 | SCHMIDT & SONS INC., C. ....... 286,851! Laura Scudder’s Potato Chips .... 37,927) eruit & Ve OO a inde etal 8228 
In CANADA Gibson's Diamond 8 & XXXX Whisky 85,409 OE PPP re ree 3,532 Laura Scudder’s Products ........ 22,296 Jellies & oot ee ee oe 5.825 
Golden Wedding Whisky ......... 350,345 Schmidt's Ale & Beer .......... $3,861 | SEABOARD AIR LINE RAILROAD .. 146,706 hae aaa age Bate 5,796 
r - preg meag iashesinan 242,965| Schutldt’s Beer .....ccsccccecees 199,458 | SEABROOK FARMS CO. sean Mayonnaise BON oki thoes hs 5 932 
. W. Dant Frere ee SPeTe 1 SCMOEL REG. GO. ... ccc cccccecs ee. NE I bas Oe cece veeceases yj ogg, a RI REELS, cm ie " 
31% of the sales made James . Pepper Whisky ....... 245,895] Air-Pillo Insoles ............... 17,836 | SEALTIGHT CORP. sai ar treserowranesatene 5524 
. . a Boheme Wine .............. 7,974 Bromidrosis Powder ............ 6,748 Thermoplastic Windows ......... ,376 . lita tide bali ah has y i 
in retail stores are MacNaughton’s Whisky ........... 260,275| Cloro-Vent Foam Insoles ........ 10,060| SEALY INC. ..............00000- 128,696 o's Rona rete tees eneees oe 
aes i Melrose Whisky ................ eee SESS Ser Sg” —EE errs ee ee ae ee 5 843 
made to Families reading Melrose Gin & Rare Whisky ...... 35,892| Foot Powder .................. 25,620| Sofa Sleeper ..............000: alata adi Atl tll aes 
Melrose Rare Whisky ........... 79,626 EEE ee 8,120; SEARS INDUSTRIES, H. ......... 80,987 Seer tobetirane se 5.899 i 
THE STAR WEEKLY Old Charter Whisky ............ be iS SFr o? 2,928 | SEECK & KADE INC. Eada ele hdl ro 
Old Quaker Whisky ............ SRA EIIE n05.50.-.0csceaeavaes oe Oo ee Ut aes on : 
ask for information Old Schenley Whisky ............ 5,186 | SCHONBRUNN & Co., S.A. ....... 73,493 |SEEMAN BROS. INC. ............. 97464)" cceait Comme tottteee ees ao 
Old Stagg Whisky .............. 658,168| Medaglia D’Oro Coffee .......... i Seep RegReRT SS ge pny SO ae ayn 
heciiaeines teiaaiaiinntie Oxford Club Gin ............... 17,047] Savarin Coffee ................. 49,159! White Rose Coffee .............. 13,256] sity Prat ‘oa a deed ahd 18 446 
Pebbleford EE a ei buw kad Cad ee 34,014 | SCHULZE & BURCH BISCUIT CO. .. eT LS EE FEE 564s dh 00s asda 41,977 y FA ele . 
WARD GRIFFITH co.: Pride of Nelson NE 5 Sv-cx- saws 6,851| SCHWEPPES (U.S.A.) LTD. SE MEG O86 wg was 484-d ves 29,024 SHEAFFER PEN CO., W. A. 
tae: - Js _ | > Re 29,235| Schweppes Quinine Water ........ 126,603 |SERTA ASSOCIATES INC. Pencils & Pens ........-.-.0+04- 182,363 
The Ward-Griffith Co. maintains. offices Sam Thompson Whisky .......... AB, 7EG SCOTT PAPER CO. .........000.- DRY ENS ra c5$066b4.059.0 80-00 Ke 56,911 | SHEINKER & SONS INC., W. ..... 69,452 
in all principal advertising center WO hehe 6 vecesdnac 82,042 Cut-Rite Wax Paper ............ BN Gk. hh. 0b d5006s60045.00% 360,963 Holland House Cocktail Mix ...... 60,921 
Holland House Collins Mix ...... 8,531 
SUN GEG. OS a picccavevsvavess 1,910,044 
FE rrr Serer 9,369 
MEE cht udvevewieGeicens 20,014 
EE SED vcs sGapwssaeek 1,880,661 
I H IS FA( I [ JA |B S [ | D . SHERWIN-WILLIAMS CO. ........ 150,160 
ne Bh EE EER oe 22,937 
Kem-Glo & Kem-Tone ........... 12,779 
SPP OPP rere rr rece 10,145 
Martin Senour Paints ........... 11,257 { 
Sherwin-Williams Paints ........ 93,042 nth 
SHUCKL & CO. oy | 
; Aunt Penny's White Sauce ...... 25,542 : 
‘ Ie Bk cede rscesse—seness 337,936 
Early American Old Spice 
4 Per rrr 46,324 
Early American Old Spice . 
Shave Lotion & Shaving Cream .. 79,739 van 
Toilet Preparations ............ 211,873 
SIEGLER ENAMEL RANGE CO. .... 175,287 
* ~ ED SEN eeA cease nedtesaece8 149,755 
PR Cee daveideceandiveiess 25,532 
B E LO N GG S Bs aadon os 05500054540 243,295 
Beautyrest Mattress ............ 105,860 
PMA ciiveccctwehégases 137,435 
WEEE ni ccedevecectes 41,936 
SIMON & SCHUSTER INC. | 
BOOKS cecccscccccsccccccvcccee 219,308 
a ener er 321,359 
CE. wencads scavteasaseude 43,521 
IE iu. 6000-0:08464).00RaR00 68,923 
, a eae 195,337 
DEE Sines na desae igen ss aees 13,578 
SINCLAIR REFINING CO. ........ 1,098,855 
Pr ere 2,386 
Ee errr rr ee 1,096,469 
° e ree See 100,068 
L Co. 
M ec d 1 A | Fy le Gasoline & Oils ...........00005 99,175 
SKILSAW INC. 
....... R. See 26,106 
SKINNER MFG. CO. ............. 45,557 
Macaroni Products ............. 32,745 
a ee re 12,812 
SKY COACH AIR TRAVEL AGENCY. 49,779 : 
Send for your free copy today. Write to: Promo- SKY COACH AIRLINES INC. ...... ie i 
Sn Te ee SLOANE ASSOCIATES INC, WILLIAM 28.298 a 
wire Sy eeeny, SMITH INC., ALEXANDER : 
ee A COREE 225,370 
SMITH BROS. 
ED 6 5:b.050460600640s050 386,894 
SMITH BROS. MFG. CO. 
ME SUE ocatsevovds vase ss 39,458 
SMITH, L. C. & CORONA TY®E- 
S e >. ° e * @ ° . = © @.8 ° ® ’ a, eae Pree 208,584 
SMITH CORP., A. 0. 
Permaglas Water Heater ........ 142,400 
SMITH ENTERPRISES, MALCOLM 
i Sere rere 175,481 
SMITH, KLINE & FRENCH LABS. . 58,733 
Paar ree a orer 49,856 
- SEL. Scan ccderceedions 8,877 
DID YOU KNOW? DID YOU KNOW? DID YOU KNOW? SNOW CANNING CO., F. H. 
Clams & Chowder .............. 52,825 
With its market population of 598,000, With its circulation of 303,663. the Louis- With its 91% coverage, the Louisville pap a ag oy Of CO. ....... ie 
Louisville is larger than a full dozen This ville Sunday Courier-Journal has a greater Courier-Journal Sunday Magazine compares General Petroleum Corp. ......... 333,152 
Week markets, ranks next to Miami if com- circulation than almost two-thirds of the 33 favorably with the 50.2% average cover- Magnolia Petroleum Co. ......... 54,077 
pored io American Weekly markets, and is This Week newspapers, reaches more homes age of the Parade newspapers, with the Mobil Batteries ................ 5,490 
larger thon all but eight of the 38 markets than more than half of the 26 American 47.5% average coverage of the This Week Mobilheat ........--. 0200 ee eees 5,844 
covered by Parad ” rer ei Weekly papers, and has more circulation newspapers, and with the 44.6% average 3 errr er 5,490 
¥ Serese. Louevens i We seams than all but three of the total of 38 Parade coverage of the American Weekly news- Taperlite Candles ............++. 16,728 
largest U.S. market offering supplement newspapers. What's more, its readership papers. In addition, it offers 15% or better Tavern Candles ........++-.+++: 13,399 
advertising—yet not served by one of the figures are even above the high level of coverage of 69 counties in Kentucky and jo Ry Meng Ping LOBSTER 39,242 
three national supplements. reader interest for all supplements. southern Indiana, ASSN ine 78,869 
THE LOUISVILLE — 
“Metropolitan” Lynchburg retail 
i ot sales—38% HIGHER THAN THE 
Aj U. S. AVERAGE! 
= Only the News-Advance covers this 
ne &Y basic Virginia market of over 
50,000 city zone population. | 
S N D I ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 
U P N lly Rep by 
BELONGS IN ANY SUPPLEMENT SC 4EDULE WARD-GRIFFITH CO. 
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SOUTH CAROLINA ELECTRIC & 
Ge GN ake sexenewi decree dccs 

SOUTH CAROLINA MILLS ........ 

SOUTHERN BELL TELEPHONE & 


, ee 338,547 
SOUTHERN CALIFORNIA EDISON 

Ea ere rere rere 68,441 
SOUTHERN CALIFORNIA GAS CO. . 175,381 
SOUTHERN COMFORT CORP. 

Sack 3.06.04 24 4-4c a Oo 68s 90,901 
re ee 150,687 

Alabama Power Co. ............ 47,763 

Georgia Power Co. ............. 100,374 

OG A er Perr r ree 2,550 
SOUTHERN INDIANA GAS & 

ES a re 67,187 
SOUTHERN NEW ENGLAND 

_ fae 38,680 
SOUTHERN PACIFIC CO. ...... 500,473 
SOUTHERN RAILWAY SYSTEM .... 155,342 
SOUTHERN UNION GAS CO. ...... 25,914 
SOUTHWEST AIRWAYS CO. ....... 60,803 
SOUTHWESTERN BELL TELEPHONE 

rye ee Pr eeeer rs eee 2,215 


. RERETE EEE TELL eee 42 
SPEARS CHIROPRACTIC SANITARIUM 


Of STS ere ,208 
SPEAS CO. 

RD des abwisavese 33,992 
SQUIRE CO., JOHN P. 

ered: Fe 42,413 
iis 65 o.i0 a dons scesawex 132,404 
STREAM CER PNG. occ ccviecc ss 63,233 

Ferris Meat Products ........... 39,963 

Stahl-Meyer Meat Products ....... 23,270 
pa A ee See 100,821 

rs cscs b vakaieess 89,637 

SOD GNU: 5.6 e 6 5-dsa + des tvs 3,181 

vee Tug aScbebanescs euease 8,003 
STALEY MILLING CO. 

A Suarete das ieee nh beeeen 52,473 
SE I, bv s'b95 5.50 5.0408 06 110,238 
STANDARD BRANDS INC. ........ 5,653,472 

Black & White Scotch Whisky .... 133,103 

Blue Bonnet Oleomargarine ....... 1,022,473 

Chase & Sanborn Coffee ......... 868,647 

Chase & Sanborn Instant Coffee ... 959,256 

Chase & Sanborn Products ...... 43,994 

Churchill 88 Whisky ........... 42,179 

Fleischmann’s Gin ............. 98,990 

Fleischmann’s Gin & Preferred 

ED css éaadeseayeesaseees 54,277 

Fleischmann’s Preferred Whisky .. 483.345 

Fleischmann’s Yeast ............ 12,365 

Old Medley Whisky ............. 14,084 

CUCM pod eaeda dese vecvas 7,937 

Royal Baking Powder ........... 8,025 

EE 656004 4-084 t0.008' 21,687 

SE ER. 9-3.5:6004 00.6006 00.5:% 32,331 

RN: WUE oi 6.05554 dcicesees 818,269 

Tender Leaf Instant Tea ......... 71,719 

. * Sarees 960,791 
STANDARD BREWING CO. ........ 58,463 

8 RO eee eee 45,196 

Standard Ale & Beer ........... 2,804 

EI in odd: tch cn cele’ 's 10,463 
STANDARD CANDY CO. 

Belle-Camp Chocolates .......... 27,235 
STANDARD INTERNATIONAL 

DE. gieasDueesewseees eas 264,779 
STANDARD MILLING CO. ........ 127,907 

Ceresota Biscuit Mix ........... 23,284 

CE HEE k.awaxs. 0055000000 55,180 

a ee a 49,445 
STANDARD OIL CO. OF CALI- 

SE Aednechccwwsesaaas tices 926,770 

California Spray Chemical Corp. .. 9,367 

oO ee ee eee 783,906 

Ortho Garden Products .......... 96,683 

Standard Heating Oil ........... 13,087 

Standard Oil Co. (Texas) ....... 23,727 
STANDARD OIL CO. (INDIANA) ... 1,267,957 

GORGE Ee GUE. bee ies s vaccccces 983,282 

Pan Am. Southern Corp. ......... 58,579 

Utah Oil Refining Co. ........... 12,965 

TY Tere Teer 213,131 
STANDARD OIL CO. IN KENTUCKY 

Ss 8 er eee 108,965 
STANDARD OIL CO. (NEW JERSEY) 1,686,369 

ae TET CEE eee 19,721 

2 Seren or 61,086 

eee WUD OE cc cceccétocnes 24,990 

SE WUC okU Se 55.03 4 b.5.0:50.0 040.000 65,835 

Gasoline & Oils ................ 1,508,402 

kre ee 6,335 
STANDARD OIL CO. (OHIO) ...... 398,210 

I OP WE 5606556 coscceee 394,696 

Sohio Aerosol Insect Spray ....... 3,514 
STAR-KIST FOODS INC. ......... 115,618 

EE EE da vdhedaegdws 10,652 

| 2. Ree 104,966 
STARK WETZEL CO. 

ae ene 58,520 
STATE FARM INSURANCE COM- 

ED, ACS Ce bases 50060448 48,462 
STATE PHARMACAL CO. 

All In One Reducing Capsules .... 78,146 
STATLER TISSUE CORP. ......... 27,110 

eee rrr rr 7,988 

. | rene er 19,122 
STEGMAIER BREWING CO. ....... 172,196 
Perr rie 49,229 

> — rar 9,251 

re 39,918 


NORTH CAROLINA 


New Bern is the buying center of 
Craven County’s— 


$52,127,000 
effective buying income. 
The Sun-Journal, New Bern’s only 


newspaper will cooperate in build- 
ing sales for you. 


REQUEST MORE FACTS—-ADVERTISE IN NEW BERN 
Stntendaahtes te we 


ay » 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising cénters 


STERLING BREWERS INC. 
Beer 
STERLING DRUG INC. 
Bayer Aspirin 
Cal-Aspirin 
Campho-Phenique 
Castoria 


Fleecy White Bleach 
Ironized Yeast 
Jayne's P-W Tablets 
Little Bo-Peep Ammonia 
Midol 
Molle Shave Cream 
Philips’ Milk of Magnesia 
Z. B. T. Baby Powder 
Products 


a 


ee ey 


Dr. Caldwell’s Senna Laxative ... 


STEWART'S PRIVATE BLEND COFFEE CO. 


Coffee 


Alemite 
Radio 
Television 


STEWART-WARNER CORP. 


Winkler Heating Equipment 


STITZEL-WELLER DISTILLERY INC. 


Cabin Still Whisky 
Old Fitzgerald Whisky 
STOKELY-VAN CAMP INC. 
Honor Brand Frozen Foods 


es 


eeeeeee 


Honor Brand Frozen Vetetables . 


Stokely’s Frozen Foods 


Stokely’s Fruits 


Stokely-Van Camp Peaches 
Stokely-Van Camp Products 


Van Camp's Beans 


eee 


ee ee 


| STORZ BREWING CO. 
220'  Storz Beer 
196,367, Storz-ette 


Slumber Chair 
470,198 srRICKLAND & 


co., J. 


pape EE Peeeeeerreerer ire 
. | STROEHMANN-SUNBEAM BAKERY 

93,378 

10,296 | NASR Aes SE pea 
7,173; STROH BREWERY CO. 

28,553 | ME cd eh ode ds eawtkans Vehede 
1,018 STROMBERG-CARLSON CO. ....... 
SNE 4 E> une wee hebesdsvance 

SEE + A 5.58 0s 4.5 + <h'n kb S0Ke nd OR 

13,774 eee eee 


70,681 
57,132 
13,549 


145,574 
32,656 
37,890 
34,293 

395,994 

305,517 

1,010 


19,936 
284,571 


STUDEBAKER CORP. ............ 2,863,918 
seed Maia kas aad ae'e 6 SRA 2,622,299 
TE Bid ec ain ck nok cid cae 241,619 
pS GS Se ee 50,999 
SY Wc chest shecaesa<s 24,893 
Wee MO 4 5 E44 6. daGR dose 8 26,106 
SUN OIL CO. 
ee ee iis ov es'n aie eK 1,147,945 
SUNBEAM BAKING CO. .......... 251,249 
eee G2cG46s5.065 cdaeckaees 185,309 
ME aes 5 cgvddcs Goee eeNs 6 65,940 
RE ey 264,367 
Appliances ...... Wiiad an so 8a se% 56,463 
Cooker & Deep Freezer ......... 15,309 
Cooker & Deep Fryer ............ 2,404 
SE 4% 5 6 64.00 neat ibe 1,575 
EE aa Ar 64,712 
POE as cade ox Cee becuase 123,904 


ty World-Herald 


AQ3 


makes hit at sales meeting 


With all the work that goes into planning an advertising campaign, 
it’s discouraging to get a lukewarm reaction from men in the field. 
But, get set for enthusiastic approval when your Nebraska and 
Western lowa men hear you're using The World-Herald. 


They know The World-Herald 103 Plan means merchandisable 
advertising. They know World-Herald advertising wins support 
from dealers and retailers throughout 103 counties of Nebraska 
and Western lowa. In this Two Billion Dollar Market, The World- 
Herald goes where their distribtuion is. And that circulation reaches 
three out of five homes in market of 1/2 million people. 


Before your next sales meeting, see what The World-Herald 103 
Plan can do for you. Get the details from your nearest O'Mara and 


Ormsbee office. 


The Omaha World-Herald 


O'Mara and Ormsbee National Representatives 


New York—Chicago—Detroit—San Francisco—Los Angeles 
252,522 Daily — 261,374 Sunday 


Publisher's statement for six month period ending March 31, 1954 
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SUNKIST GROWERS INC. ........ 727,824, SWIFT & CO. .......-- deeneds bas 3,278,479, Cottage Cheese .............05. By FE is ok acho oeceksdcdccds 32,996 
|" Feenen Uomennde ........0000 208,056; Allsweet Margarine ............. AUD AED| Grete CoONte 2... 5c ccs cccnscee "8. 5 Serres 6,063 
Frozen Orange Juice ........... 36,395 . .-. . oceebbe sees eben 4,569 BE 66 i46 sen ess SOUR RETT TES 45,666 Heating Equipment ............. 26,933 
R % ae NR ir corn eunsdensards SPODUE GebGAleel ....... 0 .000.00005. NT E vcnu sa cnceapavaness 4,636 TERMINAL LIQUORS LTD. 
PAT E | ee PCPEEEURT EEE i Je" 5 GRR ee ree 34,356 SYLVANIA ELECTRIC PRODUCTS Cyrus Noble Whisky ............ 55,213 
erry 44,557| Jewel Shortening .............. MRE PUES ai Concaccssas<icncsess es 1,467,435 TERRE HAUTE BREWING CO. 
NEW JERSEY | SUNNYLAND PACKING CO. ....... 26,542; Mayrose Meat Products ......... errr ert eerie 76,495| Champagne Velvet Beer .......... 107,732 
ea 8rd City in New Jersey Covered With eer ee eee eee 343,569| Radio .........-.. ese eeee sees 21,046 TETLEY TEA CO. ................ 45,153 
THE PATERSON CALL SUNSET OIL CO. Plankington Packing Co. ........ 30,642; Radio & Television ............. 16,544 | TEXAS CO. ..........see cence 713,041 
ee Fh Fearn OP ror et. SR os  oekageaeeeseners 996,953 poy aed 2 By acsg aes ktescod oe 
In 1952 the Morning Call carried SUNSET PUBLISHING CO. Swift Garden Products .......... EE MED sviciinedcxcngeratoucierys 11,999 ae S 
more than 6,594,000 lines of local) Magazine ........-. sees eeee es 35,200} Gwiltnlng ......ccsescccccccee BS Se ra ere 344,398 | TEXAS ELECTRIC SERVICE CO. ... 59,997 
advertising. Department Stores and SUNSHINE BISCUITS INC. Swift’s Baby Foods ............. 334,938 | TEXAS RICE PROMOTION ASSN... 69,083 
national chain food companies |. rakes -..--..--..--eeee +0 789,807| Swift's Brookfield Cheese ........ 1,785 | T THAYER INC. ; 
kno 1 . th | SUNSHINE BREWING CO. Swift's Chicken Products ........ 173,397 | Baby Cribs & Furniture ......... 37,532 
w, from long experience, the |” Beer ooo... ccececeeeeenes 25,049| Swift's Feeds ................. SES SECTS 46,992 | THOMAS INC., S. B. ............. 147,018 
ople of Paterson read and are | sysqueHANNA WAIST CO. ...... 99,025| Swift's Frozen Turkey Products ... 27,972 TAM O'SHANTER INC. Bread .. 1... eee eee eee eee ee eee 126,762 
influenced by their advertising in | suTTON CORP., 0. A. Swift’s Ice Cream ...........-.. 4,561| Boy's Apparel ..............05- 25,280 | English Muffins ............... 20,256 
the Call. eS Orr tS 46,632| Swift's Meat Products .......... 852,481 | TAMPAX INC. 8. ere ae 83,320 
REQUEST MORE FACTS—ADVERTISE IN THE CALL SWANK INC. Swift’s Peanut Butter ........... STE I yc 2h 55 Soke aca ide 328,348 | Dryer & Washers ............... 9,701 
Nationally Represented by en POOR Ce.  PLOEEELe fe | rrr 81,593 TASTY BAKING CO. ............. 46,619| Washers ...........0. eee eeues 50,342 
| SWANSON & SONS, C.A.......... 436,467 | SWISS AIR TRANSPORT CO. ...... WE WI soiicsicavavceveseces 36,261|_ Products ..................04% 23,277 
Vee eee h Ci One Frozen Beef & Chicken Pies ...... 274,972| SWITZERLAND CHEESE ASSN. INC. 39,625, Tasty-Pie oo... 00... cece eee eee 6,073 —— DIRECT SALES pn 
-Griffi me Tiitinteiiitcme | «Frozen Chicken Pies ............ 35,001 | SWITZER’S LICORICE CO. ........ Re 4,285 WOKS nee eee ee eee eee eens 5 
eee Samanta | Frozen Chicken Products ......... 48,588 SYKES HERNIA CONTROL SERVICE “TECHNICAL COLOR & CHEMICAL WORKS INC,| THORNTON & MINOR CLINIC & HOS- 
Fe : NE coe ce scuciceasucsae EE iiss ss -benagedecdanss 53,512 Red Devil Paints ............... 32,576|_ PETAL .............. 0.2... 00. 38,590 
: | Poultry Products ...........--. 59,692| SYLVAN SEAL MILK INC. ........ 54,849 TELERON TV WAVETRAP CO. ..... 64,737 | TIDE WATER ASSOCIATED OIL CO. = 97,455 
Flying A Anti Freeze ........... 5,779 
Gasoline & Oils ...... Lissenehhwe 91,676 
TIDYHOUSE PRODUCTS CO. ...... 69,732 
eS RPP irl oor ere 7,802 
Gleestex Starch .........5 pane 2,550 
Perdest Predacts .... cc ecscccses 50,709 
Tidy House Products ............ 8,671 
io. Ot . SB reer reece 652,983 
oR se errr eee 50,483 
ny -6 5445.0 640~h5.<.9:990 C6 e585 466,022 
. herrererererrrs corer eer e 136,478 
t TIMKEN ROLLER BEARING CO. 
tn i OEE 102,436 
TINTZ CO. 
Creme Shampoo-Tint ............ 26,808 
TOBIN PACKING CO. ............ 92,627 
Arpeako Meat Products .......... 54,087 
First Prize Meat Products ....... 3,640 
Tobin Meat Products ........... 34,900 
TOLEOG EDISON CO. ...ccccccces 67,039 
Lh. . i SPE eee 38,649 
Bo ee Ee errr re 32,549 
Towne Pride Fruit-Ade .......... 13,515 
Towne Pride Toppings .......... 19,034 
TRANS-ATLANTIC STEAMSHIP 
rere errr 129,111 
TRANSOCEAN AIRLINES ......... 42,005 
TRANS-WORLD AIRLINES INC. ... 619,376 
VRPeaT © GONG) Ge Fe sesccccus 43,471 
Sarr eee eee ere 5,846 
Trappey’s Torrido Peppers ....... 5,266 
Trappey’s Vegetables ........... 14,831 
oo Se COL CEELE EEE EES 17,528 
TREE SWEET PRODUCTS CO. ..... 26,677 
POD. MNOE 86h osee das cane 3,050 
2 Serer sore 23,627 
ok, eC rer eerie 26,718 
TRI-STATE PLASTICS MOLDING CO. 
A eee 31,491 
TRIANGLE PUBLICATIONS ....... 164,792 
MEE 6056044000405 O6as Rabeae 98,702 
NED 6 50504405 se edesetesee 7,488 
ics up Me cota n MELTULE TT 1,394 
bn ke TREE ORT EE TR CEET ES 57,208 
TRU BALANCE CORSETS INC. .... 26,840 
TURNER-SMITH DRUG CO. ....... 196,526 
EL 0 65.0009004.9406000408040% 157,550 
PED. -55b,0554000.6 600 00500s 38,976 
TWENTIETH CENTURY-FOX FILM CORP. 
SE CEE: 504 ebeneecaetes 44,071 
TWENTY-ONE BRANDS INC. ...... 60,086 
Ballantine Scotch & 21 Brands Club 
SOE, WME. 6.6. 6S dices case 12,034 
21 Brands Club Special Whisky ... 48,052 
TVULER ROSE BART ccccccccccces 65,252 
GUUS: Sieecnecrecesisacs does 65,871 
SE. 640-644 00904064 C00 4005408 17,790 
Oe ws teehee sd 64% 06800 ba aes 48,081 
UNICORN PRESS INC. ........... 1,634,372 
ME 660504404040 46060605 vee 627,166 
Puzzle-Quiz Contest ............ $29,437 
Eee ne 177,769 
UNION CARBIDE & CARBON CORP. 1,374,552 
Electro Metallurgical Co. ........ 2,941 
Eveready Flashlight Batteries ..... 682,811 
FOIE 6s scccceece Pisnedeeweeas 26,983 
a: MUOUTETE TEETER TOT ETL 578,089 
GEN PCTCTEPTUTe TTT Eire 18,513 
p Fg errr ree 1,438 
: 4 H ‘ Home ff RE ae 63,777 
To promote buying action for your product in ] Bulletin EDIT 6 UNION ELECTRIC CO............. 146,632 
s ss UNION OIL CO. OF CALIFORNIA .. 511, 
New England 5 second largest market, The Provi ig Ee nats OW TNC SPAY cc cccsccccccves 4,421 
® ‘mt Gasoline & Oils ............... 507,140 
dence Journal-Bulletin is your best ee is By aE. Ee or 
idi ° < oa UNION UNDERWEAR CO. 
providing more than 100 /o coverage . ° 7 Fruit of the Loom Underwear .... 96,551 
Providence and more than 80°% of this compact UNITED AIRCRAFT CORP. ........ 104,829 
* Chance Vought Aircraft ......... ; 
city-state market. Pratt & Whitney Aircraft ...... 20,114 
Sitersky Alverat ...ccccccccesss 43,119 
echo Al CLE CIOS Oe 11,091 
° ° UNITED AIRLINES INC. ......... 741,659 
Rhode Island is a small state with BIG volume on ee lg ART 
—$1,287,332,000 in consumer spendable income and Bowman Biscuit C0. ............ 3,859 
n : ay ‘ se teceeseseeees 
$925,573,000 in retail sales—and it's effectively and Keebler Well Baking Go... .... 74.659 
r ' lo eee ee eee ’ 
economically covered by The Providence Journal- Ontario Biscuit Co. ............. 306 
. . 4 - 2 Sawyer Biscuit Co. ............. 37,329 
Bulletin. Combined daily circulation, 192,210 and Streitmann Crackers ............ 189 
. Supreme Baking Co. ............ 49,681 
Providence Sunday Journal, 180,698. Serer T 1,707 
CURVE FULT COs cevcccceccsss 51,194 
BANANAS ..cccccccecsccccsscnis 7,888 
Steamship Transport ............ 43,306 
' iii . ' P UNITED GAS CORP. ............. 118,642 
: ee A! SO ore 109,104 
e ‘ e z ° United Gas Pipe Line Co. ....... 9,538 
UNITED JEWISH APPEAL ........ 79,815 
Providence Journal and Evening Bulletin hres Ree ove wens Bae 
: UNITED SAFEWAY CORP. ........ 121,715 
ae are rer eee 
Pees . ‘ Bee ; 3 Sweatretts ccc ccecccscccccees 20,431 
Represented Nationally by WARD-GRIFFITH CO., Inc., with offices in : U.S. BREWERS FOUNDATION INC. 36,849 
New York, Boston. Detroj i Philadelphia, S ncisco "Rheingold Beer ...........0.00 26,785 
ee ae it, Ch se te . phia, an Fra and Atlante U. S. GOVERNMENT ............. 263,121 
sy SRE ie Oe : ee Sesame oe oie ae ie Sota aR ge: Sines cae SR Rone Meee $ oe “ Air Force SE ot Sane 8,832 
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an OR) ET EE Tbe 250,135] Heating Equipment ............. i re a eer Serer ER errr Terr reree ees Ee 731255 | "Books preerk 0ee 54,123 
NE 5, thes i.0y, Gg 4,154 | WELLINGTON SEARS CO. ........ 29,777| Refrigerator ........... 600005: 224,560| Bake-Rite Shortening .......... | 
U.S. GVPOUM OO... ........5.5. 120,841| Martex Towels .............. BNE: ED ae vcs cdevoess tei. 779,763| Corned Beef Hash ............. a oe. 1.754.748 
I GD is sce caceeensss SUAS} Products ..cccecscecscccnceess 27,196; Vacuum Cleaner .........-...-- 49,730| Ideal Dog Food ...........-.+- scan | CREE co, ALLEN 8. 
. 115,698 | WELSH CO err vere 16,887| Meat Products ................ | an ” oer te eas 75,445 
U. S. LINES CO. pe eee eee 47,390| Westinghouse Air Brake Co. .... v1 rrr BE SEES Srpeanpionton 7 
Steamship Transport ............ 104,771 | WESSON OIL & SNOWDRIFT SS ee are 19,728| Oleomargarine .:...........055- en) Ge Gee S808 
U.S. NEWS & WORLD REPORT .... 136,252] SALES CO. ...............05. Rp ereS 139,488| Sports Equipment ............. ag ho RR $361 
_.  ¢. Serer 1,691,606 Blue Plate Peanut Butter WESTON LTD., GEORGE ......... 125,225 | WILSON BROS. 133 lies MME ....cccssessses 8,205 
ae ere 8,037 Seer 21,192| Southern Biscuit Crackers ...... 98,706| Wearing Apparel .............. 128 ios ere Scr ara 50.627 
PE 6a cos epee kaave onic 10,261 Blue Plate Margarine .......... kk... Saar 26,519 | WILSON LINE INC. 74,313 | WYNN 9 lee 
a, ere 152,665| Blue Plate Mayonnaise ......... 148,656 | WHEELING STEEL CORP. Steamship Transport ..........- SEEING | Edita ....c.s<eeeesseesss 33,002 
BR MS Sy eee ee 1,317,614 Blue Plate Preserves ........... 18,364 Hand Dipped Wares ..........-- 192,018 | WINE ADVISORY BOARD ........ A tee 
pre 73,035 Blue Plate Vegetables ......... oa ae ac ASF re cre peng ees Sree 172.083 y 
a ee Nee i ** hy A SRR ease (146| Mogen David Wine ............ : 
6.9 een O00 RR Ba oeaarer aeons 273,619| Dryer & Washer sss se ses 80,661 | WINE GROWERS GUILD a ee ee 
2 © |. Serer 239,332 Snowdrift & Wesson Oil ....... 48,167 ES boede Sev edés votagenes 255,197 Bete “WO ccc cdeccecces . : — haeinh apne ssntees 21029 
SE Se cc cscncveceucer 31,076 ae Crore 289,342 | WHIRL-WIN ANTENNA ......... 59,181 | WISCONSIN & MICHIGAN STEAM- veun mo iste ee che 
Gunnison Homes ............... 26.372 | WESTERN AIR LINES INC. ..... 304,016 —— siaiie pg A qeeth PEE, Bhi ikoscansacseos* 164,841 
ituti 5 re ree eee NR ON eee oe 8 aa Gs : 
vs. TOBACCO SR cee neo aaa OUCERS ee 29,778| WHITE KING SOAP CO. ........ 149,305 | WISCONSIN ELECTRIC POWER CO. 100,277 YOUNGSTOWN KITCHENS-MUL- pee 
cath dnd 0/9 446 0 150,786 | WESTERN PACIFIC RAILROAD .. 72,814 ee Ok kc cb hss cdccees 12,980 | WISCONSIN TELEPHONE CO. .... 36,7 ea Tower cine’... <.... 22.035 
UNITED TRAVEL AGENCY WESTGATE-CALIFORNIA TUNA MUNE GU DOOD ccc ecccasces 33,738 | WISE POTATO CHIP CO. 117,308 Sates Ohinaster ‘ Dispecer 3.877 
2... are 25,996; CANNING CO. White King Soap & Water SE IN ob 6 tasutec esweet's ee aes ot. a 201'657 
UNIVERSAL PICTURES CO. Breast O’Chicken Tuna ........ 85,187 I ee one ie 102,587 | WISE & CO., WILLIAM 304,264 Cannan Kitehens Cabinet. Sink 41.119 
Motion Pletures ............... 77,975 | WESTINGHOUSE ELECTRIC CORP. 2,055,612; WHITMAN & SON INC., Pere tet Ce Tea 45°754|YOUTHCRAFT CREATIONS INC. 
URBANA WINE CO Er eee 2,027 STEPHEN F. WISH-BONE SALAD DRESSING CO. , a 53,383 
Gold Seal Wine ................ ine. 8. eee 9,900) Chesetetes 2... 2... sccccecseees: 111,283 | WONDER RICE MILLS INC. ...... 1s a - BEE aera 
UTICA MUTUAL INSURANCE CO. .. 31,561 ee ee, eee 6,847| WIEDEMANN BREWING CO., GEO. Cee WH once cctiesssiccs: , thle Ald . te 475.155 
DN ca%cdiet wh Seka as «3 « 22,768 RR aera cédes kha sdneesan's rR eS Perera 31,758 earing er oe ry 4 
Vv a A Se a nel 64.923|WILDROOT CO. ...............- 578,118 | WOOD SONS & CO., GEORGE Radio oa aioe essesseties 114,400 
V-M CORP. Freezer & Refrigerator ......... 4,236 eed — pen Re ak re | ee ro — Ceeecceeuss 37,305 + al elev pene 
’ ED. aon casdndndeesktsceests 20,182 y Wildroot Shampoo ........ , Se dl lel 
vin uate mete - ‘ ee Terre aun ee Ce Oe eee 312,174| WILLIAMS CO., J. B. .........-- 190,018 Merion & Penfield Water Heaters . 35,908 a MFG. CO. seek aan a 65,474 
Chicken of the Sea Tuna ......... 344,772 | Laundromat .............0..65. Seat) ie OED 00 esa rsasene: See Caeees aoe 37,263|ZONITE PRODUCTS CORP. ....... 162,317 
vas Come foed Gs,..:...... Saas) | Ones Sb Sere ant ae eee Viges | WORCESTER COUNTY ELECTRIC. - Sppemenetimane st 5406 
White Star Tuna .............. end Bao a lll hae ca i BE cy cinasaxesdtetens 102.117 
Radio & Television ............ 10,866| Lectric Shave ..............5-- 24,020} GB. .ccrrcccccccccccccccoces: nl ee een oe 6,094 
VaREEGEE aanaaees ar AMERICA = Ge WEN Sakae cassdeccavas Se ee ere 545,160 | WORCESTER GAS LIGHT CO. .... 32,042| Zonitors ... 
WOUNGNO WOPMIOMEN 6 csc ccsccees 27,088 
VICK CHEMICAL CO. ............ 287,128 
Prince Matchabelli Preparations ... 44,846 
Seaforth Preparations ........... 10,063 
Vick’s Cough Drops ............. 1,373 | 
MT ME beens decessacest< 16,744 | 
Vick’s Vaporub ..............., 129,802 | 
VOON'S Va-TrO-NOl ... wc cece 11,618 
SO eR BOT Gaiwsst<sk% sdwad ce 72,682, 
VIKING PRESS INC. | 
RR ure one ey ee 107,263 
VIRGINIA ELECTRIC & POWER CO. 63,997 | 
VISKING CORP. } 
See re eee 50,173 
VITA FOOD PRODUCTS INC. ...... 76,495 | 
oo RR rr ee 50,767 | 
ee i... eer eee 12,455 | 
Spring Garden Salads ........... 12,079 | 
RO eee ee 1,194, 
VOGARELL PRODUCTS CO. ....... 48,499 | 
Re, A rae 7,608 
Serer re ae 10,876 
BN h<.bdee ein 53 ddavebs eee tas 14,622 
ND: irik iia da ease kas 15,393 | 
WABASH RAILROAD ............ 73,987 | 
WALDES KOHINOOR INC. ....... 30,960. 
WALKER-GOODERHAM & WORTS 
Stig: Rad 450 dee e 0 cae 1,644,144 
Barclay’s Gold Label Whisky ..... 2,899 | 
Canadian Club Whisky .......... 8,801 | 
Corby’s Reserve Whisky ......... 508,866 | 
Drambuie Liqueur .............. 21,523 
G & W Five Star Whisky ........ 7,891 | 
G & W Seven Star Whisky ....... 58,305 
Hiram Walker’s Gin ........... 44,822 | 
Hiram Walker’s Gin & Imperial ... 42,472 
Hiram Walker Vodka .......... 27,288 | 
Imperial Whisky ............... 489,004 | 
Meadowbrook Whisky ............ 3,788 | 
Mill Farm Bourbon Whisky ....... 2,759 | 
Mountain Ridge Whisky ......... 27,362 
Old Smuggler Scotch Whisky ...... 18,676 
Senator Corby Whisky .......... 40,969 
Sherbrook Whisky ............ 18,139 
Ten High Whisky ............. 488 | 
Walker’s De Luxe Whisky ........ 191,972 | 
William Penn Whisky ........... 34,120 | 
WALKER’S AUSTEX CHILI CO. ... 182,746 | 
RE GD UE io ocecesdciceses 34,422 
Austex Chili Con Carne .......... 72,582 | 
Austex Spaghetti & Meat Balls ... 30,645 
66.6 04544604 sacs 22,302 | 
Mexene Seasoning .............. 22,795 | 
WALL STREET JOURNAL ......... 278,791 | 
WANDER CO. | 
| Eee errr eprrr er 367,603 
WANZER & SONS, SIDNEY | 
2... ABBR 28,848 | 
WARD BAKING CO. ............. 203,698 
Paradise Fruit Cake ............ 7,697 | 
. & 5 rer rrr re 189,143 | 
oS errr 6,858 | 
WARD GREEN CO. 
Foundations & Supports ......... 78,858 
WARNER BROS. CO. 
reer 100,282 
WARNER BROS. PICTURES INC. 
FE 40,431 
WARNER-HUDNUT INC. .......... 382,297 
Du Barry Preparations ......... 9,841 
Richard Hudnut Home Permanent . 145,124 , b h 
pata agli x “He's a big space buyer, making sure he remembers the 
ee re 37,560 F . . ° ° e 99 
WASHINGTON STATE APPLE Daily Enquirer has the most W OMEN readers in Cincinnati. 
ADVERTISING COMMISSION 
Washington State Apples ......... 
WASHINGTON STATE DAIRY PROD- ase eee e See Oe em mewaeeaeceo 
UCTS COMMISSION ............ 529 SACS COSSSSS SSS SES Sess esceas™ 
WASHINGTON STATE FRUIT COM- 
BESS ee eee Te 29,893 | - . + 
" «SORES Rne reer 42,038 LEADS IN CITY ZONE CIRCULATION + NO. 1 WITH WOMEN, TOO 
WATER MASTER CO. ............. 90,479 | 
Mill-Tite Cement ............... 6,911 | ‘ 
. 2.) ree 83,568 
WATERFILL & FRAZIER DISTILLERY | You'd expect the Daily Enquirer—with its City a CITY ZONE CIRCULATION 
PULP re Teer es 939 _ er ° 
wattenas ot & leadership to reach more women than 4 ot Daily Baquirer 136,275 
Pantie © OO 6... oeeceesices 28,602 Cincinnati daily. It does. Recent surveys leave no - 
WEBSTER-CHICAGO CORP. wan doubt that more women not only read but prefer Post 134,290 
2... re 39, . 
WEEKLY PUBLICATIONS INC. the Daily Enquirer. Makes it your basic buy, Times-Star 131,838 
SR Etetncaceceane’s sons 212,480 doesn’t it, among Cincinnati dailies? 
wa a ene” 8 a aprrreerere an Sunday Enquirer 215,219 
—s ee a eons ates A SOLID CINCINNATI READS THE CINCINNATI ENQUIRER Source: A.B.C. Publishers’ Statements, March 31, 1954 
ion-De ee nstant Coffee .. , 
Don-De Instant Coffee .......... 13,872 | 


WEIL-McLAIN CO. 


Represented by Moloney, Regan and Schmitt, Inc. 
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1953 
| er 36,545 
Admiral Corp. ........ 1,468,370 
Adolph’s Ltd. ........ 158,689 
Affiliated Gas Equipment 

MT Wesaskiedusses 835 
Air France, French 

National Airlines .... 207,689 
GN bacascces 59,472 
Aldon Rug Mills ...... 52.751 
Allegheny Airlines Inc. . 47,157 
Allen Products Corp. ... 28,791 
Alles & Fisher Inc. .... 50,389 
Alliance Mfg. Co. ...... 87.538 
Allis-Chalmers Mfg. Co. 44,253 
Allstate Insurance Co. .. 397.652 
Alma Trailer Co. ...... 58,819 
Altes Brewing Co. ...... 38,422 
Aluminum Co. of America 167,175 
Amana Refrigeration Inc. 55,377 
American Airlines Inc. .. 1,043,985 
American Bakeries Co. .. 78,921 
American Broadcasting- 

Paramount Theaters Inc. 28,383 
American Can Co. ...... 182,267 
American Character Doll Co. 49,780 
American Chemical Paint Co. 38.166 
American Chicle Co. .... 67.286 
American Cyanamid Co. 300,373 
American Dairy Assn. .. 113.451 

, American Distilling Co. . 79,850 
American Export Lines Inc. 270,014 
American Express Co. .. 374,693 
American Home Magazine 

Mh, .« sa'eacdedeuews 243 
American Home Products 

Ere 101,860 


American Maize-Products Co. 264,404 


American-Marietta Co. 108,732 
American Molasses Co. .. 30, 
American Oil Co. ...... 313,519 
American Optical Co. .. 38,310 
American Petroleum In- 

ae Serr er 535,592 
American Pop Corn Co. .. 70,174 
American President Lines. 53,466 


American Safety Razor Corp. 858,346 


American Sugar Refining Co. 461,214 
American Tobacco Co .. 4,201,594 
American Viscose Corp. .. 28,971 
Anderson-Erickson Dairy Co. 35,393 
eres 26,311 
Anheuser-Busch Inc. 2.020.734 
Antell Inc., Charles ..... 222,590 
AP Parts Corp. ....... 79,672 


Appalachian Electric Power 
Co. 56. 
Appleton-Century Crofts Inc. 46,413 


Arden Farms Co. ....... 52,030 
Arena & Sons Inc., V. . 26,685 
Argus Cameras Inc. .... 186,227 
Arkansas-Louisiana Gas Co. 44,129 
Arkansas Rice Growers 

Cooperative Assn. 115,892 
Armour & Co. ........ 2,097,392 
Arnold Bakers Inc. .... 138,062 
Arnold, Schwinn & Co... 126,594 
Arrow Liqueurs Corp. .. 26,023 
Artistic Card Co. ...... 132,596 
Artistic Foundations Inc. 132,968 
Arvin Industries Inc. 141,095 
Ask Mr. Foster Travel 

Service Ime. 22.0000. 57,984 
Associated Bulb Growers of 

Holland Inc. ...... 2,148 
Associated British & Trish 

ee ae 0,999 
Associated Hospital 

eer 624,154 
Associated Products Ine. 44,761 
Atchison, Topeka & 

Dee PO wiiacdenen ss 740,334 
Atlanta Gas Light Co. 27,040 
Atlantic Coast Line Rail- 

road 7 . 308,858 
Atlantic Insurance Cos. 54,281 
Atlantic Refining Co. . 263,097 
Atlantis Sales Corp. ... 473,197 
Austin Motor Co. ...... 189,235 
Austin, Nichols & Co. .. 26.382 
Avco Mfa. Corn. ...... 2,205,774 
B. 6. Pen Ce. ........ 196,932 
B. C. Remedy Co. ...... 157,348 
Babbitt tnc., B. T. ... 172,937 
Bacardi Imports Inc. ... 182,943 
Baker Co., John C. ..... 60,780 
Bali Brassiere Co. ...... 45.999 
Bali Gres. Co. ........ 46,317 
LO re 102,939 
Ballantine & Sons, P. .. 1.211.178 
Baltimore & Ohio Railroad 272,335 
Baltimore Paint & Color 

ee Ae 104,706 
Bankers Life & Casualty Co. 1,153,276 
EE Mi ce dbseee ss 27,349 
Barron’s Publishing Co. 34,633 
Barton Distilling Co. .. 48,006 
Basea Wie. Ce. ........ 35,850 
Bavarian Brewing Co. ... 89,845 
Bayuk Cigars Inc. 118,666 
BE BR. bbw wrccccces 1,134,648 
Beam Distilling Co., 

I dike wwe oe 60 247,675 
Beatrice Foods Co. .... 45,128 
Beaunit Mills Inc. 73,249 
Beaute Vues Corp. ..... 76,128 
Beechhurst Press Inc. .. 25,375 
Beech-Nut Packing Co... 442,155 
Bell B GO .cccccccess 32,891 
Bell Telephone Co 

phebhebsoe seb 432,221 
Beltone Hearing Aid Co. 54,365 
Bendix Aviation Corp. .. 34,225 
Benjamin & Johnes Inc 29,024 
Benson & Hedoes ...... 629,555 


Bercut Richards Packing Co. 45,954 


1949-1953 Figures for Advertisers Spending $25,000 or More 


Source: Bureau of Advertising, American Newspaper Publishers Assn. 


1952 1951 1950 1949 
49,021 
1,236,847 2,143,960 2,724,631 1,117,121 
32,620 
31,617 148,841 =:110,313 87,023 
150.979 111,287 120,465 58,565 
61,580 47,355 33,428 31,819 
55,431 
47,665 58,899 61,252 67,641 
43,533 49,092 
51,905 62,868 349,244 
41,454 53,219 89,463 
44,673 125,725 88,975 78,138 
61,598 
828,129 693,168 842,666 855,896 
147,308 494599 ——— 89,507 
32,911 
122.619 
36,142 
685,063 119,377 60,017 27,789 
286,988 57,548 30,794 
287,405 177,537 149,675 113,641 
151,909 126,353 93,889 46,675 
248,981 268,736 189,452 145,679 
292,772 184,022 399,970 336,139 
2,030,730 2,816,212 2,865,296 2,546,819 
_ 85,583 179,261 
250,107 
30,987 
35,027 197,417 35,105 35,763 
540,000 416,711 
82,279 112,255 45,098 45,942 
63,904 44,234 65,238 91,483 
466,324 446,956 502,303 1,259,789 
344,494 353,559 297,462 314,735 
2,905,639 2,927,950 2,088,336 3,449,973 
32,447 
467,596 293,029 544,509 346,051 
34,472 29,021 
38,764 57,245 41,655 46,433 
49,917 71,302 43,821 32,620 
33,127 61,453 115,964 118,564 
145,526 89,535 49.761 
52,373 28,659 
100,958 80,039 69,962 76,252 
1,924,859 2,222,473 2,141,452 2,814,009 
229,171 84,170 85,763 143,998 
137.817 106.195 86,362 59,464 
27,052 
57,758 
158,793 179,576 218,297 175,180 
40,713 31,785 
37,762 
368,091 231,682 
32,789 67,064 43,641 155,716 
461,671 607,330 446,638 414,521 
237,396 235,139 191,012 175,049 
51,097 32,754 30,141 
204,298 259,699 71,836 
246.784 246,420 449.050 434,929 
200,911 142,813 139,502 160,800 
29,062 
1,182,726 1,542,115 1,540,582 1,356,158 
58,698 66.936 213,063 
284,228 397,200 318,757 247,533 
212,826 557,123 512,794 050 
47,549 61,065 88,050 
64,304 65,577 101,298 57,592 
65,745 27,638 60,547 
114,323 63,951 
104,093 110,741 107,643 110,947 
1.744.917 617.285 668,078 579.022 
238,383 264,747 198,894 226,397 
196,698 142.102 40.430 ——— 
243,828 246,413 130,471 63,321 
95,118 257,597 49,302 ——— 
42,710 30,772 32,332 ——— 
72,437 69,083 53,554 
354,986 756.167 887.575 494,682 
1,088,152 694143 780,243 415,087 
152,210 122,468 54,150 
172,459 133,576 123,027 162,720 
65,728 46.045 345 —— 
149.451 199,060 87,184 69,768 
36,296 29,646 
285,505 414,567 510.355 478,524 
125,874 56,689 64,012 105,978 
379.683 332,504 
53,430 68,118 116.353 134,631 
37,903 25,145 54,902 
64,159 34,486 
393,504 347,670 315,577 197,397 
38,033 310 — 


1953 
Berntein, Arnold, Shipping 
Oh. Se¥uenceseys [o 48,903 
Best Foods Inc. Piven ne 1,065,530 
Better Living Inc. .. 40,420 
Bird & Son Inc. ...... 276,543 


Birmingham Committee of 100 48,821 
208,164 


Bishep Inc., Hazel ..... li 
Black & Decker Mfg. Co. 31,726 
Black Inc., Walter J. 665,492 
WN I Sst ccdecvess 55,408 
Blitz-Weinhard Co. .... 49,521 
Bloch Bros. Tobacco Co. 45.673 
Block Drug Co. ...... - 1,370,160 
Bobbs-Merrill Co. ..... 43,554 
Boeing Airplane Co. ... 43,358 
er 100,743 
Bonnie Hubbard Kubbard 46,880 
Book Find Club ........ 25,509 
Book-of-the-Month 
Eee 365,618 
Borden Co. ...... errre 
Borg-Warner Corp. ..... 315,165 
Boston & Maine Railroad 34,870 


Boston Consolidated Gas Co. 51,079 


Boston Edison Co. ..... 89,251 
Botany Mills Inc. ..... 36,972 
Ee BS i seaccsas 43,683 
Bowman Dairy Co. .... 201,452 
Brach & Sons, E. J. .. 92,224 
Braniff International 

ee ee 416,071 
Braun Baking Co. ...... 25,089 
Breck Inc., John H. ... 77,007 
Breitenbach Co., M. J. .. 39,701 
Brewing Corp. of America 179,664 
Bridgeport Brass Co. . 88,549 
Brillo Mfg. Co. ........ 241,304 
Brimms Plasti-Liner Co. 52,570 
Bristol-Myers Co. ...... 206,463 
British Overseas Airways 432,653 
British Travel Assn. .... 5,357 
Broil-Quik Inc. ....... 26,799 
Brooklyn Union Gas Co. 108,182 
Brown-Forman Distillers 

ae 1,238,212 
Brown-Graves Co. ..... 56,950 
Brown Shoe Co. ........ 32,360 
Brown & Williamson 

Tehacee Corp. ........ 45,860 
Brownell & Field Co. . 33,224 
ae 330,128 
Bruce Pharmaceutical 

SCCM. (Sé-vias se as 54,520 
Brunswick-Balke- 

Collender Co. ...... 84,569 
Burger Brewing Co. .... 151,268 
Burgess Vibrocrafters Inc. 55,847 


Burke Ltd., Edward & John 106,793 


Burlington Mills Corp. . 101,451 
Burnham & Morrill Co. 71,334 
Burpee Co., W. Atlee .. 103,012 
Burry Biscuit Corp. .... 29,591 
Bu-Tay Products Ltd. .. $1,229 
Geten FMS. ccccsecs 54,248 
Buy-Lines by Nancy 

 cctactentess% 613,057 
Bymart-Tintair Inc. 41,404 
Cain Ce., John E. ...... 40,802 
Cain’s Coffee Co. ...... 43,259 
Calavo Growers of Calif. . 79,295 
California Dairy Industry 

Advisory Board .. 26,576 
California Fruit Growers 

Exchange ......+--++ 7,138 


California & Hawaiian Sugar 


Refining Co. ...... 472 
California Lima Bean 

Growers Assn. ......- 121,006 
California Oil Co. ...... 89,547 
California Packing Corp. 647,087 
California Physicians 

DED sv accescscsss 79,235 
California Prune & Apricot 

Growers’ Assn. ....- 068 
California Walnut Growers 

| eererrrr errr rT 191,310 
Calo Dog Food Co. .... 25,612 
Caloric Stove Corp. .... 25,940 
Camfield Mfg. Co. ..... 37,768 
Campana Sales Co. .... 457,056 
Campbell Sons Corp., 

Wary TV. ccccccsss 115,242 
Campbell Soup Co. . 1,573,265 
— Dry Ginger Ale 

eer eet ee 1,039,314 
eunate Steamship Lines 

BO ebiaaveiveders 63,931 
Canadian “National 

Railways .........-- 316,526 
Canadian Pacific Railway 381,800 
Candle-Lite Chemical Co. 33,943 
Canepa Co., John B. .. 40,179 
Cannon Mills Inc. .... 918,616 
Canute Water Co. .....- 78,610 
Capital Airlines .....- 440,378 
Cap Mfg. Co., M. .... 25,710 
Capudine Chemical Co. 39,740 
Carell FAR ceccsccese 105,846 
Carnation Co. ......-- 1,164,258 
Carolina Power & Light 

OE. cedsesatuaneeas 942 
Carr- Consolidated Biscuit Co. 28,009 
Carrier Corp. ....-+-+> 123,603 
Cartan Travel Bureau .. 42,404 
Carter Products Inc. 275,048 


yoann Corp. of America 126,057 


ih. sseeessse 28,538 
Centred tral Illinois Light Co. 52,535 
Ceribelli & Co, G. . 33,866 
Chattanooga Medicine Co. 180,933 
Cheerful Card Co. . 112,380 
Chemstrand Corp. ..... 38,710 
Chesapeake & Ohio 
Railway Co. ......- 69,643 


Chesapeake & Potomac 
Telephone Co. ..... 308,472 
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Five-Year Comparison of Newspaper Expenditures 


1952 1951 1950 1949 | 1953 1952 1951 1950 1949 
| Chesebrough Mfg. Co. 
72,458 26,500 —— ee Mr sees» 425,438 358,376 314,350 305.3 
524,177 1,725,954 1,890,302 1,782,423 | Chicago, Burlington & = man 
33,278 2,902 —_{ —— Quincy Railroad 183,465 138,864 97,245 122,619 220,764 
220.083 18874 —— —— One. Soe. St. Paul ‘ 
Pacific Railroad .. 331,489 318,095 279,169 4045 
362,928 121,953 110.2155 —— — & Northwestern —. a 
a <<“ RR) See 143,558 70,493 101,270 88,587 
836,286 1,357,845 819,310 904,988 | Chicago Rock istand & 115,964 
54,459 77,062 81,046 59,831 acific Railway Co 167,748 135,820 108,820 
48540 28239 —— Chicago Transit Authority 38,829 — 
45 886 “ Chicago Tribune ...... 191.157 210,353 99,926 152,467 
1.858.104 845,176 911,762 939,246 | Chicopee Mills Inc. 79,155 46,037 = 
56,771 112,836 52,963 63,438 | Chilton Greetings Co. . 32,702 
40.922 322909 —— | Chock Full o’ Nuts Co. 73,286 
177.961 133,634 96,162 218,458 | Chrysler Corp. ...... 14,582,794 11,702,787 13,519, ase 13,703,451 8,747,966 
37 585 | Chun King Sales Inc, 60.376 64,626 49,99 ‘ 
| Church & Dwight Co. .. 119,672 61,539 58.876 i. ee 
| Cigar Institute of 
295,665 368,447 191,963 256,359 America ............ 180,540 129,962 
1,681,703 1,958,392 1,598,955 1,511,270 | Cinch Products Inc. .. 53,749 345,124 238,531 283,105 403,668 
137.862 204,035 132,779 170,497 | Cincinnati & Suburban Bell . 
32,951 39,693 51,290 55,725 | Telephone Co. ....... 46,711 61,411 47,193 37,861 32,353 
30,822 62,284 64,662 38,934 | Cincinnati Gas & ; 
61,267 118,951 148,666 237,422 Electric Co. ........ 45,876 50,763 68,025 55.774 36,827 
109,908 85,011 51,490 53,240 | Circle Line Sightseeing a 
77,398 50,609 64,626 183,510 | Yachts Inc. ......... 25,051 
162,128 153,703 140,033 129,608 | Cisco Inc. ........... 28,016 
145,191 207,538 306,431 | Cities Service Co. 530,530 317.391 241,525 412,665 319,658 
Citizens Gas & Coke Co. 60.438 49.186 33,466 58.708 
387,443 178,682 156,108 137,015 Ctalre Mia. sy 226,541 134,440 49.674 33.635 
60.122 lark-Cleveland Ine. 506.8€7 409,390 371,528 315, 
26,542 Clemmons Azalea Farm 36,494 ~~ 
29.661 bay = anaes —" Electric Illum. 
$1,428 29,835 206, 1. 3s oe 105,579 100.579 91,87 
$1,299 46,652 248,699 417,215 Cleveland: Sandusky Brewing — ate 
243,339 214,794 164, 7 mas = ra 39,925 
45.747 Clicquot Club Co. 137,305 50,624 88,998 63, 
2,283,824 1,481,087 1612. 59 939,910 | Climalene Co. ......... 83,287 143,123 175,683 165,050 ioe 
354,904 340,091 223,503 200,193 Cling Peach Industry of . ¥ 
40.601 California .......... 312,031 331,768 194,347 205,302 231,61 
Clinton Foods Inc. .... 309,231 198,062 546.361 367.280 $85,594 
236,321 59,568 40,672 27,394 | Clorox Chemical Co. ... 2,480,136 852,201 719.816 422363 540.429 
Coats & Clark's Sales : 
995,657 1.038.624 1.198.206 876.914 Corp. ............ 28.431 
59.087 51.427 58.518 27,406 | Coca-Cola Co. ........ 1,829,991 1,682,395 1.461.567 1,777,922 1.782.044 
Coleman Ce. Rees woe 192,136 109,545 92,004 99,041 
| Colgate-Paimolive Co. . 12,085,582 12,088,261 10,842,173 8.908, j 
605,064 1,085,506 — 538,555 | College Inn Food Products a ee 
27,116 ——— | Corp... cece eeeeee 56,618 75,649 76,412 83,81 
216,159 149,934 124,362 —— | Colonial Airlines Inc. .. 100,358 78,992 64.067 S854 pres 
Colonial Studios Inc. . 46,950 36,142 
39,089 Columbia Baking Co. 156,277 225,398 93,414 85,120 103,058 
| Columbia Brewing Co. .. 79,281 136,764 63,172 44, 
106,596 uae Bisco —_ Columbia Broadcasting - 
175,649 167,095 1 a 347,581 142,309 277,955 116.2 
70,652 27,058 Columbia Pictures Corp. | 77,690 39,266 = = 
176,262 60,030 104,762 80.219 | Columbus Gas Co. . 45,461 47,633 26,057 
84,766 132,741 192,437 390,961 | Columbus & Southern Ohio 
38,617 49,402 Gleciric Co. ........ 53,296 49,059 40,499 4 
111,510 59,212 97,738 63,402 | Columbus Transit Co... 36.243 — 
c cial Solvents Corp. 72,785 137,310 54,203 25,21 
69,326 | Commercial Travelers Mutual — 
36,627 25,437 36,662 Accident Assn. ...... 75,904 88.884 78,954 87,185 79,347 
Commonwealth Edison Co. 314,627 239,185 242,599 192,273 81. 
839,789 1,255,626 —— | Commonwealth of Penn. 41,898 — 
——~=s 188,535 55.321 —— | Compagnie Generale Trans- 
ee 130,496 
¢ Continental Casualty Co. 39,864 54,518 33,816 30.752 40,919 
Congoleum-Nairn Inc. 77,700 95,913 179,793 29,246 130,866 
Conmar Products Corp. 45,712 27,670 32,504 
50.273 50,660 62,506 55,940 | Connecticut Light & 
37,547 et ee ML ee eee ee 
Consolidated Cigar Corp. 1,109,947 1,022,774 824,726 357,184 346,062 
A Consolidated Cosmetics 
57,252 59,086 52,869 73,225 2a 1,131,247 179,143 94,691 
Consolidated Dairy 
620,434 1,019,561 686,600 728,964 Products ........... 27,812 25.163 37,494 
Consolidated Edison Co. 435,811 354,628 343,959 280,460 259,189 
133,786 90,326 111,055 47,522 — Royal Chemical 
ees os 9d 218 147,588 121,883 132,738 37,425 
39,562 33,885 45,875 45,022 Consolidated Vultee Air- 
84,029 126,861 86,724 55,755 craft Corp. ......... 36,575 26,515 75,403 26,424 
603,936 479,440 393,506 250,985 | Continental Airlines 146,609 96,681 110,678 56,686 74,533 
Continental Bakina Co. . 920,367 1,049,226 1,147,228 1,142,096 1,388,129 
63,582 50,317 47,492 43,158 | Continental Casualty Co. 39,864 54518 33.816 30.752 40,919 
Continental Oi! Co. 560,742 397,118 513,903 474,210 431, 
114,144 94,921 118,193 74,239 Continental Trailways Bus , ae 
=e pe 150,612 110,216 136,836 105.3 ; 
191.214 188,757 178,015 130,541 Cook & Son Ine., ” 
* SN ee 225,783 192,491 159,964 153,831 53,625 
Cook "Chemical Co. .... 231,169 65,380 140,081 48,534 53,905 
25,809 —— 98,297 | Cook Paint & Varnish Co. 61,567 129,068 
398,067 357,494 445,513 289,337 | Coors Co., Adolph . 31,199 45,458 35,037 32,035 72,826 
Corning Glass Works .... 40,056 64,692 . 130,844 59,832 103,450 
83,404 32,653 25,522 Corn Products Refining 
1,199,311 1,049,041 578.615 416,492 ESR CCR 1,237,938 705,748 850,957 1,119,931 708,580 
Cory Corp. ..sese ees 45,279 
760,059 896.515 769.305 720,583 | Cott Beverage Corp. .... 283,458 105.400 43.278 42,169 
SS “SIS 297,382 361.175 378.504 260,673 225,333 
36,363 55,511 = 74,415 71,605 | Coward-MeCann Inc. 28,866 428 
Cowles Magazines Inc. 337,14 i , 
sancig zeosme 128968 196787 | Ermey Corio J. gies SOU 2K LTS SRN 
396,434 447,303 277,570 152,023 | Creamette Co. ........ 122,742 184,107 178,018 160,181 135,535 
49,990 Creomulsion Co. ...... 219,099 213,502 223,398 185,840 206,847 
68,814 51,753 —— | Crowell-Collier Pub- 
ooaaee lishing Co. ........- 690,430 790,195 876,056 651,938 471,052 
80,084 13,424 81,674 | Crowell Co., Thomas Y. 38,243 36,486 62,478 47,293 55,269 
597,445 496,264 620,839 514,619 | Crown Central Petro- 
eee 65,587 42,577 43,562 
“as oo. 55,768 = 57,439 | crown Publishers 58,677 85.564 115,627 61,037 51,712 
onsane 979194 918649 810.012 | Crown Zellerbach Corp. 160,375 165,526 120,848 70,043 76,533 
, , Cudahy Packing Co. .... 480,371 465,390 699,626 590,221 853,663 
Cunard Steamship Co. .. 329,894 371,477 212,103 325,731 204,054 
38,414 Pei om 4 Curtis Industries Inc., 
177,578 0, — 3,710 131,840 EE Siaccyeecess 1,008,895 488,377 183,369 278,895 64,409 
35,116 7 7) Load 26,912 | Curtis Publishing Co. .. 1,341,462 1,371,047 637,200 422,768 502,628 
575.021 406611 288.350 409,568 Curtiss-Wright Corp. 193,960 151,140 157,443 ——— 57,948 
104,220 131,007 36,809 D 
49,090 34,435 41,520 30,276 
40,196 35,173 32,134 25,081 | D-W-G Cigar Corp. ... 40,532 —— 72,935 107,137 125,304 
171,415 127,651 110,605 57,036 | Dallas Power & Light Co. 46,987 46,734 384 33,644 32,846 
89,558 Dallas Railway Co. .... 26,461 
Damar Products Inc. .. 49,360 
Dan River Mills Inc. .. 41,229 89,447 43,776 
78,524 32,802 ——— | Dana Perfumes Inc. .... 41,900 100,968 139,491 90,578 43,906 
Daniel Distillery, Jack .. 70,704 78,347 34,368 
350,831 291,214 226,353 240,104 | Davidson Baking Co. ... 51,773 41,677 
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More Department — 
‘Store Linage Than All 


Other San Francisco 
Newspapers Combined | 


There are four...yes, FOUR... daily news- 
papers in San Francisco. There are two Sun- 
day newspapers. There are eight major 
department stores... during the first four 
months of 1954, The Examiner published 
MORE department store linage than the 


three other daily papers and the other Sun- 
day paper COMBINED 


What better yardstick is there of a news- 


paper's pulling power than the overwhelm- 
INQ choice of local merchants? Authority Media Records 


THE SAN FRANCISCO EXAMINER 


First in news, circulation and advertising. 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 
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Davis Co., R. B. .. 
Dawson's Brewery Ine. 
Dayton Power & Light Co. 
Dayton Rubher Co. ..... 
Dean Milk Co. ...... 
Deering, Milliken & Co. 
De Jur-Amsco Corp. 
Delaware, Lackawanna & 
Western Coal Co. ... 
Delaware, Lackawanna & 
Western Railroad .... 
Delta-C&S Air Lines .. 
Demert & Dougherty Inc. 
Denney, Frances ...... 
Derby Foods Inc. ..... 
Detroit Edison Co. .... 
Detroit Free Press .... 
Detroit Harvester Co. .. 
Detroit News .......-- 
Devoe & Raynolds Co. .. 


Dial Press Inc. .....-. 


Diamond Match Co. . 

Dingee Co., Squire .... 

Distillers Corp.- 
Seagram’s Ltd. ..... 


Dixie Brewing Co. ..... pepo 43,736 42,089 39,220 
ine Ge. .... 50,09: 
Be pty ane 152.886 197,391 211,605 124,613 
Dodd, Mead & Co. .... 38,169 40,595 67,947 56,288 
Doehla & Co., Harry ... 128,227 88,599 90,571 38,103 
Doniger & Co., David D. 28,195 29,624 ——_ e—_ 
Dormeyer Corp. ....-- Bape 
ie klwe 9 4.0 0% F 
pers ‘k | Pe 1,998,579 2,054,197 2,411,757 2,324,841 
Doughnut Corp. of America ae 83,028 
Douglas Fir Plywood Assn. t 
en Chemical Co. 90,840 127,933 
Dow Corning Corp. .... Rae 30,985 42,282 
king Co. of N. J. , 
}eeardety ; err 266,632 193,765 168,392 161,356 
Drewry’s Ltd. (U.S.A.) 204,998 91,951 274,954 194,058 
Drexel Laboratories .... 74,635 80,932 90,612 91,303 
Mott Co. ......- 72,984 
ous Power Ce. .....> 261,668 298,813 280,304 182,119 
CE (xi aseees<s 101,703 30,395 
Dulany & Son, John H. 130,794 45,524 25,060 80,802 
nt Laboratories, 
“ae . Sen eenn ees 361,057 138,650 — 706,915 
Dunaway, Corp., Judson 44,475 : 
~ ramen Co. .... 291,020 212,703 105,360 115,799 
Dunhill of London Inc., 
ANGE cecsoscorece 111,170 135,870 - 
e Nemours & 
va . Eintes 05% 667,072 1,218,243 699,693 470,810 
Duquesne Brewing Co. .. 124,540 40,563 88,967 127,737 
Duquesne Light Co. 194,954 138,634 133,095 82,973 
Dutton & Co., EP. ... 84,452 52,748 77,901 68,223 
hio Gas Co. 84,034 98,497 74,760 70,876 
ally SR. gebaedeees 177,405 171,911 114,036 
Eastern Airlines Inc. ... 1,884,118 1,248 145 892,810 1,082,531 
Eastern Corp. ..-.---- 50,303 —_— 25,446 51,864 
Eastern Steamship Lines 30,720 oe 25,591 65,350 
Eastman Kodak Co. .... 931,366 474,819 138,988 384,263 
i ine 
a. 2 Lah 426.029 324,796 445,431 415,369 
tmor Cranberries Inc. 46,642 
oie Laboratory Inc. 49,650 ——— 197,793 177,174 
Edris Co., William .... 114,192 225,592 205,196 48,000 
Ekco Products Co. .... 114,255 107,966 121,503 
Electric Auto-Lite Co. 98,312 57,654 227,805 300,405 
Electric Steam Radiator 
| cuvseassacees 50,003 
Elgin National Watch Co. 262,086 296,268 210,869 170,676 
El Paso Natural Gas Co. 36,364 
Embassy Tours .......- 29,833 —_— od 27,671 
Emerson Drug Co. .... 511,653 437,904 131,794 136,892 
adio & Phono- 
“om . ace wade 252,683 250,251 161,645 172,940 
Empire State Pickling Co. 28,209 
Englander Co. ......-- 57,594 191,938 
Eno-Scott & Bowne 266.277 207,271 172,334 144,062 
Enurtone Co. .....--. 35,548 41,871 26,695 
Equitable Gas Co. 37,461 42,634 
itable Life Assur- 
vo oi. AS eee 88,663 60,254 49,501 84,738 
Erie Railroad Co. 60,346 78,325 75,410 86,408 
Esquire Inc. ........-. 113,232 188,251 137,707 202,842 
Ever-Dry Corp. ....- ‘ 69,059 78,894 
Eversharp Inc. ........ 695,303 685,591 342,390 173,910 
Evyan Parfums Inc. .... 47,594 
Ewald Bros. Co. ..... 31,083 25,296 32,346 26,616 
a eee $1,000 178,715 398128 183,341 
Excelsior Institute .... 31,049 
Ezo Products Co. ...... 31,870 
F & F Laboratories .... 27,738 53,571 47,082 43,435 
Fairbanks, Morse & Co. 28,872 76,858 74,598 rn 
Fairchild Engine & 
Airplane Corp. ...... 47,059 35,439 
Fairmont Foods Co. .... 211,362 121,108 187,984 114,125 
Falls City Brewing Co. . 225,729 164,578 147,533 123,137 
Falstaff Brewing Corp. .. 225,926 151,231 230,046 388,258 
Farm Bureau Mutual (Auto only) (Auto only) 
Insurance Cos. ..... 274,648 204,300 120,025 A 
Farm Journal Inc. 50,646 ee 64,440 
Farmers Insurance Group 33,211 37,355 28,594 32,427 
Farrar, Straus & Young. 41,871 66,884 110,020 72,295 
Farrell Lines Inc. ‘ 64,247 39,466 
Father John’s Medicine Co. 67,892 76,753 68,972 70,928 
Fedders-Quigan Corp. .. 177,698 45,975 554 —— 
Fehr Brewing Co., Frank 113,627 142,089 208,960 160,249 
Fels & Co. .....-+-+ss 44,088 434,303 
Felton, Sibley & Co. .. 34,824 32,682 
Parekh Ge. oc dcicesi. 58,087 37,895 48,522 37,363 
Filbert Inc., J. H. .... 360,255 335,899 278,948 288,618 
Financial World ...... 50,844 45,976 60,058 42,259 
Fine Editions Club .... 32,498 
Fine Products Corp. 47,073 60,495 47,769 48,799 
Firestone Tire & Rubber Co. 743,248 849,959 358,797 207,566 
Fischer Baking Co. .... 42,704 59,510 69,721 66,378 
Flagstaff Foods ....... 37,785 66,560 47,899 
Flako Products Corp. .. 120,226 191,322 216,311 420,810 
Flo-Ball Pen Corp. .... 63,651 
Florida Citrus Commission 676,204 146,256 668,458 474,497 
Florida Citrus Exchange 30,946 26,386 
Florida Fashions Inc. .. 47,981 106,854 349,159 437,150 
Florida Power & Linht Co. 66,324 63,885 39,145 37,811 
Florists’ Telegraph 
Delivery Assn ...... 383,461 379,591 446,301 75,944 
Flotill Products Inc. .. 295,921 41,756 
Foley & Co. ....---+++ 25,855 45.797 
Folger & Co., J. A. .. 1,016,522 655,316 725,389 600,849 
Forbes & Sons Publishing 
Oo B. Co. .ccscoss 37,795 65,006 64,365 46,208 


Motor Co. ......18,278,304 10,860,000 10,730,000 13,587,000 1 
Ford ee) 26 | 0,629,000 


Foremost Dairies Inc. 


1953 1952 
57,263 39,743 
85,747 59,261 
29,664 31,574 


1951 
38,757 
70,464 
48,208 


1950 

37,619 
75,541 
41,371 


183,497 148,175 
135,030 141,381 


2a <—— 


157,062 191,795 


2732 —— 


730,082 410,464 


730 —- 
67,060 92,405 


190,638 


37,225 


162,199 


44,807 


416,637 


69,896 


136,089 


35,370 
25,198 


117,692 


292,945 


34,878 
39,352 


107,005 79,740 


89,520 


39,111 


41,807 32,920 
47,050 50,203 


173,839 239,371 


28,956 
48,023 


176,356 


63,470 
35,951 


86,998 


9,505,529 9,157,887 8,172,150 


7,195,437 


52,439 29,184 


A eee 
Fort Pitt Brewing Co. 
Foster Trading Corp. ... 
Foster-Milhurn Co 

Fox Brewing Co., Peter 
Fox DeLuxe Foods Inc 
Frank Tea & Spice Co. 
Franz Baking Co. ..... 
Freihofer Baking Co. 
Friend Bros. Inc. .... 
Frito Company ...... 
Fromm & Sichel Inc. .. 
Frontier Airlines ...... 
Fulham Bros., Inc. .... 
Funk & Wagnalls Co. .. 
Funk Inc., Wilfred .... 


Furness Bermuda Steamship 


RE: Ceathssliseeas 


Gallo Winery, E. & J. .. 
Galveston- Houston 
Ee 
Garcelon Stamp Co. .... 
Garcia y Vega Inc. ..... 
Garden Guild of America 
Garden Research Labs. 
Gas Co. of Scranton .... 
Gas & Electric Co. of 
A eee 
Gas Service Co. of 
Kansas City. ....... 


Gas Service Co of Wichita 
Gebhardt Chili Powder Co. 


General Aniline & Film 

er Are 
General Baking Co. .... 
General Ciaar Co. .... 
General Electric Co. .... 
General Foods Corp. 
General Mills Inc. .... 


General Steam Navigation 
AE re 
General Time Corp. .... 


General Tire & Rubber Co. 


Genesee Brewing Co. 

George Washington Life 
Insurance Co. ...... 

Gerber Products Co. 


Germain Seed & Plant Co. 


Gibson Refrigerator Co. 
Gilbert Co., A. C. .... 
Gill Co., James G. ..... 


OE ME ods cc ccses 2,549,265 
5 


gg 
Glaser, Crandell Co. 

Glenmore Distilleries Co. 
Glidden Co. ....... eee 
Godchaux Sugars Inc. .. 


Goebel Brewing Co. ... ; 
Goetz Brewing Co., M. K. 300,170 


Going to Town with 
i eee 
Goldenrod Ice Cream Co. 
Gold Seal Co. ........ 
Golf & Lawn Supply 
See eer ee 
Goodall-Sanford Re see 
Goodrich Co, B. F. .. 
Goodyear Tire & Rubber 
ME sisapauokessens 
Gordon Baking Co. .... 
Gossard Co., H. W. .. 
Grabosky Bros. Inc. .... 
Gradiaz Annis & Co. ... 
Grand Duchess Steaks 
rere Cre 
Grapette Co. ......... 


Great Northern Railway Co.106,912 


Great Western Sugar Co. 
Green Giant Co. ...... 
Green Spot Inc. ...... 


92,668 
Gretz Brewing Co., William a 


Greyhound Corp. ...... 

Greystone Corp. ...... 

Griesedieck Bros. 
Brewing Co. ........ 


Griesedieck Western Brewery 


Sete eee ewe eenee 


Griggs, Cooper & Co. 


Grocery Store Products Co. 


Grolier Society Inc. ... 
Grove Laboratories Inc. 
Guerlain Inc. ........ 
Guest Airways ....... 
Gulden Inc., Charles ... 
Gulf, Mobile & Ohio, 
The Alton Route .... 
Gulf Oil Coro ........ 
Gunther Brewing Co. .. 


ik See 
Hall Bros. Ine. ...... 
Hallicrafters Co. ...... 
Hambro Trading Co. .... 
Hamilton Mfg. Co. ... 
Hamilton Watch Co. .. 


Hamm Brewina Co., Theo. 


Hampden Brewing Co. .. 


Hancock Mutual Life Insur- 
ante Ge. woses oeunas 
Hand Brewery Co., Peter 246,903 
Hanes Knitting Co., P. H. 
Hansen’s Laboratory Inc., 
Christian .........-- 
Happiness Tours Inc. ... 
Harcourt Brace & Co. .. 


Harlan Publishing Co. 


Harnischfeger Corp. .... 
Harper & Bros. ....... , 
Hartford Electric Light Co. 48,090 
Harvard Brewing Co. ... 


Harvard University Press 


Harvey & Co., H. .... 
Hastings Products ...... 
Hawaiian Pineapple Co. . 


Hawthorn-Mellody Farms 


DOT oo ccdéaccrcscae 
Hearst Cora. ...... guee 
Hearst Magazines Inc. .. 
Heaven Hill Distilleries . . 
Hebrew National Kosher 

Sausage Co. ........- 


Heileman Brewing Co. 


Heinz Co., H. J. ...--. 


Hekman Biscuit Co. 


Heller & Son Inc., L. .. 


’ 648, 859,091 1.035,949 
3,411,344 3,709,415 6,074,245 4,202,942 3,927,574 
. 8,633.173 8,112,999 7,875,290 6,415,618 5,124,784 
2,162,439 4,039,833 3,330,452 3,376,986 3,253,998 
General Motors Coro. ..32,944,248 20,252,000 23,794,000 27,594,000 24,869,000 


1953 
Henderson Co., A. T. ... 41,507 
Hensler Brewing Co., Jos. 48,284 
Hershel California Fruit 
Products Co. ...... 43,028 
Heublein & Bro. Inc., G. F. 797,826 
Hexol Inc. . .Wye-....- 57,748 
CR acccacecec.. Gian 
Hi-Life Packing Co. — 37,045 
Hills Bros. Coffee Inc. . 673,502 


tk ae 324,242 
Hires Co., Charles E. .. 48,341 
Hobart Mfg. Co. ...... 26,718 


Hoberg Paper Mills .... 28,131 
Hoffman Radio Corp. ... 245,902 
Holland-America Line .. 193,548 
Holland Furnace Co. ... 29,696 
Hollins & Co., William .. 25,806 
Hollywood-Maxwell Co. .. 35,289 


Holt & Co., Henry ..... 76,694 
Home Insurance Co. .... 79,158 
Home Lines Inc. ...... 197,792 
Homecrafts Inc. ....... 58,775 
Homelite Corp. ........ 28,416 
Hood & Sons Inc., H. P. 112,387 
eae 306,758 


Hormel & Co., George A. 394,053 
Houbigant Sales Corp. .. 38,603 
Houghton-Mifflin Co. .. 127,723 
Houston Light & Power Co. 73,219 
hc... te rere 77,147 
Hudepoh! Brewing Co. .. 183,231 
Hudson Motor Car Co. .. 2,639,495 
Hudson Pulp & Paper Corp. 58,198 
Hudson River Day Line Inc. 86,547 
Hughes Aircraft Co. .... 40,296 
Humble Oi! & Refining Co. 121,028 
ee 28,065 


Hunt Foods Inc. ...... . 1,226,423 
Hunter Packing Co. .... 26,108 
Hygienic Products Co. .. 105,627 
Hygrade Food Products 

WN 16:046045 40 ce%Gs 151,804 


Idaho Advertising Com- 

EN. 66s c8<dcaees 95,892 
Ideal Toy Corp. ..... 84,453 
Illinois Bell Telephone Co. 180,079 
Illinois Central Railroad 108,514 
Illinois Meat Co. ...... 247,632 
Illinois Watch Case Co. . 78,222 
Imperial Sugar Co. .... 46,878 
Independent Advisory Committee to 

the Trucking Industry . 33,718 
Indiana Bell Telephone Co. 128,991 
Indiana & Michigan Electric 

Mh: 6Gndeedeaeee - 37,857 
Indianapolis Power & Light 

Md ivatebvseditas 63,939 
Institute of Life Insurance 1,339,626 
Institute of Mentalphysics 35,041 
— Business Machines 

rere rr ree 72,936 
eceamibons Cellucotton 

Products fc. ........ 1,879,063 
International Furniture Co. 72,035 
International Harvester Co. 713,467 
International Latex Corp. 211,013 
International Milling Co. 36,087 
International Minerals & 

Chemical Corp. ...... 53,929 
International Nickel Co. 213,810 
International Products Co. 30,859 
International Salt Co. .. 98,935 
International Shoe Co. .. 271,454 
International Silver Co. 59,344 
International Telephone & 

Telegranh Corp. .... 129,221 
Interstate Bakeries Corp. 281,061 
Iowa Power & Light Co. 52,001 
Iroquois Beverage Corp. .. 84,583 
Iroquois Gas Corp. .... 76,533 
Italian Airlines ........ 31,738 
re 30,372 


Jackson & Perkins Co. .. 39,620 
Jackson Brewing Co. ... 203,013 
Jaguar Cars Ltd. ...... 84,674 
Jenney Mfg. Co. ....... 124,074 


Jerclaydon Inc. ....... 43,086 
Jergens Co., Andrew ... 2,206,336 
dessie’s Notebook ...... 524,723 
Jewell Inc., J. D. ... 33,603 


Johnson & Johnson ..... 940,586 
Johnson & Son Inc., S.C. 924,084 
Johnson Publishing Co. . 38,231 
Johnston Corp., Gaston . 49,699 
Junex Products ....... é 60,363 


KLM Royal Dutch Airlines 216,370 
Kaiser Motors Corp. .... 3,286,784 
Kaiser Steel Corp. ..... 62,348 


Kansas 7 Power & 


SS Pererer ry 55,774 
Kansas City Southern Rall- 

SG ccccssececsse | §©=SG508 
Kansas City Star ...... 34,816 
— Inc., 

Fo eee 151,133 
Kasser Distillers Products 

ceeeh sve 663s 90,135 
eee 2,355,426 
Kellogg Co., R. M. .... 120,635 
EL: 6asee66 coe 538,240 
Keystone Mfg. Co. ..... 57,472 


Kimberly-Clark Corp. ... 29,470 
Kirsch’s Beverages Inc. . 161,681 
Kitchen Art Foods Inc. . 27,443 
Kitchens of Sara Lee ... 29,393 


Kiwi Polish Co. ....... 153,930 
Knights of Columbus ... 190,602 
Knomark Mfg. Co. ..... 27,607 
Knopf Inc., Alfred A. .. 128,210 
SE, Madesecsccae 349,749 
Knox Gelatine Co. ..... 150,235 
Knudsen Creamery Co. of 

. errr 59,471 
Koppers Co. .......... 47,575 
Kretschmer Corp. ...... 63,615 
Kroehler Mfg. Co. ..... 67,761 
Krueger Brewing Co., G 378,312 
Kuner-Empson Co. ..... 50,442 
Laclede Gas Co. 79,479 
Lady Esther Ltd. ...... 345,334 
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1952 1952 1950 1949 
—— 28,019 35,170 32,351 
90,896 63,636 


_—_— 55,816 51,468 48,557 
400,291 402,635 338,785 133,039 
92,900 31,413 33,344 —— 
91,220 40,002 “——— 39,025 
34l —— 
496,370 555,457 761,157 642,486 
94,357 115,014 133,268 292,049 


73,885 63,203 
255,618 65,019 63,859 89,852 
203,278 158,445 81,513 64,374 


2,104,610" 2,512,543 2,351,204 3,125,840 
99,379 102.559 


42,766 78,639 


1,423,849 268,079 484,785 185,417 
51,432 
140,893 66,006 116,917 116,260 


87,557 50,657 


I 


60,982 71,275 50,173 38,262 


217,486 247,781 249,602 228,906 
141,089 163,230 108,927 128,510 
85,614 58,771 114,080 98,075 
25,768 74,405 154,332 —— 
61,290 56,476 36,060 ——— 


109,090 71,236 62,939 66,515 
37,248 34,288 34,099 ——— 
39,071 26,611 29,987 34,360 


976,808 1,329,151 1,321,257 1,095,600 
37,547 


93,285 85,951 184,499 42,081 
1,854,324 843,250 1,083,279 1,141,826 
912,605 814,343 347,634 506,268 


302,275 221,802 225,166 44,249 
40,983 42,909 


42,468 72,969 96,717 72,317 
251,994 253,470 206,891 182,830 


100,607 99,938 98,521 153,201 
169,929 35,658 121,837 418,113 
— 105472 —— 36,599 


22,022 102,955 181,385 29,800 
321,522 175,223 94,019 279,821 


48,336 
43,368 


—— 41,269 


186,278 259,664 199,299 174,982 
32,367 26,264 
74,742 80,723 31,158 85,109 


562,521 749,670 770,976 599,649 
481,003 616,762 
25,933 25,707 
756,614 628,225 869,437 905,114 
948,419 1,566,059 1,279,149 800,849 


238,645 178,975 98,795 106,353 

1,499,204 1,998,153 1,880,012 1,669,006 
55,178 63,568 44,0277 ——— 
43,672 44,608 


43,355 42,601 43,786 132,926 


60,055 74,340 
951,486 1,601,717 2,149,556 2,306,289 
295,423 248,202 

27,543 

32,000 


48,315 109,347 48,338 ——— 


163,630 173,016 153,274 108,767 


—— _ 92,267 158,742 137,271 
63,477 85,650 63,999 94,550 
77,466 90,715 200,645 132,932 
79,427 66,427 3519 —— 
70,846 37,648 

201,297 151,699 66,552 136,981 
307 8=—-_- 34,373 28,113 35,811 
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Soest TEEN, CINE Wy MOE he 21D gs A a ean aT a pa ae PN aR AS ta ot AG ata Far eae a Selo Bae On tL RD 7 ae SE, SORE ES SI TN aS OR Gey Cone ete SAL PBMC ME SCHR melt it nae we cmee Gas, LW gs eS ee Hes 
SoS Tete ae op Ga tema Behe OEE ik Sent Maar cy aiventm og a tt eee ESS 7 aie. Sale ae arene Tk co bi te Moki aera Be Co ge Pao ah ene eS BW) sam a ae HENNEY Scere bal 
1a a Pee, Lege ae ae REI ae Rage Sas ee ‘ e Bete ee}. Ae eas yeaa idane dahon et za ea rite. ae ; & ee eet Sea sack Bic ie eee le < aae Os lise Pate oat oe ee 
ee ; 
| | z 
1949 1953-1952 1951 1950 1949 &§ 
109,102 194,331 190,149 189,932 209,585 161,797 | 
122,916 111,952 118,504 149,543 157,094 173,768 
41,017 3553 —— : 
‘ by —_—  — | 563,330 555,585 579,346 504,056 512,878 hie 
ia 213,729 130,282 120,064 34,230 ——— 52,651 
= a sc ‘Ste fe — SS = 
=  — 46,999 30.513 ——$ §§ ——-_ «-§ ——-__ 26,787 - 
60,430 80,980 53,360 49,336 55,789 
ee Ci157,711 47,209 ——— 29,934 38,728 39,582 =. 
29,102 quem eee 32,496 ee 
a 7 — 49,871 41,900 ——— 30,339 39,095 73,935 ——=—  ——S  —————_ oar 
i | Me 271,395 155,284 80,809 98,851 74,771 86,942 a “an an | aa ° 
. — P| 32,148 33,203 ——— 32,960 —— —— z 
__—_ = = = oa | 
16 — i 80,718 51,158 57,841 88, t 
el (64,358 34,556 56,448 89,516 87,234 72,753 ma hmm an aaa 
_——_ oe ee ee OT 5 eee 3,728 — i 
324 — —= so 144,937 129,647 180,306 120,883 77,904 ao ee es 
—— ee aa 22 ie = : 
es | 66,335 nn aan — — a | 
Sl awe er Ts ai ‘ake waa: oa 
38,297 66,691 78,813 68,991 160,026 199,879 118582 109 
790,148 ’ " . , ,182 116,449 a: 
| |__iotw oa a 29,851 28,250 32,588 40.818 -_ 
ae 2 ae. cae seen 60,614 311,141 343,165 490.259 = 
3 aaan ‘tame 29,677 61,756 74,210 117,964 e. n 
if ppd —— — oS 134,927 188,326 137,461 155,438 ve 
oe ’ — . <0 ° 6 12575 68.520 54.635 65,821 ccs 
re 586 045,995 38,141 9 —__ ca 
. 301,073 72,479 52,328 86,932 96.019 9 ee 
C Po a eS eS 47,707 53.228 id 
ic 74,751 63,943 79,793 73,526 76,134 | 40,361 ee | 
q 13515 168? 79 = —<—-—=—_—_—- oor Bee 
eS 328,394 203,706 _ 96,193 146,123 _ 115,131 —— SS a ee 
7 ‘ <8 
a \ ee = 
' po ee i — 
161,307 152,452 177,616 149,137 117,161 
, MES 98,675 200,286 © 250,217 115,501 98,836 | . g 
ae 39,148 ——— 41,878 73,538 53,604 a _ ie; 
ie. po 112,900 = ae 
f 450,775 173,547 455,950 568,946 495,046 2a 
se PS 29,493 —— 2,746 ——} —— —— 
or 101,503 62,049 120,175 62,744 135,407 
84,887 87,743 67,344 48,318 74,761 iii, 
ous 2,681,656 1,693,226 1,225,125 1,090,082 — ae 
ae —— (29,758 27,398 26,351 es, 
a 70,377 86,518 70,776 38.426 —— ge 
ae 1,382,760 1,428,829 1,563,036 1,095,998 391,032 ss 
ay 337,644 139,356 270.845 404,568 512,622 a 
ies 66,521 78,679 69,213 76,296 81,321 = 
2 EY 20: fa Gn ie: - 
ae 229,896 110,466 113,144 107,411 — 
ae 401,085 504,745 675,012 —— —— an 
548 ——$—«———— oe 
oe 214,372 618,438 452,663 273,711 380,648 a 
ate eon ae 
“4 375,993 248,953 338,267 31,553 202,411 ice 
be 729,184 774,317 340,748 410,844 311,409 \ a 
jer 1,637,391 1,675,175 557,097 652,197 433,582 oo 
ee 85.493 176.162 137,858 162,394 25,534 — eal 
- 48,663 50,660 45,045 37,249 39,141 — joke 
i pm Mand pin real wit Po ” 
we 145,961 114303 39811 ——— —— —— 
mee 93,173 26,701 27,564 —— 40,626 ee 
ang MES 134.265 160,167 144,569 116,497 Po a 
Sol $4,006 75,120 33,002 —_—_—_ =o oe 
core 308,882 314,606 454,557 347,021 —— a ae a ec 
Bie 73,443 36,000 = 63,327 Ss — 
We 1,281,192 1,220,033 1,090,778 1,139,365 —_— —_-_ —_—_—- — 
251,326 138,781 115,575 161995 —— ————Y= -- O_ es 
eee : : ‘ae | 
a 154,583 102,201 139,482 132,885 122,002 J ae 
“eae ee a rs ae 
; | 103,145 324,686 405,557 336,685 332,592 OM 
2 | a... 2601 —— ——  —— - 
ae 51,071 ——— ——— 31,644 56,299 oe. 
Dee 65,518 54,850 49,254 98,688 64,619 = — a 
Sank 463,370 445,643 790,834 559,143 508,887 Be 
he 35996 43634 —— a oe 
eae 63,377 69,192 49,380 —— —— es 
psa 241,763 232,400 223,912 166,146 217,009 2 teal 
or a 26,56L  — 9 ——- s ——— 1 -26,140 — aie ahah | 
bei 668,070 324,940 563,542 418,084 153,745 30599 a 
te | 175,242 152,330 142,995 111,021 106,869 209,997 me ae 
ee 44,489 190,087 46,768 117,759 60,537 Baia 
oe 208,667 181,798 145721 ——{ —— 
oe 122,330 275,042 114,030 258,922 —— a 
Pye 50,164 49,247 44,002 51,726 ——— ae 
ae | ois wi aa aaa. ce me 
ae MES 254,379 161,886 210,867 274,572 99,353 ails 
ue” es = S7,660 43,046 39,770 65,632 86,497 aes 
me 399.545 ——— 28091 —— i 
224,499 93,216 158,795 —— — 
26,158 90,938 163,881 222,132 ag 
“5 36,501 196,237 195,485 150,933 a 
aan 56,407 56,155 58,474 99,478 . 
; 68,150 120,942 90,918 114,267 
| Sd 27855 — §$ —— > —— | 
| ; 251,485 218,183 221,194 236,180 a aki ale eval 
: 30,172 34.716 27,839 —— 101,469 168,253 ———_119,939 
pana wel ’ ae ee 
>| ll —- | aaa aia ae cane 
yd 33 —_— — 159,571 174,459 123,862 114,614 2 
9 4 ee 329,935 392,944 340,225 348,252 
; 0 O—— ii 
aoe 3 74,721 115,207 185,201 108,090 61,773 fos. 
oy 133,525 119,736 39,599 127,921 245,231 — 
ee 642,844 387,386 385,000 284,704 257,300 oh 
: 44,388 33,867 ee oe i 
2 iis 5 | 72,691 -_—_ —_ -_-_o amet = 
Oe C=.) 241,020 132,961 253,573 253,763 190,107 
| MEE 1,510,590 1,298,497 1,189,373 895,415 1,549,161 | 
3 a ... S42 Gee Gi aa coe eS 
a 55,522 41,048 951,440 40,098 +26, 622 ei 
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AAdvertisins 


Sells More 


Ink 


Economically 


Milwaukee 


One-Paper Coverage — The Milwaukee 
Journal is read regularly in 92% of all 
homes in a metropolitan area of nearly 
a million people. At one advertising cost 
you get coverage which requires two or 


more newspapers in most large cities. 


Vow, Lower Advertising Rates — The 
rates per 1,000 readers in The Milwau- 
kee Journal are nearly 20% lower than 
the average for U.S. newspapers of 
comparable size. 


Concuntrnted Market —The Milwau- 
kee 100-mile zone in rich southeastern 
Wisconsin does 73% of the state’s total 
retail business in less than 30% of the 
state’s area. 


Voie Volume Market — Retail sales in 
the 100-mile zone exceed total sales in 
35 of the 48 states. 


Woop Quality Market — Income per fam- 
ily in Milwaukee tops all but three of 
the 25 largest U. S. metropolitan areas, 
according to the U.S. Census. Retail 


sales per family are 35% above the na- 
tional average. 


V Home Readership — Practically all Mil- 
waukee Journal circulation is home- 
read, multiple reader circulation reach- 
ing all members of the family. 


Vw orld Leader in Advertising — In each 
of the past four years The Journal pub- 
lished more advertising than any other 
newspaper in America. 


The 


Milwaukee Journal 
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1953 
L’Aiglon Apparel Inc. .. 47,761 
BE Oe GR, occ cnesees 25,195 
Lambert Pharmacal Co. . 492,104 
Landers, Frary & Clark . 168,522 
Land 0’ Lakes Creameries 195,254 
Langendorf United Bakeries 271,527 
Lan-O0-Sheen Inc. ...... 55.229 
La Rosa & Sons Inc., V. 140,477 
GO GR cectcsecses 44,620 
Larus & Bros. Co. ..... 38,912 
Latrobe Brewing Co. ... 36,093 
eer 40,581 
Peer 97,061 
Lea & Perrins Inc. .... 34,516 
Leather Industries of 
0 re ree 26,325 
Lee Baking Co. ....... 62,728 
Lees & SonsCo., James . 141,169 
Lee Tire & Rubber Co. . 75,354 
Leeming & Co., Thomas . 947,137 
Lehn & Fink Products 
MET \ diidaing3049<0.0 449,452 
Leisy Brewing Co. ..... 26,933 


Lever Bros. Co. 


Levering Coffee Co. .... 33,492 
Levy & Son Inc., 

WN We ac accecaas 51,288 
Lewal Industries Inc. 47,574 
Lewis Cigar Mfg. Co., I 94,281 
Lewis Food Co. ....... 39,016 
Lewis Howe Co. ....... 755,361 
a i, SPC 91,444 
Libby, McNeill & Libby . 1,026,173 
Liberty Mutual Insurance 

Be eianas bs e000 os 64,074 
Liebmann Breweries Inc. 2,067,872 
Life Savers Corp. ..... 319,304 
Liggett & Myers Tobacco 

nT Meaawhicdal $ $04 40-5 1,920,517 
Lily of France Inc. ..... 103,843 
Linco Products Distr. Co. 28,108 
Linder Bros. Inc. ..... 42,680 
Linea Aeropostal 

Venezolana ......... 33,062 


Lion Inc. (Gibbons Brewery) 63,517 
Lion Oil Co. 34,489 


Lionel Corp. .......-0% 167,540 
Lippincott Co., J. B. . 61,256 
Little, Brown & Co. 124,449 
Littleton Stamp Co. .... 69,300 
Loamium Co. of America 130,678 
BBE GO scccceccses 38,977 
Lo-Bo Drug Co. ....... 51,209 
Lockheed Aircraft Corp. 38,717 
ROE ER satscenece 70,821 
Lone Star Brewing Co. .. 55,281 
Lone Star Gas Co. ..... 65,151 
Longines-Wittnauer Watch 

Beewebesesaenee 53,116 
Lorillard Co., P. ...... 2,136,195 
Los Angeles Brewing Co. 129,555 
Los Angeles Dept. of Water 

EE wesacsoecss 776 
Louisiana State Rice Milling 

PSS ere 55,817 
Louisville & Nashville Rail- 

ae eee ree 71,678 
Lovable Brassiere Co. .. 27,878 
Lowe Corp., Joe ....... 264,641 
Lucas & Co., John ..... 50,611 
Lucky Lager Brewing Co. 223,651 
Lucky Song Parade Co. . 26,442 
Lufkin Rule Co. ....... 80,025 
Luft Co., George W. .... 64,764 
M & R Dietetic Labs ... 426,664 
SS ere 273,586 
MacGregor Golf Co. .... 34,312 
MacMillan Co. ........ 80,227 
Marmillan Petroleum Corp. 25,085 
Magee Carpet Co. ..... 106,838 
Magic Chef Inc. ....... 83,040 
Magic Mold Inc. ...... 34,894 
Magnavox Co. ......... 33,013 
Maiden Form Brassiere Co. 165,686 
Maine Sardine Industry . 26,436 
Mallory & Co., P ‘ 38,357 
Manhattan Shirt Co. ... 32,564 
Manhattan Soap Co. .... 393,454 
Manischewitz Co., B. ... 45,748 
Marboro Books ........ 31,212 
Marcalus Mfg. Co. 87,271 
Margo Wine Co. ....... 31,823 
Martinson & Co., J. .... 60,202 
Mastic Tile Corp. ...... 41,964 
Mathieson Chemical Corp. 77,107 
Matson Navigation Co. .. 34,460 
Maybelline Co. ..... ‘ 146,778 
Mayer & Co., Oscar .... 474,928 
SD GE, dss ceccnce 745,614 
SE  - dweeacsas 155,074 
McCormick & Co. ...... 187,811 
McGraw Electric ....... 33,350 
McGraw-Hill Publishing Co. 65,340 
McIthenney Co. ........ 64,879 
McKay, Mrs. Mary ..... 37,624 
McKesson & Robbins Inc. 342,137 
McKettrick-Williams Inc. 47,581 
McLaughlin & Co., W. F. 89,404 
Megowen-Educator Food 

De dastvesboiedics.s 30,003 
Mennen Co. .......-.. 417,060 
Mentholatum Co. ...... 589,794 
ere 106,747 
Meredith Publishing Co. . 48,451 
CMS. dscccsceees 30,098 
Messing Bakeries Co. . 54,372 
Messner Inc., Julian .... 28,735 
Metropolitan Life Insurance 

MT tase bucd sod sece 5,087 
Metropolitan Sunday News- 

OS eee 91,637 
Metzger Dairy Co. ..... 42,359 
Meyer Bros., Joseph H. . 25,422 
Michigan Bell Telephone 

PE BEnGeed OS604 000 156,562 
Michigan Bulb Co. ..... 141,867 
— Consolidated Gas 

Soaiibkh shes de 6s 126,317 
Michigan Mutual Liability 

ay Sab ds eede ce 5,089 
Mid-Continent Petroleum 

GHP. cv cuscccdvce. 238,777 
Midland Pharmacal Co. 56,908 
Milan Wineries .....--- 27,273 
Milani Foods Inc. ......- 97,508 

Miles Laboratories Inc. 564,181 
Milk Foundation Inc. 64,506 


Miller Brewing Co. .... 347,168 


eveeuse 10,660,745 12,878,250 11,537,206 


1952 1951 1950 1949 
63,642 71,068 48,469 42,175 | Milner Products Co. .... 81,427 
ETE oie aS cncaeas 168,237 
111,559 241,995 263,070 271,652 Milwaukee Gas & Light Co. 48,499 
89,362 49,339 42,872 174,151 Minneapolis-Honeywell Reg- 
388,012 302,310 291,349 237,035 ee Mk. bn o whkee sss 36,299 
299,377 347,269 187,520 245,033 Minneapolis Star & 
51,763 25,412 45,298 40,578 eee 49,775 
161,815 Minnesota Mining & Mfg. 
25,988 55,252 59,958 36,619  Setnsusetan ese 639,733 
63,737 138,398 35,834 | Minute Maid Corp. .... 175,604 
39,395 53,809 26,802 Miracloth Corp. ...... 33,505 
35,229 33,690 36,509 33,071 | Mishawaka Rubber & Woolen 
6785 «a 47,337 eee 81,347 
34,821 55,126 50,565 | Mississippi Shipping Co. 40,375 
Missouri-Kansas-Texas 
ONE Src AWK askin se 54,075 
Missouri Pacific Lines .. 59,871 
284,579 376,852 244,653 217,059 Mitchell Mfg. Co. ..... 63,227 
117,174 65,014 Mobile Homes Mfrs. Assn. 35,918 
1,093,854 1,032,472 767,220 755,136 | Modglin Co. .......... 46,481 
Moly Motor Products Co. 60,914 
298,455 217,114 392,240 467,799 | Monongahela Power Co. . 33,463 
26,103 Monsanto Chemical Co. . 1,690,456 
9,625,279 8,047,565 | Montamower Distr. Co. 99,350 
33,152 33,167 28,410 ——— | Montenier Inc., Jules ... 194,033 
Monticello Drug Co. ... $4,190 
Moore-McCormick Lines 
53,148 WY -dOengedas sess 158,599 
136,858 108,387 119,985 115,391 | Mooresville Mills ...... 46,430 
34,819 Morning Milk Co. ..... 40,301 
704,770 576,264 435,342 194,119 | Morrell & Co., John ... 121,531 
85,519 144,781 39,686 Morris & Co., Philip ... 3,260,626 
697,890 1,153,753 1,018,493 1,282,828 | Morrow & Co., Wm. ... 59,176 
Morton Mfg. Corp. .... 33,731 
58,160 68,416 75,279 28,399 | Morton Packing Co. ... 86,898 
2,054,746 1,670,279 1,160,080 1,153,511 | Morton Salt Co. ....... 249.595 
396,322 173,646 35,653 81,507 | Motor Products Corp. .. 46,569 
a 979,999 
911,161 263,105 440,165 395,174 Mountain States Tel. & 
97,176 124,172 114,327 91,419 a aaa 51,329 
45,576 48,775 49,703 Mountain Valley Water 
51,860 33,226 45,832 31,377 rR Ss ae 218,231 
Mr. Boston Distiller Inc. 76,267 
Mrs. Baird's Bakeries 
37,817 34,047 26,606 t.. si desadear es ks 127,452 
48,181 70,581 27,201 40,792 | Mrs. Tucker’s Foods Inc. 271,662 
182,995 177,593 188,622 165,074 | Mueller Co., C. F. .... 79,556 
77,328 101,911 81,117 60,195 | Murine Co. .......... 48,217 
70,542 141,577 120,453 115,686 | Musselman Co., C. H. .. 61,388 
Musterole Co. ......... 321,057 
Mutual Benefit Health & 
Accident Assn. ...... $99,620 
Mutual Citrus Products Co. 54,075 
43,117 = 108,658 81,730 ——— 
348,435 402,670 313,107 142,725 
122,197 26,502 — 
42,828 31,393 34,451 35,901 | Nalley’s Inc. ......... 27,960 
Narragansett Brewing Co. 121,250 
54,174 Narragansett Electric Co. 77,646 
702,989 71,211 834,314 760,992 | Nash Finch Co. ....... 81,199 
42,534 81,791 147,296 101,038 | Nash-Kelvinator Corp. .. 3,799,468 
Nashville Elec. Service . 26,098 
57,683 69,175 39,273 27,150 | Nashville Gas Co. ..... 27,060 
inv eee National Airlines Inc. . 910,519 
79,758 111,923 90,418 123,847 | National Biscuit Co. ... 1,488,834 
. National Board of Fire 
59,184 61,857 73,010 42,474 Underwriters ....... 113,019 
National Brewing Co. 140,768 
297,864 219,646 National Cranberry Assn. 472,895 
37,768 45,868 National Dairy Products 
116,728 96,547 167,812 cmeminte MN. “A6s00086 540% 3,788,571 
National Distillers Products 
112,425 109,345 86,605 66,695 ME ecthaet<scaes sé 6,403,887 
120,400 13k —_— —— | National Gypsum Co. 25,889 
National Homes Corp. .. 171,668 
M National Nurseries ..... 91,998 
National Oats Co. ..... 78,571 
144,143 178,226 ———_ | National Phoenix 
253,162 408,609 556,552 325,771 Industries ......... 145,971 
33,430 National Selected Products 107,335 
160,212 187,195 ——— 153,573 | wational Steel Corp. 258,626 
National Sugar Refining 
i Hepa eeeaae ss 50,002 
National Trailways Bus 
Pr errrer errr 249,523 
Natural Gas Co. of Virginia 27,049 
248,127 ——— 91,377 190,279 | Natural Rubber Bureau . 107,139 
212,505 132,840 ——,— | Nebraska Consolidated 
errr 784,756 
50,174 62,716 43,895 ——— | Nebraska-iowa Electric 
628,637 482,547 789,768 1,164,660 SEE -ccdannevesss 28,184 
34,228 54,520 ——— | Necchi Sewing Machine 
72,832 _ 2 eer 143,660 
29,796 72,811 ere 99,123 
43,386 36,626 | Nelson & Sons, Thos. .. 86,291 
27,245 54,635 I Sarr 44,853 
77,642 = 25,085 RD M. xcbdenieses 2,455,558 
144,395 Neuhoff Packing Co. ... 28,701 
31,941 66,261 ——— | New Castle Products Inc. 50,556 
258,889 150,443 110,754 — New England Tel. & 
330,640 264,947 572,529 203,271  * are 114,555 
371,353 451,260 320,936 322,757 | New Jersey Bell Tel. Co. 165,628 
71,052 92,058 173,097 183,156 New Jersey Turnpike 
191,094 223,339 306,103 234,299 _ Authority Side tele Sa 34,259 
37,424 e & Sons Inc. 120,439 
186,807 215,608 153,838 223,722 New Moon Homes Inc. 72,258 
110,925 85,222 97,439 82,984 | New Orleans Public Service .63,447 
New York Central System 446,426 
1,523,246 829,909 161,954 174,481 | New York Herald Tribune 64,474 
68.615 74,981 58,476 74,512 | New York Life Insurance 
145,882 94,381 117,711 = 225,003 i dhameniheutes 42,423 
New York Mirror ..... 66,166 
26,930 New York, New Haven & 
$55,388 311,647 293,538 326,301 Hartford Railroad 92,223 
526,346 546,031 466,640 414,898 | New York News ...... 96,595 
117,713 29,127 36,693 | New York Telephone Co.. 470,419 
New York Times ...... $3,792 
New Yorker Magazine .. 30,336 
Niagara Massage & Distr. 
31,887 42,823 40,457 Sow ererre 85,074 
Niagara Mohawk Power 
67,001 92,626 80,584 64,140 SE, ae a esb ban os 121,189 
Nicolay-Dancey Inc. 69,386 
108,720 129,960 116,280 85,800 | Niresk Industries Inc. .. 34,873 
Nissen Baking Co. ..... 37,048 
29,321 35,035 54,172 Nolde Baking Co. ..... 26,398 
Norfolk & Western Railway 139,348 
172,096 205,040 72,982 92,184 | North American Accident 
190,347 145,282 163,562 95,937 Insurance Co. ...... 66,938 
North Ameri irli 
86188 70,791 38,760 27,020 | “Ine nn. 236,427 
Nor A oe 
75,695 7486254528 S07 | tg nen 238,665 
North Ameri ili 1 
263,896 233,201 108,074 216,934 | North prone meth te weap sa 
COL" Lensawesosece 27,398 
47,168 Merth Control Airlines. 2B738 
’ or entral Airlines . , 
292,578 316,138 430,800 183,605 Northeast Airlines 47,878 
32,344 40,656 69,892 Northeastern Gas Trans- 
122,351 194,474 49028 ——— mission Co. ........ 209 


1952 
49,466 25,726 
141,283 = 121,227 
42,947 —- 35,002 
37,580 600,722 -—— 
30,095 25,440 
202,862 187,019 89,229 144,355 
66,805 288,669 586,604 291,009 
27,132 160,026 
31,531 
52,528 42,494 40,703 42,742 
58,435 55,880 60,096 125,485 
aes a 52,500 84,119 
44,676 
38,001 32,145 27,972 —— 
164,927 
61,519 48,949 
94,026 165,579 164,887 49,366 
102,032 95,504 128,325 143,928 
133,519 147,067 161,235 120,274 
36,514 38,865 38,762 26,898 
82,369 ——— 29,219 
3,806,571 2,807,278 3,571,013 4,069,170 
44,042 101,164 51,194 47,243 
85,584 170,525 
247,998 316,347 221,558 108,813 
131,291 83,918 
1,059,757 512,689 2,046,758 547,945 
46,329 45,672 37,075 29,706 
141,905 148,228 159,816 163,787 
133,669 146,928 101,018 121,285 
133,124 96,797 93,283 79,106 
48,619 
62,830 62,934 52,468 88,464 
54,836 31,378 
396,730 469,068 314,529 372,516 
658,515 59,553 88,420 47,869 
54,618 52,761 
183,155 
35,694 37,852 26,138 
35,012 73,481 90,431 56,099 
1,919,984 1,995,095 2,210,038 2,292,452 
_ 27,940 25,893 
783,970 692,371 550,967 363,657 
944,271 1,018,444 1,426,120 793,837 
116,132 84,456 62,298 52,900 
113,506 87,943 82,874 109,002 
129,563  158,939~ 118,527 106,870 
2,648,329 3,242,574 3,021,091 1,785,675 
4,610,218 6,290,430 4,103,204 3,941,493 
128,542 80,536 55,445 
72,546 
54,442 52,373 56,732 48,774 
66815 —— 38,941 56,328 
77,866 131,625 48,886 199,737 
54,471 80,466 237,049 184,481 
70,252 64,820 54,103 82,562 
106,482 42,686 196,969 
194,465 
27,154 89.866 110,721 71,724 
65,866 
64,050 77,446 
1,484,158 885,628 621,415 348,580 
27,737 25,989 
104,528 156,921 168,711 98,037 
141,833 134,759 112,841 92,361 
30,398 
101,711 68,202 25,857 
54,388 61,898 74,406 85,647 
383,773 351,206 478,725 287,731 
88,598 —— 30,845 
— 164,813 75,104 77,290 
80,863 86,539 65,694 154,521 
88,363 74,068 62,827 56,002 
407,855 393,871 286,274 299,437 
82,785 123,017 138,489 86,787 
123,417 49,575 
34,472 52,116 73,205 38,279 
41,523 33,115 
117,069 132,588 96,863 59,584 
104,620 94,215 86,726 80,492 
229,732 268,818 
65,103 44,295 
83,501 
164,695 185,202 314,721 65,188 
94,260 125,071 48,300 44,924 


Northern Indiana Public 
Services Ge. .occccss 
Northern Natural GasCo. . 44,732 
Northern Pacific Railway 
Wh. scacwaansceeseses 
Northern States Power Co. 107,885 


Northrup, King & Co. . 45,064 
Northwest Airlines 515,350 
Northwestern Bell Tel. 

We hdkuceiecstass 143,497 
Norton & Co., W. W. . 37,242 
Norwegian Canning Indus- 

ee eee 79,058 
Norwich Pharmacal Co. . 1,151,435 
Be BHR bcecescccs 31,387 
Noxzema Chemical Co. . 1,293,402 
Oak Farms Dairy ...... 34,489 
Oakite Products Inc. 88,923 
Oertel Brewing Co. ..... 100,404 


Ohio Bell Telephone Co. . 166,037 


Ohio Edison Co. ....... 67,346 
Ohio Fuel Gas Co. ..... 32,024 
Ce We Oy bbs esecse 211,929 
Ohio Trucking Assn. .... 25,108 
QO-Jib-Wa Medicine Co. 34,461 
Oklahoma Natural Gas Co. 27,796 
Old Reading Brewery Inc. 40,870 
Olga Coal Co. ........- 49,917 
Olive Tablet Co. ...... 145,693 
Olson Co., Robert E. ... 38,097 
Olympia Brewing Co. . 150,785 
GF FOE, coscicrcsess 50,549 
Orange-Crush Co. ...... 37,410 
Oregon-Washington-California 

Pear Bureau ........ 25,705 
Ortlieb Brewing Co., 

ere Aa 65,397 
ere 61,117 
Outboard, Marine & Mfg. 

he re rere oe 223,369 
Outdoor Tips by Joe Denny 81,151 
Owens-Corning Fibergias 

UG. cede ccaeesed de 34,941 
Owen Nursery ......... 664,716 
Oxford University Press 71,712 
a 311,736 
Pacific American Fisheries 29,662 
Pacific Coast Paper Mills 109,599 
Pacific Gas & Electric 

eer 189,951 
Pacific Northern Airlines 35,039 
Pacific Power & Light Co. 42,791 
Pacific Telephone & Tele- 

CO GR ces ercsses 601,160 
Packard-Bell Co. ...... 331,805 
Packard Motor Car Co. .. 2,516,846 
i ae 419,215 
Page Dairy Co. ........ 29,057 


Pan-American Coffee Bureau 224,620 
Pan American World 


Ee err es 1,070,800 
Paper-Mate Co. ...... 420,872 
Para Laboratories Sales 

Eu did. 69 ekdsie 3 134,339 
Paramount Pictures Corp. 91,797 
Park & Tilford Distillers 

PP eree ree 1,238,023 
Parke, Davis & Co. .... 100,904 
Parker Pen Co. ........ 334,331 
Parmet Co., Joseph .... 31,772 
Paton Co., John G. .... 29,850 
Paterson-Sargent Co. ... 182,772 
Paxton & Gallagher Co. 41,941 
Penick & Ford Ltd. .... 429,866 
Peninsular & Occidental 

Steamship Co. ..... e 30,984 
Pennsylvania Electric Co. 26,916 


Pennsylvania Power & Light 


.. wisanesateess ta 56,591 
Pennsylvania Railyoad 578,227 
Peoples Gas Light & 

ey Mb. oe cbbeoces 226,746 
Pepsi-Cola Co. ........ 1,748,637 
Perkins Products Co. 110,750 
Perma Starch Inc. ..... 85,912 
Pee . cdacaiswnss 91,251 
Peter Pan Foundations Inc. 70,717 
Peterson Baking Co. .... 49,451 
Peterson, Ointment Co. $1,906 
sh § Seas 753,377 
Petri Wine Co. ...... 39,438 
Pevely Dairy Co. ...... 41,528 
Pfaff Sewing Machines 

2. eerie 50,514 
Pfeiffer Brewing Co. 76,410 
Pharmaco Inc. ........ 197,321 
Philadelphia Bulletin 89,523 
Philadelphia Electric Co. 155,437 
Philadelphia Gas Works Co. 94,413 
Philadelphia Inquirer 29,677 
Philadelphia Transportation 

Me wiebeuseséeeeass 36.456 
Phileo Corp. .......0.- 2,602,374 
Phillips-Jones Corp. .... 25,806 
Phillips Petroleum Co. . 675,767 
Pictsweet Foods Inc. 36,628 
PE, bewacdacvece 193,564 
Pillsbury Mills Inc. .... 812,377 
Pineapple Growers Assn. of 

DE. 840360000088 175,143 
PR UE. cedcnerscces 51,796 
Pinkham Medicine Co., 

RN Ms. ddeveseces 344,692 
Pioneer Airlines Inc. 54,387 
Piper Baking Co. ...... 60,383 
Pittsburgh Brewing Co. .. 57,905 
Pittsburgh Plate Glass Co. 154,124 
Plantabhbs Corp. ...... 25,780 
Planters Nut & Chocolate 

ee ere 135,291 
FED DS cetcsceces 122,819 
Plexolite Corp. ........ 31,420 
Pe DN Ses savaces $33,649 
Pompeian Olive Oil Corp. 27,839 
Ponds Extract Co. Export 

re eT eer 271,323 
Portland Cement Assn. . 111,677 
Potter Drug & Chemical 

0 ee re 167,596 
Prentice-Hall Inc. 47,994 
Prescott Co., J. L. .... 35,350 
Prince Macaroni Mfg. - 33,482 


Procter & Gamble Co. 


Advertising Age, June 28, 1954 


1952 1951 1950 1949 
56,349 53,431 46,843 54,280 
125,511 76,399 76,371 88,839 
84,525 104,950 60,954 43,478 
44,583 
338,508 324,874 464,439 655,615 
164,219 150,007 157,291 112,730 
36,606 55,042 56,969 76,813 
119,401 
$78,210 699,900 391,519 31,297 
31,185 25,523 
1,040,412 752,815 559,534 500,737 
34,434 
53,307 177,278 185,920 193,550 
119,906 75,295 .110,941 53,035 
187,487 159,687 108,200 90,628 
54,431 35,613 47,106 
27,051 
275,357 326,110 304,636 220,837 
27,155 37,232 
60,317 28,862 
25,271 30,910 
194,954 132,139 163,716 148,346 
115,450 124,720 69,954 55,081 
104,045 63,900 77,261 129,791 
104,693 
33,953 
56,539 61,608 35,536 
62,635 78,020 75,401 94,232 
32,089 
67,275 68,476 
954,329 550,126 317,798 148,091 
56,290 122,871 52,996 79,984 
181,157 199,512 130,696 293,826 
39,567 52,898 
97,669 119,325 57,527 42,530 
183,028 117,321 134,887 88,066 
626,217 627,241 447,259 427,475 
337,068 209,112 133,278 
2,800,214 2,424,616 1,428,025 2,317,814 
975,852 980,239 507,901 253,238 
26,748 29,324 
354,200 380,685 383,003 35,399 
892,298 972,783 982,443 674,301 
37,318 
88,181 65,723 
1,408,053 1,471,757 1,099,593 1,024,889 
108,145 
303,817 620,684 421,482 547,167 
35,713 
175,528 179,160 185,454 179,709 
84,886 112,787 169,096 160,351 
218,638 136,274 208,667 234,393 
31,726 
110,996 92,506 66,347 52,069 
385,006 343,116 206,380 229,510 
65,952 154,621 97,710 70,697 
621,962 319,960 1,471,228 1,059,708 
84,610 86,610 124,410 86,847 
76,438 73,897 
42,085 
60,992 45,469 70,075 70,942 
75,755 75,215 72,534 78,651 
174,925 157,739 245,202 433,094 
94,658 56,170 25,076 33,477 
36,289 
136,688 78,668 42,023 
126,762 147,272 210,395 348,404 
154,195 168,592 172,042 111,334 
37,021 97,982 99,340 58,875 
61,379 84,175 84,362 98,769 
49,161 51,006 64,687 
1,136,055 3,318,021 2,373,382 1,756,458 
99,450 29,032 
1,181,982 790,710 704,320 656,199 
54,021 158,843 145,972 
269,014 633,860 301,285 287,353 
980,906 1,967,648 2,509,412 2,884,770 
189,598 
31,732 68,389 
433,482 425,695 438,297 429,144 
83,888 49,983 49,494 55,517 
77,002 60,353 73,487 88,157 
36,288 49,911 43,941 40,560 
232,245 136,347 46,351 
88,906 50,816 43,109 196,894 
44,220 
806,617 915,167 777,651 586,856 
56,748 64,847 114,951 
528,072 682,350 754,306 
94,861 30,928 27,379 44,460 
153,077. 193,780 182,385 203,792 
89,752 53,537 96,747 30,599 
55,669 51,080 57,685 52,127 


- 7,997,151 7,973,507 14,179,190 9,800,614 8,535,325 
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1953 
Progressive Farmer 60,757 
; Providence Gas Co. .... 43,624 
; Prudential Insurance Co. 927,441 
: Publicker Industries Inc. 2,147,879 
: Public Service of Colorade 62,078 
: Public Service Interstate 
: Transportation Co. 33,324 
Public Service of New 
- MME gc aasess: 369,872 
— Puerta Rien Ecanomic 
Development 87,570 
2 Pure Ol Co. ......--. 410,205 
2 Purex Corp. Lid. .....- 438,177 
a. Puritan Dress Co. of 
5 Eee 33,155 
i Purity Bakeries Corp. .. 54,190 
Putnam Inc., I. .....--- 26,157 
Putnam's Sons, G. P. . 51,222 
Pyramid Life Insurance Co. 71,237 
Quaker City Bus Co. .... 34,328 


Quaker City Chocolate & Con- 


fectionery Co. .....- 25,545 
: Quaker Oats Co. ....... 3,106,819 
— Quality Dairy Co. ...... 68,799 
a Quality Importers Inc. . 69,197 
Quinn & Co., K. J. .... 68,719 
Radio Corp. of America 2,014,300 
Radio-Keith-Orpheum Corp. 55,796 
Rainier Brewing Co. .... 175,833 
Ralston Purina Co. .... 261,642 
Random House Inc. .... 106,736 
Rath Packing Co. .....- 113,970 
Raytheon Mfg. Co. .... 119,889 
Reader's Digest Assn. .. 385,559 
Ready-to-Bake Foods Inc. 34,808 
Realemon-Puritan Co. 142,973 
Reardon Co. .....-0-:- 152,519 
Red Top Brewing Co. .. 161,141 
\ Reddi-Spred Corp. ..... 45,545 
Reddi-Wip Inc. ......-. 273,063 
Regal Amber Brewing Co. 102,298 
Regensburg & Sons, E. 62,274 
Reily & Co., Wm. B. .. 38,328 
Relaxacizor Inc. ..... 35,166 
Reliance Mfg. Co. .... 37,091 
Renfield Importers Ltd. 984,696 
Rennel Corp. .....--- 122,566 

Renuzit Home Products 

MG hacdaceetasees 151,904 
Reo Motors Inc. ...... 56,718 
Republic Aviation Corp. 134,110 
Republic Steel Corp. . 88,507 
Reserve Life Insurance Co. 144,039 
Resinol Chemical Co. . 173,307 
Resort Airlines Inc. .. 135,224 
Revion Products Corp. 305,676 
Rex Research Corp. .... 45,572 
Reynolds Tobacco Co., 

J  errrrt re 3,722,361 
Rheem Mfg. Co. ....--- 98,038 
Rhodes Pharmacal Co. .. 122,440 
Rice Inc., Wm. S. ...- 38,307 
Richardson & Robbins . 27,398 
Richfield Oil Corp. .... 553,374 
Riggio Tobacco Corp. 52,144 
Rinehart & Co. ......-- 53,465 
Ritter Co., P. J. ...-- 47,206 
Rival Packing Co. ..... 389,748 
Roberts Dairy Co. .... 41,071 
Rochester Telephone Corp. 77,155 
Rockwell Spring & Axle Co. 293,707 
Rockwood & Co. .....- 74,175 
Rogers-United Corp. 381,078 
Reley UAb. ccccccceces 30,585 
Roman Cleanser Co. 216,076 
Roman Meal Co. ..... 87,383 
Ronson Art Metal Works 

BUR. <n a wasereesinses 9,387 
Rootes Motors Inc. .... 204,136 
Rosenberg Bros. & Co. . 58,963 
Roux Distributing Co. . 171,961 
Rubel’s Baking Co. .... 48,847 
Rubinstein Inc., Helena 699,829 
Rubsam & Horrmann 

Brewing Co. ........ 89,319 
Rudofker’s Sons Inc., S. 72,459 
Rudson Automotive Industries 29,609 
Ruppert Brewery, Jacob 436,038 
Rushmore Paper Mills Inc. 38,669 
Russell-Miller Milling Co. 32,799 
Rust-Oleum Corp. ..... 29,088 
Rutherford Food Corp. 50,677 
a So Seeeerrree 68,540 
©. Bi Be Be dba dencas 128,234 


ee S & W Fine Foods Inc. 206,901 


Sabena Belaian Airlines 136,862 
St. Louis-San Francisco 

Railway Co. ........ 25,961 
St. Paul Foundry & Mfg. 

OR.” shdeess<tveegs 33,036 
Salada Tea Co. ...... 100,739 
Sales Builders Inc. .... 858,006 
San Antonio Brewing Assn. 124,415 
San Diego Gas & 

Electric Co. ........ 25,292 
San Francisco Brewing Co. 91,306 
Santa Fe Vintage Co. .. 25,223 
Sapolin Paints inc. .... 52,534 
Sauer Ge., C. F. ...... 84,046 
Savannah ova Refining 

GUN Gedeessccscses 40,963 
Scandinavian Airlines 

GAME Sie svccces. 215,212 
Schaefer Brewing Co., 

Fo & Be cccccsees. 631,093 


Scheidt Brewing Co., Adam 139,928 


Schenley Industries Inc. 7,269,150 
~  Sevrerrrrre 49,046 
Schieffelin & Co. 95,072 


Schlitz Brewing Co., Jos. 1,081,691 
Schmidt Baking Co. .... 28,078 
Schmidt & Sons Inc., C. 286,851 
Scholl Mfg. Co. 262,725 
Schonbrunn & Co., S.A. 73,493 
Schulze & Burch Biscuit Co. 47,587 


Schweppes (U.S.A.) Ltd. 126,603 
Seott Paper Co. ...... 538,146 
Scott & Soms Co, 0. M. 35,539 


1952 1951 1950 1949 
37,548 
1,197,707 596,585 70,389 70,263 
1,403,435 2,608,526 2,370,627 1,300,840 
61,378 52,206 40, 37,129 
30,440 
184,686 213,522 179,421 137,327 
41,823 ——— 148,344 173,159 
335,982 312,369 352,816 58,514 
228,636 842,216 638,630 278,261 
137,528 28,763 73,499 162,748 
a 41,702 
35,371 89,147 52,283 64,941 
25,032 
26,742 
68,202 75,117 
2,614,988 2,599,048 3,529,399 3,763,699 
40,959 57,431 41,349 
97,928 324,790 
60,015 40,212 26,660 ——— 
1,748,712 2,796,753 3,168,624 2,056,591 
227,689 443,146 324,001 243,926 
77,176 121,408 80,043 95,498 
370,052 1,450,133 955,644 720,686 
140,635 189,145 112,681 124,036 
181,416 133,348 157,480 112,437 
206,858 162,841 421,320 
309,130 275,303 209, 165,715 
150,365 233,489 310,272 135,482 
118,010 262,976 106,830 167,151 
328,136 135,484 127,521 180,111 
41,454 
66,469 83,800 84,610 87,429 
28,795 
752,946 752,695 782,538 519,651 
155,484 148,287 120,485 
—— + 151,409 76,915 180,510 
73,724 55,451 49,379 66,496 
129,756 135,563 
99,172 114,958 94,696 61,363 
32,707 43,265 32,902 
154,347 153,519 137,862 134,244 
92,408 
466,944 302,601 91,824 44,127 
—- 25,419 32,934 —e 
3,331,311 3,732,634 5,368,930 4,811,843 
30,257. 143,118 422,241 390,597 
42,974 51,093 80,573 67,038 
29,672 85,774 62,083 
428,554 76,598 146,989 209,984 
52,826 
72,234 92,510 56,580 57,015 
43,936 49,275 253 —— 
245,148 246,609 55,440 123,976 
41,818 38,888 
114,775 151,248 162,260 184,349 
200,771 
167,388 147,489 100,379 152,049 
36,796 
118,316 153,296 47,693 152,894 
174,574 91,481 99,368 49,045 
30,454 28,573 
874,924 836,894 440,736 78,686 
139,553 82,631 54,358 71,138 
37,087 
465,587 366,195 370,242 606,531 
36,284 ——e 25,517 
74,486 79,759 215,830 431,145 
445933 ———— 46,794 
415,805 181,292 84,615 155,100 
97,608 131,496 202,958 413,464 
51,713 61,055 107,924 156,808 
66,325 39,149 29,246 25,010 
32,165 aa 283,956 ——— 
25,477 b 
439,477 463,111 ’ 430,134 
643,306 —— 314,151 187,820 
81,995 61,217 68,290 64,814 
26,177 
113,370 62,053 74,012 39,096 
31,807 26,013 —— 
42,215 34,921 31,244 35,123 
132,216 90,652 45,585 45,631 
911,757 647,954 517,637 482,294 
96,367 153,191 164,514 233,377 
6,354,098 6,598,623 5,967,184 6,229,403 
143,403 72, 
59,354 66,086 90,322 96,651 
586,811 139,477 158,832 59,596 
41,452 
202,389 209,554 234,349 177,423 
263,272 206,005 193,156 171,717 
oa —— 101,278 129,591 
63,110 -_ ——— 38,500 
886,683 706,533 765,452 292,564 
—— 128,672 86,095 29,370 


eat 
a pt 4 


1953 1952 1951 1950 1949 

Sevigte Ime. ........ 263,400 72,722 163,305 161,879 250,739 
Scudder Food Products 109,110 51,469 55,298 122,632 56,236 
Seaboard Air Line 

SE. dob es 5 ees « 146,706 114,772 116,255 93,222 80,489 
Seabrook Farms fo. .... 293,454 124,505 160,973 164,763 269,344 
Sealtight Corp. 52,376 
Sealy Ime. ....... evecs. ae 67,795 44,787 51 — 
Sears Industries, H. .... 80,987 
Seeck & Kade Inc. .... 185,419 195,265 225,028 210,818 223,173 
Seeman Bros. Inc. 97,464 93,165 142,945 205,489 170,504 
Perera 29,024 
Serta Associates Inc 56,911 
8 ee 360,963 117,239 445,298 415,231 201,091 
. | = 313,975 131,345 557,287 430,212 203,510 
Servet Watches ...... 31,534 
Seven-Up Co. ........ 1,005,576 1,088,131 938,443 957,421 633,706 
Sexton & Co., John ¥ 
Shaw Co., Munson G. .. 48,844 737 —= ses=—_———- 
Sheaffer Pen Co., W. A. 182,363 519,704 410,534 383,616 607,476 
Sheinker & Sons Inc., W. 69,452 75,887 73,196 54,960 50,174 
. a 1,910,044 583,688 882,786 1,318,971 1,041,056 
Sherwin-Williams Co. 150,160 569,605 633,283 504,282 873,627 
Shucki @ Co. ........ 25,542 
ae 337,936 338,045 186,304 168,946 217,945 
Siegler Enamel Range Co. 175,287 159,734 74,434 103,051 58,215 
Simmons Co. ........ 3,295 189,559 179,787 180,882 172,075 
Simmons Tours Inc. .... 41,936 40,180 51,333 36,526 35,350 
Simon & Schuster Inc. .. 219,308 152,594 248,830 252,986 170,477 
ee 321,359 947,211 754,128 329,184 392,660 
Sinclair Oil Coro. .... 1,098,855 1,330,824 1,136,399 847,270 —— 
Siroil Laboratories Inc. . 100,068 $8,645 94,055 93,175 79,598 
Skelly Ol] Ce. ........ 99,175 130,318 28,706 
ee 26,106 53,734 51,689 62,725 
Skinner Mfg. Co. ...... 45,557 57,275 64,157 44,627 41,628 
Skycoach Air Travel Agency 49,779 123,208 230,905 
Skycoach Airlines Inc. 25,186 
Sleep-Eze Ge. ........ 44,308 
Sloane Associates Inc., Wm. 28,298 31,176 
Smith Inc., Alexander.. 225,370 201,335 171,838 —— 
Smith Bros. ........ 386,894 537,371 285,523 114,101 60,238 
Smith Bros. Mfg. Co. .. 39,458 39,929 4075 —_— —— 
Smith-Corona Inc. .... 208,584 147,399 179,355 72,970 71,129 
Smith Corp., A. 0. .... 142,400 47,421 75,459 34,989 ee 
Smith Enterprises, Malcolm 175,481 
Smith, Kline & French 

ee ee ae 58,733 74,474 57,797 — 74,859 
Snow Canning Co., F. H. 52,825 56,667 43,306 —— 
Socony-Vacuum Oil Co. 1,144,346 1,064,017 1,272,041 1,104,982 1,143,303 
So-Lo-Marx Rubber Co. 39,242 
South African Rock 

Lobster Assn. ...... 78,869 55,627 33,523 25,787 28,958 
South Carolina Electric & 

Wn W-theeudvises 28,588 27,698 30,176 
South Carolina Mills .. 245,700 388,617 352,451 265,332 156,374 
Southern Bell Telephone & 

Telegraph Co. ...... 338,547 388,617 352,451 265,332 156,374 
Southern California 

Edison Ge. ......... 68,441 
Southern California Gas Co. 175,381 153,118 130,218 113,768 67,212 
i. 150,687 137,030 73,109 56848 ——— 
Southern Comfort Corp. 90,901 81,362 41,648 92,220 ——— 
Southern Indiana Gas 

& Electric Co. ...... 67,187 39,380 
Southern New England 

Telephone Co. ...... 38,680 51,114 52,479 49,134 28,480 
Southern Pacific Railroad 500,473 528,368 339,085 334,737 308,184 
Southern Railway System 155,342 150,246 151,265 148,068 100,988 
Southern Union Gas Co. . 25,914 27,066 
Southwest Airways Co. .. 60,803 45,068 31,188 31,498 
Southwestern Bell Tele- 

Se GN. oacceuess. 252,215 239,475 231,372 325,274 277,716 
Southwestern Life Insur- 

SP  Seudaveesss 42,155 39,757 36,509 36,626 45,832 
Spears Chiropractic Sani- 

tarium & Hospital .. 160,208 87,750 
ee rer ee 33,992 38,736 
Squire Co., John P. .... 42,413 26,667 ——— 46,247 
BE UL: dbsdedecesys 132,404 87,559 85,463 60,686 40,886 
Stahl-Meyer Inc, ...... 63,233 25,202 49,737 
Staley Mfg. Co., A. E. . 100,821 114,916 122,028 85,616 194,327 
Staley Milling Co. 52,473 61,676 78,719 54,888 46,000 
Stamback Ce. ..cccccess 110,238 
Standard Brands Inc. .. 5,653,472 4,315,040 4,771,917 4,527,375 2,717,617 
Standard Brewing Co. .. 58,446 —— 29,744 ———e 27,005 
Standard Candy Co. .... 27,235 ———— 29,213 27,135 28,732 
Standard International 

| AS rrr 264,779 
Standard Milling Co. ... 127,907 126,684 96,021 101,794 83,034 
Standard Oil of Calif. . 926,770 777,638 761,878 723,946 871,553 
Standard Oil Co. 

CEE. 4.6665 ce aes 1,267,957 1,074,286 905,787 882,898 609,002 
Standard Oil Co. in 

a er 108,965 82,941 36,555 83,167 29,428 
Standard Oil Co. (New 

EES ca oNeen s,s 1,686,369 1,372,527 1,273,419 1,270,023 1,030,323 
Standard Oil Co. (Ohio) 398,210 419,458 453,333 424,485 348,234 
Star-Kist Foods Inc. 115,618 
Stark Wetzel Co. ...... 58,520 50,250 44,342 30955 ——— 
State Farm Insurance Cos. 48,462 —— 28,952 57,996 75,296 
State Pharmacal Co. .... 78,146 
Statler Tissue Corp. ... 27,110 38,113 33,191 
Stegmaier Brewing Co. . 172,196 179,702 97,406 37,367 84,796 
Stephano Bros ......... 49,229 25,168 
Sterling Brewers Inc. 243,906 204,881 197,393 135,472 110,442 
Sterling Drug Inc. .... 2,994,590 2,919,483 2,386,191 1,994,246 3,085,305 
Sterling Insurance Co. .. 51,282 28,819 92,551 
Stewart’s Private Blend 

BOE Wk we cececss 46,220 28,749 
Stewart-Warner Corp. .. 196,367 108,056 92,098 57,150 
Stitzel-Weller Distillery. 470,198 521,170 540,851 418,773 346,998 
Stokely-Van Camp Inc. 93,378 177,693 130,052 445,766 105,485 
Storz Brewing Co. ..... 70,681 52,558 62,792 79,387 38,993 
Strauss & Co., Levi . 145,574 107,753 100,299 64,046 44,558 
Streit Mfg. Co., C. F. . 32,656 
Strickland & Co., J. 37,890 
Stroehmann-Sunbeam 

a ae 34,2933 —m 27,722 32,059 32,491 
Stroh Brewery Co. ..... 395,994 255,005 140,838 103,645 149,676 
Stromberg-Carlson Co. .. 305,517 55,338 208,271 561,931 385,807 
Studebaker Corp. ..... 2,863,918 1,904,828 2,423,476 2,660,131 2,549,565 
Sullivan Inc., R. G. .... 50,999 38,768 40,920 58,158 66,401 
|) 1,147,945 816,294 883,925 610,102 698,651 
Sunbeam Baking Co. ... 251,249 174,391 138,363 121,010 60,617 
Sunbeam Corp. ........ 264,367 141,956 224,254 148,314 71,149 
Sunkist Growers Inc. .. 727,824 
Sunlite Bakery ....... 44,557 
Sunnyland Packing Co. .. 26,542 
Sunset House ......... 31,800 
Sunset Oi! Co. ........ 25,335 
Sunset Publishing Co. .. 35,249 25,157 
Sunshine Biscuits Inc. . 789,807 706,373 793,319 765,503 646,308 
Sunshine Brewing Co. .. 25,049 
Susquehanna Waist Co. 99,025 

3,397,211 
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1953 1952 1951 1950 1949 
| Swiss Air Transport Co. . 47,290 50,100 42,782 

Switzer’s Licorice Co. 51,933 
Switzerland Cheese Assn. 39,625 28,398 32,121 
Sykes Hernia Control 

A we caress 6% 53,512 149,169 55,974 42,821 
Sylvan Seal Milk Inc. .. 54,849 63,314 64,793 42,362 29,801 
Sylvania Electric Preducts 1,467,435 1,104,850 1,275,654 265,061 132,254 

T 

EGE, 3. 504) shames 46,992 25,296 
Tam O'Shanter Inc. .... 25,280 38,306 
WE FE aks xcews< 328,348 274,956 180,442 170,211 139,522 
Tasty Baking Co. .... 46,619 34,399 40,799 56,100 56,074 
Technical Color & Chemi- 

cal Works Inc. ...... 32,576 58,346 36,851 55,203 —. 
Teleron TV Wave Trap Co. 64,737 187,141 . 
Wee Bk. + 48 552.K00% 32,996 
Terminal Liquors Ltd. 55,213 
Terre Haute Brewing Co. 107,732 101,629 311,714 223,662 173,650 
2 Seer 45,153 46,660 105,597 169,743 182,214 
i 8 Serer eer 713,041 66,642 48,396 54,861 57,172 
Texas Electric Service Co. 59,997 55,421 42,048 42,385 36,205 
Texas Rice Promotion 

Bn ésccs ee 69,083 51,770 
MCE. Gestedecen 37,532 84,270 
Thomas Inc., S. B. .... 147,018 223,701 165,398 110,910 100,011 
2 Ser. 83,320 178,815 202,037 218,544 312,816 
Thoresen Direct Sales .. 68,808 
Thornton & Minor Clinic 

Pee 38,590 43,966 37,852 45,593 ——— 
Tide Water Associated 

a err 97,455 274,817 279,230 440,508 246,029 
Tidy House Products Co. 69,732 
ce Aor 652,983 1,973,208 780,617 1,360,668 1,073,236 
Timken Roller Bearing Co. 102,436 159,470 132,020 58,861 129,823 
 £ eRerrreer 26,808 35,864 84,656 118,828 
Tobin Packing Co. ..... 92,627 91,463 75,058 69,351 57,760 
Toledo Edison Co. ..... 67,039 45,452 56,883 61,438 51,021 
Tonsiline Co. .....000- 38,649 34,231 33,182 27,182 
Towne Talk Co. ....... 32,549 
Trans-Atlantic Steamship 

SO Orr Tae 
Transocean Air Lines ... 42,005 41,304 26,213 
Trans-World Airlines 619,376 616,618 556,996 780.240 671,964 
Trappey’s Sons, B. F. .. 43,471 
Tree Sweet Products Co. 26,677 27,929 42,278 43,644 
WOO GA. ccckarecesss 26,718 56,193 35,198 42,157 
Tri-State Plastics Mold- 

errr Pr erere 31,491 emery 3s iene 
Triangle Publications ... 164,792 
Tru Balance Corset .... 26,840 26,689 
Turner-Smith Drug Co. 196,526 
Twentieth Century-Fox 

Fe I. na <caaces 44,071 238,930 130,044 133,480 95,243 
Twenty-One Brands Inc. . 60,086 
Tyler Rose Mart ...... 65,252 
OG OU, dcccictssce 65,871 82,069 56,832 93,369 118,836 
Unicorn Press Inc. .... 1,634, 372 644,278 1,417,517 1,066,054 847,747 
Union Carbide & Carbon 

COB. ceccvcccccees 1,374,552 1,197,434 1,259,336 820,286 302,149 
Union Electric Co. .... 146,632 152,166 141,512 112,301 85,468 
Union Oi! Co. of Cal. .. 511,561 270,682 236,186 318,504 400,647 
Union Pacific Railroad .. 641,237 549,688 544,885 528,567 349,513 
Union Underwear Co. 96,551 79,682 
United Aircraft Corp. . 104,829 115,753 67,022 
United Airlines Inc. 741,659 611,599 498,986 511,786 588,254 
United Biscuit Co. .... 169,989 382,675 351,944 296,487 209,089 
United Fruit Co. ...... 51,194 111,995 142,704 126,060 186,081 
United Gas Corp. ..... 118,642 82,178 78,732 68,631 126,076 
United Jewish Appeal .. 79,815 180,544 121,127 105,701 285,667 
United Piece Dye Works 39,127 
United Safeway Corp. .. 121,715 
U.S. Brewers Foundation 36,849 27,686 68,365 124,454 
U.S. Brewing Co. 26,785 101,171 
U.S. Government ...... 263,121 384,614 1,238,418 885,533 ——— 
U.S. Gypsum Co. ..... 120,841 64,687 58,096 
United States Lines Co. 104,771 98,070 135,473 78,209 
U.S. News & World 

EE sGebane ates 136,252 141,529 132,659 
U.S. Rubber Co. ..... 1,691,606 960,988 1,011,749 1,293,889 
U.S. Shoe Corp. ..... 152,716 105,235 118,189 
U.S. Steel Corp. ..... 239,332 188,186 215,541 220,666 
U.S. Tobacco Co. ..... 150,786 166,400 38,323 54,032 
United Travel Agency .. 25,996 
Universal Pictures Co. .. 77,975 108,783 28,714 28,499 
Urbana Wine Co. ...... 26,977 
Utica Mutual Insurance 

We. Siddboaendaauers 31,561 29,530 
a, eer 67,457 28,622 28,480 
Van Camp Sea Food Co. . 409,028 450,756 434,183 728,923 553,358 
Vanderbilt Better Tours 35,445 32,601 26,166 
Vermouth Industries of 

Amerten Ime. ...... 27,088 
Vick Chemical Co. ..... 287,128 457,676 823,033 647,671 
Viking Press Inc. .... 107,263 86,775 137,607 81,724 
Virginia Electric & 

ot re 63,997 56,215 25,333 
Vee - GR, sctcveses 50,173 165,156 149,989 188,390 
Vita Food Products Inc. 76,495 61,220 38,666 54,908 
Vogarell Products Co. .. 48,499 52,450 
Wabash Railroad ...... 73,987 61,933 72,004 86,356 
Waldes Kohinoor Inc. .. 30,960 29,088 
Walker-Gooderham & Worts 

GO, MOE. déeiceis.s 1,644,144 1,680,834 1,681,855 1,696,159 1,142,921 
Walker’s Austex ChiliCo. 182,746 123,007 51,894 32,869 34,861 
Wall Street Journal ... 278,791 315,574 261,932 230,638 226,412 
reer 367,603 444,219 152,763 329,639 382,148 
Wanzer & Sons, "Sidney R 28,848 27,404 45,397 46,165 43,994 
Ward Baking Co. ...... 203,698 318,056 131,506 241,155 81,322 
Ward Green Co. ....... 78,858 116,859 100,965 
Warner Bros. Co. ..... 100,282 42,897 25,432 84,406 
Warner Bros. Pictures Inc. 40,431 
Warner-Hudnut Inc. .... 382,297 892,534 275,782 
Washington State Apple 

Adv. Commission .... 128,688 93,370 112,611 172,898 
Washington State Dairy 

Commission ........ 67,529 49,896 25,869 
Washington State Fruit 

Commission ........ 29,893 62,341 30,898 
Wate-On Co. ......... 42,038 
Water Master Co. ..... 90,479 67,370 88,762 $8,535 
Waterfill & Frazier Dis- 

Serre 85,939 71,271 80,894 79,350 
Waterman Pen Co. .... 28,602 48,965 60,525 118,917 
Webster-Chicago Corp. . 39,183 41,618 
Weekly Publications Inc. 212,480 226,500 295,671 102,879 
Wegman & Co., S. J. ... 46,164 25,380 
Weill & Co. .......... 39,851 40,576 
Weil-McLain Co. ...... 47,133 $1,229 
WE WA Pace ssscese 47,390 29,162 59,099 31,633 
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...have Sunday newspapers with larger circulations than the 


Minneapolis Sunday Tribune ....nore thon 620,0 


in Minnesota, North and South Dakota, western Wisconsin 


Minneapolis Star and Tribune 


EVENING MORNING AND SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 
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86 
Marketing Chart Available 


Research Co. of America, 570 
Fifth Ave., New York 36, has pub- 
lished its tenth annual edition of 
“Basic Marketing Chart of the 
U. S.” Price is $2.50 for a single 
copy. 


Wexton Appoints Gravenson 

Ted Gravenson has been ap- 
pointed v.p. and chairman of the 
plans board at Wexton Co., New 
York. He has held similar posi- 
tions with Ben Sackheim Co. and 
Gravenson Co. 


Monthly Inventory of 
Drug Products in Grocery 


The News - Sentinel 


Represented by Allen-Klapp Co. 


wo 


NOW AVAILABLE! 


Deodorants ¢ Hair Tonics ¢ Headache Tablets 


Shampoos ¢ Toothpastes 
if you have a product in one of these classifications write for complete details. 


FORT WAYNE NEWSPAPERS, INC. 4 


agent for 


FORT WAYNE 


Stores 


THE JOURNAL- ee: 


e New York - Chicago - Detroit j 


Newspaper Publishers’ 
Troubles Grew in ‘53 


(Continued from Page 44) !a boost of 119.2% ($1,499,204 to 
a 96.2% increase; Zenith Radio $3,286,784) shifting from 43rd to 
Corp., 95.6%, and Joseph Schlitz) 17th place, and Liggett & Myers 
Brewing Co. 84.3%. | Tobacco Co., with a gain of 110.8% 
in newspaper spending ($911,161 
@ Just as interesting are the ad- to $1,920,517) leaping from 89th 
vertisers who already were among to 43rd place. 
the top 100 and increased their 
newspaper advertising enough to|# Deepest slashes in newspaper 
make an impressive move up the advertising were made by (1) 
scale. 'General Mills Inc., from $4,039,833 
Among these are Clorox Chem-/in 1952 to $2, 162,439 in 1953, a 
ical Co., which boosted its news- 46.5% cut which moved this com- 
paper ‘advertising 191%, from) pany from 12th to 34th place, and 
$852,201 to $2,480,136, moving from | (2) American Home Products 
95th to 28th position; Kellogg Co., Corp., which spent $2,030,730 in 
with an increase of 147.6% ($951,-| 1952 on newspapers, then cut to 
486 to $2,355,426) moving from $1,101,860 in 1953, a 45.8% drop, 
83rd to 30th place; Philco Corp.,| placing it in 83rd place after hav- 
129.1% (from $1,136,055 to $2,602,-| ing been 27th. 
374) going from 63rd to 24th) In terms of industries, the 
place; Kaiser Motors Corp., with' changes in newspaper advertising 
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The Big difference between the Waterloo Courier and 


every other lowa daily is 


for and gets tie-in advertising. 


the way the Courier hustles 
Look here .... from 


January 1, 1953, thru December 13, 1953, the Courier’s 
merchandising staff solicited 354,197 lines of tie-ins... 


in 11,080 insertions. Your 


advertising will bring in more 


results if you put the Courier’s Hustle behind it. 
Contact our National representatives or write direct. 


STORY, BROOKS & FINLEY 
National Advertising 
Representatives 


—__—as 


Woterlos 


FIRST 


@ DES MOINES 


SE: 2.5 cccn bobeccbachdtabecsan 1,136,704 

i a Se een 46,051 

GRR EE nncaccdk sowennncacsadennned 32,147 
ED ic, + Ce PO ica cis do se Sees ie tn ewe 1,214,902 
@ SIOUX CITY 

Seuenee: JON THING. i cc ncnnne 1,214,119 

Sunday Journal-Tribune ~....-..----------- 27,683 
Boo aR re 1,241,802 


With TAaE News 


Advertising Age, June 28, 1954 


offer some provoking comparisons. 
| Besides 


General Motors, Ford, 
Chrysler and Kaiser, two other 
auto makers showed greater ac- 
tivity in their newspaper promo- 
tions. Studebaker Corp.’s spending 
gained 50.4%, from $1,904,828 in 
1952 to $2,863,918, shifting from 
31st to 22nd place. Hudson Motor 
Car Co., which this year merged 
with Nash to form American Mo- 
tors Corp., boosted its newspaper 
advertising 25.4%, from $2,104,610 
to $2,639,495, to go from 24th to 
23rd rank. Packard Motor Car Co. 
cut its spending 10.1%, from $2,- 
800,214 to $2,516,846, to drop from 
18th to 27th place. 


w Besides the three distillers in 
the ranks of the first 10, six other 
liquor advertisers qualified among 
the top 100 and functioned as fol- 
lows: 

Publicker Industries Inc. raised 
its newspaper advertising 53%, 
from $1,403,435 to $2,147,879, from 
48th to 35th position; Hiram Walk- 
er-Gooderham & Worts Ltd., cut- 
ting its budget 2.2%, from $1,680,- 
834 in 1952, when it was in 39th 
place, to $1,644,144, when it was 
in 54th place. 

Glenmore Distilleries Co. spent 
3.2% less in 1953, $1,382,760, than 
in 1952, when it spent $1,428,829, 
moving from 45th down to 63rd 
place. Brown-Forman increased 
its spending 24.4%, from $995,657 
to $1,238,212, moving from 75th to 
70th position. 


ge Park & Tilford spent 12.1% less, 
down to $1,238,023 from $1,408,053, 
dropping from 47th to 71st posi- 


‘tion. Renfield Importers Ltd., 
| which wasn’t among the top 100 in 
1952, in 1953 boosted its budget 
(30.8%, to $984,896 from $752,946, 
to reach 94th rank. 

Two of the cigaret advertisers, 
P. Lorillard and Liggett & Myers, 
have been mentioned. Others in 
this listing ranked as follows: 

American Tobacco Co. was in 
12th place with an expenditure of 
$4,201,594. This is a 44.6% boost 
over 1952, when it spent $2,905,659 
and was in 17th place. R. J. Rey- 
nolds Tobacco Co. was in 15th 
place in 1953, as it was in 1952. It 
spent $3,722,361 in 1953 compared 
with $3,331,311 in 1952, an 11.7% 
‘increase. Philip Morris, in 13th 
rank in 1952, dropped to 19th in 
1953, having cut its spending 14.3% 
‘to $3,260,626, froin $3,806,571. 


| Newsprint Balance 


Newsprint continues to be a 
cause of concern to _ publishers. 
| While supply is adequate for cur- 
rent needs, any expansion of de- 
;mand, either in this country or 
/overseas, could upset the close 
balance now existing between sup- 
|ply and demand and could easily 
|develop shortages. 

This was pointed out at the April 
ANPA meeting in New York by 
‘Cranston Williams, general man- 
e of the association. 

“Newsprint consumption in the 
U. S. increased in 1953 to an all- 
time high,” Mr. Williams said, 
“and some publishers used part of 
their inventories to meet that in- 
creased consumption. North Amer- 
ican mills produced less newsprint 
than in 1952, and used some of 
their mill stocks to make ship- 


NEWS ITEMS 
on any subject 
From newspapers and magazines 


published throughout the country. 
Write for booklet... 


PRESS CLIPPING BUREAU 
165 Church St., New York 7 
Est. 1888 BA 7-5371 
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ments. For instance, U. S. news-|column widths of newspapers con-)Jr., advertising director of Miller 
print consumption in ’53 was 6,-|tinues. This is also a help in) Brewing Co., president. Other 
142,897 tons, as compared with economizing on the use of news-| officers elected are Richard G. 


5,988,471 tons in ’52, an increase print. 
of 154,426 tons, or 2.6% over ’52. |member newspapers, 63.4% of to- 

“North American newsprint pro- | tal ANPA membership, have nar- 
duction in ’53 decreased about 28,-|rowed their column widths. 
Summarizing the current news- 
of this loss of production was due | print situation, Mr. Williams told 
to non-production by some U. S.|the ANPA in April that while 
marginal mills, not regular pro-| “there is now no immediate cause | 
ducers of newsprint. Mill stocks |for alarm as to newsprint supply, 
dropped from 134,000 tons Jan. 1,| world demand is growing, limited 
1953, to 119,000 tons Dec. 31, 1953,|now only by currency problems, 
about 15,000 tons. This tonnage|and this world demand can throw 
was used by the mills to take care an already close balance between 
of newsprint shipments in excess |demand and supply out of its pres- 
of production in ’53.” ent focus and newsprint short- 
ages can result.” 


Milwaukee Adclub Elects 


600 tons under ’52,” he said. Most 


a Mr. Williams said that pro- 
ducers estimate that U. S. news- 
print consumption will total 6,300,- 
000 this year, about 4,980,000 tons 
of which is expected from Canada, 
1,140,000 tons from U. S. mills and 
180,000 tons from overseas. 

Output during the first four 
months of ’54 by Canadian mills 
was 1,949,759 tons, an increase of 
3.9% over the same period of ’53, 
according to the Newsprint Assn. 
of Canada. 

Through the end of April, U. S. 
mills turned out 372,435 tons of 
newsprint for a gain of 4.4% over 
the first four months of ’53. 

Thus, North American produc- 
tion for the period represented an 
over-all gain of 3.9% this year over 
last. 

During the first four months of 
54, newspapers reporting to ANPA 
consumed 1,523,887 tons, a de- 
crease of 0.2% under the compar- 
able period of ’53. 

On May 27, R. M. Fowler, pres- 
ident of Canadian Pulp & Paper 
Assn. and the Newsprint Assn. of 
Canada, told the Canadian Sen- 
ate’s trade relations committee 
that Canadian mills can supply 
200,000 tons of newsprint annually 
beyond the present rate of de- 
mand. He said that the industry 
is now using only 39% of the pro- 
ductive area to supply wood re- 
quirements for all purposes. 


@ The price situation continues 
firm, the base quotation in New 
York holding at $126 a ton on 
contract deliveries. This figure has 
held since June 15, 1952. 

Most of the big mills have ex- 
pansion projects under way, and 
it is expected that mill capacity 
will be stepped up during the next 
few years to keep ahead of grow- 
ing demands. 

The trend toward narrowing 


e' th 


...in per Family | 


according to 


SALES. MANAGEMENT'S 
SURVEY OF BUYING POWER 


The APPLETON 
POST-CRESCENT 


Appleton - Neenah - Menasha, 
Wisconsin 


ANPA reports that 282 


Club has elected Vernon S. Mullen 


| Wells, president of Wells & Bad- 
ger Corp., v.p.; George L. Staudt, | 
advertising and sales promotion) 


manager of Harnischfeger Corp. 
(and newly elected president of 
the National Industrial Advertis- 


ers Assn.), secretary, and James, 
W. Murphy, assistant to the man-| 
ager of advertising and industrial | 
press department of Allis-Chal-| 


mers Mfg. Co., treasurer. 


Jones to Leave Elliott Paint 

Robert J. Jones has resigned as 
advertising-sales promotion mana- 
ger of Elliott Paint & Varnish Co., 
Chicago, effective June 25. Mr. 
Jones has not announced his future 
plans as yet, and Elliott has not 
yet appointed his successor. 


a 


When you advertise in the 


TORONTO DAILY STAR 


you reach 452,876 adult 


~ readers and buyers — 


More than §3% of all adult 


daily newspaper readers in the 


Toronto A.B.C. City Zone 


Source: Sanders Marketing Research 


~ LIKE CALIFORNIA 
WITHOUT THE 
BILUON DOLLAR VALLEY 0 


Comeruine Migsine... 


eeeeeeeeeeeeeeeeeeeeeee 
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California’s inland valley — 220 miles from Los Angeles, 
90 miles from San Francisco — is a big metropolitan mar- 
ket. Two million people (who annually spend over $2 
billion at retail) live in this independent, self-contained 
area.* You’re not selling California unless you’re reach- 
ing the valley. And you can reach it in depth only with 
its strong local newspapers, the three 


*Sales Management’s 1953 Copyrighted Survey 


*e% 


THE SACRAMENTO BEE 
THE MODESTO BEE 
THE FRESNO BEE 


Mc CLATCHY NEWSPAPERS 


NATIONAL REPRESENTATIVES . . . O'MARA & ORMSBEE 


al is a eR Ph AE Occ <8 aad wir UR NF ee MS A ee ti | Gal Sta ns a abe Nm, Oe bee Ane, Berle ao ea A des Ne Oe aS tee NR once ea OAkT oe a st Wd.) ae WUE RUE A SRN Sa etal baa a: RA i eM A le ae Gad ie lee Ge ae 
pt hepa se ahs ee i ae # ee iets Lake agegaie shee $f. tip seen Ue Sin ea eam tane st Mate Fp Cire : Pa RS ae SRA eae kee aE fing eng poke eh eg co ee Bae . me ee 5 set ica te Cone ot ie oe Dene pit Se kites > ae Bebe sake al pte Ok lial Aa eae Me See Bs py see tela Hae 
am FR aie a Gena sige Oy med CER 3: cite “ag tr a as Sera Ciel Stirs ae Abas Bae etre a 8/2" Vo dae a a eavevee ho eG. eae NR a Ga ca De ENR py ame Peo bE Rae RARE eh tigger: aly Sees Nae Oe A ae a Meee Ac eine SOE uaeeerna eS 
RSE SO. Sa RA oS ea or ee ca a OE ee) ee 
— . ; ee 
Bees gg 
ee | 
> janie sl ; — oe 
. ' ee e 
- S| 
| This you should know! | 
Bs Sits yt ee ee ; 
at Ha - 
en) e 
SH, 
~~ ad 
: TS : es 
| : RE 
eocgien 
ls: = — 
i a 
. | UM 
+ 7 | 
44 i! 
:. * ee 
- | : 
, | | os 
Li eS | | 
en | | nt 
+ gee _ The Milwaukee Advertising e eae 
Tas Sissies ‘ bie 
Baatiy } Soar 
+ abe : aa Baca 
A § ne = Bit teat 
Do, ae. 
. ee Wale 
Pe ge ee 
Bk i. 
oe rss 
— ak 
ggasi \ ae ae 
Ber its } ~ "la Tee 
bial A, 
q % ft | \\ }) 3 
e ! | uate 
Pao ia +490 { ip 
meareys a (ii uj ’ / Uf 4 os 
ee \. i Il WZ ea 
— " Z itt WEE me 
i bf , | oF 4 2 
i) ae “ {| \' } —_ Oo} My : oa i . a 
a } ' . ceusiaN pis 
Bc j i | | {h { ‘ea feeh ae 
“sues 14 | {’ ih { pera set \? : 
apa. | a I 1, | Leno tne | 
si 1 Bonen os | Penae 
\ is ene i } | ' } a | ‘ ne he nat ‘| ee 
aaj , ' I! j1e Vee eee 
See | I ¥ _- - - > jit nT: ite 
er Ae 4 | i == —N yy }y / ti i oe Ae 
tis PE <TR ie hi, ih oe 
: } 4 . i iS j “ergata 
at f ‘ i 
Pe: ij}! J — a>, i) | pies 
a " . i] eiees 
‘aye ) | | j —— | 4 . ee 
ages tH f = | coe e LQ ever eee 
ees ' | | if ‘tl SP eeeees ei eee eee. are 
eee \ ay 
ea ' ( ai) | my YD Secs) eoceeeeeees Saige 
| eae iy. \ i, Win erer @ eteecseoees anes: 
ae sf | ms h ere PPeeeeraris ry. eer 
er } f if @ 100: +080: C90e® ar; 
eer I | 533. ee eeeee ats 
te 4 | Weer ‘ veeee ak 
Beis (yt ie a | eee: Se eevee Dee 
eae, i \ fy) -P eoree an? 
fy ee § 1 LY \| Pastis a0 0 oe i: 2 
ao . . Wess ss eee ae 
ecicas ' eH - : Fe \ See Bet: 
ard ( t'| 7) ia . eeeesereeere Rt 
a | iy ) @- <3 cosessccceey ry 
: | i N ae eereeererree 
\) Ue Y 24 eeeereenr ee Or 
idee a |! . ee, ae eeeereereny— pte: 
eee ' ! MI Ci: Hae te eoeereren ert a) a eg ee 
(ine | | 645; PUVAY rare ae * Lek eted Fee h fm oa 
oe | NEES ate s , 2 poe 
Sib . ae . ” tiie THE stares or 
ty hpi § eevee 
cet { | a Pd De hes ene a 
at | 1 | 
a ' j i® Rs j « i. i 
‘a ar Wi | . ee ee *. ii e eA 
ner j © 0%0 ee oe ee 00000 00 0100 0 010 00 00 000 0 0 00 6 0 08 \ eA La 
Rid j \ A | iT} Pe ae td dd ee ne he ee ee 7 
ie 3 | { oe wate ete ere ore ore ee ee eee ee ee ee ee ee eee eee ifs 
3a ’ " ; ; "© 0 6 ee - cae 
ae = = : . 
a = i ee 4 = me 
be ig: ‘ ue ae 
—— sichatiaslicialanedieidakciiminiien ee............ da 
| = a i aa 675% o%e® #9 o% eters” o% ek ete” eeeeee oo otetete : 
£ “ sfetetetoteresegeeressrsneneneneeeetetenstnetececececegetce - 
ei | - oe ea SC re Me Ne 
; lie oe *s] i aid ht i i Oe 2 aa 
ee: | ‘ cae Be CE . erevetotere eo ere ee lere o1e.e ome De i nee ir 
ab ws } ma eae _ d 7 i a . “atetetatetetececererececererece le elelele.e.® = ra ee 
a a Sere. : Ses : 7 ited 0.00. ata 
en 1} Pee SOR tt a ee Z Nas 
Babs, | she OO Ee oa ac ae eng aaa Sear se S ea tee 
oo ee ee eC : 5 fs . 
og a. ~~ Lp ae Pee 
Hf | ’ es cd 3 ym oe » Sy Bee ‘ t U id Ai . ’ i 
: } ee. i  , pgs SUP, s Ey FF 
a | fe Pe ea et ck Re Pe A Me ‘ , +2 ae 
Rs: } | Bis: oo. OSE galls <— ae eee ae Sac ee 4 a (, eee v. * pagatice 
j SS ses ms % ROSS a “ > a “A se 
e i oe ee . vy ; es 
ts ee : ? e » ap. ene 
ea ; : <5 Pea 
tee ; * ‘ ae sah geen 
: ‘ ’ ’ 
nee te t iaoe 
fg tis al ee 
OEE ee “A in. Se 
$a fs" | A i] . se 
an ie ‘t Mie Eine 
fe ne FS 1h “4 as a 
i pa a bi AY Be é e i 
. sales in U.S bis, AN i 
: Se $s! woe . . Ae wr, 4h if > ; 
OR Te P sy of "s -Y 
sites ae = Fe ARAN os 
, y 
= Ae ALAS z 
to ’ > 
| § f yin! 
ee the <., o <4 
’ “4! Ys 
j : 
ee ei oe pe 
ea j i: 


Advertising Age, June 28, 1954 


Newspapers Accepting ROP Color Advertising 


Source: Lake Shore Electrotype division of Electrographic Corp., June 15, 1954 


3 Coters 2 Colers 1 Coter Closing te Coben Days of Week 
and Black and Black and Black Days in Used in Colter 
Min. 3-Coler Min. 2-Coler Min. 1-Coler Advance Editorial hb 
Size Premium Size Premium Size Premium ef Pub. Matter Available 
ALABAMA 
Birmingham News-Post Herald 1000 $285 1000 $250 NoMin $165 6 Yes All 
Decatur Daily No __ No 1000 25% 5 No All 
Dothan Eagle __ 1000 75% + 1000 50% 1000 25% 2 No All 
Florence Times & Tri City Daily No No 1100. 25% 2 Yes All 
Gadsden Times No 1000 550% ~=— 1000 30% 1 4 No MTWFS 
Huntsville Times __ No No 1000 To 3 No All — 
Mobile Press | Register ee No_ ____—-:1000 25% 3 Yes MTWTFS 
Montgomery Advertiser Journal ——s:1000—s $165 ~=—«1000Ss $135. «1000s $90 2 Yes Al 
1 Full page 25%. 
ARIZONA 
Tucson Citizen Star _ No No None $100 3 No All i 
ARKANSAS 
Eldorado News Times No No 1000 33%% 7 No STWTFS 
Fayetteville Northwest Times No No 1000 $35 2 Yes All 
a — 1000 $165 1000 $125 1000 $75 6 Yes AL 
Hot Springs New Era-Sentinel Record No No 1000 3314% 7 No Al 
Little Rock Democrat nae 1000 75% 1000 50% 1000 30% 5 Yes All) 
Little Rock Gazette = (1000S 80% ~— 1000 50% 1000 30% 3 Yes All 
Pine Bluff Commercial _ 1000 100% 1000 6635% 1000 334% 2 No Al 
Texarkana Gazette News 1000 100% 1000 6634% 1000 3314%, 5 Yes “All 
1 3 colors and black not available Thureday P.M. 
CALIFORNIA 
Alameda Times-Star 1000 100% 1000 66%, 1000 =. 33% 5 Yes All 
Alhambra Post-Advocate No No 1000 334%, 3 No MTTFS _ 
Anaheim Bulletin < No No 1000. 25% 2 No MTWF _ 
Bakersfield Californian — ie No No 1000 334% 4 No MTTFS 
Berkeley Gazette _ 1000 «757%, 1000 50% 1000 25%, 7 No = 
Burbank Review No No 4% page % 3 Yes All 
Burlingame Advance No No KM page $35 3 No MTWTF 
Chico Enterprise- Record _ - No 560 $70 560 $35 2 No 
Culver City Star News __ 560 $75 560 $50 560 $25 2 Yes MTWTF 
Eureka Humboldt Standard-Times _No No 1000 $35 3 Yes All 
Fresno Bee a __ 980 54% 980 45% 2 = 560) 35%3 2 No All 
Fullerton News Tribune rs US ___No 980 45% 4 2 Yes All 
Glendale News-Press a: * a: ree 4 page $40 2 Yes — 
Hanford Journal, Sentinel Ie: oe 560 25% 2 Yes All 
Hayward Daily Review | | No a ee 560 35% 3 Yes MTTFS 
Hollywood Citizen-News ss“ §$_ Ss 00 40%, 600 40% «600 25, _2 _Yes MTTFS 
Huntington Park Signal ea: ___No 588 25% 5 Yes MTFS 
Long Beach Independent-Press-_ 
Telegram : 1000 50%. 1000 «50%, ~—«:1000 30% 8 Yes _All 
Los Angeles Daily News Yi). A. eee No MTWTFE 
Los Angeles Examiner ss s1000S 8 00S — 1000 700S* ~=91000-<600S7_—Ss 2 Yes All 
Los Angeles Herald & Express _ Sat ees 2 No All _ 
Los Angeles Mirror 1000 $335 1000 $280 = 1000 = $220 2 Yes _ All : 
Los Angeles Times 80° $475 1120 $400 +80" $325 2 Yes MTWTF 
Marysville-YubaCityAppealDemocrat No No No Min. $35 2 No All — 
Merced SunStar ——“—sSsSCSC SRG” 560 25% 4 Yes All 
Modesto Bee 980 54% 980 45% 560 36% 3 No All 
Monrovia News-Post — 640 50% 640 25% 4 Yes = 
Monterey Peninsula Herald ‘page 75% “page 50% % page 25% 3 Yes All 
Napa Register re 700 25%, 5 Yes All _ 
Oakland Tribune co Pas $655 Page =$600 =1000 = 35% TSS Alls 
Ontario-Upland Report ____No No No Min. _ $30 2 No  _- 
Oroville Mercury-Register we 3 No 540 $30 Ee: - __All 
Oxnard Press Courier aa No _ __Mpage 34% #44 Yes £MTWFS 
Pasadena Independent = | No 600 $70 600 $35 [ a Kh 
Pasadena Star-News __.s— «1000, COC 1000 560 35% 2 £\No All 10 
Pomona Progress-Bulletin  ————_—sNo No NoMin. 25% 1 Yes All” 
Redding Record-Searchlight __ _No No RE eS  ~ _All 
Redondo Beach Daily Breeze _ _No No No Min. $30 2 Yes __ All 
Redwood City Tribune ae 588 $125. 588 $7588 $50 = 3 Yes All 
Richmond Independ 588 50% 588 40% 588 25% 2 No All _ 
Riverside Press, Enterprise _ ____s~iPage = 65% ~—588 50% = 588 831% 4 Yes All 
Sacramento Bee 980 $2521 980 ~=—s«$213 12 560 —«$16213 2 Yes All 
Sacramento Union _ a ees 40% 980 35%, 560 30% 2 No All 
Salinas Californian _ | Sane. 65% 1000 45%; _ 1000 ) 25% 2 Yes All 
San Bernardino Sun Telegram ——='No __No Min. $70 NoMin. $35 2 Yes All” 
San Diego Tribune Union ee ee 1000 $5 $500 1000 $375 1000 ) $250 4 Yes All '4 
San Francisco Call Bulletin __ Page $2000 1000 50% 1000 36%, 2 Yes __. 
San Fernando Valley Times _ Vi See a 6 No All 
San Francisco Chronicle ——SS«1000~—=«i850%'3_1000 5018 1000 36%, 3 Yes All 
San Francisco Examiner _ Page 50° Page 50% 1000 __ 36% 5 Yes MTWTFES '6 
San Francisco News x Page _ 60°; 1000 50% ~ 1000 36%, 3 Yes All 
San Jose Mercury, News _ 1000 $33517_ 1000 $170 10008 $1259 5 Yes All 
San Leandro News __ _No 7 es ae 2 No All 
San Luis Obispo Telegram Tribune No 600 $50 600s $25 2 No MTWTF 
San Mateo Times & News Leader 1000. 75% . 1000 ~ 50% 640 35% 3 Yes MTWF 
San Pedro News Pilot “4 page $75 M4 page —$50~ ~M page $25 4 Yes ~All 
San Rafael Independent-Journal 1000 75% 1000 50% No Min. 35%, 3 Yes MTTFS 
Santa Ana Register aaa, Page 60° Page 45% 1000 30% 2 No “All 
Santa Barbara News-Press 1000 75% 1000 50% 5868 334% 3 No All 
Santa Cruz Sentinel- News No _ No_ ag ~__ 4000 25% : oe Yes All 
Santa Monica Outlook : ah Rijn SM ween ve page _ » 50% 3 aes page = a wa No All 
Santa Rosa Press-Democrat «1000 —75% ~—«1000 50%, 600 35% 6 Yes All” 
Turlock Journal _ Pa Nos Page ~—=«s25% 1 Yes All 
Vallejo News-Chronicle & TimesHerald 560 75% 560 60% 560 35% 4 Yes Al 
Visalia Times-Delta _ __NoMin. $90 NoMin. $60 No Min. $30 6 Yes All — 
Whittier News SSC 4 page $80 % page $40 3 No Al 
1 39% on 1470 lines or more. 11 $220— 1469 lines or less. 
2 34% on 1470 lines or more 12 $193—1469 lines or less. 
3 27% on 1470 lines or more 13 $152—1469 lines or less. 
4 35% on 1680 lines or more—25”, on full page. 14 1 color and black only on Thursday P.M. 
5 $540 daily. 15 1500 lines 55% —1000 lines 60%. 
6 $450 daily. 16 2 or 3 colors and black Tuesday, Wednesday and Thursday. 
: Sasedes and black Monday and Saturd Anas dpe do 
ae onday and Saturday. 18 Sunday only $130. 
9 2 colors and black Monday, Tuesday and W 
10 3 colors and black not available Thursday. a a en 
COLORADO 
Boulder Camera _ ___No No 1000 $25 2 Yes All 
Colorado Springs Gazette Telegraph _ Page 75% Page 50%, 1000 —-25% 2 No All 
Colorado Springs Free Press i See oe 854 $8.00 4 Yes — 
Denver Post 1000 50%, 1000 40% *'1000—«25% 4 Yes All 
Denver Rocky | Mt. News-Tabloid ne a zee ~ 1000 ~ $110 5 No All 
Ft. Collins Coloradoan No ———=«NoMin. $50 No Min. $25 2 Yes All” 
Grand Junction Sentinel = Noid Page $141, 560 $.11l. 1 No MTW 
Greeley Daily Tribune ae _No ~ 1050 $ .28in. 3 No All 
Pueblo Chieftain Star-Journal No 1000 30%, 1000. 20% 2 No MTWTFS 
Sterling Advocate ___No- 8. ® “560 25% 2 Yes All 
1 1 color and black only on Thureday, Friday, Saturday and Sunday. ——~—S -. 
CONNECTICUT 
Bridgeport Herald . eee as No Sun 
Middletown Press No 1000 75% 1000 «50% Ss Yes MTWTF? 
1 Color premium full page 25% . 
2 1 color and black only on Thursday. 
DELAWARE 
Wilmington Star No No 1000 =. 35% 6 No Sun 


1 Color Clesing ts Coler Days of Week 
and Black and Black and Black Days in Used in Color 
Min. 3-Coler Min. 2-Coler Min. 1-Coler Advance Editorial ts 
Size Premium Size Premium Size Premium of Pub. Matter Available 
DISTRICT OF COLUMBIA 
News-Tabloid SS 500__$100_ 3 Yes All 
Washington Post & Times Herald 1500 = $500. 1500 $350 1000 $250 7 Yes All 
FLORIDA 
Bradenton Herald _No — No S  - aa wee |e 
Daytona Beach News, Journal  —=—-»-—/§-§« « 600_— $132 600 $88 G00 $44 ee Grakr i 
Fort Lauderdale Daily News ==» (1000 45% ~— 1000 35% 1000 25% 5 Vers nae 6 
Ft. Meyers News Press _ ___ 396 $125 396 $85 = See eee eee = a 
Ft. Pierce News-Tribune No No 1000. 35% 2 _—Yes a As 
Jacksonville Journal No a c. ie SS i aa eee 
Jacksonville Times Union  ——s—séPage 50% Page = 45% ~— 1000S 40% = 2Ss—t*—“‘«é‘“WNC a 
Miami Herald __No $600 No $400 No $200 a Ses } All! 
Miami News ___ _No Min. $400 No Min. $350 No Min. $190 3 
Orlando Sentinel Star _ a. ~~ 1000 55% _: 1000 45% 1000. «35% aS Ss All 
Panama City News Herald = ||No —'No 1000. 30% S83 Yes All 
Sarasota Herald-Tribune —————No a: a No Min. $60 3 No All 
St. “Augustine Record ~—~—~—“No Ses 6S a _No All 
St. Petersburg Independent | No __No Min. $90 NoMin. $45 3 Yes All 
St. Petersburg Times 7 1200 $175 1200 $125 ~«1200+~«$75”~=SC«XSC«SY es ~All 
Tampa Times ~_____ 1000 $160 1000‘ $125. ~-:1000 + +$95 + ~+~=3 +~~~~~-No MTWTFS_ 
Tampa Tribune 1000 $165 1000__$130_ 1000 $1003 __No __ Ail? 
Winter Haven News | Chief 2. ie No _ _ page 40% 4 Yes All 
1 3 colors and black Sunday and vd Thursday only. 
2 2 or 3 colors and black MTWTA&S only. 
GEORGIA 
Albany Herald = _— = No _ 500. 50% 8. __ Yes All 
Atlanta Constitution Journal | ___ 1000 $500 1000 $500 1000 $3500 6 Yes All2 
Augusta Chronicle Herald __No __No | 1000 $125, 3 —CNOo _ MTWTFS 
Columbus Ledger Enquirer ___1000 $150 1000 $150 1000 3344%, So 2SSS=C*Vs | aa 
Macon News, Telegraph __No No 602 $135_ 1 _No MTWTaFpS 
t+ 1000 lines or more 257; 
2 2 or 3 colors and black in food section only on Thursday P.M 
IDAHO 
Lewiston Tribune _ 7 = No 1000 =$ .40in. 3 No All 
Pocatello Idaho State Journal _ No No ‘, page $35 1 Yes _ SMTWF 
Twin Falls Times News __ , page 75 ‘page 50°, ‘<page 25% 3 No _ All 
ILLINOIS 
Aurora Beacon-News _ _> No. No 602 $60 = Yes SMT 
Bloomington Pantagraph No _ ee at Mie toe ‘No ia ie 
Canton Ledger ~ No Min. 50° NoMin. 40°. NoMin. 25°, 2 ~ No 
Champaign-Urbana News Gazette No No 1000 25 4 — Yes _ MTWTFS 
Chicago American No ; No 1000 $ 351i. a __MTWTF | 
Chicago Tribune Page $9002 Page $9002 Page $9002. 6 Yes" Ss AS és 
Chicago Sun-Times __ ae ae a a wa eee 
Dixon Telegraph _ Page 75°, ‘2 page 50° ‘2 page i ee =. MTFS_ 
Du Quoin Call _ : No __ ‘No _ Page _ 50% 5 No | MTW_ 
Joliet Herald-News Page $90 Page $80 1000 a owe,» Yes SMTWS 
Kankakee Journal - ‘No 1000. $75 1000 $50——“‘ SSCs SCM TW 
‘Kewanee Star-Courier _ ee. tks No ‘2 page 25% |%2 No Thurs 
‘La Salle-Peru News Tribune 2000 $140 1500 $100—«:1000 Ss $60,S*”t—é«‘ tSt*~<CS:*é«SN MTWTFS 
Lincoln Courier —“‘C™SCCCCONO No_ 2 page 25° ae eae 8 sey 
Moline Dispatch __ < No — es 2 _$.04li 6 ~——-Yes_ —_—sAAYMI 
Mt. Vernon Register-News _ No_ ‘No “4 page $303 we 2 ae 
Ottawa Republican-Times _ No << “aes 1000 $35 ._ ee “aes All 
Pekin Times No ne. 1000 $45 = =<4 ~~ No All 
Peoria Journal Star _ Page $§ $240 Page $240 _ 1000 $110,——iS s—“‘«‘Yrs=~ SMTWTF 
Quincy Herald-Whig _ as ADT 7 __NoMin. 25% 2 No ak <a 
Rockford Star-Register-Republic ————~No No -—s—“‘<‘zdzOOO OCG CUTt—“‘éNSDS™CU 
Springfield State Journal Register _—Ss Page —«-$200 1000 | $160 1000 $120 3 _No_—Alls 
Sterling Gazette __ —. __No__ _ page 3 25% 2 No All 
Waukegan News-Sun 1000 $144 «1000 $112——1000—=«$80 5 No, “Alle 
Chicago Daily Drovers Journal* Page $105 Page _—‘$70 __ Page $35. +10 No. MTWTF 
Kansas City Daily Drovers Telegram* Page $105 Page $70 __ Page $35 =10 ~~~=No |_MTWTF 
Omaha Daily Journal-Stockman* ___—~@Page_~—__ __ $105 Page —«$70 Page $35 ae. a MTWTF _ 
St. Louis Daily Livestock Reporter* Page $105 Page ‘$70 ~‘Page +*$35..~~«10. No MTWTF 


1 Available about September 1. 
2 Sunday city and suburban color premium $1200. 
3 ‘4 page $35—full page $40. 


INDIANA 


Complete data at that time. 


4 Leas than full page 40%. 


5 1 color and black only on Sunday, Thursday P.M., Friday A.M. 


6 1 color and black only Tuesday and Thursday. 


*Corn Belt Farm Dailies group 


Bedford Times-Mail Se os S. — Yes MTTS 
Bloomington Herald Telephone = = = =No No —s—ssMpage $45 ~=33 No —-MTWFS 
Connersville News Examiner sss“ No = 2 4 page 50% Rt a jaa 
Elkhart Truth eee No _ No __ 1000 $50s—s3 __No All 
Evansville Courier Press ___—«i1000 45" 1000 35% 1000 25%, 10 No Aly 
Fort Wayne Journal-Gazette, 

__News-Sentinel “CUNO _No 1000 —.30%2 4 Yes MTWTFS 
Gary Post-Tribune i _No __No is 1000 30%3 Ss 4 —_ ae: All 
Goshen News-Democrat _ __ 560 $ 601i, 560 $ 451 560 $ 251. 4 —*Yes 
Indianapolis Star and News _ ___ 1000 50% 1000 40% 1000 30% 3 Yes SMTWTF 
Indianapolis Times ____ 1000 50% 1000 40% —«21000 «30%, 2 Yes ___ Alla 
Marion Chronicle Leader- -Tribune __———No ___No No Min. $50 i % _No_ All 
‘Michigan City News Dispatch ——=——s'588 «$105 588 $70,—'—=*OBBCSSDCST~S . Dee 7 
New Castle Courier-Times _ = a= None $50 NoMin. $25. 3 Yes |WTF 
Peru Tribune ; _Page $105 % page $70 page $35 a. _e =e 
Plymouth Pilot News —__ ___No—s—s«éPage”~=— $80 —~S—séPage = pe Yes MTFS 
South Bend Tribune Page 35% Page 30% 1000 30%58 7 Yes All 
‘Wabash Plain Dealer & Times Star ——No 4% page $70 page $35 3 Yes MTuS 
Shelbyville News ____No ae 1000 $50.2 Yes i ae 
Warsaw. Times Union No No Page $40 4 Yes MTFS 

1 2 colors and black MTWS—3 colors and black MTS. 4 1 color and black only on Sunday. 

2 25% premium on full page. $ 20% premium on page. 
3 Page 207. 
1OWA 
Cedar Rapids Gazetie _ No a 1000 25% 3 No SMTWTF | 
‘Council Bluffs Nonpareil 1000. 75% 1000 50% 1000 25% 6 Yes Alt 
Davenport Times Democrat . Pe Res SS We Yes All 
‘Des Moines Register Tribune Page $500 Page $500 1000 $275 7 Yes i & 
Fort Dodge Messenger & Chronicle _—_—No : 1000. 25% 2 No MTWTF _ 
Towa City Press-Citizen No 1000 = $50——(1000 Ss $30 2 Yes = MTWTF _ 
Keokuk Gate City No No % page 25% 2 No MTTFS 
Mason City Globe Gazette No No Y% page 256% 3 Yes. 1; 
Muscatine Journal __No No _ 1000 $48 2 No ken 
Newton News ny No No Page 25% 2 No _ All 
Oskaloosa Herald __No_ No Page 50% 3 No MTWF _ 
Ottumwa Courier > ae 560 35% 560 25% _—2 Yes All 
Perry Chief Ss ee No Page 30% 2 No All 
Sioux City Journal, Tribune —__ No No 1000 25% —s«SG No STWFS _ 
Spencer Reporter-Times _ No No 1000 $50—Ss—s 8 Yes MTWTFS 
1 1 color and black only on Thursday. 
2 2 and 3 colors and black available October 1, 1954. 
KANSAS 

Arkansas City Traveler No No % page 25% 3 No MTWF _ 
Atchison Globe No No 616 $25 7 No = 
Coffeyville Journal No No 1000 25% 2 Yes MTWTF _ 
Garden City Telegram No No 1120 25% 2 No MTWFS _ 
Great Bend Tribune No No 1000 $45 3 Yes All 

No No 1000 $35 2 No All 

‘ansas City Kansan No No 560 $96 2 Yes All 
Leavenworth Times No No __Page 25% 4 No MTWF 
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THE LOGUE FAMILY is most effectively reached 


through Negro newspapers. Joan, 12, studies 
piano and ballet, likes ice and roller skating. 
Janis, 3, is already enrolled in ballet school. Mrs. 
Logue, active in civic and charitable organiza- 
tions, also finds time for ceramics. The Logues 
are among the two million families who read 
Negro newspapers each week. 


HOMEWORK, with audience. Other distractions for 
twelve-year-old Joan include Girl Scout member- 
ship and the “Jack and Jill’ club. Negro news- 
papers carry special pages and features devoted 
to youngsters, obtaining readership and interest 
at an early age. 


DAY ts DONE for Janis, tucked away by her adoring 
mother in her own room. Janis will grow into a 
consumer of advertised goods and services, con- 
ditioned by the Negro newspapers her family 
reads for news not reported elsewhere. API news- 
papers enjoy readership far beyond the norm. 


HANDSOME HOME, happy family and a pleasant busi- 
ness life as salesman for a distributor: these are 
some of the better things enjoyed by John T. 
Logue. Graduate of Fisk’s Business Administration 
course, Mr. Logue was the first Negro appointed as 


Do you recognize this family? 


Ji here The John T. Logues. Occupa- 
tion of head of family: salesman for 
wholesale liquor distributor. The family 
enjoys a handsome home in a pleasant 
neighborhood, a 1953 automobile and most 
luxuries of middle-class living. Dad is a 
graduate of Fisk University, Class of ’36; 
Mom too—Class of ’38. 


Typical of the Negro market? Not exactly. 
But the point is this: there are well-to-do, 
well-educated colored families in great— 
and growing—numbers. They’re part of a 
$15 billion plus colored market of sixteen 
million persons. 


Four hundred and seventy-five national 


ASSOCIATED PUBLISHERS, 


31 West 46th St., N. Y. 36, N. Y. 
JUdson 2-1177 


a Recruiting Specialist in the U. S. Navy. Active 
churchgoer, ardent deep-sea fisherman, Mr. Logue 
typifies the better-paid, college-trained Negro. 
59.4% more Negroes are college-trained today than 
a decade ago. 


advertisers currently reach this market 
with schedules in API newspapers. They 
capitalize on the special nature of Negro 
newspapers, written for and about Ne- 
groes, written in terms of Negro interest 
exclusively. 


Do you recognize the Logues? No longer 
invisible, they—and other colored families 
—live mostly in cities (61%), get their 
news in their papers, and reward adver- 
tisers with long-lived brand loyalty. API 
newspapers cover 24 of America’s most 
important Negro communities. May we 
help you recognize the Logues? Call on us 
for enlightening market data. 


Inc. 


166 W. Washington St., Chicago 2, Ill. 


BALTIMORE, AFRO-AMERICAN 
CHICAGO, DEFENDER 
CINCINNATI, LEADER 


@ 


Pacific Coast Representative: WHALEY-MIKKELSEN CoMPANY 
655 Russ Bldg., San Francisco, Calif., SUtter 1-6072 
6513 Hollywood Blvd., Los Angeles, Calif., HOUlywood 3-7157 


ANdover 33-6343 


BASIC MEDIA REPRESENTED BY API 


LOUISVILLE, DEFENDER 
MEMPHIS, TRI-STATE DEFENDER 
MINNEAPOLIS, SPOKESMAN 


RICHMOND, AFRO-AMERICAN 
SAVANNAH, TRIBUNE 
ST. LOUIS, THE ARGUS 


CLEVELAND, CALL AND POST 
DALLAS, EXPRESS 

DETROIT, MICHIGAN CHRONICLE 
HOUSTON, INFORMER 

KANSAS CITY, THE CALL 


LOS ANGELES, THE CALIFORNIA EAGLE PHILADELPHIA, 


NEWARK, NEW JERSEY AFRO-AMERICAN 
NEW ORLEANS, LOUISIANA WEEKLY 
NEW YORK, AGE DEFENDER 

NORFOLK, JOURNAL AND GUIDE 


More Advertisers Use Negro Newspapers Than Any Other Medium Designed for Negro Families 


SAN FRANCISCO, SUN-REPORTER 
ST. PAUL, RECORDER 

TAMPA, FLORIDA SENTINEL 
WASHINGTON, AFRO-AMERICAN 


[AFRO-AMERICAN 
NATIONAL) CHICAGO DEFENDER 


AFRO-AMERICAN 
THE TRIBUNE 
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Pub. 
KANSAS (Cont.) 
Parsons Sun No No 1000 25% 3 _No 
Pittsburg Headlight, Sun BE TSS ST Se eee OS 
Pratt Tribune _ i ere | No No 588 $35 es No 
Topeka Capital, State Journal No No 4 page $120 2 Yes 
Wichita Beacon  —‘: 1000s 50M ~—— (1000 35%? ~=—1000 25% 3 3 Yes 
Wichita Eagle _ _ 1000 50% 1000 40% ~=— 1000 30% 3 _Yes 
} 35% premium for leas than full page. 3 Leas than page 30%. 
2 Lees than page 40%. 
KENTUCKY 
Ashland Independent __117%6 = 75% ~—Oi176— 50% _——s«d1:176 25% 3 No 
Bowling Green Park City News  ———s-_— No 1000 % 1000 25% 3 No 
Lexington Herald, Leader a No 1000 30% 6 No 
Louisville Courier-Journal, Times ——— No No 1000 $225 10 No 
Owensboro Inquirer-Messenger  ———“ No_ No % page $35! 5 No 
Paducah Sun-Democrat ———s Page = 50% ~—s Page = 40% . 1000 40% 2 7 Yes 
1 30% 1100 lines or more. 
2 33!3% premium on full page. 
LOUISIANA : 
Alexandria Town Talk __ 1000 50% ~=— 1000 40% ~=— 1000 25% G:. 5-e 
Baton Rouge State-Times-Advocate 1000 $200 1000 $150 1000 $75 2 °° &#&Yes 
Lafayette Advertiser No _ : No 1000. 35% 10 wae 8 tS 
Lake Charles American Press _ 4 page 55%) page 45%' page 32%! 4 Yes 
Monroe News-Star World a Se ae — ee 6S UL eS eae 
New Orleans Item 1000 ~=35% ~=—100030%™——i1000 5H —~CD . Seas 
New Orleans Times Picayune States 1000 35% 1000 30% ~=—:1000 25% 2 Yes 
Opelousas Daily World (offset tab.) _ No No_ = et Se 
Shreveport Journal ; ah & $250 1000 _$200 1000 $125 a en ; aR 
1 Based on full page rate. 21 tesier and black avaltatte all days. 
MAINE 
Bangor Daily News eee. J SS eae. eee 
Portland Press Herald, Evening apron. a a ee eee ee = 
Waterville Sentinel _ ee = Ee DE Be ees. eee.) 
MARYLAND 
Annapolis Capital ———— ae oT 1000 50% = 10 CUNO 
Baltimore News-Post, American _ 1000 = $575 = 1000 $475 1000) $3250 3 CN 
ee Cumberland News, Times x <any No _ - it 22 saa mm 
MASSACHUSETTS 
Boston Christian Science Monitor 1000 50% 1000 = 40% 1000 25% 7 _ 
Boston Globe _ No No __Mpage $450 3 No 
Boston Herald Traveler * __ Special Arrangement Only No Min. $450 3 Yes 
Boston Post se Baa (ee _ 300 $450) 25 CCN 
Boston Record, American — VSEewesae is Page $400 1 No 
Cape Cod Standard-Times jh TaEsecs “No __ 600 0 = 685008 : ae 
Greenfield Recorder-Gazette ~~ Maem, 600  _-- Bae 
Lawrence Sunday Sun __No_ 4 page 75% 4 page 50% _ Te 
Lowell Sun = Bess 600 40% Se. see 
Lynn Telegram-News —_— ee M page 50% “page 50% #$}2 No 
New Bedford Standard-Times = §=No No 600 35% 2 No 
Quincy Patriot-Ledger ___No —_ eee | We Gite a 
Salem Evening News = —ewea: ‘te _Mpage 35% #6 No __ 
Waltham News Tribune §§é§ 600 $125 600 $385 600 $40 #2 Yes 
Worcester Telegram-Gazette = | No No 800 2% _5 No 
1 Full page $1000. 
MICHIGAN 
Battle Creek Enquirer & News No No 1000 30% 3 Yes 
Benton Harbor-St. Joseph News, ae 
Palladium Herald Press No No Page 50% 3 Yes 
Detroit Free Press _ Page Page 1000 $5501 7 Yes 
Detroit News No No 1000 2 2 No 
Detroit Times No No 1000 $550 — 4 “No 
Grand Rapids Herald No No _ 1000 25%, ~—S—sé«aD No 
Grand Rapids Press No No ~~ 1000 «—«$100—~*é“‘“B ~ No 
Holland Sentinel ; No Page 100% Page 50% 6 “No 
Kalamazoo Gazette No No 980 2% 3 Yes 
Lansing State Journal No No 1000 30% «= 3 Yes 
Midland News _No No Page 25% 6 No 
Muskegon Chronicle _No No a 3 __No _ 
Mount Clemens Monitor-Leader_ __No No 476 25% “s _No 
Owosso Argus Press No 560 $60 420 $40 @#4£«33 No 
Pontiac Press Page 35% Page 30% Page 25% 3 Yes 
Port Huron Times Herald _ No No 7 1000 25%, += 3 No _ 
Saginaw News No _ No _ Page 20% 2 #£«;'No 
Traverse City Record-Eagle _No_ No “4 page 50% #2 No 
Ypsilanti Press No No Page 50% #3  # ®«;'No 
Saint Joseph Herald Press No a Page 50% #3 Yes 
1 $50 extra Sunday — $100 less if given option for any week day. 3 Not available until after September 1, 1954. 
2 1 color and black available all days. 
MINNESOTA 
Austin Herald 1000 = $100 1000 $75 1000 $50 10 Yes 
Duluth Herald News Tribune __Page $250 NoMin 35%! NoMin 25%2 5 Yes 
Faribault News No No ~ 1000 »=—«$50 eo! 
Hibbing Tribune + a __ Mpage 30% #2 No _ 
Mankato Free Press = ee Se 8) a ae 
Minneapolis Star Tribune _ Page $500 Page $500 Page $250 3 Yes 
New Ulm Daily Journal ~~ (ne weer page $40 & # #£=Yeo i — 
St. Cloud Times No | ee oe. Lv a 
St. Paul Dispatch, Pioneer Press : 500 $2753 500 $2254 500 $1755 4  4xYe 
South St. Paul Reporter __No_ as a | a ee a” 
1 On less than full page 50%. 4 1000 lines and up to page $250. 
On b than full 5%. 
; sania a aaa $300 5 1000 lines and up to page $200. 
MISSISSIPPI 
Biloxi-Gulfport Herald No No 1000 25% 3 No 
Columbus Comm. Dispatch ~~ No No 1000 2h, ~—S—=«SS No 
Greenville Delta, Democrat-Times ___—No __No 1000 30% 2 No 
Hattiesburg American = (s——“C;Csé‘«‘SN No “4 page 50% 2 __No 
Meridian Star == ss —“‘é‘ ~~, ~=61000~SC«S,~—=«<‘iOOODSC*‘“‘iSSC~« __ Yes 
Tupelo Journal == CN __ No —~—*1000~-—=«5% 2. No 
Vicksburg Post, Herald No —«d1000—i=8H™G|_—=«dOOOD—SC« Fo. 
MISSOURI 
Cameron News-Observer No No 
Cape Girardeau So. East Missourian No | a - rOn : 4 —} te i 
Carthage Evening Press No No \% page $35 i ¥ Yes 
Independence Examiner _ __No __No 1162, $50 #4 No 
“aoe City Capital News Post - Per f a ee 
CR _No _ ‘ No 1000 5 No 
Joplin Globe-News Herald ae wa 1000 $175 —«1000_ 5 ek Se 
Kansas City Daily Drovers Tel. Me MS == SS = =e sae 
Kansas City Star, Times Page $900 Page $800 Page $7001 10 Tia, 
Sedalia Capitol Democrat ____No 1000 "$76.29 1000 _—-$66.75 =~ _ Yes 
Springfield News Leader & Press Page 50% 1000 40%3 1000 25%,¢ 1 No Alls — 
St. Joseph News-Press Gazette  =====SNo  —=~—«i1000-~«37%4%-*1000”~« SSNS 
St. Louis Globe Democrat _ ae 1000 $4006 1000 $300 1000 $2506 4S 
St. Louis Post Disp _______Page $4006 1000 $3006 1000 $2506 7 Yes SM 
1 #1000 Monday shoe Saturday 4 Leas than 4 page 35% 
2 2er3 a Sunday only. S 2 or 3 colors oO i le Th 
2 Leas than 4 page 50%. 6 $50 sulitiensh en fener: ee Thee ee 
MONTANA 
Billings Gazette 1000 $.091i. 1000 i 
a ——— oar 09h. 1000 $.071i. 1000 | $.05 li 2 No 
0 55% _ 1000 406 1000 
Great Falls Tribune Leader 1080 60% 1000 — ton —1000 —sne-—$ Yo 
Miles City Star No No 22 - 2 No 
-Missoulian Sentinel 1000 = 50%, 1000 884% 7, 1000 25% 2 No 


1 1 color and black only on Sunday, Thursday P.M., Friday A.M. 


NEBRASKA 
Beatrice Sun No No 1000 25% : aoe 
Grand Island Independent No No ‘a page 25% 2 
Hastings Tribune __No ___NoMin. 50% No Min. 25% 3 
Lincoln Journal Star SCN ———~*«~inge =~ 380% 1000 20% 3 
Norfolk Daily News a Ue mee 3. «SE 
North Platte Telegraph-Bulletin No aan __NoMin. $30 2 
Omaha Daily Journal-Stockman Page $105 Page $70 1000 $35 10 
Omaha World-Herald Page $400 Page $300 Page $200 4 
Fremont Guide & Tribune ’ No No 1000_ 26% 3 
1 Leas than page 30%. 
NEVADA 
Las Vegas Review-Journal __No _ _No ____—«1000 = 3345% 7 
Reno Gazette Nevada State Journal No __ 1000 =—50%)—— C00, 938K OU 
NEW HAMPSHIRE 
i der & 
i No No _ 1000 40%) 2 
Nashua Telegraph __ a VS Me 9 MM ek beam 
Portsmouth Herald - we “% page 100% 4 page 50% 3 
} 1800 lines 30% —page 25%. 
NEW JERSEY e 
Asbury Park Press| ae aes See lll 
Atlantic City Press * a. ae No 1000 = 35% 7 
Bayonne Times _ i a i eee ~ No Min. | 40% _NoMin. 30% #$<%+7 Ye 
Bridgeton News No —S'No” ____ 1000 $80 4 
Camden Courier-Post ; Ss er —S st & iS See 
Elizabeth Journal ne, ___ Page 50% Page 45% 1000 40% #6 
Pog a, a . a . ee . Se ee 
Newark Star-Ledger ____ No —————No—C—“‘#é# OOO 9362.88! 3 
Trenton Times, Times Advertiser = No No 1000 $752) 7 
Vineland Times Journal : ___No _&% page $112.50 \% page _ — 2... 
1 44 page $250—1000 lines $200. 2 Over 1000 lines 25%. 
NEW MEXICO 
Carlsbad Current Argus fo 1000 = $36'— 1000 $18" 
Santa Fe New Mexican _ — es ___11% 45% ~=61176 —°25%—— 
1 Double for full page. 
NEW YORK 
Albany Times Union No No 1000 $125 | =. 
Bath Steuben Advocate No | “No 560 ; 1 om 
Brooklyn Daily moa a 1000 50% 1000 25% 2 
Brooklyn Eagle No No 1000 $250 7 
Buffalo Courier-Express 1000. $325' 1000 $210! 1000 $1252 : i 
Buffalo Everybody's Daily 1000 45% 1000.35 1000. 25% 3 
Endicott Daily Bulletin No No 1000 $40 4 
Hornell Tribune No No 560 1 
Jamaica Long Island Press No No 1200 3 3 
Jamaica Long Island Star Journal _No No 1200 =$150 3 
Jamestown Sun eo No 1000 $.011i. 2 
New York Post ae No Page $400 4 
Niagara Falls Gazette Page $145 1000 $90 1000 $55 7 
Syracuse Herald-Journal Post Standard _ Page 50% | _ Page 50% 1000 25% 4 
Utica Observer-Dispatch == No 1000 «$120 1000 $8 
Utica Press —_ No 1000 $120. 1000 $8 #3 
1 $375 on Sunday. 3 Color available October 1, 1954—ratea and days available to be announced. 
2 $225 on Sunday. 
NORTH CAROLINA 
Asheville Citizen Times No No 1000 25% 2 
Burlington Times-News No No 1000 25% 
Charlotte News __ _ No_ ~_No- 1000 26%—<CS~S 
Charlotte Observer 1000 $300 «©1000 $200 1000 $100 | 
Fayetteville Observer “No _ No _ 100 2% # #6 
Gastonia Gazette as as 1000 25% ee re & 
Goldsboro News-Argus No Ma ~~ 1000 $35 4° 
Kannapolis Daily Independent ae. cae 560 _ 50% aA, es 
New Bern Sun Journal No 100 $70 1000 $3 #3 | 
Raleigh News-Observer No _—~'No~ i a ae 
Raleigh Times es ls 
Rocky Mount Telegram 1000 50% 1000 40% 1000 35% 3 
Salisbury Post _ No iat eae Sf we Eee 
Wilmington Star, News No 1000 $.06li, 1000 $.04l, 2 
Wilson Times “No ~~ ~'No ———sK page 334% 2 
Winston-Salem Journal Twin City 
Sentinel _ 1000 = $150, — 1000 = $100, No =—850— 5 
1 1 color and t black only Thuseday P. M. and Fridey A M. 
NORTH DAKOTA 
Fargo Forum __ No 1000 35% 1000 2% =—038 
Grand Forks Herald No No Min. 45% No Min. 30% 10 
OHIO 
Ashland Times-Gazette No No _ 1000 $.075li.' 3 
Ashtabula Star-Beacon No (ae 1000 $.041i. 2 
Athens Messenger No No _ 600 $1052 2 
Bowling Green Sentinel Tribune No 1000 = 75% 1000 «(550% ~=— si 
Cambridge Jeffersonian No No _ % page $103 38 
Canton Repository Page 50% Page 40% 1000 «25% ~—B 
Celina Standard ; No No No Min. $25 _ 4 
Cincinnati Enquirer 8404 $350 8404 $225 8409 $150 5 
Cincinnati Post Page $325 840 $225 840 $140 3 
Cincinnati Times-Star ; Page $325 840 $225 840 $140 2 
Circleville Herald No No 600 $.02li 2. 
Cleveland News Page $.18li. 1000 $.161i. 1000 $.101i. 2 
Cleveland Plain Dealer No 7 Page 40% 1000 «625% ——B 
Cleveland Press Page 45% Page 40% 1000 25% 3 
Cleveland Shopping News 604 $550 604 $400 604 $250 7 
Columbus Citizen _ = SS F 80. 0 — 5% SO—~ST 
Columbus Dispatch ea 1000 25% 3 
Columbus Ohio State Journal 1000 50% ~=—1000 35% ~— 1000 25% = 
Columbus Star _ 600 50% 900 35% 600 2% 6 
Dayton News Journal Herald Page 55% Page 45% 1000 35% 2 
Elyria Chronicle Telegram SE Bees $.16 lie 3 
Findlay Republican-Courier No oz a 588 $.14li. 5 
Fremont News-Messenger 1000 = $100 = 1000S $75 1000 $50 2 
Ironton Tribune No —_— eS 1000 $.0711.7 7 
Lancaster Eagle-Gazette No _ 1000 $50 1000 $25 7 
Lima News No No | 1000 50% | 
Mansfield News Journal 2 No -No_ 1000 25% e 
Marion Star No No 1000. $.13h. 6 
Martins Ferry-Bellaire Times Leader No 1000 $.121i 1000 $.10l1 3_ 
Mechanicsburg Telegram No % page 75% 4 page 50% 3 
Middletown Journal No No 1000 $.0151i® 4 
Newark Advocate & Amer. Tribune No No _ - % page 0 e & 
Li. i. i. 
Portsmouth Times Page $.1375 Page $.1375 1000 $14 5 _ 
Sidney News No 1008 —s« $80 1008 —s- $40 3 
Springfield News, Sun Page $325 Page $275 1000 $225 6 
Toledo Blade & Times 1000 $250 = 1000. $200. 1000 $150 5 
Warren Tribune Chronicle ea Ss ee ee 
Washington C. H. Record Herald RSE  Saaee Se 
Wilmington News-Journal ; No ” Ta 1000 =650% ~— 2 
Wooster Record a ateae ‘ ee No _——_—~Page =$.1051i.2 2 
Youngstown Vindicator __ Page 50% Page 407% 1600 37%% 3 
Zanesville Times Recorder & Signal No No 800 $.031.9 3 
Painesville Telegraph _ = Wo 1000 $.13li.0 7 
Conneaut News Herald | No me ae hU6Uh lO 
Marietta Times _ Pate a vie im Ff ere _No Min. $50 — 2 
New Philadelphia Times |. |. No No 600 $.091i."2 ie 
Van Wert Times Bulletin | No = No 1400 50%19 
1 Less than page $ .09 line. 6 $ .13 per line for full page. 1) full page 40%. 
2 1000 lines to page $ .115—600 to 1000 $ 13 7 Lees than full page $ .085 per line. 12 1000 lines $ .11 line—600 lines $ .13 line. 
3 1000 lines $ + ony tenga 12. & less than full page $ .025 line 13 334% full page. 
4 1000 lines minimum Sunda 9 800 lines $ .06 line—Sunday only page $ .01 line—-800 lines $ .03 line. 
$ 2 colors & black Sten. Ter. @ Wed. only, 10 leas than page $ .16 line. 


Rae : eles an Le ah SS Dope eu mike a ark amen gee Pint Cage fbnidy My AES Co? : teat ote ne pea awe Sat bee? inte di a BT atlas ras Meat Reet EGE ue PPAR, tee t ep at he A A UL Rs Be aay ase aed 3 . , hs So gene tah oes 
ss rah nT Ee Oh ego PAGS SIR PS Satis Se a fo a eae Oe a ana a he eae € EL ai NE Sea Ph. oid Re Ae ee ES Ne Ue en Sree pe tea > & 4M . Aer Mee, GN aR atte LS ow hh a eas aX cf ee rN Te ca pe eek ok aba at aN Breet tee 
Ren tide Mab Ae . ight eos SA ys oe Ua a ae aa Tay a ee Samo es me Son Stee eth i lain si Cision TERNS Aon gece Sa < Pee caught a oe ELSE ROE ree pg BAS so Po ioe Uae re vee aiaime 9, =< me nS 
Bs ee pte ate ges hem Reese gr SN a Pegs Loe eR Oe Sk SN Pick «ape Oe oem esp: AS erg he ete 3a ee ee pees hs gs Fie EL res MG th ag ne”? Renae pe gies 24 eames cg ater Rena ae Ie RARE Ie NCR ae 
i GI a eh = Rea ek ea “ tute 1) Sie Ra camel oes oto hay ecaieer epee ME ma ghee a ae Bo vn nee 1 Sheer | SoCo; SARE RRNe seepe Bi 
‘3 ‘ : F : : : é a iG a 2 “ . eh a ne : ff eh arti te fae 2 eae: , ‘ ‘ as hone srebieay hs = ie ns eae e+ 
eB ; “eee aces 
eg nae ese ; 
: Sea 
* ae; 
90 Advertising Age, June 28, 1954 
: 
EEE OEE Be pine Pe ee eR a SE ee ae Ae wie LU ea 
3 Coters 2 Colors 1Coler Closing — Is Color Days of Week 3 Colert 2 Colors 1 Colter Clesing —_ ts Color Days of Week ; 
4 and Black and Black and Black Days in Used in 6 ator and Black and Black and Black Days in Used in Coler ".. 
; Min. SColer Min. 2Coler Min. i-Coley Advance Séitertal in Min. 3-Celor Min. 2-Color Min. 1-Color Advance Editorial is ; 
: Size Premium Size Premium Size Premium of Pub. Matter Available g 
; Fs = 
re seh 
bos feb, Cu, 
a Rept 
; Y a dl 
; pits 
= | 
i ; 
ae ' 7 
: a. 
ye ae 
~ is 7 
a 
: 
; 
c ab huni 
— eee 
Ve ee u 
ioe eae | 
i eee 
<3 ae 
ae Sees 
arp ee 
eed hee 
sis oe ote 
ae pees 
ry cea 
fe eve 
Bre vane 
chee a. 
a ae 
ee pan 
a eee 
ee aT 
es 
“a ene 
sd Ss 
aed ‘ are 
Ririo ner 
Pret en) | 
= a 
4 F ee ae | 
. iz 
nag Fx | 
sith 4 t = a 
ce : & Be a 
7 mi: j 
ae i : Bos : 
a is : 
ge ee 
Pt ee ee 
He po aa. 
a i 
ee, eee 
Preis - Shale 
aS an |) 
eS Aisha. ; 
‘(es =a = “ 
PSE ts = Be 
as ea Pat 
usc sae 
eae. a 
be is a fe a of cee i ef 
ae oY 
oe ie a a 
Ss: ioe 
ae = ee 
gee i be ea 
- ae A 
fel “ee aa fe 
seer an Be ai 
ae ‘aoa 
; <i . ees tee 4 
= if She) 
3 ae oa 
= age oe 
; Pees i 
oe a 
ee on 
ae ae 
eS oe , Biel 
i. ee ® Ae ee 
Lge oe 
pee te e a 
ie we Se 
Ce res | 
Bey ee Paes, 
iin ae Rahs 
fe — 
eos bake 
erp ah Se 
rails Epa 
pe : + 
erie & ea 
bias ui 
ie ’ 
<0 
ety { eS al 
Peewee") ee 
: : igs aE 
Sr re ae phe 
ae a 
tc aoe 
= dpa ae 
ese eee 
3 eee zs ce 
yes Ske 
a | ee 
ge hits 
iz ° 
' 
oe ie ia 
4 S be « 
Ss oe 
ae Ny | 
ay ie 
fs ; 7 aon 5 ™ 
3 > ree Bag ee 
i > *» : pease eet iS ‘ge <3 : i 2 Ree Ae he ; 
n : c ae ae rus nah ge Peat Doeshs sees > ay ea, sO fh WO eke Jie se oe me eel oy gad, ee of brs my 
Pcie aks sik scils pects Srey even er vere ake ad ; ees beg Mae < ‘ : : 
x Mee Kid * 2 ene, ym x > ign = by ai ps “ ‘, "i eA A iD 4 4 | rr A ois a or a eas ig ~ 3 % ie : 
Se wey Bae ‘ " Se a a e 7 yaw 3 5 é a4 iN F 2% aie gedah at fe bee) i +4 aes - HEY bade. + ame) ee py. ‘ bei cae CP ac a eS Hee ie Age Sap. ey 5 Ty Sadak Cone we ie fae 


wie 


Philadelphia, known for its Art Mu- 
seum. the Devon Horse Show. the Play- 
house in the Park, is today making the 
headlines with dynamic growth in in- 
dustry. business, science and medicine. 


The new Lankenau Hospital (above) 
typifies Philadelphia’s modern medical 
facilities. Since 1945, more than fifty 
million dollars have been invested in 
capital improvements by hospitals 
throughout Greater Philadelphia. More 
than 50 hospitals have been enlarged 
and improved to care for the swell of 
population caused by new industries, 
new opportunities, new jobs, new homes. 


Philadelphians themselves are home 
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lovers, family folks. They’re constant. 
They'll buy your product again and 
again, once convinced of its merit. 


The Evening and Sunday Bulletin 
serves this growing market, reflecting 
the character, needs and interests of 


the busy, prosperous people of the 
entire region. 


The Bulletin is Philadelphia’s favorite 
newspaper—Philadelphians buy it, read 
it, trust it and respond to its advertising. 


The Bulletin is Philadelphia. 


“THis ts Greater PHILaApELpHia.” a 64-page bro- 
chure about the Greater Philadelphia Market — its 
people and its industrial growth —is now available. 
Please use your business letterhead in requesting 
your free copy. 


This is Philadelphia 
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In Philadelphia 
nearly everybody 
reads The Bulletin 


ADVERTISING OFFICES: Philadelphia, Filbert and Juniper Sts.; 
New York, 285 Madison Ave.: Chicago, 520 North Michigan Ave. 


REPRESENTATIVES: Sawyer Ferguson Walker Company in 
Detroit * Atlanta * Los Angeles + San Francisco 
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Duncan Banner Ws: TSS ee = eS 2 ees 
Enid Eagle, News __ cos ye 0 st = De Dae “eee ee 
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Miami News-Record No No “4 page 50% 20 Saar 4 
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Uniontown Herald, Standard No No _ 1000 $.05li. 3 No All 
Doylestown Intelligencer No “page 40% % page 25% 3 Yes All 
1! 2 or 3 colors and black Monday, , Tuesday, Friday and Saturday. 3 Double fc for Sunday. ; 
2 1 color and black only on Thursday. 
RHODE ISLAND 
+ Ce soma 
SOUTH CAROLINA 
Anderson Independent Mail No __M page 60% “page 40% #7 No All 
Charleston Post News & Courier 1000 $200 1000'S $ $150 1000 $100 4 Yes All! 
Columbia Record, State 1000 2 1000 2 1000 ~—:25% 3 No __All 
Florence News No No 1000 25% 2 No All 
Greenville News, Piedmont No No 1000 $125 2 No MTWS _ 
Orangeburg Times & | Democrat M% page 75% % page 50% % page 33'4% 2 No All 
Rock Hill Herald No 1000 $70 7000 $35 4 No All 
Sumter Item No 4% page $60 4 page $35 4 Yes MTWTF 
1 1 color and black only Sunday. 
2 Available approximately October 1, 1954—rates to be announced, 
SOUTH DAKOTA 
Aberdeen American News _ No No 1000. $35 2 Yes All 
Mitchell Republic __ 1400 $.121i. 1400 $.081i. 1000 $.04li 3 Yes MTWTF 
Rapid City Journal ars? No No 1000 357, = 3 No SMTT 
Watertown Public c Opinion | aes: me $100 — = _ 1000 $75 1000 «$50 3 Yes All 
Sioux Falls Argus Leader Page 50% Page 40% 1000 . 30% 4 Yes All 
TENNESSEE 
Chattanooga News-Free Press Times No 500 $150 = 5500S $100 2 No All 
€ Se oa ~~” uate Ne Ne 1000. 25% 2 No MTWFS — 
Cleveland B: j - ° 1000 _ 28% 3 Yes ae 
ee No No 1000 25% 3 Yes All 
Elizabethton Star ~ No No 640 25% 3 Yes All 
Jackson Sun Ss oe No ——«:1000 +~—«s30% 2 Yes All 
Johnson City Press Chronicle —_————=«i1120 «100% 1120 664% 1120 33%4%, 3 No All" 
Kingsport Times, News No _ No ——«1000—Ss—«o25% i Yes All 
Knoxville Journal Te No ~ 800 $150 800 $100 3 Yes All 
Knoxville News-Sentinel No 1000 $190 1000 $140 3 No All 
Meche Commercial Appeal Press ==2=3=232#2#3 ~~ — : 
: imitar 1000 40% 1000 o7, or 
Murfreesboro News Journal — ee —_ ae 5 Ye <a 
Nashville Banner, Tennessean 1000 $325 «1000 +~—«$250 +~+~+«:1000 ~-—-* $200 7 Yes All 
TEXAS 
Abilene Reporter-News - ___1000__-$130_——:1000 100 1 
Amarillo Globe-Times, News 1000-50 — 1600 — 394% 10002 ie 3 Yer ry 7 
Austin American, Statesman 1000 $150 1000 $120 1000 $75 2 Yes All 
Beaumont Enterprise, Journal 1000 $190 1000 $135 1000 $90 3 Yes All 
Big Spring Herald :. = No cS 3 Yes All 
ee. aa J ne 560 50% «560 —«25%%, 5 Yes Al 
a je ii aiinamemetcs te o _& e mS 44” eee a 
Corpus Christi Caller, Times _ __ 1000 $175 = _ $135 — ae! mG é Ne All 
A Se ae St 3 No All 
Dallas News eaiees 1000 45% '1000—«35% 1000 25, 2 Yes All 
Dallas Times Herald 1000 45%, 1000 35%, 1000 25°, 7 — Al 
Denison Herald ES Me Ee ne Yes All 
Denton Record-Chronicle_ No _No 1000254; 2 —¥ _ 
El Paso Herald Post, Times _ No i; <=curmee fs “3,3 You a 
Fort Worth ide ee) ~~ ee yee) eee os MTWTFS 
or Press ‘ No ____——'1000 35% «1000 ~—«a25 a 3 Yes All 
Fort Worth Star-Telegram 1000 $662.20 1000 $463.54 1000 $331.10 3 ¥ <n 
Galveston News, 7 Tribune a Page 45% "1000 ~ 35%, 30007 259; i es All _ — 
Harligen Star SSS SCN 500 50, 860 a5 — - STWTFS 
Houston Chronicle ____ 1000 $540 1000 $300 1000 $1507 Yes Ail 
Houston Post ——_1000_$540_ 1000 __ $300 "1000 $1504 Yes All 
Houston Prose a 50% 1000 40% 1000 Peis 25% 2 Yes All 
Laredo Times >: ie ee No 1000-250, SMTWT 
fiew Journal. News No 1000 —$80-— 1000 —ga0——3 Yes SMTWTF 
Labbock Avalanche, Journal 1000 $130 1000 $100 1000 $60 7 Yes AT 
Lafkin News = 1000 "25% 1000 25% = Yes All 
Marshal! News Messenger No No ———éi‘iOO—~S*«*SZD 2 Yes All 
McAllen Monitor ——_ a _No__ 560 507, 560 250, 5 Yes All 
Midland Reporter-Telegram No Min. 65% No Min. 40%, No Min. 259, 2 Yes All 
Odessa American 1000 75% 1000 «50%, —:1000 350, 2 Yes All 
Palestine Herald Press No ___No. ___ None 15% 3 N All 
Pampa News SR 1000 25%, 3 Yes All 


VERMONT 
Burlington Free Press CCMNoTFTCCCCCUNoC COC HLOCC SS No MTW 

VIRGINIA 
Norfolk Ledger-Dispatch, *Z 

Virginian-Pilot = = —s——séPage —$300_—s Page_— $250 Ss 1000S $150 7 CUNoC CAN 

Portsmouth Star _No No GG ££) Di ene aes 6 
Richmond NewsLeaderTimesDispatch No _——s«i1000—— $300_—'1000 $200 4 No — 
Waynesboro News Virginian _ No ___No No Min. 33'3% 3 No All 
Bristol Herald Courier ies See St = eh, “ES 
Newport News Times Herald === No No 1000 $100" S See: ., ae 

WASHINGTON 
Aberdeen World ____——sCiPage = 75% ~—1680 50%, ~— 1100 25% a ————- - 
Bellingham Herald _ se No 600 $.03l. 3 |No All 
Bremerton Sun ae “Page $120 —_1680 = et a a a 
Centralia Chehalis Chronicle __NoMin. 75% NoMin. 50% NoMin. 25% [as See... Se 
Everett Daily Herald MMS: 1 1000 60% ~=—i616—§s«0%!' SC St~=‘CN~Sti“‘<‘SC ACC 
Kennewick Tri-City Herald == = == No a || 600 —-$30—t”—‘ __No _ All 
Longview News MY page 75% “% page 50% % page 25% 6 No —MTWTF_ 
Olympia Olympian = CCtC—“—i‘“SN No 588 335% [Pe cae 
Seattle Post-Intelligencer 1500 $500 «1000s $3002 «1000S $2253—S 3 = aa 
Seattle Times 1500 $500 1000 $300 +1000 + $225. += #23 +~ ~+(No ~All 
Spokane Chronicle, Spokesman- 

Review 7 Page $.2251i. 1000 $.1751i, 500 $1251, 3 Yes AN 
Tacoma News Tribune Bee. Re mM  w 1000 $1002 2)Ss—( CNS) CU SMT WTF 
Vancouver Columbia& Sun ———s—CNv No 600 25% 5S Yes __ MTWF_ 
Walla Walla Union-Bulletin =—————No Min. 75% No Min. 50% NoMin. 25% 3 Yes All 
Wenatchee World 300 $135 +300 +-$90 += 3800S $45 5 Yes = 
Yakima Herald Republic = Page «$151, 1000 $1011. 600 $0511. 2 ‘Yes All 
1 1500 or more 40%. 2: 1500 lines or more $400. 3 1500 lines or more $285. 

WEST VIRGINIA 
Beckley Post-Herald, Raleigh-Register__ No => | ee S00. 2045%——i2tt—C SC—C—C—C‘éCANS 
Bluefield Telegraph Sunset | News No No NoMin. $70 3 No MTWS _ 
Charleston Gazette No 1000 $175! 1000 $1252 3 No MTWTS _ 
Charleston Mail No os ae 800. $903. +2 Yes MTWFS _ 
Moundsville Daily Echo No No No $50 6 No All | 
Wheeling Intelligencer, ‘News-Register No _No _ No 28% 3 No All 
1 3 page or less $150. 2 25%—1800 lines or more. 3 \% page or less $100 

WISCONSIN 
Antigo Journal oa a sen No __Mpege 25% 2 No All 
Appleton Post-Crescent __ = SR “aa lUC KCC Oe 2 _ Yes _ All 
Beloit News _ Se. ee we __No $7 —§7 No — _MTWTF 
Chippewa Falls Herald-Telegram = —S-—- No [tt eae CE lOO eee Sees 
Eau Claire Leader, Telegram __ __No _ S (eee SS. eee TSS OPS 
Fond du Lac Commonwealth Reporter _ ne Ls |. ___ Page 25% TE =— ATES All 
Janesville Gazette ~ 1000 33! 4% _ 1000 25% 338 No_ Al 
Kenosha News ———CNNo Min. $105 No Min. $65 No Min. $35 5 _ Yes a i 
La Crosse Tribune ——~—~—~—~—~—~S~*~«NCOO-S«S OB. 1000 $.0651i, 1000 $.05li. 4 Yes All 
Madison Capital Times, Wisconsin 

State Journal Page $250 Page $250 1000 30° 10 Yes Al 
Manitowoc Two Rivers Times Herald No  =No 1000. 33'445% ~— 1 No _ All 
Marinette Eagle-Star See ____No 1000 00—§$§s§vX— 2? CONC S 
Marshfield News-Herald ae. __No __——s—iPage ~=—33%5% 3 ___No_ MTFS | 
Milwaukee Journal 1000 $300. 1000 $250. 1000 $200 TC ¥s =a 
Milwaukee Sentinel ~—~~~—~—~~—~=«2AOOO~-—«$250H 1000 $2009 1000 $1502 3 Yes a 
Oshkosh Northwestern  ———————'No 1000 «$100 «1000 $60 eat Gs Za 
Racine Journal-Times~~—~—=—=—=—=—«'1000-~S«s«s$100~Ss«'1000. Ss $70 ~—S:1000—S— $45 2 Yes _ All 
Sheboygan Pres No No —'1000'«S« $041, S22 (Ces = CMT WFS 
Superior Telegram ~~ ~~~~=No ~~ ~'No ———«*'1000-s 33%% = 5 SCN ° a 
Waukesha Freeman No No —*1000:=—-338%% SiG tCt~<“Cti‘«‘ oa 
1 Full page 25%. 2 $25 ‘less for 1500 lines —$50 ‘leas 1000 lines—Sundays $25 extra every unit. 

WYOMING 
Casper Tribune-Herald ost See Se % page 334% 4 No MTW 
Cheyenne Eagle, State Tribune & 
_ State Leader - Lf eee eee = RA ee Yes oe 
Laramie Republican Boomerang No = ~~ No ——'100033345% 2 No All 
Laramie Bulletin i a Se Page 334% 2 No _ Al 
Rawlins Times —i(isi—s— cn No _ _ 840 $021 6 _Yes All 
Rock Springs Rocket, Sunday Miner = No No 1000 334% 2 Yes = me 
Sheridan Press —_  § __ 588 $101, 3 Nos MTFS 
ALASKA 
Fairbanks News-Miner 980 70%, 980 55% 560 40%) = a 
HAWAII 
Honolulu Advertiser pee Page 50% 1000 50% 500 - Ses, Soe eee: =| 
Honolulu Star Bulletin 1000 $200: 1000 $165' 1000 $135) 3 Ves A 
1 $10 less on 1500 line units—$20.00 less on 1000 line units. 
ALBERTA 
Calgary Albertan No 616 3% 616 16% #42 No Al 
Nelson News : ee oS No i = a a ee 
‘New Westminster British Columbian a No No $2 #2 | a 
BRITISH COLUMBIA 
Trail Times _ 2 ae a No  Kpage $3 2 Yes Al 
Vancouver News-Herald — | a 9 SS aa oe Yeo . a 
Vancouver Province = ———— No No Mw page 35% 1 No MTWT. 
Vancouver Sun ert ~_No Min. 75%! No Min. 50%2 No Min. 35%3 3 ‘Yes — : 7 
Victoria Colonist, Times _ SSS ae a“ eS st Ree Se OS 
1 1000 lines or less $375. 
2 1000 lines or less $250. 
3 1000 lines or less $175. 
MANITOBA 
Winnipeg Tribune No No - 616 =: 25% 1 No | ae 
NOVA SCOTIA 
Halifax Ch le-Herald, Star 1000 §=6$120 —S 1000 3S $95 S600 $60 12 Yes All 
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3 Less than page 35%. 
4 Minimum charge $295. 


5 Minimum charge $205 


1 Lees tha 100%. 
sah cs 6 1 color and black only Sunday, Thursday P.M. and Friday A.M. 


2 Less than page 70%. 
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1Celer Closing ts Color Days of Week 
an¢ Black and Black and Black Days in Used in Coler 
Min. 3-Color Min. 2-Color Min. 1-Celer Advance Editorial is 
Size Premium Size Premium Size Premium of Pub. Matter Availabie 
ONTARIO 
London Free Press No_ : 1000 = $90)—S (1000s $65 -_ Yes MTWTF 
Fredericton Gleaner _ ‘a page $90' 4 page $452 % page $303 mee er 
Windsor Star ___Page 175 Page 150 Page $125 4 me Serr te 
Toronto Star a Bee 9 ~ pt Page 50% #3 No Tu 
Kitchener Record 1000. $120 1000S $90~=S 1000S $50S”:t*té‘“ — so 
Cornwall Standard Freeholder _ No . = _— at eee Cee ee 
Owen Sound Sun-Times “s No 1000 30% + 1000 $40 2 No — 
Lindsay Post a No No No Min. 50% 2 No All 
Welland Tribune No No 500 $50 5 Yes All 
Toronto Telegram No No Page 50% 5 No All 
Galt Reporter No No Page $50 3 No All 
Guelph Mercury No No M page $50 3 No MTWS 
Sarnia Canadian Observer 1000 $150 1000 $100 1000 $50 3 Yea MTFS 
j Stratford Beacon Herald 1000 = $120 1000 )=S $80 )3=— (1000S $40 4 Yes All 
| Woodstock-Ingersoll Sentinel Review No No MY page $50 6 No All 
} 1 Page $125. 2 % page $60—Page $70. 3 4% page $35—Page $40. 
} QUEBEC 
Montreal Gazette No No 600 $75 4 Yes All 
; SASKATCHEWAN 
| Prince Albert Herald No No No Min. $50 2 No MTS 


93 


The accompanying tabulation is taken from the June 15, 1954, revision of a re- 
port prepared and published by Lake Shore Electrotype division of Electrographic 
Corp., 1224 W. Van Buren St., Chicago 7. The original Lake Shore report on r.0.p. 


color requirements was published in October, 1951. 


This revised report contains color specifications for U. S., Canadian, Hawaiian 
and Alaskan newspapers, and is based on information supplied by the advertising 
directors and mechanical superintendents of more than 1,000 papers that responded 
to questionnaires submitted by Lake Shore. The report lists 604 daily papers that 


print two colors, 311 daily papers that print three colors and 218 dailies that print 
four colors. 


In addition to the data shown above, the report also provides information on such 
mechanical requirements as (1) number of progressive and color proofs required; 
(2) method of molding, hot or cold, and (3) whether or not a masthead is manda- 


tory. 


Copies of the complete report can be secured from Lake Shore Electrotype. 


(Continued from Page 84) 


Newspaper Expenditures 


1953 1952-1950 s:1951 1949 1953 1952 1950 1951 1949 
1953 1952 1950 1951 1949 | Wildroot Co. ......... 578,118 576,006 805,139 386,247 621,491 | Worcester Gas Light Co. 32,042 
Wellington Sears Co. ... 29,777. 39,074 = 52,768 49 ——_»___ ss =| Williams Co., J. B. .... 190,018 202,435 42,982 172,164 29,239 | World Publishing Co... 54,123 68,232 58,653 65,922 ——— 
Wesson Oil & Snowdrift Wilson & Co. .....+65- 545,160 349,992 547,966 584,304 630,517 | Wrigley Jr. Co., Wm. .. 1,754,745 1,803,909 1,567,667 1,243,796 1,623,568 
> errr 890,886 1,070,398 1,354,863 1,308,017 1,117,876 | Wilson Bros. ......... 133,128 242,856 221,660 —— Wrisley Co., Allen B... 75,445 55,928 66,965 167,978 66,494 
Western Air Lines ..... 304,016 105,277 129,038 128.709 104.827 | Wilson Line Inc. ...... 74,313 62,702 52,470 53,040 46,614 | Wyler & Co. ...... vee 69,001 51,779 79,376 «= 49,985 = 38,741 
Western Beet Sugar Wine Advisory Board ... 569,013 300,390 306,651 327,723 383,028 | Wynn Oil Co. ........ 33,002 38,354 51,291 59,208 
Producers .......... 29,778 110,958 241,484 448,725 Wine Corp. of America .. 172,083 39,385 30,401 89,778 
Western Pacific Railroad 72,814 52,111 54,132 42,642 —— | Wine Growers Guild ... 215,101 39,618 56,185 125,447 Y 
Westgate-California Tuna — & Michigan ——, ot 
} a eer 85,187 191,349 165,366 104,002 Ship CO. ccccccccces t 
| Westinghouse Electric Wisconsin Elec. Power Co. 100,277 89,960 95,663 63.657 28.531 hata of =a =. . oan —— ongted Pape 302,972 
Sea 2,055,612 1,393,037 1,920,632 2,407,941 2,499,786 | Wisconsin Telephone Co. 36,740 49,389 41,665 beni Be Kitchens-Mullins 
Weston Ltd., George ... 125,225 96,065 81,347 48,799 ——— | Wise Potato Chip Co. ... 117,308 112,089 89,433 105,364 © 99,722 | "°U ‘ca —— 688 187.201 541,025 424,842 375,211 
Wheeling Steel Corp. .. 192,018 235,659 166,176 137,489 114,802 | Wise & Co., William H. . 304,264 431,908 638,075 961,617 | y a ac ‘tions Ine. 53383 60850 59,694 ; 
Whirlpool Corp. ...... 441,004 Wish-Bone Salad Dressing | Youthcraft Creations In ’ ' ’ 
Whirl-Win Antenna .. 59,181 | GR -ccacecccccccece 45,754 
; Whirlwind Inc. ........ 32,860 Wonder Rice Mills Inc. 165,998 93,836 = 
Bes | White King Soap Co. ... 149,305 Wood Sons & Co., George 37,305 
3 i Whitman & Son Inc. ... 111,263 29,854 Wood Co., John ....... 35,908 41,082 —— Zenith Radio Corp. .... 1,436,904 734,640 1,030,835 792,991 558,868 
i} Wiedemann Brewing Co., | Worcester Baking Co. .. 37,263 ——— 29,472 29,797 40.752 | Zippo Mfg. Co. ....... 65,474 42,872 
WOR, be cuncedanduce 421,988 336,360 162,691 137,098 158,182 | Worcester County Elec. Co. 34,035 Zonite Products Corp. .. 162,317 59,090 117,903 245,109 247,710 
WMTW Appoints Madigan | North Star Boosts McEwen Reports First Aid Sales |Two Appoint Harriet Romain |‘Fortune’ Names Winship 
John T. Madigan, formerly man-| Arthur C. McEwen, general’ Drug store sales of first aid Scampers Co., lingerie manu-!| Ray Winship, formerly in charge 


vision network of 


operations in August. | Mass. 


ager of special events for the tele-| manager since April, 


1953, has products 


| outlets. 


totaled $88,510,000 


in| facturer, 


he|aid products in drug stores and|riet 


Romain Advertising, 


and _  Tailor-Tee 


pers and direct mail will be used.! May 31). 


, Inc.,,;of merchandising activities 
American|been named exec. v.p. of North |1953, according to Drug Topics’|sportswear manufacturer, both in Fortune, has been named adver- 


Broadcasting Co., New York, has|Star Woolen Mill Co., Lima, O./12th annual report on sales of first} New York, have appointed Har-|tising promotion manager of the 
been named program director of| Before joining North Star, 

WMTW, Portland, Me. The tele-| was general manager for 11 years other outlets. Druggists accounted; York, to handle their accounts.| Coffey, who transferred to Life as 
vision station is expected to begin! with the Packard Mills, Webster,|for 70% of total sales through all|Consumer magazines, business pa-| general promotion manager (AA, 


for 


New magazine. He succeeds Richard E. 


Serving The Central Ohio Valley 
— Industrial Heart Of America 


Huntington, a trading center for 613, 


| 400 people who spend $415,842 000* 


annually, is serviced completely by the 


ing Company. 


most complete coverage 
through 


The Herald-Dispatch 


HUNTINGTON, WEST 


*SM Estimates 


newspapers of the Huntington Publish- 


Where industry is concentrated in this 
rich Tri-State region, there are large 
payrolls. Reach them daily with the 


in the area 


The Huntington Advertiser 


The Herald-Advertiser 


VIRGINIA 


Represented Nationally by The Katz Agency 


Chesapeake & Ohio Railway Co. is typical of scores of major 
industries who swell the payrolls of the rich Central Ohio 
Valley. 
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Sure — some out- 
siders manage to 

. get a few copies of 
their paper into our fair city . . . but no- 
body — no nobody can sell BAYONNE 
from the OUTSIDE. 

“Bayonne cannot be sold from the outside” 
THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 


Sey BOGNER & MARTIN 


Represenred by 


With Osborn Boasty Bird... 


} 
| 


BofA Swings into ‘54 with Record 


Membership, Four Major Projects 


New YorK, June 24—The Bu- 
reau of Advertising of the Amer- 
ican Newspaper Publishers Assn.— 
oldest group spokesman in the 
field of advertising media—moves 
into its 4lst year with 1,047 mem- 
bers, the highest roster in its 
history. 

At the same time, it has a budget 
of about $1,500,000—also the high- 
est in history—which its five 
divisions will spend to (1) gen- 
erally promote the greater use of 
newspaper space; (2) help adver- 
tisers get greater value from their 
newspaper schedules, and (3) co- 
ordinate newspaper drives. 


s Among the bureau’s activities 


which are receiving the greatest 
current attention are: 

1. The “rare creatures” adver-| 
tising program. | 

2. The anti-summer slump 
drive. | 

3. The slide film, “Lexington, | 
U.S.A.” 

4. The retail workshop program. | 

About 900 newspapers across 
the country are running the 
monthly ad series, aimed especial- 
ly at top local executives of na- 
tional and regional advertisers, 
which tells about such rare crea- 
tures as the One-Wing Boasty 
Bird, Flat-Footed Fuddy, Walky- 
Gawky and the like. Drawn by 


What does the Housewife 
Think of YOUR Produet? 


The 
market 1s in the heart of the taconite empire where the mining indus- 
tries will spend about 500 million dollars within the next 5 years. 


DULUTH-SUPERIOR expanding, 


This question 


Duluth Herald 


your product. . 


brand preference, 


ping habits. 


is answered for you 
and WNews-Tribure 
SUPERIOR CONSUMER ANALYSIS. 
reaction of the housewives in this market concerning 
. they represent the 75th Standard 
Metropolitan Sales Market in the nation. 


in the 1954 
DULUTH- 
Get the 


This merchandising service gives you an up-to-date 
picture of what, when and where consumers buy; 
ownership and buying plans. 
Write today for your copy... 
150 product classifications, including foods, soaps, 
toiletries, appliances, beverages and general shop- 


it covers more than 


developing progressive 


DULUTH HERALD ° Suluth News-Tribune 


The only daily and Sunday metropolitan newspaper 


80,112" Daily 


to cover this area effectively 


*Audit Bureau of Circulation 


68,298* Sunday 


Ridder-Johns, Inc., General Advertising Representatives— 


New Vork @ Chicago @ Detroit @ Minneapolis 


@ San Francisco @ Los Angeles 


Ne tee eee of Rae Omen 


% 


THE STANDING PAT 
hes onty one lag te sand on — and figures that’s encugh! 


No womdey aera adeeriming eo are 
paper last year showed + '2.8% gate over the 
Forvenataly te eraguan rat berm cme = ‘Tw Store! 
we ee ee 
Mow wie menctnctarem whe gain ons sue = aammpapere! 


— eee 
at et © ee Ae DS EN NN OF SERENA 


THE HIGH-LEVEL SQUINT 
thinks he kmewe the terest — but han newer mato treo 


cect: tows cee Gough come oe oyun 


Me thinks be ge the “big view” by cloning bis 
» ens hema) of he meme 
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RARE CREATURES—Continuing with its highly acclaimed Robert Osborn 

series on rare creatures, the Bureau of Advertising will discuss the 

Standing Pat (left), who “has only one leg to stand on and figures 

that’s enough,” and The High-Level Squint, an advertising man 

who “thinks he knows the forest but has never met a tree,” in future 
ads. 


Robert Osborn, these creatures are 
intended to “promote the news- 
paper as the first and most im- 
portant advertising medium, the 
basic medium, for advertisers who 
want maximum sales from their 
advertising.” 


# Among those observers who 
think the series is excellent is the 
American Institute of Graphic 
Arts, which named it as one of 
the 50 best ads of the year, and 
the Art Directors Club of New 
York, which selected the series 
for an award of distinctive merit 
as the best in its class. 

The war against the summer 
slump psychology got off to an 
auspicious start in March when 
department store magnate Bernard 
F. Gimble, in conjunction with the 
bureau, announced a campaign 
against the false notion that busi- 
ness must drop off in the summer 
time (AA, March 29). 

The cry was quickly taken up 
across the country and publishers 
began telling their advertisers— 
via BofA presentations backed up 
with Department of Commerce 
statistics—and their readers— 
through news stories and Page 1 
editorials like those used by the 
Macy newspapers in Westchester 
—that June, July and August is as 
good a time as any to stop talking 
recession and start selling mer- 
chandise. Makers of sewing ma- 
chines, bathing suits and diamond 


Stila News-Press OV 
News-Press and Ov 


News-Press & Gazette 
Coverage of the Above Area 


Pe as worte HARRISON | CR CER OvTman 
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ER 50,000 
ER 90,000 


March, 


Want to SELL the Folks 
Who Live in St. Joe, Mo.? 


Then LOOK at these CIRCULATION FIGURES 


St. Joseph and Buchanan County 
LIFE MAGAZINE ............ . 2,613 susscripers 


LADIES HOME JOURNAL .... . . . 3,353 susscrisers 
SATURDAY EVENING POST ..... . 2,597 susscrisers 


Largest Out of Town 


SUNDAY NEWSPAPER... .. . . . . 2,036 susscrisers 


The SUNDAY NEWS-PRESS . . . . . 25,100 sussceisers 


(In St. Joseph and Buchanan County) 


ST. JOSEPH NEWS-PRESS 
St. Joseph Ouzette 


KELLY-SMITH CO., Nat'l. Adv. Rep. 


1953, A. B. C. Report 


rings are a few of the different 
kinds of advertisers who have 
made plans to combat the so- 
called summer slump. 

Automobile linage, one of the 
three bulwarks of national news- 
paper advertising, rose more than 
30% last year. Among the reasons 
for the rise, there certainly must 
be included “Lexington, U.S.A.,” 
BofA’s color slide film designed to 
promote newspapers to the auto- 
motive industry. There are ac- 
tually three different versions of 
this presentation, depending on 
whether the prospect sells a 
Chrysler, Ford, or General Motors 
line. 

“The workshop for salesmen 
program can be the biggest step 
ever taken to raise the effective- 
ness of our retail selling effort 
and the advertising itself which 
we’re running,” a bureau execu- 
tive said at the ANPA convention 
this past April. He was talking 
about the recently instituted work- 
shops for newspaper salesmen, a 
program whereby individual sales- 
men from different papers get to- 
gether to learn better selling 
methods. 


a The workshops, held in differ- 
ent parts of the country, try to 
teach salesmen five points: 

1. How to analyze a retailer’s ad- 
vertising and determine what will 
make it more productive. 

2. How to build a sound adver- 
tising plan. 

3. What to say and show that 
will sell the idea of good timing. 

4. What to present to sell a spe- 
cific proposal. 

5. How to take advantage of 
extra linage oportunities in every- 
day spot selling. 

Researching the do-it-yourself 
market and inducing advertisers 
and newspapers to cash in on it, 
boosting back-to-school advertis- 
ing by retailers, a detailed pre- 
sentation on working women 
reached by newspapers and a re- 
vision of the “How Much Will it 
Cost?” book—a quick reference for 
media buyers—these are a few of 
the many other activities the Bu- 
reau of Advertising has engaged 
in during the past year’s opera- 
tions. 


Ruder & Finn Names Three 

Rene Schenker has been ap- 
pointed v.p. in charge of services, 
H. V. Wagner has been named v.p. 
and general manager, and Paul B. 
Zucker has been made v.p. of ac- 
count operations by Ruder & Finn 
Associates, New York public re- 
lations organization. 


Hart Joins Harvey & Howe 

Malcolm Hart Jr., formerly with 
Lane Cedar Chest Co., Altavista, 
Va., has joined the eastern sales 
staff of Harvey & Howe, home 
economics counselor and publisher 
of What’s New in Home Econom- 
ics. 
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Newspapers ‘Lick 


‘TV by Joining It: 


112 Stations Have Press Connections 


Warmed by FCC Favor, 
Newspapers Now Share 
Third of All Stations 


WASHINGTON, June 23—Once 
upon a time, newspapers looked 
with suspicion on the upstart me- 
dium, radio. For a number of years, 
many publishers wanted nothing 
to do with it. In fact, to this day 
there are newspapers’ which 
staunchly refuse to print radio and 
tv “logs,” or program news. 

While there are still local mani- 
festations of the old newspaper- 
radio rivalry, statistics on radio 
and tv ownership indicate con- 
clusively that many publishers long 
ago reached the conclusion, “If you 
can’t lick ’em, join ’em.” 

At least a fifth of the nation’s 
radio stations are newspaper 
owned, or involve newspaper in- 


Only a. 
NEWSPAPER 


Ove 
LUBBOCK 
Market, 


.. thoroughly 
... economically 
... Without waste! 


The Lubbock Avalanche- 
Journal alone concentrates its 
efforts on selling Lubbock 
(ABC City Zone population 
109,359) and Lubbock’s retail 
trading zone — no more, no 
less. There’s no splitting of 
audience, no waste or fading 
fringe — just thorough, inten- 
sive coverage of the growing 


LUBBOCK Market! 


and. Lubbocks 


LY 
ON na 


“LUBBOCK 


iislaaahe 


‘Journal 


Represented Nationally by the 
TEXAS DAILY PRESS LEAGUE, Inc. 


Representing Daily Newspapers Only 


vestment. A_ recent tabulation 
shows that some 112 of 375 tv 
stations currently on the air are 
newspaper-connected, and approx- 
imately 30 additional newspaper- 
connected stations are in process 
cf construction. 

(Confusion often arises over the 
terms “newspaper-owned” and 
“newspaper-connected.” The ex- 
pression “newspaper-owned” gen- 
erally means that the station is 
part of the operation of the news- 
paper publishing organization, or 
that the major interest is in the 
hands of an individual who also 
holds the major interest in a news- 
paper. The term “newspaper-con- 
nected” means that the tv station 
involves some investment by a 
newspaper or by individuals who 
are in the business of newspaper 
publishing.) 


ws Newspaper “invasion” of tv is 
strikingly evident in the big metro- 
politan areas. Of the 100 top mar- 
kets, at least 57 have newspaper- 
connected stations. Los Angeles, 
Cincinnati, Washington, Baltimore, 
Cleveland, St. Louis, Youngstown, 
Harrisburg, Dallas and Louisville 
each have two newspaper-con- 
nected stations on the air or under 
construction. Chicago and Phila- 
delphia have three. 

There’s evidence, too, that the 
anti-newspaper sentiment which 
hovered over the Federal Commu- 


nications Commission during the critical eye on newspaper appli- 
early 1940’s is pretty much a thing | cants since the mid ’30s, when in- 


of the past. The 112 newspaper- 
connected stations currently on the 


dividual commissioners began to 
fear that newspaper ownership of 


air were approved in routine ac- | stations might lead to undue con- 
tions, for in these instances the|centrations of control over the 


FCC had a choice between the 
publisher—or no one at all. 

However, the commission will 
soon begin ruling on a number of 
hotly contested cases involving 
newspaper applicants. There is in- 
dication that newspapers will fare 
well in these contests. 


aw The commission has kept a) 


media of mass communication in 
individual communities. 

As early as 1936, the commission 
established the policy that news- 
paper-owned stations must operate 
separately from the _ publishing 
firm. In 1938, it approved a station 
for the El Paso Times, but stipu- 
lated that the advertising depart- 
ments of the paper and the station 
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be completely separate. The com- 
mission specifically forbade the ra- 
dio station from giving special ben- 
efits to newspaper advertisers or 
from entering into a joint rate with 
the newspaper. 


a While some newspapers and 
newspaper-owned stations enter 
into space-for-time deals and other 
arrangements of mutual benefit, the 
commission has policed the separa- 
tion very carefully. In many in- 
stances, publisher-broadcasters de- 
monstrate their compliance by 
using different representatives for 


There’s MORE THAN MEETS 


The “1” in ILLINOIS 


For example:— 


PEOPLE .. . Not PRESSES . . . make newspapers GREAT! 


It's the folks BEHIND the scenes . . 


. the management, the editors, 


the columnists, the feature writers, etc., that make The Peoria 
Journal Star Illinois’ Largest newspaper (excepting Chicago). 


And it’s the “above average” BUYING INCOME of the People 
in the heart of Illinois that makes the Peoriarea such a productive 
market for our newspapers and YOUR PRODUCTS. 


PEORIA JOURNAL STAR 


Daily Circulation Exceeds 100,000 
Covers All Peoriarea 


Represented Nationally by WARD-GRIFFITH CO., Inc. 
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“ROANOKE. 


from other 
— competing hieis? 


Roanoke is provera 
tsolated from other 
competing areas'.: 
This half-billion doliar 
market, largest in Western 
ve ia, is literally sur- 
by natural mountain 
' Newspapers : 
rkets have virtually 
age inR his 
omplete, undistorted r 
nt of test results 
of many reasons why | 


ROANOKE isan 
IDEAL TEST MARKET! 


Newspaper 


toa 


affect 


ROANOKE 


ROANOKE ) pee 
IDEAL TEST MARKET! 


Write for complimentary copy of 
prize-winning brochure, ‘‘Portrait 
of Newspaper Market’’, ex- 
plaining Roanoke 

and its test market 

qualifications. 


Address Sawyer 

Ferguson Watker 

Co., 60 East + % 9 
New York 17. 


INDUSTRIAL 
oe 


asa Test Market? 


ROANOKE is an sia 
IDEAL TEST MARKET! 


ROANOKE TIMES AND WORLD-NEW: 


RORMOEE, 
VIRGINIA 


SAWYER + FERGUSON » WALKER CO., National Representatives 
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each medium. 
In the eariy °40s, the FCC 
startled the publishing world by | 
proposing to issue a rule putting | 
publishers entirely out of the) 
broadcasting business. At the time, 
about a third of the standard sta- 
tions then on the air were newspa- 
per-owned. In more than 90 cities, 
the only radio station and the only 
daily newspaper were jointly 
owned, according to FCC records. 


ws The hearing was long and noisy. 
Newspapers set up a special de- 
fense committee to protect their in- 
terests, and the interstate com-| 
merce committees of both houses| 
of Congress signified their concern. 
Finally in January, 1944, the FCC 
reached the conclusion that “In the 
light of the record and of the great 
legal and policy questions involved, 
no general rule will be adopted.” 

In effect, it decided that “All 
other considerations being equal, 
non-newspaper applicants are to 
be preferred.” In practice, how- 
ever, the commission seldom finds 
that “all other considerations are 


Pick the 
GREENVILLE, S. C. 


_ Market _ 


equal.” In the boom period imme- 
diately after World War II, the 
number of newspaper-owned sta- 
tions doubled. Newspaper interests 
moved freely into tv. 


a Commissioner Robert E. Lee, the 
FCC’s newest member, recently ex- 
plained his approach to newspaper 
ownership this way: “While ad- 
hering to the general philosophy of 
the Communications Act that 
there should be diversification of 
control of communications media 
insofar as possible, I do not feel 
that a newspaper could or should 
be denied a broadcast outlet merely 
because it is engaged in another 
type of communications business. 
On the contrary, I believe there are 
certain advantages and economies 
in many cases of common operation 
of newspaper and radio facilities. 

“Therefore, instead of blanket 
condemnation of the dual owner- 
ship policy per se, I believe each 


case should be considered on its| McClatchy has a superior method 
merit and contribution to the pub-|of ascertaining audience require- 
lic interest.” ‘ments and preferences, that be- 
The commissioners will have|cause of its size, background and 
several opportunities in the coming|experience it will offer definite 
weeks to weigh the role that news- | advantages to the personnel of the 
papers are to play in local tv de-|new station in the utilization of| 
velopment, for three cases involv- | facilities and equipment that a new 
ing newspaper vs. non-newspaper |organization could not expect to 
applicants are awaiting decision.| duplicate, and paramount to all 
Half a dozen other cases are still other considerations that it has a 
in hearing, and are several months long and distinguished record of 
away from final decision. service in the public interest that 
‘gives us assurance that the facility 
w The cases currently awaiting de- here sought will not only be uti- 
cision have all been tentatively de- | lized for unobjectionable operation 
cided in favor of the newspaper|but will render an outstanding 
applicants, and have been brought | service. 
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tering the broadcast field for the 
first time, propose an entirely un- 
objectionable operation.” 


a Examiner Basil Cooper has is- 
sued decisions proposing to award 
Channel 8 in the Tampa-St. Peters- 
burg area to the Tampa Tribune, 
and Channel 13 in the same area to 
the Tampa Times. 

“The Tribune Co. is to be pre- 
ferred,” he said in the Channel 8 
case, “for the reason that although 
its coverage area, network and film 
programming will be substantially 
the same as the coverage area, net- 
work and film programming of the 


to the commission for review. In “Tn the final analysis,” Mr. Don- 


the contest for Channel 10 at Sac- ahue added, “the basic question | 
ramento, Examiner Thomas A.|here is whether an existing license | 
McClatchy of multiple radio facilities and the, 


Broadcasting Co., a subsidiary of holder of large newspaper interests | of the competing applicants, in that 


Donahue’ favored 
McClatchy newspapers, over Sac- | should prevail over an applicant 
ramento Telecasters Inc. composed, in the majority, of pub- 

“We have found,” he said, “that | lic spirited business men who, en- 


competing applicants, the station 
proposed by the Tribune Co. will 
better serve the residents of the 
Tampa-St. Petersburg area than 
will the station proposed by either 


its studios are more centrally lo- 


poser better arranged and more 


accessible to the public and, to the 


money! 


With population of 494,212 
in City & Retail Trading 
Zones (ABC 9-30-53), the 
Greenville market leads all 
others in South Carolina in 
Effective Buying Income. 


Here’s the Comparison: 


GREENVILLE $603,142,720. 
Columbia 504,824,320. 


Charleston 389,748,800. 


Income Figures from Sales Man- 
agement May 10, 1954 Survey. 
City and Retail Trading Zones 
from Audit Bureau of Circula- 
tion latest figures. 


The Greenville Market also 
leads all others in South 
Carolina in Population, Re- 
tail Sales, Autos & Trucks, 
Wages and Employment. It's 
your first market in South 
Carolina. 
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extent shown herein, its locally 


originated programming will be. 


better than that of either of the 
competing applicants.” 

So far as Mr. Cooper was con- 
cerned, the “runner-up” for Chan- 
nel 8 was Pinellas Broadcasting 
Co., controlled by Nelson Pointer, 
publisher of the St. Petersburg 
Times. Explaining his choice be- 
tween the two newspaper appli- 
cants (the third applicant in the 
case was a non-newspaper-con- 
nected firm), Mr. Cooper said he 
had considered the fact that the 
Tampa Tribune has a larger news- 
paper circulation than the St. 
Petersburg Times, “but to hold 
that one who has been able to out- 
distance numerous competitors in 
a highly competitive field by rea- 
son of the service he has rendered 
to the public is to have his success 
weighed against him in a compara- 
tive proceeding for a television sta- 
tion would be to penalize him for 


jhaving 
well.” 


served his community 


e Explaining his choice of the 
Tampa Times over two non-news- 
paper applicants for Channel 13, 
Mr. Cooper wrote: 

“The past record of the Tampa 
Times Co., in particular, the record 
of this company since 1933 when 
David E. Smiley Sr. acquired 
an ownership interest in the com- 
pany and in station WDAE, gives 
the commission every reason to be- 
lieve that the Tampa Times, under 
the present ownership and manage- 
ment, will construct and operate 
the station proposed by it in the 
manner shown in the application 
and the hearing.” 


a The nod does not always go to 
the newspaper applicant, however. 
In April, 1953, an examiner issued 
a decision awarding Channel 33 in 
Fort Wayne to Northeast Indiana 
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Broadcasting Co., and rejecting the Ramsey Co. Elects Naeckel Grove to Rutledge & Lilienfeld 
application of News-Sentinel L. W. Ramsey Co., Davenport. Grove Co. St. Louis maker of 
Broadcasting Co. |has elected A. C. Naeckel, former- teen-age apparel, has appointed 
The decision pointed out that ly secretary, president. He also will Rutledge & Lilienfeld, Chicago, to 
four local business men would con-| serve as president of L. W. Ramsey handle its advertising. Initial me- 
trol the operations and policy of|Co., Chicago agency. Mr. Naeckel,/ dia plans include half pages in 
Northeastern, while News-Sentinel | with the company since 1924, suc-|color in several women’s maga- 
would be controlled by Helen R.|ceeds his brother, the late E. G.| zines, tv spots and Sunday roto- 
Foellinger, owner of one of Fort|Naeckel, who had been president} gravure sections. Hirsch-Tamm & 
Wayne’s four radio stations and|of the Ramsey organization since! Ullman, St. Louis, is the previous 
= its two cota oogel ‘ /1947, Other new officers “ wy aaener 
The report also found that con- agency are A. M. Walgren, F. P.! 
tractual relations gave her effec- | Shaffer and Lon Ramsey, v.p.s; G.| Camillus Cutlery to Lefton 
tive control over the business oper- | F. Bischoff, secretary, and W. J Camillus Cutlery Co., Camillus, 


newspaper. The grant to North- 
eastern became final when News 
Sentinel decided not to appeal the 
proposed decision. 


Raymond Love Forms Agency 


advertising executive, has formed 
Raymond H. Love & Co., Phila- 
|delphia agency, with offices at 
1917 Spruce St. 


Raymond H. Love, Philadelphia | 


ations of Fort Wayne’s second | Henderson, treasurer. 


Seligman Adds ABC Duties 
Selig J. Seligman, assistant to 
| Earl Hudson, v.p. in charge of the 
western division. of American 
Broadcasting Co., has been named 
to handle additional duties of a 
new post, business coordinator of 
ABC-TV Center, Hollywood. He 
has been with the network since 
| June, 1953. 


bs $ 
. 
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e For the last twenty-nine years, The News has had 


the largest circulation of any newspaper in America; 


and for the last twelve years, twice the circulation of 

any other newspaper, daily or Sunday, in this country. 
(Six months average, period ending March 31, 1954: 
Daily 2,039,799; Sunday 3.803,3 74.) 


e For the last twenty-three years, this newspaper has 
been first in New York in retail advertising; and 


for 


the last twenty-one years, first in display advertising. 


(The News does not carry undisplay classified.) 


e@ Because The News has been, and is, better read, 


better liked, by more people than any other newspaper, 


it has consistently offered advertisers more value. 


in the best market in this country. 


e It is our aim, and our hope. that The News will serve 


its readers and advertisers even better in the future. 


THEW&N EWS, New York’s Picture Newspaper 


220 East 42nd St., New York .. . Tribune Tower. Chicago 
155 Montgomery St., San Francisco . . . 1127 Wilshire Blvd., Los Angeles 


N. Y., maker of pocket knives and 
household cutlery, has appointed 
the New York office of Al Paul 
Lefton Co. to handle its advertis- 
ing. Barlow Advertising Agency, 
Syracuse, is the previous agency. 


Three Stations Join SCBA 

Three stations have joined the 
Southern California Broadcasters 
Assn., raising its membership to 
61, highest in its history. The new 
members are KCAL, Redlands; 
KBIS, Bakersfield, and KICO, 
Calexico. 


Pennsylvania 


Mirror 


add EXTRA 


SELLING POWER 
to your advertising 
message in the 


Altoona Mirror 
by using color! 


Each evening in 
Altoona the Mirror 
rings nearly every 

doorbell in the block 
with 98% coverage. 
It does a tremendous 
selling job. Your 
advertising in color 
will get extra results 
out of all proportion 
to its extra cost. 


Use the 
combination 
you want 
Black plus 1 COLOR 
or 


Black plus 2 COLORS 


Altoona Pennsylvania's 


Only Evening Newspaper 


Altoona 
Mirror 


RICHARD E. BEELER, 
Advertising Manager 
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Stoddard Joins Reinhold tising management organization) 


‘ Charles Richards Stoddard Jr.,for American Chemical society SUPPlements Score Revenue Rally, 


formerly sales representative for | publications, as district manager in 


|Parade, launched about 13 years 
ago, now goes to some 6,U0UU,0U0 
readers 01 +v Sunday papers. 
Mero, at beer tnan 11,000,000 
in 1941, now has a circulauon vu: 


lishing Corp., New York, adver- Food Chemistry. 


Reuben H. Donnelly Corp. in New |New York for Analytical Chemis- | — 
York. has joined Reinhold Pub- try and Journal of Agriculture « Increase Take by $10,000,000 in 53 


HELP YOURSELF = 


A 
TO A BILLION DOLLAR PIE" cose» 
\ 4 


High income from agriculture and industry rate 
the 4-state Siouxland area one of the richest 
“market pies” in the world. That means SALES 
POTENTIAL UNLIMITED for any product, Get 
your share in 1954! 


The Sioux City Sournal 
JOURNAL-TRIBUNE 


NATIONAL REP: JANN & KELLEY, INC. 


‘pefore Parade came into the pic- 


| Ad Income Doubles in 
__ Postwar Period, Despite 
| Slack Years, 1949-52 


New York, June 22—Sunday 
|supplements (specifically, Metro- 
| politan Sunday Magazine Group, 
|'Parade, The American Weekly, 
This Week Magazine), which! 
achieved a record $50,000,000 in ad. 
‘revenue in 1950, and suffered a 


'mild recession during the next two 
years, made a sharp comeback in 
1953, showing a combined total of | 
better than $57,000,000. And the) 
group graph was still trending up- 
“= well into 1954. 


These supplements show a some- 
what startling growth since World 
‘War II. In 1941, last prewar year, 


| ture, the group’s revenue amounted 
‘to some $13,000,000. In 1946, first 


postwar year (and with Parade 
included), the take was more than 
$29,000,000. The following year 
saw more than $9,000,000 added to 
that total. Subsequent years went 
about like this (in millions): 
1948—$44.5; 1949—$48.; 1950— 
$50.6; 1951—$48.; 1952—$47.5, and 
1953—$57.5. 


= Number One in the supplement 
field is This Week Magazine with 
1953 revenues of $26,820,000 from 
more than 850 pages of ads totaling 
some 724,000 lines. The American 
Weekly last year reported $15,904,- 
772 in revenue from better than 
593 pages, or 504,000 lines. 

Parade got $9,105,776 on 577 
pages or 491,000 lines. Metro’s rev- 
enue was $5,717,000 from 133,000 
lines. But Metro points out that 
some $20,000,000 additional na- 
tional revenue was realized from 
direct space sales by its member 
papers. 

This Week, which in 1941 
‘had a circulation of less than 
6,000,000, is currently doing better 
‘than 10,500,000 in 34 newspapers— 
the largest circulation around, bar- 
‘ring that of the ad-less Reader’s 
Digest. 


ws American Weekly has grown, 
too. With slightly over 7,000,000 in 
1941, the Hearst publication has 
now arrived at better than 9,500,- 


upwards of 15,000,000 among 
readers ot 28 papers.) Eacn o1 
Metro’s newspapers has its own 
Sunday supplement, whereas the 
other supplements mentioned are 
syndicate operations—ail client 
papers get tne same _ package. 
Hence nis Week’s ciaim to top 
circulation.) 

Linage-wise, This Week has suf- 
fered a loss in only one year since 
1946, but went from 484,000 to 
724,000 between °46 and ’53. 
Parade went from 1946 to 1951 be- 
fore ius unage figure declined, but 
its 1946 levei was 194,000 lines and 
its 1953 score was 491,000. 

American Weekly reached a high 
in 1947, then went down through 
1952, but it gained 97,000 last year 
over the ’52 total. Metro went up 
to a high of 406,000 lines in 1949, 
and declined to 133,000 in 1953. But 
so far this year it was reporting 
linage up about 30% over last 
year. 


e American Weekly, Metro and 
This Week have enjoyed higher 
circulations in the past (Parade is 
at its peak). The Weekly’s high 
point was better than 9,800,000 in 
1950; This Week had 10,600,000 
last year, and Metro claimed 15,- 
800,000 in 1952. But it seems likely, 
according to supplement spokes- 
men, that the field’s entries will 
better their best circulations in the 
future. 


000 circulation in 27 papers.| They point out that supplements 


THIS TWIN 
HAS PLENTY OF 
MUSCLE! 


Purchasing power? We're bulging with it in St. Paul! 
This mighty market’s brimming with money to spend . . . and 
folks around here SPEND IT! And remember . . . the one 
sure way to get them to lift YOUR product off the dealer's 
shelf is to advertise it in the St. Paul Dispatch-Pioneer Press 
—the ONLY medium to saturate every single corner of the 
big-spending St. Paul “half” of the Twin Cities market! 


Consumer Markets"” REPORTS— 
ST. PAUL ... 


... families have an average spendable -income 200% 
HIGHER than the national average! 


ST. PAUL ... 


. » . spendable income (after taxes) is $6,287 as compared 
with a national average of $5,246 per household! 


ST. PAUL ... 


s pS oe ¢ ioe 7 rs : ee | = ee jee . . . population has jumped another 3% since the 1950 census 
ee “a7 —up to 319,700 people living in 98,540 households within 
the corporate city limits! 


ST. PAUL ... 


- + annual retail sales per household are 35% ABOVE the 
national average . . . an estimated $493,728,000, or an aver- 


age of $5,011 for each household within the corporate city 
limits! 


ame. 
2 


ae eas 


Akron is one of the few markets of its size 
in the country with one powerful full- 
coverage newspaper. At 35c per line, the 
evening or Sunday Beacon Journal is the 
intelligent, sales-producing buy in Akron, 


Representatives 
RIDDER-JOHNS, INC. 
New York—Chicago 
Detroit 
San Francisco 
Los Angeles—St. Paul 
Minneapolis 


CNR = DISPATCH 


PIONEER PRESS 


~ Evening and Sunday — 


STORY, BROOKS & FINLEY, REPRESENTATIVES — JOHN S. KNIGHT, PUBLISHER 


~~ peo te week ; eRe Say ae = 
Ee, 4 er, 1B yin or pa | he ee Se ie 4 Bee? pet Bre a ey gees Rare Frey ene: 4 aes A be ae 
ee, ee OM 2 Soe Vias eno maca erate Cy he aes ge ORS one ae Se eae ses esa ei a is 3 5 take 
RSE EE Re A BE cp Bes 9 nest, Stake a teat ee na eee eo, oa 
de AA etc Ra AE SINT a kr Cece Se sans bee fees alee ieee 1 aa are Ce a od ee 
Bal SE siege aaa Bae ee ae ee eres Pe is Kee AD Bite baa: cites Serre. u ee aS aan Sate ee PA Tet ,! eg aeike Vig ame by 
beta ge ES hee ( beret, Ont te Bana eh utes ae EAs Raa Sa io Suara ces ax ae ae Beer ey ae Bi are Beare ge © ne ns tee 
o> a j Pex Real es RSs 3 aRaiie nL aN eres fe Oe NR ay vin Se Cea gee tare Gage ; te oe 
ST oats Remmee e tthe Mey a oe Ph SAE, Oa Re oa 1 a ae id staat be iptate Mea oe wats : aoe 
et pe SN Oe Sa os sa SE ee aa Se iat a we i eas ee 
2255 Hed Pas Vy Pare Be ee 8 TN i eae : 
oe i oy 7 
ii. oe 

“ eS 

eee 

. i 

' Ne 
Pee ee, eee eee ae wrer~ent 
o ' ; 
; re te 
¥ soe. ns 
ci _ ~ ~ a, Yar - ¥ = see a 7 
> . ~ : ; aio 
. 4~ ros aaa 
sg — \ ee 
iS eg AS WA ¥/ (> SS C aoe 
- a —_ , cz, —, CI aaclgem 
a 6.0v a 2 ~ Si ee 
~~ =e ao CONN — oo j-7 * Sines 
be >> “Ge, ‘ Tras a “ 49 C be _ 
~= ye LETTE TS a < GROss 5 °UNtie, A 
S A 
MARKET PIE ~ Ty ae tcoMe — 
: Err ' 000 ae. 

Pw p9 SLL PUYING INCOME paw 
ee \ of 43,429 9949 ae 
eee P ae) ae 
aay PULATi gy 2 ee 
bee 11 ;,814,800 ae, 
aE na s. NOW 159 30 ° Farm Pa i 

a ‘ R NATIONAL REF N00- Farm Milles : 
lle CONTA . *Nilieg iy 
=e Source ne ou 
7 Sales ; 7 
_ a stds Comat meng a 
g : 1950 Conc sMarkety ae | 
i: re ee eiiinemineiaaaanaanaiania ie 
ee _ 7 a : : “i, : 

: : | 
a a ae en a 
RE \ ee Die i, aa nae " 

e ‘ re) \ ie x ras tp ahd ase ee, a : i # 

s . ir ee rs : DURE. lee cain hee Pie) $ — 
i i en i aia — rues ee : ee > 2s a 
a ght i ea Soe | eR Jo Re aa ; ; 
¢ fou Sent eae r, “ bis 7 Sai ind: 
ee ~ e fa) ates v a ’ 
ee cave So cccreeeanrceem aa 
w = a ; Neer - penn: a = ee Se So eS SS Sessa ao nee tan ee ae Bs | 
= s 7oan 3 ’ ‘. .. 4 | 
mt : ie ~ ” . ; th ce 

ee need Bie ' . v Es " a a, . . | ’ 3 ~~ : lett 

an i : eee #3 : <e % = —- | = Seila at 
eae ema? Sea a a cee ‘ wee. ee = lai. ‘ya . $a, slags * : Bae 

is pei Nite er oo Pe Ue catia, rab i. + ey Me ens. “ i — } 24 * pa 
Jae are. ee BO PPS an b : he agree es . iy a 7. rie t Ds a he 
gag bee er ees uit ae ea the ae Geese BS ie Real Yen 4 sh Pesos Oe re a 
rb Pee: ey lis aa a : Bienen, ae Sag i afttitte.” ae” <= — o ; ° % \ ia, 

é Felis ce ee poe e sa “ Gai ee at carts Sp eee cht: © i x ll r Pes 
: i See eS chee Se See) Biss nea # re. Pees § ic. 3a on tn i - | ey fr met 
i mi ES | eee ee or » 2 Mita ae Se SO eg en. ee . Se 
a, ” : ~ fe, : | Van * “. PE alt Bee a. +4 ae pag cere. | bi 
ge irene rg ee oe | 
ciara ef hi rg. “ - 4 Se ie. ‘eit a oe ss ae es ile gs ee 
ee ees ay RE we et e $i ml oa ‘ie . _— et. Ee ae age i , cit 
Seueee: ¥} + vy >< ae ee ee ; ola q y “Rg gg “he * Oe a os atl | se 
gees: te = Se fed 6 a Meee ii itil  & yee ee e * =n ant 
My byt e* See | Fe —— 
ae. " 3 " sie, he { fi H ™ 4 ; &: a F ai ; sah $ + ‘. - " ‘ite | ee j 
as. ieee | >. Ge — ~ ae a ving  ~ ; | 
3 a te: a a ES | . : oom ‘ $i ‘ et ‘ = i 

fi ie Oe i “i, 7 Me aetahs ‘. ‘ ‘ yf ve: Pe Wats, aati: ty ale ee ae 24 ae faeene i ee | eee 
or * os a we eR GT : ill. ~ “3 [see ‘ . oe ce et $, a me it ft eats on — 7 
a | a 2 : ‘saga 2 ei eel m4 ms? @ uae a ore abst t | sii 
A le “a Pe ee Ne See iit, cs: meme . 

a nid. eat <7: ed 2 s . » oe 

ue f , a ee ee ettte! Beene Le 2 ee gest a gaff ~~, Ny ae f wee 

ii: Sia yo 4 ~ > ioe « v ae . rte ethes batt 4 f tas a3 
- Zaane fC cla y > BBs ysttests mn \\\ MR ONS Lifhe ts ae 
ee a %: poe 9 fe Be wa ate ~ Be i es NR ae* valor CA ye 
aan Ba a a Mm SE SS a \ere=” e ee a! Ro 
‘ pe ‘ : - =. ¥ ce cee - <a a L 4 Bits ee od ct a te % } 1 Nod "Si : parraenl te 
a ear er ys Sig? . ees ees \\\: # : a i et, ae. ie 
nee oh *,  Segeee ee Me ee a Ped |. | ar ' 4, Re ie 
So ee 5 i ae pM a. ts He "4 i: ait © ee te % 7 : “3 —< a ne SS 
o ee em 2g Kae i ed Pe ~ - \- a 

ae "ote os  » Eeeree ee ae ye, en a a ON aa A 
a0 ds pe " tt i { Laine. st : PB, bed : Se Tl : _ f . 
Pe Ce ee : ij i ae (i i oe o ULA KET: a f ba | 
ie sae my { tit Hal = <2 ane te H poP AR o ,:'s Sia 
oe ere,’ Se” ails a N NM ot Sod 
rea aye oe: a Yas 4. Pet ’ Foe Se Pee ¢ A 9 -s “7 — ' 
ce . “ ee 3 Ss 2 3 i. oe PAY By tone Sten ee ak be 7 E) Fe ; 
She ; 4° ao) din a “a Pe d Sen Peasant gh 7 ee ee Rips * ef 
is se . A Pia a n 4 5 aa? an = es see a . “ “ ‘ Sai 5 
; Beate oe ta ne Pigee E a ga a C4: «. mo gh wen “a e ‘ el d ) ms: 
me A Ame ey & - 

: . ay os * 1 Oh ee, . , 6 me . 

“i i r rn Ve « iad oe Lad e 5¢ - 1 hd "ae 
2 "ie Se all VATE) 156,919 IN gnly 35¢ bm a oe 
ee ; ae , ne ae C LA 5 + , ve a8 i “<6 i] Tn 

- Sl) R = eae ade sat 
Ee i xs 4 &, ) “ cl _ ‘ agg a? ‘ af 3 ‘ rt ‘ ' ‘ PT] aos 

mr . ane og Le es 4n9 8 sf ee : 
Sion : ' a 2 e* eee” ‘ ” 

+: 4 at | a ee os ant are : u 
eae wend ‘ taeet a | ! sae ks 6 id Fy ” gait ae 
aes Se pA * ¥ 4 8 -% : \ 3 ~~ 25 ~ 3 . @e ; a0 it] ce fs . 
ae Sian pa * s ee 7 ea - | e atieat Bt 
Riise: or eet tt c oat, a , Sane is. ; 
mares ew |. *? - on Gs ae ~ 4 
ne i & SER ES cs ~~ ere... 
ae ities aT * ¥ ‘ ‘ ‘ : . , , 
ee tS ee ae we a 
erat . i F “sb. 4s b> ee 
ae Veh . . ree 
gC ahaa ~~ i : 

; ¢ . | 

: | scapes : 

ie ee 
= F a : Behe ae | 


Advertising Age, June 28, 1954 


have added dozens of markets since 
World War II and that they’re on 
an expansion kick. They also say 
that gains in revenues indicate ad- 
vertisers like the local tie-ins they 
achieve through the supplements. 

Other factors in the growth of 
supplements include uniformity of 
page size—which represents a big 
savings for advertisers through 
duplication of positives from 
original art. American Weekly 
changed to the now-standard 850- 
line page in 1952, and only Metro 
Group, the non-syndicate opera- 
. tion, has any distributing papers 
which use a different size for their 
magazines. 

Five of Metro’s 28 papers do not 
have an 850-line page. Big im- 
provements in the roto process, 
which resulted in cheaper, faster 
high-quality reproduction, are also 
attractive to advertisers. Four- 
color advertising at slightly more 
than $3 a thousand, say the sup- 
plement spokesmen, is another 
magnet. 


® The following table shows how 
The American Weekly, Parade, 
This Week Magazine and the Met- 
ropolitan Group have fared since 
1941: 

1953 1946 1941 
This Week Magazine 


Revenue 

(millions) ....$26.8 $ 9.7 $ 5.6 
Linage (000) ...724 484 420 
Circulation 

(millions) .... 105 83 5.8 
The American Weekly 

Revenue 

(millions) ....$15.9 $13.3 $ 6.3 
Linage (000) ..504 817 574 
Circulation 

(millions) .... 95 89 ‘T.1 
Parade 

Revenue 

(millions) ....$ 91 $18 * 
Linage (000) ...491 194 * 
Circulation 

(millions) .... 60 36 * 
Metropolitan Group 
Revenue 

(millions) ....$ 5.7**$4.5 $ 1.2 


Linage (000) ...133 280 67 
Circulation 


(millions) .... 15.0 14.2 11.3 


*In 1941, its first year of opera- 
tion, Parade had a revenue of 
$4,989, derived from 2,225 lines 
of advertising and a circulation 
of 295,425. 

**Direct national revenue of group 
member papers in 1953 was put 
at $20,000,000; in 1952 it was 
$17,000,000. 


= Latest entry in the Sunday 
liagazine field is Family Weekly, 
which was launched by William 
Marriott, and is now headed by 
Leonard S. Davidow. Family 
Weekly, which bills itself as ‘‘com- 
piementing the syndicated Sunday 
supplement field,” lists 39 distrib- 
uting non-metropolitan newspa- 
pers in its April rate card. 

But several more papers have 
since been added, bringing the new 
magazine’s combined circulation to 
about 1,000,000. In February, Fam- 
ily Weekly and American Weekly 
completed an arrangement where- 
by the latter’s sales staff would 
“recommend” the former to clients 


interested in smaller market circu- | 
lation to supplement the big-mar- | 
ket coverage of American Weekly. | 

| 


=» Another, more local, new ven-. 
ture was that of the Chicago 
Tribune, which last October dis-| 
carded its separate graphic and 
rotogravure sections in favor of al 
thick new supplement, the Chicago 
Tribune Magazine. In essence, the | 
new venture adds a family-living 
section to the pictures and feature 
stories of the old setup, the ulti-| 
mate aim (as Tribune prophets | 
hopefully view it) being “Life, The 
Saturday Evening Post and Better | 
Homes & Gardens all rolled into) 
one.” | 

Or as Walter C. Kurz, general 


99 
advertising manager, told AA: “By 
me earorete | WHEN ACTIONS ARE ELOQUENT! 
panding interests of people, we 
hope to achieve a 100-120 page 
magazine good enough to almost 
have a newsstand sale of its own— 
a Sunset Magazine on a weekly 
basis.” 

Early linage returns give at least 
some support for this high proph- 
ecy. For the first six months of 
1954, the magazine reports 527,323 
lines of advertising placed—com- 
pared with 465,259 lines placed a 
year before in the graphic and roto 
sections combined. Nobody was 
disclosing revenue figures as yet, 
but higher rates for the new sup- 
plement have definitely sent them 
well above the 13.4% linage in- 
crease from the old graphic-roto 
setup. 


Some actions tell an eloquent story! Look at the testing 
activity in South Bend, {ndiana, for example. The U.S. 
Government, major private research organizations, and 
many individual companies use this market for im- 
portant tests and studies. Need we say more? 

_ You reach all of the 220,000 people in South Bend’s 
Metropolitan Area with only one newspaper —the 
South Bend Tribune. Write for free market data book, 
“Test Town, U.S. A.” 


Che 


Smulh Send 


W. Dean Jones Promoted 

W. Dean Jones, formerly west- 
ern regional store relations man- 
ager of Better Living, has been ap- 
pointed to the magazine’s eastern | 
advertising sales staff. 


Riis Cribune ase The en Ind. Market: 


7 Counties, 1/2 Million People 
F. A. Miller — Pres. and Editor Franklin D. Schurz — Secy. and T'reas. 
STORY, BROOKS & FINLEY, INC. © NATIONAL REPRESENTATIVES 


Only The 


Dallas News 
covers 


the Dal i crt Dallas doesn’t end at the 


city limit sign... nor does The 


Dallas News coverage neglect any part 


of the rich, responsive 72-county 


rr arket market area that looks to Dallas, buys 


in Dallas, that visits with 


Dallas each morning through 


More people BUY The News...more The Dallas News. 
people READ The News...more people 
are INFLUENCED by The News than 


any other morning or evening 


newspaper in Texas. 


—$—_—_— 


20th YEAR IN DALLAS DALLAS. TEXAS PAGES IN 9 PARTS — PRICE S CENT 
em '. 3. eee 


nn i a 


=== Ghe Dallas Morning News | 


TEXAS’ LARGEST DAILY NEWSPAPER 
Circulation, 192,229 — Sundays, 200,701 


(Publisher's statement: March 31, 1954) 


CRESMER & WOODWARD, INC., NATIONAL REPRESENTATIVE © New York © Chicago © Detroit © Atlanta © Los Angeles © San Francisco 
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CHIEF RAWERASKOWA—Underneath the feathered toupe is W. C. 
Sproull, Burroughs Corp. ad manager and outgoing president of the 
National Industrial Advertisers Assn., who is in the process of be- 
coming a full-fledged chief in the Mohawk nation of the Iroquois. 
His new name is Chief Raweraskowa, meaning Great Thunderbird. 


DEADLY—Evidently 
bugs, 


\ a 
WINNING FAMILY—Ed Donnelly, president of the Advertising Club of 


Boston, and Elon Borton, AFA president, help Janice Willimont of 
Denver show her first-prize essay award to her parents. 


boy Industries, 


Sykes Boberg Chait Gamble Little 


READY FOR TALK AND LUNCH—Allen Sykes, Bureau of Advertising; Wally Boberg, ad man- 
ager of The Farmer and president, Agricultural Publishers Assn., and Larry Chait, 
Time Inc., and president, Direct Mail Advertising Assn., were among those who 
attended the directors’ lunch at the AFA meeting. Another group of directors snapped 
by the photographer are (in usual order) J. Paul Hoag, Hoag & Provandie, Boston; 
Frederic R. Gamble, American Assn. of Advertising Agencies, New York; H. G. 


Mrs. Gray Gray Standish Coste Cunningham Harper Borden 


RELAXING—Mr. and Mrs. Robert Gray (he’s retiring AFA chairman) chat with Myles 
Standish, president, Outdoor Advertising Assn. of America, Felix W. Coste, v.p., Coca- 
Cola Co., and John P. Cunningham, Cunningham & Walsh. Paul C. Harper, v.p., Need- 
ham, Louis & Brorby, and Neil H. Borden, professor of advertising, Harvard Business 
School, who were among the speakers on the AFA program, snapped with Ben Donald- 


model Maria Wickersham 
looks consolingly at dying Bugsie 
Bug whose last words testify to 
the effectiveness of Cook Chemical 
Co.’s Real-Kill insecticides. Dough- 
New Richmond, 
Wis., produced the display which 
will be seen this summer in Real 
Kill retailers’ displays. 


CLEAN PROMOTION—Don Bell, disc jockey on Station KRNT, Des 

Moines, bathes happily in part of the “oceans” of mail he received 

after organizing National Take-A-Bath Week. During the week, the 

Des Moines promoter issued nearly 10,000 official membership cards 

in his cleanup campaign and got in a number of plugs for one of 

his sponsors, Copple Plumbing Co., whose slogan is: “Be C. C.— 
Copple Clean.” 


St 
: 


not scared of 


a 


STROBE FOOT—What may be the first application of stroboscopic photo 

technique to outdoor advertising is featured in this poster on 

display this month in 12 western states. It marks Pennzoil’s first 
use of this medium in 10 years. 


MacGlennon Holt Schneller Cagle Grinspan Rogers Werner 


Little, Campbell-Ewald Co., Detroit; George B. MacGlennon, National Assn. of Trans- 
portation Advertising, New York; Roger M. Holt, governor, eighth AFA district, Min- 
neapolis. The directors’ lunch also boasted Frederic Schneller, D’Arcy Advertising 
Co., New York; Gene L. Cagle, Mutual Texas State Networks, Fort Worth; Mel Grin- 
span, Black & White Stores, Memphis; Dale C. Rogers, Mid-Continent Petroleum Corp., 
Dallas, and William G. Werner, Procter & Gamble Co., Cincinnati. 


Donaldson Proud Perlman Rosenwald Eastman Kelley Rouda 


son, Ford Motor Co., and Jim Proud of the AFA headquarters staff. At the AFA di- 
rectors meeting in Boston were Ellis Perlman, Coleman Todd & Associates, Mansfield, 
O.; Monte Rosenwald, Amarillo, Tex.; Rita Eastman, VanSant, Dugdale & Co., Balti- 
more; H. P. Kelley, Russell T. Kelley Ltd., Hamilton, Ont., and Sam Rouda, Kroger Co., 
Cincinnati. Smiles would indicate they were all pleased with the directors’ meeting. 
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PORTLAND, OREGON 


‘Big League City 
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Center, New 
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School Tax Base 


_SAD SACK TOWN?" 


Home-Orceed, \arlled, Edled 


IN TODAY'S 
JOURNAL 


Widening Wins; |VOL. LIM, NO. 64 
- $31,800,000 Voted | 
| By STAN WESER | 
enriond nas cleced ieelf 08 | 


Portland backs Journal crusade with a 


Portland land Jungle Belle Jubilant 


“FINAL L EDITION + PORTLAND, Of OREGON, § ; SATURDAY, | MAY 2 22. 1' 1954 


18 PAGES 


attained «0 


$31,800,000 vote of confidence! 


the 654 municipal preciowis is 


qinet an eeerebelming 
90.382 for and 11.833 append 


te 
ernece ROSY, darling of Parliand’s antiquated yoo, makes with the sparkling eye and loud trampet os |Board Win 
iene ert = Wy renee rveiaamamtaaintrcdeniatreenn: = cama \ 


noel district's apne onge 


few votes. 


to Patterson and issued the following statement: 


| relationship of Governor Patterson, State Treasurer Sam 


as secretary of state has two years to run. 


evens goer. te 
Son te a a eas oe 
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rome 8 gemere. 
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ed 


On Friday, May 21, 1954, the voters of 
Portland, Oregon voted overwhelmingly 
in favor of a new $31,800,000 improve- 
ment program—a new zoo, improvements 
in dock facilities, a new bridge across the 
Willamette river to downtown Portland, 
a great exposition-recreation center and 


a realistic tax base for Portland public 
schools. 


This giant civic awakening had its begin- 
ning in the editorial offices of The Oregon 
Journal. On July 7, 1953, The Journal 
opened its editorial campaign, asking 
Portlanders if they wanted “a big league 
city or a sad sack town.” The city was 
shamed, shocked...moved to action! 
Committees were formed and the city hall 


spoke up for progress. The Journal con- 


Sue trans’ wo Retain 'Shull- Luke to Oppose FS 
mz City Seats \Bain-Brown i in County |= 


tinued its prodding, climaxed in a major 
appeal during the closing weeks of the 
campaign. The election returns told the 
story — the people put another stamp of 
approval on the leadership of their only 
home owned newspaper. 


Being a leader is not new for The Journal. 
It has lived up to its community responsi- 
bility in past civic improvement cam- 
paigns for power development, a deep 


\Patterson Swept In; -|ROKs Yield 


| of his vermgettin power im all counties. Only in Jeffer- 
te wanes poets Beate ON OT 


| Newbry this morning telegraphed bis congratulations 


“1 am grateful to my many friends throughout the state 
who have been standing by. 1 will be happy to continue | 
| in my present office for the rest of my term and — 


| Unander and myself on the state board of control 


will | 
continue to be friendly as it has in the past.” His term 


os tao dee chine ta ba iEdi Di month before the election, but 
| Repsbican party, Aneel itor 1€s | 


| Mecel, mi int ree fa 


710n Issue 


lay 22-)-South { 


_ & speech before the 19-ne 
vinn canference on Korean peace, 
South Korean Foreign Minister 
Pyun Yung-tai outlineda le 
| point plan for the unification of 
| his country and the Comaumiste 


_ 


} 


| he set forth were Ss to be 
| bitterly eppesed by the Commu 
\ iste 


| ONE OF THESE was that any 


RALPH (DOC) WATSON 


munista have ruled out any U, 


3 on School j=" = = =| Ex-Political | *,sersicen on. 


tpuntst troops must De withdrawn 
from North Korea at least one 


that some U. N. forces should 
Raiph (eed @ es wees, | ee Se ecemen Sealed 


sea channel in the Columbia River, pure 
milk, better highways and model state 


institutions. 


This dynamic Journal influence means 
more to you than the fact it can awaken 
a city. It will help you sell merchandise 
just as surely as it sells progressive ideas. 
For real Sales Action, advertise in the 


newspaper Portlanders READ and use to 
plan their BUYING. 
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Advertising Age, June 28, 1954 


: . 2 academy, Mr. Cohen estimated that | the foundation, although he did ad-| most applicants seek the acad- 
P ublic Relations M an Checked Most Fashion he screened about 1,000 letters. Of. | vise winners of the fund’s exist- | emy’s medal in order to use it for 
Academy Awards, Often Got Job, FTC Told te 60 awards made in the last two| ence. The Hartman fund—in mem- advertising exploitation. He re- 


_years, he guessed that 55 origin- | ory of the academy’s founder, who called one agency account execu- 
(Continued from Page 1) ,Medal applications to him. He said ated with letters that he screened. died in 1951—is used for scholar-|tive who asked him if the clients’ 


opinion may not be legally re- he uses his own discretion in de- He estimated that some 20 to 24 ships to the Fashion Academy— contribution to the Hartman Foun- 
strained under constitutional guar-|termining eligibility. Mrs. Hart- of the 60 recipients had made con-| where tuition is over $2,500—or to|dation was commissionable. The 
antees.” man sees about 15% of the appli- tributions to the Emil Alvin Hart-|any other school of design. All| answer was no. 

Mr. Cohen testified yesterday | cations, he said. man Foundation for Scholarships,'scholarship winners in the last 
that Mrs. Hartman, because of her | ranging from $500 to $10,000. three years, it was testified, have 
duties in running the school, turns! # In the more than two years that Mr. Cohen said it was not his attended the academy. 
over most of the screening of Gold | he has been affiliated with the'duty to obtain contributions for | Mr. Cohen acknowledged that 


® The public relations counsel— 
who said he first became interested 
in the academy when his wife took 
a course there—said he tells Gold 
Medal applicants they may hire 
3 him for public relations and pub- 


licity if they receive the award. 
His fee ranges from $1,000 to $1,- 
500, of which 20% goes to Mrs. 
Hartman. 

For the fee, Mr. Cohen testified, 


his office (1) handles the presen- 
tation ceremony and publicity; (2) 

acquaints the manufacturer with 

the rules of the Fashion Academy; 

@ s a (3) tells of past campaigns by pre- 


vious award recipients; (4) points 
out advertisers who have violated 
Fashion Academy rules, and (5) 


J *¢ | polices the award winner’s adver- 
gS tising for any breach of taste. 
: Among other services rendered, 
CN RARE BA EERE A SS RMR ARRAS ACERT RRIIMCC NTE ARNCERE 


Mr. Cohen is available for consul- 
tation for the same fee. “I have 


never, and will never, solicit an 
account,” he stated. 
nm Although he suggests it, adver- 
tisers frequently don’t have time 
to show him their copy, Mr. Cohen 
said. When he discovers an adver- 
tiser indicating that an award was 
“won” in open competition, he ad- 
vises the advertiser that this is not 
in good taste and a violation of 
“SSE hemo RRB He CT nt ARR REEDED FD oh pa Ra SB RL RGR eM CHIR Fashion Academy rules. If the ad- 
vertiser persists, Mr. Cohen said, 
he turns the matter over to the 
academy’s legal department and 
: recommends that the award not be 
» given to the violator the following 

_ SRSA SARA ey Ae RRL OSPR ER RELI oS TOE WE MRE AE ne 
@English Language year. 


@ At one time (but not now) Mr. 


Cohen notified other companies 

DAILY AVERAGE CIRCULATION OF : that applications were being con- 

3 sidered in a particular field. At the 

; time the Gold Medal award was 

* given to Studebaker there were at 

% least four other applications from 

auto companies, among’ them 
Dodge and Nash. 


He did not pass the Dodge appli- 
cation on to Mrs. Hartman, he said, 
;|because representatives of “the 
company’s agency—I think it was 
Grant Advertising’—brought ad- 
vertising layouts along with their 


‘japplication. The layouts showed 


. how they would use the award. He 
*Dail er irculation for the 3 mon‘hs ending e 31, 1954 as shown in the A.B.C. Publisher’ , - ps 
Fee eee seatement fer the 6 months ending March 31, 1954 : ;|thought the agency’s action “pre- 


*A.B.C. reports supply only factual information that can be and is audited, thus 
establishing publication advertising as the one method of publicity in which invest- ; 
ments can be on the basis of audits of the seller's claims for his product. o For 


Toronto Globe & Mail for same period — 232,765 


THE TELEGRAM ee i: 


DAILY plus WEEKEND 


TORONTO 1, CANADA | Consecutive Years 
the 
SINCE MARCH 31, 1954, THE TELEGRAM CIRCULATION HAS INCREASED FURTHER TO Boston 


" 2 5 9 > 81 & Herald-Traveler 


NET PAID DAILY AVERAGE FOR THE MONTH OF MAY, 1954. has been 
* Publisher's Record 


WE paoet na UNITED STATES REPRESENTATIVES prions Fir st in Boston 
1106 Deadline Ba Side. ¢ 


ARA & ORMSBEE HARA 
Head Office: 420 Lexington Ave. 315 Enid’ Drive West 
NEW YORK 


Biscayne, Miami 49, Florida in Total P aid 


B h : 
DETROIT CHICAGO ees “SAN FRANCISCO 


Advertising 
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Represented nationally by 
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sumptuous,” and said he was “ap- 
palled” at the proposed adver- 
tising. 

(Officials at Grant Advertising’s 
Chicago headquarters later told 
AA that the statement by Mr. 
Cohen was not correct.) 

The Nash application was re- 
ceived at a time when it had al- 
ready been decided to give the 
award to Studebaker, although this 
had not yet been publicly an- 
nounced, Mr. Cohen explained. 


s Under examination by Edward 
F. Downs, FTC trial attorney, Mr. 
Cohen acknowledged that he had 
represented Cortley Curtain Corp. 
for six months at $5,000 to handle 
a national radio and tv promotion 
campaign. Subsequently, Cortley 
made application—and received— 
the Gold Medal. It paid Mr. Cohen 
$1,500 additional for his services 
in that connection. 

Attorney Downs asked Mr. Co- 
hen to supply him with a list of 
all moneys received from Fashion 
Academy Gold Medal recipients as 
well as the sums given to Mrs. 
Hartman. Earlier, he asked Mrs. 
Hartman to supply him with a list 
of all award winners, a list of those 
winners who had contributed to 
the Hartman scholarship fund, and 
a list of scholarship winners. Mr. 
Downs is to advise FTC examiner 
Earl J. Kolb by July 12 if he will 
require further testimony on Aug. 
2, until which time the hearing 
was adjourned. 


FAAG to Hold Annual Confab, 
Awards Contest July 7-10 
The First Advertising Agency | 
Group will hold its annual cons | 
ference July 7-10 at the Northern-| 
aire, Three Lakes, Wis. Awards) 
will be presented to the winners of | 
the FAAG national awards compe-| 
tition. Contest exhibits will be. 
judged at the Sheraton Hotel, Chi-| 
cago, on June 29, and all contest 
entries will be transferred for ex- 
hibition during the conference. 
Sidney R. Bernstein, editor of, 
ADVERTISING AGE, is chairman of 
judges. Assisting him in the con- 
sumer division are Lawrence B. 
Sizer, Marshall Field & Co., and 
Newell T. Schwin, Columbia 
Broadcasting System. Dick Hodg-| 
son, managing editor of Advertis- 
ing Requirements, is chairman of 
special services judges, assisted by 
Mel Barker, the Chicago Sun- 
Times, and Bruce Beck, Whitaker- 
Guernsey Studio. Merle Kingman, 
managing editor of Industrial Mar- 
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NATION § LARGEST TRADE TERRITORY 


DRUG SALES 
UP 35% over 1950 


1933 Sales $19,116,000 
° 1950 Sales $14,083,000 


It's a swell place to 
sell Cosmetics. 


The Zl Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! | 


keting, is chairman of business-| 
industrial judges, assisted by Don | 
Poor, Ceco Steel Products Corp..,| 
and Raymond M. Wall, Illinois) 


Tool Works. 


NEW MERCHANDISING 


Business Papers Assn. Elects 

Harold E. Green, midwest editor | 
of Printers’ Ink, has been elected | 
president of the Chicago Business 
Publications Assn. Other officers 
elected are Lyman Forbes, promo- 
tion manager, American Builder, 
lst v.p.; David R. Watson, pub- 
lisher, Watson Publications Inc., 
2nd v.p.; John A. Gilbert, president 
and publisher, Office Appliance 
Co., 3rd v.p.; Charles B. Groomes, 
treasurer, ADVERTISING AGE, treas- 
urer, and John H. Reardon, presi- 
dent, John H. Reardon Co., secre- 
tary (reelected). 


Flexees to Hirshon-Garfield 

Flexees Inc., New York, has ap- , 
pointed Hirshon-Garfield, New 
York, to handle advertising for its 
new line of fitted sheets and re- 
lated items. Magazines, newspaper's | quaeeeemems 
and business papers will be used. | 


They read—remember—display and sell what 
you're advertising in the PRESS-GAZETTE 
because the new RETAIL REPORTER helps 
merchandise your campaign — for free — 
in every important food, drug and beverage 
retail outlet in the PRESS-GAZETTE trading 


area. Published every 6 weeks. Write for free 
copy. Remember: It only takes 1 in Green Bay. 


PHIL McCLosky, Manager, General Advertising 


GREEN BAy PRESS-GAZETTE 
GREEN BAY, WISCONSIN 


NOR 


ete OREGON ATI 


The consistent prosperity of the great Pacific Northwest farm 
market . . . where the average farmer earns $1.34 to every 
$1.00 earned by the average farmer in the other 44 states . . . 
is reflected in the buying plans of Pacific Northwest farmers 
as reported in the 1954 edition of “What's Being Bought.” 


YOUR GUIDE TO FARM 
BUYING THIS YEAR 


Contrasts Farm Buying Intentions 
With Actual Purchases. A Five 
Year Record of Comparisons 


Farm demand for manufactured goods and farm equipment continues 
steady or stronger compared with similar data from surveys made last 
year and the year before. 

Buying intentions data for “What's Being Bought” 
are obtained from a sample of farms drawn shortly 
after the first of the year. At the end of the year ah- 
other survey is made of the same group of respondents 
to determine whether their actual purchases matched 
their buying intentions. Results of these check back 
surveys, when compared with buying intentions from 
annual issues of “What's Being Bought” for the same 
years, reveal that in 1949 through 1953 farmers of the 
Pacific Northwest either bought just about as they said 
they would—or they bought more. Pages 9, 10 and 11 
of “What's Being Bought For 1954” feature compara- 
tive data on buying intentions versus actual buying 
for the five years of 1949, 1950, 1951, 1952 and 1953. 


Be. 


‘ 
. 
‘ 
J 
‘ 
| 
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What are farmers of Washington, Oregon, Idaho and Utah planning to 
buy this year? You'll find the answers in “What's Being Bought in 1954” 
—just off the presses. This most recent edition of the oldest consecutive 
consumer survey in America is a big study (based on a sample of 4,000 
farms) which reports the farmers’ own buying plans and brand pref- 
erences for 148 products from food to farm equipment. 


It's timely—factual—pertinent. It contains information on your product 

and your brand—also your competitors’. It can help you take fullest 
advantage of sales opportunities this year in this outstanding billion- 
dollar farm-market. It’s yours for the asking. Write our advertising 
manager or contact your nearest Western Associated Farm Papers 
representative and a copy of “What's Being Bought in 1954” will be 
promptly mailed to you. 


ADVERTISING REPRESENTATIVES 
Western Associated Farm Papers, Chicago, New York, San Francisco 


GENERAL OFFICES: Spokane, Washington 
STATE OFFICES: Seattle, Portland, Boise, Salt Lake City 
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THE BILLION DOLLAR 
FARM QUAD MARKET 
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Finds Humor in Road Signs 


To the Editor: Your readers ap- 
pear to have an interest in road 
signs, as I noted from the letter 
(AA, June 7) by George W. Brad- 
ham. It has always been my con- 
tention that the life and humor of 
America is often at its best as 
mirrored along our roadsides. [| 
submit to the committee the fol- 


lowing snapshots: 
Exhibit A: 


A monument mak-| ™ 


Hocus Pocus temporarily 
eros attract attention 
ee With smaller ads you can move 


around and pick other attentive 
JAY P groups without ‘getting hurt.” 


WALK aovertising trPocrarny 


11 E. HUBBARD, CHICAGO 11 © MOhawk 4-6134 


The Voice of the Advertiser 


This department is a reader’s forum, Letters are welcome. 


7 ne Ne ane re 
| Crane tad <i 5 BAS 2 iat + 
| we je ‘a 


ORive Career 
u 
WE CAN wair 


UY L.HECKERT & Son 


HALIFAX, PA. © 
: er chee pri 


'er’s warning. Exhibit B: A the- 
ater in Massachusetts that thought 
it was advertising the glamorous 
Miss Dietrich in “The Flame of 
New Orleans” only to end up 
advertising this lady who is 
noted for her perfect legs as ap- 
pearing in “The Lame of New 
' Orleans.” 


YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 


JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


“t . * 
- KING-SIZE (Circulation 
The JOURNAL & SENTINEL rates 
in North Carolina cities in 
0. city zone circulation. 


WINSTON-SALEM JOURNAL & SENTINEL 
City zone circulation 52,950 


The Journal-Sentinel gives advertisers 37.5% more city 
zone circulation than any other combination 
newspapers in North Carolina. 


PLUS top city zone coverage in the South’s No. 1 
state, the Journal and Sentinel also are 


the only newspapers saturating the vital nine-county 
area of Northwest North Carolina. 


Here IS King Size circulation . . . in a King Size market! 


KING-SIZE Market 


The Winston-Salem market is actually an i rtant 
9-County area of North Carolina, made up of 1 
bustling Northwest North Carolina communities. 
9-County Area Population 

431,259* 


9-County Area Consumer Spendable Income 
$527,199,000** 


*1950 Census 
**1954 Consumer Markets 


WINSTON-SALEM 


and Northwest North Carolina 


WINSTON-SALEM > 


JOURNAL and SENTINEL 


MORNING SUNDAY EVENING ~ 
_ National Representative: KELLY.SMITH COMPANY 


TWIN CITY 


Exhibit C: Signs or billboards 


» |have been used from the days of 
‘jancient Rome to advise the pub- 


lic of the availability of every 
sort of goods and services; n.b., 
midwife in Paterson, N. J. Exhibit 
D: Merry wag wreaks his will 
on a sign at Alton, N. H., by 
simply deleting the word “lane” 
from the highway marker “Keep 
Single Lane,” which advice if I 


“\ihad but followed, I would still 


be rolling along the highways and 
byways of America as a happy 
traveling salesman with my trusty 
Ciroflex camera by my side, in- 
stead of chained here at an office 
desk waving bon voyage to the 
knights of the road. 
F. C. WERTHEIM, 
Sales Manager, Abbeon Supply 
Co., Jamaica, N. Y. 
° * e 

Gives Example of Ads’ Role 
in Highway Safety Program 

To the Editor: Permit me to 
comment concerning your June 7 
editorial on safety advertising and 
accidental traffic deaths. 

I do not think the editorial gives 
proper credit to the role of adver- 
tising in its battle of some nine 
years against the rising toli of traf- 
fic deaths. The total number of 
deaths during this period has risen, 
but the rate of deaths has been 
lowered in the face of fantastic 
increases in the use of our streets 
and highways by motor vehicles. 
This reduction in rate has not been 
achieved by advertising alone, of 
course, and you rightly say that 
“advertising alone cannot do a 
really outstanding job.” 

I would also agree with you that 
“Advertising is effective only 
when it is a part of a complete 


package” and that “the most im- 


RED BUTTONS SAYS: 


° 4 fs bas 


Makeup Coincidence 
Provides Endorsement 


To the Editor: Here’s a photostat 
of a happy (for us) coincidence! 
The two ads in the June issue of 
blend 
very well, we think, to give us the 


Restaurant Management 
effect of an endorsement by Red 
Buttons. 
ROBERT GARROTT, 
Advertising Manager, RCS 
Studios, Division of Rapid 
Copy Service, Chicago. 


portant ingredient of the package 
is stern, strict, rigid enforcement of 
the law.” 

I do feel, however, that safety 
advertising accomplishes at least 
two results: It has an effect on the 
individual driver, creating in him 
an awareness of the need for safe 
driving practices, and it also aids 
in stirring up communities to in- 
sist upon and support the enforce- 
ment of traffic laws and regula- 
tions. The National Safety Council 
has stated frequently that The Ad- 
vertising Council’s campaign, now 
in its ninth consecutive year, has 
been a major factor in the reduc- 


| overran Florham 


| “Since Newark Sunday 


Represented nationally by O'Mara & Ormsbee, Inc. 


Newstown 
Park with 75.5% 
coverage, all I can find is baseballs.” 


Nware Tews 


Doidy ance Sundon 


NEWARK, NEW JERSEY 
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| Have You Thought 
| OF PHOTOMURALS RS 
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Duskb's House ~~ Birminghem, Ale 


For YOUR Restaurant? 


Turn drab walls inte distinctive picture windows. Creote 
the 


fines from our sock photos of your own negotives. Moke 
veurwal effects, hide ugly walls, Reasonable prices. Mony 
viyles 


tion of the rate of loss of life due 
to traffic accidents. 

There have even been cases 
where advertising—and publicity 
—would seem by themselves to 
have caused a reduction in traffic 
deaths. One of these has recently 


Kelly-Smith Co 


Chicago 


San Francisco 


REPRESENTATIVES 


All Offices Co. Owned & Operated 
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been reported to me by Earl F. Similar Layouts Make 
Campbell, director of both the Same ‘Seed World’ Issue 


western office of the National 
Safety Council and of the newly- 
formed California chapter of the 
National Safety Council. The lat- 
ter began to develop a comprehen- 
sive highway safety program on 
Jan. 1 of this year. However, 
while still developing the broad 
program, they began _ successful 
efforts to step up safety advertis- 
ing and publicity throughout the 
state. The results were these: 

During the first five months of 
1953, highway deaths in California 
numbered 1,349—11% higher than 
the same period in 1952. In the 
first five months of 1954, the 
deaths totaled only 1,102—a de- 
cline of 247 or 18.3% below 1953. 
This was achieved even though 
motor vehicle miles in 1954 were 
5% higher than in 1953. 

This, I think, is as close as we 
can get to a “laboratory test.’”’ No 
other factor had been added to the 
“experiment.” Only increased ad- 
vertising and publicity were in- 
jected into the situation. It seems 
to me, therefore, that advertising 
and publicity can take credit for 
most if not all of this reduction in 
traffic deaths. 

ALLEN M. WILSON, 
Vice-President, The Advertis- 
ing Council Inc., Washington, 
DD. G. 

* * o 

Protests Views of British 
Bike Industry Spokesman 


To the Editor: We protest the 
inaccuracies which appeared in 


To the Editor: Coincidence. . 
coincidence! 
Both the ad of our 


RutTH G. HARTOGENSIS, 
Hartogensis Advertising Co., 
St. Louis. 


.|Add to this the fact that the 


client| been cut from 30% to 744% and it 
Thompson Chemicals Corp. and|is obvious why the British con- 
Robinson’s ad appeared in the|sider our market “lush.” 
same Seed World issue of June 4. 


The sudden popularity of im- 
ported bicycles into the U. S. was 
brought about by cheap prices 
based on cheap foreign labor— 
without regard to the fitness of 
the product for the needs of the 
customers to whom it was sold. 
Lightweight bicycles are not new; 
we have made them since before 
the turn of the century. So the 
British did not introduce a new 
style. They merely undersold us, 
and thus pirated a great portion of 
our home market with a product 
ill-suited to its needs. 


Wage rates in foreign bicycle 
factories are less than one-fourth 
those in American plants, Mr. 
Boulstridge’s comments notwith- 
standing. The British gained an- 
other price advantage by a 40% 
devaluation in their currency, and 
in many instances subsidized their 
industries to help them undersell 
in the American market to capture 
more dollars in exchange credits. 


American tariff on bicycles has 


The question is not one of propa- 
ganda, as Mr. Boulstridge suggests. 
It is a far more serious question of 
how far we can go in depriving 
American workers of their jobs 


before we wreck our own economy. 
Mr. Boulstridge may rest assured 
that the question will not be “dis- 
solved in mutual smiles.” 

Ray Burcu, 
Sales Promotion Manager, 
Arnold Schwinn & Co., Chi- 
cago. 
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OF TRADE, INDUSTRY OR SPECIAL- | 
How much money ean YOU save by converting 
to a NEW “FULFILLMENT” SYSTEM? 
Better check with us on Pg. 127 


PS SPECIALIZED PUBLISHING SERVICES 


(Media Records) 


for the benefit of foreign producers 


heading, “ ‘Skilled American Prop- 
agandists May Upset Lush U. !: 
Bicycle Market, British Fear.” | 
Evidently T. J. Boulstridge of | 
the British bicycle industry mis-_ 
understood much of what he saw, 
on his visit to the U. S. Or per-, 
haps his own press release is 
tainted with the touch of “skilled 
propagandists” and “a little exag- | 
geration.” 
In America, 99% of the bicycles 
in use are owned and ridden by 
boys and girls, mostly of grade 
school age. The American bicycle, 


and sturdy construction, answers 
their needs better than any other 
type bicycle made anywhere. 

In England, bicycles are used 
primarily by adults because the 
lower standard of living makes it 
impossible for the average wage 


tively few British children own 
their own bicycles. So when Mr. 
Boulstridge tries to imply by clever 
doubletalk that the British bicycle 


with its larger tires, wider rims 


The NEWS of the Rockies 


In 1953 we carried more than a thou- 
sand pages (more than a million lines) 
of retail grocery advertising. Three days 
a week, News readers shop the News 
first before they shop their food stores. 


earner to own an auto. Compara-_| 


your May 17 issue under the 


children, it simply isn’t true. 


has passed the test of time as a 
safe and dependable vehicle for 


| 


FULL ROP 
COLOR 


Available both 
daily and Sunday 
for greater impact 
in this powerful 
newspaper. 


Western 

New York's 
Only Morning and 
Sunday Newspaper 


. Pecific Coast 


Buffalo - EXPRESS — 


REPRESENTATIVES ; 
SCOLARO, MEEKER & SCOTT 


newspaper 


@ It’s the Sunday Courier-Express ... 
the State’s largest newspaper outside of 
Manhattan. It blankets a city zone of 755,948 | 
and a metropolitan area of 1,155,200. In the | 
whole 8-county Western New York market, 
it will carry your message to 69% of the 
463,400 families. And these are families with 
an average spendable income of $5,287. 


1 DOYLE & HAWLEY 


| fs: 


A Million Summer Tourists are 


All 


Florida's Billion dollar 
Gold Coast Booms 


Year ‘round 


pouring in for the biggest season 
ever — boosting summer business way over the best pre-war winter! 


A Million year ’round Residents are breaking new records in 


building and buying— in the nation’s second fastest-growing area! 


Hundreds of Millions in retail sales are being chalked up by 


year round advertisers who profit from 


market every month of the year. 


the entire Gold 
Coast at one 
low cost! 


See your 


SB&F man today. 


| 
| 
| the billion dollar potential of this bonus 
| 
| 


Don’t miss it! You can still schedule The 
Miami Herald all summer long, and sell 


The A 


| STORY, BROOKS & FINLEY, National Reps. 


amt 


JOHN S. KNIGHT, Publisher 


Affiliated Stations — WQAM, WQAM-FM 


The Miami Herald ALONE sells the Greater Miami Market. 
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You Ought ToKiow . . George Staudt 


When the smoke had cleared. 
from last week’s hectic National 
color pages during distributor and 
buyer conventions. Each division’s 
advertising and sales promotion 
|programs have been characterized 


Industrial Advertisers Assn.’s an- 
nual conference in Montreal, 
NIAA members found themselves 
with a new organization and a 
new post to fill—that of chair- 
man of the board. 

In spite of three hours of de- 
bate and occasional acrimony, 
however, the industrial advertisers 
required no time at all to decide 
upon George L. Staudt, manager of 
advertising and sales promotion, 
Harnischfeger Corp., Milwaukee, 
as the new board chairman. 

Mr. Staudt was a man who had 
held no previous national office, 
who had served only one year as 
a director and who had attended 
only one national conference. Yet 
a nominating committee had ap- 
proved his name unanimously, on 
the first mail ballot, after several 
other candidacies had met spirited 
opposition. 


= This widespread respect and 
popularity among NIAA members 
can be attributed both to George 
Staudt’s conduct of association af- 
fairs and to his accomplishments 
on his job, where he is known as 
an administrator, adept at adjust- 
ing differences and _ stimulating 
creative effort in agencies and as- 
sociates. 

Around Harnischfeger, in fact, 
the current enthusiasm for adver- 
tising and merchandising can be 
dated from 1950—George’s first 
full year as advertising manager. 
At that time one important divi- 
sion was suffering a bad case of 
overstocking among its distribu- 
tors. 


= Doctor Staudt’s remedies were 
a sales contest, an incentive pro- 
gram, a direct mail program, and a 
correspondence school for distrib- 
utors’ salesmen. Inventories melted 
in short order, and the particular 
division involved has been hiking 
its sales goals ever since. 

Other divisions have tackled 
“buyers’ markets” with traveling 


road shows, direct mail “gadget” 
programs, and flashy newspaper 


by a preoccupation with merchan- 
dising and _ follow-through, a 
dogged determination to make 
every advertising dollar exert its 
maximum impact on sales. 


= Surprisingly, George Staudt’s 
biography identifies him more 
closely with consumer advertising 
than industrial. Born in Pinckney- 
ville, Ill., and raised in Benton, 
Ill., he registered in three differ- 
ent  schools—journalism, com- 
merce, and engineering—at the 
University of Illinois, finally 
getting his B.S. degree by com- 
pleting an advertising course by 
mail. At Champaign he spent more 
time in activities—circulation man- 
ager of the Daily Illini, and four 
years of R. O. T. C.—than studies. 

George’s first job was in his 
father’s footsteps, with the Illinois 
Central Railroad, working first on 
the “I. C. Magazine,” and later as 
assistant advertising manager. In 
the late ’30s he received his in- 
doctrination in merchandising in 
the hard-boiled patent medicine 
field, writing Peruna and Kolor 
Bak commercials for hillbilly radio 
shows produced by the old Ben- 
son & Dall Advertising Agency. 

Military duty interrupted 
George’s consumer advertising ca- 
reer in 1940. Six years that fol- 
lowed are literally “blacked out” 
on his record. 

Even Gwen Staudt knows vir- 
tually nothing of her husband’s 
military service. It suffices that he 
returned to reserve status as a 
lieutenant colonel from his last 
assignment, as Chief, Counter-In- 
telligence Corps Branch, G-2, War 
Department. 


= The habit of silence has re- 
mained with George in civilian 
life, and has contributed much to 
his reputation as the man who says 


| 


George Staudt 


little, but usually gets in the last 
word. 

George bridged the gap from 
consumer merchandising to indus- 
trial advertising at Standard 
Register Co., Dayton, from 1946- 
49. When a management survey at 
Harnischfeger Corp. called for a 
strong advertising manager, Staudt 
was picked, in 1949. 

Although George is a prolific 
creator of ideas, and can write 
persuasive copy (away from his 
desk), his real strength is in ad- 
ministration in compromising con- 
flicting viewpoints among his as- 
sociates, and in stimulating maxi- 
mum creative efforts from his 
agencies. 


# All three of the Harnischfeger 
agencies—Buchen Co., Chicago; 
Hoffman & York, Milwaukee, and 
Burnett & Logan, Chicago—carry 
unusually heavy shares of the 
client’s advertising and merchan- 
dising job. Absorbed in every de- 
tail of their product divisions’ 
sales problems, they carry out 
their jobs with maximum del- 
egated responsibility and authori- 
ty. 


funds for the Milwaukee School of 
| Engineering and creating a prize- 
| winning “Fourth Man” film for 
the Council of State Chambers of 
Commerce. 

Despite the heavy duties of 
keeping up with the various P & H 
equipment markets, George has 
found time for activity in local 
community affairs—Boy Scouts 
and a citizens’ committee for im- 
proving school facilities in White- 
fish Bay, Wis. He’s been active in 
more than his share of professional 
organizations—NIAA, AFA (na- 
tional director), ANA (member of 
the program committee), Con- 
struction Equipment Advertisers 
(chairman), Direct Mail Adver- 
tising Assn. (nominating commit- 
tee), and American Marketing 
Assn, 


® His creative work has been rec- 
ognized in seven DMAA awards, a 
first award from the Chicago Fed- 
erated Advertising Club, two 
Freedom Foundation Medal 
awards, and a place among the 
“top ten” in the Putman industrial 
advertising awards. 

Although the walls’ behind 
George’s small office at the Har- 
nischfeger “main plant” in Mil- 
waukee are covered with placques 
and certificates, George measures 
his own job in terms of results. 
Every Harnischfeger division is 
currently outperforming its com- 
petitors, in increasing its share of 
the potential market. 

With characteristic modesty, 
George gives the credit to man- 
agement, product and sales or- 
ganization. And yet he smiles with 
satisfaction as he contributes a 
typical last word: 

“Advertising must have helped.” 


George Staudt’s 
agency service has helped him ad- 
minister a relatively large ($1,000,- 


approach to, 


Sales Training Guide Out 
A 20-page booklet, “A Check 


List and Planning Guide for Your 


000-plus) and complicated indus- Sales Training Program,” has been 
trial budget, with a relatively! published by Porter Henry & Co., 
small staff. It has also helped him|New York sales consultant and 


tackle a broad variety of collateral 
assignments from management, | 
such as taking a six months’ leave | 
of absence to work on the 1952 
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Capehart Boosts TV, 
Hi-Fi Budget; Sets 
$1,500,000 Campaign 


Fr. WAYNE, June 24—Capehart- 
Farnsworth Co. has mapped plans 
for a $1,500,000 advertising cam- 
paign for the second half of 1954. 
This represents a greatly increased 
budget for the company. 
Newspapers in selected markets 
will get heavy play in the drive to 
merchandise the Capehart hi-fi 
line of phonographs and new radio 
and television models. 

The tv sales pitch, according to 
Stan A. Morrow, director of ad- 
vertising, will emphasize the new 
tri-fi three-speaker sound system 
for spherical sound reproduction 
and the polaroid picture filter sys- 
tem. 

Included on the company’s mag- 
azine schedule are Collier’s, Holi- 
day, Life, Look, National Geo- 
graphic Magazine, The New York- 
er, Saturday Review of Literature, 
Sunset Magazine and The Saturday 
Evening Post. 

Capehart will also use radio and 
television spots, taxi boards, out- 
door posters and business news 
magazines. Network television is 
also under consideration. 

J. M. Mathes Inc. is the agency. 


CHARLES BEACH 

New RoOcuHELLE, N. Y., June 22— 
Charles A. Beach, 72, the original 
“Arrow collar man” of oldtime ad- 
vertisements, died of a heart at- 
tack last night. He had been as- 
sociated for 50 years with the late 
artist, Joseph C. Leyendecker. 


W. J. WILLIAMS 


KALAMAZOO, MIcH., June 22—W. 
Williams, 58, proprieter of W. J. 
Williams Advertising Agency, died 
June 20 after a nine months ill- 
ness. 

Born in Chicago, Mr. Williams 


| producer of training programs and| 


materials. Prepared in “check list” 
form, the booklet is available at no} 
charge from Porter Henry & Co., 


graduated from Western Michigan 
College of Education. He started 
‘his career with Claridge Fan Co. 
Kalamazoo, where he soon became 
lad manager. Mr. Williams left in 


Taft campaign, raising endowment 507 Fifth Ave., New York 17, N.Y. | 1925 to form his own agency. 
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Last Minute : Spot Broadcast Availabilities 
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pat: 3 


Rates for this feature: 12 lines (47 letters and spaces per line), including head- 
ing. $25.00. Minimum charge, $25.00. Each additional line, $2.00. No agency 
commission allowed on this feature. Write, wire or phone order to Wm. Hanus, 
Advertising Age, 200 E. Illinois, Chicago (11), Ill. (Phone: DElaware 7-1336). 


ERs Basa Roth 


As 


ARES “t 


ists” ...an organ, 


guitar, 
combo featuring Harriet Moore as vocalist. This 
period follows our popular 12:30 news.. 
sponsored on alternate days by Nutrena Mills. 
Reach the Iowa plus market with this good buy. 
Only $127.50 for time plus talent. 


x As of 5 p.m. EST Thursday, Sane 24, Al availabilities subject to prior oie. 


accordian and drums 


.and is 


TELEVISION | 
_ AVAILABILITIES | 


NEW YORK — WOR-TV 


Orders with copy accepted as late as 5 p.m. Thursday for Monday publication. 


RADIO 
“AVAILABILITIES | 


POS AR A AL ti in SRO SEG Sie AS BF a 


CHICAGO — WGN 


Earl Nightingale Program - selling 2 audiences of 
housewives, 9:30-10 a.m. and 3:05-4 p.m. Monday 
thru Friday. Commentary show conducted for 4 
years by Earl Nightingale, who won Sales Execu- 
tives Oscar in 1953 and Ill. Fed. of Women’s Clubs 
award in 1954. $285 weekly - 13 weeks firm - buys 
5 participations (Chicago’s most effective commer- 
cial treatment), plus personal contacts in chain 
HQ, plus 4 Feature Foods merchandisers working 
for you in the stores. For current success stories 
contact Ed Hart, Earl Nightingale, Inc., 441 N. 
Michigan, DElaware 17-1227. 


CHICAGO — WIND 


THE EDDIE HUBBARD 560 CLUB - Mon. thru 
Sat. 9:45-11:00 p.m. One % hr. available; 9:45- 
10:00 p.m. Show is long established “listening hab- 
it” with Chicago evening listeners. Average % hr. 


DENVER — KTLN 


Now 5kw day & nite offers ‘“‘Big-5 Personality 
Package” with 2-minute “salesmakers” in Joe 
Flood 3:00-4:30 p.m.; Alice & Len 9:30-10:30 a.m.; 
Kaytee Ellen 12:00-12:30 noon; Rich Froemke 2:00- 
3:00 p.m.; and Chuck Collins 5:30-6:15 p.m. One 
per day by each personality at $45.00 total weekly, 
fully commissionable, sells maximum audience 
KTLN’s - 391,000 - radio homeland. Contact KTLN- 
Denver, or any Radio-TV Representatives, Inc. 
office. 


DES MOINES — ERNT 


Just opened up - the Sunday morning newscast 
most everyone tunes to for the many Saturday 
night news developments and for complete weath- 
er news to plan Sunday's outing, gardening, trip 
or other activities. A long-established listening 
tradition and broadcast by Des Moines highest 
Hooper-rated station - famous for its news cover- 
age. Quarter hour at 10 a.m. reported by veteran 
newscaster Mac Danielson. Top-favorite record 
shows on both sides. 13 weeks at $49 per week. 
Call nearest Katz Agency office or call collect 
Paul Elliott, KRNT Des Moines, Iowa. 


rating is: 3.0 (PULSE) a rating that LEADS all 
indies and two nets. Hubbard has been entertain- 
ing audiences on WIND over 8 years on the same 


time period. Total cost - time and program - 13 


weeks firm - $410.95 per week. Fully commission- | dio. This quarter-hour has more audience than the 
same period on the next 7 stations combined. It 
is a WHO studio production .. 


able. Contact WIND Chicago, at WH 4-2170 or AM 
Radio Sales in New York or Los Angeles. 


DES MOINES — WHO 


| 12:45 - 1 p.m. Tuesday, Thursday & Saturday. One 
of the highest rated quarter-hours in Iowa Ra- 


PHILADELPHIA — WCAU 


FOR WOMEN ONLY, with Creighton Stewart, 
10:00-10:15 a.m. and 11:30-11:45 a.m. Monday thru 
Friday, has been Philadelphia’s top rated local 
women’s program since its inception in August, 
1945. Current Pulse ratings are 4.7 and 6.0. Five 
participations a week are currently available: 3 in 
the early segment. 2 in the late, the first week; 
then on a rotating basis. One time rate per an- 
nouncement: $75.00. Contract WCAU, Greenwood 
7-8300, or CBS Radio Spot Sales. 


ST. LOUIS — KMOX 


THE CLOCKWATCHER (8:15-8:55 a.m., Monday- 
Friday; 8:15-8:45 a.m., Saturday) is a fast-paced, 
highly entertaining disc jockey program, featuring 
Curt Ray, versatile entertainer and ace salesman. 
It is St. Louis’ highest rated local daytime radio 
program (except for news); current weekday Pulse 
rating: 6.2. Six participations per week currently 
available. Gross rate per announcement: $85.8v. 
—* KMOX, CEntral 8249, or CBS Radio Spot 
ales 


WASHINGTON, D. C. — WRC 


SHOW TUNE TIME - Featuring popular Mac Mc- 
Garry - Monday thru Friday 7:00-7:30 p.m. Mac 


Outstanding First-Run feature-length film package 
available. Will pull weekly rating of 70.0 - 6,321,000 
viewers, at a cost-per-thousand pcr commercial 
minute of 65¢. Includes 30 post-1948 titles ($45,- 
000,000 in production), 17 Academy Award-winning 
stars, and will be backed by thousands of dollars 
in advertising. For complete details, wire today. 


NEW YORK — WOR-TV 


Children are spellbound by The Merry Mailman 
each day, Monday thru Friday, 6:00 to 6:45 PM. 
Ray Heatherton and his cast of delightful charact- 
ers will deliver an audience for you at a cost-per- 
thousand viewers as low as 68¢. And the rating 
of this show is on the increase. This month's 
rating is 18% higher than last. Cost per minute 
participation - $200. 


OMAHA — WOW-TV 

“TV News Roundup” - 10:07% to 10:224% p.m. 
Available for full sponsorship Tuesday and Thurs- 
day. Oldest night-time news program in this mar- 
ket. Features WOW-TV News and Special Events 
Director Ray Clark, who’s been with show since 
beginning. Ray well known in this area through 14 
years of service at WOW and WOW-TV. Program 
prepared by largest television news department in 
this area, using local film and still photos plus In- 
ternational News Service Facsimile. Full sponsor- 
ship $230.00 flat per night, fully commissionable. 
Contact any Blair-TV office or Fred Ebener, 
WOW-TV, Omaha. 


emcees a new, popular show of recorded music 


and Hollywood productions. Mac’s years of show- 
manship and experienced, “low-key” salesma’ 

really get results from a large after-dinner audi- 
ence. $45 gross per 1i-minute participation. $120 
gross per program, plus $15 net commissionable 
for talent per program. Contact WRC Sales De- | 
partment, Washington, D. C. or your nearest NBC | 


. the “Instrumental- 


Spot Sales office. 


featuring selections from outstanding Broadway | 


ROCHESTER, N. Y. — WHAM-TV 


FULL-LENGTH FEATURE MOVIES - 11:15 p.m. 
Wed., Thurs., Fri.; 11:30 p.m. Sat. Available for 
minute participations ($60.00 single rate) or par- 
tial or complete sponsorship ($250.00 to $550.00). 
| stute, are high-grade features, not run-of-the-mill 
stuff. WHAM-TV Sales Dept. or your nearest 
ee office will gladly supply full de- 
’ tails 
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Advertising Age, June 28, 1954 


292 ANPA Papers 
Use Column Widths of 
Less Than 12 Picas 


(Continued from Page 43) 
Oakland Tribune 
Times, Palo Alto, Cal. 
Telegram-Tribune, San Luis Obispo, Cal. 
Press Democrat, Santa Rosa, Cal. 
St. Petersburg Times 
Tallahassee Democrat 
Cedar Rapids Gazette 
Louisville Courier-Journal and Times 
News, Framingham, Mass. 
Gazette, Haverhill, Mass. 
Grand Rapids Herald 
Grand Rapids Press 
Kalamazoo Gazette 
Chronicle, Muskegon, Mich. 
Times Herald, Port Huron, Mich. 
Binghamton Press 


Rochester Democrat & Chronicle and 


Times Union 
Tribune and Democrat, Johnstown, Pa. 
Eagle-Times, Reading, Pa. 
Nashville Banner 
Nashville Tennessean 
Fort Worth Star-Telegram 
Daily Mail, Charleston, W. Va. 


Herald-Dispatch and Advertiser, Hunting- 


ton, W. Va. 
Milwaukee Journal 


11 Picas, 8 Points 


Honolulu Advertiser 

Honolulu Star-Bulletin 

Post-Journal, Jamestown, N. Y. 
Pittsburgh Sun-Telegraph 

Herald and Standard, Uniontown, Pa. 


11 Picas, 6 Points 


Birmingham News and Post-Herald 

Mobile Press and Register 

Phoenix Republic and Gazette 

Arkansas Democrat, Little Rock 

Arkansas Gazette, Little Rock 

Bakersfield Californian 

Fresno Bee 

Hollywood Citizen-News 

Long Beach Independent and Press-Tele 
gram 

Los Angeles Examiner 

Los Angeles Herald Express 

Los Angeles Mirror 

Los Angeles Times 

Modesto Bee 

Monterey Peninsula Herald 

Pasadena Star-News 


Daily Press and Enterprise, Riverside, Cal. 


Sacramento Bee 

Sacramento Union 

San Francisco Call-Bulletin 
San Francisco Chronicle 

San Francisco Examiner 

San Francisco Commercial News 
San Jose Mercury and News 
Santa Barbara News-Press 
Denver Post 

Sentinel, Grand Junction, Colo. 
Hartford Courant 


Hartford Times 
Advocate, Stamford, Conn. 
Washington Post & Times Herald 


Des Moines Register and Tribune 
lowa City Press-Citizen 
News-Herald, Hutchinson, Kan. 


Press, Pontiac, Mich. 
Duluth Herald and News Tribune 
Minneapolis Star and Tribune 


Washington Star : Kansan, Kansas City, Kan. St. Paul Dispatch and Pioneer Press ODE 

Times-Union, Jacksonville, Fla. Topeka Capital and State Journal St. Louis Globe-Democrat When ye M RNIZE ee home 
Miami Herald Wichita Eagle St. Louis Post-Dispatch odd 3 

Miami News Baton Rouge State-Times and Morning} Tribune and Leader, Great Falls, Mont. the S GFE mM Your favor that 

Atlanta Journal and Constitution Advocate Star and Journal, Lincoln, Neb. 

Ledger and Enquirer, Columbus, Ga. American Press, Lake Charles, La. Omaha World-Herald THE 

Telegraph and News, Macon, Ga. New Orleans Item Times, Bayonne, N. J. 

Tribune, Hilo, Hawaii New Orleans Times-Picayune and States | Courier-Post, Camden, N. J. MORTGAGE LENDER 


Free Press, Nampa, Ida. 
News-Gazette, Champaign-Urbana, Il. 
Chicago American 
Chicago News 
Chicago Tribune 
Commercial-News, 


Shreveport Times and Journal 

Press Herald, Evening Express and Sun- 
day Telegram, Portland, Me. 

Baltimore News-Post 

Baltimore Sun 

Christian Science Monitor, Boston 


Newark News 

Newark Star-Ledger who 
News, Perth Amboy, N. J. | 
Courier-News, Plainfield, N. J. 
Albany Knickerbocker News 
Albany Times-Union 


finances the 


mi. modernization 


Danville, 


Courier-News, Elgin, Ill. Boston Globe Brooklyn Eagle MORTGAGES 
Herald-News, Joliet, Il. Boston Herald and Traveler Buffalo News for you 

Daily Dispateh, Moline, Ill. Boston Post Star Gazette and Advertiser, Elmira, N. Y. 

Star and Register-Republic, Rockford, Ill.| Record, Chelsea, Mass. Long Island Press, Jamaica, N. Y. reads 


Illinois State Journal and Illinois State 
Register, Springfield, Il. 

Indianapolis Times 

Indianapolis Star and News 

South Bend Tribune 

Hawk-Eye Gazette, Burlington, Ia. 
Democrat and Times, Davenport, Ia. 


Recorder-Gazette, Greenfield, Mass. 
Transcript-Telegram, Holyoke, Mass. 
News-Tribune, Waltham, Mass. 
Telegram-Gazette, Worcester, Mass. 
Detroit Free Press 

Detroit Times 

Flint Journal 


Star-Journal, Long Island City, N. Y. 
Times, Mamaroneck, N. Y. 

Daily Argus, Mt. Vernon, N. Y. 
Standard-Star, New Rochelle, N. Y. 
New York Times 

Niagara Falls Gazette 
Citizen-Register, Ossining, N. Y. 


house+home 


the greatest influence in homebuilding 


STAND-OUT 
STREAMERS 


COLORFUL 
CATALOGS 


a 


Is your sales progress lagging because of listless literature? 


Discount Houses — 


% 


“There is no such thing as a fair price or an 


unfair price. There is only the right price, and 
that in the last analysis can be set by nobody 


There is a leader in every media field. 
Barron’s is the authoritative national 
business and finaricial weekly. As such 
it attracts the close attention of 


This “community” is populated by i 

ential men who have a special interest 
in learning more about your corporate 
activities. Can there be a more logical 
medium for your corporate advertisin ? 


i ee 
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A Dow Jones Publication - 40 New St., New York 


Is pallid printing pulling the punch of your brochures 
—catalogs—maps—charts—car cards—calendars ? 


Let INLAND help you lift their sales allure with crisp 
and lively colors, precisely laid on by huge, modern litho 
presses! We can (and we'll be glad to) show you 

dozens of examples which point up the dramatic 
difference—and which should suggest your possibilities 
for more productive sales printing with litho. 


INLAND’s versatile equipment is backed up by the skill 
and experience that mean sensible costs as well as fine 
results. Call us in for ideas—you'll like the way we work! 


FLASHING 
FOLDERS 


INLAND LITHOGRAPH COMPANY 


LITHOGRAPHED SALES PRINTING OF ALL KINDS— 
INSERTS — CHILDREN'S BOOKS—POINT OF PURCHASE 


328 So. Jefferson St.. Chicago 6 * RAndolph 6-3256 


BEAUTIFUL 
BOOKLETS 


LIVELY 
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Star, Peekskill, N. Y. 

Item, Port Chester, N. Y. 
Poughkeepsie New Yorker 
Syracuse Post-Standard 

Syracuse Herald-Journal 

Daily News, Tarrytown, N. Y. 
Utica Observer-Dispatch 

Utica Daily Press 

Reporter Dispatch, White Plains, N. Y. 
Herald Statesman, Yonkers, N. Y. 
Charlotte News 


Charlotte Observer 

Herald and Sun, Durham, N. C. 
Herald, Grand Forks, N. D. 
Repository, Canton, O. 
Cincinnati Enquirer 

Cincinnati Times-Star 


Cleveland Press 


Chronicle-Telegram, Elyria, O. 
Democrat-Herald, Albany, Ore. 
Register-Guard, Eugene, Ore. 
Portland Oregon Journal 


@aumnun 


j To move 
warehouse inventory 
in the Quad-Cities 
advertise where 57% 
of Quad-Citians live: 
Rock Island, Moline 


and East Moline. 
They read these newspapers: 


The MOLINE Dizoated 
Zhe ROCK ISLAND 7egucs 


Portland Oregonian 

Capital Journal, Salem, Ore. 

Times, Chester, Pa. 

Times, Erie, Pa. 

Patriot and News, Harrisburg, Pa. 

Intelligencer Journal and New Era, 
Lancaster, Pa. 

Daily News, McKeesport, Pa. 

Derrick and Blizzard, Oil City, Pa. 

Philadelphia Bulletin 

Philadelphia Inquirer 

Pittsburgh Post-Gazette 

Times, Scranton, Pa. 

Herald, Sharon, Pa. 

Valley News, Tarentum, Pa. 

Knoxville News-Sentinel 

Memphis Commercial Appeal and 
Press-Scimitar 

Amarillo Globe-Times and News 

Dallas News 

Dallas Times Herald 

Houston Chronicle 

San Antonio Light 

Ogden Standard-Examiner 

Salt Lake City Tribune and Deseret 
News-Telegram. 

Press and Times-Herald, Newport News, 
Va. 

Daily Herald, Everett, Wash. 

Tri-City Herald, Pasco, Wash. 

Seattle Post-Intelligencer 

Seattle Times 

Tacoma News Tribune 

Herald and Republic, Yakima, Wash. 

Intelligencer and News-Register, 
Wheeling, W. Va. 

Press-Gazette, Green Bay, Wis. 

News, Kenosha, Wis. 


S 


FIRST OF SERIES—This giant-size poster depicting the industrial strength of Delaware 
Valley, U. S. A., was erected by the Philadelphia Inquirer on the grounds of the 
Baldwin-Lima-Hamilton Corp. at Eddystone, Pa. These postings, 43x15’, will be erected 
by the newspaper on industrial plant sites adjoining arterial highways throughout 


the area. General Outdoor Advertising Co. is the plant operator. 


Tribune, La Crosse, Wis. 

Capital Times and Wisconsin State 
Journal, Madison. 

News-Herald, Marshfield, Wis. 

Milwaukee Sentinel 

Telegram, Superior, Wis. 

Spectator, Hamilton, Ont. 

Ottawa Citizen 

Province, Vancouver, B. C. 

Vancouver Sun 

Chronicle-Herald and Mail-Star, Halifax 


the Farmer-Stockman 


Ce a aaa 


To ring-up sales in Texas, simply follow the lead of “Simplex”! 


. 


The Simplex Manufacturing Company, located in MeQueeney, Texas, 


manufactures crop dusting machinery. Living in Texas and working with the 
farmers of that state, these Texans know which farm publication is most widely 
read. And they do not hesitate to invest their beginning advertising funds ex- 


clusively in the Farmer-Stockman. 


Whether large or small... discerning Texas advertisers have been quick to 


learn that, to make their advertising dollars count most, they can depend upon 
the Farmer-Stockman to boost their sales in the rural Southwest. 


406,082 


SUBSCRIBER FAMILIES 


; a 229,797 
Oklahoma ................ 118,035 
RE 24,431 
Arkansas .................. 19,361 
New Mexico ............ 4478 
a caincssiteane 4A20 


ae 406,082 


Serving the Rural Southwest for 43 Years 


Owned ond Operated by The Oklahome Publishing Compeny ® The Deily Oklchoman, Oklchome City Times © WKY ond WKY-TV © Represented by THE KATZ AGENCY, INC. 


the Farmer-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


11 Picas, 3 Points 


New York Herald Tribune 


9-COLUMN PAGE 
1l Picas, 8 Points 


Post-Tribune, Gary, Ind. 


1l Picas, 6 Points 


Press, Middletown, Conn. 


Telegraph, Alton, Il. 
News-Tribune, La Salle, Iil. 
Patriot Ledger, Quincy, Mass. 
Detroit News (classified only) 
Bergen Record, Hackensack, N. J. 
Union Sun & Journal, Lockport, N. Y. 
New York Journal-American 

Free Press, Burlington, Vt. 

Times, Barre, Vt. 

Free Press, London, Ont. 

Toronto Star 


6-COLUMN PAGE 
11 Picas 
Chicago Sun-Times 


5-COLUMN PAGE 

11 Picas, 9 Points 
Boston Record and American 
New York News (Fall, 1954) 


Market Research Council 
Honors University Student 
The Market Research Council, 


|New York, has chosen Darrell D. 
|Tanner, 24-year-old senior at 
‘Brigham Young University, Provo, 
Utah, as winner of its first na- 
tional student award in marketing 
'research. His prizes were $100 in 


‘cash and a trip to New York, 


_where he attended a council meet- 
ing June 18. 

Mr. Tanner’s project, selected as 
the best among applicants from 33 
universities in 21 states, involved 
interviews with shoppers to de- 
termine the desirability of loca- 
tions for retail stores. One result 
of his research reportedly was an 
increase in value of one location 
in Provo from $75 to $150 per 
front foot. 


“Unions are either free associations of men, 
or they are marauding bonds bent on exercis- ,) 
ing destructive political and economic power. | 2 
The former should have a place in American § 
society. Against the latter the door should be © 


i fl eee oes 
Barron’s talks plainly, lively, informa- 
tively. In doing so, Barron’s appeals to } 
thousands of thoughtful investment- ( — 
conscious businessmen with a stake 
America’s economic future. as 
In fact, Barron’s readers are men whose 
interest in your’ company’s affairs is 
sec only to your own interest. Can 
there be a more logical advertising 


- BARRON’S 


~ § Dow Jones Publication - 40 New $t., New York j 
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Salesense in Advertising... 


I Have Little Faith 
in the Statistical Man 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Wrote Hal Boyle in his newspaper col- 
umn several weeks ago: “Anybody who 
goes back and sits on the front porch of 
his boyhood home will find he really hasn’t 
learned much about life that he couldn’t 
have found out if he 
had never strayed from 
his porch. 

“Any single city 
block in America, over 
a period of time, will 
reflect all the major 
joys and sadness, the 
defeats and the vic- 
tories, that a man will 
encounter if he travels 
the whole wide world 
to study the fabulous human race...” 

I was reminded of this when I read a 
recent speech by Alfred Stanford, pub- 
lisher of the Citizen, Milford, Conn., as 
reported in the May 17 issue of ADVERTIS- 
Inc AGE, commenting on the advertising 
business, as it is practiced today in New 
York. Mr. Stanford said this: 

“It just isn’t considered safe to base 
decisions that may involve a $10,000,000 
expenditure in one year on such fugitive 
material as one’s impressions of how a 
specific fellow down the street, Joe Smith, 
might react.” 


James D. Woolf 


a Mr. Stanford, it appears, thinks it is 
much safer to direct advertising at Joe 
Smith than at a “ghost—the statistical 
man.” Agreeing with Hal Boyle, he as- 
serts that there is more to be learned 
about people on the village green than 
over frog legs Provencal in Sardi’s 
restaurant. 

I have no confidence in my impression 
of how one specific fellow might react to 
my copy ideas. But I have even less con- 
fidence in the “statistical man.” I must 
say that, in general, I belong to the Boyle- 
Stanford school of thought. On the basis 
of what experience I have had, which is 
considerable, I do not believe statistics 
teach the adman much about life. I do 
not know of any really great advertising 
ideas that were inspired by pie charts 
and tables of percentages. 

What advertising deals with is wants 
of people. What is wrong with statistics 
is the fact that interviewing, no matter 
how “scientific” the method, so often fails 
to get at the truth. The reason for this 
resides partly in the fact that no “truth” 
exists: most people most of the time 
don’t know actually what they want. In 
certain instances they know what they 
think they want, or what they think they 
ought to want, or what they think is the 
socially correct or presumably intelligent 


way to vote. In certain other instances, 
and they are many, the interviewee sim- 
ply doesn’t know what he wants or what 
he ought to want; hence, being too vain 
tc admit his stupidity, he’ll say most 
anything that flatters his ego. 


m Advertising, like inventions, creates 
NEW WANTS. Nobody consciously 
wanted the glue-backed postage stamp 
before it was invented by an English 
government employe; in fact, it might 
have perished but for the favorable pub- 
licity given it by Charles Dickens. People 
laughed at the first horseless carriages 
and the first safety razors, and women 
were outraged when Odo-ro-no, the first 
deodorant, was advertised. There is no 
evidence, as far as I know, that a con- 
sciously realized consumer want for ccrn 
in flake form inspired Messrs. Post and 
Kellogg to invent their new specialties. I 
doubt very much that any substantial 
number of housewives asked Procter & 
Gamble to come forth with Crisco, the 
first national vegetable shortening. 


s No theatrical producer I know of under- 
takes a study of consumer wants when 
deciding on whether or not to go ahead 
with a play. He proceeds to ‘‘manufacture” 
his “product” and then makes a “sales 
test” in Albany, or Washington, or wher- 
ever. No song writer directs his lyrics at 
a “statistical man.” It wasn’t pie charts 
and statistical tables that inspired “A 
Streetcar Named Desire” and “The Robe.” 

Can you imagine a novelist research- 
ing a thousand guinea pigs with some 
such question as this: “I am thinking of 
writing a novel about a soldier and a 
sailor competing for the hand of a red- 
headed girl. Would you like it better, do 
you think, if the soldier were a Marine? 
And should the girl be a blonde instead 
of a red-head? Which locale do you vote 
for—New Orleans, San Francisco, or 
Miami? And do you like lots of dialogue? 
In short, what kind of novel do you 
want?” 


a Hardly more dependable, I am afraid, 
is a great deal of the interviewing about 
products. “We are about to write a cam- 
paign of advertising for Product X, a new 
soft drink. We are undecided about what 
color it should be. Which do you prefer— 
red, yellow, brown, or green? We can 
make it sweet, medium-sweet, very sweet, 
or dry, medium-dry or very dry. What’s 
your vote? We can sell it either in bottles 
or cans. What do you think? We are con- 
sidering fortifying it with Vitamin B. 
How do you think you’d like that? Do you 
prefer plenty of carbonation, or just a 
little? Why do you drink soft beverages— 
for their taste enjoyment, as a thirst- 
quencher, or for a lift when you are 
tired?” And so on. 

The point is this: People en masse do 
not lead—they follow. They have certain 


Mailing List Correction Made Easy 


What's the Future of Paid TV? 


basic needs that are imperative—food, 
shelter, etc. Their wants are acquired. It 
is a primary function of advertising to 
create new wants, and in this respect ad- 
vertising deserves vast credit for Amer- 
ica’s fabulous standard of living. 


The Eye and Ear Department... 


Attention Value Overdone: C. M. 


Break-Even Point Is Movable: Weiss 


If you have an idee that your common 
sense tells you the Arnerican people can 
be taught to like, don’t stray too far away 
from your front porch and don’t be in- 
timidated by a table of percentages and 
the “statistical man.” 


‘Ti’s Got to Be Good’ Slogan Would 
Fit Subscription TV 


Another experiment in _ subscription 
television is taking place in New York on 
WOR, a station that has been noted fcr 
its difficulty in making money. This leads 
advertisers and broadcasters into the 
realm of speculation as to the future of a 
form of television wherein the viewer, 
by paying a dollar or so, can receive a 
special show, presumably a concert, an 
opera, a prime sporting event, or first 
run movies, without being exposed to the 
interruptions of crass commercials he 
must endure as a price of free enter- 
tainment. 

What is the evidence to date? Will it 
be television’s future pattern? Will it 
save marginal staticns? Will it drain 
audiences from commercial television to 
the extent that advertisers’ potential 
audiences will dwindle alarmingly? 

To date the evidence generally has 
been inconclusive. It has shown only that 
some homes are willing to pay for enter- 
tainment provided it is good enough and 
provided that the alternative entertain- 
ment leaves something to be desired. In 
all probability the New York test will 
be equally inconclusive. 


ws Since most experts will agree that the 
basic motivation to put out hard earned 
money to be entertained at home has got 
to be superb programming, what will that 
programming be and where will it come 
from? 

1. Operas? Unfortunately, opera attend- 
ance is limited to a small percentage of 
U. S. citizens. No opera so far can reach 
the least common dencminator in a mass 
medium like television. It would be per- 
fectly feasible for opera to be peddled 
over a classic station in some areas—New 
York, Chicago, and San Francisco princi- 
pally—and collect enough money to save 
the Met, but this problem will not 
seriously affect advertisers, since the 
kind cf person who would pay to see an 
opera would not be a likely prospect to 
be watching normal tv fare. 

2. Sports events? No doubt an occasional 
heavyweight fight, the Olympics well 
edited, a championship football game or 
the World Series would command a sub- 
stantial paid tv audience. But these are 
rarities and are already fairly well cov- 
ered by free television. It is unlikely that 
these events will end up in sufficient 
quantity to motivate a home to be a regu- 
lar subscriber. 

3. A concert? All the comments ap- 
plicable to opera apply here. 


4. First run movies? In the first place, 
there is a difference of opinion as to 
what caused the slump in the motion pic- 
ture box office. Some say that it was 
laziness on the part of the people who 
suddenly didn’t have to go out and stand 
in line to be entertained. Others say that 
the deteriorating quality of motion pic- 
tures drove the customers away. If you 
have seen any movies lately, you’ll agree 
that, with several notable exceptions, the 
quality is at an all-time low. Television 
quality is slowly rising, as laid-off motion 
picture stars, writers and directors follow 
the golden grail; conversely, motion pic- 
ture quality on the whole is sinking in the 
West. Ergo, only super supers can cause 
househclders to pay money. And if the 
super supers are given over to subscrip- 
tion television, the motion picture in- 
dustry must be resigned to losing its 
theaters. It is unlikely, therefore, that the 
motion picture industry will choose to 
commit suicide. 

The chance of a station’s being saved 
by lending itself, even now and then, to 
subscription television is begging the 
question. The problem is still one of 
reasons for paying $50 to convert for up- 
stairs reception. In some areas, where 
there is enough population to support a 
fifth or even a fourth station, and that is 
the marginal station in every respect, it 
would behoove that station to make a 
deal to carry subscription tv from time to 
time; but if you are thinking of inverting 
in a station like that, buy General Mi “ors 
stcck instead. 


= Let us not confuse theater television, 
where the consumer must get off his 
canetta and go to a theater to see a Broad- 
way play or an opera or a heavyweight 
fight, with sit-at-home-and-pay television. 
Theater television may work instead of 
home-paid television. It could not work 
well if home-paid television had the same 
events in competition, however. 

If home-paid television gets by the FCC 
hurdle and one of the systems for paying 
is perfected, it will undoubtedly drain off 
some of the dwindling percentage of 
homes available to watch free commercial 
television. It is not likely that even under 
optimum conditions it will materially re- 
duce the size of the mass audience com- 
mercial television garners. If it does, the 
sponsors may ask for price adjustment on 
tv time. 

In general, it is safe to conclude that 
commercial television will offer programs 
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of sufficient quantity and quality, of 
every nature to suit every taste, from 
cultural to slapstick, to combat the inroads 
of paid television. And who wants to pay 
a dollar when he can get the same thing or 
better free for the small price of watch- 


Employe Communications... 


ing commercials amounting to 10% of the 
program time? And speaking of com- 
mercials, when the troops overseas were 
shown U. S. television with the commer- 
cials deleted, what was the one thing they 
missed? The commercials. 


A Merchandiser in Communications 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting service in em- 
ploye relations.) 

At the recent convention of the National 
Industrial Advertisers Assn. in Montreal, 
George L. Staudt, advertising manager of 
Harnischfeger Corp., Milwaukee, was 
named chairman of the group. This was a 
wise and commendable choice, since Mr. 
Staudt’s is one of the nimblest brains in 
the advertising fraternity. He is an able 
organizer and an individual deft in getting 
people to pull together. Under his leader- 
ship, NIAA should make real strides. 

What many people don’t know about 
Mr. Staudt is that he also has a green 
thumb in the garden of employer-employe 
communications. He believes that the ad- 
vertising function and the personnel func- 
tion of a company are not coldly separate. 
He feels that the aims of a personnel de- 
partment can be prodded along to 
achievement by the sensible cooperation 
of the advertising department, using ad- 
vertising methods. 


= Some months ago the Milwaukee man- 
ufacturer (overhead cranes, truck cranes, 
welding equipment, power shovels, diesel 
engines, prefab homes etc.) sensed the 
need for making employes more quality- 
minded. Like a hundred other industries, 
this one was feeling the cutting competi- 
tive edge, and manufacturers throughout 
the industry wanted to be well prepared. 

Now, under normal factory circum- 
stances, this headache would have been 
passed around among the operating heads, 
sifted down to supervision and then—in 
diluted form—passed along to employes, 
to be forgotten at once. Mr. Staudt took 


On the Merchandising Front... 


Breaking the High 


By E. B. Weiss 
(Mr. Weiss is director of Merchan- 
dising, Grey Advertising Agency, 
New York.) 

Several months ago, Mill & Factory 
published the results of a competent sur- 
vey it made among industrial companies 
—a survey which inquired into the point 
at which these manufacturers begin to 
throw off a profit on production opera- 
tions. 

That, dear readers, is the “break-even” 
point. 

Periodically, we hear a good deal about 
the break-even point. Generally, discus- 
sions of the break-even point are ac- 
companied by great head-wagging be- 
cause the break-even point is always 
back-breakingly high, even when profits 
break all records! 


es In this particular study, manufacturers 
were asked to take 100% as representing 
their full production capacity. They were 
then requested to indicate at what per- 
centage of full capacity they must oper- 
ate in order to begin to show a profit. 

I am not going to give you the statistical 
summary. It’s available through Mill & 
Factory. 

I’m not giving it to you because, to my 


the stand that a quality program required 
several things: the blessing and coopera- 
tion of top management, something ex- 
citing in the way of a program, the close 
teamwork of the personnel department 
and advertising, and the sincere and con- 
tinuous interest of the people in the 
plant. 

Mr. Staudt conferred with Harnisch- 
feger’s able personnel chief, Tom Swain, 
and together they developed a lively qual- 
ity campaign, a contest that ran for sev- 
eral weeks. It was pushed, promoted and 
popularized through bulletin boards, let- 
ters from officials to employe homes, the 
employe paper and—more than through 
any other method—by the ceaseless word- 
of-mouth advertising it received in all 
plants. 


= The prizes were heavy attractions: The 
first was an eight-day trip by air, with all 
expenses for two, to Mexico; the second 
was a weekend in New York City. Amer- 
ican Airlines handled the travel assign- 
ment for Harnischfeger. 

The best evidence that merchandising in 
communications pays off is that the com- 
pany management, having finished the 
first contest, immediately embarked upon 
a larger, longer contest. With the first 
prize yet to be announced, the second 
prize is a color tv set, and the third a trip 
for two by air to the Rose Bowl game next 
January. 

Mr. Staudt’s belief is that, if employes 
are to be interested in and aroused about 
company programs, then they must be in- 
vited to participate, with enthusiasm. To 
the problems of communicating with em- 
ployes George Staudt is bringing fresh, 
stimulating solutions. 


Break-Even Point 


way of thinking, of all of our economic 
Statistical absurdities (and I have been 
contending for years that our economic 
statistics are almost fantastically absurd), 
there is nothing more absurd than com- 
mon business attitude toward this much- 
worshipped, regularly-trotted-out figure 
indicating a manufacturer’s break-even 
point. 

You see, the position is taken by so 
many business managers (economists, 
too), and the assumption carefully cre- 
ated, that the break-even point is as im- 
movable as the Rock of Gibraltar. 


a The uncomfortable truth is that of all 
the “soft” spots in an economy that has 
indisputably been softened by a decade 
of largely unearned prosperity, none is 
softer than the sum total of the com- 
ponents that go to make up the break- 
even point of a business. We have “soft” 
salesmen; “soft” advertising; “soft” this 
and “soft” that. But the current high 
break-even point is largely the accumu- 
lated total of all of the softnesses, all of 
the extravagances, all of the wastes that 
are the inevitable residue of 10 too-won- 
derful years. 

We hear about a generation of sales- 
men who have really never had to sell. 


Advertising Age, June 28, 1954 


The Creative Man’‘s Corner... 


Artificial Respiration 


They would have burned her at the stake! 
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Thanks to the Bituminous Coal Industry, 
you live handier, healthier and happier! 


Bituminous Coal... America’s No. t Energy Resource 
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Believe it or not, this advertisement is about the fascinating subject of coal 
and the many substances drawn from it—aspirin, paint and plastics, sulfa ~ 
drugs, nylon, fertilizers, dyes, flavorings—some 200,000 in all. 

It tells the part bituminous coal is playing in our economy and touches on 
that perennially interesting topic: the possible exhaustion of our natural re- 
sources. Coal, chief source of power in our economy, is, it reassures us, in 
plentiful supply with enough to last for centuries. 

In addition, it appears in a magazine addressed primarily to people who 
buy it largely to read about such subjects. 

The ever-present advertising man, however, had to give it his unmistakable 
touch. A young modern housewife tied to a stake, with a frying pan in her 
hand, about to be burned alive by a group of people long under the sod, 
forgotten and harmless. 

This incredible, purely fabricated situation is presented presumably because 
“attention” and “interest value” are needed. 

We cringe when we see such assumptions that the public has to be given 
artificial sources of interest. Does the advertising man who credits the public 


with so little intelligence ever wonder with what degree of intelligence the 
public credits him when it sees such masterpieces of vapidity as this? 


We hear about a generation of advertising 
men, marketing men, merchandising men 
reared in a seller’s market. But we hear 
nary a word about a generation of busi- 
ness managers who have never been 
called upon to sweat out a solution to 
an economically high break-even point! 

The break-even point—a highly elas- 
tic figure, incidentally, in most businesses 
—is not at all sacred. On the contrary, 
there is scarcely a business of any size 
in this nation that will not amaze itself 
at its ability to shrink that break-even 
point figure, once sheer necessity makes 
that achievement vital. 


w= As a matter of fact, a number of busi- 
nesses have, for the last year or so, dem- 
onstrated how a concerted attack on the 
break-even point can compel that figure 
to point downward; sometimes quite 
sharply. For example, the manufacturers 
of farm equipment, who were among the 
early businesses to develop a first-hand 
acquaintance with a true buyer’s market, 
have taken some high, wide and hand- 
some liberties with break-even points. 
Indeed, several of these manufacturers 
who had increased prices just a short 
time before, “because our high break- 
even point would not otherwise permit 
a profit,” suddenly discovered that they 
could rescind the price increase, improve 
the product or cut the price, and still not 
go into the red. They really gave their 
break-even points a trimming! 

Of course, there are ways—and ways— 
of slashing the break-even point. One of 
the “traditional” techniques was to cut 


the advertising budget. That particular 
technique has probably been less in evi- 
dence, during the current business slide- 
off, than was ever previously recorded 
during any similar period in advertising’s 
history. 


a In any event, getting back to that 
Mill & Factory study, I note that some 
43% of the companies that replied de- 
clared that their break-even points were 
higher than for the same period a year 
ago. Only 8% reported a lowered break- 
even point, and 49% reported that the 
figure hadn’t changed. 

It’s my contention that, by the end of 
this year, it will be enormously impor- 
tant, if a similar study is made, to find 
that practically no companies have had 
a further jump in their break-even point 
and that at least 50% of the manufactur- 
ers have cut down their break-even point 
substantially. 

I maintain that this is enormously im- 
portant because a fall-off in business 
is a perfectly normal developmeni. It’s the 
corrective that must come along period- 
icaly in order to compel business to con- 
centrate on the job of purging itself of 
boom-inspired excesses. 

However, the drop in business is not, 
of and by itself, the corrective. On the 
contrary, droopy volume is simply the 
prod that must spur business management 
to manage a business more economically. 
If that doesn’t happen, then there’s been 
no corrective. 

So here’s hoping that management suc- 
cessfully brings down the break-even 
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JIM BOYNTON, FAWCETT'S NEW VICE-PRESIDENT AND DIRECTOR OF ADVERTISING 


“I put in 22 years at The American 
Weekly. I had a good job, Eastern Adver- 
tising Manager. I had a substantial future. 
Many of my associates are close friends. 
I never thought of leaving them. 


“Some weeks ago I met Roger Fawcett. 
He told me a great deal about recent 
Fawcett changes. I got a different slant 
on some of the things I had read in the 
trade press. I became convinced that he 
had done what many publishers have yet 
to do—put his house in order for the 
rugged days ahead. 


“He spoke about Fawcett’s editorial prog- 
ress. He was blunt on the realities of effec- 
tive circulation. And most emphatic 
about Fawcett stepping up its service to 
advertisers and agencies. 


“We got together several times after that 
because we both wanted to. One of these 
times Roger offered me a job. No sales 
talk, no persuasion. I sold the opportunity 
and plans for the future to myself. So I 
took it. I say now, enthusiastically — 
watch Fawcett!” 


ROGER FAWCETT, VICE-PRESIDENT AND GENERAL MANAGER OF FAWCETT PUBLICATIONS 


“Every move we’ve made at Fawcett 
these past few months has been with our 
eyes wide open. We, like other publishers, 
put on a lot of fat in the fabulous ’40’s. 
Well, now we've cut it off. 


“Next, we’re building up, here at head- 
quarters and in the field. A big first step— 
a new national advertising director. 
Needed—a man with a real record and 
high respect in the field. And we found 
him—Jim Boynton. 


“We had our talks quietly. But these 
things, somehow, always get out. I’d get 
a phone call or a note from a mutual 
friend, mentioning Jim, praising his effec- 
tiveness with Hearst and Crowell-Collier, 
complimenting his mature judgment and 
solid performance. The consensus—‘a 
good man if you can get him.’ 


“Well, Jim’s on the job. Things are going 
to start to happen. This is only the begin- 
ning. I, too, say—watch Fawcett!” 
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point. When you see more and more evi- 
dence that this is happening, then you 
will know that the corrective move 1s 
about over because it has achieved its 
true objective, which is to correct excess~ 
es, not to perpetuate them. 


w Of this I’m reasonably sure: We won’t 
toughen up selling, advertising, merchan- 


managers toughen themselves. A business 
cannot be soft at top, and hard below. 
Softness throughout an organization is 
simply the mirrored reflection of softness 
at the top. 

When the break-even point is decis- 
ively and intelligently slashed—then we’ll 
know that we once again have “hard” 
management. With “hard” management 
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Looking at the Retail Ads 


dising, etc., unless and until our business here, hard sell cannot be far behind! 


rr 


Tips for the Production Man... paaiti) 


Mailing List Correction Made Easy 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, III.) 


About this time of year the production 
man begins to think about his annual 
chore of checking the accuracy of his 
firm’s mailing list. Mailings during the 
year which carry the “return postage 
guaranteed” slug bring in valuable list 
corrections via the mail man. This method 
alone cannot be relied upon because of 
changes in name, promotions, or shift in 
product interests of the firms addressed. 

The mailing list check-up usually takes 
the form of a double postcard or letter 
containing the stencil proofed for con- 
venience in checking by the recipient. 
Whatever form taken, the task usually 
involves double addressing, folding and 
inserting, and slow and costly production 
detail. 

“Are We Right or Wrong?” asks 
McGraw-Hill Publishing Co. on the ad- 
dress side of a unique and down-to-earth 
mailing list check card received recently. 
It is the simplest, most efficient, and best 
of it’s kind I’ve seen. And McGraw-Hill 
has extensive mailing lists and the com- 
pany’s experience with this type of thing 
should have the ring of authority. 


PP al 


CHICAGOLAND STORES 
ALSO GARY 


WIL YOU HELP US PLEASE? Do we hove you listed correctly 
or incorrectly—one way or the other (right or wrong)? Will you check 
the card below (reverse side), detach and moil to ws. Thank you for 


your help 
3 V. MARCHITELL 
Control Lit Depertment 
McGraw Mill Publishing Co 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 


ative advertising and advertising 
J training.) 


clothing store announces even “greater” 
sales in big space. The clothing store 
has sometimes stretched comparatives 
as a substitution for good copy. 

If you read this column of April 12, I 
refer you to the formula for Advertising 
Effectiveness and the P in that formula. 
The matter of “store appeal,” you see. 

Many retail ads today ignore alto- 
gether this matter of conviction, or cred- 
ibility. Many retail ads are guilty of 
outright efforts to deceive. When there is 
deception inadvertently, it hurts adver- 
tising and the store as much as though it 
were deliberate. 

In the case of the ad illustrated, an en- 
tirely honorable and fine business is 
placed in the position of “weasling” in 
an ad. Regardless of how it happened, 
it classes the business in this instance 
with the shortcut artists to whom some- 
thing less than the open truth seems to 
offer an advantage. 


It is true, I think, that the most com- 
petent people in any profession are the 
ones least likely to embarrass the pro- 
ead — fession by spongey or aamte eemnnnds. 

Central List Deportment The advertising “semi-profession 

McGRAW-HILL PUBLISHING CO stands less well on the scale of public 
330 WEST 42nd STREET nwa e 
nian opinion than it should. Two sets of con- 
ditions, I think, lead advertising into 
the bogs of disrepute. 
INSIDE FORM OF SELF-MAILER—Screened rec- 1. When Wales OF6 vety peng) oe 
‘ : ‘ low-temperature-morals of many “sell- 
tangle represents die-cut window. Card is of aa 
ers” wilt in the heat and press of com- 
perforated for easy detachment. Card ni . - 
: 3 petition. They begin to do anything to 
folds to postal card size, sealed with pre- ' 7, , 
at sell merchandise to hang on in business. 
canceled stamp. Note that recipient af- A ea h . ‘ 
fixes hie own postage. nd advertising has a fringe of dis- 
honest advertising contagion. The pub- 
lic is not so dumb as to be unaware of 
advertising’s shortcomings. 
2. After a long period of opulence, 


= It is a simple, three-fold card printed 
in one color on white bristol stock. A lle¢ 
pre-canceled stamp covers the postage 
and is used as a sealer at the open end. 
The unique part of this card is that the 


: ; opening, revealing the imprint of the ad- 
front panel contains a rectangular die-cut 


dress stencil underneath. The panel con- 
taining the stencil is perforated, and posi- 


The quick look tells the reader that 
coeeee tioned at the end of the unfolded card, selling muscles atrophy. New genera- Sears has a big assortment of “Highest 
Sao oO Se ——r—9 making it easy to tear off and to mail tions of ad people grow up who simply Grade Nationally Famous Expansion 
—a back. One printing of the stencil thus don’t know that there is such a thing as Watch Bands” at $3.65. 
sre Aan = serves a double purpose: it carries the a proved body of truth to be learned if However, in type much smaller than 

mailing and it serves as an identification one is to sell professionally. Under such 
Please check. 


than the $3.65 price, you learn—if you 
read the ad—that these bands are 
“priced from $3.65 to $12.95.” 


when returned. 

“Return this card right or wrong” is 
stressed in several places, and the com- 
pany does not fail to thank you for your 
cooperation. The reverse side of the re- 
turn card contains the printed address of 
the McGraw-Hill Publishing Co., with the 
card directed personally to J. V. Marchi- 
telli, of the central list department. This 
personal touch is repeated on the center 
panel with its “will you help us please, 
and thank you” appeal for help. 


conditions, sellers who decide they 
want more than the easy-to-get response 
from prosperous prospects (not knowing 
how to sell), begin to offer “gimmicks” 
to get the people in, or they begin to cut 
prices. When cut prices and free gim- 
micks don’t seem to achieve the desired 
result, the fringe advertisers begin to 
raise the “claimed comparatives” in 
their advertising, or to resort to tricks 
and weasel words and typography. 


ii 


a That might still not be so bad if half 
a dozen or so were shown at $3.65 and a 
few others on up to $12.95—though it 
wouldn’t satisfy me. There is one band 
at $12.95. There is one at $12.50. There 
are two at $11.95, two at $10.95 and so 
on. Therefore, this ad, instead of being 
an ad for watchbands at $3.65 as it ap- 
pears to be, shows half the bands at 
prices above $10. Although the $3.65 
gets the big play, there is only one $3.65 
band in the dozen—only one at the price 
that is blown up big! There are only 
three below $7.50. 

Incidentaly, the ad doesn’t tell 
whether these are gold-colored or sil- 
ver, or what. The illustrations suggest 
they are for men and women, but the ad 
might well have said so explicitly. 

I hope someone in a fine business gets 
spanked when this sort of thing occurs. 
To the extent that the public is given 
evidence that advertising is mealy, 
mushy-mouthed, and “weasle,” all ad- 
vertising is injured. When a good busi- 
ness runs a “fast one,” inadvertently or 
however, it hurts advertising more, I 
think, than when the regular chiselers 
do it. 


w Today after some 15 years of infla- 
tionary opulence, advertising is full of 
unprofessional sellers-in-print who hurt 
advertising. They are often guilty under 
the instructions of their employers. But 
if they were truly aware of how to sell 
well legitimately, it is probable that 
many of them could show their bosses a 
better way to do things. 

I heard additional unimpeachable 
evidence again lately in a great city on 
this matter of honesty. A man who had 
been executive in a great department 
store with an irreproachable reputation 
is now handling the advertising of a 
very good, reputable, (but less reputa- 
ble) clothing business. At the former 
store a small ad would bring men in 
swarms when a sale was announced. 
The same men stay away when the 


@ Oddly enough, the reply card carries 
no postage paid indicia. You put your own 
stamp on it. This on the theory, I sup- 
pose, that the men addressed are execu- 
tives who, after filling in, toss the card 
into the outgoing mail basket and don’t 
care much one way or another whether 
his company or McGraw-Hill picks up the 
tab for the postage. 

The information asked is simple and 
can be indicated in a jiffy. The recipient 
merely states whether listing is right or 
wrong ... and if wrong, specifies why on 
blanks left for this purpose. Request for 
zone number is given as an additional 
reminder. 

A simple, inexpensive mailing—quick 
to send out and easy to comply with. If 
one’s list is large, this should get the job 
done easily and with minimum expense. 


ae Sec 1466.7 1 OR 
oe eet Contre! List Department 


RETURN POSTAGE GuaRanrite 


ARE WE RIGHT OR WRONG? 


MAIL LIST CHECKUP—Outside three panels of 
self-mailer card successfully used by 
McGraw-Hill. Screened rectangle repre- 
sents die-cut aperture, revealing name 
and address on another panel which in 
turn can be detached at perforation for 
mailing back with any changes noted by 
recipient. 


Th tp ogee W hada SOUS rN a MIS cae er YS RET COR EME ee Mii. ay pices ARM Na hada ee et eta open eh SAPP! OR gr eS cw bec Wn AR NG ah MRM INN Caso ee Me ot akabael | on ean Pee aT oe Mea de heres ber Wien) Webbe ta” “Sais tie ae eae Meee ose VE AEE OR et oe Ee Ee ne ee ee a 
VST ES aN Oe EMS. aM oy iy tt Re A INT eer aN, to pt oe EMO as AN UCR any ast FORTY Lt Bee a er EA RG. Rap oo ML Ty Melt ST hermetic gone Bas eee Sek Be Peete ENG ee Ce Re tae ‘ae te See SSM te oie Apr abe a ee py lee Mrs at aan ah Wear eck st 
My BE te Ann Pas solace i 4s i ae, Bue wale Baer i Oe By Paik ee ha Us ea rere No Sopa ani prvi Va aa mney es ie Rasa ‘5 Peal es Gases Pe ge EEN USAT entree ore lt Ber Od TI ies Yi OS Sea re Gh. ee ae % Fee Sieh in 8 Se a BRS Nery oect he 
9 ee canbe iS ee 4 My pees eee BSS ile cd Or bs Sere Recaat ey seeks y anes Be ae Be os Pater cee ren ake Bic oer Sie ae pre eae ee nae Ste a Ra 3 Br ked: lap eee ee a: pe Hoos Srl oe ee gia seat, 
el ’ i Se ey, ie : 
ore “a ais 
% ae 
: ~ 
hele 
ee — 
4 , 
7 ’. 
. - aes 
“i aah 
fg . ol 
ae 
Ty 2s a 
a) Phat 
Highest Grade 
6 d Ook @e6e only 
NTIVS% Nationally Famous |S ff Down 
; ROEBUCK AND CO . 
a _ Make Expansion ee | 
- ——— 
ae. 
HAY speenane 
a j tL | eee nase \ : 
4 ia. ' ——— eae 
Ss : ° 
we Double Feature d. K. Kroleler .... 12.50 rN \ 
< = ee xt\\) 
i Foster LEO 2 ‘4 ow 4 Ww ww 
ata ta ee “ 
ae o> z fea? Neg TS eet \ \\ ‘ \ . ead 
ee "ee, “2p wo 3 ak. \ *\ rs oe 4 Si ree 
ee aaa 265 Sala cies mt, \ yee AR hacia 
7 944 F Peete e eng «! PRICED FROM Negi gai csects — 
ete mele HEAT, Vio," MN ore 0.98 ee 
a me bfE ye a nent Pion 
oe Fi IN ip, spaldel Reledre? se 
i toler Quality... . 4.25 wf Nh exaaaresaeqataaa: ' Des 
se a4 ie it sul 
i a pepe  gbucaLETeReeEEE i 
es EL gg gi TE EE , 1° oon to 12.95 4 a act 
ms HHH un HET Heese tes tHHEH gE Snake.es y 4° ‘ del First Mighter ea 
Et at i RRR 2, B. Deable peas tala ( “A trarinch | Whee Soe EL | | . 
HHA CaTRRER HTETaE THAR TERETE REnRRRTTTRRRTTEEE!LE eerttitit |i i \ , She OT el Bel bee, pees 
ESSERE eae eeRES EE EERE ERE EEG L EEG att \ \ \\ \\ Y\ \ ket LAA foe Soe ge Ts ie 
<a te a il\|| NN VAs ore - [est is2rst 2s 5 5st. es 
i. ee \\\ Pcs cs st ssse eS 
aes eee ee ESE Eee REE \\ A aie hee : Pe. § “ACEP CEPT kd ; site iae 
Fa Spassauresantaesauesssseaeesttaaessedateesanaperd ieeestneesestee tt fi Aisa 1 AS £ a ldo! » a os pe 
er . qa" = ye : y Qn ‘hey “a 1 - a 
aoe oe ae) ey ——_ Qa %e thog wae 
PAD = hea 8 8 Ce ale 
ra tae) 7 - Ce 
hes “ pr 1) ane «3 ees Re 
~~ - . v RD - Qe" oP - - 
a —T) ye ew . ca M, aS ae Pe 
oa oy ow N SrA Zs a "ter, LY ae 
‘ies { » ye ‘lay . 
; 1 " 
aE ety aes 
a Fae 
a i ee ee ee ee ee ee ee eee ee eee eee 3 
a = nen i 
ae m 
. Re: ‘ Casey, 
Pak: eee } 
mee | ee 
ee | Bere f 
we | aa 
oe Be | 5 a its : 
ae es 
C Cee ) | HEN s 
tate Beas ick 
ai: ee 
ti = g 
ane! ae 
ie . a ate : 
Petr. See 
Se Ene 
rae a 
a 2 
can - 
md aa 
en — 
me oa re 
co ie 5 - a 
ree Hoe 
3 one 
fied Sher aes 
‘ Blt ' 3 ‘ 
oe vou se 
aN a 
&, : ! te ey 
; PLEASE RETURN THIS CARD RIGHT OR WRONG pe 
iis ae 
pig’. ae | 
ep ae 5 ee 
fa Sessa ce 
bri ee! 
Fah ayes rege 
: Sei 
wet cot 
Bele Seabee kK. . 
oS wee ~ weet sh mi 
: Hew Yore 36. % aes ; 
Bannan: tess iraiurtsrarerrrtithnhit RAY 
eeu santa | : 
sagt it y 
| - _ *e 
Beet ee 
See titertet bettie 
: Peseaisneiatiieagiasitaiiiiii os SRR RR : 
ee : 
: wear 
Pies 
ey i, a 
“ ra A i eT ae | 
er: ee 
es “i a oe ee 
: ma ‘ : 5 ‘ ‘ S os 
ok Te 27 phon ag Ski Sipe & eee hind aerials 2 eee icaee ie 1 s “ ee | ‘% i rae oe ‘ ean’ Ma tc By 4 4 x t . ‘ er in < TE Airs! dele. 3 ae San, Roa 


Advertising Age, June 28, 1954 


(gaan | Kelley Named President 
ng | H.P. Kelley, Hamilton, Ont., has 
+i ’ |been elected president of the Fed- 
©. eration of Canadian Advertising 
: = and Sales Clubs. Other officers are 


R. S. White, v.p. for eastern prov- 
‘inces and Quebec; John Madden, 


!|Peterborough, v.p. for eastern. 

* | Ontario; Cecilia Long, Toronto, | \ 

; Vp. for central Ontario; Clifford) 

| Wingrove, London, v.p. for west- 

~ \ern Ontario; Sam G. Ross, Van- eee 


|couver, v.p. for western Canada; 
-|William M. Hamilton, Montreal, 
-|secretary and treasurer, and Wil- 


FISH HAWKERS—Announcer Tony 
Marvin (left) and Robert O. Davis 


of Rhoades & Davis, San Francisco, Hayden to Alliance Rubber | has fe ound out fir sthand that it pays to be 


show Loona, the Star-Kist tuna,) ‘Thomas N. Hayden, formerly | 


which is being offered as a premiz with the advertising department ot q Reowlar House Beautiful Advertiser! 


eS ae yn. rp sb tee wi = pointed ad manager of Alliance 
= BGO CRE SCONE, SAO"! Rubber Co., Hot Serings. Alliance | 
teners can get Loona by sending in| i. planning a national campaign to. 


$1 and a label from a can of Star-| promote its line of more than 300, 
Kist. types of Open Ring rubber bends. 


Sol Sackel, 

Director of Advertising, BOLTA PRODUCT 
SALES, INC., makers of BOLTAFLEX 
plastic upholstery materials, says: 

“Your magazine has been an important factor in 
aoureaee establish Bolta’s reputation ... 


we shall continue to regard your publication as 
a major medium.” 


| 
| 


Millions 
z | Harris Whitaker, 
a re m ” " : ed | General Sales Manager 
| of DAYSTROM Furniture, says: 


“HOUSE BEAUTIFUL is a wonderful magazine 


for Daystrom . .. our sales have shown a steady and 


| | fairly substantial increase beginning shortly after 
eac ay * the addition of your magazine on our schedule.” 


William M. Stuart, 
President, MARTIN SENOUR Paints, says: 
“Consistently, year after year, we have used 
HOUSE BEAUTIFUL with great effect... 

It has been gratifying to us here at Martin-Senour 
to see Nu-Hue Custom Color Paints sell in 
increasing volume each year.” 


Since the introduction of ADofA’s special 
mass-mailing plan, well-known advertisers are using 


our services more and more to send out millions 


of their samples, coupons and advertising pieces. 


Some single mailing campaigns run over 10-million 
pieces — making ADofA one of the largest buyers 


of postage on the continent. | Archibald M. Holmes, 
Vice President of ARCHIBALD HOLMES 


This reflects the advertiser’s confidence in pda rnp na of house Carpets, ent 
. i: . . 5 - _ consistently comes throu 

\DofA—not just in the handling and coordinating as our salesmen’s choice for advertising our 

of their complete mailing program — but by quality line . . . we feel so much at home in and 


intend to stay with HOUSE BEAUTIFUL.” 


results obtained for them through our up-to-date, 


“live” consumer lists. 


M. Loebelson, 

Vice President of LIGHTOLIER, 
manufacturers of fine lamps and 
lighting fixtures, says: 


These lists insure your message going into better than 


95° of the able-to-buy homes in one city, an entire 


state. or all the U.S. and Canada — for maximum 


postal coverage at the most economical cost! 


as the spearhead of our consumer advertising 


our acknowledgment of the effectiveness of 


We can help you get your message your publication.” 


to a lot of buyers at one time. 
Phone our nearest office now. 


Lyman E. Woodard. 
Partner, LEE L. WOODARD Sons, 
makers of wrought iron furniture, says: 


Advertising Distributors ai Am erica, Inc. “Your magazine was on our original advertising list 


and has been on our schedule every year since ... 
it would be just poor business on our part if we didn’t 
NEW YORK 17 stick with HOUSE BEAUTIFUL in the years ahead.” 
400 Madison Ave. MUrray Hill 8-6500 b . 4 
ALBANY,N. Y. Serving many of the leading 
268 Central Ave. Albany 5-243] manufacturers throughout 
CHICAGO 5 


624 S Michigan Ave. HArrison 7-0678 the United StatesandCanada Rots can take their word fe or i. 
CINCINNATI 2 
509 WV. Third St. MAin 6062 


executives who want to move merchandise 
DETROIT 26 . s - 


ES MMADELPHIA 47 put House Beautiful at the top of their list. 
Put House Beautiful at the top of your list... 


N.—. Cor. Broad & Washington Ave. 
HOward 8-9610 
PITTSBURGH 22 


243 First Ave. GRant 1-1100 . 
SAN FRANCISCO 3 ut 
809 Mission St. GArfield 1-1066 
LOS ANGELES 7 
15) W. 27th St. PRospect 3064 sells both 
CANADA: TORONTO, ONT. 
308 Coxwell Ave. GErard 7568 


| counter 572 Madison Avenue, New York 22, N. Y. 


fred J, Sanders, Toronto, honorary’ Hach of these men, each a leader in his field. 


S 


“Lightolier has again selected HOUSE BEAUTIFUL 


campaign ... The 50th Anniversary campaign is 


MAGAZINE 
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in trade shows, stores, windows—day or night 


Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
through any other medium with 
the automatic slide projector that 
runs continuously, day and night, with no oper- 


prospects than 
the ADmatic, 


ator needed. 


The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
V. It holds 30 slides (2" x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. | 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
EVANSTON, ILL. 


28” 


1216 CHICAGO AVE. 


DAVIS 8-7070 


Cuicaco, June 22—Run-of-paper 
color printing continues to growin 
a steady—if unspectacular—man- 
ner. 

More newspapers each year of- 
fer the option of at least one color 
plus black. Publishers are achiev- 


editorial color, 


print 


ing dramatic effects, especially in 
as the register 
problem comes closer to final 
solution. Advertisers and agency 
men also are watching a refine- 
ment of a promotion technique 
long used in magazines: successful 
related-item campaigns have led 
off with r.o.p. and wound up with 
heavy merchandising and big sales. 

The number of daily newspa- 
pers in the U. S., Hawaii, Alaska 
and Canada reporting that they 
in one color plus black 
stands at 604, according to an up- 
; dated report just released by Lake |r.o.p. color at the Newspaper Ad- 


Color Grows in Linage and in Total 
Number of Newspapers Offering ROP 


| Shore Electrotype division of Elec- 
trographic Corp. Last year’s total 
was 601. 

Two colors plus black are now 
available in 311 dailies and 218 
papers report that they have four- 
color r.o.p. facilities (see Page 88). 


s Newspaper publishers, who at 
times give the impression that they 
really don’t know whether or not 
television is hurting them, in the 
past year repeatedly sounded off 
on color. Some said—in public, at 
least—that r.o.p. color will help 
beat off the threat of color tv; 
others merely felt that tinted tv 
will increase interest in color 
newsprint. 

Harry N. King, Chicago Tribune 
assistant general advertising man- 
ager, summed up the values of 


Meet the original John Kieran 


That’s Kieran on the left, and as millions of people can tell you, he’s a very original 
fellow. He has a quarter-hour TV show called “Kieran’s Kaleidoscope,” which is also 
very original, and to watch it, you’d say he knows everything! The other actors on this 
program usually don’t have names, but they’ve got plenty of appeal. They’re not all 


animals...sometimes they’re bugs, or plants, or planets. They 
appear on film in their natural habitat, Kieran ad-libs a witty 
commentary, and everyone has a wonderful time. Especially the 
sponsors, Over 50 advertisers have used “Kieran’s Kaleidoscope” 
with exciting results...one for nearly 250 weeks. You can run 
this show almost indefinitely, since there are 104 films in the 
series! For availabilities and prices, wire or call collect: 


In NEW YORK: Don L. Kearney, 7 West 66th Street, SUsquehanna 7-5000 


In CHICAGO: John Burns, 20 North Wacker Drive, ANdover 3-0800 


In HOLLYWOOD: Bill Clark, 1539 No. Vine Street, HOllywood 2-3141 


%* Another hit from 


ABC FILM 


SYNDICATION, INC. 
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vertising Executives Assn. meet- 
ing last January by saying that it 
“dominates, has increased reader- 
ship, has added merchandising 
value, produces greater results at 
lower cost.” 

He backed up his contention by 
citing examples: Four-color pages 
sold more than 500,000 three-can 
cartons of Red Heart dog food, he 
said. More than $1,000,000 in real 
estate sales was traced to one color 
page, and over 20,000 coupons were 
received when Lake Shore honey 
and Bisquick joined in a color ad. 


= Advocates of r.o.p. color re- 
ceived additional support two 
months ago when the Milwaukee 
Journal published the findings of a 
color vs. b&w readership study 
conducted by Publication Research 
Service. 
Briefly, 
learned: 
1. Where date, copy, layout and 
position are identical, the addition 
of color gives a “tremendous” (up 
to 100%) boost to readership. 

2. Full color outpulls b&w by 
a “substantial” margin, when 
checked against comparable ads 
for the same product. 

3. Color produces results fast 
when a new brand is introduced 
against established competition. 

In general, the Journal study 
confirms newspapers’ contentions 
that the added cost of color is more 
than offset by added readership. 
The Tribune rule of thumb, based 
on its own rates and experience, is 
that readership of full-color ads is 
50% greater thin b&w for a cost 
increase of 32%. 


this is what was 


# In linage, r.o.p. color is not es- 
pecially impressive until its rate 
of increase is considered. 

Media Records figures show tha_ 
color last year comprised only 
1.4% of the total advertising lin- 
age. In 1952, it stood at 1.2%. But, 
while total linage increased 5% 
last year over ’52 (4.410 billion vs. 
4.202 billion), color linage in- 
creased 22% (to 60,346,749 from 
49,257,765). 

Indications are that the use of 
newsprint color will unquestion- 
ably increase. How much the ulti- 


mate gain will be is still a matter 
,of speculation. 

| Newspapers are plagued by 
‘rising production costs, many of 
which naturally are magnified 
when color is added to the presses. 
But, if it is any consolation to the 
‘dailies, other media—especially tv, 
their big competitor—have similar 
woes. 

| Currently, according to the Lake 
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Leading Newspapers in ROP Color 


Advertising, January-April, 1954 
meee Media Records 


Morning 
1. Milwaukee Journal ---— 
2. Chicago Tribune 330,039 
3. New Orleans Times- 
Picayune & States 287,538 
4. Fort Worth Star-Telegram ———— 
5. Dallas News 219,411 
6. Los Angeles Times 200,716 
7. Denver Post ---— 
8. Miami Herald 165,153 
9. Atlanta Journal & 
Constitution —--— 
10. St. Louis Post-Dispatch ---- 


Agate Lines 

Evening Sunday Total 

324,421 196,960 521,381 
—--- 49,905 379,944 
a 57,374 344,912 
256,448 53,775 310,223 
---— 74,059 293,470 
eee 86,782 287,498 
275,538 8,500 284,038 
me 97,023 262,176 
217,022 31,653 248,675 
178,293 64,091 242,384 


Shore tabulation, the average pre- 
mium for three colors plus black is 
$281, where a fixed dollar amount 
is used, and 55% where a fixed 
percentage is specified. For one 
color plus black, the extra costs 
drop to $112 and 32%. 

As more r.o.p. color is run, one 
of its advantages will diminish 
slightly: Newsprint color still is a 
rarity and an advertiser usually 
dominates an issue just by running 
a page in color. With only 1.4% of 
total linage in color, newspapers 
have a long way to go before they 
can approach the magazine color 
pattern. According to the Magazine 
Advertising Bureau, the 56 biggest 
magazines last year had 45% of 
their linage -in color. 


2 Contributing to an expected rise 
in use of color is the r.o.p. color 
service inaugurated in April, 1953, 
by the Milwizukee Journal. More 
than 100 newspapers now are sub- 
scribers to the service, through 
which they can obtain three-color 
editorial and advertising color 
mats at greatly reduced cost. The 
black plate is added localiy to pro- 
vide local selling messages or 
editorial slants. 

Full-color original color pages 
also are available through the 
Journal’s service and are made up 
by Vogue-Wright Studios, Chicago, 
an associate company of Lake 
Shore Electrotype, which prepares 
the mats for the color service. 

Among the editorial pages that 
have been circulated are color mats 
of the H-bomb test, the British 
Coronation and sporting events. 


= Growth in the use of co-op color 


ee *S on? 


“When rowdies occupy and fortty the next 
door lot, a home owner is obviously well- 
advised to think twice, however annoyed, 
before calling for the police. But when the 
intruders turn ouf to be a part of a well- 
heeled gang, and the rock throwing becomes a 
matter of habit, he will have to take vamp 


the National Business and 
Financial Weekly, has a lively appeal 
for readers who hav. @ special stake 
in our economy. oss 


This broad audience of men yn hers 1 money 
to invest and to manage, needs a well- 
rounded picture of the financial and 
political scene. In Barron’s these men 
find a reading fare they can get no- 
where else. In Barron's, your adver- 
tisement bes. news value! 


A Dow Peeters . 40 New St., New York 


| 


ads is illustrated by some 50 ads 
designed and offered through the 
color service this spring. One of 
these promotions ran in 103 news- 
papers, and a total of 543 sets of 
color mats were ordered. 


According to the Journal, “a 


considerably greater flow of color 
offerings is in sight from co-op 
advertisers” and “in the future). 
many additional accounts will]! 
make use of this phase of the color || 
service.” 


s Big users of newsprint color in 
the past year have been refiners— 
for impact—and food manufac- 
turers for realism. 

The battle of the gasolines— 
which developed as the end of the 
Korean War freed various fuel 
components for the civilian mar- 
ket—brought a rash of new claims. 
Newspaper color has provided an 
ideal means of dominating a mar- 
ket during introduction of a new 
gasoline, and in April, according 
to Media Records’ 83-city report, 
gas and oil advertisers used more 
than 2% times as many color lines 
as the runners-up, the brewers. 


# Another important use of color 
that may be expected to increase 
in the coming year is the all-out 
merchandising of related item pro- 
motions. One such ad, a union of 


Team ‘em == 
for taste...’ 


RETURN RUN—Kraft and Chicken of 
the Sea join in this related-item 
color page in the June 24 Chicago 
Tribune. The same companies ran 
a similar recipe promotion during 


Lent this year. 
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Kraft’s Miracle Whip and Chicken 
of the Sea tuna, will run Thursday 
in the Chicago Tribune. 

Kraft and the Van Camp tuna 
division joined to run a Lenten 
promotion for Chicken of the Sea 
and Kraft Dinner March 19. The 
ad was merchandised through re- 


When you MODERNIZE your home 
the odds are in your favor 


house+home 


| the greatest influence in homebuilding 
DESIGN » CONSTRUCTION + FINANCE > SALES >» MODERNIZATION 


sald baa 


about 


$3.8 billions: yearly earnings and 
allowances of 74 million teen-age girls 


a girl 


She sweet-talks. Under the froth, she’s plenty determined, 
uses a light touch to get what she wants: a bouquet, a boy, 
a diamond ring. 


She plans. Takes no chance with the future. Builds a home in 


her hope chest—before there’s a “Mrs.” in front of her name. 


She listens. Intently! Stirred by even a whisper—/f it’s a 
voice she can trust... like Seventeen’s. 


She buys. Never stops spending! Bestows her cash and affection 
on people and stores who care about her—and tell her about 
it, in Seventeen. 


seventeen 


The one best way to reach the 7,500,000 young women in their teens. 
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prints, which were used as in-store | 
posters and on 250 displays and. 
followed up with b&w ads by 17) 
food chains and _ independents, 
plugging the promotion. 

That the color ad did a good job. 
is indicated by the repeat, this one. 
keyed to hot weather meals. The! 
March promotion also is unofficial- | 
ly reported to have increased 
Chicken of the Sea sales greatly for 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 


Bacon’s Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00 —it will soon save its cost. 


"BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


the period. 

Motion picture exhibitors have 
taken to newsprint color in recent 
years to promote their best pic- 
tures. In Chicago color pages have 
been used for “African Queen,” 
“Moulin Rouge,” “Return to Para- 
dise,” “The Robe” and “The Glenn 
Miller Story.” 


= Even the most ardent supporters 
of r.o.p. color, however, warn that 
color won’t make a good ad out of 
a bad one. It can add the impact of 
a full-choke shotgun, but even a 
scattergun must be aimed at the 
target. 

The Milwaukee Journal reader- 
ship survey, for example, shows 
that two real estate ads, each a full 
page in black and red, had a 
readership, respectively, of 17% 
(men), 14% (women) and 17% 
(men) and 16% (women). A b&w 
page, however, had a readership 
of 15% (men) and 28% (women). 

The increase of b&w readership 
among women is credited to the 


copy theme (announcing the ap- 
pointment of a woman decorator 
by a real estate developer) and art 
showing a living room setting. The 
color ads, on the other hand, em- 
phasized price and terms, matters 
of relative unimportance to wom- 
en. 

Comments the Journal: “Even 
the addition of one color to the 
other two pages could not sur- 
mount this home furnishings and 
home decorating appeal in the bkw 
... page.” 

But where the copy and art 
fitted color, results were amazing. 
The Journal asserts that Sentry 
Foods sold five tons of pork loins 
as a result of one full-color page, 
and Kunzelmann-Esser furniture 
store sold two carloads of furniture 
with a full-color page. 


# Ink standardization and quality 
control has been a major problem 
since publishers began printing in 
color. Through the years there has 
been steady progress and now it 


appears that this bug is just about 
licked. 

The Chicago Tribune, which has 
made its own color inks since 1925, 
this spring discontinued the prac- 
tice. Tribune executives said the 
ink plant was closed down because 
the newspaper now can buy ink 
of the proper quality cheaper than 
it can manufacture it. 


Canadian Papers’ 


Ad Revenue Rose 
23.4% Last Year 


Toronto, June 23—Canada’s 
solid industrial expansion is re- 
flected in the nation’s newspapers, 
which last year experienced more 
gains in revenue, linage and circu- 
lation. 

Canadian dailies last year showed 


-|733 lines—a 75% increase over ’53 


ap New Star 


Abner’s “Ideel” 
Bushman Behavior 
Some Punkin’ 


@ A house became a television star recently on the 


United States Steel Hour (Tuesdays, ABC-TV). To intro- 


duce the Westerner, its 


latest pre-engineered home, U.S. 


Steel Homes, Inc., had this 12-ton, 40- x 24-foot addition 
to its housing line built right on the set. It is the first 


house ever constructed 


in a studio and displayed nation- 


ally—and the biggest product ever to be sold on the air. 


Pore at aiatd 
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© Australian Bushmen do not drive automobiles, read 
newspapers, or wear hearing aids. Identifying the hearing 
aid as a mark of civilized progress... in effect, a badge of 
courtesy... this advertisement speaks vigorously to those 
who permit vanity to deny them the benefits of hearing 
better. Of course, the ad also sells the new 3-transistor 


Zenith “Royal-T” hearing aid. By BBDO Chicago. 


@ America’s shootingest detective became a sales- 
man for America’s favorite hair tonic, when BBDO Buf- 
falo got Al Capp to draw Fearless Fosdick for Wildroot 
Cream-Oil. Capp, acting as copy chief and art director, 
gets the readership that might be expected. In every ad- 


vertisement Fosdick advises: “Get 


ildroot Cream-Oil, 


Charlie. It keeps hair neat—but not (ugh!!) greasy.” 


Q Nursery rhyme characters draw attention to a 
simple solution for building problems in this 4-color 
series for Armstrong Cork Company's Temlok Sheathing. 
Appearing in home magazines, the campaign features 
such Mother Goose home-building authorities as the Three 
Little Pigs, The Old Woman Who Lived in a Shoe, and 
others, Art is by well-known children’s book illustrators. 


BATTEN, BARTON, DURSTINE & OSBORN, 


NEW YORK * BOSTON + 


BUFFALO « 


CHICAGO * CLEVELAND + PITTSBURGH + 


MINNEAPOLIS * SAN FRANCISCO + 


INC. 


Advertising 


HOLLYWOOD * LOS ANGELES * DETROIT * DALLAS * ATLANTA 


Advertising Age, June 28, 1954 


a 23.4% gain in national advertis- 
ing revenue over the previous 
year, to lift the ’53 total to $34,- 
333,379, according tc figures com- 
piled by the Canadian Daily News- 
paper Publishers Assn. (whose 
name recently was changed from 
Canadian Daily Newspapers 
Assn.). 

In 1952, revenue also was up 
over the previous year, but the 
gain was only 3.4%. 

Newspapers last year continued 
to hold the lion’s share of spend- 
ing in print media. The dailies 
carried 52.1% of the national pub- 
lication dollar, an increase from 
the 50.5% portion of ’52. Spending 
in all consumer publications to- 
taled $65,892,925—up 18%—in ’53. 


a The financial outlook continued 
bright through the first quarter of 
54. CDNPA reports that Canadian 
dailies showed a 12.8% gain in 
dollar volume for the three-month 
period. 

Tie-in ads placed by retailers 
under national copy totaled 3,515,- 


— 


figures. The actual number of ads 
increased even more—23%—and 
totaled 149,876. 

Contributing to the number of 
tie-ins is a Canadiah practice that 
last year caused considerable con- 
sternation among U. S. admen, 
who apparently had not known of 
it before. Many Canadian news- 
papers require that ads be con- 
tracted by manufacturers before 
an ad for that product can be 
placed by a retailer at the local 
rate. Without the national ad, the 
local insertion is billed at na- 
tional rates (AA, Nov. 9, ’53). 


s While neither CDNPA nor any 
other trade organization officially 
admits encouraging the tie-in re- 
quirement, the practice appears to 

be spreading as individual pub- 
lishers adopt the requirement as 

a solution to the perennial na- 
tional vs. local rate problem. 
Circulation of Canadian dailies ; 
continued to rise in 1953. An all- ; 
time peak of 3,631,809 was reached 
by CDNPA member papers last 
December, a 3% increase over the 
previous year. In 1952, circulation 
was 1.9% higher than in 1951. 


Howard Moves N. Y. Oftice 
Howard Publishing Co., Chi- 
cago, has moved its eastern divi- 
sion office to larger quarters at 60 
E. 42nd St., New Yerk. 


a BARRON’S on: | 
The State-o f Business 


“The fact is that business adjustments while 
always unpleasant, aren't necessarily serious 
or protracted. Most qyalified observers believe » 
that what ails the U. S. economy is at bottom 
just a bad case of inventory aves 


Every Monday, thousands of invest- 
ment-minded businessmen open Bar- | | 
‘ron’s to get a lively, accurate and! 
_ helpful perspective of the economic — 
situation. Good writing plus good” 
thinking have amassed a top-notch” 
Mm-z 
These are the peopte’ who should know | 
more about your corporate story. Ad- 
vertise in Barron's to keep them better — 


BARRON’S — 


a 
A Dow Jones Publication 40 New St. 
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Advertising Age, June 28, 1954 


ming 
Conventions 


*Indicates first listing in this column. 

June 27-30. Advertising Assn. of the 
West, 51st annual convention, Hotel Utah, 
Salt Lake City. ; 

June 28-30. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, Hotel 
Del Coronado, Coronado, Cal. 

July 3-4. National Assn. of Advertis- 
ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 

*July 7-10. First Advertising Agency 
Group, annual conference, Northernaire, 
Three Lakes, Wis. 

July 9-11. Northwest Daily Press Assn., 
summer meeting, Robert’s Pine Beach 
Hotel, Gull Lake, Brainerd, Minn. 

July 14-18. Trans-America Advertising 
Agency Network, annual’ conference, 
Seattle. 

*Aug. 30-Sept. 3. Photographers Assn. 
of America, 63rd annual convention, Con- 
rad Hilton Hotel, Chicago. 

Sept. 10-12. Midwestern Advertising 
Agency Network, Sheraton Hotel, Chi- 
cago. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., fall specialty show, Palmer 
House, Chicago. 

Sept. 20-23. Premium Advertising Assn. 
of America, New York premium show. 
Hotel Astor, New York. 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. “ 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Assn. of National Advertisers, 
arinual meeting, Hotel Plaza, New York. 


NBC-TV Adds Sponsors 


NBC-TV, New York, has added 
several names to the sponsor list 
of “Home,” “Today,” and “Howdy 
Doody.” Signed for “Home” were 
Speidel Corp. (Sullivan, Stauffer, 
Colwell & Bayles) and United 
States Shoe Corp. (Stockton, West, 
Burkhart). Newcomers on _ the 
“Today” list include Reardon Co. 
(Krupnick & Associates); John 
Oster Mfg. Co. (Henri, Hurst & 
McDonald) and Curtis Publishing 
(Batten, Barton, Durstine & Os- 
born). Latest backer of “Howdy 
Doody” is International Shoe Co. 
(Henri, Hurst & McDonald). 


Four to Harris & Whitebrook 


Martha Davis, formerly copy 
chief of Grant Advertising, Miami, 
has been appointed copy chief of 
Harris & Whitebrook, Miami 
Beach, and E. Bennett Kolb, pre- 
viously v.p. in charge of creative 
services of Lewin, Williams & Say- 
lor, New York, has been named 
a copywriter. Libby Rodgers and 
Marvin Wax have joined the agen- 
cy’s art staff. Miss Rodgers for- 
merly was with Grant Advertis- 
ing and Mr. Wax was with a New 
York studio. 


Ansul Forms Department 

Ansul Chemical Co., Marinette, 
Wis., has formed a commercial 
chemical development department, 
which will be responsible for de- 
veloping preliminary market in- 
formation on potential new prod- 
ucts, among other assignments. 
Franklin W. Wedge, with Ansul 
eight years, has been named de- 


|Magnesium Plates Rated Newspapers’ 


Top Mechanical Development of Year 


(Continued from Page 43) 
Herald Statesman. 

According to Clarence M. Flint, 
ANPA research director, the 
ANPA initiated high-speed etching 
research in 1949 when it invited 
Dow to join it in a competitive 
program to provide newspapers 
with an improved method of en- 
graving. The ANPA, choosing to 
work with zinc because it common- 
ly was used in the newspaper bus- 
iness, concentrated on halftones. 
Dow elected to conduct its exper- 
imentation on magnesium as the 
etching material and confined its 
activities to the engraving of line 
work. 


= Last summer the ANPA signed 
a contract embracing the Dow 
process because it was faster and 
more economical. While the ANPA 


could etch zinc halftones to depths 
of 5/1,000 or 514/1,000 in highlight 
areas in five minutes, Dow could 
etch to 25/1,000 in line work in six 
minutes. 

“Our responsibility was to at- 
tempt to produce satisfactory 
halftones and combination plates 
by this method,” Mr. Flint said. 
“I am pleased to advise that we 
have been successful.” 

The ANPA modification of the 
Dow process has spread from 
Quincy and Westchester to Wis- 
consin, where the Milwaukee Jour- 
nal has scheduled it on an experi- 
mental basis for halftone and com- 
bination work, early in June. The 
same paper also is experimenting 
with the Fotosetter. 


= “I must confess,” Mr. Flint said, 
“that we have not yet attained an 


etching speed of five minutes for 
a full combination plate, although 
we are successfully etching full 
flats of newspaper halftones in 
two and one-half minutes, and we 
are engraving combination half- 
tone and line plates in seven min- 
utes.” 

He added, “And it is now an es- 
tablished fact that some newspa- 
pers have installed photocompos- 
ing machines to investigate the 
possibilities of their application to 
every-day newspaper production.” 


# Photocomposition is the printing 
industry’s latest effort to eliminate 
hot metal. Fotosetter, Photon and 
the latest machine, Linofilm, in- 
troduced in April by Mergenthaler 
Linotype Co., Brooklyn, are three 
carrying much weight in the in- 
dustry. 

Linofilm is in the “working 
model” stage, and is not expected 
to be in the commercial print 
shops or newspapers until next 
year. 

Magnesium plates and photo- 
composition go hand in hand. Type 
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matter on a film negative can be 
converted into an engraving. It 
has been faster and cheaper to set 
type on a line-casting machine, as- 
semble the slugs in a form, stereo- 
type the form, and print from ster- 


When you MODERNIZE your home 
the odds are in your favor 
that 


THE 
CONTRACTOR 
who 

handles 

the work 


for you 
reads 


house+home 


the greatest influence in homebuilding 


HOSPITALITY 


CANNOT BE 


“MASS 


PRODUCED” 


Devotion to service and 
pride in management 
characterize these 


independently 


owned 


hotels, creating for 
each traveler a truly 


distinctive and 


enjoyable visit. 


Nationally Represented by 


ROBERT F. WARNER, INC. 


NEW YORK 
588 Fifth Avenue, 
JUdson 6-5500 


CHICAGO 


77 W. Washington Street, 


RAndolph 6-0625 
BOSTON 


73 Tremont Street, 


LAfayette 3-4497 


WASHINGTON 


Investment Building, 


REpublic 7-2642 


.-- Offices in Los Angeles, 
San Francisco and Seattle— 


Glen W. Fawcett 


Associates. 


NOT A CHAIN . 


Individually Owned 


Call the hotel nearest you for 
free teletype reservation service. 


NEW YORK 


CINCINNATI 


) 


‘b varytiyt is 
. roo © | 


Netherland Plaza & 
Terrace Plaza 


...also—BOSTON—the Parker House, LOS ANGELES—The Biltmore, 
SAN FRANCISCO — The Mark Hopkins, SEATTLE — The Olympic. 


partment manager. 
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eotypes. 


jiginal. If engravings can be made 


these. At present, magnesium is. 


fast but not cheap. It weighs less. 


mats were rolled. The Cleveland 
Press, in the fall of 1951, used Foto- 
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can be put on the face of an ad 
without it showing up in the ster- 


Printing from an engraving in- fast and cheap, it may be possible 
stead of a stereotype is equivalent | 


to set type on film, make multiple 


A full-page newspaper engraving 


2 to moving two steps nearer the or- | engravings and print direct from 


on magnesium is only 1.6 lbs. The 


us 


Serre Ph 


| x Low Cast [pressions Figures on request 


contemporary stereotype in lead 
weighs 46 lbs. 


® Since July, 1949, a number of 
commercial shops have installed 
Fotosetters to handle’ various 
printing jobs. Three newspapers 
already have used Fotosetter film 
to engrave display ads, the New 
York Times running a full-page ad, 
quarter-page ads running in three 
Houston papers, and the Cleveland 
Press experimenting with Fotoset- 
ter copy. 

The ad in the Times incorpor- 
ated a reproduction of several 
pages of a book set originally on a 
Fotosetter for offset printing. It 
ran in the Jan. 8, 1953, editions, 
stereotyped from a zinc engraving. 
In Houston, the Post, Chronicle 
and Press carried ads on Oct. 4 and 
7 whose type was set on film. The 
film, containing type and illustra- 
tions, was used to make a zinc en- 
graving, from which stereotype 


— 
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— 
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Remember too! 
“KOA Serves More People 


Who Can't Get TV Than Any 
Radio Station in America.”’ 


For additional information 
on KOA’s Western Market 
Summer Boom! 


WRITE TODAY! 


KOA delivers America’s 


| FOOD | most food-conditioned 


LEAGUE audience. 


in the Nation’s Vacationland 
with KOA’s Western Market coverage 


DENVER 
Covers The West... Best,! 


2. KOA, covering 302 counties in 12 states, 

" will be the DOMINANT host to 12'2 million 

tourists plus 3% million Westerners themselves 

in seguir who picnic, and vacation in the West! 


KOA is a DOMINANT influence in determining 
how more than 600 million tourist 


dollars are spent. 


KOA the DOMINANT NEC station provides 
the kind of shows that makes you want to “drive 
all day with KOA”! Music, news and 
personalities, popular with playminded people. 


CALL PETRY 
50,000 WATTS 


setter type on film for a spceial 
four-page experimental run. 


= The type comprised all heads 
and text matter for a front page, 
editorial page, ad page and pic- 
torial page. Negatives of illustra- 
tions were stripped in with type 
matter. From these film flats, 
curved magnesium plates were 
made and put on the press. 

The ANPA also reports the con- 
tinuing increase of narrower col- 
umn widths, particularly to 11% 
picas. The reduction of column 
widths below 12 picas, resulting in 
substantial newsprint savings, has 
spread in the past year to 292 
ANPA dailies, representing 66.9% 
of total ANPA membership circu- 
lation. This represents an increase 
of close to 17% over the previous 
year, when 200 newspapers had 
changed to less than 12 picas. 


= Since 1949, the ANPA also has 
developed a number of production 
aids designed to help newspaper 
production men do a better job 
with their present equipment and 
processes. These, said Mr. Flint, 
include: 

Two forms of slug gauge for 
accurately measuring the height of 
slugs from all types of line-casting 
machines. One of these is a bench 
model, and the other is a hand- 
held model. Both are marketed by 
Alico Corp., West Springfield, 
Mass. 

Water white plate glass for 
printing frames which permits a 
reduction in down time on metal 
of at least 50%. This has been 
marketed by Pittsburgh Plate 
Glass Co. 

A plastic stereotype molding 
blanket, marketed by mat suppli- 
ers. 


s Ad-Mark for the identification 
of various ads, a material which 


eotype plate. This is marketed by 
Eastern Newspaper Supply Co., 
Corona, L. I. 

A butt welder for salvaging wire 
waste in mail rooms. Available 
through Do-All Corp., Des Plaines, 
Til. 

A depth microscope, “the only 
accurate form of instrument in 
existence for measuring the depth 
of mold in stereotype mats.” Ten 
newspapers are using it. It is avail- 
able through Alico. 

A device for salvaging news- 
print waste. 

A web tension control system, 
which has been taken over by 
Wood Newspaper Machinery Co., 
New York, and will be engineered 
for production. 

A no-pack mat, called mat-pack, 
which has been in successful pro- 
duction on all pages of all editions 
except Sunday at the South Bend 
Tribune since Feb. 24. It has also 
been successfully field tested at 
the Call & Chronicle, Allentown, 
Pa., and the Indianapolis Star & 
News. 


@ These newspapers, Mr. Flint 
said, in submitting to field tests 
on this new product have made 
sacrifices in production or quality 
of reproduction, but were con- 
vinced that the results would be 
worth the growing pains of field 
testing if successful. 

“The no-pack mat still has cer- 
tain limitations but we know what 
they are and we think we know 
how to handle them,” he said. “Al- 
though it has been used success- 
fully up to 11/16” shrinkage, we 
are restricting it at present to 
those newspapers which shrink less 
than one inch.” 

It cannot be used by newspapers 
which continue to use a plastic 
Stereo blanket. Successful use of 
the mat requires a vacuum back 
'secorcher in good condition; a vac- 


WANTED 


Advertising Production Men 


to know that: 


Direct pressure “Raujmats”’ require two less steps 


also, package, postage and pattern 


” are as close to the original as they can 


* 
between the original engraving and the final printing 
plate than either ad electrotypes or plastic ad plates. 
@ Result: More faithful reproduction at approximately 
70% less cost... 
plate charges are drastically reduced. 
- OK 
be! They are equivalent to a job electrotype or pattern 
plate. 
© “Kaulmats 


” are always the same size as the pattern 


they are molded from. We guarantee 200 mats from 


each pattern plate. 


A CHALLENGE: We welcome a split run for comparison of 


“ 


types or plastic ad plates. 


” reproduction with results from either ad electro- 


TEAR SHEETS, delivery and price information furnished upon 


* 
STEPS REMOVED IN NEWSPAPER REPRODUCTION 


request. 


Kaufmats 


FROM PATTS. 


AD 
ELECTROTYPES 


PLASTIC 
AD PLATES 


Deep etch copper 


Raufmat 


Flat cast 


Deep etch copper 
Mold in wax 
Electro mat pot. 


Kaufmat 


Flat cast 


Full page mat 
Curved stereo 
Full page mat 


Curved stereo 


THE Racmaun 


1441 FREEMAN AVE. 


a 
Mat & Stereotype 


Deep etch copper Deep etch copper 
Mold in plastic 


Electro pattern 


Mold in wax 
Electro pattern 


Mold in wax Mold for femole pat. 
Ad electro Plastic ad plate 
Full page mot Full page mot 


Curved stereo Curved stereo 


co. 
CINCINNAT! 14, OHIO 
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uum back in the casting box is de- 
sirable but not a requirement; cer- 
tain mechanical modifications are 
required in the scorcher and in the 
casting box but these are not seri- 
ous or expensive. 

An automatic stuffing machine, 
developed by Dexter Folding 
Folder Co., Pear] River, N. Y., with 
a planned speed of 200 finished 
copies per minute. This is being 
tested at the Boston Herald Trav- 
eler. 


# In line with all this, Research 
Institute Inc., an outgrowth of 
ANPA’s mechanical research de- 
partment, which was begun in 
1947, has been granted articles of 
incorporation as a non-profit cor- 
poration May 3 by the court of 
common pleas of Northampton 
County, Pa. Formal action will be 
taken shortly to set up the cor- 
poration, whose purpose, as set 
forth in the application, is as fol- 
lows: 

“To engage in and carry on, 
without profit, scientific research 


into the various phases of the. 


newspaper publishing business, in- 
cluding but not limited to the de- 
velopment and improvement of 
present and new _ technological 
processes used for and in the news- 
paper publishing business; the de- 
velopment of and improvement of 
present and new machinery and 
equipment used and for use in the 
newspaper publishing business, and 


Anyone in your office can set perfect 
headlines, body text, with Fototype. 
(A stenographer set this entire ad!) 
Cuts type costs by as much as 90%, 
Use for house organs, catalogs, ads, 
direct mail, brochures—even letter- 
heads! Clean, sharp characters for 
offset, zines or silk screen reproduc- 
tion. Over 250 type styles and sizes. 
Send for your free copy of Catalog 53. 


\ 


= 
J 
1415 ROSCOE ST., CHICAGO 13 Y% 


NAME 
FIRM 
STREET 


for such purposes to establish and 
maintain research laboratories, and 
to undertake generally the solu- 
tion of research problems pertain- 
ing to the newspaper publishing 
business. 


a “The work of the corporation 
may be conducted wholly with its 
own personnel within the confines 
of its own research laboratories, or 
in cocperation with the production 
departments of any and all daily 
newspapers, or in cooperation with 
any and all manufacturers and 
suppliers to the newspaper busi- 
ness, or in cooperation with col- 
leges and universities, or in co- 
operation with other institutions 
engaged in the field cf general in- 
dustrial or publishing research.” 
Cranston Williams, ANPA gen- 
eral manager, has been named gen- 
eral manager of the institute; Mr. 


and dried. — Clark Moves Headquarters 
The shaving arch is an integral, George W. Clark Inc., radio 
casting with the frame, instead of a and tv station representative, has 
separate piece bolted to it. Shaving transferred its headquarters from 
is accomplished by double knives, Chicago to New York, at 11 W. 
mounted on the same bar, the first 42nd St., where it has maintained 
being the roughing knife and the an office for the past two and a 
second, the finishing knife. A chip) half years. Robert L. Brockman, 
pan under the cooling stand makes | who joined the Clark organization 


it unnecessary to remove chips) 
from the machine by shovel. In- 
stead, the pan, which holds chips | 
from apprcximately 100 plates, | 


can be removed and emptied into) 
the metal pot. 


Jack Leech Leaves ‘Tide’ 

Jack Leech, who left Advertis- 
ing Agency and Advertising & 
Selling two months ago to become 


|= 


November, has been named 
manager of its midwestern divi- 
sion. 


Parma Opens Seattle Office 

_ Parma Ince., Portland, Ore., 
agency, has opened a branch of- 
fice at 2213 Fourth Ave., Seattle. 
Dale V. Bell, formerly general 
manager of Pascal Co., Seattle 


Flint, mechanical research direc- 
tor; Franklin D. Schurz, South 


‘Bend Tribune, president, and. 
Richard W. Slocum, Philadelphia. 


‘Bulletin, chairman of the board. 


a At the ANPA mechanical con- 
ference held June 7-9 in Atlantic 
City, an automatic stereotype 
platecasting machine was unveiled 
by Wood Newspaper Machinery 
Corp., Plainfield, N. J. It was de- 
scribed by I. Tornberg, v.p. and 
sales manager of the firm, as ‘‘the 
first really new piece of stereotype 
equipment in the past 15 years.” 

This equipment, dubbed “the 
new heavy duty Pcny Autoplate 
machine,” replaces manual opera- 
tions with push buttons; produces 
stereotype plates at the rate of 
three plates every two minutes in- 
stead of a plate a minute, and with 
“finer quality than the standard 
Pony Autoplate machine.” 


= An electro-pneumatic pump, 
formerly mounted on the rim of 
the furnace and subject to mis- 
alignment under certain conditions, 
now is mcunted directly on the 
machine where it cannot be affec- 
ted by variations due to changes in 
the temperatures of the furnace. 
Metal is poured by pushing a but- 
ton, the amount predetermined by 
the adjustment of an accessible 
hand wheel, faster than by hand or 
by the pneumatic device for opera- 
ting metal pumps which Wood had 
developed. 

An automatic signal light tells 
the operator when the cast has 
sclidified and is ready for removal 
from the casting box. This elimi- 
nates guesswork and insures uni- 
formity of casting and cooling. 
Temperatures of the water-cooled 
casting box and the core are con- 
trolled automatically by built-in 
temperature controls. 


Plates are automatically cooled 


pharmaceutical manufacturer, has 
been appointed manager of the Se- | 
attle office. 


managing editor of Tide, has re- 
signed. 
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|GE Offers Color System 


General Electric Co., Syracuse, 
now has available closed-circuit 
color television systems for use in 
education and industry. GE’s an- 
nouncement of the availability of 
this equipment followed the sign- 
ing of a patent license agreement 
with Columbia Broadcasting Sys- 
tem granting GE the right to man- 
ufacture and sell field-sequential 
tv broadcasting equipment. 


tse Photo-Reports 

illustrated booklet heya pn how 

antes advertisers ond Eatvors 
Send for free copy 
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How Advertisers 


Another Reason Why 
WPTF is 
North Carolina's 
Number One 
Salesman 


Gracious Lady 


Wife of a college president, 


. . - Harriet Pressly 


North Carolina’s 1948-“Mother of the 


Year,” equally at ease addressing a literary tea or home demonstration 


club. That's Harriet Pressly 
tops all others, says Pulse. 


whose program each weekday afternoon 
Alert participating advertisers reach a 


large audience on a program of exceptional acceptance. Contact 
WPTE or Free & Peters now. Get the full story on Harriet Pressly 
who adds the gracious touch to the team that makes WPTF the 


WP TF 


50,000 warts 680 xc 


Number One Salesman in the South’s Number One State. 


North Carolina's Number I Salesman 
NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


FREE & PETERS 


R. H. MASON, Gneral Manager, GUS YOUNGSTEADT, Sales Manager 


NATIONAL 
REPRESENTATIVE 
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The Story Behind the General Motors Scoop | 


It was an ordinary morning in the New York office of Advertising 
Age. Some reporters were working on that day’s news stories; others 
were on the phone checking out leads that might bring additional 
stories. It was getting to that point in the week when a good part of 
the news had already jelled, and AA’s editors were discussing what 


on the story—scooped them, that is, until it decided to provide 
the nation’s wire services and big-city dailies with a press release 
recounting essential facts in the case. The release was marked so 
that publication of its contents would coincide with the appearance 
of the General Motors-Wall Street Journal story in the June 21 


items would be included in the final wrap-up for the coming issue. issue of Advertising Age. 
Then Sid Bernstein, AA’s editor, called in from Montreal, where It was then that AA was scooped on its own scoop. The wire a 
he was covering a meeting of the National Industrial Advertisers services and the metropolitan dailies, impressed with the impor- 
Assn. He had just gotten a hot tip: General Motors had canceled tance of the story, got busy immediately. Newspapers all over the 
all of its advertising in the Wall Street Journal, after that news- country jumped the gun and carried stories on the GM-Journal rift 
paper published details of next year’s auto designs in its May in their Saturday, June 19, issues, with credit to Advertising Age. 
28 issue. 


As the New York Herald Tribune graciously pointed out in its 
New York staffer Larry Bernard dropped what he was doing and Saturday story: “The situation became known today after Bernard 


started tracking down the story. He got the cancelation facts from Kilgore, president and publisher of the Wall Street Journal, issued 


the Wall Street Journal, including a statement from the Journal’s a statement in response to a query from Advertising Age.” 
publisher, Bernard Kilgore. Mr. Kilgore, among other things, said: 
“It appears to be true that General Motors has withdrawn all ad- The Chicago Tribune also carried a Saturday story, under an 
vertising from the Wall Street Journal.” AP dateline, announcing the GM ad-cancelation and also men- 
tioning that the situation “came to light’ when Mr. Kilgore re- 
Next, AA’s Bernard called General Motors in Detroit, only to sponded to AA’s inquiry. The AP story also carried the text of a 
learn that GM had “no comment.» Meanwhile, AA’s Chicago office statement which GM issued on Friday night. 
was arranging to reproduce a line drawing of the 1955 Chevrolet 
sketch that accompanied the Journal’s controversial article. Being scooped on your own story is something of a novel ex- 
perience. But getting scoops is far from novel for Advertising Age. 
It was a clean-cut scoop for Advertising Age. No other publica- AA is frequently far out in front on a story. For example, there 
tion in the advertising-marketing field carried a line about the was the report last November that the American Medical Assn. 
ruckus. 


had stopped taking tobacco advertising—a major development 


uncovered first by Advertising Age and then reported—thanks to 
As a matter of fact, AA scooped every newspaper in the country AA—in the news columns of the nation’s press. 
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Robinson 


De Lussigny 


FOREIGN DELEGATIONS—Among those froin outside 
the U. S. attending the AFA convention in Boston 
last week were J. Baldwin Robinson, J. Walter 
Pierre de Lussigny, 


Thompson Co., Argentina; 


Yoshioka Hamilton 


Reader’s Digest, 


Kelley Hirai 


France; 


Hichinosuda Yoshioka, 
Japan; William Hamilton and H. P. Kelley, Cana- 
dian Federation of Advertising and Sales Clubs, 
and Senichi Hirai, Japan. 


ket alone. 

At a session on Tuesday, a crew 
ef General Electric people, includ- 
ing A. L. Scaife, manager of sales 
|planning for the small appliance 


? \division; David Meskill, fan sales 


|manager; Dallas Edwards, clock 
|sales manager, and Jim Farley, 
fan advertising manager, demon- 
strated graphically how these divi- 
sions of GE have changed packag- 
ing and point of sale thinking so 
as to put excitement into relatively 
unexciting products. The company 
has redesigned most of its con- 
tainers so as to incorporate display 
elements into them, and has also 
made ingenious use of display ma- 
terials incorporated in the shipping 
containers used for the products. 


s At a special session on retailing 
Wednesday morning, Dr. George 
Hansen, president, Chandler & Co., 
Boston store, took off on “the 
threat of the bootlegger—the dis- 
count house.” This “bootlegger,”’ he 
said, is an economic parasite, “se- 


Hint Senate Group 
Has Conservative 
View of UHF Woes 


WASHINGTON, June 22—The Sen- 
ate subcommittee studying the 
problems of u.h.f. telecasters con- 
cluded its hearings today and 
promised to decide in the next 
few days whether there is any- 
thing the government can do. 

Sen. Charles Potter (R., Mich.), 
chairman of the subcommittee, 
said executive sessions will be 
held next week. He implied that 
the subcommittee would be con- 
servative in its recommendations. 

Today’s session was chiefly sum- 
mary and rebuttal, with u.h-f. 
operators renewing their plea for 
a reallocation of channel assign- 
ments to relieve u.h.f. of the bur- 
den of competing with v.h.f. Low- 
band telecasters, in turn, denied 
the need for drastic action and 
warned that millions of sets will 


ducing with price” and “sending 
the customer back to us for serv- 
ice.” 

Discount houses, he said, have 
particularly invaded the appliance 


become obsolete if channel! assign- 


gently planned advertising and ments are changed. 


sales promotion, plus an excellent 
product and a carefully integrated 
selling job all contributed to a 


Whittier Warns AFA 


® The subcommittee heard Joseph 
V. Heffernan, National Broadcast- 


Against ‘Five Sins’ 


(Continued from Page 1) 


personal growth _ steady, 


vertising. .. | 


s “Advertising has a tremendous 
responsibility as a citizen as well 
as a sales maker... Strive to make 
no claims that cannot be sup- 
ported. Strive to cut out all gross 
exaggeration. Strive to shun the 
use of superlatives. Strive to erase 
all statements which are not be- 
lievable. Strive to win the confi- 
dence of the public to the same 
degree that you strive to win its 
patronage. Or, to paraphrase a 
famous admonition— 

“Strive carefully—the way of 
life you help to save may be your 
own.” 


s Other speakers at the opening 
general session, in which the crea- 
tive aspects of advertising were 
heavily stressed, included John P. 
Cunningham, president, Cunning- 
ham & Walsh, New York, who de- 
clared that the advertising busi- 
ness’ biggest problem is to reverse 
the thinking of the “no” men in 
management. Aggressive, intelli- 
gent selling and advertising are 
essential to keep the economy 
moving, Mr. Cunningham said, and 
the “no” men who are more in- 
terested in tradition or maintain- 
ing the status quo must somehow 
get a new outlook on life. 

Mr. Cunningham also said that 
a huge step forward will be made 
in the economy when the pro- 
ducers of industrial and capital 
goods are educated to the expendi- 
ture of “as much as 1% of their 
sales” for advertising which helps 
to move the consumer goods made 
by -their customers. 

Advertising men themselves can 
stand a little “brain washing,” Mr. 
Cunningham added, presenting a 
12-point program which included 
more intimate contact with retail 
selling, more pretesting, more re- 
search into research, less copy- 
catism, more product selling and 
less reliance on premiums and 
deals, etc. 


= Paul C. Harper, v.p., Needham, 
Louis & Brorby, Chicago, told the 
group that the answer to rising 
costs and broadened agency serv- 
ice, along with potentially declin- 
ing profits, need not necessarily 
be to render less service or make 
additional charges for those serv- 
ices. There is possible room for 
improving the cost picture through 
more efficient agency manage- 
ment, he said. 


As examples, he cited how his 


agency has helped reduce the cost 


committee of eight younger execu- 
tives in the agency has pretty 
much taken over day-to-day op- 
eration of the agency, freeing top 
executives from many manage- 
ment duties and allowing them to 
concentrate on creative aspects of 
agency service. 

Practical cost accounting, which 
does not place department heads in 
a straitjacket but allows more 
careful control of expenses, was 
suggested as another method of 
tightening agency operations ef- 
fectively, without diminishing 
service to clients. 


ws At the same session, Neil H. 
Borden, professor of advertising at 
the Harvard Graduate School of 
Business Administration, reported 
that he has begun research on the 
marketing problems involved in 
introducing a new product, and 
revealed some of initial findings, 
pointing out that effective adver- 
tising seems to perform one of its 
more important business and social 
functions in this area. 

On Tuesday a “how we did it” 
session featured case histories on 
the advertising and marketing ac- 
tivities of Lewyt Corp.; Chivas 
Bros. whisky; Merrill Lynch, 
Pierce, Fenner & Beane; and C. A. 
Swanson & Sons. 


@ Reviewing the merchandising 
history of Lewyt vacuum cleaners, 
Alexander M. Lewyt, president of 
the company, said the appliance 
business was show business in so- 
called normal times—in the ’30s— 
and now “selling methods have 
come the full cycle and today we’re 
back on the stage. Whether we 
wind up with a flop or a smash hit 
depends largely on the script, 
meaning the promotional methods 
we adopt; and rehearsals, meaning 
advance planning. 

“There is no question in my 
mind,” he said, “that advertising, 
when properly used, is one of the 
most powerful merchandising 
forces in existence. It has certain- 
ly been one of the outstanding 
factors in the success of the vacu- 
um cleaner business.” 

Philip J. Kelly, v.p., Chivas 
Bros., told how his three-year-old 
company did a job of establishing 
Chivas Regal Scotch in an already 
crowded market in less than three 
years. Good art, careful distribu- 
tion and price maintenance, care- 
fully controlled sampling, intelli- 


happy result. 


“Chivas Regal,” he said, “is one 
little operation which, in a short 
space of time, has sold over $12,- 
of our business healthy and our of personnel turnover by maintain- | 900,000 worth of merchandise and 
they ing a manpower training pool, in has become the outstanding premi- 
should be expunged from all ad-|which from four to eight people,¥M Scotch in the U. S. We can’t 
are constantly being trained. He| Press too hard for new business 
also reported how an operating) "Ow because it will be 1959 before 
we have adequate quantities to 


satisfy the demand.” 


® Louis Engel, advertising director 
of Merrill Lynch, reviewed the un- 
conventional and successful adver- 
nation’ 
largest stock brokerage house. The 
primary objective of all the com- 
pany’s advertising is to sell the 
and 
only secondarily to sell the serv- 


tising course of the 


idea of owning securities, 


ices of Merrill Lynch, he said. 


He related the company’s ex- 
perience with a solid newspaper 
on 
“What Everybody Ought to Know 
About This Stock and Bond Busi- 
ness,” which originally appeared in 
the New York Times on Oct. 19, 
1948, and which achieved such re- 
markable readership and results 
that it has since been published in 
in some cases 


page of text—6,000 words 


150 newspapers, 
twice. 


s M. Crawford Pollock, v.p., C. A. 
Swanson & Sons, told how his or- 
ganization has put full steam be- 
hind the precooked frozen foods 
trend. Swanson is now producing 
precooked 
items per day in three plants, and 
a fourth plant is about to go into 
production. And the story is just 
beginning to unfold. Within three 
years, sales of precooked frozen 
foods will exceed $100,000,000 an- 


more than 500,000 


nually, he said. 


“Food products which are fully 
prepared and ready to use now in- 
clude French fried potatoes, con- 
centrated citrus juices, fish sticks, 
frozen pre- 
cooked chicken, beef and turkey 


and more recently, 


pies,” he reported. 


“Within the last few months, 
complete plate dinners have be- 
come important factors in the al- 
ready seething food revolution. A 
complete roast turkey dinner is al- 
ready in national distribution, and 
a fried chicken dinner is now on 


the market in the East.” 


® The do-it-yourself market last 
year accounted for $3% billion in 
sales to home consumers, and the 
trend is still almost in its infancy, 
Hubbard H. Cobb, building editor, 


field “with the result that hun- 
dreds of legitimate retailers have 
discontinued these lines or reduced 
these departments considerably.” 
Since, according to Dr. Hansen, the 
“bootlegger rarely advertises,” he 
is “slowly but surely causing a re- 
duction of advertising expenditures 
in all media...What was once 
thought to be only the problem of 
retailers has now grown to be the 
problem of all who are concerned 
with merchandise and especially 
those who are engaged in adver- 
tising.” 

s 
s Mrs. Kay Lee, advertising man- 
ager, Smartwear-Irving Saks, Roa- 
noke, told the group that too often 
the elaborate mechanics of adver- 
tising form a stumbling block to 
the delivery of an advertising mes- 
sage, and related how a person-to- 
person series of ads, inspired by 
the comment of an out-of-town 
visitor to the store, rang up notable 
success in sales. 

M. Seklemian, creative director 
of Werbell, Seklemian & North, 
New York, insisted that stores 
want manufacturers’ assistance, 
but that too much manufacturers’ 
material is of no help. 

He presented a 16-point pro- 
gram for developing the kind of 
dealer helps that are really help- 
ful, and concluded: 

“If I were a manufacturer I’d do 
one of two things: 

“A. Hire the best retail brains 
available and put them on my pay- 
roll. 

“B. Look for an _ advertising 
agency that is retail minded and 
will think of my merchandise as 
something that gets sold across re- 
tail counters. 

“Stores want and will use pro- 
motional material from manufac- 
turers if the material is prepared 
right. Right now, too little of this 
material is prepared right.” 


WSYR Names Christal Co. 


WSYR, Syracuse, has appointed 
Henry I. Christal Co. to represent 
it, effective July 1. Currently rep- 
resenting the NBC radio outlet are 
Headley Reed Co. in New York 
and Kettell-Carter in Boston. 


Brooks Joins Needham, Louis 

John Brooks has joined the ac- 
count executive group of Needham, 
Louis & Brorby, Chicago. He for- 
merly was an account executive 
with Compton Advertising, New 
York. 


American Home, told the meeting. 
In many instances, sales for do-it- 
yourself projects far exceed the 
volume of conventional sales, he 
reported, and in other instances 
whole new categories of products 
have been developed for this mar- 


WABI to Dean & Schultz 
WABI and WABI-TV, Bangor, 


have appointed Dean & 
Schultz, New York, 
their public relations and pub- 


Me., 


licity. 


ing Co. finance and service v.p., 
warn there is no magic solution. 
While NBC “does not oppose” a 
study of de-intermixture, he said, 
“before concluding to make such a 
study, everyone concerned should 
give careful thought to the effect 
the very institution of the study 
might have on u.h.f. itself. Would 
conversion to u.h.f. continue—or 
would the public just wait and see 
and all conversions stop? Would 
advertiser interest in u.hf. be 
further dampened?” 

Frieda Hennock, a member of 
the Federal Communications Com- 
mission, backed up the u.h.f. op- 
erators with a rebuttal statement 
declaring: “Less than two years 
after the lifting of the freeze and 
only nine years after the fm fias- 
co, we are up against another 
critical crisis, this time involving 
85% of all television.” 


= When the subcommittee goes 
behind closed doors next week, 
it will consider a variety of pro- 
posals, among them the follow- 
ing: 


e Stimulate production of u.h.f.- 
equipped sets by lifting manufac- 
turing taxes on sets containing 
u.h.f. tuners, retaining taxes on 
v.h.f.-only sets. This suggestion is 
supported almost unanimously by 
stations, networks and manufac- 
turers. 


e Stimulate network interest in 
u.h.f. by relaxing monopoly rules 
to permit networks to own two 
u.h.f stations in addition to the 
five stations authorized under ex- 
isting rules. Networks like this 
idea, but u.h.f. operators say it 
would not solve anything and 
“they’d simply grab up stations 
in the good u.h.f. markets.” 


e Improve u.h.f. coverage through 
boosters and satellite transmitters. 
Networks and manufacturers like 
this. High-band operators are for 
it, too, but fear v.h.f. would even- 
tually get boosters that would 
result in greater v.h.f. coverage 
advantage. 


e Get network programs on u.h.f. 
Network officials, particularly 
CBS president Frank Stanton, 
argue that efforts to force net- 
works to use low-circulation u.h.f. 
stations would force up cost-per- 
thousand to advertisers, and might 
eventually drive advertisers out 
of tv to other media. 


e “De-intermix” the top 100 to 
150 markets. Might be done, says 
Mr. Stanton, with inconvenience 
to a relatively small number of set 
owners. May be most practical 
solution. Worth considering, say 


three u.h.f. operators. Too drastic, 
say v.h.f. telecasters. 
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This Week in Washington... 
Importers Win Fair Trade Point 


By Stanley E. Cohen 
Washington Editor marks. 

WASHINGTON, June 24—Before Reduced to simple terms, this is 
opening its hearings Tuesday on g fair trade-type fight. Importers 
H.R. 9476, the administration’s currently enjoy the protection of 
customs simplification bill, the a customs rule which prevents un- 
House ways and means committee authorized agents from bringing 
took a simple precaution. It let trademarked goods into the U. S. 
importers know that the final bill; They claim the simplification 
—if any is reported—will be pill, as forwarded to Congress a 
stripped of controversial language few weeks ago, eliminates this 
which allegedly deprives trade-' protection. The result, they say, is 


mark owners of exclusive import-|that anyone could import trade-| 


ing rights for foreign goods im-| marked merchandise and take ad- 
ported to this country for sale un- | vantage of the good will built up 
by authorized agents who invested 
heavily in advertising and promot- 


om (WOTPEROEMY i th t d k d li 
UIBLISHERS 0 ake muster on sreciat Ing the trademarked lines. 
INTEREST CONSUMER MAGAZINES Some committee members aren’t 
Is it costing you MORE than tt should to SUre Of the validity of the com- 
gain (or hold) the competitive lead? | plaint. But this late in the session 


Better check with us on Pg. 127 | neither they nor the administra- 
tion have any heart to risk defeat 


of the simplification program over 
fal {yea PUBLISHING SERVICES] la fringe issue. Even without the 


‘der their own registered trade- 


controversy, time is so short that 
‘customs simplification may once 
again clear the House only to die 
in the Senate. 


a s = 
The National Automobile Deal- 
ers Assn. announced, after a meet- 


ing of its board of directors, that 
it “heartily endorses” S. 3596, a bill 
introduced by Sen. Everett M. 
Dirksen (R., Ill.) modifying the 
‘anti-trust laws to permit car man- 
ufacturers to put “anti-bootleg- 
ging” clauses in their selling agree- 
ments with dealers. It isn’t clear, 
however. that Sen. Dirksen is as 
heartily for the bill that carries his 
own name. 

These “anti-bootlegging” clauses 
are designed to prevent dealers 
from turning new cars over to un- 
authorized dealers who market 
jthem below list prices (AA, Feb. 
'25). The drive for legislation au- 
\'thorizing anti-bootlegging clauses 
| got under way after NADA con- 
sulted the Department of Justice 
‘and came away convinced that the 
anti-trust division will not stand 
by and permit manufacturers and 


STRIKING 


COVER DESIGN DRAMATIZES 


outlawing the advertising of alco- 
-holic beverages. 


/count? Names have not been dis- 
'closed, but the Senate appropria- 


WESTINGHOUSE ANNUAL REPORT 


The design, in beautiful full color lithography, depicts the contribution 
of Westinghouse to the beginnings of the age of industrial atomic power. 
It portrays dramatically the artist's conception of tomorrow's atomic 
power plant and the atomic submarine of today. 


We are proud that Buckeye Cover was selected for this superb pro- 
duction. If you are planning an annual report, catalogue, brochure, or 
other fine printed piece, remember that the selection of the cover not 


only as to design but as to the quality and texture of the paper itself is 
of primary importance. 


There’s a world of inspiration 
for the creative man in the 
wide range of colors and fin- 
ishes in the Buckeye Cover 
line. Complete sample book 
will be sent on request to any 
cover paper user. 


THE BECKETT PAPER COMPANY  “cee® 
MAKERS OF GOOD PAPER IN HAMILTON, OHIO, SINCE 1848 


dealers to sign agreements which | 
deprive dealers of the right to sell 
cars to anyone they please. 

In introducing his Dili, Sen. 
Dirksen explained that he acted at} 
NADA’s suggestion. “I am mindful | 
of the problem which is involved | 
and also the difficulty of dealing 
with the problem by suggesting an 
amendment to existing law relat- 
ing to anti-trust practices. It would 
occur to me, however, from the 
prima facie showing which has al- 
ready been made that this matter 
deserves adequate attention on the 
part of the appropriate committee 
of Congress, and it is with the pur- 
pose of crystallizing the matter 
and having it referred to the prop- 
er committee that the attached bill 
is introduced.” 


There’s a constitutional amend- 
ment which forbids cruel and un- 
usual punishment, but it apparent- 
ly does not apply to members of 
Congress. Look what has been hap- 
pening to Sen. Charles Potter (R., 
Mich.). For six weeks he has been 
involved in the Army-McCarthy 
hearing. 

In his off hours, he has presided 
at a subcommittee of the Senate 
interstate commerce committee 
which has conducted a massive 
study of various proposals to help 
u.h.f. television. And he has been 
assigned to another subcommittee 
which is supposed to rehash the 
case for and against legislation 


Apparently, he has the capacity 
to take his activities with a grain 
of salt. Tuesday, as NBC v.p. 
Joseph V. Heffernan argued heat- 
edly that “color television should 
not be made a hostage in the con- 
test between u.h.f. and v.h.f.,” Sen. 
Potter grinned puckishly and in- 
terjected, “Careful, Mr. Heffernan. 
I’m sensitive to that word ‘hos- 
tage.’” 

* ° ~ 

Who were the admen who visi- 
ted Sen. Karl Mundt (R., S.D.) in 
an effort to cut themselves in ona 
piece of the Army-Air Force ac- 


tions committee has released a let- 
ter from Sen. Mundt dated March 
31, reporting that “public rela- 
tions” people have visited his of- 
fice and advised him that the 
“public relations” of the Army and 
Air Force are handled by the same 
firm on a contract basis. 


“It just occurred to me,” the sen- 


W. G. WHITE, general manager of C. 

E. Marley Ltd., London, Ont., has 

been elected president of the 

Poster Advertising Assn. of Ca- 
nada. 


ator wrote, “that perhaps this is a 
function of both branches which 
should be submitted for estimate 
bids, and if such was the case per- 
haps additional funds could be 
saved for the American taxpayer.” 
The appropriations committee 
also released a reply oy Sen. Ho- 
mer Ferguson (R., Mich.) outlin- 
ing the procedures used last year 
when Army and Air Force invited 
about 100 agencies to compete for 
the recruiting account. The winner, 
Dancer-Fitzgerald-Sample, has 
had the account for 18 months. 
Note: The Air Force will soon 
announce a new competition for 
the selection of its own agency. But 
this should not be ascribed to pol- 
itical manipulations. The Air Force 
obtained permission many months 
ago to pull out of the joint Army- 
Air Force recruiting operation. 


Pepsi-Cola Names Derrick 

Charles Derrick, formerly dis- 
play manager, has been appointed 
advertising manager of Pepsi-Cola 
Co., New York. Mr. Derrick suc- 
ceeds Sterling R. Wheeler, who 
resigned to join Marion Parsonnet, 
New York producer of television 
films. Frank Zucarro, who joined 
Pepsi-Cola’s advertising depart- 
ment in 1948, succeeds Mr. Derrick 
as display manager. 
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After all is said and done— 
nothing impresses advertisers like results! 


‘\.. FOR THE MONTH |“ 
‘ OF a 
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vd 
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advertisers used 
1 million more lines in 


The Washington Star 


than in Washington’s second newspaper 


After the statistics and studies are filed away and the ad appears in print, 
the advertiser always comes face to face with the big question: How much 
business did we dor We could fill a book with stories from advertisers 
telling us how their ad in The Star out-pulled the same ad in another 
Washington newspaper. But we’re content to let the linage figures speak 
for themselves month after month. They prove conclusively that no other 
Washington newspaper approaches the remarkable pulling power of The 
Star — Washington’s Great Home Newspaper. They also emphasize a 
point we’ve made before . . . that when a city believes in a newspaper as 
Washington believes in The Star, that paper becomes of inestimable worth 
. to advertisers. 


It is a family habit in Washington to look in an EVENING newspaper to see what the stores are advertising 


‘The Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C. 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 


Publisher's figures for May 
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reciSion 


MAKES THE DIFFERENCE 


What a tremendous difference there can be in 
the quality of engravings! 

Improper depth of etch, imperfect dot struc- 
ture, or any carelessness would quickly show up 
in a poor reproduction that’s disappointing, time- 
consuming and costly. 

At DOT, “precision” is a working word. And we 
combine it with “speed” to give you quality 
engravings in the shortest time possible. 


TELEPHONE STATE 2-5367 


Ad Ban Continues, 


but GM Decides 


‘Journal’ Can See Press Releases 


| (Continued from Page 1) 


from readers, 21 of which were in| 
agreement with the Journal’s news 
policies and its editorial on the 


controversy. 


| the public. . 


whether information is 


ing.” 


or a propaganda mill.” 


‘a Replying to the GM contention 


s The following day, the paper's 
lead editorial discussed the “dif- 
ference of opinion” with General 
Motors. It said the GM statement : 
“sets up criteria for the handling | Wen you turn this statement of 
of news which we think would. 
|'make it impossible for any news- 
|paper to carry out its obligation to 
. Except in the field of 
national security, a newspaper, if 
it is to be honest and perform any 
service, cannot concern itself with 
‘author- 
ized’ but only with whether it is 
true and whether it is worth print- 


An editor who prints only what 
is “authorized,” said the Journal, 
“has abdicated his own judgment 
entirely...He is then no longer 
running a newspaper for the pub- 
lic. He is running a hand-out sheet 


PHILADELPHIA- 3,671,000 Population 8 


Standard eatoee tan Districts. 


Census 19 


PITTSBURGH -2,234,000Population 


THE 3:1 LARGEST 


SINGLE MARKET (N PENNSYLVAMIAS 


Scranton and Wilkes-Barre are two markets in 


614.146 Populat 


WILKES-BARRE 


" HAZLETON 


Jk 


Hazleton excluded from Scranton -Wilkes-Barre. 


» arr Times 


one. The area is exactly the same today as it always 
an has been—tLackawanna and Luzerne counties, ex- 
i cluding Hazleton. 

These two markets are so closely allied and 
fused into one that it is impossible for the traveler 
to tell when he passed from one to the other. 

This is likewise true in the distribution of mer- 
chandise as all sales organizations familiar with the 
territory will testify. 


850 completed and occupied housing units. 


4000 additional school enrollments. 

Bank deposits increased by 15,742,607. 

Bank clearings increased by $34,389,413. 

9000 new jobs in nine new industries and ex- 
panded plants. 

Total employed in the city of Scranton 46,000. 


| ont it should pull its advertising 
from papers publishing news that 
the company disapproves of, the 
Journal said: 

“There is no reason why a com- 
pany should do that if it considers 
its advertising as a means of influ- 
encing the newspaper rather than 
as a medium for selling the custo- 
mer. But the hard question comes 


the company around. 

“If a newspaper editor trying to 
exercise his judgment about a 
news story on one page had to ad- 
just his thinking to the fact that 
the news might displease a com- 
pany advertising on another page, 
how long would he retain any in- 
dependent judgment about the 
news? 

“We do not intend to suggest 
that a newspaper has the right to 
demand that a company disclose 
trade secrets or that it advertise. 
But our business is publishing in- 
formation, not withholding it. 
When there is news available 
about so vital a segment of our 
economy as the automobile indus- 
try we intend to be free to use 
our own best judgment about pub- 
lishing it, undeterred by the fact 
that it may not be ‘authorized’.” 


# The complete General Motors 
statement reads as follows: 

“The recent article in the Wall 
Street Journal relating to 1955 
models of the automobile indus- 
try purported to portray certain of 
these models both in words and in 
sketches. To the extent that this 
was a reporting of news derived 
from sources free to divulge the 
information, we have no objection 
or criticism with respect to the ar- 
ticle as it related to our products, 
even though such _ information, 
published many months in advance 
of the introduction of new models, 
may interfere with and prejudice 
the sale of our current model prod- 
ucts. 

“We do, however, object to the 
publication of statements and par- 
ticularly sketches which have as 
their source confidential informa- 
tion and material divulged in 
breach of the confidential re- 
lationship and in violation of our 
property rights. 

“The article stated that the 
drawing of the 1955 Chevrolet was 
rendered from the manufacturer’s 
own blueprint, and that the blue- 
print was supplied by a respon- 
sible industry source and asserted- 
ly came from General Motors’ own 
drafting boards. This involved a 
breach of a confidential relation- 
ship, since such blueprints are con- 
fidential and are released to indus- 
try sources and suppliers in the 
normal course of business only on 
a confidential basis. 


a “It should be obvious that a 
purported sketch of a new model 
car, published months in advance 
of the introduction of that model, 
will adversely affect the demand 
for the current models of that 
product. If the reproduction is 
reasonably accurate, it also in- 
volves the disclosure of trade se- 
crets to competitors in the indus- 
i try. 

“While we have no advertising 
policies as such based on a situa- 
tion such as this, we certainly do 
not believe that we should be 
placed in the position ‘of impliedly 
approving or condoning such a 
practice by permitting our paid| 
advertising to appear on one page. 
of a publication which might at. 


| Same issue publish information in- 
Beet our property rights and 
| trade secrets, which have been ob- 
tained from sources in a confiden- 
tial relationship with us. 

“To the extent that news re- 


any time on another page of the. 


Advertising Age, June 28, 1954 


leases are issued to the press for 
general publication, our practice 
is to make them available to 
everyone.” 

General Motors has made no 
further comment since this state- 
ment. 

Wall Street Journal executives 
told AA that the paper’s Detroit 
office this week received several 
releases fronr General Motors, the 
first in some time. The newspaper 
has received approximately 100 
letters since the clash with GM, 
with the odds about 4-to-1 in favor 
of the Journal’s stand. 


LeStrange Forms Company 

Jerry LeStrange has formed Le- 
Strange Co., publishers’ represent- 
ative, with offices at 185 N. Wa- 
bash Ave., Chicago. Mr. LeStrange 
has been advertising director of 
American Poultry Journal for the 
past four years and prior to that 
was western manager of Southern 
Agriculturist. 


All buying, selling and 
advertising must begin 
with product information| 


Your advertising obviously 
has just two jobs to do: 


@ Expose the facts about your 
products to all prospects; 


@ Persuade your prospecis to buy. 


Everything else in your ad is there to make the 
information about your products more convincing. 
All other media are supplemental to the basic 
function of spreading information about your 


products across all of your markets... old and 
NEW. 


Emphasis in particular industries and among 
special groups of officials is got by adding verti- 
cal and functional publications. 


But their chief value lies in reinforcing you } 
inclusive coverage of industries and produc 
selectors. 


You might think it would be costly to blank-t § 
all 452 industries and their 64,000 prime produ +t 
specifiers and buyers. 

Actually it costs less than many one-industry 


papers... 14¢ per sales message, $150 to $160 1 
month, $1,800 a year in... 


Industrial 


Equipment 


News 


Details? 


Send for complete DATA FILE FOUNDED 1933 


BPA ie Eighth Avenue, New York 1,N. Y. 
NB P| .. . Affiliated with Thomas Register 
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Jones Worrell 


NEW PARTNERS—Gray & Rogers, Philadelphia, has named three new 

partners. They are Franklin P. Jones, publicity director; Albert R. 

Bochroch and Granville Worrell, both of the contact department. 

The addition of the three men brings the agency’s number of part- 
ners to 12. 


Cigaret Makers Are Mum in Wake of 
Cancer Report; Pipe Industry Booms 


(Continued from Page 1) may be to prove to the cigaret in- 
ment individually on the study.|dustry that the big lie in cigaret 
“This is strictly a research prob-|advertising is not as potent as it 
lem,” a v.p. of one of the majors|once was. The industry’s propa- 
said. ganda policy still rests on the ef- 

“We are certainly not going to| fort to create crystal-clear confu- 
get into a public fight with these|sion in the public mind. 
doctors over their statistics. We! “It is that whatever the circum- 
will leave the research problems| stantial, statistical and _ clinical 
to the industry committee set up|evidence linking smoking with 
to study tobacco’s relation to|cancer, regardless of the fact that 
health.” ‘the cigaret is a proven killer in 
Dr. Clarence Cook Little, the various heart conditions, no ex- 
head of the scientific advisory| periments made upon man have 
board appointed to supervise the|irrefutably established tobacco as 
industry’s $500,000 research cam- ja cancer producing agent. The to- 
paign, did have something to say bacco industry researchers are al- 
in answer to the Hammond andj|ready pointing to the fact that 
Horn charts. He suggested that|‘mice don’t smoke like men’—an 
their findings “point up the need | obvious attempt to negate the fu- 
for further extensive research to;ture results of animal experi- 
discover the causes of cancer and mentation. 
cardio-vascular disease.” | “The tobacco presidents and 
their hired researchers could stand 
a While expressing “the greatest;on this position until doomsday. 
respect” for Drs. Horn and Ham-| There is no prospect that tobacco 
mond, Dr. Little emphasized that|money will secure volunteers for a 
the findings were “preliminary.” | grisly human experiment requiring 
“It is interesting to note,’ he/10, 15 or 20 years, to induce lung 
said, “that Dr. Charles S. Cameron, | cancer in healthy human beings by 
medical and scientific director of|a regime of smoke induction. 
the American Cancer Society, has 
issued a simultaneous statement to|# ‘‘The fact, nevertheless, is that 
the effect that he’s ‘not convinced /|there are many in the industry who 
that the Hammond-Horn theory of|are not nearly as irresponsible as 
cause and effect relationship be-|their own propaganda makes them 
tween heavy cigaret smoking and|out to be; they are aiding inde- 
increase suspectibility to death} pendent researchers without talk- 
from cancer in general is as yet|ing much about it in attempts to 
entirely proved.’ discover the carcinogens in tobacco 
“I fully subscribe to this state-|smoke and neutralize them if pos- 
ment,” Dr. Little continued, “as I| sible,” Mr. Norr asserted. 
do to Dr. Cameron’s further asser-| Probably by coincidence Du 
tion that ‘one cannot at this time| Maurier on Tuesday—the same 
exclude the possibility that heavy|day the Hammond-Horn figures 
cigaret smoking and the tendency | hit the front pages—ran a fuli page 
to cancer are both expressions of|newspaper ad with this timely 
a more fundamental cause of a|headline: “Starting today, you can 
constitutional or “hormonal na-|smoke with greater peace of mind.” 
ture’.” The copy announced the “most ef- 
ficient filter-tip” as a “new fron- 
= Meanwhile, there were indica-|tier in safer smoking.” 
tions here this week that the cig-| Coincidentally, Old Gold came 
aret industry had better brace it-|up with a color page in Life, which 
self for another scientific barrage.|sounded as though Lorillard may 
Cornell University medical school,| have had research of this sort—if 
perhaps in association with other | not this particular study—in mind. 
groups, is said to be readying are-| “Our story always rings true: 
port which will be even more “de-| Old Gold is a name you can trust,” 
vastating” than the Hammond-|the ad stated. “Ever since 1760 the 
Horn study. . makers of Old Golds have provided 
One of the most active crusaders|millions and millions of people 
against smoking, Roy Norr, who| with the relaxing pleasure of fine 
recently started a monthly “Norr-|and friendly tobaccos—that’s al- 
Newsletter” about smoking and|most 200 years of honest and re- 
health, had this comment: spected tobacco craftsmanship.” 
“The storm caused by the report 
of the American Cancer Society at}m™ Asked if Liggett & Myers 
the American Medical Assn. meet-| planned any affirmative action to 
ing in San Francisco last week is|counter the researchers’ claims, a 
a gentle breeze to what may be|spokesman for Cunningham & 
expected to happen when a forth-| Walsh replied, ““We have no plans 
coming clinical report is issued, as|for any changes. We’ve got too 
it will be, by another scientific| much work to do.” 
body. It will hang the albatross of At BBDO no change was en- 
cancer securely around the indus-|visaged in Lucky Strike’s ad ap- 
try’s neck insofar as tobacco abuse | proach at this time. 
is concerned.” He would not re-| William S. Cutchins, v.p. 
veal the name of the group. charge of advertising for Brown & 
Williamson, said no discussion has 


= Mr. Norr said that a “salutary 


Last Minute News Flashes 


Bruno Places 10-Page Ad in ‘N. Y. Times Magazine’ 


New York, June 25—Bruno-New York, tv and appliance distributor, 
will run ten pages in the July 25 issue of The New York Times Mag- 
azine—“largest single insertion” in that publication’s history. Ads will 
introduce new lines of RCA Victor tv sets, radios, phonographs, Whirl- 
pool washers and Youngstown Steel kitchens. Six pages will be in 
four colors. Daniel & Charles is the agency. 


Fred Hamm Named Gaynor & Co. V. P. 


New York, June 25—Fred J. Hamm, formerly group supervisor at 
Geyer Advertising, has been named v.p. of Gaynor & Co. Mr. Hamm 
had been a partner in Moore & Hamm. 


Overall Joins CBS Radio as Eastern S. M. 


New York, June 25—John Overall, who recently resigned as eastern 
sales manager of Mutual Broadcasting System, will join CBS Radio 
July 6 with the same title. At CBS he replaces Dudley Faust, who 
moved up to network sales manager to fill the vacancy created by the 
exit of W. Eldon Hazard. Mr. Hazard is leaving to join J. Walter 
Thompson Co. in Detroit. 


Brown & Williamson Elects Lewis President 


LOUISVILLE, June 25—E. M. Lewis has been elected president of 
Brown & Williamson Tobacco Corp., succeeding T. V. Hartnett, who 
retires June 30. Mr. Lewis has been exec. v.p. since November, 1946. 


D'Arcy Opens Chicago Office: Other Late News 


St. Louis, June 25—D’Arcy Advertising Co., which recently (AA, 
May 3) was appointed to handle product advertising for Standard Oil 
Co. (Indiana), has opened temporary Chicago offices at 920 S. Michi- 
gan Ave. Three D’Arcy v.p.s—James B. Wilson, who will head up the 
account, W. C. Edwards and H. N. Spencer—are now in Chicago setting 
up a permanent headquarters and staff. All three were with the D’Arcy 
St. Louis office, where Mr. Edwards was director of market research 
and Mr. Spencer was media director. 


e Cook Chemical Co., St. Louis, maker of Real-Kill insecticides and 
a new bomb-type moth proofer, has transferred its account from 
D’Arcy to Henri, Hurst & McDonald, Chicago, as a result of a conflict 
between its products and some of those of Standard Oil. The change 
is effective Sept. 1. Cook sells principally in the South and in Iowa, 
and is a large user of newspapers and some radio spots. 


e Howard Ketting, v.p. in charge of the Wrigley Co. account for Ruth- 
rauff & Ryan, Chicago, has resigned from the agency. Mr. Ketting came 
to R&R from the Wrigley organization 16 years ago, and served on 
that account for the whole time he was with the agency. He told AA 
he has no definite plans other than to return to the agency business 
next fall, “either alone or with someone.” 


e Walsh Advertising Co. Ltd., Toronto, has undergone its third intra- 
agency change of ownership since its founding 26 years ago. Six key 
executives have purchased the interests of W. George Akins, president 
since 1944. The purchasers are Kenneth G. Anderson, ex-managing 
director, who becomes agency president; George E. Cross, F. Rex 


Werts and Yves G. Bourassa, v.p.s, and Fred F. Myers and J. J. M. 
Simpson, directors. 


cigarets are on allocation and that 

the sales of Kools and Raleighs are FCC Okay s Sale of 
“steadily increasing.” The Viceroy . 

account executive at Ted Bates & KLZ to Time Inc. 


Co. added that “Viceroy never uses 


WASHINGTON, June 25—The Fed- 
health claims in its copy.” 


eral Communications Commission 
today has approved the sale of 
# Alert pipe suppliers lost no time! radio and television stations KLZ, 
in capitalizing on the situation.|Denver, to Time Inc. for $3,533,- 
Wally Frank Ltd. ran a “switch|760. Time also owns radio and tv 
to a pipe” ad, without mentioning | stations KDYL, Salt Lake City, 
the health argument, and rushed|and 50% of KOB and KOB-TV, 
plans for a small, delicate pipe,| Albuquerque. 
with a lipstick-colored stem, to be| Denver Television Co., which 
called Milady’s pipe. These stores | lost out in the competitive hearing 
will bring back on the market a that resulted in the grant of Chan- 
mild blend of tobacco designed for|nel 7, Denver, to KLZ last year, 
distaff pipe smokers. tried to block the transfer. It con- 
Cigar stores checked reported| tended KLZ would not have won if 
that it was too soon to note any|FCC knew the channel would be 
sales gains. The Cigar Institute of|solq to a non-local publishing 
America was careful to say noth- company. 
ing which would add to the dis-| [FCC said there was no evidence 
comfiture of the cigaret makers. A| of fraud in the original KLZ 
spokesman commented that “noth- applications. The commission 


ing had been proved.” pointed out two directors of the 
‘firm recently suffered heart at- 
tacks and that a third was re- 
quired to dispose of his holdings 
because of FCC multiple owner- 
ship rules. 


® As for the effect of recent cancer 
claims on cigaret sales, the most 
recent Department of Agriculture 
figures indicated that the con- 
sumption of cigarets in the U. S. 
was down 4%4% for the fiscal year | 
ended June 30, 1954. For the month | Calkins & Holden for 48 Years 
of April Americans were smoking, Calkins & Holden, Chicago, 
about 3% less, but the department which has shortened its name from 
thinks these monthly figures|C@lkins & Holden, Carlock, Mc- 
should not be over-emphasized. Clinton & Smith (AA, June 21), 
The department did not know operated as Calkins & Holden for 
whether talk of lung cancer’s as-|48 years (1902 to 1950), and not 
sociation with heavy smoking had | from 1902 to 1905, as erroneously 


in posable income beginning to level 


anything to do with the drop; how- | reported in AA last week. 
ever, it believes economic factors 

are important with average dis- Ad Art Service Changes Name 
Advertising Art Service, Paw- 
off or drop while the price of reg-| tucket, R. I., has changed its name 
ular cigarets is up about 5% and\|to Raymond Slater Advertising 


taken place concerning the cancer the price of kingsize brands is up |Co., and now offers a general agen- 


effect of the present disclosures |society’s study. He said Viceroy | 10% or so. ‘ey service. 


| 


Catalog Selling 
Growing Steadily, 
Mail Users Told 


Boston, June 23—Is the catalog 
mail order business dying? Not so 
that you can notice it. 

Take the word of George J. Cul- 
linan, v.p. of Alden’s, Chicago, who 
told a direct mail session at the 
Advertising Federation of America 


AFA Convention 


meeting here today that “far from 
being moribund, the catalog busi- 
ness today is livelier and more 
aggressive than at any time in its 
long history.” 

The “major catalog industry” 
consists of Sears, Ward, Spiegel 
and Alden’s, Mr. Cullinan said, 
and the combined catalog sales of 
these four companies was $1,300,- 
000,000 in 1953. The breakdown, 
he said, is: 

Sears, Roebuck, $750,000,000 

Montgomery Ward, $350,000,- 

000 

Spiegel, $100,000,000 

Alden’s, $190,000,000 
The figures are for sales through 
catalogs only, and do not include 
normal sales of merchandise in the 
stores operated by any of the huge 
enterprises. 


s Despite the fact that Sears has 
deliberately followed a policy of 
switching sales from its catalog to 
retail stores, Mr. Cullinan said, 
the mail order giant’s catalog vol- 
ume is currently three times what 
it was in the middle ’20s—almost 
exactly comparable to the rise in 
national income. 

But the catalog business has 
changed drastically. For one thing, 
Mr. Cullinan pointed out, much of 
it has moved out of the direct mail 
class—so much, in fact, that this 
year over 40% of the catalog sales 
of the four major companies are 
made through order offices, order 
desks and telephone offices, rather 
than through the mail. 

For another thing, the orders are 
coming, in larger and larger per- 
centages, from bigger cities. More 
than 30% of all catalog customers 
live in places of 100,000 or more 
population, and almost half the 
business is done on instalment 
credit terms. 


# “From 1946 to 1950, and to this 
very day,’ Mr. Cullinan said, “the 
greatest advances in the catalog 
business have been made in urban 
areas and their environs. Tele- 
phone offices have sprung up in 
every major city, merchandise is 
delivered by metropolitan parcel 
delivery trucks, one-day service 
between order and delivery is 
common. Instalment sales provide 
almost half of the business done 
by catalog.” 

Not only is the catalog business 
far from dead; it is expanding ra- 
pidly, according to Mr. Cullinan. 
Almost daily it wins devotees from 
among “conventional” retailers, he 
said. 

Asserting that Marshall Field & 
Co., giant Chicago retailer, has 
publicly stated its intention to in- 
crease its catalog business to 25% 
of its total volume, Mr. Cullinan 
said: 

“This figure is made more no- 
table by comparison with the pres- 
ent percentage of Sears, Roebuck’s 
catalog sales to its total business. 
Would you believe that Sears, Mr. 
Mail Order itself, does only 25% 
of its total over-all business by 
catalog? Marshall Field, the glam- 
or and quality store of the Mid- 
west, and Sears, Roebuck in the 


same category as catalog sellers!” 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 


OP REEMA RRR TERR PIS RAT REE SANE ORES BS GATES RSENS 


HELP WANTED 


POSITIONS WANTED 


COPYWRITER WANTED 

Ne Agency Experience Required 
A key position with one of Chicago’s best 
medium-size agencies; could soon lead to 


creative supervision. Experience in appli-| 


ances, building materials, or similar lines 
desirable; but sound idea, excellent copy, 
ability to ‘“‘carry through’ are the essen- 
tials. Salary around $8,000. Write fully. 
Our staff knows of this ad. 

Box 6914, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


BARNARD 
A service for employer and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
202 S. State Street Chicago, Ill. 


EXPERIENCED AD MANAGER 
| Newspaper background. Broad knowledge 
|of printing, promotion, media. 2 years in 
| mfg’s sales and adv. dept. Mature judge- 
ment. Works smoothly and congenially 
with others. Desires position with Upper 
|Midwest or Wisconsin manufacturer. Age 
42. Salary $7500. 

Box 6915, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING PERSONNEL 
Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 


DRAKE PERSONNEL, INC. 
Suite 1009 


W. Madison * Financial 6-2100 * Chicago 2, ILL. 


ADVERTISING MANAGER 


7 years seasoned in packaged goods, 
sparks regional, national product pro- 
motions. Proven merchandiser at dealer 
distributor levels. Product, budget 
planning, knows copy appeals, mass 
media agency supervision, effective 
speaker. Gets on_ well with fellow 
workers. Age 32, family. College 
trained. Box 920, Advertisi Age, 

E£. Illinois St., Chicago 11, Ml. 


NEED ANOTHER HEAD? 
Have orderly one, with good capacity 
for detail, available to account executive 
in near north, air conditioned office. 4 
years over-all retail advertising including 
copy and 4 years general agency experi- 
ence. Minimum $75. Wh 4-5581, Chicago. 


Advertising instructor needed, preferably 
company or agency experience. Perma- 
nent. Chance for graduate work. School 
of Journalism, University of Iowa, Iowa 
City. 


AGENCY COPYWRITER 

Large Minneapolis agency has opening for 
versatile writer. National and local ac- 
counts, food and service lines. Some agen- 
cy experience desired. Send resume, ex- 
amples of work produced, photo and sal- 
ary requirements. All inquiries confiden- 
tial; our employees know of this ad. 

Box 6917, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 

209 S. State Ha 17-1991 Chicago 


Advertising Solicitor for metropolitan 
newspaper. Male or female. Aggressive, 
ambitious - unlimited opportunity. Call 
TRafalgar 3-0500 or write 
Box 6920, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y 


SPLENDID OPPORTUNITY FOR JUNIOR 
COPYWRITER AND LAYOUT MAN 
Desire young man with creative bent to 
develop copy and layout ideas on a wide 
variety of interesting subjects. Man with 
proper requirements will go a long way 
with this sound, long established, widely 
known Chicago business publication. 
Write, giving details of previous experi- 
ence and be prepared to submit samples 
of your work. Box 6921, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


$3,600 yearly starting salary. Credit Jewel- 
ry Chain (3 stores). Excellent opportunity 
as Assistant to Advertising Manager. El- 
mira is a lovely spot in Southern New 
York. You'll like our organization. Write 
fully to E. Freed, c/o Alpert’s, 111 East 
Water Street, Elmira, N. Y. 

MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANERS BLDG. CHICAGO 3, ILL. 


Exceptional Midwest opportunity for ad- 
vertising space salesman, age 27-35, on 
leading building field magazine. Salary 
open. 

Box 6913, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 

FRED J. MASTERSON 

ADVERTISING - PUBLISHING 
All types of position for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


WRITER. ..publ, radio, mag, and prom. 
exp.; food, beauty, int. dec. and related 
fields; 15 yrs. exp.; coll. grad.; full-time or 
free-lance desired in Chicago. 

Box 6916, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 

ADVERTISING DIRECTOR 
ACCOUNT EXECUTIVE 

Adv. Dir. seeks challenging opportunity. 
20 yrs. experience all facets adv. and sls. 
prom. Planning, admin., agency control 
my forte. Primary experience with food, 
allied lines, soft drinks. Top management 
calibre. Age 38. $12-15,000. 

Box 6922, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


LOOKING FOR THE 
UNUSUAL ADVERTISING 
MANAGER? 


One who— in addition to the usual 
functions—will merchandise your 
advertising program? Create 
down - to - earth advertising that 
will increase sales? An able ad- 
ministrator with long years of 
advertising agency experience on 
consumer and industrial accounts. 
One who writes selling copy. 
Then contact Box 915, ADVER- 
TISING AGE, 200 E. Illinois St., 
Chicago 11, Illinois. 


HUNTER, FISHERMAN, FREE-LANCER 
Authentic, selling copy guaranteed. Ex- 
pert advisory, catalog copy or complete 
agency services available without delay. 
Your outdoor problems are our business. 
Write: Marvin Spittler Agency, Waseca, 
Minn. 
SALES OR ADVERTISING MANAGER 
Heavy administrative background. Knows 
merchandising, all phase advertising. Suc- 
cessful, diversified publishing background. 
Can take charge. Presently employed. 
Will relocate. .Good speaker. 

Box 6919, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
Advertising experience - 20 years as ad- 
vertising salesman, ad manager, publish- 
ers rep. New York City preferred but not 
essential. Box 6918, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


MISCELLANEOUS 


FINE AGRICULTURAL ART 
Write for illustrated brochure 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 
CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


PATENT FOR SALE 


HOME HAIRCUTTER 


Simple, easy, lasts longer than all the 
others combined. Has mustache trim. 
$5,000 plus 10% royalties. 

Box 919 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ii. 


WANTED 
TOP-NOTCH 
CREATIVE 


LAYOUT ARTIST 


. . . By long-established, middle- 
sized Chicago agency serving di- 
versified list of clients. Must have 
solid experience in originating 
fresh, quality layouts from basic 
ad ideas. He will work directly 
with account executives and cli- 
ents. Right man could qualify as 
assistant art director. But his 
work must have that “spark”. He 
will be eligible for group insur- 
ance, profit-sharing, retirement 
trust, Blue Shield and Blue Cross. 
Our people have been informed 
of this advertisement. Your appli- 
cation will be treated in strictest 
confidence. 


Box 918, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ml. 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


“Our 43rd Year” 
SR. COPYWRITER $9,000 
Cons.-indus. exp. Midwest 


agcy. 
COPYWRITER, INDUST. $7,300 
28-40. Trade paper space exp. 
COPY CUBS (3) $4.200 
Adv. major. Some exper. des. 
GLADER CORPORATION 


“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


MAXWELL 
SERVICE 


a fart of your 
SALES DEPARTMENT 


=n 
A 


SPECTACULAR 
ELECTRICS 


confidence to 


801 Second Ave. 


WANTED—A BIG-TIME 
ACCOUNT EXECUTIVE FOR 
AN IMPORTANT SPOT 


We have an opening for an account executive 
of V.P. material for a high-up spot in a very 
successful advertising agency—in a big town 
not so far away from New York. It is attractive 
enough, in money and opportunity, to interest 
the best men in the business. Experience as an 
account executive on a big time brewery ac- 
count would be a big plus. Our people know of 
this advertisement. You may write in strict 


Box 916 ADVERTISING AGE 


New York 17, N.Y. 
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Women Overshadow Men in Advertising 
Federation Awards; 17 Clubs Win Honors 


"© (Continued from Page 3) 
committee. 

Second place in the essay contest 
went to Jane Rininger, Oakwood 
High School, Dayton, who received 
$200, and third place went to Gary 


Clarke, Upper Arlington High 
School, Columbus, O., who re- 
ceived $100. 


# At Monday afternoon’s club ac- 
tivities session, still another wom- 
an won an award. The third win- 
ner was F. Louise Hall, in charge 
of advertising promotion for Grit, 
small town weekly published in 
Williamsport, Pa., who received a 
$250 award for submitting the 
prize-winning design in an AFA 
symbol-slogan contest. Her sym- 
bol is an oval with a torch and the 


Latin words “fidelitas,” “integ- 
ritas,’ and “veritas” lettered 
around it. 


= The association elected two ad- 
ditional famous advertising men to 
the Advertising Hall of Fame, 
which is housed in the New York 


pills, Scott’s Emulsion, Macbeth 
lamp chimneys, Rogers Peet, Vac- 
uum oil and Murphy varnish. 
Another award—this time from 
the National Safety Council to the 
Outdoor Advertising Assn. of 
America—was made on Monday. 
The award, accepted by Myles 
Standish, president of OAAA, was 


‘in recognition of the outdoor in- 


dustry’s long history of coopera- 
tion in attempts to cut down traf- 
fic accidents. 


# Awards to advertising clubs 
which are members of the AFA 
went to the following: 


e Public service through adver- 
tising—First award, Dallas Adver- 
tising League; second award, 
Women’s Advertising Club of 
Cleveland. Honorable mentions: 
Atlanta Advertising Club, Adver- 
tising Club of the Columbus 
Chamber of Commerce, Mobile 
Advertising Club. 


e Public relations for advertising 
—First award, Advertising Club of 


Advertising Club. Recipients of | the Columbus Chamber of Com- 


this year’s 


E. Powers. 

Frank Presbrey, who died in 
1936, is best known for his monu- 
mental book, “The History and De- 
velopment of Advertising.” He was 


Frank Presbrey John E. Powers 


large-scale national advertising 
for hotels, steamships and travel, 
and was an early advocate of life 
insurance advertising. 

Mr. Presbrey is also credited 
with the idea of forming an as- 
sociation of advertising agencies— 
the Advertising Agents Assn.— 
which ultimately became the nu- 
cleus of the present American 
Assn. of Advertising Agencies. He 
was one of the founders of the Ad- 
vertising Club of New York. 


= Mr. Powers, who died in 1919, 
was a pioneer in the advertising 
business, and is said to have been 
the first professional copywriter 
to make a lasting name for him- 
self. He was writing advertising 
copy prior to 1870, starting in Eng- 
land. Coming to the U. S., he 
later wrote copy for such accounts 
as John Wanamaker, Beecham 


awards—which are 
made posthumously—were the late | 
Frank Presbrey and the late John | 


also one of the early users of| 


AGRICULTURAL AD MAN 


Rounding out 5th year as ad mgr. for 
midwest farm equip. manufacturer 
with national distribution, $100,000 
budget. Heavy on creative and pro- 
duction. Agency experience. Family 
man, age 30. Seek greater opportunity 
with advertiser or agency. Box 917, 
ADVERTISING AGE 200 E. Illinois 


St., Chicago 11, Tl. 


a te 
ax 


DS oe 


in Famous Atlantic City and Trenton,N.J. the Capital City 


POSTERS and 
PAINTED DISPLAYS 


OUTDOOR 


The R.C. Maxwell Co. Trenton NJ 


ADVERTISING 
Since 1894 
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merce; second award, Advertising 
Club of Des Moines. Honorable 
mentions: Peoria Advertising & 
Sales Ciub, Canton Advertising 
Club. 


e Higher standards in advertising 
—First award, Advertisers’ Club 
of Cincinnati; second award, Fort 
Wayne Advertising Club. Honor- 
able mentions: Milwaukee Adver- 
tising Club, Dayton Advertising 
Club. 


e Education in advertising—First 
award, Milwaukee Advertising 
Club; second award, Dallas Ad- 
vertising League. Honorable men- 
tions: Dayton Advertising Club, 
Advertising Club of Greater Mia- 
mi. 


® Still another award was pre- 
sented at the convention—this 
time to the AFA itself. In honor 
of the AFA’s 50th anniversary, P. 
G. de Lussigny, European adver- 
tising director of Reader’s Digest, 
acting as an official delegate from 
the French Advertising Federa- 
tion, presented the AFA with a 
medal identical with one engraved 
by Bailly, mayor of Paris during 
the revolution of 1789. 

The medal was used as an iden- 
tity shield for newshawks on Paris 
streets, and bore the motto: “Pub- 
licity safeguards the people.” The 
words in those days applied to 
news broadcasting, and, under the 
circumstances, to press informa- 
tion. 

The first and only other copy of 
this famous medal was restruck 
and presented to the president of 
the French Republic at the first 
session of World Advertising Week 
at the Sorbonne. 


New York Shipbuilding 
Acquires Devoe & Raynolds 
Control of Devoe & Raynolds 
Co., New York, 200-year old paint 
manufacturer, has been acquired 
by New York Shipbuilding Corp., 
Camden, N. J., shipbuilding and 
construction company which is di- 
versifying its operations. Louis E. 
Wolfson, board chairman of New 
York Shipbuilding—which also 
controls Merritt-Chapman & Scott, 
maritime salvage and construction 
company—will become chairman 
of Devoe & Raynolds. Present of- 
ficers of the latter company will 
be retained and will operate th 
company as a subsidiary. 


Olian Advertising Adds Two 
Olian Advertising Co., St. Louis, 
has been named to handle adver- 
tising, publicity and public rela- 
tions for Vinmar Co., St. Louis 
maker of Vinmar Hurry Curl and 
Vinmar Creme shampoo, and the 


St. Louis Dairy Council. 
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Savory Equipment Designs Special 
Toasters for Quantity Production 


(Continued from Page 3} 
use of the prestige type of copy, 
quoting satisfied users.” 


addition in the dealer copy of a re- 
minder. that Savory means sales 
for him. 

An illustration of this is a piece 


a A. W. Humm, agency v.p. han- of copy headed “Lost ‘Minutes 
dling the Savory account, told AA Mean Lost Customers,” used in 
that toast is an enormously impor- | both institutional papers and in the 
tant item in the food-production |dealer publication. Emphasizing 
chain, as it is increasingly used not |@ll of the points which have made 


only at breakfast but at other 
meals as well. It has to be done to 
the right point, and it must be 
served while it is still reasonably 
warm, he said. 

“Savory meets these require- 
ments 100%,” said Mr. Humm. 
“All of its models, with production 
ranging from six to twelve slices 
per minute, deliver the right kind 
vf toast. The machine works on the 
principle of the conveyor belt, 
dumping its load every twenty sec- 
onds, and keeping it warm in the 
pan below, until it is removed for 
service to the customer or patient. 
Wherever there is a toast problem, 
Savory can handle it with bigger 
volume and less delay than any 
other, although of course multiple 
units of smaller toasters can ac- 
complish the desired end.” 


® Originally designed for gas fuel, 
electrically-operated models were 
added in 1940, and 60% of all of 
the toasters now sold are electric, 
indicating the rapid spread of the 
availability of current and its use 
in cooking equipment by institu- 
tions of all types. 

One item added to the Savory 
line in recent years which has met 
with marked success is a bun 


toaster, for the use of the growing |‘eating’ customers, not from ‘wait- | 


=~ LOST MINUTES 
mean 


a F 
LOST 
CUSTOMERS 


Minutes mean money when 
the rush is on. Volume de- 


stroy the efficiency of your 
service operation. 

It's toast production per 

minute that counts when the 

rush is on — off peak loads are 


be itted to jam up orders 

create lost motion during 
your peak periods. That's 
when minutes mean the 


the Savory line so successful, the 
copy runs: 

“Minutes mean money when the 
rush is on. Profits are made from 


numbers of drive-in and other|ing’ customers. The food service 


quick service restaurants. The dis- 


criminating customer never really | fast 


liked his bun fried, and the Savory 


operation that is not geared for 
seat turnover is_ inviting 
trouble. Customers won’t put up 


model enabled the operator to|with waiting caused by inefficient 
produce buns really toasted—‘“de-|service and every customer who 


liciously-toasted, 


golden brown/|turns away narrows the margin) 


half buns,” as the copy says, “12 to| between profit and loss. 


15 per minute.” 


“There must be no bottlenecks to 


jam up orders, create delays and 


2s A carefully-observed rule of|lost motion in the food service set- 
Savory advertising is to sell the|up. Fast, efficient service, modern 
dealer on the same idea of essen-|labor-saving equipment and mod- 
tial service to the user of the|jern methods that will get maxi- 
equipment as that carried in the|mum production are the order of 


advertising copy going to the user 
*in his magazines. The same copy 
and illustration are used, with the 


BARRON’S on: 
The National Debt" 


f - ae aa : te 
churned the debt about; i 


leading investment-minded executives 


_ pause to reflect. For Barron’s is the 


contents — advertising included. Your 
corporate message in Barron’s reaches 
minds and eyes alert to economic 


New York 


Dow Jones Publication - 40 New St. 


the day. 

“At the toasting station it’s toast 
production per minute that counts 
when the rush is on. Slow toasting 
destroys the efficiency of the 
whole food service operation by 
backing up orders when they are 
needed most, slowing down seat 
turnover, and turning customers 
away.” 


e Mr. Heilig recalls with some 
gratification the fact that the com- 
pany produced for the Army a 
toaster which turned out 36 slices 
per minute, to meet a situation 
where 2,000 men had to be fed. 
This machine worked so rapidly 
that it required a crew of three 
men to tend it—one to feed it and 
two to carry away the quantities of 
toast produced. 

There is ample direct response to 
the advertising to prove that it is 
widely read, Mr. Heilig added. 
Salesmen frequently run into pros- 
pects who seem to know from the 
advertising more than the sales- 
man about the line. No coupons are 
used—‘“I don’t like artificially- 
stimulated inquiries,” says Mr. 
Heilig—but there is no question in 
his mind about the value of the 
advertising. Follow-up is by mail, 
in a series of four letters, and 
where there is direct sales contact 
by Savory representatives the 
prospect is referred to the nearby 
dealers. 

The publications used by Savory 
are American Restaurant, Cana- 
dian Hotel Review & Restaurant, 
Connecticut Restaurant Guild Ga- 
zette, Cooking for Profit, Diner, 
Drive-in & Restaurant, Food Serv- 


Hospital Management, Hos- 


ice, 
pital Progress, Hospital Purchasing 
File, Hotel Management, Institu- 
tional Feeding & Housing, Institu-|| 
tions Magazine, Journal of Amer- 


ican Dietetic Assn., Restaurant 
Equipment Dealer, Restaurant 
Management and Restaurants & 
Institutions. 


NARD Steps Up Its 
Ad and PR Program 


to Boost Fair Trade 


Cuicaco, June 23—The Nation- 
al Assn. of Retail Druggists is 
stepping up its public relations 
program, which has as its objec- 
tives increasing public support for 
fair trade and maintaining the 
position of the independent drug 
store as a source of supply for 
drug and beauty items in compe- 
tition with supermarkets and chain 
stores. 

The campaign is spearheaded by 
a series of pages in The Saturday 
Evening Post, placed through Mac- 
Farland, Aveyard & Co. The first 
ad appeared Oct. 31, 1953, fol- 
lowed by an advertisement in the 
March 27 issue. Additional inser- 
tions are scheduled for the July 17 
and October 9 issues. 


s In addition, NARD, which de- 
veloped “Beauty & Health” as a 
product merchandising aid through 
Druggist Promotion Services Inc., 
has ccnverted it into a public re- 
lations vehicle. It will be distrib- 
uted by mail and directly through 
independent drug stores, carrying 
their imprint. The pocket-size 
magazine will appear four times 
a year. 

In his announcement to drug- 
|gists explaining the public rela- 


|tions problems of the trade, John 
|W. Dargavel, executive secretary, 
said: 

| “Your association’s public rela- 
tions program tells Mr. and Mrs. 
America and their families about 
the fair trade law—the protection 
_you must have to survive as a 
' retailer. 

“It tells about you and your 
professional pharmacy—and why 
it is important for them to buy 
beauty and health products, drugs 
and prescriptions from you. 

“It tells about the prices of 
professional pharmacy—and why 
it is important for them to buy 
beauty and health products, drugs 
and prescriptions from you. 

“It tells about the prices of 
prescriptions, because the public 
‘has been deceived to believe that 
_your prices are exorbitant.” 


| 


Journalism Film Directory Out 
The Iowa State College Press, 
Press Building, Ames, Ia., in co- 
operation with the Assn. for Ed- 
ucation in Journalism has pub- 
lished a “Directory of Journalism 
Films.” The directory contains a 
listing of journalism films and 
filmstrips available to teachers of 
journalism and others interested. 
The book includes sections on the 
following categories: Advertising 
and business, graphic arts, maga- 
zines, newspapers, public relations, 
public opinion and propaganda, 
and radio and television. Price is 


$1. 


Roads Assn. Names Agency 
The Public Roads Assn. of 
Missouri has appointed Jackson, 
Haerr, Peterson & Hall, Jefferson 
City, to handle “the first coordi- 


and advertising program to oppose 


clude public and legislative rela- 
tions, promotion and advertising. 
The association’s advertising ap- 
propriation next year is expected 
to exceed $70,000. 


KBMT Appoints Forjoe-TV 
KBMT, Beaumont, Tex., has 
named Forjoe-TV as its national 


representative. 


nated statewide public relations| 


toll roads.” The program will in-| 


| 
| 


| 


MICKEY STROBEL has been 

chief art director of Sheriff-Le 

Vally, Chicago. Mr. Strobel for- 

merly was with Foote, Cone & 

Belding and Ruthrauff & Ryan, 
both Chicago. 


named 


Rick Marrus Adds Four: 
Names Turner PR Director 

Four companies have appointed 
Rick Marrus Associates, New York, 
to handle their advertising. They 
are Fluorescent Lighting Labora- 
tories, New York maker of Fluor- 
O-Lab Shelf Designers and 
wrought iron legs and lamps; 
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Metro Hi-Fi Inc., Brooklyn dis- 
tributor of high fidelity equipment; 
Texture-Flex division of Chester 
Rakeman Scenic Studios Inc., New 
York manufacturer of display ma- 
terial, and House of Carible Inc., 
Ft. Lauderdale manufacturer and 
importer of gift items. 

The agency has appointed D. 
(Thea) Turner Jr., public rela- 
tions director. Mr. Turner also will 
handle other duties at Marrus. 


When you MODERNIZE your home 
the odds are in your favor 
that 


THE DEALERS and 
DISTRIBUTORS ( 


who 
supply , ( Bw D 
- 


house+home 


the greatest influence in homebuilding 


em INDEPENDENT 


l Pupusners 


management services. 


WILL DIAGNOSE YOUR PRESENT 
CIRCULATION WEAKNESSES AND 
SPECIFY THE REMEDIES. 


Na 


Our inquiry procedures are friendly, tact- 
ful, thorough and resultful. They will alert 
your own employees to the advantages of more 
efficient methods, and our findings will give 
YOU an informed command over the depart- 
ment’s functions and level of achievement. 


We'll analyse your Publisher’s Statement 
just as your competitors do, but we'll diag- 
nose (not criticise you for) your weaknesses. 
We'll recommend the remedies that will enable 
you to increase your circulation guarantees 
and/or subscription prices—in ways that will 
help you make (and save) more money. 


All of our observations are impartial. We 
have a proficient knowledge of all the mechan- 
ieal and electronic fulfillment systems, and 
promotion printing techniques, but we have no 
such services to sell you. We know the terms 
and methods of the various subscription agen- 
cies, but here again, we have no tie-ups with 
any of them. EVERY word of counsel we give 
to our clients is in strict accord with THEIR 
OWN best interests. 


Na 


ING ABOUT FIELD LEADERSHIP. 


co 1908 | SPECIALIZED 


GEORGE E. SEUFERT, President. 


OF TRADE, INDUSTRY OR speciat.¥ 
INTEREST CONSUMER MAGAZINES 


Since you must match wits with the publishing giants, 
strengthen your competitive position . . 
of your circulation opportunities through our creative and 


SPECIALIZED PUBLISHING SERVICES, the only organization of 
its kind, is expanding its own facilities and is now in a position 
to assist a few more clients on their way towards circulation 
leadership. What we have to offer—essentially—is a substan- 
tial increase in your publishing profits. 


IS AN ORGANIZATION, STAFFED BY EXPERIENCED SPECIALISTS WHO HAVE 
CHOSEN MAGAZINE CIRCULATION WORK AS THEIR PROFESSION. 


We accept continuing assignments on an exclusive contract basis, serving only one client in 
a field. Fields in which we are not available now are: Infants’ and Children’s Wear; Pet Supplies; 
Highway Construction; Architeefure; Church Property Administration; Travel; Municipal Admin- 
istration and Public Works, including Water Supply and Sewage Disposal. If YOU serve other 
fields, and are located in the New York to Boston or Washington, D. €. area, it will pay you to 
let us put our facts on the line. Even your inquiry will be kept in confidence 


The BEST WAY to match wits with GIANTS is to increase the stature of your publishing 
property and become a giant YOURSELF. Your inouiry for further information about our 
unique services can be the first step towards that growth. Take it NOW—while you’re THINK- 


A DIVISION OF SPECIALIZED BUSINESS SERVICES, 
(Originators of the ‘‘Interfiled List Plan’ for the direct mail industry) 
MIRIAM J. MAURER, Subscription Dep't. Manager. 


MUrray Hill 5-0033 or MAIL ATTACHED FORM for FULL DETAILS. 


SPECIALIZED PUBLISHING SERVICES bg 121 East 31 Street * New York 16, N.Y. 


GENTLEMEN: Without obligating ourselves in any way, tell us how your service can 
Strengthen our competitive position and help us make and save money. 


. make the most 


CAN HELP YOU ACHIEVE FIELD 
LEADERSHIP THROUGH ITS CRE- 


SPY ATIVE SERVICES. 


The claims we make about this phase of 
our service are impressive only because they 
are backed up by proved performance. For 
example. a 25% increase of subscription price 
and a 50% inerease of circulation, both with- 
in a 42-month period . . . a 95% verification 
for BPA in five months’ time a renewal 
percent increase from 72% to 78% in ten 
months’ time. Our management counsel and 
our order-getting, answer-getting mailing pieces 
can produce the same kind of prestige-building, 


profit-increasing results for YOU. 
SPS SCRIPTION MAIL, AT FAR LESS 
THAN YOUR PRESENT COST. 

We ‘offer a modern, efficient subscription 
entry, correspondence and record maintenance 
service, in addition to our consulting and crea- 
tive work. This service, headed by one of New 
York’s most competent ABC and BPA depart- 
ment managers, includes every step of clerical 
procedure from the time we receive subscrip- 


tion mail to the completion of Publishers’ 
Statements. 


CAN HANDLE ALL OF YOUR SUB- 


PUBLISHING SERVICES 


INC. 


Wame Title. 
Compeny or 
Address. 

Phone 
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The melody: Togetherness. 


In May 1954, McCall’s took another important and, judging by 
the widespread enthusiasm evoked, an historic step forward. It 
changed its entire editorial philosophy ...it became the first 
and only magazine devoted to serving the woman and her family. 


McCall’s concern is with every facet of family living — the 
aspirations, excitements and activities of a life fully shared. 
McCall’s scope embraces everything from the material to the 
spiritual, from the inspirational to the entertaining. 


All this is far more than the theme for a continuing series of 
articles. This is our viewpoint —our approach — our philosophy 
— expressed in our editorial content, from cover to cover. 


McCall’s is still a women’s service magazine — but in a new way 
and with a significant difference. McCall’s is now the service 


magazine for the woman and her family. And it continues to 
have the authority of a service magazine. 


In McCall’s, the women of the nation will find—and recognize 
—the different kind of magazine they have needed and wanted. 
A magazine that helps them meet the challenge of the times and 


of a life more complex, more demanding but infinitely more 
rewarding. 


To the advertisers of the nation, this new approach of McCall’s 
can mean the multiplication of a market ... and the increase in 
advertising impact of their messages... which reach and influ- 
ence not just the women but also the families in more than 


4,557,000 homes where McCall’s is read, liked, believed, 
followed. 


McCalls 


edited for the woman and her family 


Listen..theyre 
playing our song! 


In its May issue, McCall’s invited its readers to 
“Live the Life of McCall’s”—a new, warmer way of 
life which is created not by women alone, or men 
alone, but by women, men and children sharing 
family experience together. In the same issue, 
McCall’s ran an eight-page feature called “Man’s 
Place Is In The Home.” 


Here’s a sampling from our jammed mailbox show- 
ing how people are responding to this theme: 


@ I’m glad you're finally taking us fellows in. 
Man’s place is in the home — if it’s a real home. 
Home — that’s my game and I'll read anything you 
have to say about how to play it. 


RUSSEL CROUSE 
co-author of ‘Life with Father”’ 


@ We feel that the “new Adam” who is not embar- 
rassed to be seen drying the dishes or attending a 
P.T.A. meeting is a right sort of companion for the 
“new Eve”— the many-sided, resourceful and yet 
feminine woman of today. These two together are 
learning to shape democracy’s new home. 


BONARO AND HARRY OVERSTREET 
authors of 
‘The Mind Alive’ and ‘The Mature Mind” 


@ People are finding that material riches and se- 
curity don’t pay off as much as family satisfaction. 


JOHN O. MELLIN 


Pastor, First Presbyterian Church 
New York, N.Y. 


@ A Man’s Place Is in the Home, all right. Margo 
and I agree fully on that. EDDIE ALBERT 


NBC-TV, New York, N.Y. 


@ A home is not the same without a man. Also, 
what better place could a man possibly be! 
MRS. IVY BAKER PRIEST 


Treasurer of the United States 


@ The more that man’s place is in the home, then 

the stronger our families and country will be. 
MARGARET CHASE SMITH 
United States Senate 


@ I agree with McCall’s that man’s place is in the 
home. Or, if he’s an Indian, it’s in a tent. 


GRACIE ALLEN 
CBS-TV, Hollywood, Calif. 


Reproduced from the July issue of McCall’s 
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